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1ana1s 2-3
A1e5uUNgTI8IN
NANGATUINITFINIV AN H1U13VINTIANTNTVIRAUNE

001-103 lafisgaanulugusenaunis 1((1)-0-2)

Idea to Entrepreneurship

nmaugusgnauns NslaTeRanInIndeNssna N1suaImIlen1an1agsie nsiniuwiAngsia
sheedosdionsgsivadill

Introduction to entrepreneurship; business environment analysis; business opportunity

seeking; using modern business tools to develop business models

941-101 anwnlneiiienisaeansuaznstnaue 2((2)-0-4)

Thai for Communication and Presentation

ninnslEnwlneiienisdeans Aauglunisdearsia 5 vy msils WA 81U WeU uaiinwens
Ynaue msiladiedulanundn waznisinnuluaaiunsalsing 4 nslddesd Sanduaulunsdeansly
FAnuszdrTuarlunmsviinn mssnuieanudlafeifouuazuudn madeuienisasuanu n siade
M9TwNsIargsAe Manaluiiussyuvy uaznsiaus

Principles of the Thai language for communication; arts in the four communication skills:
listening, speaking, reading, and writing; listening for main ideas and interpretation in various situational
contexts; registers and styles of daily-life and workplace communications; reading for value and attitude

understanding; summarizing; official and business correspondences; and public speaking

941-160 nsiauazwANMISINgURLgIY 2((2)-0-4)
Fundamental English Listening and Speaking
Aninwznsilawaznisnelumideilddoasludinuszdiiu msitadiedulannudd

domstuiiuguluaniunisaling 4 msldlennsal matanarasfusdn werdnunwiidui

ﬂ’]iﬁk)ﬁ’ﬁ
Practice in listening and speaking skills based on topics used in daily-life communication;
listening for main points; basic oral communication in various situational contexts; srammar usage;

development of vocabulary and language functions necessary for communication

941-161 mia"muazL%&Jummé'\mqwﬁugﬂu 2((2)-0-4)

Fundamental English Reading and Writing

Anvinuenseruuasnaidou snugnisenuiiugiu nseruiedulanudduareasifen 13
WanAuIumdniLasnaisimuna A n1sldhensal nsdeusyiuUsslonuadentidue

Practice in reading and writing skills; basic reading skills; reading for main ideas and details;
developing vocabulary and strategies in increasing vocabulary power; grammar usage; sentence and
paragraph writing



941-162 NMSNAIUINYSAIWIDING Y 2((2)-0-4)

English Skills Development

HnyinweaunTia NITNA N59ULa NI TBY mi‘thzqﬂmﬁlﬁffﬁﬂwﬂumiﬁamiLLazauwuﬂuﬁU‘w
si199 Tudsinnnts nmesunasdoulsslon demiindus nsUssgndlivinurlunsdoansluuummsinnis
SuTInsReanLLa U EL 9 1ot

Practice in using the language skills— listening, speaking, reading and writing — necessary for
the academic purposes; reading and writing sentences and short paragraphs; applying communication

skills in academic contexts; asking and responding to questions

941-163 MEnsINgeianITUENaUDITN 2((2)-0-4)

Professional English

Anvinwzsnunisils maya mIsunaznsdeuiildlunisuszneuendn msussgndldinuglunis
deasuaraunuiluuiuneng 9 Tunsvineu nsteanuuazmeulugaunsaling 7 M3 AUBINUA N TBYa
n1serukazn1silguluusunlunisvinenuy wu nMslgududuazannang wunw wnuiinaznsivl lunis
nauadeya

Practice in using the integrated language skills— listening, speaking, reading and writing,
necessary for the professional purposes; applying conversation and communication skills in various
situations; asking and responding to questions, data visualization, reading and writing in workplaces;

emails and letters, diagrams, charts and graphs, data presentation

941-225 a1wnuludInuszaniu 2((2)-0-4)

Everyday Chinese

sruuLdes mdniane Tudinuszdniu duae dnvaeuiy Anseunsed waslasaieuselen
MyFuseduiiugu mflvinznsils we 91u wasdeu Tnaniunisalsne A mueli

Chinese sound systems; vocabulary for daily communication; numbers; noun classifiers;
auxiliary verbs, and basic sentence structures; practice in listening, speaking, reading, and writing skills

from given situations

941-226 ANEIIUINNAY 2((2)-0-4)

Chinese through Songs

E’JﬂﬁﬂwmiﬁqLLazvumIm‘LﬁﬁLwamww%umuﬁ'aui’mmim nsuAmdnn duau lwnsal nseenides
nsulaimasnuninasiukazUssandldldtunsdeansludinusesiu msussendldnvduiiensdoansly
USUNHN 9

Practice in listening and speaking skills through music and popular songs by using a variety of
innovative materials and devices; vocabulary; idioms; pronunciation; Chinese song translation; applying

communicative Chinese in various contexts

941-237 awUuludiauszirfu 2((2)-0-4)
Everyday Japanese
Lnsaiduuazsussloaiugiu Bmadousnusdsssruy wavasnznyuy \Foudmdmivszana
300 fn
Japanese grammar and basic sentence patterns; Hiragana and Katakana characters writing;

approximate to 300 vocabularies



941-246 arelSuasludinuszsnty 2((2)-0-4)
Everyday French
pdnnseanides wanlensailugiu nswannugasils nsnaluddnuseiniu madeumuay
Usgleausslandu 9 mssudonudu 9 9andesa 9
Principles of pronunciation, basic principles of grammar; listening skills development; daily life

conversation; writing words and short sentences; reading short texts from media

941-253 muneasduludInuszaniu 2((2)-0-4)
Everyday German
hnsainwnsossudesiu Tnils ya 8w uandouusloaly seduilugu
Basic grammar; listening, speaking, reading and writing at basic level

941-254 mwsadeludInuszaniu 2((2)-0-4)

Everyday Russian

SPUULAEN 9NUTIoUAZN1TEUERNIAENIN W TaLTe vinwen1sils wa 81U WeunwSadeluseauiu
Tassadavsslonfiugruresniv fade mdwinazduuildves msaunuiluaniumsaidisuduions
doansluiausedriu

Russian sound system, spelling system and pronunciation; basic listening, speaking, reading
and writing skills in Russian; basic sentence structures of Russian; frequently- used vocabulary,

expressions and conversation in relevant situations for daily life communication

941-275 mwuagludinuszaniy 2((2)-0-4)

Everyday Malay

SYUULAEN 9NUTIBKALNITEUeRNIAEINMINATY VINweNSila A 81U Weunwiuagluseaunu
Tssadreuselonilugruveanivany fmdwikazduuiilives msaunuiluaniunisaifisiduiionisioans
Tuginuseaniu

Malay sound system, spelling system and pronunciation; basic listening, speaking, reading and
writing skills in Malay; basic sentence structures of Malay; frequently-used vocabulary, expressions and

conversation in relevant situations for daily life communication

941-286 AMwuNMELTINUTEINTY 2((2)-0-4)
Everyday Korean
fneenidedliignies Fatau uasiliniinuziis 4 dufte msilana 81w uasidou n1siinadauszlen
g uaznsiinaununnuinmaildluiiausyiu
Practice of Korean pronunciation and 4 language skills: speaking, reading, listening and writing;

constructing basic sentences; practice of Korean in daily-life conversations



941-297 AMWNBINGWAININAY 2((2)-0-4)

English through Songs

Anvinwensflasazyelngltinasnwssnquirudeuinngsy mahimdmi dusu lhensel niseen
Aa mawdamasnnumnasnwdangululiludinuszdriu msldmasniusinguitousslevtivosiiou
Uywe

Practice in listening and speaking skills by using songs and music through innovative devices;

vocabulary; idioms; pronunciation; English song translation; English songs for benefits of mankind

942-101 audunaiiaslan 2((2)-0-4)

Global Citizenship

wdnnsiuguAstuardunadiosan unum wirdinadles n1sidusin msufTRauman
nguunekasnanfasssy n1sldInddnansnsae nsegludsauuszsulaevinunarsanuiuaisuag
N IRUEITY

Basic principles of global citizenship; roles and responsibilities of citizens; involvement;
compliance with the law and morality; public mind; living in a democratic society where diverse opinions

and multi cultures exist

942-102 N13YIWTIANUFIY 1((1)-0-2)
Basic Life Support
nsteiuAuTnlowy lagldanunisalanidudnaes

Practice of cardiopulmonary resuscitation (CPR) in an emergency simulated situation

942-104 nsAAuazn1IARAUTY 2((2)-0-4)

Thinking and Decision Making

VANNITHATNTTUIUNITANVBINYBE NMTWAILIGNBAENITAALAZNTEUIUNITAN ANUANATISATIA
NSAATITEUY MTIATIENUaYaRAzU1IEs NSEUIUMIARANLD NIzUIUMIUAIMIAN] Wavnsuseyndld
Tunsundgmilutinuszdniu

Principles and process of human thinking, development of cognitive attributes and processes,
creative thinking, systematic thinking, data analysis, decision- making processes; knowledge- seeking

processes and applications for daily-life problem solving

942-105 N1TAALIIDDNHUY 2((2)-0-4)

Design Thinking

NITUIUNTANTDINY WY AIUANETINETIA NanNISAABesEUY vannsAmgseaniuulunisidila
Yoy nsgvumsdeduls msinfedaymuaznisiaunisnisuntym nsasiea ssauinnssuniagsnanasly
TinUszaiu

Human thinking processes; creative thinking; systematic thinking; need-based design thinking
for problem solving; decision- making processes; problem accessibility and solution initiation;

prototyping; creation of innovations in business and daily life



Aa  da

942-106 FIANA 3((3)-0-6)

Happy and Peaceful Life

NsflaRuazANTANAT ANFVVRITIN NMIFWITIUALEIazdIAY NMSKNTR BawsU wazlAIN
ANILANFNIMAINTAY Tnwennsdeansiunisvhau msuddymsuduegisadieasss mslddinludsauid
AUV INVAY

Consciousness and mindfulness; happiness of life; self- awareness; social literacy;
understanding and respecting diversity; communication and collaboration skills; creative problem-

solving; living in diversity

942-107 fanswszTvIgnsauUsElovtiiiaunyud 3((3)-0-6)

