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Language Today
936-120 1alannu1o3ngy
English Discovery
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Business and Principles of Management
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Fundamental of management; management processes; planning; organizing; human resource
management; leading and motivation; organizational control; implementation of management tools; business
environment; types of businesses; business processes; business life cycle

Learning outcomes: Students are able to

1. Explain the fundamental of management

2. Apply the management tools into business organisation

3. Identify types of business and understand the business life circle
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Entrepreneurship and New Venture Creation
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Definitions and characteristics of entrepreneurs; the skills required for entrepreneurs; planning for
funding and establishing new business; strategies for new business; problems and obstacles of establishing new
businesses; social entrepreneurs; social entrepreneurs and society development; current issues related to
entrepreneurships; and case studies
Learning outcomes: Students are able to

1. Plan for establishing new business based on skills required for entrepreneurs



2. Analyse problem and obstacles of establishing new business
3. Identify the role of social entrepreneur and society development

4. Analyse the current issues and case studies related to entrepreneurships
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Small and Medium Business Management
anvazuaylIzianveIgInIvNIAgaNLAZYUIANA N N1SHINANUAZ N NITTA

Y o a A R ]

o < @ a i
ﬂ?ﬁﬂﬁﬂi%ﬂﬂﬁﬁﬂ% ﬂiﬂ!ﬁﬂ‘]&l'lﬂ')'lllﬁ']!ﬁ%Llagﬂi'lllé}llL“Via')‘ll@\?ﬂﬁﬁ]ﬂﬂﬁﬁiﬂﬁ]"llu']ﬂﬂaN!La%ﬂluW]ﬂ@Nﬂ'ﬁﬁZﬂNnu

dmfugsnavanataazvuiadey Tynwazuuimumsud lvidynt gnoulsulyd nsdidnm msdndfiidida
YIUMIAUMINNY

HadNEMsi3eu3: fisouduso

1. hwmdanmsuagnguimstansdSulylugsirvuadentazuianais

2. o3uuTonnesyuraiiduad umsihgsnevinade

3. nnzdanuduis anudumad dyvuwazuuanauddyvesmsiamsgsnavuiatounas
"’1]H'lﬂﬂa'lﬁﬁtﬁﬂ%uiﬂﬂNaﬂi&"1/I‘]J‘1/I'NL?(S‘H@ﬁ%igﬁUﬂi&’LﬂmmgigﬁUTﬁﬂ

Characteristics and types of small- and medium-sized businesses; principles and theories applied to
business management; government policies to promote small- and medium-sized businesses; case study of successful and
failure small- and medium-sized businesses; problem of and solution for small- and medium-sized businesses; national
and international economic impact to small- and medium-sized businesses

Learning outcomes: Students are able to

1. Apply the principles and theories of business management to small- and medium-sized business

2. Explain the government policy to promote small- and medium-sized business

3. Analyse the success, failure, problems and solution for small- and medium-sized business impacted

by national and international economic
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Commercial Laws
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Principles of the civil and commercials laws; law juristic entries; limited partnership establishment;
limited companies; dissolution; property; juristic acts; contracts; specific contracts in relation to business transaction; hire

purchases; sureties; agency; brokers; drafts and the Act of Cheques

Learning outcomes: Students are able to
1. Explain the principles of the civil and commercial laws, laws juristic entries, limited partnership
establishment, limited companies and dissolution, property, juristic acts

2. Explain contracts and special contracts in relation to business transaction, hire purchases and

sureties
3. Identify the roles of agency and brokers
4. Explain drafts and the acts of Cheques
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Think Like Modern Economist
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Economic concepts for analysing the daily life, personal and social situations; opportunity cost;
flexibility concepts; current cost; production savings; effects on decision making under economic situations; principle
experience on economic through learning process
Learning outcomes: Students are able to
1. Analyse the daily life, personal and social situation through economic concepts
2. Analyse the opportunity cost through flexibility concepts, current cost and production saving
3. Make decision under individual economic and social situation
4. Analyse basic economic through process of learning experiences
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Digital Media for Foreign Languages Communication in Business
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Introduction to multimedia, images, animation and sound; software applications for photo editing;

principles of graphic design, infographic; video production and editing; web design, website builders and content

management systems; case studies of languages application in digital media business; course content practice in the

computer laboratory work integrated learning of at least 10%

936-114

other disciplines

936-120

Learning outcomes: Students are able to

1. Create basic multimedia, images, animation and sound

2. Apply the software for photo editing, graphic design and infographic
3. Produce and edit VDO through digital media

4. Create website by applying foreign language for business through software package
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Nature, functions and roles of language; important features of language; the relation of language to

