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942-102 MsteTiniugu
Basic Life Support

942-107 enaninszugnsiauUseloviifiounyud
The King’s Philosophy for the Benefit of Mankinds
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942-106 AINNA
Happy and Peaceful Life

942-101 anudunaiiodan
Global Citizenship
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Perception of Life and Nature
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Idea to Entrepreneurship

o

z:l' 1 ] v 1 o/ Yaao [l a
A13¢7 4 agad1eiviniunasn1I3na 4 Bulenn
AMUUA A LUIIEIBN AIT
] ] v ] LY Y A a 1 a
agagneFviniy IideniSeu 2 miein

942-304 FINADNITHAUNG

Travelers Infographic
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947-102 JwhviuInemansuazinalulad

Science and Technology Literacy
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948-140 INWLASIIRINA 2((2)-0-4)
Digital Literacy
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942-104 M sAnLaznIsAnaUla 2((2)-0-9)
Thinking and Decision Making
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942-105 N1SARLINDBNLUU 2((2)-0-4)
Design Thinking
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946-146 ANTANLINNTING 2((2)-0-4)
Logical Thinking

=

"3

947-216 FINNUNITAIUIN 2((2)-0-4)

Life with Calculations
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941-160 mi‘WqLLagvgmmmé’mqwﬁug’m 2((2)-0-4)

Fundamental English Listening and Speaking

941-161 N1TNULALLTLUNIWIDINGWIUFIY 2((2)-0-4)
Fundamental English Reading and Writing
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941-162 NSHAUININYLA 11N Y

2((2)-0-4)

English Skills Development
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941-163 mmé’qﬂqmﬁamiﬂizﬂaum%w 2((2)-0-4)
Professional English
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941-225 arwAuluAInUszaniu 2((2)-0-4)
Everyday Chinese

941-226 ANITUIINLWAS 2((2)-0-4)
Chinese through Songs

941-237 mwduluFinuszdiu 2((2)-0-4)
Everyday Japanese

941-246 awwSuaaluTiaUsysiiu 2((2)-0-4)
Everyday French

941-253 awnestiuluTInUszdniu 2((2)-0-4)
Everyday German

941-275 awuagludInusedriu 2((2)-0-0)
Everyday Malay

941-286 M UNUAIUTINUTZITIU 2((2)-0-4)
Everyday Korean
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943-100 AUNIEAINYBINITANTUYIN 1((1)-0-2)

Aesthetics for Life



943-105 FHuUVBIYATNNMN 1(1)-0-2)
Colorful Personality
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996-122 nsSuiauvsemans 1(1-0-2)
Art Appreciation
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942-222 AwLfieTin 1((1)-0-2)
Sports for Life
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942-115 wald 2((2)-0-4)
Southern Studies

942-305 FIAULALNNTLID 2((2)-0-4)
Society and Politics

942-306 uyueiudAY 2((2)-0-4)
Man and Society

942-307 iﬁumwmﬁm 2((2)-0-4)
Risk Intellicence

942-308 wAuia 2(2)-0-6)
Camping

942-400 n15RUluIINUTEITU 2((2)-0-4)
Financial Literacy in Daily Life

942-001 AwndouiioTin 2((2)-0-4)

Environment for Life



942-402 ma%’mmwmué’q@u 2((2)-0-4)

Sustainable of Community Management

946-149 NvIUlanfAIva 2((2)-0-4)

Digital Modernization

947-200 WIAUATFUAMN 2((2)-0-4)
Life and Health

947-201 ANeFanssnElan 2((2)-0-4)

Green Science

996-111 MSIANWA 2((2)-0-4)
Trang Study

996-132 N135UTTITUIIRA 2((2)-0-0)

Nature Perception

ED!

NRNITIN1W

941-101 mwilveriioniseatsuasnistiiane 2((2)-0-4)
Thai for Communication and Presentation

941-297 AIWIDINGYHANLNAS 2((2)-0-4)

English through Songs
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943-101 NISLAUNIVBINAS 2((2)-0-4)

Guitar Journey

943-102 509nawaula 2((2)-0-4)

Singing for Pleasure

943-103 aus3tneiuaugulng 2((2)-0-4)

Thai Classical Music for New Generation

943-200 2558unssuluuNNaY 2((2)-0-4)

Literature in Songs



943-201 AavznsiunuLiadludanulan 2((2)-0-4)
Folk Dance in the World Culture

943-202 ungnssuLilewRILIYAFNA M 2((2)-0-4)

Dramatic Work for Personality Development

943-203 AaUznissegiuulne 2((2)-0-4)
Thai Martial Art

996-123 AINLTIUTINIAUAS 2((2)-0-a)

Music Appreciation

996-124 ANSAANNINLIIDS 2((2)-0-4)
Urban Sketching
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942-230 A15ANEOINT 3((3)-0-6)
Taxation
944-122 WANLATYFFANENT 3((3)-0-6)

Principles of Economics

944-204 N{WUNYTINT 3((3)-0-6)

Business Law

946-100 Anufidesiufeatugsia 3((3)-0-6)

Introduction to Business

946-160 #ANNITNANN 3((2)-2-5)
Principles of Marketing

946-209 *ANNITIANIT 3((3)-0-6)
Principles of Management

946-214 msUnBdmsuLUTENBUNNT 3((3)-0-6)
Accounting for Entrepreneurs
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946-290 NLIUTINT 3((3)-0-6)
Business Finance

946-400 N1FINNITTINAENS 3((2)-2-5)
Strategic Management

947-118 #hiRgIna 1 3((2)-2-5)
Business Statistics |

NEUAIYIIN 59 vaefin
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946-150 nsWeulusunTULUD AU 3((2)-2-5)
Introduction to Programming

946-151 Wdlagdidnnseding 3((2)-2-5)
Electronic Commerce

946-255 LeamiLeaALiiauiINemansdoya 3((2)-2-5)
Structured Query Language for Data Science

946-256 Inermaniveyaiionu 3((2)-2-5)
Fundamentals of Data Science

946-257 NTIATIERNTRAIAAINA 3((2)-2-5)
Digital Marketing Analytics

946-260 WOANTTUHUSLNALALNAYNTN1RIVA 3((2)-2-5)
Consumer Behavior and Digital Strategy

946-354 BnsmsatiadmIuIne mansveya 3((2)-2-5)
Statistical Techniques for Data Science

946-355 SrUUWToTIEARNnewaTAILTTUAEsENTAUWA  3((2)-2-5)
Computer Networks and Information Systems Security

946-451 dUNUIMNNGINIAING 1(0-2-1)
Seminar in Digital Business

946-453 1ATINUNNTINIAIA 3(0-9-0)
Project in Digital Business

946-454 N1THTLUANUNITDUANNAANYININGINAFNA 1(0-2-1)

