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Life Skills for Citizens of the 21" Century
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Happy and Peaceful Life
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Everyday English Conversations
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Everyday English Reading and Writing
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Martial Arts
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Tennis
935-117 HUANUAY
Badminton
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Aerobic Dance
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Camping
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Sapak Takraw
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English for Job Applications
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English in the Workplace
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Business and Principles of Management

926-141 MIRUFIND 3((3)-0-6)
Business Finance
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Modern Technology for Management
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Business Law, Taxations and Business Ethics

926-221 msu?m‘m%”wmmmgmf 3((3)-0-6)
Human Resource Management
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Operations Management
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Basic Accounting for Business Decision Making
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Management Information System for Business
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Business Negotiations
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Module: Innovation and Business Design for Entrepreneurs
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Module: Business Plan for Entrepreneurs
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Business Research Project
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Preparation for Cooperative Education and Practical Training
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Quality Management and Productivity Improvement
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Small and Medium Business Management
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Sourcing Strategy in Modern Trade Business
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Marketing Analysis for Decision Making
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Inventory and Warehouse Management
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Retail and Wholesale Management
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Family Business Management and Business Successor Development
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Leading and Managing High-Performance Teams
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Credit Management
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Service Marketing
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Self-Empowerment and Self-Development for Trading and Service Business Manager
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Digital Marketing Strategy
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Information Technology for Trading and Service Business
M3vimsTesmemssas e uFen o

Omni-Channel Management
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Principles of Investment for Entrepreneurs
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Principles of Agricultural Marketing
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Entrepreneurs and Modern Agribusiness Management
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Logistics and Supply Chain Management for Agribusiness
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mssamsgsnavhiuaiolm

Modern Farm Business Management
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Information System for Decision Making in Agribusiness
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Warehouse and Distribution Management for Agribusiness
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International Business Management
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International Transportation
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Import-Export

mssams ladadndsernaszmea 3((3)-0-6)

International Logistics
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Port and Warehouse Management
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Entrepreneurship for International Business and Logistics
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Online Marketing for International Business and logistics
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Special Topics in International Business and Logistics
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926-111 FINAUAZHANMIIAMS 3((3)-0-6)

Business and Principles of Management

Wﬁﬂﬁﬂﬁlu;ﬁulﬁﬂ]ﬁﬂﬂﬁ%ﬂﬂﬁ ATLUIUATNIMITIANT MINUNY A15TABIANT MTIANS
niwernsuypd mathuazmsgale msnuquesans msdszgnd Ifmatiamsdamsluesins anmadeuniegsne
U5£1ANYDIFIAY NIEUIUMINIGINY Tin3v0ag3ne ANusURRTeAeAuIndew dinn tazussENALa

Fundamental of management, management processes, planning, organizing, human resource management,
leading and motivation, organizational control, implementation of management tools, business environment, types of

businesses, business processes, business life cycle, environmental, social and corporate governance

926-112 msmsmﬁiasmmagsﬁﬂ 3((3)-0-6)

Business Negotiations

Wanms aAnud Ry taggluuMINg1IABIoIN TN MINNLRULAEMSIAN IHMATAN1T9
ADTOINEIND NMTITVIADTOINNFININ W IANUTITN HagnFAANY

Principles, significance, formats of business negotiation; planning and selecting business negotiation

techniques, business intercultural negotiation, and case studies

926-141 MINUFIND 3((3)-0-6)

Business Finance

unun sazithruiensianisniemsRulugsne aaianienisu myaﬂamﬁyﬂmﬁmswﬁw
Moy MIVIHIRuNULEeu yamuealuaua wilsznamateasmu unasiinuas 149 ldveadunu
YoIgINg AuNURUNU uazuTeutemsnieuxa

Roles and goals of financial management, financial market, theory of interest, basic financial statement
analysis, working capital management, time value of money; capital budgeting, source and use of fund, cost of capital, and

dividend policy

926-190 malulagadelvdmensdams 1(0-2-1)
Modern Technology for Management
=2 @ a wua o w £ a J o o @ a Y
msAninyznsUgianuludninau msldllsunsuneuiuaesduiagddmiugine msldy
a A o Y A Yo o = a va a o o
uolwamduinensvanms ms luaseslddninan msdnlguamaysanmstumsiinu
Training office working skills, the use of software packages in business, applications for management, use

office equipment, practice through work integrated learning
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Business Law, Taxations and Business Ethics
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Principles of Thailand civil and commercial code, legal contracts related to business transaction, laws and
regulation related to copyright and patent, business case study regarding lawsuit, business taxation, types of taxes, tax

