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The King’s Philosophy and Sustainable Development
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Meaning, principles, concept, importance and goal of the philosophy of sufficiency; work principles,
understanding and development of the King’s philosophy and sustainable development; an analysis of application of the

King’s philosophy in the area of interest including individual, business or community sectors in local and national level

980-022  mMITeTintioadn (M35%1 CPR 19z AED) 1(1-0-2)

Basic Lifesaving (CPR, and AED)
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Intro to first aid, roles and responsibilities, scene assessment, precautions; medical emergencies, breathing
problems, choking, heart attack, diabetic emergency, stroke, seizure, bleeding from mouth; injury emergencies, bleeding,
controlling bleeding, shock, head, neck, and spinal injuries, fractures and sprains, burn, hypothermia; CPR, scene safety,

chest compression, mouth to mouth, equipment, AED

980-023 d.0. 910 1(1-0-2)
PSU Volunteer
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Activities integrating body of knowledge, emphasizing on the philosophy of sufficiency economy and apply

to its principles of job, principles of understanding, accessibility and development for the benefit of society and the benefit



of mankind, cultivating morals, ethics and public mind; team working within and/or across disciplines under the
supervision of advisors
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950-101 NI Iews 1(1-0-2)
New Consciousness
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Creation of new consciousness or mindfulness, self — awareness in the present moment, peaceful and neutral

mind in daily life; application of mindfulness in learning and doing all activities, use of mindfulness to see thoughts and

emotions, understanding the changes of emotions; understanding one’s self and others with happiness and sharing
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Happy and Peaceful Life
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Various multi cultures; happiness of life; understanding and acceptance of the difference and variousness;

team work; live in peace; communication skills and creative solving the problems in multiple pattern society

988-031  anniunaiioslan 2(2-0-4)
Global Citizenship
msfiunummhinnusuiaseulugmzmndndeay muaswans msUfiRamnguue ms
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The roles and responsibilities as members of society; respect for rights of others; lawfulness; adaptation to a

multicultural society, both locally and internationally

810-005  MFIMNUUATAMTITIATUFIANUHIANNTIAINHAEY 2((2)-0-4)

Working and Living in a Diverse Society
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Concepts and elements of diversity in society and workplace including social diversity and value diversity;

identity, relationships across difference and bias, and equality of opportunity in organizations; the benefits, challenges of

diversity and the strategies of successfully managing diversity in a workplace
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Idea to Entrepreneurship
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Introduction to new entrepreneur creation; entrepreneurship appraisal; business opportunity analysis; project
feasibility study; SWOT analysis; market survey and research; marketing strategy for new business; business marketing;
marketing planning; production management; accounting financial analysis; financial planning; business; investment
funding sources; business networking; public sectors services and facilities; business ethics
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Choose Wisely Live Well
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Link and integration of product and service consumption from business providers and daily activities;
relevance of business activities and daily life; the exploitation of business services to facilitate daily life; the development
of business mindset to help organizing daily activities; the implications of business in daily life
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Digital Economy
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Basic Computer Skills, Speed Reading, Time Management, Effective Study Skills, Financial Management

Skills, Negotiation Skills, Stress Management, Writing a Resume, Searching the Web
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Earth System and Environment
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Geology of the earth and origin; Geological disaster and human risk; Climate changes and human impacts;
Human with natural disasters; Ecosystem and Environment; Environmental cycle with human existence; Environmental
pollution and problem from human; Environmental problem in daily and processes solve problem
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805-061  Aaidu 2(2-0-4)

Logical Thinking
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Exploring logically necessary truth and deductive validity; methods of analyzing and evaluating arguments
of all types using both formal and informal techniques; identifying fallacies and introducing elementary symbolic logic;
involving the practical study of logical reasoning; assessing the logical coherence of what we read and write using critical

thinking, deductive reasoning and decision-making theory

805-062  msannaluiialszdriu 2(2-0-4)
Mathematics in Daily Life
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Percentage, ratio, basic statistics and their applications for everyday life. Financial mathematics such as

profit, loss, commission, tax, interest, etc.
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Change your thoughts, Change your life
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Importance of systematic thinking Systematic thinking framework Thinking process development System
thinking techniques Task priority management Task scheduling and management Tools for systematic thinking