Pre-Cooperative Education in Digital Business



948-358 N1SAANARIVAkaZiNAlUlagTIuELY
Digital Marketing and Emerging Technologies

948-444 SELUUINLNUIANITNINENNTDIANT

Enterprise Resource Planning System

948-457 NNFIANTUAYNTUTUUTINTEUIUNTNNGIND

Business Process Management and Improvement

948-458 N1STULATOUNALNSITIATNETIARIEUBYA
Data Driven Creative Strategy

948-461 nssludusznaunisuaznisuuszussna

Entrepreneurship and Business Transformation

946-153 g3 n1seansuusazimuiIvludufnnorldiu

Module: Front-end Web Design and Development
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946-249 N3NNIV TAADULIITY
Social Commerce Management

946-258 N"SIENTR4
Storytelling

946-345 wAlulagLaniliae
Multimedia Technology

946-445 MINAUITUIUNITNUTZNAVNSTIAANIULAU

Web-based Business Application Development

948-349 A3U18wAULSANETLAUDIANT
Enterprise Wireless LAN
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948-359

948-442

948-455

948-452

948-453

YAV

946-350

Usgaun1sallduasniseeniuvdinussaunuiugls  3((2)-2-5)

User Experience and User Interface Design

AMsYINIsRaInUNdsALeaulay
Social Media Marketing

n13danNsiienuazdeniva
Content Management and Digital Media
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Business Mobile Applications Development

ladafnduazlggununiva
Digital Logistics and Supply Chain
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Database Design and Administration

TUsunsuUssynAnnagsna

Business Application Software

STUUNSTTERUBIANN TN

Electronic Payment Systems

YAIYINTIANTLOMANALALAITLET O
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3((3)-0-6)
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Module: Digital Content Management and Storytelling
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948-250

948-251

948-347

948-351

nsunviAideya

Data Visualization
LWﬂﬁﬂﬂTﬁLm%a\l%’aga

Data Preprocessing Techniques
NFIATIRNUBYANIGINA
Business Data Analysis
§319992388uaENITIATIEN

Business Intelligence and Analytics

3((2)-2-5)

3((3)-0-6)

3((2)-2-5)

3((2)-2-5)



YAV

948-459

YAIYINTIAT IRz LA UDTDYA

Module: Data Analytics and Visualization
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946-201

946-301

946-460

946-461

948-252

948-253

948-261

948-342

948-360

948-361

948-448

941-363

N3IANS3INVUINLBY
Small Business Management

§30TENINNUTENA
International Business

NTIANISHARA LAz UIRATIN
Product Management and Innovation
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Omni-Channel Management

A5INNISUTNNTTY ANUANES19ETIA wazwmAlulad
Innovation Management, Creativity and Technology

A130ONLUVUING

Service Design

N1INAINTENINUTENA

International Marketing

NMSUSMSIATING

Project Management

NAENSWAZNITIANITINAN
Pricing Strategy and Management

NFIANTLUTUALTINALNS
Strategic Brand Management

M3ULAUBNUNEINR

Business Presentations
AMwdangudmiunisdeasniegsna

English for Business Communications
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3((3)-0-6)
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Special Topics in Digital Business |

948-356 VTR LAYNNTINIAING 2 2((x)-y-2)

Special Topics in Digital Business |l

948-357 YdafikAun1NgInanaYia 3 3((x)-y-2)

Special Topics in Digital Business |l
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946-152 M33EUTTUTEAUNITAl ATIN 1 Taitiaenin 230 9alug

Experiential Learning |

946-254 M3TEuUSITIUTTAUNIT] ASIN 2 laitlosnin 230 Talug

Experiential Learning Il

948-454 Msi3BuUsTsEAUNTal ASIN 3 laitlaenin 230 Talug
Experiential Learning Ill
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946-251 nsimunIvluduindegldau 3((2)-2-5)

Front-end Web Development

946-253 n1seRNLUUNIIANEUTUTIND 3((2)-2-5)

Graphic Design for Business
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948-456 @MNIANWINIITINIAINA 6(0-40-0)

Cooperative Education in Digital Business
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001-103 laegaanudugusznaunis 1((1)-0-2)

Idea to Entrepreneurship

nsdudUsznounts n1siasieianInuandeugsia n1suasmlenianiagsia n1sdnvi
LIAngINImeIATeilennsgsivalisll

Introduction to entrepreneurship; business environment analysis; business opportunity

seeking; using modern business tools to develop business models

941-101 A lneienisaeasuaznisiiEue 2((2)-0-4)
Thai for Communication and Presentation

ninnsldnelnesitensieans favglunisdeansite 5 sinwe nsits WA 81U L8 uazvine
msnawe msflediedulaninumdn waznmsfauluaaiunisaling q mslddesdn danduanlunis
doansludinUszdriunaglunsieu mssruilenuidilafddouuazuufn nmadeuienisasy
AN NMSARADYNATIVNNSUAYSIAY MIluiuszymTy waznmiiaue

Principles of the Thai language for communication; arts in the four communication skills:
listening, speaking, reading, and writing; listening for main ideas and interpretation in various
situational contexts; registers and styles of daily- life and workplace communications; reading for
value and attitude understanding; summarizing; official and business correspondences; and public

speaking

941-160 nsilauaznanedanguiugnu 2((2)-0-4)
Fundamental English Listening and Speaking

Anvinyenisilaazniswaluidenlddeasludinuszdniu nsitaiedulanudidy nsye
iedeastuiuguluaniunisaling 4 nsldhensal msfawianuaumdnd wazdwiuniwi
Idudmsunisdenns



Practice in listening and speaking skills based on topics used in daily-life communication;
listening for main points; basic oral communication in various situational contexts; grammar usage;

development of vocabulary and language functions necessary for communication

941-161 N1TEUUALIVEUNHITINYNUFIU 2((2)-0-4)
Fundamental English Reading and Writing

Anvinyen159IuMaENSTEY inwven1seuiugIe Mssuiedulanudfyuwassivaziden

MWL ANILaznasimumAn nsldhiensal nsWeussiuuseloatazdentaun

Practice in reading and writing skills; basic reading skills; reading for main ideas and details;
developing vocabulary and strategies in increasing vocabulary power; grammar usage; sentence

and paragraph writing

941-162 ASNAUINNYZATLID9NG 2((2)-0-4)
English Skills Development

Rnvinweatunsile n1sne nserukarnsdey msussendldvineglunsdearsuazaunuily
Usumeine Tudiaieinis nseusasilisulsylen gentindus nmsussendldvinwelunisdeansluuiun
NFIYINT TINYRNTRIAIDULAZRDUAINEUY 16