structure, tax planning, business ethics and sustainable business operations, business management and decision making based

on business ethics
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Human Resource Management
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Definitions and significance of human resource management, human resource management environment,
roles and responsibilities of human resource managers, human resource planning, recruitment and selection, training and

personnel development, compensation management, performance evaluation, discipline and petition, safety and health, labor

relation management, legal issues concerning human resource management
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Operations Management
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Concepts and principles of production management analysis and decision, operational strategies, product
and service designs, production and operation systems, production planning and control, project management, quality control,

warehousing and inventory management, logistics and supply chain management
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Quality Management and Productivity Improvement
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The concept of quality management, quality control, quality assurance and quality standards, total quality
management, increasing productivity, fundamentals and concepts of constant problem solving and improvement, techniques

for problem-solving and improvement, using projects solve real problems, practice through work integrated learning
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Small and Medium Business Management
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Characteristics and types of small-and medium sized businesses, principles and theories applied to
business management, case study of successful and failure small- and medium-sized businesses, fund raising for small- and
medium sized businesses, problem of and solution for small- and medium-sized businesses, franchise business, case study,

practice through work integrated learning
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Sourcing Strategy in Modern Trade Business
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Management of product selection policies and strategies in modern trade, sourcing process for modern
trade businesses, product control in the procurement process, and product suitability analysis for consistency requires product

ingredient management, contemporary product management to meet the needs of various groups of customers, consideration

of timing for purchasing, creating alliances and purchasing cooperation, case studies
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Principles of Agricultural Marketing
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Definition and the principles of marketing, agricultural and industrial product marketing, characteristics of
agricultural products, agricultural products consumption, demand supply and pricing of agricultural product of each market,

the competition and marketing problem, marketing channel, marketing cost, government roles and policies, characteristics of

important agricultural products
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Entrepreneurs and Modern Agribusiness Management
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Characteristics and important skills of modern agribusiness entrepreneurs, structure of agribusiness
system in Thailand, categories of modern agribusiness, agribusiness environment analysis, marketing tools for agribusiness
competitive advantage analysis, opportunity for new modern agribusiness establishment, managerial tools for modern
agribusiness entrepreneurs, current issues of modern agribusiness entrepreneurship, field practice on agribusiness

management, practice through work integrated learning
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Logistics and Supply Chain Management for Agribusiness
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Concepts and processes of logistics and supply chain management, supply chain cost reduction under
uncertainty, logistics costs analysis for business decision making, demand forecast, supplier relationship management,

managing transportation and distribution network, case study in agricultural products
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Quantitative Analysis for Decisions in Agribusiness
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Introduction to quantitative decision-making methods for effective agribusiness management in resource
allocation, scheduling, logistics, risk analysis, inventory, forecasting, problem identification, model formulation and solution,

interpretation, and presentation of results
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International Business Management
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Theories of international business, principles and methods for international business management, aims
and strategies of international business management, advantages and opportunities in oversea investment, cross cultural
management, foreign investment strategies, macro environment of international business, online international business
management, modern information technology for online international business, international marketing, international human

resource management, international trading relationship, international commercial organizations, international business



ethics, case study, multinational companies operating in Thailand, international business management, field practice on

international business management, practice through work integrated learning
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Internship for Business Management
= a oA ] Ao = Y 9 ' [ A ' = 2
f‘ﬂiPJﬂfﬂﬂTJa’UG]11!14‘H’JENTLH/I11Uu“l/lﬂﬂ’ﬂlll”ll11ﬂ1uﬂlﬂ§]ﬂﬁﬂi’lﬂﬂu NIDVUIYINUNNTIIUNITUINIT
o ] o ' v YA o o | y A Yo o ~ Yo g
HANFAILHUBOU NMITNINIUTINNUADU WAUINNHENITHDNT ms“lmmm“lmmumm LTIUIIANUTITUOIANT NIT
2q ¥ ) a ) a
UszgnalennuIniegine Mmsiseugnasnsia
Internship in the organizations with memorandum of understanding (MOU) or with approval of
curriculum committee, working with others, communication skill development, use of office equipment, learning

organizational culture, Appling business knowledge, lifelong learning
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Module: Innovation and Business Design for Entrepreneurs
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Definitions and characteristics of entrepreneurs, the skills required for entrepreneurs, strategies for new
business, problems and threats of establishing new business, business innovation concepts, innovation towards competitive
advantage and sustainable growth, business value creation, processes and design thinking for developing innovation mixed
creativity, business idea and problem solving, business opportunity assessment, feasibility study in business, factors affecting
start-up business, business conceptual presentation, field business management practice, practice through work integrated

