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Fundamental of management; management processes, planning; organizing; human resource
management; leading and motivation; organizational control; implementation of management tools; business environment;

types of businesses; business processes; business life cycle
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Tourism Economics
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The economic concepts in context of tourism sector; tourism demand and tourist behavior; structure of
competition among suppliers of tourism services; costs, benefits and yield analysis in tourism industry; the role of

government in policy and plaining of the tourism industry and evaluation of tourism competitiveness
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Components of tourism and hospitality industry; tourism system; other businesses in tourism and
hospitality industry; roles and responsibilities of national and international tourism and hospitality related organizations;

trends in tourism and hospitality industry
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Service Psychology and Personality Development
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Personality development for service quality; improvement of communication skills in service;
development of attitude towards service; customer expectation management; techniques for customer satisfaction; customer

experience creation; development of service innovation ethics in service; a site visit
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Tourism Resources
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World geography; Thailand Geography; geographical factors related to tourism; characteristics and types
of tourism resources; key tourism resources of Thailand and the World; organizations related to tourism resources

management; laws and regulations in natural tourism resources management; field study
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Local Wisdom for Tourism Development
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Types of local wisdoms; inheritance of local wisdom in tourism context; uniqueness and local culture in
product design and development; trends in local products; concept of local products related businesses creation; project-based

activity in local product design and development; a site visit
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Sustainable Tourism
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Concept and components of sustainable tourism; Environmental, socio-cultural, and economic impact

evaluation; sustainable tourism development; case studies in sustainable tourism; field study
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Tourist Behavior
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Types of tourists; tourist perception; tourist motivation; factors influencing tourist behavior; destination
choice; decision-making process in purchasing tourism products and services; responsible travel behaviors; trends in tourist
behaviors; cross-cultural communication in tourism context; study about tourist behavior at the workplace and tourist

attractions
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Creative Economy in Tourism

ANMUKMNEG VOLIUA ANV U UATHIA VA NI IAREYTLINAIAL YUY IATHTRIAT9ATTAIN
unswens gy wagnumeimusssy myaduyanm Lﬁiygﬁ%ﬁgnﬁiiﬁﬁumiﬁmmmsvimﬁifn N39DNUUY
Anssumamsrieaiisaaznansusiyuau uuaAanemsedaay mﬁﬁﬂm@muuaﬂﬁmuﬁ

Definitions; limitation; importance of creative economy to country and community; creative economy
based on resource, local wisdom, cultural; value added; creative economy for tourism development; tourism activity and local

product design; concept of social enterprise; a site visit
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Front Office Operation and Management
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Front office department organizational structure; role and duty; specification of front office staff;

knowledge of room types and facility; problem solving skills; affiliation to other hotel departments; affiliation to other

agencies; a site visit; practical training
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Housekeeping Operation and Management
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Housekeeping department organizational structure; role and duty; specification of housekeeping staff;
instruments for housekeeping department; room and public area cleaning procedure; knowledge of room types; affiliation to

other hotel departments; affiliation to other agencies; problem solving skills; practical training
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Food and Beverage Service Business
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Types of food and beverage services; food and beverage organizational structure; food and beverage

equipment; menu planning; food and beverage operations; practical training

930-231 wansinman 3((2)-3-4)

Principles of Tourist Guide
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Definitions; importance; classifications; roles and duties; manners; ethics; communication skills and

personality of tourist guide; tour guiding operation protocol; interpretation; basic knowledge in airline service and currency

exchange; entry and exit protocol and customs; first aid and tourist safety; related laws and regulations; field study

930-232 miﬁmsﬁmiﬂﬂ‘gmu 3((2)-2-5)

Community-Based Tourism
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Definitions; components of community-based tourism; tourist behaviors in community-based tourism
destinations; principles and standards of community-based tourism management; planning and developing new community-
based tourism destinations; homestay and tourism-related local business; case studies in community-based tourism in