Practice in using the language skills—listening, speaking, reading and writing — necessary
for the academic purposes; reading and writing sentences and short paragraphs; applying

communication skills in academic contexts; asking and responding to questions

941-163 AMEBIngesianIsUsznaua TN 2((2)-0-4)
Professional English

Hnvinweaunisita nsye n1seukarnsleunldlunisusenauen®n nsussyndldvinuely
nsdearsuazaunuluuIunang 9 Tun1sineu nsasaautazaauluaniunisalag 9 n1sudaus
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Practice in using the integrated language skills— listening, speaking, reading and writing,
necessary for the professional purposes; applying conversation and communication skills in
various situations; asking and responding to questions, data visualization, reading and writing in

workplaces; emails and letters, diagrams, charts and graphs, data presentation

941-225 AU INYTTI1N 2((2)-0-4)

Everyday Chinese
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Chinese sound systems; vocabulary for daily commmunication; numbers; noun classifiers;
auxiliary verbs, and basic sentence structures; practice in listening, speaking, reading, and writing

skills from given situations

941-226 AMYIAUIINNAS 2((2)-0-4)
Chinese through Songs
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Practice in listening and speaking skills through music and popular songs by using a variety
of innovative materials and devices; vocabulary; idioms; pronunciation; Chinese song translation;

applying communicative Chinese in various contexts

941-237 awdiuluiiinuszaniu 2((2)-0-4)

Everyday Japanese
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Japanese grammar and basic sentence patterns; Hiragana and Katakana characters

writing; approximate to 300 words

941-246 merSuaaludanuszsnTu 2((2)-0-4)
Everyday French
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Principles of pronunciation, basic principles of grammar; listening skills development; daily life

conversation; writing words and short sentences; reading short texts from media

941-253 mMengasiuludinuszaniu 2((2)-0-4)
Everyday German
TensalnwieesiiuUewsiu Inils wa 81w waz@eulssloaly seduitugu

Basic grammar; listening, speaking, reading and writing at basic level

941-275 Meuagludinuszandu 2((2)-0-4)
Everyday Malay

SPUUIELY SNUTITuarnTeIueandse Aty Yinyensile wa 81w Weunwuanglusyeu
v P & o w ¢ o e v eal 0o & A
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Malay sound system, spelling system and pronunciation; basic listening, speaking, reading
and writing skills in Malay; basic sentence structures of Malay; frequently- used vocabulary,

expressions and conversation in relevant situations for daily life communication



941-286 AMYININAMUTINYTZI1IU 2((2)-0-4)
Everyday Korean

Anoanidedlvignaes Talu wariniinueris 4 arufe n13iane 81 wasllgy N1sEnase
Usgleanugnu wasnsinaununniwinanigludinuszdniu

Practice of Korean pronunciation and 4 language skills: speaking, reading, listening and

writing; constructing basic sentences; practice of Korean in daily-life conversations

941-297 ATYIDINGHINLNAS 2((2)-0-4)
English through Songs

Anvinwenisilaavyalagldmasnmudinguinudeuinnssy nstddnd dwiu hensal nns
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Practice in listening and speaking skills by using songs and music through innovative
devices; vocabulary; idioms; pronunciation; English song translation; English songs for benefits of

mankind

942-101 anuunasiiaslan 2((2)-0-4)
Global Citizenship

wannsiuguneafuaudunadiedan unun uthfinadies nisiidiusin nsujifaiu
wannguewazranAasssy n1sfidndrinaisisar Mssgludruuszmzuleeviunaisaanuiiueig
WAYNIIRIUTTTY

Basic principles of global citizenship; roles and responsibilities of citizens; involvement;
compliance with the law and morality; public mind; living in a democratic society where diverse

opinions and multi cultures exist
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942-102 N139283INNUFIU 1((1)-0-2)
Basic Life Support
nsteiuAuTnlewu lngldanunisalanidudiass

Practice of cardiopulmonary resuscitation (CPR) in an emergency simulated situation

942-104 nsAanazn1sAnaula 2((2)-0-4)
Thinking and Decision Making

VANNITLANTEUIUNITANYBINNYE NITHANIANBULNITAALAZNTTUIUNITAA AIIUAR
4519835 NMIANLTITEUU NTIATIENTBYAKALYIENT NTEUIUNITARAUELR NTBUIUNTHAIIMIAIINS
waznsuszynaldlunisuitayludinysedniu

Principles and process of human thinking, development of cognitive attributes and
processes, creative thinking, systematic thinking, data analysis, decision- making processes;

knowledge-seeking processes and applications for daily-life problem solving

942-105 NSAALYIDDNLUU 2((2)-0-4)
Design Thinking

NITUIUNISANYRINYYY AINARATINETIA MENN1SANLTISEUU nann1sAndisernuuulunis
wWilatym nszvunisdedula msiddsdgmuaznsvaunisnisuidyn nsaseassauinnssunia
ssnauazludiinusedniv

Human thinking processes; creative thinking; systematic thinking; need-based design
thinking for problem solving; decision- making processes; problem accessibility and solution

initiation; prototyping; creation of innovations in business and daily life
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942-106 F3af 3((3)-0-6)

Happy and Peaceful Life
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Consciousness and mindfulness; happiness of life; self- awareness; social literacy;
understanding and respecting diversity; communication and collaboration skills; creative problem-

solving; living in diversity

942-107 AansnsEsIYgnsaLUsEToviiiouuyed 3((3)-0-6)
The King’s Philosophy for the Benefit of Mankind

AIUVANEY NANNT HWIAR ANEIAY wazlUMinevananyUsyg1vaaAsugnInaLiies vannis
NI RANNITTA 1109 WAL MISHRILIAIUAIERTNTZIITT LazNITHAUIDENEIEU N19ILATIZH
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Definitions, principles, concepts, importance and goals of the philosophy of sufficiency
economy; work principles, understanding and development of the King’ s philosophy and
sustainable development; an analysis of application of the King’s philosophy in the area of
interest in the individual, business or community sectors either local or national; integrated

activities for the benefit of mankind

942-115 wald 2((2)-0-4)
Southern Studies
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Studies of the history, archeology, ways of living, traditions, culture, beliefs, and key
legends; undertaking a case study either from communities-based learning resources or in national

museums; producing media to introduce learning sources and tourist attractions in a community
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942-222 AWILNDTIN 1((1)-0-2)
Sports for Life

