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(Business Research Methods)
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Concepts and process of business research; research topic identification; literature review; research design;
research methods; research tools; sampling methods; data collection methods; data analysis techniques; research
presentation; research ethics; research proposal presentation
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(Accounting for Decision Making)
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Reading, interpreting, analyzing financial reports, capital investment analysis the preparation and apply of
managerial accounting information for using in planning, control, and decision making; budgeting; break-even analysis
and pricing
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(Marketing Management in Digital Era)
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Marketing revolutions, concepts and theories; marketing planning and analysis; marketing mix management in
offline and online platforms; brand building and development; approaches for create marketing value in successful
marketing management by addressing on marketing ethics; marketing management in digital ages case studies
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(Management of Human Capital for Sustainability in Digital Era)
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Theory, importance, and process of managing human capital; human resources planning; recruitment and

selection; training and development; performance management; compensation and benefits; employee relation; safety and



health; multicultural human resource management and Intercultural communication; recent research relating to human

resource management in Digital Era
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Operations strategy in a global environment, goods and services design; process analysis; quality management;
demand management and forecasting; inventory management; capacity management; lean supply chains; global sourcing

and procurement
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(Finance for Decision Making)
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Key financial concepts; financial statements and analysis; working capital management; time value of money;
financing and cost of capital; the theory of capital structure; capital budgeting under uncertainty; corporate valuation and

financial planning; dividend policy; corporate governance
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(Strategic Integration and Business Implementation)

HUIRAMANYRIMTIAMTIFINAYNT 3T ANUSUAAFOLIAYITETTTUVBIBIANT MITINTIZHITINARY
msudatulugaainnssy msimsizdanmadeunagsnomeusnuazniely mswauaz Inseadeeeding

J o

MIIANITNITARIA MIIANTMSIUIAzMITYT nsduiiunagns nsilsziliuuazalugunagnt senna1uan

a

S A 9 a

msngaredn uuanniiilszaninalunmsadassduianssy nsih 1 1diuTynins edsziduiiuiasa
snnsdiAny luginaendeuluusungsnagaaina

Core concepts of contemporary strategic management; corporate responsibility and ethics; industry competitive
forces analysis; external and internal business environment analyses; organizational development and structure; marketing
management; financial and accounting management; strategy implementation; strategy evaluation and control; threat of

disruption; effective approach to innovation; practical application to real problems or issues; case study in the ASEAN

business digital era.
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(Module : ASEAN Business Modernization in the Digital Era)
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Trade theory; ASEAN economics; ASEAN finance; organizational theory; business strategy; emerging trends

in the ASEAN region; overseas investment; firm internationalization and emerging markets; the challenges facing modern
businesses, Information systems strategy, information systems, and information technology; alignment of business
strategy and information systems strategy; analysis of alignment effectiveness; evaluation, planning and implementation
of information systems and technology; trends in technological development and their potential effects on information

systems strategy; case study in the ASEAN region in the global business context
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(Module : Entrepreneurship and Corporate Entrepreneurship)
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Employability of entrepreneurial and entrepreneurial skills through innovation in a business context; creation of
new ventures; expansion and refinement of existing business, including small and medium-sized enterprises (SMEs),
family ventures as well as large corporations; importance of acquiring corporate entrepreneurship within an existing
corporation; and preparing and shaping the organizational contexts in adopting corporate entrepreneurship to facilitate
firms’ entrepreneurial outcomes more effectively
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(Module : Business Analytics for Decision Making)
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Business analytics Definition; big data; types of data; data cleansing; data visualization; data dashboards;
analytics methods and models; descriptive analytics; data exploration; descriptive statistical measures; probability
distributions and data modeling; sampling and estimation; predictive analytics; trend lines and regression analysis;

forecasting techniques; data mining; Monte Carlo simulation; risk analysis; prescriptive analytics; linear optimization;

applications of linear optimization; decision analytics
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(Module : Innovative Business Leaders)
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Characteristics of Innovative Business Leaders; necessary skills for Innovative Business Leaders; developing
and evaluating business opportunities; developing plan for new ventures; innovative business; the application of new

technology in ASEAN business; social media platforms; ethics and cyber security; business research methodology;

business presentation; field trip for work integrated learning from real workplace
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(Module : Cultural Diversity for ASEAN Business)
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National cultures of ASEAN member countries plus China, India, and Japan and related ethnic groups; compare;
contrast; and acceptance of cultures in ASEAN; intercultural communication; English language for business in ASEAN

community
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(Special Topics in Business I)
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Current special business topics; modern business process; business and management perspective; case study

472-541 ¥adeianlugsno 2 3((3)-0-6)
(Special Topics in Business II)
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Current special business topics; modern business process; business and management perspective; case study
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Study and research in ASEAN business in digital era based on courses in curriculum under supervision of
thesis advisory committee members; the thesis presentation in an international conference or a publication of the thesis

condition will be based on the postgraduate school regulations
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(Thesis)
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Study and research in ASEAN business in digital era based on courses in curriculum under supervision of
thesis advisory committee members; the thesis presentation in an international conference or a publication of the thesis

condition will be based on the postgraduate school regulations
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(Minor Thesis)
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Learn and understand every research process for acceptable project quality in ASEAN business in the digital era.
How to query related sources; analyzing the results of research reports and reviewing literature in related fields under
supervision of minor thesis advisory committee members; the minor thesis condition will be based on the postgraduate

school regulations
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1.594AMAAT1138 A3.ARINA FUUN, Ph.D. (Marketing), U.Utara Malaysia, Malaysia, 2558
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o a

5.
Yamanashi, Japan, 2550

6.;432]}’3&?{1?{&51‘51%155 A5.39NUTY qw%ﬁuﬁ, Ph.D. (Accounting and Finance), University of Newcastle, Australia, 2555
7.03.n21919 1e@93903, D.B.A.(Finance), Alliant International University, U.S.A., 2557

8.95.A50INT o ﬂu?l, Ph.D. (Human Resource Management), Griffith University, Australia, 2558

9.05.N398U %szqaﬁﬁm%{, Ph.D. (Tourism and MICE Management), Western Sydney University, Australia, 2561
10.43.5U1)5 llﬁﬂmﬁﬁfi Ph.D. (Management Sciences), Universite Montpellier 11, France, 2551

11.09. 75510581 utyzﬁm, Ph.D. (Tourism Management), Griffith University, Australia, 2559

12.05. U151 voany aﬁ, D.B.A. (Management), Victoria University Melbourne Australia, 2560
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