Application of systematic thinking in real-life
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CrOM Thinking: Creative and Open Minded Thinking
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Thinking under principles of reasons and logic Thinking under multidisciplinary of creativity Inspiration and
motivation for creative thinking Mechanics and process for creative thinking in differences and your style Creative

adaptation and problem solving in daily life Creative for changing and improvement yourself
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Systematic Solving
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Lifelong Learning Skills, pursuit of knowledge and management, Positive thinking, problem solving and

decision making skills in a systematic way, critical thinking, emotional Intelligence
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Growth Mindset
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Exploring logically necessary truth and deductive validity; involving the practical study of logical reasoning;
lesson and discussion on making critical arguments based on reasons and evidences; debates and workshops for

argumentations; implications of being overcritical
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Thinking In Number
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History of mathematics and mathematicians, relationship between numbers and natural phenomena; the

application of mathematicians to other fields such as lottery, stock

¢!' \J = v
a13sN 6 91U VY ﬁﬂ‘l{“!ﬂﬂ]‘tﬂ'ﬂﬂﬂq‘ﬂ
805-071 miﬁauazmmﬂnmﬁanqy%’uﬁugm 2(2-0-4)
English for Fundamental English Listening and Speaking
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Reinforcement of listening and speaking skills; development of effective communication in both daily life
and academic settings; an approach to self-studying and the application of knowledge for the development of learning
academic context
805-072 miémuazmiﬁﬂummé’anqwﬁuﬁugm 2(2-0-4)

English for Fundamental English Reading and Writing
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Reinforcement of reading and writing skills, development of understanding authentic text, and basic

academic text, an approach to the self-study and application of knowledge for development to learning academic context
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Music Appreciation
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Gaining knowledge of Thai, international, and folk music through various perspectives including history,

politic, society, language, belief, regions, environment, and culture
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Thai Arts
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Meaning, scope and classifications of Thai arts; studies of Thai arts, visual arts, sculptures, architecture,

Thai handicrafts, Thai literature, Thai classical music and performing arts
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Thai Culture
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Meaning, scope of Thai culture; studies of Thai culture, Thai festivals and traditional events, Thai cuisine

and desserts
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Keyboard for Fun
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Type of keyboards; touch-typing skills; touch-typing techniques; touch-typing practice; speed typing contest

969-092  o-ailosin 1(1-0-2)

E-Sport
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Evolution of computer game and the development of e-sport; current situations and trends in game industry;
discussion on elements relevant in e-sport; discussion and debate on global e-sport tournaments; organizing e-sport

competitions; implications of playing game

980-081  UUANUAY 1(1-0-2)

Badminton
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Historical background, evolution of rules, regulations and safety, practicing badminton to develop personal
health
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980-082 U FaALUEIEAG 1(1-0-2)
Brazilian Jiujitsu
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Basic Brazilian athletics knowledge and skills; learning body control for Strength of mind and body; using

martial arts to protect yourself

980-083 e Inglven 1(1-0-2)
Muay Thai Boxing
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Basic boxing knowledge and skills; rules, regulations and safety, practicing Thai Chaiya Boxing to develop

personal health
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Volleyball
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Basic knowledge, rules; volleyball skill practice

980-085 Unamnauoaa 1(1-0-2)
Basketball
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Basic knowledge, rules; basketball skill practice



980-086 U 1(1-0-2)
Tennis
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Basic knowledge, rules; tennis skill practice

980-091 M@ 1(1-0-2)
Swimming
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Basic knowledge, rules, swimming skill practice

980-092  welsin 1(1-0-2)
Aerobic
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Knowledge about aerobics, movement with music skill, and practice

980-093  launz 1(1-0-2)
Yoga
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Basic knowledge, evolution of rules, regulations and safety, practicing yoga to develop personal health

980-094  fAalzmsifoanueh 1(1-0-2)
Mixed Martial Arts
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Historical background, evolution of rules, regulations and safety, practicing Mixed martial Arts to develop

personal health

980-095 lnifin 1(1-0-2)
Tai Chi
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Basic knowledge, evolution of rules, regulations and safety, practicing Tai Chi to develop personal health

980-096  MIAIU 1(1-0-2)
Scuba Diving
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Principles, equipment and methods for diving; science for diving; planning, recording and problem solving

in diving; sample and data collecting techniques; diving practice in both swimming pool and sea

980-097  MIAUN 1(1-0-2)
Social Dance
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Basic social dance skills and etiquette; social dance music; emphasis on practice

988-091  MSVANINTTHAWWALTH 1(1-0-2)
Camping
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Organizing components, planning, site survey, equipment and budgeting of camping; recreational activities
and camping; types of camping i.e. urban, beach, conservation forest, and special purpose camping; environmental

conservation and camping
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English for Pronunciation
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Enhancing speech with correct pronunciation; reading aloud and memorizing written speeches; emphasizing

English vowels, intonation, stress, and consonant clusters
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805-002  MWIUMBIDINGHBIAI 195N 2(2-0-4)

English for Creative Writing
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Evaluate the processes and techniques of creative writing, critique various writing styles and discuss how

they are used in literature plus the development of written English and creative thinking through critical reading