AMUAIAYUDINITEUART YTATIANT ANAIYRINWINBI19NIY Tnla B1Tual deAY way
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Importance of sports; types of sports; the beneficial impacts of sports on the individuals’
physical, mental, emotional, social and intelligent attributes; initial health assessment; basic

training in sports and exercise

942-304 FINADNITLAUNS 2((2)-0-4)
Travelers Infographic

NSAUNILHBNTTYIDNTET NMTRBNRUUMNUNITYINNET UyniuargUassnreanIsiAunied
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Travel and tourism; travel planning; problems and obstacles of travel; procedures and
diplomatic formalities of traveling abroad; important travel documents; budget management for

tourism; being a quality tourist

942-305 HeAULATNI5IIDY 2((2)-0-4)
Society and Politics

nanMsiugIneIiudnuwaznsilies aadunedsnuuaznisiiies ngunedenuLazn1siiles
gaunsaluaraninisidies n1sddiuiiunianisides nsildsuuuasdiauuaznisidles naonauns
UsmsUssinaluadelvg

Basic principles of society and politics; social and political institutions; social and political
groups; doctrine and political ideology; political participation; society and political changes;

modern government management
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942-306 UYwaRUHIAY 2((2)-0-4)

Man and Society
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Human nature; behavior; settlement; culture; social organization and socialization;
economic, political and legal aspects of social organizations; backerounds of Thai society; social

changes, problems, and solutions
942307  Fiuadnudes 2((2)-0-4)
Risk Intelligence

ANNFHUBIAUAEINUAMUALIEIUYAAS LUINNNITIANITAIULEES N1TTEYAIIUEES 1T
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Principles of personal risk; guidelines for risk management; risk identification; risk

assessment; risk response; digital risk; and digital risk management

942-308 wandds 2((2)-0-4)
Camping

Anuludmsuinuaudiielni uwdwieungmsegneuwisndlulsenalng n13319uNY
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General knowledge for beginner campers; tourist attractions or national parks in Thailand;
travel planning; techniques for choosing camping equipment; outdoor activities; tourism and

camping location; the value of camping; production of media for camping recommendation



942-400 n1sRuludInUsZINIU 2((2)-0-4)
Financial Literacy in Daily Life

ANUINUFIUAEITUNITRUENYARS N1sasennguasyimuainisIdaudediuyana iy
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Fundamental knowledge of financial literacy; cognition and attitude on personal loan;

financial discipline and financial behavior for consumption and credit

942-401 fundauiiadin 2((2)-0-4)
Environment for Life

Audivasiungiuasndenwazayed UsvlevivesduwindenluiiinUsedniu anudusiug

LagNaNTENy N15tdege3AMAT N13INNTAINRBNMULATINITNIETIUATS

Fundamentals of humans and the environment; benefits of the environment in everyday
life; the relationship between the environment and humans and its impact; wise use;

environmental management according to the Royal Project initiated by His Majesty King Bhumibol

942-402 nsdansyuvudiadu 2((2)-0-4)
Sustainable of Community Management

NSIANISYLBY A01UNTTAT NTHALT UagNaNTENUTLAATUAINATHALIYLYY ANUUTIBUI

VIYHUYU NTIMNAULDY UAENTIANTNMIZaNNBYUBUNS Y

Community management; situation, development, and impact in community
development; the vulnerability of communities; self-reliance; and appropriate management for a

sustainable community

943-100 qunIsnmuenIsALiugin 1((1)-0-2)

Aesthetics for Life
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Traditions, ways of living, arts and cultures that enhance lifestyles of people in Thai and

ASEAN communities
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943-101 ASLAUNIIVRINAS 2((2)-0-4)
Guitar Journey
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Story of guitar; guitar’s culture around the world; travelling of guitar; guitar as the media
convey to culture; the culture mixing on guitars; aesthetics of listening and playing; the importance

of music to self and others
943-102 Saanaaunaula 2((2)-0-4)
Singing for Pleasure

NNTFOIUWAITLINZAUAUAULDY B1UFIULAURVDLFDILAZITIUNTINAIT O TAIUSTIUAITID
waslufaulan wWlanunsusenaun1siods N1334NINITUNFIALLAZN1TNOUABIY ALEIATUDINIT
JoanaswetinnuaaaY

Singing appropriate for one’s self; aesthetics of the lyrics and sentimental voices; singing
culture around the world; understanding the backing-track for singing; singing for society and

relaxation; the importance of songs to one’s self and others

943-103 aunsneiuaugulng 2((2)-0-4)

Thai Classical Music for New Generation
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Learning Thai culture through Thai classical music; learning philosophy, concepts, beliefs

and Thai wisdom through music; Thai classical music in contemporary perspectives

943-104 N35UFTINUALTTTUYA 2((2)-0-4)

Perception of Life and Nature

wnAslumsiiuTinvesdsnulangaadonng mafunuazndlasssunfidaseisan
uayMIALiuTin mundenazamaun msdauaznslitinvesyanaiiuasuulaslan wAnfidwasie
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nunaeAuvaInNiaen1eling 093 IUYA

Important philosophies in different eras,  discovering and understanding nature
influencing individuals’ thinking and living, beliefs and religion; lifestyle factors; behavioral factors
affecting prosperity and collapse; adaption and coexistence either among diversity or under

natural conditions

943-105 fduvasyadinnn 1((1)-0-2)
Colorful Personality

N13AYATNNINAIETATEUNFUNTENINAIUA 9 TaTEUNAUAT AINEUAT WATY 91U
Aavy Aanssutiumuinis uagladlaleg

Personality design for aesthetics; choices and preferences for music, movies, fashion,

arts, recreational activites and lifestyles

943-200 2550un5 U TUUMNAY 2((2)-0-4)
Literature in Songs
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Lyrics related to love and peace; cultural aspects of the lyrics in each era; studies of
wording and forms of valuable lyrics, pop songs and impressive songs; aesthetics of lyrics;

composing simple lyrics

943-201 Aavznisiaunuliasludenulan 2((2)-0-4)
Folk Dance in the World Culture

AnudIAy Uselewtd aual vesdadzniswuniudladudenulan vinveiazauinugIuves
Aavznisiuiuiiadludasvioaduludenulan Ussgnaldisnmsiuludinused iy qunseninumanis
ANTIVEVRR

Learning the importance, benefits and value; skill and basic knowledge of folk dance in

each culture; applying folk dance for daily life; aesthetic of folk dance

Importance, benefits and value of folk dance; basic knowledge and skills of folk dancing

in world cultures; applications of folk dancing in daily life; appreciation of aesthetics of folk dance

943-202 ugnssuLNaRauIyARNAW 2((2)-0-4)
Dramatic Work for Personality Development

Usglewd ARt AU UgIU Mnweuagdsnislunisindaulnisienieiieduasunmwn
yran Y QR gurienmuenngnIINgULUUAIe SeuTRusTIININLINTIH

Benefits, values, basic knowledge, skills and methods of physical movements for
personality development; aesthetics of dramatic work; learning cultural aspects through dramatic

work



943-203 Aauznissaguuulne 2((2)-0-4)