Learning outcomes: Students are able to
1. explain and give examples of nature, functions and roles of language
2. explain important features of language

3. analyze the relation of language to other disciplines
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English Discovery
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Grammatical structures; part of speech identification; types of sentences; sentence analysis; using

corpora for sentence structure analysis; using appropriate language patterns suitable for various contexts



Learning outcomes: Students are able to
1. apply their grammatical knowledge in their speaking and writing

2. communicate grammatically and confidently in different contexts
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English Skills Development
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Integrated English language skills with an emphasis on listening and speaking for communication
purposes in various situations; expressing ideas on given topics; reading different kinds of texts; identifying main ideas;
discussion from the reading as well as using vocabulary and expressions to write various kinds of writing

Learning outcomes: Students are able to

1. communicate through listening and speaking English in different contexts

2. express opinions in English based on given topics

3. identify main ideas and discuss based on the reading

4. apply vocabulary and expressions being learned to write various kinds of writing
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Chinese transcriptions using Pinyin; Mandarin consonants, vowels and tones; basic greetings and
conversations in daily life; principles for basic Chinese characters; attaining approximately 600 Chinese characters

Learning outcomes: Students are able to

1. read and use Pinyin correctly



2. use Chinese transcription correctly according to principle for basic Chinese characters and attain
approximately 600 Chinese characters
3. be able to greet and make conversation by using basic Chinese, for example, basic greeting, telling

number, telling time and introducing family members
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Prerequisite: 936-140 Chinese I

Basic Mandarin sentence patterns; vocabulary and expressions in daily life; basic listening, speaking,
reading and writing; attaining approximately 800-1,000 Chinese characters

Learning outcomes: Students are able to

1. use basic sentence, vocabulary in situation and surroundings in daily life

2. use listening, speaking, reading and writing skills for daily conversation and attain approximately

800-1000 Chinese characters
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Prerequisite: 936-141 Chinese 11

Listening, speaking, reading and writing skills with emphasis on compound sentence structures;
attaining approximately 1,500 Chinese characters

Learning outcomes: Students are able to

1. make a conversation in both real and stimulate situation within classroom by using correct sentence
structure

2. read dialogue and articles using reading techniques and be able to find main idea, synthesis,
interpreting and summarizing the context

3. write the articles and present the information according to grammar rules

4. use listening, speaking, reading and writing skills for daily conversation by attaining approximately

1,500 Chinese characters
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Chinese for Business Communication
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Chinese listening, speaking, reading and writing skills for business communication; presenting
products or services in Chinese; giving basic business information
Learning outcomes: Students are able to
1. use listening, speaking, reading and writing skills for business communication

2. use listening, speaking, reading and writing skills for presenting products or services

3. use listening, speaking, reading and writing skills for giving basic business information
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English for Presentation
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English presentation skills; audience analysis; objective setting; preparation and outlines for
presentations; document preparation and presentation devices; work-integrated learning of at least 10%

Learning outcomes: Students are able to

1. give a presentation in English effectively
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Thai Language and Culture
@ @ J 1 @ [ 4 a o o
AINUAUNUTICHINNIY iwuﬁiiﬂﬂﬂﬂ?iﬁ@ﬁ?iiuﬂﬁﬂVlff\?ﬂﬂhl'i/lﬂuﬁﬁiﬁ\iﬂlliﬁﬂ
= < " A 4 o o o 1
mymmﬁjaumwmﬂuag ATHYY ﬂ’ﬂll!,"?fﬂ"llﬂﬂﬂuqluﬁﬂﬂll mﬂ%”mumymazmﬂumymmmzﬁu
TagA1iiaDenNuLANAIazANTAINHAIeN AL IAUEIsuM AN iRFaysanmsnunsiiian lidina
$ooaz 10
v d = Y  9JA
AAANTNIILIBU]: ALITIUTINTD
a @ @ J 1 @ [ 4 a o
I. 93U 1ANIUAUNUIISCUINNN IR iwu‘ﬁiiuﬂﬂﬂ1§€fﬂﬁ151uﬂiﬂ‘ﬂﬁ\?ﬂllvl‘ﬂfl
uazdenulanld
Yo o Yy 1 o R = 1
2. SL‘]f’J"l]‘HﬂTHH!ﬁSﬂ’li]uﬂT}eﬂllﬂE]Eﬂ\H‘WlﬂgﬁllIﬂﬂﬂ?u\iﬂ\iﬂQWMLlﬂﬂWNLLﬂ%ﬂ'NIJWZ‘ﬂﬂﬁi‘ﬂﬂ
NAUTAUBTTY
= a va a @ o Y Vo 4 @ 9y Y
3. And §uadaysanisnunsiianld (udindidesas 10) Tasdsuldarnuinieniu
HAZIAUTITY
Relationship among language, culture and communication in Thai and world society; language as a
reflection of living, norm, belief in society; appropriate verbal and non-verbal language in multiculture; work-integrated
learning of at least 10%
Learning outcomes: Students are able to
1. explain relationships among languages, cultures, and communication in Thai and global contexts