The King’s Philosophy for the Benefit of Mankind

ALY YANNTT LWIAR ANEATY kazdMunevamanyue1vedAsugnanawiies ¥annIsnse
o nénn1sdla Wil s nsiaamansnsEsT warnsRauegneiBy nleseinstimans
wizwlulszgndliluiuiissiuyana ssdnsgshavseumluseiuviosiuuarseiulssna mavinAanssunds
ysanmsesirnuiiiteainassloviiieunywd fuiedivis

Definitions, principles, concepts, importance and goals of the philosophy of sufficiency
economy; work principles, understanding and development of the King’ s philosophy and sustainable
development; an analysis of application of the King’s philosophy in the area of interest in the individual,

business or community sectors either local or national; integrated activities for the benefit of mankind

942-115 uald 2((2)-0-4)
Southern Studies
AnwiUseifans lusiaaf

nsdifnwiuvaadousluguvuiesiunio

aa £ £

38790 Uszndl Tausssy anude Seudidunuiididy dalnd
fifisAsianuuisnd saviwdedofiouuriundaiouduiounds
vioauie e

Studies of the history, archeology, ways of living, traditions, culture, beliefs, and key legends;
undertaking a case study either from communities- based learning resources or in national museums;

producing media to introduce learning sources and tourist attractions in a community

942-222 Awniladin 1((1)-0-2)

Sports for Life

AMUAIAYTDINTEUAWT FTATeINWT AAIYRIANIREI 19N Fnla 1sual Fery wazaRUyan
nMaUssfiugunmdesdiu msfinvinsadesiulunsaufmuazeentidame

Importance of sports; types of sports; the beneficial impacts of sports on the individuals’
physical, mental, emotional, social and intelligent attributes; initial health assessment; basic training in

sports and exercise



942-304 FINABNITAUNI 2((2)-0-4)

Travelers Infographic

mMadumafien1seadion n15eenkUURILNTYoNTEY ﬂzg‘mLLaqua'ﬁimaqm’nﬁum&ﬁma%
\Andu dumeunarszuufismamanisyailodunidludsseme onasddylunisvioniien n1suivis
sulsznaiiomsvisaiion maduinvieaiiodifiannw

Travel and tourism; travel planning; problems and obstacles of travel; procedures and
diplomatic formalities of traveling abroad; important travel documents; budget management for

tourism; being a quality tourist

942-305 S9AUKAZNITHUDY 2((2)-0-4)

Society and Politics

pdnmsiugruierdudieunaznindes antunsdieuuaznades ngumadsauuaznindes
gaunsaikazdnsniaifios msfldusumisniaiies nmaddsuulasdaunaznisifios nasnaunisuims
Useweluadialml

Basic principles of society and politics; social and political institutions; social and political
groups; doctrine and political ideology; political participation; society and political changes; modern

government management

942-306 aywdiudeay 2((2)-0-4)

Man and Society

fuguvonnudlaessund nginssu Mamsdugu Yausssu Mednssfeudinuuasnistana
msdann an1tunaasugia n1siles nuane plivddanslne maUAsundasmadny Jamdsanuasiin
MUl

Human nature; behavior; settlement; culture; social organization and socialization; economic,
political and legal aspects of social organizations; backerounds of Thai society; social changes, problems,

and solutions

942-307 ¥iuadnadea 2((2)-0-4)

Risk Intelligence

mmiﬁaﬂé\’uﬁmﬁummLﬁlmdauuﬂﬂa LU INSIANISALEES msiz‘qmm@im MsUTELiu
ANIALs MInevauImuAss aadedlugadivia warnsdanisarudedugaadia

Principles of personal risk; guidelines for risk management; risk identification; risk assessment;
risk response; digital risk; and digital risk management

942-308 uaudis 2((2)-0-4)

Camping

ATl msutinuaniioln uvdwisniewSegneuwienilulsemelng msnausufiuns
wadiansidengunsaiuaut Aanssunanauds maveaiisaagnmadenaniufinasiusi aneildsuannsis
wend Mswandetionusihanuiivieuamioadiendmiudauau

General knowledge for beginner campers; tourist attractions or national parks in Thailand,;
travel planning; techniques for choosing camping equipment; outdoor activities; tourism and camping

location; the value of camping; production of media for camping recommendation



942-400 n15{uluAINUszIN U 2((2)-0-4)
Financial Literacy in Daily Life
mmﬁﬁugmLﬁmﬁumiﬁudauqﬂﬂa nsmsyniinfuasimuainislddudeduyana emansiu
wazngANIIUNMSITRuegusEanSn
Fundamental knowledge of financial literacy; cognition and attitude on personal loan; financial

discipline and financial behavior for consumption and credit

942-401 Fawndosiiedin 2((2)-0-4)

Environment for Life

anudidesiuinafuauindounaziyud Usslovivesdundonluiinusesiiu auduiuduas
wansznu Msldegnadan msdanmsdanadeusulasimnszavis

Fundamentals of humans and the environment; benefits of the environment in everyday life;
the relationship between the environment and humans and its impact; wise use; environmental

management according to the Royal Project initiated by His Majesty King Bhumibol

942-402 msdansynTudEy 2((2)-0-4)

Sustainable of Community Management

N153ANSYUVY A0 1WAl NITWAIUN LLaBNaﬂiz‘Vl‘U‘ﬁlLﬁm‘ﬁu&mﬂﬂﬁﬁmuwm‘ZI‘LJ AULUTIZUNNTY
YUY SRR LLazmifi’]’ﬂmiﬁmeamﬁasqmuﬁQ'ﬁu

Community management; situation, development, and impact in community development;
the vulnerability of communities; self- reliance; and appropriate management for a sustainable

community

943-100 FUVTEAMNVBINTANTUTIN 1((1)-0-2)
Aesthetics for Life
Uszindl 3873n Aaus Samwssay Hduaduatuayunginssumsindudinvesyudludenslveuas
GNGHRRIGE
Traditions, ways of living, arts and cultures that enhance lifestyles of people in Thai and ASEAN
communities
943-101 N1SLAUNIVBLNATS 2((2)-0-4)

Guitar Journey

2 (%

¢ Ny o a SNy & 2 A o o
19 3@““633Nﬂmqﬂuaﬂﬁmiaﬂ AFRUNVDINAT NS UFBUINIIUUTTTU

A3l UREIAUA
ASHATUNUTRIUGSTUAUMS LN UT

14 9 veaiing qunisninlunisilawaznisussias anudAgvenunsse
Finmuioauazidu

Story of guitar; guitar’s culture around the world; travelling of guitar; guitar as the media convey
to culture; the culture mixing on guitars; aesthetics of listening and playing; the importance of music to

self and others

943-102 Saumaaunaula 2((2)-0-4)

Singing for Pleasure



nMsSeamasiunzaufuaues sudduaiivendoarissanssumdos Sausssumsiaaunasly
Fipalan Wilanusduszneunisdes nmsfeafiensidndsauuasnsieunany anud1AyreInIsonnae
Finmuioauazidy

Singing appropriate for one’s self; aesthetics of the lyrics and sentimental voices; singing
culture around the world; understanding the backing-track for singing; singing for society and relaxation;

the importance of songs to one’s self and others

943-103 aunsnenuauiuln 2((2)-0-4)

Thai Classical Music for New Generation

nsfaneandulneinuaunilvg Bouduivan uundn mnudeuarnityanlnesiuauns unum
unslngluuiundaualio $nfnuriiununiiuiu msusuldnuningludinsesnfu anuddguazaudn
vosauns inglunszualanffmi

Learning Thai culture through Thai classical music; learning philosophy, concepts, beliefs and

Thai wisdom through music; Thai classical music in contemporary perspectives

943-104 N1ITUFTINUALTIINYIA 2((2)-0-4)
Perception of Life and Nature

wfntunsadutinvesdinulangpaden1e 9 NMsAuNULaENITlIsTTIYIRTIdINARO IS AL

a A

nMsduiudin eruidonazmaun nsAauaznslidinvesyanaiiuasuutadan uuiAafidawarieniny
\W33sSesazaNaaevesnguay  Wiewunuiuldlunisihanudledsiunas fulunisegsiuduinunaa
ANuvaInaenelinguedssIuIA

Important philosophies in different eras, discovering and understanding nature influencing
individuals’ thinking and living, beliefs and religion; lifestyle factors; behavioral factors affecting

prosperity and collapse; adaption and coexistence either among diversity or under natural conditions

943-105 HduvasyAGANIN 1((1)-0-2)
Colorful Personality
nsasypdnanssadounsguvSenmenusing 9 satonvnanue’ aweuns undu sufads
Aanssudunuins waglaaleg
Personality design for aesthetics; choices and preferences for music, movies, fashion, arts,

recreational activities and lifestyles

943-200 25saunssuluunwas 2((2)-0-4)

Literature in Songs

ssaunssumesiidanumneiisaduanuinuasdus Saussaludisseunadlundasyaais
nsfnwdfesuardundnuainnuminasinsanue iasadoion uannasiivseiula anueudslunmudn
YIAUTENUSTUULINGS NTESI9ETIAITINTTUAIS DY

Lyrics related to love and peace; cultural aspects of the lyrics in each era; studies of wording
and forms of valuable lyrics, pop songs and impressive songs; aesthetics of lyrics; composing simple

lyrics



943-201 Aauzmsduiuiiadludsanlan 2((2)-0-4)
Folk Dance in the World Culture
arwdrdny Uselond audn vesfavsmaduiiudodudinulan fvswazeuifiugiuresdals
nswiuiudiesluusaziiosiuludsnsilon UszgndldiBnawiuluiinussdriu qurdsamuiamaduiiudos
Importance, benefits and value of folk dance; basic knowledge and skills of folk dancing in

world cultures; applications of folk dancing in daily life; appreciation of aesthetics of folk dance

943-202 mgnsimﬁaﬁwmqﬂénmw 2((2)-0-4)

Dramatic Work for Personality Development

Uselom anuan Anuditugiu invewayisnislunsiadeulmsneifoduaiuiamyedna
AR AUNTEAINVBIUINTINFULUUANY TeudTmusTsurIuwIgnIsy