805-003 mmé’anqmﬁamiﬁn}nmmmﬁ 2(2-0-4)
English for International Studies
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Exploring the history of international relations with focus on the language and disciplines of international

diplomacy, dialogue, and cooperation related to a world of increasing globalization and complexity
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English for International Business
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Developing the foundation in business English; enhancing a variety of skills that can be applied in multiple

scenarios through listening, reading, speaking, and writing on all aspects of conducting business in English
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English for Presentation
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Theories and general characteristics of English for presentation; practice in academic and general

presentations; learning how to make points and answer questions in presentations

805-006  MHIVINGHTHMIUMIMIATNY 2(2-0-4)
English for Job Application
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Practicing English communicative skills relating to job applications, reading job openings from various
sources, writing application letters and résumés, practicing job interviews, enlarging vocabulary, and expressions used in

job application
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English for Presentation and Discussion
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Theories and general characteristics of English for discussion and presentation; practice in academic and

general discussion; learning how to make points and answer questions in discussions and presentations

805-008  MIAUMINAZNITOIY 2(2-0-4)
Searching and Referencing
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Discovering and reading literature reviews, opinion papers, and research articles; composing a literature

review to support a position; using scholarly writing techniques and citations following APA formatting and referencing



805073  MEIBINGHINEMINIATMINATUNAI 2(2-0-4)
English for Intermediate Listening and Speaking
Warinbzmsyamslaszaunan waninyemMsdemsszaunai N ludinlszsriunas luga
a o o ~ Yy A o o a a
AFINTT NAUINNHENTILTYUIAIIAULD l‘WleﬂiﬂﬂigIU"]?‘HG!‘L!LGHQ'JGKTﬂ15
Reinforcement of intermediate listening and speaking skills; intermediate-level development of effective
communication in both daily life and academic settings; an approach to self-studying and the application of knowledge for

the development of learning academic context at an intermediate level

805-074 n1y1§anqmﬁamiémuaznm%u%’unma 2(2-0-4)
English for Intermediate Reading and Writing
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Consolidation on exchanging ideas and expressing oneself related to academic issues; writing process with

an emphasis on answering essay questions; reading literature and writing academic essays, citation and reference;

developing an autonomous process approach to writing

805-075  mwdanguiemslaazmsnatug 2(2-0-4)
English for Advanced Listening and Speaking
1 @ @ o @ A a a g’/ Aa o w a
WWUW%ﬂH%ﬂWSmﬂﬂWiﬂﬁi&’ﬂU’gﬁ ‘Wﬁllu’]‘ﬂﬂ‘};l&’ﬂ?iﬁﬂﬁ?iiul%ﬂ’]%?ﬂ?i m“lu%mﬂizi]nmmﬂqu
a o o a Yy A o 79 A a
AFINTT NAUINNHENTILTYUIAIIAULD !‘Wf]‘L!1N1ﬂ5$18%ﬂ1“&%33%1ﬂ1i
Reinforcement of advanced listening and speaking skills; academic-level development of effective
communication in both daily life and advanced settings; an approach to self-studying and the application of knowledge for

the development of learning academic context at an advanced level

805-076 nnené’)’anqmﬁamsémsmzmsﬁmu%’ugq 2(2-0-4)
English for Advanced Reading and Writing
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Consolidation on exchanging ideas and expressing oneself related to scholarly; writing process with an

emphasis on journal articles; reading literature and writing well-structured research, citation and reference; developing an

autonomous process approach to writing

810-001  @aAMIN 2(2-0-4)

Guiding Statistics
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Fundamental statistical methodologies for problem solving and decision making in real-life application; data

gathering, graphically organized data; probability and estimation methods for decision making

810-002  IAINENTINN 2(2-0-4)

Social Psychology
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The examination of human social systems and behavior with an emphasis on cultures, societies, social
orders, basic human needs, human behavior regarding reinforcement, learning, perception, motivation, intelligence and

ability to adapt to changing circumstances
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Thai History and Society
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Classifications of Thai era; evolution in terms of politics, government; foreign affairs, economy and society;
characteristic and structure of Thai society, social, economic and political foundations of Thai society; important religions

in Thailand; current situations in Thai society; factors affecting changes in Thai society
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Young Investor
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Money and happiness; income and saving planning; impacts on financial planning to desired lifestyle;
personal wealth planning; types of financial investment and potential risks; expense management for family and social

responsibilities

969-001  M338U3AARATIN 2(2-0-4)
Lifelong Learning
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Basic theory in digital economy, Value creation model, Digital Business model, Market regulation, Digital

economics in context, How digital economy influences societies and environment, City Development
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980-001  MSMITNANUNITONNHTUNNUA 2(2-0-4)

Disaster Preparedness
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Various types of disasters, causes of disasters, anthropogenic effects on disasters’ severity; the importance of
disaster risk reduction, disaster risk reduction cycle, community’s roles in disaster risk reduction cycle; disaster prevention

and mitigation, disaster response, disaster recovery; preparedness, different levels of preparedness, individual level,

family level, community level, national level, international level

988-001  aidanlumsduiugia 2(2-0-4)