Thailand and ASEAN countries; field study
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Tour Operation and Travel Agent Business Management
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Classifications and characteristics of tour operator; organization structure; principles of tour operation;
processes in starting a tour business; domestic and international tour operations; development of new tour routes; tour
program planning and design; cost and pricing calculation; relevance with other tourism and service businesses; promotion
and advertising; Characteristics and roles of travel agency; travel agency operation; laws related to tour operating business;

trends in tour operating business; field study
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Spa and Wellness Business Management
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Concept of spa and wellness tourism; spa and wellness business establishment; spa and wellness business

design and planning; service procedures and service quality; cases study; a site visit; practice at spa lab
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Outdoor Recreation Management
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Concept of outdoor recreation; natural resources application for recreation; outdoor recreation activity
planning and design; providing services; organizing outdoor recreation activity; safety in outdoor recreation for tourism;

outdoor leadership; field study
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Creative Recreation
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Concepts; creative recreation program planning and design; providing services; organizing creative

recreation activity; recreation leadership; field study
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Practical Training I
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Training in tourism and hospitality companies at least 300 hours; learning reflection; monitoring and

evaluation of training performance; grading G P F
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930-311 msdamsladafndinenisnoaiien 3((3)-0-6)
Tourism Logistics Management
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Definition; concept of logistics in tourism context; logistics system; passenger transportations;
infrastructure; logistics activity plan; information technology in tourism logistics; demand management and tourism forecast;

related organizations in tourism logistics; tourism logistics laws and regulations; a site visit
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Seminar in Tourism and Hospitality
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Definitions and importance of seminar in tourism and hospitality; exchange of knowledge, opinions in
tourism and hospitality issues; problem identification and problem solving proposition
930-313 sufauiEssuamuTumsnosfismazuims 3((2)-3-4)

Research Methodology for Tourism and Hospitality
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Prerequisite: Business Statistics
Definition and importance of research; quantitative research methodology; qualitative research

methodology; ethics in research ; application of research methodology in tourism and hospitality; a development of research

proposal
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Research Project for Tourism and Hospitality
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Prerequisite: 930-313 Research Methodology for Tourism and Hospitality

Data collection; data analysis; research report; research publications
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Cooperative Education I
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Concept of cooperative education; adaptability skill; use of basic office equipment; labor laws; resume

and application letter composition; techniques for job application and interview; ethics at the workplace
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Tourism and Hospitality Business Model Design
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Business model guidelines; business goal and objectives; business environment analysis; target market
analysis and marketing plan; human resource plan; business cost analysis; concept of business finance; sources of fund;
innovation in tourism and hospitality businesses; concept of social enterprise; concept of corporate social responsibility; a
design of tourism and hospitality business model based on a case study at the workplace and tourism resources
930-424 gsﬁaﬁﬁ’mﬁmums}@u 3((2)-2-5)

Small Lodging Business
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Types of small lodging; supply and demand analysis; analysis of the business environment; trends in
lodging business; investment analysis; concept of contemporary marketing in small lodging business; concept design to

develop small lodging business; uniqueness design and competitive advantage; corporate social responsibility in lodging

business; case studies; site visit; project-based learning
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Tour Operation and Travel Agent Business Management
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Classifications and characteristics of tour operator; organization structure; principles of tour operation;
travelling route design; travel program planning and orgainizing; cost and price planning; concept of contemporary marketing

in tour business; tour business trends; a creation of tour business model; corporate social responsibility in tour business; case

studies; site visit; project-based learning
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Commercial Recreation and Tourism
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Concept of commercial recreation and tourism; Challenges in the commercial recreation and tourism
industry; concept of entrepreneurship; Initiating and managing commercial recreation and tourism; concept of contemporary
marketing in recreation business; a design of recreation and tourism business model; corporate social responsibility in

recreation business; case studies; site visit; project-based learning
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Practical Training 11
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Pre-requisite: 930-251 Practical Training I

Training in tourism and hospitality companies or public organizations that related to tourism for 8 weeks;

a number of working hour at least 340 hours; develop a proposal statement for an cooperative education project; learning

reflection; monitoring and evaluation of training performance; grading G P S
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Cooperative Education II

Pre-requisite: 930-453 a2
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Training in tourism and hospitality companies or public organizations that related to tourism for 16
weeks; working as a permanent staff of the organization; developing cooperative education project; learning reflection;

monitoring and evaluation of training performance; grading
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Business Statistics
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Measure of central tendency; data distribution; probability; random sampling; parameter estimation;
hypothesis testing for mean population; regression analysis; simple correlation; variance and Chi-square
934-249 adnamalulagdmSugsnoneaiien 3(2-2-5)