Benefits, values, basic knowledge, skills and methods of physical movements for personality
development; aesthetics of dramatic work; learning cultural aspects through dramatic work

943-203 Rauznsraguuulng 2((2)-0-4)

Thai Martial Art

arudiiugriluauznisdeduutlng aulne nsvdnszues Uselomiuazamevasialsnsuand
soduuulnglunsiniudin Uszgndldifiowmunnmunindin

Fundamental knowledge of Thai martial art, Thai sword and Krabi-Krabong; appreciation of

benefits and values of Thai martial art; its applications to improve life quality

946-146 N1AALIINTING 2((2)-0-4)

Logical Thinking

WAATIRTING NMsAnlenLezlasimaNa nMsfnegradussuu nsAaudlalgmuaznisdndule
HnnsAaundgridanssnglutinusedniuniundnnislusunsuegsdng

Logical thinking; identifiable and reasonable thinking; a systematic way of thinking; problem
solving and decision making; a practice use of logical thinking in everyday life through simple

programming

946-149 fnaniulanAana 2((2)-0-4)

Digital Modernization

waluladfdvadiviuade nslddedinueaulay nsUssdiuAansauna Mansinasdansien
asauma nsliRdvaiiomnusiuasiaondy ngraneuazaiessudmunsldasauma uaznsussgndld
wialulagndvialueAns

Modern digital technology; social media usage; information evaluation; information analysis
and synthesis; digital usage for security; laws and ethics for information usage; the application of digital

technology in the organization

947-102 FWiiudnenAansuazmalulad 2((2)-0-4)
Science and Technology Literacy
nszuan1sasunlasiuineaansuazimalulad nsldussloviluiinuszd1iu nansenuves
Inermansuazmaluladrodsnuuazdaindon myleszideyaduineimansuazimaluladognsiiviaviu



Current trends in science and technology; practical use in everyday life; impacts of science
and technology on modern society and the environment; analytical approaches to science and
technology

947-200 FIAUALEHVNN 2((2)-0-4)

Life and Health

ANNYINY B3AUTENDU LarANLAAYURTINLATGYAIN NMIQUAGIAINBIATIN AzidBsuaztlade
dfyiinadedinfugunin guaindn dwedeniiogunin lnvumaiieguniw udnniseanidanie s
Ugumenunailasiu nsmadeuansI0nTeNIe

Definitions, key components, and importance of life and health; holistic health care; risks and
important factors influencing life and health; mental health; health environment; nutrition; exercise

principles; first aid; and physical fitness testing

947-201 Anerdanssnelan 2((2)-0-4)
Green Science
mMaamNInemans neluladasielal Jamussnansznudandenainineimaniuas
walulad wnfndder uinnssuiduliasiudsnnden
Science knowledge development; modern technology; cause and effects from science and

technology; green concept; eco-friendly innovation

947-216 FINAUNITATUIN 2((2)-0-4)

Life with Calculations

nslimgran1enssnenans n1suszgndldanuineadamanslun19aia adamansiunis
uAtgymuazdndulaludinuszdniu

Logical reasoning; mathematical application in statistics; mathematics with problem solving

and decision making in daily life

948-140 Yinwzn15l4AIA 2((2)-0-4)

Digital Literacy

mMshireuiumes nsldaudumesiiia nstalusunsuuszanan nslalusunsunIsIeAILIn NSy
TWswnsumstaueu nMsassdendta nsaufuasaumnawaznsinnusiutusuuseulay

Computer usage; internet usage; word processing program usage; spreadsheet program usage;
presentation program usage; digital media creation; information search; online collaboration

996-111 pFefAnE 2((2)-0-4)

Trang Study

anmiiufivosmianiussiuilndiAssmadugfimans Useifenans iasugia deeu Sausssy
antinenssy Qidngiesdu waz ITinvesyuvuiiazvioudsondnuaiuazmsduidudinvesnuludsay
sudnldunsiaulusuag

Trang province and its neighboring areas; Trang geography, history, economy, society, culture
and architecture, local wisdom, and communities ways of living reflecting its identity and the people’s

way of life; trends in urban development



996-122 N3suiguvseAans 1((1)-0-2)

Art Appreciation

Fans ALLTeUAaU nuIN T4 sirudad Tandad waslanaudad Tussifuves
UsgiRrmans unasiun3Bn1sius wavUssaunsaimsauvidonm Tusefunissidn sefueuduieg uaysedy
ATV

Aesthetic sciences of arts; visual art, audio art and audio-visual art; history of arts; origin of

perceptions; aesthetic experiences in cognitive, familiar and appreciative levels

996-123 AMUYIVTINIAUAT 2((2)-0-4)

Music Appreciation

msfuiuaziiilafeaiu UsedR undn ersualanuddnlumasssineine uazsuilsesnsiinnugy
i Inegnijs newdia aunsinsal eanade Sem Insnse@non Tu09 wazisaiadn Wusiu

Appreciation and perception of history, theme, emotion of music genres; happily listening of
different types of music: Thai folk, Thai traditional, Soontaraporn, classical, rock, progressive rock, new

age, and word music

996-124 @iinnnLias 2((2)-0-4)
Urban Sketching
MIANRNINAIBINATIARNG WiotheneaussenAvesdn LIndensousi wu au sa fuld 9113
UuiSeunsnusEnousng o vauiles wagnmsainawirisninveaiios
Practice in sketching city surroundings such as people, car, tree, building, city elements and

cityscape

996-132 N153UIFTINVIM 2((2)-0-4)

Nature Perception

Seusuardudasssuyfaieuseaun1salase Suunysziand ssuuling anmiiuszina a3y
MAINUAIEN TN MIAUANWISTIINE N1swTenda nseuusudl msliduiia gunsalthmanagsiay
ANYISIIUYA

Learning and direct experiencing with nature; classifications of forests; ecosystems; topography;
biodiversity; nature trails with tracking; planning; map reading; application of compass and navigator;

and natural field trips
FIIPINUFIUIVITN wazTvnane nangasuInisgsnatadin (N133AN15N15viaaien)

941-222  AsEUMUIMEIRURENsEeasTuTAaUsEa Ty 3((2)-2-5)
Chinese Conversation for Daily Communication
NMENNUKAENIIRRILYINYENTNALAZN1ST \ieRnsedearsluleniasig o msuugiings s

WU NTADUTU NTUIAUDNAI Y miwuﬂ“luﬁllizﬁqm
Practice and development of Chinese speaking and listening skills to communicate in

occasions such as introducing yourself, making appointments, welcoming, giving presentation, and

speaking in meetings



941-223  mw1FUFMTUFINANITLTIUTY 3((2)-2-5)
Chinese for Hotel Business
mMsfinnwdusumditazdnuildlunsdoasluuinisgsfelssy msvesiin nssousy

MsuuzihdssnuisaNazaIn MsuAluaniunisaling @ AsnsenuuenansgIAanslauy nside

lonansUsEEdTusTIRasuN nsmeulinmnegsie
Practice of Chinese vocabulary and expressions for communication in hotel services;

reservations; reception; recommending recreational facilities; problem solving in various situations; filling

in relevant forms; writing advertisements for accommodation; business correspondence

941234  ansaumAEguiienisieasTudiauszinu 3((2)-2-5)

Japanese Conversation for Daily Communication

MIHNNUKAEN TRRILTINYENTHALAL AT \ieRnsedearsluleniasig 9 nmsuugiings nsin
VUG NMIHBUTU NIFUNAUOHANY miwumluﬁﬂizsqm

Practice and development of Japanese speaking and listening skills to communicate in
occasions such as introducing yourself, making appointments, welcoming, giving presentation, and

speaking in meetings

]
S

Judnsugsnanislaaunsy 3((2)-2-5)

v 3 q

941-235 A
Japanese for Hotel Business
nsRnmwguiumdnisazduiuildlunsdeansluuinisgsfalsasy mseesiisin nng

Fousu msuuzthdssneanuazein msuiluaaiunisaling q asnsenuuuienansgsianislssusy ms

Feuenansuszanduiusgsiasuiiin maneuldanmnessia
Practice of Japanese vocabulary and expressions for communication in hotel services;

reservations; reception; recommending recreational facilities; problem solving in various situations; filling

in relevant forms; writing advertisements for accommodation; business correspondence

941-255 msaunuIMESadeiienisaeasludinuszinu 3((2)-2-5)
Russian Conversation for Daily Communication
NMsHnNUKAENIRRILYINYENTNALAZN1TTE \ieRnsedearsluleniasig  msuugiings s

WY ATADUTU NTULEUDNAIIY miwuﬂiuﬁﬂizsqm
Practice and development of Russian speaking and listening skills to communicate in

occasions such as introducing yourself, making appointments, welcoming, giving presentation, and

speaking in meetings

941-256 MwrFaBdmIusINaNTslIUTY 3((2)-2-5)
Russian for Hotel Business
msinnwdadeduddninasduuiltlunisdeansluuinisgsialsusy msaesiiin a3

fousu mswuzthdssnganuazaan msudluaaunsaiing @ nsnsenuuLenassnanisl sy ng

\JeuenansUssnduiusgsiasnuiiin msneuldnmnegsie
Practice of Russian vocabulary and expressions for communication in hotel services;

reservations; reception; recommending recreational facilities; problem solving in various situations; filling

in relevant forms; writing advertisements for accommodation; business correspondence



941-265 N1WIBINUFNTUFININITLTITY 3((2)-2-5)
English for Hotel Business
nsiinndangusnuidmivagduiuililunsdoasluuinisgsialsusy nsaesiin g

Fousu nsuuzthdssiuienuayain Masilvaniunisaiing 9 ﬂﬂiﬂiaﬂLLUULaﬂaﬂiqiﬁ%ﬂﬁﬁiiﬂLLiu N9

Feulenansuszndusiudgsiasuiin nsneuldaamnesiia mnufmluifadugsisuinsemsuas

whewny msdeanuil wihfienuduiinveuvesdieuinisermsuazies osiululsausy Q‘Uﬂ'ﬁiﬂ wiesile

wiedldlunuuinsemisuaziniosiy mi‘u%mimmiu,azLﬂ%‘a\‘ia’unﬂﬂizmw mmiﬁjugmﬁmﬁ'mwﬂﬁ
9INTUAZASEIRL