Wisdom of Living
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Thinking, life administration and management in accordance with changes in Thai and global society;
mingling the Thai ways of life with multi-cultural ways of living, public mind and environmental conservation, living

happily based on morality, ethics and sufficiency economy
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Contemporary Scientific Innovation
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Scientific basis of discovery, invention and innovation, emphasizing on knowledge integration, case study

analysis, creative thinking, problem solving and intellectual property awareness
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Science and the Sea
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Oceanography; Marine Science; Marine and Coastal Resources; Wave of the Ocean; Sea Surface

Temperature; Climate Change; Sea level Rising; Ocean Circulation; Ocean Acidification

988-004  IaruIMsHazEING 2(2-0-4)



Nutritional and Toxicology
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A foundation of nutritional knowledge to develop a sustainable pattern of healthy eating; overview of
digestion, function, and metabolism pathways of nutrients; the principles of toxicology and their applications in evaluating
the safety of foods; evaluation of human exposure to chemicals, and qualitative and quantitative health risk assessment
988-005  TIATiuA 2(2-0-4)

Peaceful Life
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Principle and procedures of community participation in conflict problems; analysis of social, political,
cultural and environmental factors in the communities that affect levels of community participation; appropriate

technologies; good governances and environmental management; case studies

988-006  YNBHUWAINEN 2(2-0-4)
Sufficient Communities
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Concept and theory of sustainable development; case study of Royal Initiative Project; deployment in

various areas
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Economics for Hospitality and Tourism
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Principles and theory of both micro and macro level economics, analyzing the demand supply and elastic,
consumption, markets, national income, income distribution and unemployment; applications of cases in hospitality and

tourism industry
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Intercultural Communication
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Theory relating to intercultural communication and its application in face-to-face and online communication
with people from diverse backgrounds; own cultural identities and interactions with others; tourist and consumer
behavior; cultures around the globe, examination of the interactions of values, beliefs, traditions and identities with
particular emphasis towards high and low context cultures and how people see time differently; approaches to cultural
conflict and resolutions and culture shock;. the Iceberg Model of culture; perspectives of lives and people and building

capacity to adapt to a changing world by exploring perceptual differences

801-301  aaaniludihmazmsdamsuimsynains 3(3-0-6)

Leadership and People Management
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Basic theories and practices in leadership; interpersonal skills; workplace diversity and its effect on
organizational culture and managing people in selection, employee training and development, planning for changes;
motivation theories; team-building concepts; performance leadership; maintaining high performance
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Managerial Accounting
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Concepts and techniques of basic financial accounting and managerial accounting in the planning and
control of business organizations from a management perspective; cost-volume-profit analysis; cost behavior and

classification; cost analysis for making decision; analysis of correlation between cost-volume-profit; financial statement

analysis
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Tourist Behavior
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Tourist behavior in tourism destination, need and motivation for travelling, tourist destination’s selection
process, classification and type of tourist behavior, trend of travelling pattern and tourist market in the future, quality and
tourist’s satisfaction, fieldwork survey of tourist behavior
801305 msugsDanazmalulagnsiiu 3(3-0-6)

Business Finance and Financial Technology
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Financial markets operations; financial instruments and institutions; relationship between risk and return;
corporate finance fundamentals; capital budgeting; cost of capital; capital structure and financial leverage; cash
management; analysis of the financial environment; financial technologies and innovations; applications of cases in

tourism industry
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Laws and Professional Ethics for the Hospitality and Tourism
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Thai labor laws and other related laws regulating the hospitality and tourism industry; interrelationships
between the hospitality and tourism laws and public; legal principles applicable to global environment, fundamental
principles of tort and contract laws; Global Code of Ethics for Tourism by the United Nations World Tourism
Organization (UNWTO); Ethics of employees in hospitality and tourism industry
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Digital Technology in Hospitality and Tourism

anudiaziinuzmsldina TuTagasialumagsnamsus masazmsneuiion TFedsnunazimaTuTad
mdouil nguIneazasesssumama Tuladasia Tsunsudrfagdmsumsisznonerdn dieuonanuuas
mseonuuuantRenaziy o i Tduveuna TuTaasvalumagsfanisiimsuazmaneaiion 19y Big Data,
Cognitive technology, Internet of Things (IoT)

Concept and skills of the digital technology used in hospitality and tourism; social media and mobile
technology; laws and ethical implications in digital technology; software application for career, presentation, multimedia,
and website design; the trend of digital technology for hospitality and tourism such as Big Data, Cognitive technology,