Thai Martial Art
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Fundamental knowledge of Thai martial art, Thai sword and Krabi-Krabong; appreciation

of benefits and values of Thai martial art; its applications to improve life quality
946-146 NITANLTINTING 2((2)-0-4)
Logical Thinking
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LY

a =2 a ¥ a aa o 1 o ! !
Andula AnnsAnuidynidwmssngluilauszaniudunannisiusunsuegiedng

Logical thinking; identifiable and reasonable thinking; a systematic way of thinking;
problem solving and decision making; a practice use of logical thinking in everyday life through

simple programming

946-149 Aanulanfana 2((2)-0-4)

Digital Modernization
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Modern digital technology; social media usage; information evaluation; information
analysis and synthesis; digital usage for security; laws and ethics for information usage; the

application of digital technology in the organization
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947-102 SwinviuIneAansuazmalulag 2((2)-0-4)

Science and Technology Literacy
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Current trends in science and technology; practical use in everyday life; impacts of
science and technology on modern society and the environment; analytical approaches to

science and technology

947-200 FInuazgUNIN 2((2)-0-4)
Life and Health
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Definitions, key components, and importance of life and health; holistic health care; risks
and important factors influencing life and health; mental health; health environment; nutrition;

exercise principles; first aid; and physical fitness testing

947-201 Anerdranssnelan 2((2)-0-4)
Green Science

NsHmEIANINIINemans aluladadelvy Jyminaznansenudwindeawain
emansuarmalulad wnAndden uinnssunilulinsivdundey

Science knowledge development; modern technology; cause and effects from science

and technology; green concept; eco-friendly innovation
947-216 FInNUNITATUIN 2((2)-0-9)
Life with Calculations
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Logical reasoning; mathematical application in statistics; mathematics with problem

solving and decision making in daily life

948-140 iNweA15IURINa 2((2)-0-4)
Digital Literacy
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Computer usage; internet usage; word processing program usage; spreadsheet program
usage; presentation program usage; digital media creation; information search; online

collaboration

996-111 ASIANEN 2((2)-0-4)

Trang Study
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Trang province and its neighboring areas; Trang geography, history, economy, society,
culture and architecture, local wisdom, and communities ways of living reflecting its identity and

the people’s way of life; trends in urban development

996-122 nsuiqunieaans 1((1)-0-2)
Art Appreciation
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Aesthetic sciences of arts; visual art, audio art and audio-visual art; history of arts; origin

of perceptions; aesthetic experiences in cognitive, familiar and appreciative levels



996-123 AUYTUYINIIAUNT 2((2)-0-4)
Music Appreciation
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Appreciation and perception of history, theme, emotion of music genres; happily listening
of different types of music: Thai folk, Thai traditional, Soontaraporn, classical, rock, progressive

rock, new age, and word music

996-124 @ANINLIDY 2((2)-0-4)
Urban Sketching
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Practice in sketching city surroundings such as people, car, tree, building, city elements

and cityscape

996-132 N133U3559319A 2((2)-0-4)
Nature Perception
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Learning and direct experiencing with nature; classifications of forests; ecosystems;
topography; biodiversity; nature trails with tracking; planning; map reading; application of compass

and navigator; and natural field trips
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941-363 nrNSanguAMIUNTRRA1IINIgINY 3((3)-0-6)

English for Business Communications
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English language structures; vocabulary; principles of reading, listening, speaking,
writing, presenting for business purpose; research of information in English; reading business
articles; asking questions and giving information about work; greeting and business conversation
with guests; telephoning; making appointments; describing products; correspondence; filling out

forms

942-230 N15ANEIINS 3((3)-0-6)

Taxation
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91n3MUUsEINaTEInT MERuliyARasIIIAT MBRUlATRYAR APyaAiy A1dgsRalanie 9Nns
wanuld N1¥AanIng waznPassnanie

General knowledge about taxation; concepts and roles of taxation; principles and
methods of taxation according to revenue codes, personal income tax, corporate tax, value-added

tax, specific business tax, stamp duty, customs duty, excise duty

944-122  WANLATEFANENS 3((3)-0-6)
Principles of Economics
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An overview of economics; laws of demand and supply; market equilibrium;
elasticity of demand and supply; consumer behavior; cost and production functions; economic
market structures; national income calculation; equilibrium level of national income; monetary

policy; fiscal policy; international trade and finance

944-204 NHYVNEFIND 3((3)-0-6)

Business Law
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Important civil and commercial laws; law juristic entities; limited partnership
establishment; limited companies; dissolution; property; legal transactions and contracts; specific
contracts in relation to business transactions: hire purchases; sureties; agency; brokers; drafts and
the Act of Cheques

946-100 AwHiUssfuiaiugsia 3((3)-0-6)

Introduction to Business
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Dynamic of business; business and daily life; current types of business; influences of
business environments; business in a borderless world; principles of administration and
management; human resource management; production; marketing; accounting; finance; business

ethics

946-150 n15LAEULUSHNTULUDIAU 3((2)-2-5)

Introduction to Programming
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Logical thinking; identifiable and reasonable thinking; systematic thinking; problem
solving and decision making; a practice use of logical thinking through simple programming;
programming principles and system analysis; work procedures; flow chart writing; pseudo code;

system validation and program debugging

946-151 wWidlvdBannIaling 3((2)-2-5)
Electronic Commerce
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Definition of electronic commerce; infrastructure for electronic commerce technology;
electronic commerce models; basic principles of online marketing; electronic payment systems;
the management of electronic commerce; order fulfillment; legal, ethical and security issues in
electronic commerce; electronic commerce strategy; electronic commerce development with

content management system (CMS)

946-152  n1siREuiTIUsEaUNITal AT 1 Lsioendn 230 ¥alas

Experiential Learning |
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The first Internship in an organization to experience working culture and enhance basic

working skills in the department of the organization that has applied information technology



946-153  gnvInseanwuunaznaunIuTuduRadaglda 6((4)-4-10)

Module: Front-end Web Design and Development
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Principles of design; graphic design basics; color schematic arrangement; images
composition; layout design; graphic design analysis; quality evaluation; web and landing page
design; design for business purpose; integrating graphic design in business with relevant software;
user Interface (Ul) design; static and dynamic web page; responsive web design; markup language;
cascading style sheets; scripting language; front-end frameworks; case studies of current business—

related websites; practice web development in front-end design

946-160 WANNIINAA 3((2)-2-5)
Principles of Marketing
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Definitions and importance of marketing; basic concepts of marketing; environments
influencing marketing; basic knowledge of consumer behaviors; market segmentation; targeting;

positioning; marketing mix; service marketing; marketing ethics

946-201 N15AANTITINAVUINLDY 3((2)-2-5)
Small Business Management

LWIRRLAE N UNEIAUN1TIANISTIAIVUIAgaN NTmTevanun1sallutagiuuazainy
WMUZANAINANIUNITANNNITAAIA N1TOBNRUUNALNENITAAIN N1TU N1FIANITNTNEINTUYYE N3
HAALAZNITILNUTINAENS MTAATwiwaznsinaulalugsiavuindey n1sasemnuduiusiugdl



dulaaiudeniegsna lenavesssianslunagsisusema n13dan1sanudssdniugsiavuingey
ITLIUTTUUALIIYFTTUEMTUNSIANTTINAVUALBY