Practice of English vocabulary and expressions for communication in hotel services;
reservations; reception; recommending recreational facilities; problem solving in various situations; filling
in relevant forms; writing advertisements for accommodation; business correspondence; principle
knowledge of food and beverages service; venue set up; roles and responsibilities of food and beverages
department; tools, equipments, and utensils in food and beverages service; food and beverages service

styles; principle knowledge of food and beverages menu

941-272 msauwmmmumgLﬁamiﬁ'amﬂu%ﬁﬂﬂssﬁﬁu 3((2)-2-5)

Malay Conversation for Daily Communication

MsHnNUkAENIRRILYIN YN THALAZN1ST \eRnsedearsluleniasig  nsuugiings s
8 NTRDUTU NTUAUBNASIY mawﬂmhﬁﬂawqm

Practice and development of Malay speaking and listening skills to communicate in occasions
including self- introduction, making appointments, welcoming, giving presentation, and speaking in

meetings

941-273 mwuangdmiugsianislsausy 3((2)-2-5)
Malay for Hotel Business
nsianwmangsuidnyinazdmiuildlunsdeansluuinisgsialsusy nnsaesdisin ans

Fousu mswuzihdssiuieninuazaan nsuAlyaniunisalnige N13NTBNRUULBNANTTININITLTIIY N5

\JeuenansUssnduriusgsiosuiiin nmsmeuldenmnegsia
Practice of Malay vocabulary and expressions for communication in hotel services;

reservations; reception; recommending recreational facilities; problem solving in various situations; filling

in relevant forms; writing advertisements for accommodation; business correspondence

941-315 mmé’enqmﬁ'amsviauﬁm 3((2)-2-5)
English for Tourism
mdnvinarduuiildveslunisusznaven@ndunisvieadieauaznisuins ansenlunisaunun

warnshnsie nstindeansuaonunisaling q 1eun nssvitheslagans nsdisesiaain nsiumeszning

Usema msUsssnduiusdunsveniion msmeudednauuasdedesseu
Common terms and expressions frequently-used in the tourism and service industries, proper

etiquette and manners for conversations and personal contact; and practice using these skills in tourism-

related situations including ticketing, reserving accommodations, international travel, tourism

promotion, and responding to enquiries and complaints



941-316 AWIBIN YA MITUULAAWAA 3((2)-2-5)
English for Tour Guide
msldamdangulunisusssretvg anuiivieadiedlungame wasunawieadeninysema ns
U338 UsziRnnuduinvesuszmalne dsfiesuarlimsufdRvesinviesiodsoundwisadieiuazseny
e aanduni maun wszamnen3ding wazmsdnguuuumsvesidlimnzaufuinvieaiienyiinea
Usage of English for describing tourist attractions in the city of Bangkok and nationwide;
describing historical background of the kingdom of Thailand; recommendations concerning what tourists
should and should not act in Thailand’s tourist attractions, and what they should do to the Thai people,

the nation, religion, and the royal family; tourism management according to types of tourists

941-320 pwAuien1Iiauiien 3((2)-2-5)
Chinese for Tourism
mdnvinarduuitldveslunisusznavan@ndunisvieadfieanaznisuins insevlunisaunun

warnshnse nistindeastuaaiunisalsing o Wy mssumhedilagans msdisesiasin MsduNINsERINg

Usema msUsesnduiusdunsvieniion msmeudednauuasdedesseu
Common Chinese terms and expressions frequently- used in the tourism and service

industries, proper etiquette and manners for conversations and personal contact, and practice using

these skills in tourism-related situations, such as ticketing, reserving accommodations, international

travel, tourism promotion, and responding to enquiries and complaints

941-324  mwRUEMIUNULAAWAN 3((2)-2-5)
Chinese for Tour Guide
nsldawaulunisussershen souivisadedlunsanny uazuvasisauiewiuseima ns
ussey UsziRnnuduinvesUssimalne dafiesuayliesufiRveninviesiisaounawisaieuwazdeau
Ine aontund maun wszamndesding wagmsdnguuuumsvesidlivansauiuinvieaiisrv e
Usage of Chinese for describing tourist attractions in the city of Bangkok and nationwide;
describing historical background of the kingdom of Thailand; recommendations concerning what tourists
should and should not act in Thailand’s tourist attractions, and what they should do to the Thai people,

the nation, religion, and the royal family; tourism management according to types of tourists

941331 mrwndiduiilonisviaaiilen 3((2)-2-5)
Japanese for Tourism
mdnvinarduiildveslunisusznaven@ndunisvieadieauaznisuins unsenlunisaunun

warnshnse nstindeanstuaniunsalaing q wu nssimieslagans nisdisesieain NsBuNIeTERINg

Usema msUssrnduiusdunsvendiion msmeutednauuasdeseseu
Common Japanese terms and expressions frequently- used in the tourism and service

industries, proper etiquette and manners for conversations and personal contact, and practice using

these shills in tourism- related working situations, such as ticketing, reserving accommodations,

international travel, tourism promotion, and responding to enquiries and complaints



]
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941-332  awdudmiunusinamen 3((2)-2-5)
Japanese for Tour Guide
nsl¥mwnduulunisussensthen anuiiviesiiedlunsammy uarunasvioadiswiussina ns
U338 UsziRmnuduinvesuszmalne dsfinsuarlimsufdRvesninviesiissoundwisadieiuazseny
e aandund maun wszamndsding wagmsdnguuuumsvesisdlisanzaufuinvieaiieryimnanid
Usage of Japanese for describing tourist attractions in the city of Bangkok and nationwide;
describing historical background of the kingdom of Thailand; recommendations concerning what tourists
should and should not act in Thailand’s tourist attractions, and what they should do to the Thai people,

the nation, religion, and the royal family; tourism management according to types of tourists

941-351  mwiadeiiianmsvioaiien 3((2)-2-5)
Russian for Tourism
fdmisazdunuiildveslunisusynever@nsunsvieniisnnaznisuinig wisevilunsaunu

warnshinse nstindeanstuaniunisaleing 9 Wy msdmmhedilagans msdisesiesin nMsiunIasEnIng

Usewe nsussanduiusiunisieadion msmeudednanuuazdedesseu
Common Russian terms and expressions frequently- used in the tourism and service

industries, proper etiquette and manners for conversations and personal contact, and practice using

these shills in tourism-related situations, such as ticketing, reserving accommodations, international

travel, tourism promotion, and responding to enquiries and complaints

941-352  anwniadedmTunudaamean 3((2)-2-5)
Russian for Tour Guide
mslinwiadelunsusseisiivy anuivieadienlungayme uazuvawieadswhussmna ns
usseny UsziRnnuduinvesUssimalne dafiesuayliesufiRveninviesiisasounawisaieuazdenu
e aanduni maun wszamndssding wazmsdnguuuunmsvesiidlimnzaufuinvieaiienyiinana
Usage of Russian for describing tourist attractions in the city of Bangkok and nationwide;
describing historical background of the kingdom of Thailand; recommendations concerning what tourists
should and should not act in Thailand’s tourist attractions, and what they should do to the Thai people,

the nation, religion, and the royal family; tourism management according to types of tourists

941-353 anwnia@edmiugsianisy 3((2)-2-5)
Russian for Airline Business
Fninazdunuildlunudeusuaenisdu nstiniinueile WA Srunazdeuientunulunifives
wiiheumeauasnthnuieuuuAIesdy
Common Russian terms and expressions used in airlines services; practice in listening,

speaking, reading, and writing skills related to ground staff and flight attendants’ responsibilities

941-370 mmumgl,ﬁamsviauﬁm 3((2)-2-5)

Malay for Tourism

mdnvinarduuiildveslunisusznavan@ndunisvieadisanaznisuins ansevlunisaunun
warnshnse nstindeanstuaniunsalang q wu nssimieflaeans nisdisesieain NMsBuIeTERINg
Usena msUssrnduiusdnunsveniion mmsmeutednauuasdeseseu



common Malay terms and expressions frequently-used in the tourism and service industries,
proper etiquette and manners for conversations and personal contact, and practice using these shills
in tourism-related situations, such as ticketing, reserving accommodations, international travel, tourism

promotion, and responding to enquiries and complaints

941-371  meruangdmIuuiaamean 3((2)-2-5)
Malay for Tour Guide
mﬂ%’mwmam’lumwwmEJ‘LTW;J aaﬂuﬁviaﬂLﬁaaiuﬂqﬂLWWﬂ waruvasienfieiausema ns
ussens UsedRnnuduuvesdsewmalne dsinsuaghinsujiRveuinvedieideundaieafisuazsonu
e aandunid maun wszamnen3ding wazmsdnguuuumsvesiisdlimnzaufuinvieaiieyniinaia
Usage of Malay for describing tourist attractions in the city of Bangkok and nationwide;
describing historical background of the kingdom of Thailand; recommendations concerning what tourists
should and should not act in Thailand’s tourist attractions, and what they should do to the Thai people,

the nation, religion, and the royal family; tourism management according to types of tourists

941-414 awBenguEmIugININITIY 3((2)-2-5)
English for Airline Business
Fnviwavduuildlunudouduaenstu nsfindinueils o srusazdaudstundluntfives
wiinaunaiusasninnudousuULASo sy
Common English terms and expressions used in airlines services; practice in listening,

speaking, reading, and writing skills related to ground staff and flight attendants’ responsibilities

941- 420 awRUFMIUTIAINTUUY 3((2)-2-5)
Chinese for Airline Business
Finagdruuilflunudeusuaensdu msilnvinueils wa srusazTeuiofunulumiives
wineumeaiusasninnufeusuueiesiu
Common Chinese terms and expressions used in airlines services; practice in listening,

speaking, reading, and writing skills related to ground staff and flight attendants’ responsibilities

941-421  AIIRUAMFUNITUNLEUDNAIIUNIIYIYN 3((2)-2-5)

Chinese for Professional Presentation

mimmaaammwmaLLaumiwmmLauawaammwwu NQLUUﬂWﬁU’WIZ]HQIUIsU i’JZJ‘VNﬂ'ﬁNﬂ‘Ug‘UM
939 97 ﬂ’]iWGJ.JUWV]ﬂ‘H‘”VN msﬁmmamama ﬂ’]ﬂﬁiﬁ@‘di“ﬂaﬂﬂ’liu%ﬁu@ miwwmmaﬂmw Wen1suLaue
mamuimmmﬂszammw