Internet of Things (IoT)
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Survey and Research for Tourism and Hospitality
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Principles, Importance and research methodological approaches from the field of business, hospitality, and
tourism; developing and conducting qualitative and quantitative research, problem identification and definition; scope of

study; research design; population; sampling; data collection; data analysis using statistical analysis, discussion of the

findings; recommendation for future research
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Community Based Tourism Management
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To study about community based tourism (CBT) as a means of community development; encouragement of
local participation in CBT management and development; knowledge of key cultural and natural resources which are
successful CBT products, for examples, heritage sites, local wisdoms, ways of lives, festivals, traditions, forests, rivers,
seas, agricultural areas and products; CBT-funding management; CBT marketing; CBT-impact management, government

roles and supports towards CBT development;; case study drawn from current issue of CBT
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Introduction to Aviation Industry
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Knowledge of aviation industry; basic knowledge of airplanes, airports and flight, usage of airline and

airport operations; the history of airline industry, airport and air traffic control
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Sustainable Environmental Management in Tourism
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Environmental factors affecting and interacting with hospitality and tourism organizations; facilities

planning and development; organizational ethics in environmental preservation; management of both regenerative and

non-regenerative natural resources; economic, social and cultural environmental considerations, sustainable

environmentally-friendly hospitality and tourism business management concept
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Sustainable Tourism Planning and Development
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Theories on planning and sustainable development; sustainable tourism; community-based tourism; tourism
resource development; roles of government and non-government agencies; interrelationships for effective planning and
development in local, national and international levels; environmental, economic and socio-cultural impacts of tourism;

tourism master plans; global forces influencing domestic and international travel and tourism; risk and crisis management

in tourism industry
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Innovation Marketing for Tourism
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Concepts of marketing for tourism and tools; classifications and analysis of consumer behavior in different
types of market; analysis of marketing environment and competition; distribution channels; marketing information
systems, internet and digital marketing; the role of marketing in tourism strategic planning; professional destination

marketing and sales
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Travel Agency and Tour Operation Business Management
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Services and agency administrations; tourism products; principles and processes of package tour
management for both foreign independent travelers and group travelers; price setting for tour packages; reservation

handling; handling problems possibly occurred in travel and tour service operations; and field trip

803-211  MsNeINgI U 2(2-0-4)
ASEAN Tourism
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factors, business culture as well as agreements and laws amongst ASEAN countries that affect the tourism industry
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Airline Reservation and Ticketing
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ABACUS
Knowledge of ticket reservation, issuing tickets and airline computer reservation systems such as

AMADEUS system and ABACUS system
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Modern Tourism Projects Management
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Theoretical and practical knowledge integration of business administration and travel agency and tour
operator business management to business operations through a project; seminar about contemporary issues affecting the

tourism industry
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Cruise Tourism, Port and Marina Management
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Cruise Tourism Management is specifically focused on the overview of the cruise tourism, current cruise
liners, cruise geography and its itinerary, safety & security and health, working onboard & onshore, stakeholders onshore
including shore excursion agent, shipping agent, as well as cruise tourism promotion and development for Thailand;
environmental management in port and marina locations; services for customers; related laws for port and marina

operations
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Natural and Cultural Heritage Tourism Management
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Knowledge of the natural and cultural tourism management; operation management of natural and cultural

attractions; principles and processes of tourism business management related to protection, conservation and sustainable



use for tourism; laws related to the natural and cultural tourism business and various factors that will affect the operations

of natural and cultural tourism and field trip studies
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Principles of Tourist Guiding Management
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Knowledge of job operation of tour guide; qualification and characteristics; role and job description,
professional etiquette and ethics of tour guide; techniques of tour guiding; unforeseen problem solving in tour guiding;

coordination with related organizations and basic photography
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Logistics and Supply Chain Management for Tourism
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The relation between logistics and tourism industry; tourism supply chain management; role of logistics in

the movement management of tourists, the operation of the various transportation modes, issues related to management

and marketing of logistics and tourism supply chain
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Preparation for International Career in Aviation
ﬂ3111;57‘1{?3”1‘1]Lﬁmﬁuﬁ”@mﬁii11maﬁnm“luqmmﬂﬁumiﬁu inzmsdemisuazmsldnnsingy

dmsugstamadiu woRnssuuaznmsudeimeegieiionidn madewdegstaazmamzenniumiouitoms

dunpalan msvamsaueaayinuzmiuimsgnar lugsnemsdu
General knowledge of work culture in the aviation industry; Communication skills and aviation English;
Professional grooming and behavior; Business writing and job interview preparation; Self-management and aviation

customer service skills
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Airport Passenger and Cargo Service Operations
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Passenger service procedures before taking off, checking-in and boarding procedures; passenger service
procedures after landing, baggage service and baggage claim; handling unforeseen circumstances, delayed passengers,

illegal items brought by passengers, sudden illness of passengers
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Inflight Service Management
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The definitions and significance of in-flight service, passenger equipment on an aircraft, understand the
service flow in different service class; identify the different safety equipment on a flight and its operation procedures,

communication skill on a flight
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Aviation Business Strategy and Management
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Principles and business concepts of airlines, managing the operations both ground and inflight service,

airline organization, marketing, strategy for airline operations; key revenue components; airline operating expenses
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Airport Management
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Principles of airport management, definitions of airport functions and facilities; the overall regulatory

requirements; managing the airport as a business; managing the operations both landside and airside