2. use appropriate verbal and non-verbal languages concerning multicultural diversity

3. apply cultural and language knowledge to work effectively (work-integrated learning)
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Thai in Business Contexts
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Principles, techniques and skills in listening, speaking, reading and writing in various business

contexts; various business correspondence, e-mail, resume; Thai in business professional; Selection of appropriate words,

patterns and registers in current situation



Learning outcomes: Students are able to
1. use listening, speaking, reading and writing skills for effective business communication
2. write various types of business correspondence, e-mail, and resume appropriately

3. choose words, patterns and registers appropriate for current situations
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English for Business Communication
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English Skills for business; business letter corresponding; business report writing; listening to business
talk; reading of business related articles; oral skills necessary for communication in specific business contexts; work
integrated learning of at least 10%

Learning outcomes: Students are able to

1. write business correspondences and business reports

2. develop listening, speaking and reading skills in business contexts
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Chinese through culture
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Prerequisite: 936-240 Chinese III
Chinese language skills in speaking, listening, reading and writing with emphasis on complex sentence
structures for daily life and culture through real life situation especially in nation food, costume, accommodation,
travelling, festival, education and recreation activities; gaining new information and current situations through internet
and advanced multimedia; field trip; language competition; festival activities in order to increase learner experiences by

learning at Prince of Songkla University, Suratthani Campus for 13 weeks and in Malaysia for 3 days 2 night



936-300

936-308

Learning outcomes: Students are able to
1. communicate in Chinese in real life situations
2. analyze information and current situations found in the Internet and modern multimedia

3. effectively communicate in Chinese by participating in Chinese activities at Malaysia
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English for Business Correspondence
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Reading and writing business letters; writing e-mails

Learning outcomes: Students are able to

1. Read and write business letters

2. Write e-mails
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Introduction to Research Methodology
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Research procedures; analysis and synthesis of problems; development of research instruments, using

sampling methods; data collection and analysis; reporting research findings; conducting research related to the English

language

936-319

Learning outcomes: Students are able to
1. Design research procedures, analyze and synthesize of problems
2. Develop research instruments

3. Report research findings
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Englishes and Multicultural World
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Emergence of new paradigms of English on a global scale; analysis of linguistic variations and English
usage; explanation of problematic changes of English language and cultures with intercultural awareness; analysis of
challenges of English in intercultural communication in the workplace; participating activities in order to increase learner
experiences by learning at Prince of Songkla University, Surat Thani Campus for 12 weeks and 3 weeks in university in
New Zealand where memorandum of understanding is appointed; work integrated learning of at least 20%

Learning outcomes: Students are able to

1. explain new paradigms of English on a global scale

2. analyze linguistic variations and English usage

3. explain and discuss problematic changes of English language and cultures with intercultural
awareness

4. analyze challenges of English in intercultural communication in the workplace
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English for Secretary
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English listening, speaking, reading and writing skills essential for secretarial work; greeting and
welcoming clients; interpersonal communication and telephoning; giving information; office equipment utilization; note-
taking, summarizing from print media, electronic media, and from listening; business correspondence
Learning outcomes: Students are able to
1. Communicate with good English for secretarial works in intercultural business

2. Listen and read to summarize business correspondence and business information

3. Speak and write in English for cooperating and interpersonal communication
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English for Marketing
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English listening, speaking, reading and writing skills related to sales and marketing for presenting
products or services, promoting sales, contacting customers, making an appointment, and meeting customers

Learning outcomes: Students are able to

1. Listen, speak, read, and write English related to sales and marketing for presenting products or
services, promoting sales

2. Contact customers, make an appointment, and meet customers
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Seminar in Language Issues
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Seminars in English topics related to the English language; examination of research studies and

discussion of research findings

Learning outcomes: Students are able to

1. Discuss English topics of interest which are related to the English language

2. Examine research studies of interest and give a presentation of the studies
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Negotiation of Meaning in Business Contexts