Chinese communication and oral presentation skills with an emphasis on actual applications
of theoretically- gained knowledge and learned skills to data preparation, resource management, and

non-veral communication for professional presentations

]
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941-430 awddudmiussnanisiy 3((2)-2-5)
Japanese for Professional Presentation
Anvwagduuildlunudeousuaienistu nmsinvinwedls wa a1ukaziswneatuailuniinves

PNINIUNIANULBENTNITUADUSUUULATDITY



Common Japanese terms and expressions used in airlines services; practice in listening,
speaking, reading, and writing skills related to ground staff and flight attendants’ responsibilities
941-431  anwudmiuniainauaNanuUNIaIvITN 3((2)-2-5)

Japanese for Professional Presentation

mimmaaammwmmm NINAULAUBHAIUN 1Y mUu NQLNUﬂ’]ﬁu’]WQHQI‘UI“U 'immmislﬂ
‘UJ;]‘UW\]N 27 ﬂﬁ‘W%l‘L!’Wlﬂ‘H“‘%ﬂ ﬂ’]iﬁ]ﬂﬁ]ﬁﬂll?.l@lla mﬂmaﬂi“ﬂaumsmmua ﬂ’]i‘WGlJUTUﬂﬁﬂﬂ']‘W L‘W’eJﬂ']i
Uausnasulaegsiusednsnm

Japanese communication and oral presentation skills with an emphasis on actual
applications of theoretically- gained knowledge and learned skills to data preparation, resource

management, and non-veral communication for professional presentations

941-450 AWITARIAINSUNITUNAUDNAIIUNIIVITN 3((2)-2-5)

Russian for Professional Presentation

msmmaaammwmma ﬂ’]i‘Wﬂ‘LﬁLEUQNGQWUQW‘H’WﬂL%B NQLUHﬂ’ﬁUWWQ‘U{ﬂUIGﬁ i'JlIVNﬂ’]ﬁNﬂ
UJURITe 919 OER TR TaRo € mif\mmﬂmaua nslddeuszneunisinaue NMIWAUIYARNAIN \ienis
Uausnasuliegsiuss@nsnm

Russian communication and oral presentation skills with an emphasis on actual applications
of theoretically- gained knowledge and learned skills to data preparation, resource management, and

non-veral communication for professional presentations

941-466 ANIDINHEINIUNTITUNAUINAIUNIIVITN 3((2)-2-5)
English for Professional Presentation
mimmmaaammwmma mi‘wmmmuammmmmmﬂqw N\TLUUﬂ’]i‘L«!W%E}HQVLUSL% i’Jll‘VNﬂ'ﬁNﬂ
UJ;]‘UGIT\]N 277 ﬂ']ﬁ‘W@llLﬂVlﬂ‘lﬂuVN mﬁmmamama mﬂ%aaﬂimaumsuuaua ﬂ?iWGLJU’]Uﬂaﬂﬂ’]‘W L‘W’e)ﬂ’]i
Uauenanulaeg1diusy@nsam
English communication and oral presentation skills with an emphasis on actual applications
of theoretically- gained knowledge and learned skills to data preparation, resource management, and

non-veral communication for professional presentations

941-470 awuangdmiugsnanistu 3((2)-2-5)
Malay for Airline Business
Fwrinazdnnuililunufeusumenisdu msilniinweils wa e1uuasd suierduanulumiives
wiheumeiusasninnufeusuuesesdu
Common Malay terms and expressions used in airlines services; practice in listening, speaking,

reading, and writing skills related to ground staff and flight attendants’ responsibilities

941-471  AUALFMITUNTUNFUBNANUNIIVI TN 3((2)-2-5)
Malay for Professional Presentation
Ansinwglunisindedenuvaisuagnisyatiauenanuatw sang fadunisinguiluly

sstansAnUFURaT 017 Mswainweianisdandsudeys mslddeusznounisiniaue nswawn

ynannm tiensiiauenanuldegnaiussansam



Malay communication and oral presentation skills with an emphasis on actual applications
of theoretically- gained knowledge and learned skills to data preparation, resource management, and

non-veral communication for professional presentations

942-230 N15ATEAINT 3((3)-0-6)

Taxation

mnuimluRnfunBenns wwia uasunumvesniens vaninusiuazisnisdniiunidens
muszanaiuging meRuliyanasssun MdRulFTRyaea Mdyadifin mmSgsRaem: ensuanud 19
AaNINT Uazn1Fassnanie

General knowledge about taxation; concepts and roles of taxation; principles and methods
of taxation according to revenue codes, personal income tax, corporate tax, value-added tax, specific

business tax, stamp duty, customs duty, excise duty

944-122  WANLATHFANENS 3((3)-0-6)

Principles of Economics

aufidasuieiuiasugenans guasd guu wazgasnNemAIn NEavgursnUatiuay
gUMu ngAnssuifuslne fuyumssdauasiladdunisndn lassairenaalumaasugaans msrunels
Uszrvd Melausznviinasnin uleuiensiiu wleuign1saas N3AkagnIsRusEnIaUseme

An overview of economics; laws of demand and supply; market equilibrium; elasticity of
demand and supply; consumer behavior; cost and production functions; economic market structures;
national income calculation; equilibrium level of national income; monetary policy; fiscal policy;

international trade and finance
944-204 NHRUNBTIND 3((3)-0-6)

Business Law
ﬂ{]ﬁ/iﬂ,J’]EJLLWx‘]LLﬁ%W’mj“UEjﬁﬁ’] QJ,L EJ’Jﬂ‘U‘Uﬂﬂa um‘uma mimmmumu ‘Ui‘l"ﬁ/ﬁﬂﬂfﬂ ﬂ’]iLaﬂﬂ%ﬂ’ﬁ
ningdu danssudygn Laﬂmvzié’z:gzywﬁl,ﬁmﬂmiﬂwasuw w180 A1UsETY Funy uievmin faidu

nsyrUgRneatude

1%

Important civil and commercial laws; law juristic entities; limited partnership establishment;
limited companies; dissolution; property; legal transactions and contracts; specific contracts in relation

to business transactions: hire purchases; sureties; agency; brokers; drafts and the Act of Cheques

946-100 Awiilasdiuiiaiugsia 3((3)-0-6)

Introduction to Business

NaInveagsng ﬁiﬂﬁ]ﬂ‘l.lﬂ’]i@%uwd’m aﬂmuumiﬂiuﬂaUﬁiﬂﬁ]UiuLﬂwmd ’f] Iuamamimﬂﬁ]ﬁmu
EJ‘V]ﬁWﬁGUENﬁﬂWWLL’J@aEJm/]Nﬁiﬂﬁ] ﬁimﬂuiaﬂlswsmmu Maﬂﬂ?iwu%’mmEJ’Jﬂ‘UﬂWi‘UﬁﬂMii]@ﬂ’]i ANTUINS
Vliwmﬂimma NSHEAR N1Ra1A NSUYT N1RU 3YTITUNNGINT

Dynamic of business; business and daily life; current types of business; influences of business
environments; business in a borderless world; principles of administration and management; human

resource management; production; marketing; accounting; finance; business ethics



946-160 WANNIIAAA 3((2)-2-5)

Principles of Marketing

ANYNNY ANANAYVDINITHAN Lmemﬁm‘ﬁugmLﬁEJ’Jﬁ"LJmimmm Aawndeudididnsnans
N1IHAN mmilﬁaﬁﬁmﬁ;mﬁquﬁﬂiﬁui{ﬁiﬂﬂ AIUWUIEIURAIA N19LENAAIALUNYMNNY NITAIUUARILIALS
HARNAUI @IUUTEANNNNITAAIA A1TRAIAUINNT F3UTITUNNNITAAN

Definitions and importance of marketing; basic concepts of marketing;, environments
influencing marketing; basic knowledge of consumer behaviors; market segmentation; targeting;

positioning; marketing mix; service marketing; marketing ethics

946-170 gAsmnIsuNsVisaiisaluwainlan 3((3)-0-6)

Tourism Industry in Global Dynamics

Fauns Anamane anudiey dnvas wazesdUsEnouTegRAMNITIN SYRNTET HanTENy
Qﬂﬂ@@ﬁ?ﬁﬂiiﬂﬂ’ﬁﬂ@%ﬁlﬁ’) LL‘LJ’JﬁﬂLﬁlﬂ’lﬁ’Uﬂﬁi’J’NLLNuLLﬁ%ﬁ@N‘LﬂQG]ﬁTViﬂﬁillﬂ’ﬁViENL‘ﬁlEJ’J UNUIMLazuleuny
veadslumsiamnosdnsmensvesfiensefurAuazuiuind anuduiusvesnisveuisafunainlan
sufadymuazdvinmevesgranunssunisviendivanaznsuims uwaliumsvieadiealanuazginie

Evolution, definitions, significance, characteristics and components of tourism industry;
tourism impacts; concepts related to planning and development of the tourism industry; sovernment’s
roles and policies in the development of national and international tourism organizations; relationship
between tourism and global dynamics including problems and challenges of the tourism and hospitality

industry; global and regional tourism trends

946-209 #ANNITINNIT 3((3)-0-6)

Principles of Management

WUIAA UNUIM Wag ITAUINITNINNITIANIT AIUTURATDUADAIANLAZITYSTITUNIINITINNIG
ammnwé’aumﬂmﬁ@mi ﬂ?ﬁﬁﬁﬁﬂiﬁ]ﬂ’]\‘iﬂ’li%}ﬂﬂ’ﬁ ﬁﬁ?ﬁ%?ﬂﬂ’ﬁﬁﬁﬂ?i ANNTITILLNU ﬂ’li‘:]JﬂENfglﬂ’]i ﬂ’]i‘QgLLug
N15AUAN NISUTMITNAULATAINTALES mmfl’ﬁymﬁ'ulﬁlmﬁ’umsﬁ’ﬂmmaqm‘ Larn153AnIsly
amwmé’amwdﬂmum