Hiszneumsgsnanisneiien (Tourism Entreprenrueship)
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Tourism Business Start-up
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Establishing of a small and medium enterprise (SME) in the tour business; challenges faced by small and

medium business entrepreneurs; managerial skills required for SME; critical success factors of SME; writing business

plan for SME; business performance appraisal and risk assessment
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Integrated Tour Operation Management
A 9 @ a Y Y a [l A = o A 1 A H
fniL%@NIEJ\??]’ZIHJ?JLLﬁZ‘VIﬂ‘HZfni‘]Ji‘l/i15LL‘]J1JGl,"lfﬂﬁMlﬂﬁ]i\1@fJNﬂJE]E]T’IfW"lJE‘Nﬂﬁﬂ%uuﬂﬁ‘ﬂﬂ\imﬂ’ﬂu"ﬂu
g9 079 M3TANIMIITY MIBDNUUUTIINMINBUNEI MITAMIITZUUMITAdIFURIEz IS MIMsneuiien M3
tamsglasdaummsvesiion maauenALazMuuATIAN TIMHIMIThEUe UM I
Integration of knowledge and hands-on professional management skills of tour operation at advanced level,
including financial management, tour program design, logistic management of tour products and services, tourism

supplier management, quotation and price setting, tour proposal preparation
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Niche Tourism Design in Global Dynamics
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Niche tourism definition and characteristics; development and trend of niche tourism in global dynamics;
principles and management of niche tourism; diversity and design of activities for niche tourists; business opportunity and

challenge in niche tourism; issues and case studies concerning niche tourism
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Tourism Service Business Innovation and Development
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Enhancing practical dimensions of a tour service business innovation and development, including marketing
environment analysis and innovation in the digital era, tour service product and process innovation, managerial skills

required for a tour service business, strategic management applications of business operation in different environment

819-432 mﬁ%’ﬂnmmdeﬁa@ﬂﬁlwnmiﬁmnﬁm 3(3-0-6)
Visitor Attraction Business Management
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Classification and development of visitor attraction, the product of visitor attraction, visitor attraction
market, business environment and visitor attraction, visitor attraction development process and approach, factors

influencing the success of visitor attraction, marketing strategy for visitor attraction, visitor experience management,

operations management in visitor attraction, human resources management at visitor attraction
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Creative Tourism for Wellness
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Application of theoretical knowledge and concepts of creative tourism for wellness, marketing of creative
tourism for wellness, differentiating and maximizing value of tourism products and services to creative tourism for

wellness, including roles of stakeholders in tourism industry that affect development of creative tourism for wellness
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Sport Tourism Management
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Analyzes the interconnectedness of sport and tourism from behavioral, historical, economic, management,
marketing, environmental and policy perspectives; issues and trends in the sport and tourism industry; the relationship

between sports, recreation and tourism; identify the steps used to promote major sporting events; roles of government

agencies and private sector groups in fostering the growth of sporting events and activities
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Outdoor Recreation and Leisure
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Knowledge of outdoor recreation activities, historical development, policies and management of public areas

for outdoor recreation, including natural areas, wilderness, and historic sites; principles of outdoor recreation and systems

and techniques for dealing with management problems

819-441 ﬂ15@!!@1@"1!5\11/‘!&!‘1]1]‘17]8!!@131@1ﬂﬂgsﬁlﬂﬂﬂ 3(3-0-6)

Thai and Oriental Wellness
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Fundamental concepts of health and wellness management with focus on the seven dimensions of wellness,
basic Thai wellness concepts, basic anatomy principles, health promotion; health communication and business marketing
talked on consumer health ‘needs’ and customer ‘wants’, including a range of wellness practices; mindfulness, meditation,

nutrition and Thai massage as well as planning, designing and organizing wellness events
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Nutrition for Wellness
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An overview of aspects of nutrition including current dietary trends and related food and nutrition
controversies; the nutritive processes of the body; the functions, utilization, food sources, and recommended allowances

of nutrients applicable to wellness business operations and management
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English for Travel and Tourism Industry
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Fundamental English terms and expressions used in the field for both travelers and service providers,
creative and interactive exercises in travel-related situations including selling tour packages, booking a flight, checking in
at the airport, giving tourists clear information etc, proper manners used during the conversation, and understanding

cultural and social customs of multinational tourists
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English for Presentation
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Practice and application of presentation skills in English, relevant to the current issues in the tourism
industry. Development of the effective communication and delivery competencies through presentations, activities in class

and public speeches
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English for Business Communication and Negotiation
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Written communication including how to write emails, memos and forms of business letters with formal
formats and an appropriate language, oral communication in negotiating for both face-to-face and interposed

communications covering useful words and phrases in business negotiation situations such as making suggestions,

agreeing or disagreeing with proposals and reaching consensus

812-314 mmé’fanqmﬁamiﬁuﬁm 3(2-2-5)