Concept and theories of the management of small businesses, analysis of the current
situations and appropriateness according to the market situation; marketing strategy design;
finance; human resource management; production; strategic planning, problem solving in small
business, building relationships with business stakeholders opportunities for domestic and
overseas joint ventures, risk management for small business and ethics in small business

management

946-209 UANNISAINNIT 3((3)-0-6)

Principles of Management
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Concepts, roles and evolution of management; social responsibility and management
ethics; organization’s environment; managerial decision making; management functions; planning;
organizing; leading; group management and conflict; controlling; an overview of strategic

management; management in the international context

946-214 nsURBEMTUEUIENAUNT 3((3)-0-6)

Accounting for Entrepreneurs
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Characteristics and basic concepts of accounting; accounting recording process;
financial statements preparation; reading financial statements for business decision making; cost

concepts and classifications; product costing; product pricing; cost-volume- profit relationships



analysis; selecting relevant cost information for decision making; budgeting for profit planning and

control

946-249 N15AANISLTLARBULISY 3((2)-2-5)

Social Commerce Management
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Definitions of social commerce; theory and concept of social commerce; types of
social commerce; tools and platforms of social commerce; business models of consumer-to-
consumer (C2C) social commerce; transaction process, maturity models of C2C social commerce,
and upgrading vendors’ maturity on C2C social commerce; types of social commerce fraud; fraud

protection, law and ethics for social commerce; practice in social commerce

946-251 nswauIvludwuRasalldou 3((2)-2-5)

Front-end Web Development
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User Interface (Ul) design and development; static and dynamic web page; responsive
web design; markup language; cascading style sheets; scripting language; front-end frameworks;

case studies of current business-related websites; practice in front-end web development

946-253  n13RRNLUUNTWNEMTUTING 3((2)-2-5)

Graphic Design for Business
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Principles of design; graphic design basics; color schematic arrangement; images
composition; layout design; graphic design analysis; quality evaluation; web and landing page
design; design for promotion; logo, banner and illustration design for response on computer and

mobile telephone; integrating graphic design in business with relevant software

946-254 n1siREUSBIUTEAUNTTAl ATAN 2 Lidosndn 230 ¥alas

Experiential Learning Il
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Prerequisite: 946-152 Experiential Learning |
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The second internship in an organization to learn and enhance working skills related
to the study’s program in the department of the organization that has applied information

technology

946-255 lLaaAduaANaUiUAINEIMEnsTaya 3((2)-2-5)

Structured Query Language for Data Science
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Basic principles of database systems; database management system; relational
database management system; basic structured query language (SQL); import and export data;

backup and recovery; advanced structured query language



946-256 meAEnslayalUaiy 3((2)-2-5)

Fundamentals of Data Science
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Principle concept of data science; data scientist role; data collection; data preparation;

data analysis; data modelling; data visualization; data interpretation; data science in practice

946-257 A15HATIZRNITAAINAING 3((2)-2-5)

Digital Marketing Analytics
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Online consumer behavior and sentiment analytics through social listening tools, social
network analysis, natural language processing, and web scraping; various digital marketing analytics
techniques including search engine optimization, recommendation system, log file analysis, A/B
testing, recency, frequency, and monetary value analysis for digital marketing; customer
relationship and churn analytics for digital marketing; digital marketing metrics e.g. traffic, click-

through rate, conversion rate, engagement; basic marketing research methodology

946-258 N15LE113D4 3((2)-2-5)
Storytelling

wann1s meadlalunisianses msauadnsessn WhlafemudAgresusuniasgils N3

IANTS WAILLL N N1SAIAULLENN N159190ATILID9 TURBUNISEALTDY NISEE NNSESILLENIRRNE

Y]

N1509NLUUBALNANANITULAUDIS9S K UADRIYA



Principle of storytelling technique; story research; understand the importance of
context and audience; arrangement and development content; ordering content; structure
content; storytelling process; writing; digital content creation; presentation design and technique

through digital media

946-260  WOANIIULUILNALBLNAYNSNIRANG 3((2)-2-5)
Consumer Behavior and Digital Strategy
3183 1UIAULTBUNDU: 946-160 %ANNITAAA
Prerequisite: 946-160 Principles of Marketing
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Relationship in marketing management; consumer behavior; analysis of consumer
purchase behavior in decision process; theories and factors influencing consumer behavior,
individual factors; external factors; marketing activities influencing consumer behavior;
participation of consumers in the new product creation and dissemination; digital world factors
influencing a change in definitions of society and consumer behavior; digital consumer behavior
in a virtual community; case studies and research related to the digital world in making decision

on strategy development

946-290 NLEUFINY 3((3)-0-6)

Business Finance
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Prerequisites: 946-114 Principles of Accounting or 946-113 Financial Accounting

or 946-214 Accounting for Entrepreneurs
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Objectives and functions of financial management; time value of money; return and risk;
planning and financial analysis; cash and marketable securities management; receivable management;
inventory management; short- term and long- term financing management; capital structure;

distributions to shareholders

946-301 §5N35ZUINUSTINA 3((2)-2-5)
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International Business
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Concepts, theories and methods of international business; analysis of the economic,
social and political environment of international business; management of finance, marketing,
human resource management, production, and strategic planning of international business;

building relationships with business stakeholders

946-345 alulagiiafniline 3((2)-2-5)
Multimedia Technology
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Introduction to multimedia system; components of multimedia; principles of
multimedia design; basic theory for animation development; multimedia software usage;

development of multimedia; applications of multimedia technologies for business



946-350 yaAWINTIANTSIleAIRALAzNsIETaq 6((4)-4-10)
Module: Digital Content Management and Storytelling
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Principles of business content development; importance of digital content; formats
and media of digital content; online commercials; digital content design; creative content writing;
principle of storytelling technique; story research; the importance of context and audience;
ordering content; structure content; storytelling process; organizing digital content; web content
feeding and sharing; content management system (CMS); digital content strategy; digital media
analytics and planning; practice in content writing for business purposes; content measurement

and evaluation

946-354 3%'msmaaﬁﬁﬁm’%’uﬁwmmam%aga 3((2)-2-5)