Concepts, roles and evolution of management; social responsibility and management ethics;
organization’ s environment; managerial decision making; management functions; planning; organizing;
leading; sroup management and conflict; controlling; an overview of strategic management;

management in the international context

946-214 n1sUyBdmIuLUsENaUNs 3((3)-0-6)

Accounting for Entrepreneurs

é’ﬂwmzLLazLLmmmﬁ@sﬁguﬁugmsummiﬁzy% NTEUIUNSTUTNURYT N139a19Un1TRY wazns
émwmslﬁuLﬁamiﬁmaiﬂﬁ]mﬂqiﬁa WIAALAZNITTILUNUTLANTDIAUYY NITAIUI AU UNEAS 0 113
fvunsAane M Tinnudiiudvesiuny Usinuuaziils mslideyadunuiionisiaaula n1s
Fovhauuszanafion1snaususazauauiils

Characteristics and basic concepts of accounting, accounting recording process; financial
statements preparation; reading financial statements for business decision making; cost concepts and
classifications; product costing; product pricing; cost- volume- profit relationships analysis; selecting

relevant cost information for decision making; budgeting for profit planning and control



946271 Asian1sgIRvaLazAumunsiaien 3((2)-2-5)
Tour Operator Business and Travel Agency Management
AmnuiieunsuIMIdansgsisiiisanasfununnsvioniion Ussianvesgnadiisauas

Faununsvieadien nsdeusenisiiiien ﬂaqwﬁumﬁmﬁqiﬁﬁ]ﬁ’uﬁm N1IAATIANYIE N1THANALAENITUIE

Tugsiaviiien Yy guassa uazwumslunmsudlaiifedunsdansgsfiadiiier meinufdRdniuie
Knowledge of tour business and travel agency administration; types of tour business and

travel agency; Itinerary for tour business; strategic for tour business; price setting; marketing and sale of

tour companies; problems, drawbacks, and guidelines for solutions regarding tour business and travel

agency management; conducting field trips

946-275  waAnssutinvieafisauaznsieasdiuausssy 3((3)-0-6)
Tourist Behavior and Cross-cultural Communication
waAnssutinvieadisdluuvasieafion arudesnisvesinvieniisiuazussgalalunisiiums

nsvuILnsinaulatedudmamsviondien mMsduunUszamvesinvieafivauassuuuungAnssuinviealien

anufiswelavesinrioniios waldungAnssunisiiunsuazaaianveafisaluouian uaznisuszynd
nénnsdeanstufaussalunmsuiduiusitlussiuyeranas seiumhegsiailenuiunsvieaiie
Tourist behaviors in tourism destination; tourists’ needs and motivations for travelling;
tourists’decision-making process in buying tourism products; classification and types of tourist behaviors;
tourists’ satisfaction; trend of travelling patterns and tourist markets in the future; the application of

cross-cultural communication principles in tourism at individual and organizational levels

946-276 nineNIMIViRNTien 3((3)-0-6)

Tourism Resource

ANy ANNENETY YTl dnvalzueemineninisieadien londnual LosaaAIU LS
VieadfioamnslsziRmans fAavs Tusaaay mauday uasieafienniadalSausssy wasurasieaniienne
553w Uademagiimnans dswanden wazguasdueansviouiieniiiinansenusensnensnisvioaiies s
ouinEuarnIsianInIngInsmavie iy

Definitions, importance, types, and characteristics of tourism resources; identities and values
of historical cultural attractions, arts, ancient monuments, religious places, arts and culture, and natural
attractions; geographic factors, environment, and tourism demands affecting tourism resources; tourism

resources preservation and management

946-290 M5LIUFIND 3((3)-0-6)

Business Finance

F3UIAVBHUNOW: 946-114 wannN1TUYT s 946-113 n15URTN19RU wse 946-214 Ugyd
dmiugUszneunis

Prerequisites: 946-114 Principles of Accounting or 946-113 Financial Accounting or 946-214
Accounting for Entrepreneurs

9o mneuarvini nsuTmsmeniadu UAA1YDIIUAINLIAT HANBUWVIULAZAIIE Y N5
TRUNULAZNTIATIZANNAITRY MTUSMIRUAALAZUENYSNIAUAUADINITVDINAA miu%migﬂwf ng
UinsAudawde matamdunusssrdulararezem Tasaiafuyuueymsutstiumanouunuluddfov

Objectives and functions of financial management; time value of money; return and risk;

planning and financial analysis; cash and marketable securities management; receivable management;



inventory management; short-term and long-term financing management; capital structure; distributions to
shareholders

946-300  N1SIANMINTNEINTHYWE 3((2)-2-5)

Human Resource Management

mmwmEJLLazwlmwuaﬂmiu'%miw%’wsnﬂiwwé MTAATIZAU MTIUHUAGIAUNTUII T
UARA NFATIVHALNITARNLEDN NSHNBUTUINEINAIU NsTeAmeuLNULaralains msasievigmada ms
Usellunansujunau nMsdousuLs mydudey msthen msadny Mdnde MAsIReTET USN
Aunus

Definitions and roles of human resource management; job analysis; manpower planning;
personnel administration; recruitment and selection; training; compensation and welfare; building up
motivation and morale; performance appraisal; promotion; job rotation; relocation; punishment; layout;

negotiation; labor relations

946-370 AnsiAn1sNIEANgAkazMIUIMIsAEsdlugRsmnsTINTYiDTen 3((3)-0-6)

Crisis and Risk Management in Tourism Industry

ANAMANBUATHANSENUVETINGR SUAnINAMIEEY SEsTIuTIRA n1snen1se Tsaszuin Ingd
NN15LI04 ‘iﬂqaﬁmmi‘t@ﬁ%mﬁﬁﬁ%mwiauﬁm MshAziauEss nsUssluauidesuasnanseny
mﬁmmﬁnqaLLazmiﬁmimmﬁm LLu’JV]’NLLﬁl‘UIUﬂ’I’J%QﬂLau 59N udesiuy

Definitions and the impact of crisis, risks perceptions; risks; natural disasters; terrorism;
diseases; politics and economics crisis affecting the tourism industry; crisis and risk management; impact

assessment; the approach in solving of emergency problems; prevention planning

946371 n1ssan1seuingmeadiuazdiniien 3((2)-2-5)

Tour Guide and Tour Leader Management

eAndeduieuniou : 946-170 gaanvnssumsvisaitealuwainlan

Prerequisite: 946-170 Tourism Industry in Global Dynamics

AvINY ANudRey Audnvar AuaNRA wasunumvihiivestagmed insemnsneiuay
33381UTINVRIN AALAA ﬁi’?umaumwﬁﬂ’ﬁmummﬁmmﬂﬁ wmadansivuaniufivieaiion nsliaa
Uasadsuwaznsuguneiuna msunlatywaniznn LLazmiﬂﬁﬂ’auaﬂamuﬁ'

Definitions, importance, attributes, characteristics, and roles of a tour guide; etiquette and
ethics of a tour guide; operation procedure of a tour guide; guiding technique for presenting tourist
attractions; providing safety and first aid; problem solving skills; conducting field trips

946-372  giifaAnnsvinaiilen 3((2)-2-5)

Ecological Tourism

VIANN1T WWIAA BeRUTENaULAzUsEINYRITsULlna Anuduiussevnisssuuilnaiuninens
nsveadien Awandon grenuuismfnansunuasnimea winfiddy uasUslevivesgneuuiand
ninensmsvieaiivafidifey msdanisiunnmsuaznsvieniielugnenuuwiend nsdanisdnauaiansa
Tunssessuresiiuil nmseusndninensnmsvieadieaiolfifnmsiaunededdu nansenurodaundouann
Asdrnemnuazanmanisvieadisalungve s giiaasmihenuiiisades anunsaltlagtiu
Tuwamsgeamnssumsvisaiisansunuazynanela wagnsufsauenanui



Principles, concepts, characteristics, and types of ecotourism; relations between ecological
system and tourism resources; environment; national parks and national marine parks; important
responsibilities and benefits of national parks; major tourism resources; recreation and tourism
management in national parks; carrying capacity management; tourism resource conservation for
sustainable development; environmental impacts from tourism facilities in national parks, businesses
and related organizations; current tourism industry situations in both land and marine settings;

conducting field trips

946-373  @AHMNTIUNTTUUY 3((3)-0-6)

Aviation Industry

arwdiugnilugramnssunstu Ysgifmaninsuainawasussmalne anmitiluvaagsia
150U naA@nsN1T0U 91NIALIU 11 INAEIU LLazmme{ﬂNé’u‘LuawmiﬁumﬂaLLazlm nueuly
guamnssunsiuvedineuavaina Audnvuzduisszasdvasyaansluaieny seideudetidudmsy
wiineluaensiu munasimdsimaiaildlunsinsedoas difuiazduneunsiiundaginiosdu
LLazsﬁgumaumiUﬁﬂ’ﬁmumaas'Jww‘%msmﬂﬁyuﬁuuazmu%m deuinisuuLadesdu dredruenisdy
AnuddneIgRavnTTINIsDufuNsIanIMieaien Anviarudasads e iieundouazanimunden
Tunsvinanu

Principles of aviation industry; aviation history; aviation industry in general; aerodynamics;
international and national airports; aircrafts; introduction to international and national airlines; related
authorities in national and international; desired characteristics of airlines staff; rules and regulations for
airline staff; languages and communicative jargon; airlines operational procedures; fundamental
procedures of ground and ramp handling operation, inflisht and aircraft dispatch; benefits of aviation
industry in relation to tourism industry management; occupational safety and health and environment

act

946-374 n1sIANNTIINRbUL 3((2)-2-5)

MICE Management

AUYNNEY Useian JULUU WAILINTS N15USNNS LAZAN UL YBIAAIMINTTUNTUTEYNRIANT N3
vionfguioiduseta msvszyivdn uaznsdndnssansunnma nslavanuaznsiinismain ns
IAN13AUNTEIY NsTRINTHeNTuYed seuuladadind {Tdwlddudsuazdliuinislugsialud nns
Javiununagnsdmiugsialud