learning
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Leadership and Organizational Change
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Definitions and categories of leadership, leadership functions roles, motivation and decision making,
relationship between an individual and effective performance, leadership roles in organizational management and changes,

changes management, leadership development in changing situations, case studies
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Business Process Analysis
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Project based learning, business process analysis including management marketing operation finance
accounting and human resource, problem Identification, prioritization, root cause analysis, tool used to analyze and improve
business process, basic problems- solving suggestion, business process project based learning within enterprises, practice

through work integrated learning
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Industrial and Competitive Analysis
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Managerial tools and techniques, studies of successful and high return company through development and
competitive strategy, developing strategies and advantage of return sources, effective marketing position, skills development
for future strategies
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Product and Packaging Innovation
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Importance of product and packaging innovation, concepts and principles of new product development,
new product development process, new product marketing strategies, concepts and principles of agricultural product
packaging development, packaging design, current issues of product and packaging innovation in global market, practice

through work integrated learning
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Marketing Analysis for Decision Making
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Data search, data collection, and data preparation techniques. These data include both internal and
external data as well as big data online. Subsequently, students will learn how to analyze these data to uncover marketing
insights before deriving data-driven marketing decisions in the areas such as positioning, pricing, distribution, and integrated

marketing communication
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Inventory and Warehouse Management
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Concepts, theories, and types of warehouse and inventory, information system for warehouse and
inventory management, selecting location of the warehouse and distribution center, the design of the space available inside

the warehouse, warehouse operating procedure, planning and managing warehouse, analysis of the flow of goods, operational

security, case study in modern trade business
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Retail and Wholesale Managment
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Principles of retail and wholesale management, shopper behavior and market competition to determine,

effective retailing and wholesale strategy, retail and wholesale marketing mix in order to compete in the retail and wholesale
business covering on-site, online, and Omni retail, location selection of retailers and wholesalers, organization and human
resources management, supply chain for retail and wholesale management, merchandise planning; purchasing system, retail

and wholesale pricing, and promotion program, store management, store design, store layout, product display, retail and

wholesale management in special economic zones, practice through work integrated learning
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Family Business Management and Business Successor Development
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Concept of family business management, specific characteristics of family businesses, values and goals

for family enterprise, relationships and conflict in family enterprise, issues in family businesses and possible shortfalls, trans



generational change and value creation, desirable attributes of the next-generation successors, development of each

generation of entrepreneurs and business succession

926-366 maiwazmsdamsiunidszansninga 3((2)-2-5)
Leading and Managing High-Performance Teams
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The high-effectively strategic leadership, group processes; team dynamics, the interplay between
individual and teams within organizations, the tools and techniques to lead and develop a high performance team, new
perspective on the management of highly capable people, Identifying, assessing and retaining high potential people, talent

development aligned with organization’s needs, practice through work integrated learning
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Credit Management
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Operation concept of credit enterprise, characteristics and scope of credit management, type of credit,

credit inspection and analysis of credit consideration, credit policy and standard, collection policy and operation, credit

control and collection
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Service Marketing
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Concept of service marketing, service-minded to employees, competition based on customer satisfaction,
customer relationship management, service marketing strategy, and service quality control such as spa business, health care

business, food business
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Self-Empowerment and Self-Development for Trading and Service Business Manager
= A o ° o o a Ao 4 o
ngumamumaalumsiinudlsaues mawaingneaumsusmsnsrdulumsdionlu
@ @ a a d @ | o | o o
Tantlagifu finwglumsaauazBinsigd Ty invg lumaidudiin madludaeuaudldds o lunmsu

=R a va a
NIUANEN L!ﬁ%ﬂ"ﬁﬂ{]ﬂ@"ﬂi\i



Theory of self-empowerment, essential managerial skills development in recent work, problematic and

critical thinking skills, leadership skills, coaching, mentoring, personal managerial skills, case study, and practicing
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Modern Farm Business Management
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Importance and characteristic of agricultural sector in Thailand, category of farm business, factors

affecting farm business operation, the effective farm inputs and farm resources management, farm activities recording, farm

budget planning, smart farming, risk management for farms business, farm in agricultural tourism management
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Information System for Decision Making in Agribusiness
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Principles and introduction of information system, roles of information system for decision making in

agribusiness, apply information system for decision making and solving problems in agribusiness, geographic information