English for Tourist Guiding
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English necessaries for working as a tour guide to lead the tour; conducting tour commentary about
attractions, culture, traditions, food, architecture, mural painting related to religion, nature-based attractions, ecological

system and how to provide directions
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English for Airline Business
MMy 811 Wou tazinzanuinl luesdsminordugamunssumsdiu msinlfiia
A @ a 9 A Ao o 1 A [ = a a o k) Y (a oa Y a
MenumaladIuMyazMIgeasnIuluaemsdeamsedailszansmmiugnawazdilgianmsauginams
U
Development of speaking, reading, writing and overall comprehension skills in the context of the aviation

industry. Practice of language and communication techniques required for effective communication with both customers

and airline business practitioners
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Basic Chinese Communication I
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An introduction to characters, the writing system, and pronunciation; basic grammar and vocabulary;
numbers and counting; simple greetings; talking about oneself, and familiar things; making simple conversations focusing

on daily life, introducing oneself, shopping
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Chinese for Travel and Tourism Industry
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Fundamental Chinese terms and expressions used in the field for both travelers and service providers,
creative and interactive exercises in travel-related situations including selling tour packages, booking a flight, checking in

at the airport, giving tourists clear information etc, proper manners used during the conversation, and understanding

cultural and social customs of multinational tourists
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Chinese for Presentation
=2 (A aa 79 Yo 0 o = o @ A :
manliiauazmstlszgndlminugmsinaus Tasldnmuan memsaifegiiuninadegaaringsuy
v 1] H 4
ﬂ”li‘l/li]\iﬁ?lﬂ’!l ﬂﬁWWUWﬂﬁﬁ@ﬁﬁ‘ﬁﬁﬂizﬁ‘ﬂﬁﬂWWLLa$ﬁll'5'5ﬂu%ﬂﬁﬂm“ﬂ@ﬂﬁﬂuﬂﬁﬁ“ﬁu@ ﬂ%ﬂﬁﬂuwﬁﬂuuaz
-
mynalunassae
Practice and application of presentation skills in Chinese, relevant to the current issues in the tourism

industry. Development of the effective communication and delivery competencies through presentations, activities in class

and public speeches

812-221  MIAOASMBIVUNUFIU 2 3(2-2-5)

Basic Chinese Communication II

I 4
=3 A v

9 9
Tassafvesmnsowazmalutduiugu Anduinvzyaleeudou giise Teadunugiu finwe lu
Y X Ao g Aa o_w
mynavuiug s uiuluadalseaniu

Basic verb structures and tenses; practice in listening, reading comprehension, speaking and writing;

fundamental sentence patterns; basic verbal survival skills
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Intermediate Chinese Communication



o @ 4 oA aa o w @
Wiasinuz lumsaeasuazms lgmenluanumssiivarnvaieludinlses1iu vinuy
. ) o Y A o ~
Gluﬂﬁ"ﬁ@E‘TTSI@S]}G]i’)‘]_lﬂﬂl%"léll?J\iﬂ1]5l"|11!ﬁﬂ11!ﬂ15i1!§]"|\1 ) NNAIAUNN VIS T msmmmvﬁjﬂmmmw
) v = ) v a & 1 A A ]
VBN 1]3%ﬂ?ﬁiﬂﬂi%ﬂiziﬂﬂﬁﬁ33Jﬂ1%u0\1ﬂiziﬂﬂﬂ’ﬂll“]58u mﬂwmmmmumwammu AN
ﬁ1uﬂ1§ﬁ@ﬁ1§5$1’i'jNij¢MLlﬁiﬁJ
Advancement of communicative functions for a wide variety of daily-life situations;
appropriate interactive skills for social situations with a native speaker; taking and leaving messages,
making announcements by using simple and complex sentences; expressing an opinion on selected texts;

knowledge of intercultural communication
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Chinese for Business Communication and Negotiation
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Written communication including how to write emails, memos and forms of business letters with formal
formats and an appropriate language, oral communication in negotiating for both face-to-face and interposed

communications covering useful words and phrases in business negotiation situations such as making suggestions,

agreeing or disagreeing with proposals and reaching consensus
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Chinese for Tourist Guiding
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Chinese necessaries for working as a tour guide to lead the tour; conducting tour commentary about
attractions, culture, traditions, food, architecture, mural painting related to religion, nature-based attractions, ecological