Statistical Techniques for Data Science
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Linear regression analysis, logistic regression analysis, time series analysis, classification

using decision tree, association rule, cluster analysis



946-355  5TUULASDUNUADNNAADIULAZANNNUAIVDIANTAUINA 3((2)-2-5)

Computer Networks and Information Systems Security
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Concepts and components of network systems; topology; software and hardware used
in networks; types of network systems; protocol and media; network management; intrusion and
network security management; information and networking risk management; cryptography; digital
certificate; applications of communication technology and networking in current business; virtual
private network; information and computer security planning and policy; the authentication

process; digital signature;

946-400  N1SIANILTINALNS 3((2)-2-5)
Strategic Management
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Importance of strategic decision making; strategic management processes; strategic
direction; environmental scanning; strategy formulation; strategy implementation; strategy evaluation

and control; strategic management tools and techniques

946-445 nsNALNLUSWNIUUTEENANISTIRARIWAY 3((2)-2-5)

Web-based Business Application Development
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Web and Internet technology; web application environment; principles of web
application design and development for business purposes; server program development using

scripting languages; cookie and session; database and web application security

946-451  FUNUINNITINIAING 1(0-2-1)

Seminar in Digital Business
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Career-related seminar issues, case studies and strategies in Digital business; practicing

researching skills via various information resources; discussions; arguments; presentations

a

946-453  1ATIUNNGINIANG 3(0-9-0)

Project in Digital Business
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Analysis and development of a project or research on digital business to gain relevant

experience; project presentation and report

a

946-454  NIMIVUANUNTOUENNAANYINITINARING 1(0-2-1)
Pre-Cooperative Education in Digital Business
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Fundamental knowledge of cooperative education types and procedures; work- life
adaptability in terms of knowledge application and skills required for work completion; problem-

solving; communication skills; teamwork; and attitude adjustments for work-life readiness

946-460  NITIANIINANAMTILAZTUIANTIU 3((3)-0-6)
Product Management and Innovation
3183 UIAULIBUNDU: 946-160 WANNIIAAA
Prerequisite: 946-160 Principles of Marketing

WlHUILLAZNAYNSNITINNITHEAT I NAENSNITUTMITUTTAUINITUTITANEREAS U9
N1 MAUINEAAUI AT NG S UTTRazUUTUA LY HEAA 9T EWWE? WTRNTIU NITUTUNS
wAnS ety 999573 anAnS uel alnuaYA1S NANIABIANAUMAIVEINTUTINTIIUA 1Y
wanSu st muanagnsdiulsraimanismannduliaenadestunagvdndndus nsaiaussasus
Tdeuangaufundndng nsdavhasnuuussaius unumvesizuiaiddenisuimem an sl
LAZWUTUS NSUSMINERAaLasUTIIaI0E190l38555)

Policies and strategies in product management; packaging administration strategies;
product line management; product positioning; product and new brand development; green
marketing; innovation; product life cycle management; causes of failure, and how to avoid failure
in product management; the relevance of marketing mix strategies to product strategies; designing
packaging in accordance with products; labeling; roles of government in influencing product and

brand management; ethics in product and packaging management

946-461  N13AINNTTVBINNNIARIALUUYIAUINTS 3((3)-0-6)
Omni-Channel Management
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Channel basics; the Omni-Channel ecosystem; channel power; channel relationships;
marketing channel conflicts; retailing structures and strategies; wholesaling structures and
strategies; franchising structures and strategies; end-user analysis; segmentation and targeting;

Omni-Channel strategy; and related supply chain management

947-118  @difgIna 1 3((2)-2-5)

Business Statistics |
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Statistical analysis of business problems; definitions, scopes, and benefits of statistics;
data collection and presentation; measures of central tendency; measures of dispersion;
probability; probability distribution of random variables; estimation; hypothesis testing; test of

association; use of statistical package for data and presentation analysis

948-250 n1sAuAviAIdaya 3((2)-2-5)

Data Visualization
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Fundamentals of data visualization; understanding the context and extracting insights
from that business data; report design and choosing the right chart type for work; data
presentation techniques and effective communication using visualization tools; creating

dashboards, ad-hoc reports and interactive virtualizations



948-251  wallAn1snseudaya 3((3)-0-6)

Data Preprocessing Techniques
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Techniques for dealing with missing data; techniques for dealing with noisy data;
techniques for data integration; techniques for data reduction; techniques for feature selection;

techniques for dealing with imbalanced data

948-252 N15IANITUIANGTU ANUARES19aTTARAsIALULAY 3((3)-0-6)

Innovation Management, Creativity and Technology
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Innovation concepts; innovation sources and innovation creating; innovation
management in an organization; characteristics and components of creativity; theory of
management tools and creative development; creating common values to outline ideas for
innovation to develop digital organization; innovation organization consistent with current

situation and ecosystems

948-253  N152NLUUUINS 3((2)-2-5)

Service Design
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Concepts and theories of service design; activities of planning and organizing people;
designing, aligning and improving the operations of organization to support the customer journey;
communication infrastructure and service components to improve the quality of experience and

interaction between service providers and customers



948-261  N1SAAIAITESUINNUTSLINGA 3((3)-0-6)
International Marketing
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Concepts and business process related to international marketing including import —
export; foreign investment, strategic marketing for globalization, factors affecting international
business process, understanding of international consumer and creating appropriate marketing
strategy in order to link international business environment, international market opportunity

search, and development of international marketing strategy

948-342 N15USHISIASINIG 3((2)-2-5)

Project Management
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Principles of project management and risk management; project management types;
selecting a project manager; project management threats; project planning and operating
techniques; roles and responsibilities of project managers; controlling; monitoring; reporting and

communication in project development; project evaluation and return of investment calculation

948-347  N19IATIENYOYaNITINT 3((2)-2-5)

Business Data Analysis
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Applications of computer programs and computer languages including R and Python
to business analysis with more focus placed on marketing data: product prices, customer needs
survey, customer value, market segmentation, sales forecast, retailing, advertising; use of

marketing research tools; practice in marketing and business data analysis

948-349 AJavNEAUlIATEAURIANS 3((2)-2-5)
Enterprise Wireless LAN
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Wireless communication technology; wireless LANs, wireless network devices; wireless
LAN controller; wireless hotspot; types of wireless network installation; point-to-multiple point
and point-to-point wireless networks; software of wireless network management; wireless LAN

security and ethics; design of wireless LAN
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948-351  §3N2IIRILLUATNITAATIEN 3((2)-2-5)
Business Intelligence and Analytics
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Overview of business intelligence and analytics; basic concept of data warehouse;
reporting and visual representation in business; business performance management; applications

of model-based decision making for business, examples of data analytics and case studies