system for agribusiness, practice through work integrated learning
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Warehouse and Distribution Management for Agribusiness
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Concepts, theories, and types of warehouse and inventory, information system for warehouse and
inventory management and distributors, selecting location of the warehouse and distribution center, the design of the space

available inside the warehouse, warehouse operating procedure, operating and distribution network, and case study in

agricultural
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Finance for Agribusiness Entrepreneurs
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Financial management for agribusiness, investment concept for agribusiness, financial planning for

agribusiness, capital structure and cost of capital in agribusiness, financial statement and analysis for agribusiness
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International Transportation
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Shipping agent formats, categories and methods, documents of shipping agent; flight, routes, regulations
and payment estimation for international transportation, obstacles and problems, analysis of costing transportation types and
the characteristics of goods, the standard of cargo warehouses, the transportation period, insurance, the following up, the

selection of container sizes, marketing strategy for transportation business, contemporary issues in international

transportation, field practice on international transportation, practice through work integrated learning
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Cross Cultural Organization Management
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Definition, significance and theories of organizational management in different culture, beliefs, ideas,

director and subordinates’ attitudes, human resources data analysis, job creation, employee motivation, international laws

regarding human resources management, cultural barriers in cross cultural organization management
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International Trade Regulations and Trade Policies
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Regulations and terms for international trading, steps of purchasing, selling, import and export, payment,
marketing planning, policies and regulations of the Ministry of Commerce and the World Trade Organization, free trade
agreement, international trade treaties, international trade barrier, economic integration influence, ecomomic individual
member regulations, legal punishment of international, contemporary issues in international trade regulations and trade

policies
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International Trade Negotiation
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Principles, importance and forms of negotiation in foreign countries, development of skills to resolve
conflicts within organizations in different countries, negotiations between businesses, between executives and shareholders,
trade negotiations, negotiation about policy and strategy, planning and selection of technical negotiations, negotiation success

factors, contemporary issues in international trade negotiation
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Business Management in ASEAN Economic Community
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Management process for international business in ASEAN Economic Community Management,
integration of administrative functions for international business, Asian Economic Community environment, modern
techniques and tools of international business management regarding ASEAN Economic Community development study,
regulations and agreements among the ASEAN Economic Community, analysis of socio-cultural community change,

contemporary issues in international of Asian Economic Community Management
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Shipping Management

Usziamaauie TnseaduazdnyuzgaaIMnIsuMsAUEe MIVUAITUR NN UNUINVDIR
U5ZnouRINIFINIVUAINIINZIA AUNUIUAIFUAITZIANA 9 UNVINVBITTADYATIMNTTUMTUUAIAUAIN
nzia vanuazismslinauvesuiinse mtatenastoanasdynyl M5 NMIALSEe NHNIHANING TUUMT
yume MItaszIedud Mise uazqlnsaii 19 lunsvumsauMnaentumsvudmaeg iy Ussidus mwaiely
MITAMIMIABIU

Sea transport history, structure and characteristics of maritime Industries, sea transport, role of shipping
entrepreneur, freight forwarder company, government role on sea transportation, principles and methods of sea company
operation, document agreement, sailing schedule, custom procedure, contract and loading cargo system, ports, cargo

equipment, multimodal transportation ,contemporary issues in shipping management
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Freight Forwarding and Multimodal Transport
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Role of transportation in international trade, role of freight forwarding and multimodal transport, business
environment of current transport, trends of transportation business, process of future freight forwarding and multimodal
transport, process of transportation, freight forwarding, type of warehouse, marketing strategy for freight forwarding and
multimodal transport, contemporary issues in freight forwarding and multimodal transport
926-392 IWFIND 3(2)-2-5)

Business Research
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Basic research concepts, classifications and scope of business research, selection of research topic,
translation of business problems into research, writing research proposal, selection of statistics for research, research project

management, use of statistic software for research, code of ethics for researcher, lifelong learning, practice through work

integrated learning
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Module: Business Plan for Entrepreneurs
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Concepts of strategy and levels of strategic policy, models and strategic decision process, business
environmental analysis, competitive advantage, concepts of marketing management, marketing management functions and
process, marketing information system, consumer behavior, market segmentation, targeting, sale forecasting, digital
marketing, marketing plan and strategy with regard to social responsibility, concept presentation, new product development
to commercial business plan, principles of business plan, case studies, business strategic applications and control, business

planning development and presentation, field business plan practice
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Digital Marketing Strategy
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An overview of digital marketing communications, knowledge and understanding the digital marketing
framework, digital strategic planning through digital marketing tools, photographing, decorate image, content marketing,