system and how to provide directions
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Chinese for Airline Business
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Development of speaking, reading, writing and overall comprehension skills in the context of the aviation

industry. Practice of language and communication techniques required for effective communication with both customers

and airline business practitioners
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Personality Development and Grooming
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Develop the importance of professionalism in the service industry by building the norm of body language,

self-confidence, positive attitude, self-motivation, formal dressing and grooming
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Nature and Wildlife Tourism Management
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Principles of nature and wildlife tourism management; natural resources and wildlife for tourism; activities

and facility planning and management in nature and wildlife tourism attractions; laws related to the nature and wildlife

tourism business; national parks role on nature and wildlife tourism; safety code of conduct issues
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Special Interest Tourism
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Special interest tourism definition and characteristics; principles and management of SIT; diverse groups of

special interest tourism activities example sport tourism, religion tourism geotourism etc. ; development growth and trend

of SIT; business opportunity and challenge in SIT; issues and case studies concerning SIT
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Coastal and Marine Tourism Management
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Coastal and marine tourism management concepts, theories and practice at organizational, local and national
levels; the needs and importance of coastal and marine tourism management; the interrelationship between coastal areas
and tourism planning and development; coastal and marine tourism development issues and its characteristic; integrated
coastal tourism management; disaster risk management for coastal and island tourism destinations, sustainable coastal

tourism challenges
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Tourism Treasures of Phuket and Southern Thailand
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Knowledge of local southern Thai wisdoms, including ways of life, architectures, traditions, festivals, rituals

related to historical and cultural attractions, authentic southern Thai cuisine, and the Peranakan culture emphasizing on

tourism activities, tour conducting, interpretation of tourism treasures and other related products and field trip studies
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Eco-Tourism Business Management
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Knowledge of components and principles of eco-tourism management; relationship between eco-tourism
and eco-system and natural resources; determining factors in influencing the eco-system and natural resources that affect

eco-tourism activities; styles of eco-tourism activities suitable for maintaining the balance of the eco-system; community

participation in eco-tourism
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Historical and cultural attractions in Southeast Asia
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Introduction to the historical development, archeological identity, architectural styles, traditions, festivals,

rituals related to historical and cultural attractions in Southeast Asia
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Religious Tourism Management
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Link between religious travel and tourism; the globalization of pilgrimage tourism; motivation for religious
tourism; the management and promotion of religious tourism sites, pilgrimage and religious rituals; expressions and

experiences of pilgrimage and religious tourism
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Gastronomic Tourism Business Management
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Gastronomic tourism products; typology of gastronomic tourism; demand and motivation for gastronomic

tourism products; local and national cuisines; food and culture; gastronomic tourism management
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Museum Tourism Management
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Knowledge of the museum tourism management; classification of museums; museum operations and

management, related case studies
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Ethnic Tourism Management
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Issues concerning ethnic tourism management including evolution of ethnic tourism; definition;

management principles and styles of ethnic tour-operation; classifications of ethnic tours conducted in Thailand and other

countries; positive and negative impacts on ethnic groups as hosts of ethnic tourism
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Tourism Operation Management in the Peranagan Culture
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Knowledge of tourism business management in Peranagan context; package tour management; touring
circuits in countries that have recognized the Peranagan ethonology; tourism activities; tour conducting and interpretation
of attractions and tourism products related to Peranagan culture in the context of history, ways of life, culture, cuisine and

architecture
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Practical Training I
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Working in an organization associated within the Tourism Management field, having the potential and

competencies as a permanent employee of the tour companies, tourism organizations or transportation related companies

including cruise-line, airlines and airport
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Practical Training 11
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Working in an organization associated within the Tourism Management field, having the potential and
competencies as a permanent employee of the tour companies, tourism organizations or transportation related companies

including cruise-line, airlines and airport
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Co-operative Studies
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Working as a management trainee of Airline Business or Treval services Business related establishment

having the potential and competencies of those of permanent employee
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Study Abroad Program
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Semester study abroad at one of the partner universities or by Faculty’s approval
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1. mmse‘fq U501 555 Mi‘fﬂi*, M.T.M. (Tourism Management), Victoria University of Wellington, New Zealand, 2547
2. mmifﬁﬂﬂﬂ ﬂtﬂlﬁ M55 ﬂﬁ*, M.B.A. (International Tourism Management), Bremen University of Applied
Sciences, Germany, 2560
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3. p1sena VI% AUANTgNa*, M.Sc.(Natural Resources Management), Asian Institute of Technology (AIT), 2555

4. Ms. Kristina Stosic*, M.Sc. (Human Resource Management and Training with Merit), University of Leicester, U.K.,
2558

5. Ms. Veronica Aguilos*, M.B.A. (Business Administration), Royal Melbourne, Institute of Technology University

(RMIT), Australia, 2555
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