Definitions, types, patterns, development, services, and characteristics of MICE tourism:
meeting travel, incentive travel, conference travel and exibition travel; advertising and marketing;
financial management; human resource development; logistics for MICE; stakeholders and service

providers in MICE business; MICE strategic planning

946-375 N133ANTFINANTTUY 3((3)-0-6)
Airlines Business Management
AIUNUNY VOULYA wazhuIldugININITALBINIA N5VUd LTy wazduainiseinia
ngsuideu detaduaina wlevieiidifguosasnsdu msdansgsianstumndsd uazaensduussian
7197 ANLFNTUSTEninauTEnnsuiugsiansiu Jymuavavassalunsaniiugsianistunie luussme
LazsEmInUssna sruudisesiits nsdndimitednslagans funudmiiedasiaeas seuunsdoans
melussAnssedulspimauazseninsdsena msliuinisilasasmaiufuarueiesdu mavhgsnssy



namaiudafedeaiusnruanivdsunazdu q MAvates arenisdudunusiidonsidsunuasues
qmmwmiumiﬁu LarnsAnYIenanIud

Definitions, scopes, and trends in airline business; commercial transport and air cargo;
airlines” rules and international regulations; important airlines policies; airline business management
and types of airlines; relationship between airline businesses and airline industry; problems and
obstacles in domestic and international airline business operations; reservation system, ticketing, agents;
domestic and international communication systems; ground services and in-flight services; financial
transaction with currency exchange and related topics; the budset airlines with a large change to

aviation industry; field trip

946-376 N1TIANITAMITUALLATDIAY 3((2)-2-5)

Food and Beverage Management

mnufiRsfunsinnisusmsemsiagziATesdiy MsuUIMsNueIMswasia3esiunelulsusy
UTELanLar sULUUYDINITUINISOINIS @mamﬂ’aﬁuaawﬁmmﬁ'umia%ﬁammﬂizﬁﬂﬁ] E;Uﬂiaﬁumiﬁms
p1MsuazAIsY ANNSABIRUMANTATFluOuUIMseIMsuazeSesiY AmnuiietueIas Tumn
mmijﬁmﬁmﬂ%m?{u ASHANLASBIAL MTUSANTEIMSLAZIAS AL MITanislusnniAIsLaznsTALAE
guanvazkavewdisuazauUasnanglunisaiiuau

Knowledge of food and beverage service; administration of food and beverage in hotels;
types of food service; characteristics of staff with service mind; food and beverage utensils; vocabulary
and terms in food and beverage service; knowledge of European foods; beverage mixing; food and
beverage service; restaurant and catering management; health and hygiene and safety in work process

946-378 MIdANINViRB AT RIMATuNUINTS 3((2)-2-5)

Recreation and Sport Tourism Management

AUNLNY AUENATY BaZUTZLANTDINRILAZTUNUINIT UENLAZIENITIANINTINAITLUITUARN
wazAanssutunnmssusing q snwglusunisiiing maduiiernuaynauiy Msysannsnan neui
N9FIUUIMITIAY NgrAmandnsinn MsvenisauasiunuinsiAeidestunisinn nn9uRLLAY
AnsesimsitmunAanssusunsvisaiisndsimuasdununmsluguuuusing 4

Definitions, significance, and types of sports and recreation; principles and methods of
organizing sport competitions and recreational activities; skills in leading games and plays for enjoyment;
integration of business administration theories, sport science, tourism, and recreation; planning and

analysis of sport tourism and recreational activity development

946-379 mTITBuazLIAnTIHdMUNSTRLTiEIwaEN1TUSANS 3((2)-2-5)
Research and Innovation for Tourism and Hospitality
MaNMTIToNIeNsUITuaEAvisaies mafuualiam fnquizasdniise veulnnTide

n1seenkuUsEiieguIsidy Useyng wagn1sdudagng msﬁmwsawﬁ'aa&a ﬂ’lﬁmswﬁ‘i’fﬁlaﬂauazﬂizma

nan15388 nMseAUTIINa MIatausiuImmsvhidelusnanuagnsssgndnisideiieaunuinnsuly
geRImTUIMIIaEM VTN

Research principles in hospitality and tourism; problem identification; research objectives;
scope of study; research design; population and sample selection; data collection; data analysis;
discussion of the findings; recommendation for future research; and the application of research

methodolosical approaches in producing innovation in hospitality and tourism



946-400 N1IANTITINALNS 3((2)-2-5)

Strategic Management

Reuly : dwiuthAnududii 4

Condition: For fourth-year students

AR IRRdUlagINayNs N3EUIUNITIANISINAYNS NMSIUUANANIIUEIDIANIT N3
asvaevan mLIngenlunsAliuny mMsfimuanagns MsunagnslUUuR msmuruuazn1sUsslunang
g LeRosilonensdnnadenagns

Importance of strategic decision making; strategic management processes; strategic direction;
environmental scanning; strategy formulation; strategy implementation; strategy evaluation and control,

strategic management tools and techniques

946-470 é’uuuﬂuqmmwﬂisumwiauﬁEJ'J 3((1)-4-4)

Seminar in Tourism Industry

Reule: dwSutindAnwduld 4 Fedossourndvdnsdusnudslisnda 24 minedn

Condition: For fourth-year students who have passed and collected at least 24 credits
of compulsory tourism courses

nsdiAne iy Useidutgmilugaamnssumsveadion msduairdeya Sinsevt Usuidiu
anunnsal wageAuneUsudiutigviidiwansenudeniagsfanisioniion waznmsinaueuumislunis
widgmanelinsuanidsuanudniiuias anuinsivinig

Case study; trends; issues in tourism industry; data collection; analysis; evaluation and
discussion on the issues related to tourism business; recommendations for problems- solving through

the exchange of opinions and academic knowledge

948-371  n1sEnaunIeNIsIANIsNsviadien Taitioandn 230 Haluq
Job Training in Tourism Management
Rouly: dwiuinfnedudi 3 wieliswaumireindisuwin
Condition: For fourth-year students
Anluniisnusing q lnewiufvenvivnmsdanismsvioniien Wedsufanmnsufifnud
wifass laidesndn 230 Halus
Internship of no less than 230 hours in tourism organizations in order to gain hands-on

experience in a real work environment

946-474 mﬁﬂmimivimLﬁafal,%qq%mw 3((3)-0-6)

Health Tourism Management

WUIAA ANUNUNY UseLnn LLazgﬂLLUUﬁJaaﬂﬁiﬂaaLﬁEJ’JL%QEfumw wnavieien ARUIBUAENIY
LLazwqﬁﬂﬁmmﬁﬂviaal,ﬁa’sl,%ﬂqsumw ﬁﬁ]ﬂiiuﬂ’lwiml,ﬁau%ﬂqsamw mwiauﬁm;:iqﬂa’lq ﬁqiﬁﬁ]miﬁ/iax‘il,ﬁtl?
Beguam unlifunmsvieadendeaunmluszdunanasssiuuiunvia

Concepts, meaning, types and forms of health tourism; tourist attractions; tourist destination
and health tourist’s behaviors; health tourism activities; senior tourism; health tourism business; trends

of health tourism in national and international levels



946-475 n1sAANIINMSVIRNTiB LTI musTIN 3((2)-2-5)

Cultural Tourism Management

PANNIT WUIAA gULLUULLazmﬁ‘UizﬂaumaamﬁmmimiviaaLﬁaamﬁwuﬁﬁm AsdeAuMINY
Msnsundsvionien mseysnvuaznisinns Jamnuazeuassavesnisdfiuslunisinnismsviendien
MITAILGTIY WagluwIvunly nstAne suian1seannIAEuI

Principles, concepts, types, and components of cultural tourism management; tourism
interpretation; conserving, managing and resolving the cultural tourism management problems and

obstacles; a case study; and field trips

946-478  N1FIANITITUUINITAIURTN 3((2)-2-5)

Front Office Management

Tassade windl uazanusufinveuresnuuinsdumt wuadafeatunsinnisesin szuu
NN5a1999%BINN N1TINATINDINN BRIIATUTNITNDINN N15ABUTU NTamztdeau N15UTNITIUENNITE 113
UIN13A1UYBYAY1IETT N1581581TU NTUTEATUUAVLNUNAIN 9 N13TANTATUAINUADASY N15E319
1IN LLazmﬁmmmmmW%aﬂ\‘ﬁuu‘%miaﬁuﬂﬁﬂ

Structures and responsibilities of front office; concepts of room management; reservation
systems; room assignment; room rates, reception; registration; luggage handling service; information
service; payment; coordination with other departments; safety and security management;

standardization and quality management in front office

947311  adAaNIe 3((3)-0-6)
Statistics for Research
ANUAINY YauUakazUsElorvedadn nsiiusiuTikaznsitauedeya n1sinuulidig
#IUNAN9 N1FIANIINTENY NTUTEUIUAT NTNAFBUALLRFIU NTIATIERANULUTUTIU NITIATIZNNIT
annaeuazanduius nsnadeulaauns n1slilsunsudisagunadfislunsinsiwasiinauedoya
Definition, scopes, and benefits of statistics; collection and presentation of data; measures
of central tendency; measures of dispersion; estimation; hypothesis testing; Chi-square testing; analysis
of variance; regression and correlation analysis; use of a statistical package for data analysis and

presentation

948-370 msvieafienluudunandey 3((3)-0-6)

Tourism in ASEAN-Context

Audunuasiauinisuszmane oy devimiidmng wazinguszasd amsunedaay
Wi fiessiund Jausssu 3093 arudoveseuluussmanguendou anadu A3nseaning asaeu
\udles thvieadisanguitimanevesusiazUszina gnsmaninisvieaiion ulsuiensdaiunisvioaieves
Uszinreidou anundeunardnanuaiunsanianisudadusmunisvesiisvesusarUsemneluendou A
dululglunsiamnuazdesleanseadisrvewsdas Usemadndne i

The history and development of the ASEAN Community; target vision and objectives; brief
overview of tourist spots, nature, culture, way of life, beliefs of people in ASEAN countries; currencies;
customs procedures; Immigration; target audience of each country; tourism strategies; tourism
promotion policies of ASEAN countries; readiness and competitiveness of tourism in each country in

ASEAN; the possibility of developing and connecting tourism of each country together



948-372  A1FINUHULAZANTWAILINSBTiBdaE19E 8y 3((2)-2-5)