MIINTILHMATTUNINNN uazmsTers luedn nszuaumsuaznaitdeauluundunin
Fegstaiinanuats anwannsalunmsaeamsasnguluiunTandmivauluewan

HadNEMsi3Eu3: fisouduse

1. 3T NNNIsunenn uasmsded1sluerdn

2. Banginszuiumsnasnadsdeanu luunaunuidgsfeiinannae

3. oesmmnsanguluunTandmsuauluennn

Analysis of spoken discourse in various professions; process of meaning negotiation, pragmatic

strategies in various business situations; communicative competence in global contexts for future careers



936-376

Learning outcomes: Students are able to
1. Analyze spoken discourse in various professions
2. Analyze process of meaning negotiation, pragmatic strategies in various business situations

3. Communicate in English for future careers in global contexts
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English for Import — Export
FINTIAVGIUNOU: 936-123 MINAINNHZMBIDINGY

Wnwzniseienudla msyanazmsandyuunernunisiudwazdiesn sauda

Y o J 2 a o R
M3 laaoune InsAnt Mmseu Insans iglﬂﬂﬂﬂﬁgﬂﬁﬂig"]ﬂJLLﬁZ‘UH‘WﬂﬂWﬂJﬁ%‘]ﬂJ

v d ) Y  9JA
WAANBNIILIYUI: HLITIUTINTD

1 A 9
1. ooy
2. wanazantyruneanumsiudazdsonn
Y v A = L]
3. IGW’]E]’U‘VINI‘VIS?(WT] L‘UEJ”L!IVIiﬁﬁ 33l‘]JEl’U’]153ﬂﬁﬂig‘lgmmgﬂuﬂﬂﬂﬁﬂi%ﬂju
Prerequisite: 936-123 English Skills Development

Reading for Comprehension, speaking and discussing problem relating to import and export, including

telephoning, dealing with fax, agenda and minutes of the meeting

936-403

Learning outcomes: Students are able to
1. Read for Comprehension
2. Speak and discuss problem relating to import and export

3. Correspond to telephone, deal with fax, write agenda and minutes of the meeting
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Preparation for Cooperative Education
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Preparation for cooperative education; researching information relating to cooperative education

intern; choosing an organization; conducting a cooperative education project; report writing, report presenting; personality

development; moral and ethics; working skills; problem solving skills



936-406

Learning outcomes: Students are able to
1. Research information relating to cooperative education intern
2. Choose an organization and research the organization information

3. Conduct a cooperative education project, write report, and present project

MsnsaunNUNIRnY 1(0-2-1)
Preparation for Internship
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Preparation for working in organizations, self-adjustment in organizations, structure of organizations,

administrative works, life and career planning, resume and letter of application writing, job application and interview

techniques; work ethics

936-407

Learning outcomes: Students are able to
1. Adjust in organizations, structure of organizations, and administrative works
2. Prepare for life and career

3. Write resume and letter of application
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Internship
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Work training in semester 2 of year 4 students at a business corporation, non-profit, governmental,

community-based organisation or business sectors where operates with foreign countries or international business, with a

minimum of 320 hours of internship to provide students with opportunities to use languages for communication in

international business in the real working contexts and gain some working experiences, solving problems as well as



learning to work with others as a preparation for their professions after graduation; requiring a registration of at least 7

semesters; evaluation from their workplace, and the report of their performance or other methods specified by program

committee

Learning outcomes: Students are able to

1. Use languages for communication in international business in the real working contexts

2 . Solve problems as well as learn to work with others as a preparation for their professions after
graduation
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Module: English and International Business Management and Logistics

Integrated Learning
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Integrated learning of English for communication and International Business Management under CLIL
(Content and Language Integrated Learning) approach; theories of international business; principles and methods for
international business management; aims and strategies of business of management; advantages and opportunities in
oversea investment; improvement and development of management policy in intercultural organisation, foreign
investment strategies, international marketing, online international business management, modern information technology

for online international business; international human resources management, international trading relationship,



international commercial organisations, international business ethics, case study; multinational companies operating in
Thailand, international business management; principles and introduction of electronic commerce and online marketing,
applying electronic commerce for international business and logistics, tools and features of websites for international
business and logistics, types of online marketing for international business and logistics; work integrated learning of at
least 50%

Learning outcomes: Students are able to

1. Integrate English skill for communication into international business, logistics and online marketing

2 . Plan, set goal, develop strategies for management, administration, investment, human resource
management, and international organisation relationships

3. Attain the business ethics for international business, logistics and online marketing

4 . Explain the basic knowledge of Electronic Commerce Acts into international business, logistics and
online marketing