Digital Technology for Tourism Business
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The importance of information technology and tourism business; Introduction to data management,
information, database, and information system. Computer networks; Internet and Web technology; Multimedia technology.
Digital tourism business model; Digital marketing. Computer law. Future technology trends for supporting the tourism

business
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Chinese I
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Chinese Transcriptions using Pinyin; Mandarin consonants, vowels and tones; basic greetings and

conversations in daily life; principles for basic Chinese characters; attaining approximately 600 Chinese characters
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Chinese 11
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Prerequisite: 936-140 Chinese I
Basic Mandarin sentence patterns; vocabulary and expressions in daily life; basic listening, speaking,

reading, and writing; attaining approximately 800-1,000 Chinese characters.

936-142 muaule-ya 1 3((2)-2-5)

Chinese Listening-Speaking 1
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Listening and speaking in daily life with emphasis on accuracy and correct pronunciation
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English for Presentation
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English presentation skills; objective setting; audience analysis; preparation and outlines for

presentations; preparation of document and presentation devices; body language for presentations

936-229 MuBIngEaHsuInga 3((3)-0-6)
English for TOEIC
A o a a S & °
m‘sﬂuwmﬂﬂﬂamiumu%mmsnmmzﬁﬂmmﬁmm'lﬂ“lugﬂuuumimimamw AIDTULLASNIT
° 4 ' { o 0w & Jo W a
Tﬁ}mmmm u%ﬁu%muazuwmmam ﬂ']iﬂ']ul,ﬁ’f]fl]‘]J1%ﬂ’l']iJﬂ'lﬁWVI!Lagul’Jfﬂﬂimﬁ']‘l’iiﬂﬂ'liﬁ’f]ﬂiﬂ’f]ﬂ
Listening comprehension in business and general situations in the form of picture descriptions, questions

and responses, dialogues, and monologues; reading comprehension; vocabulary and grammar for TOEIC

936-248 muduegsnamsrouiian 3((2)-2-5)
Chinese for Tourism Business
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Chinese for tourism communication purposes; writing itineraries; reserving hotel rooms; communicating

between offices via telephone; leaving and taking messages
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English for Tourism
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Intermediate level of English listening, speaking, reading, and writing in various situations for

communication in tourism both as a tourist and tourism entrepreneur

936-331 MDIngENHSBOUUISMsmugumeazaih 3((3)-0-6)

English for Wellness and Spa
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English listening, speaking, reading and writing skills for wellness and spa for health and spa vocabulary,
herbs, parts of body; getting patients’ information; recommending services; Thai traditional massage; solving problems and

handling complaints

936-333 mmé’anqyﬁm%'uﬁﬂﬂmﬁﬁ 3((3)-0-6)
English for Tourist Guides
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English listening, speaking, reading and writing skills in tourist guides work; practice speaking in
welcoming tourists, talking through itinerary and accommodation, giving commentary on places of interests, anecdotes,
culture, traditions and important festivals; giving advice about safety precautions, rules and etiquettes; answering tourists’

questions, dealing with problems and tourists’ complaints; practicing conducting a tour using English in authentic

circumstances
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English for Food and Beverage Services
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English listening, speaking, reading and writing skills for food and beverage services; taking reservations,

presenting food and beverage menus, solving problems, and handling complaints
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Chinese for Hotel and Restaurant Works
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Chinese language skills for welcoming hotel guests; giving information about rooms; room reservations;

telephoning; filling in hotel forms; and other services in hotels and restaurants

936-421 MBINgEAHIUNITDOU 305N 3((3)-0-6)

English for Hotel Personnel
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English listening, speaking, reading, and writing skills related to services; solving problems, and handling

complaints in different departments of hotel and lodging businesses in reservations, front office, housekeeping, and

recreations
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English for Airline Services
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English skills for airline services in airline passenger services, giving information, ticket booking, flight
schedules and air travel rules, check in for a flight, arriving at the destination, departure, in-flight services, duties of a flight

attendant, food and beverage supplies, passengers’ service request and solutions

936-433 MPVINEAMIUMIdamsszyn 3((3)-0-6)

English for Meeting Arrangement
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English skills in meeting arrangement; scheduling meeting; creating agendas; monitoring meeting; note-

taking and writing minutes
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