Sustainable Tourism Planning and Development

wuAansvieuiienegedsiu ssdusenauiliierdesdunisiauinsvieafiendsdu Yseiiuna
nsgnumMaATEgia dau Taussauuarinndon ndnmauardunounsiauudsieniisy minsiuas
Anwarnudululdlunisiauuaswieniion MRl ofauwia Mewfieaussnnens § unumwas
mnusdesevinamhsnunaigiaraaenvulunmINnuRLLasimuINvioufieleg1edsdy

Sustainable tourism concepts; factors related to sustainable tourism development; impact
assessments on economic, social, cultural and environments; principles and procedures on tourist
destination development; analysis and feasibility study on tourist destination development; planning
for the development of various types of tourist destinations; roles and cooperation of relevant

governmental and private organizations in sustainable tourism planning and development

948-373 msmmmﬁm%’uqiﬁamwimu’?im 3((2)-2-5)

Marketing for Tourism Business

Anuvang Anuddyesmainuinslugsiniuien esduszneuuasadeifdonaanisviosiie
TuseAuBsiuuasuIuIT® NMsnuEukarnsIansiiofannainnIsvionien nsfmuanguIvEng uag
duUsraunenIInaIaviedien

Definition and importance of service marketing in tour business management; components
and factors which affecting tourism on local and international scales; planning and developing tourism
markets; target group specification; and marketing mix

948-374 TadaAnddmiugnavnssunisiaaiiien 3((3)-0-6)

Logistics for the Tourism Industry

arwiidesiuiinatuladafndlugnanvnssunsvieniion unumuazaudAyTesITIuANy
nsvieadien gﬂqumiﬁuuﬁuﬁamsm«ﬁm waluladfunisuuds Yadedifinansen usenisaudaiionis
Vioudien memmmﬂ%’guazLaﬂ%uﬁLﬁ'msﬁaqf'fumiﬁwmizuumisuudﬂLﬁamiviauﬁsn

Introduction of logistics in tourism industry; roles and importance of tourism transport;
modes of transport in tourism industry; transport technology; factors effecting tourism transport; roles

of governmental and private organizations in tourism transport development

948-375 msIan1sela 3((3-0-6)

Revenue Management

sedvisRuiSounau 946-160 WaNN1TAAIA LA 946-271 N1TIANTTTSNILTIBAUAZFIUNY
msvieadien

Prerequisite: 946-160 Principle of Marketing, 946-271 Tourism Operator Business and
Travel Agency Management

WUIAR quwﬁﬁyugmLﬁ'mﬁumﬁmmiiwi@f ﬂﬁ(ﬁ?ﬁ’]ﬂ’]L%Qﬂaqwﬁ‘LLaSﬂ’]igﬁiﬂﬂﬁ%aﬂﬂiﬁﬂ’]
MInensalguasd N1siansdumads n133aNsYeInenisindimving n1sUsediunanisinnssele

Concepts and basic theories of revenue management; strategic pricing and differential
pricing; demand forecasting; inventory management; distribution channel management; evaluation of

revenue management



948-376 n1sIANIINNSVIRNTiB TS 3((2)-2-5)

Gastronomic Tourism Business Management

AYAIUINITRINOIMS N1591BUNUSTLAN WazdnvaEveIdudInINnITTiaafisndsemis Ay
G’fadmiLLazLLiﬂ@Jﬁﬁ]ﬁmi’Uﬂ’liLﬁumdLﬁamiviaﬂL‘17f&1'3L%am‘mi pmsiudulnouaremsUsesed nns
duasunsvieuiielaee1ms

Evolution of food, types, and characteristics of food products for gastronomic tourism;
demands and motivations of tourists for gastronomic tourism; local Thai food and ethnic food,;

gastronomic tourism promotion

948-377 AnsWmungULUUNsiBaiieaselval 3((2)-2-5)

Modern Tourism Styles Development

UssLanuazgUnuuYesnsvissiigasielml waAnssunisiiunsvesinvieaifisdludiagiuuas
wualdluswan msfmuiAanssumsvisaiioadelmiluguuuusing q Jadefidinasdenisidsuuagnis
vioufienadeln

Types and forms of modern tourism; behavior of tourists in the current and future trends;

development of modern tourism activities; factors affecting the shift to modern tourism

948-470  N13IANTITIINALIIUTY 3((3)-0-6)

Hotel Business Management

AnudiAfugnavnssulssusy mnudAuesgsielsusuuasiiinsdoiasugiauasdsny Usviam
yosgsialsausuuaziifn Taseadansdnnisesdns JULUUMSUSMSOUIAEAIAILELOY 11ASFIUNITUINS
msdamstlgdedoaou wualifuvesgsialsausunagiivin

Hotel industry-related knowledge; the importance of hotel and lodging business to the
economy and society; types of hotel and lodging business and organizational management structures;

administrational and operational models; service standards; complaint management; and trends in the

hotel and lodging industry

948-471 maw3saANuNSaNEuRIRnYININITIANISN TR wTiBn 1(0-2-1)
Pre-Cooperative Education in Tourism Management
aruidesiuienfusuuuuuagnssuiunsavinAny nsUsuiaiiewieumundonduiuiie

M3Yiau ﬁqﬁwuﬂﬂsﬂizqﬂmﬁlsﬁmmi wagiinwgiisndudmuauyinenu msaaudtiym msdeans mevhay

Wudly wagnisuSuriauadlimdonsuindintovinau
Fundamental knowledge of cooperative education types and procedures; work- life

adaptability in terms of knowledge application and skills required for work completion; problem-solving;

communication skills; teamwork; and attitude adjustments for work-life readiness

948-472 msianismsvisaiialneyuTy 3((2)-2-5)
Community - Based Tourism Management
wnAn sULUTBIMYiesfElnsyvy UnuinuazaudAgesymilunsiansieiien ns
aia3ndnlin nMsiaAnenIn wagnsasiaesertevasuvy T Tedninuwasiuinianisinnis nsalfny
nsasUfiRuiiage



Concepts and types of community-based tourism; roles and importance of community for
tourism management; raising awareness; potential development and community networks; problems,

restrictions and solution of tourism management; case studies; field trips

948-473  N15IANTSHNBTERINN 3((3)-0-6)
Room Division Management
wdnnsdnesdnsuasutifivesdneusnsdruniuazdrowity ssvumalulaansaume n1s

dnnsresinanelulsasy msreusu nMsameidou Bnsvilususesiesin msdaiuinsamzilouiesin

Msdamsvieain msfusewiesinauieuly sULuumMIguaLasmsluIMssTinsgnAdinTul sausy
Organizing principles and responsibility of a front office and housekeeping department;

information technology systems; room management; reception; registration; reservation; storage

registration cards; guest room preparation; reservation with conditions; types of guest services during a

stay

948-474 nslugusznaunisuaznisainegsialmilugnamnssunisvieaiiien 3((2)-2-5)
Entrepreneurship and New Venture Creation in Tourism Industry
Uismmmz@mé’nummaamﬂﬂu;;Tﬂﬁzﬂaums MTATIZRANINIIAGN NsUszIlulananay

anuduldldmagsialugmamnssunisviondies msdaiunugsia msufinlenialunisudedu n1sadrena

uansing msadaendnualliitussia npmneuardetsduiiAsades milenegiwagnsdanstgmluesdng
Types and features of entrepreneur; situational analysis; opportunity and feasibility analysis

in tourism industry business; business plan preparation; competitive opportunities enhancement;

differentiation; business identity creation; laws and related regulations; analysis and management of

organizational problems

948-477 @uRRIANYININITIANISANITiRwiED 6(0-40-0)
Co-operative Education in Tourism Management
Rowle: dwmsuinAnedudil 4 viadieuwin
sreivndeRuSeuneu: 948-371 msfineuniemsdanisnisvisadien uaz
948-471 NSIATENAINNNS DUANAVANBINNTIANTIN TR LTI
Condition: For fourth-year students
Prerequisite: 948-371 Job Training in Tourism Management and
948-471 Pre-Cooperative Education in Tourism Management
UftRnunaindnaieuduminmudansadunaluhumsimngauiuauiauase
vostin@nw Weslsanrwiaanguiiunsujiaeidusuuuvanuszimdelassnulsidesndn 16 dUai
saiies Menumimiseeasiinauaiiaedlidinindleii 10 dnauelasinw/manisdnuinie
mnmevhnuluiivssgudeuduganaufiinu fernsdtmauasiidsduanulsenounisneslisiuing
wuzthnaensyernaMUftRnulaymdseiiunansufifnuegraduszuy
On the job training as a temporary full-time employee in the position appropriate for
knowledge and competences; connecting theoretical knowledge and actual practice, either as the full
time staff or in the form of project, in consecutive 16 weeks; reporting the work or project progress to
the university supervisor and the field supervisor within the first 10" week; presenting the project/study
results derived from the work practice before work completion; obtaining constantly supervision and

advice from the university supervisor and the field supervisor on a systematic basis



948-478 ynAIvNsianIsNsvisuidsinusssulneyuTy 6((5)-2-11)

Module: Cultural and Community - Based Tourism Management

ANIING %ENN1T WNAR JULUULAZBIRUsENaUTBIsIAIMsie Tl ndeTamsssulnemay
unumvesiisadedlumsitaun n1seysny nsairednddn msahaededns msiidrusauilunisdnnisiag
Foufannsdline msgnuuenanui

Meanings, principles, concepts, patterns and factors of cultural and community tourism; roles
of stakesholders in development, conservation, awareness, networking and participation management;

case studies; field trips

948-479  YAIVINTTIANITIINAUINNG 6((5)-2-11)

Module: Service Business Management

NANNITHaZLLIANTUNITUTUITTINIUINIG MIaduulazkullturedgshauTnIshazwuliy
9AANYNTIN NMTIATILINTZUIUNTIANTTEIATILGIAIUTNT Mawaum$nensuywdifienududaly
ANAINUINIT MIUTZUNaLazNTUTEAUAMAINUTNSInEusaglavesmidna u MsMruAnagNsveegsia
U313 Yadednunguraneadesssy uaseudsdlugsauing

Principles and concepts of service business management; operations and trends of service
business; analysis of service business management processes; human resource development for
excellence in services; evaluation and quality assurance systems through employees’ motivation;
strategy formulation in service business; legal, ethics, and risks aspects in service business
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