finding information and references, digital media & channel planning, search marketing and performance marketing
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Information Technology for Trading and Service Business
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Data system and Information management in trading and service business, technology used in trading and
service business, automatic identification system and barcode system, point of sale system (POS), e-money, the benefits of

data and information technology management, the roles and importance of Big Data, business intelligent and related case

studies, practice through work integrated learning
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Omni-Channel Management
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The role Omni-channel systems, and how to make the transition from the Multi-channel systems to the
Omni-channel systems. Focus is on the differences between the systems of Multi-channel and Omni-channel distributions, as
well as designing and managing the Omni-channel to respond with the lifestyle and demand of customers throughout the
customer journey, specific attention is also paid to the development, control, and evaluation of Omni-channel distribution in
both consumer and business markets, including the key challenges for the firm to set up Omni-channel distribution such as

the investment in logistic and systems
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Principles of Investment for Entrepreneurs
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Fundamental of investment; financial tools, stock exchange, stock exchange index, investment return and

risk, security valuation, fundamental analysis including economic, industrial and firm level
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Business Simulation in Trade and Services
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Learning in the real situation applying the business management knowledge, group practicing under

supervision of course instructor, performance reporting, practice through work integrated learning
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International Agricultural Trades and Agricultural Trade Agreement
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Principles of international economic trade, foods and products trade in global market, Thai trade system
and agricultural policies, problems of trading agricultural products and the role of international trade institutions on
negotiation agricultural products, effects of economic collaboration concept on international trade of Thai agricultural
product, agreement and commercial standards international trade, international investment, trade policies and agreements of
important trading partners of Thailand, trade and investment in agribusiness for special economic zones, fund raising for

agribusiness
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Social Entrepreneurship
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Concept of social entrepreneurship, social innovation and community wisdom, marketing for

sustainability, social impact measurement, idea presentation
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Knowledge Management for Agricultural Innovation
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Concepts and principles of knowledge management, knowledge management tools, knowledge creation,

innovation initiation, adaptability to change, and case study
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Special Topics in Agribusiness Innovation
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Topics or new knowledge in Agribusiness Innovation
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Global Business Perspectives
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Business environment in foreign market, political system, legal system, financial systems, culture, trade

agreements, foreign labor management, contemporary issues in global business
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Import-Export
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Principles and methods of import and export, custom formalities, different charges and fees, classification
of import and export goods, tariff calculation, selecting container size, charge management and agreement, shipping and air

cargo, policies and regulations of the Board of Investment (BOI) and the custom department, contemporary issues in import-

export, field practice on international business management, practice through work integrated learning
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International Logistics
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Concept of international logistics management, business processes to manage the distribution of goods
and services, global logistics systems analysis, issues related to transportation, distribution, warehousing, inventory control,

materials handling, packaging, plant and warehouse location, risk management, customer service, networks for logistics,

suppliers, and information, and contemporary issues in international logistics systems
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Port and Warehouse Management
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Significance of port and warehouse, port and warehouse management principle, port management of the
government level, national port policy, operational level, port and warehouse planning and design, port and warehouse
operations container transport system, technological effect on port and warehouse, port and warehouse development process,
contemporary issues in port and warehouse management
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Entrepreneurship for International Business and Logistics
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personality development, life and career planning, resume and letter writing for job application, techniques for job application
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Basic concepts and principles of operation of the social economic activities, both micro and
macroeconomic, including demand and supply, producer and consumer behavior, production, pricing in different markets,
different economic systems, national income, finance and banking, inflation, deflation, public finance, international trade,
economic development, and using various economic policies to achieve progress for the country
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Basic Accounting for Business Decision Making
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Accounting framework, business activities relating to accounting, financial statement preparation,
accounting for business transactions relating value added tax, accounting for manufacturing, concept of managerial

accounting, job order and process costing, analysis relationship of cost-volume-profit, budgeting, cost information for short-

term and long-term decision makings
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Principles of information management, role of information in organization, info graphic, fundamental of
information systems and infrastructure, organization and management, integration of information systems, strategy in
organization improvement with information systems, database and application, business intelligence for decision making, big
data analysis, ethics and impacts of information system on society, the use of software for business decision making
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Principles and introduction of electronics e-commerce, procedures associate with e-commerce and

internet, apply and develop electronics e-commerce for agribusiness, options for doing business on the internet for

agribusiness, tools and features of web site for agribusiness, current online marketing in agribusiness
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