5. Develop the webpage through software package for managing international business, logistics and online
marketing
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Module: English and MICE Integrated Learning
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Definitions and English Skills for Meeting, Incentive, Convention and Exhibition; patterns of each

activity; preparation of each activity; operation plans; collaboration with related agencies; work integrated learning of at

least 50%
Learning outcomes: Students are able to
1. Integrate English skills into meeting, incentive, convention and exhibition
2. Understand and manage all activities from the beginning till the end
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English for Advertising
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English vocabularies in basic advertising from the advertising media in magazines, TV commercials,
billboard; expressing ideas through the function of advertisement; preparing advertising visualisation; writing for
advertisement; work integrated learning of at least 10%

Learning outcomes: Students are able to

1. Read and understand English vocabularies in basic advertising

2. Present and share ideas through advertisement in English

3. Write and produce the advertisement in English
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English for International Trade and Logistics Management
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Reading English texts concerning various aspects of international trade and logistics management
Writing reports and filling in various forms used in import-export businesses. Discussing the process of planning,

implementing and controlling the effective flows of goods, services and information; work integrated learning of at least

10%
Learning outcomes: Students are able to
1. Read and understand English texts or documents of international trade and logistics management
2. Write reports and fill in the forms of import and export
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English in Brand Management
v 3 ' o o 4 o a Y A a Y
anvazA ngua Uszlen d1uiu nazesdlszneumwisangeilglunmsaeas luasaud
a ¢ v o q Y | A q 9 o v Y a = A waa
WAIIH nazadmsangunldlumsdeasie 1ias snuanudesnisvesdus Ina msdnluamaysans

1Y) ° 1o vy
ﬂﬂﬂ’]im’]\ﬂu"lll@]']ﬂﬁ'ﬁﬂﬂag 10

Yy

padnsmsiseud: diseuannsa

@ Jd o J

Leotunazdnsigiiod1iladnuaed1dny d1uiu uazednsenouniyidangy

Aq v ¥ a v
Alyademsiaum

% s P ') 9 A v a 9
2. AUATCHUASTIWATIATVIANUNIHIDINGHINDAINATITUMN



Parts of speech, phrase, clause, sentence, expression and structure in English for brand

communication; synthesising and creating English for brand communication in order to respond the customer needs; work

integrated learning of at least 10%

936-415

Learning outcomes: Students are able to
1. Read and analyze to understand expression and structure in English for brand communication

2. Synthesize and create English expression for brand communication
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English for Public Relations
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English listening, speaking, reading, and writing skills for public relations in forms and styles in

speaking and writing for a variety of public relations occasions in various forms of media, news writing, brochure

making, interview preparing and news releases; work integrated learning of at least 10%

936-416

Learning outcomes: Students are able to
1. Listen and report news and other forms of public relations in English
2. Write English news and media for public relations

3. Interview in English and write news release
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Cooperative Education
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Job training semester 2 of year 4 on jobs related to international business and trade with the minimum

of 576 hours or about 16 weeks for students to get well-trained experience in real working environment, using English and



Chinese in Business Enterprises; working with others for professions after graduated, evaluating the performance from
advisor and mentor 50:50

Learning outcomes: Students are able to

1. Work in real working environment

2. Use English and Chinese in Business Enterprises

3. Solve problems and work with others for professions after graduation
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Human and Literature
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Human and literature, literature and human life relationship, value of literature, reading skill for life
and mankind understanding

Learning outcomes: Students are able to

1 . Explain the meaning, mission and development of Thai literature and its relationship to other

disciplines
2. Gain various aspects from reading Thai literature in order to understand one’s life and other
3. Realize the value and the relationship of human and literature
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English for Meetings Arrangement
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English skills in meeting arrangement; scheduling meetings; creating agendas; monitoring meetings;
note-taking and writing minutes
Learning outcomes: Students are able to

1. Communicate in good English for arranging meetings

2. Take notes and write meeting agendas and meeting minutes in English
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Business Writing in Chinese
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Business Chinese writing skills; business correspondence; note-taking; preparing agendas and minutes

of meetings

Learning outcomes: Students are able to

1. apply Chinese skills in business writing

2. write business correspondence, take notes, and prepare agendas and minutes of meetings
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English for Negotiation
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Vocabulary, language patterns and cultural diversity in the context of business negotiations
Learning outcomes: Students are able to
1. Explain vocabulary and language patterns in the context of business negotiations

2. Analyze cultural diversity in the context of business negotiations

3. Negotiate in English
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