948-352  Uszaumsallduazniseanuuudiuuszauauiugly 3((2)-2-5)

User Experience and User Interface Design
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Theories, designing guidelines and elements of user experience (UX) and user interface
(UD); human perceptual psychology; human behaviors on user interfaces of application programs
including websites and mobile applications; human satisfaction; human-computer interaction;

usability design; practice by using present tools for developing user experience and interfaces

948-353 n1sTiIN1sAaNAUUdIRNaaulall 3((2)-2-5)
Social Media Marketing
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Principles of social media marketing at present, for example, Facebook, Line, Instagram
and Twitter; sharing the media on social media; social media user's behaviors; ratings and reviews;
marketing values by social media; strategies, techniques and practices in social media marketing;

measurement and evaluation

948-354 msaAMsilewuazdenana 3((2)-2-5)
Content Management and Digital Media
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Principles of business content development; importance of digital content; formats
and media of digital content; online commercials; digital content design; creative content writing;
organizing digital content; web content feeding and sharing; content management system (CMS);
digital content strategy; digital media analytics and planning; practice in content writing for

business purposes; content measurement and evaluation
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Special Topics in Digital Business |

Ly

=2 13 A= o w LY LY I Y {
miﬁﬂwmsmwummmmp SEATRVIGEE Lﬂuﬂmuu nt

)}
I
)
e
()
Lo
c
CN
)
)}
)
)
=)
[2)}
=3
2
¥°
=)

wanansiiugeu

Studying of important and current issues in digital business according to the Digital

Business Curriculum consideration

948-356  ViTaNLAYNINGINAIE 2 2((x)-y-2)
Special Topics in Digital Business Il
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Studying of important and recent topics in digital business according to the Digital

Business Curriculum consideration

948-357  VindaNLA¥NINGINAAINE 3 3((x)-y-2)
Special Topics in Digital Business llI
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Studying of an important and new subject in digital business according to the Digital

Business Curriculum consideration



948-358  n1sna1nfdviaLasmAlulagsualy 3((2)-2-5)
Digital Marketing and Emerging Technologies
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Effects of technology revolutions upon business, customer experience, and business
processes; digital media; applications of digital media to marketing and branding including emails,
websites, Google, AdSense, YouTube, Facebook, Blogs, and Twitter; digital marketing processes
and management; online and mobile advertising platforms; relationship between online and

offline marketing

948-359 msﬁ'sumiﬂmﬂiuﬂixqnﬁmeqsﬁwuqﬂmaﬁmﬁlauﬁ 3((2)-2-5)

Business Mobile Applications Development
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Basic concepts of mobile application development; mobile architecture overview,
writing mobile applications; user interface construction; data management Internet network
connection; developing database-enabled applications; creating multimedia applications; using
the library; using the coordinates of the user's location and the use of maps; interesting application

development techniques for business applications

948-360 NAENSUATNITIANITIIAT 3((3)-0-6)
Pricing Strategy and Management
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Prerequisite: 946-160 Principles of Marketing
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Price policy; price strategies; price adjusting, and using price as a tool in marketing
promotion; the relevance of price setting to another marketing mix; marketing factors affecting

firm profits; price in economics; cost analysis; break even analysis

948-361  N1SIANTIIUUTUALTINALNS 3((2)-2-5)
Strategic Brand Management
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Definitions and significance of brands; brand identity; relevant of marketing and brand
management; brand image; brand strategy; brand architecture and design; brand equity and
consumer- based brand equity modeling; source of brand equity; brand personality; brand
positioning; brand component; integrated brand communication; brand dynamic; brand life cycle

management; legal and ethical brand protection



948-442 Tadafnduazlyguniunivia 3((3)-0-6)
Digital Logistics and Supply Chain
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Concepts of logistics and supply chain in digital era; supply chain simulation game;
bullwhip effect; value chain; inventory and warehouse management; product delivery systems;
digital technologies in logistics and supply chain management; vendor-managed inventory system;
warehouse management technology; traceability technology; web service for supply chain

management; case studies of supply chain and logistics management using digital technologies

948-444  STUUINHAUINNITNSWEINTDIANS 3((3)-0-6)

Enterprise Resource Planning System
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Business functions and business processes; principle concept of enterprise resource
planning systems; sales and marketing information systems; purchasing; productions and supply
chain management; accounting; human resource management; business process model and
notation; customizing software to support organizational process and resource planning of digital

business

948-448  N1FUNEUBIIUNINGITNY 3((3)-0-6)

Business Presentations
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Components, procedures and strategies for successful business presentation; planning
and business data preparation corresponding to presentation objectives; target audiences, and
contents; use of presentation tools in a variety of formats, including text, images, animations,
motion graphics, charts, infographics; communication techniques for business presentation;
business presentation techniques such as pitching, presentation for sale and information;

techniques to answer questions; evaluation of presentation media

948-452  TUsunsuUszendniegsna 3((2)-2-5)

Business Application Software
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Computer application fundamentals and business-level skill requirements; business
document formats; using word processing, electronic presentation, spreadsheet, and electronic
mail, business database implementation; business software integration; business software

practices

948-453  STUUNTTINTERUBLANNIaTind 3((3)-0-6)

Electronic Payment Systems
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Evolution of the payment system; electronic payment system; technology for

managing payments through electronic networks; electronic fund transfer; electronic banking;



payment gateways; electronic wallet; digital money; digital currency; other financial technology;

ethics and security of electronic payment system; money laundering; electronic payment laws

948-454  n13iFEUZITIUsEAUNTTAl ATIN 3 Laidfasndn 230 ¥alas
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Prerequisite: 946-254 Experiential Learning I
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The third internship in an organization to enhance expertise in work skills that
correspond to the disciplines studied in the department of the organization that has applied

information technology

948-455  N139RALUVKATUINIIFIULRYA 3((2)-2-5)

Database Design and Administration

nmseenuuugiudeya nisvibiiduussiingiu msdassuugiudeyawuudldvasau doua
F1udeya NMsFnYIANNTUABIgIUTaYa N1TEITRALNANTRYA ATUTITUVBILALATIUTRNA N3

ATIRdRULAENTUTUUTIUSE A A N SIuesgIuteya

Database design; normalization; multi- user database system management; database
administrators; database security; backup and recovery; ethics for database administrators;

database performance evaluation and improvement

948-456  EVAARNWINITINIAAING 6(0-40-0)
Cooperative Education in Digital Business
Rouly: dwmduiinfAnetudi 4
Condition: For fourth-year students
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On the job training as a temporary full-time employee in the position appropriate for
knowledge and competences; connecting theoretical knowledge and actual practice, either as
the full time staff or in the form of project, in consecutive 16 weeks; reporting the work or project
progress to the university supervisor and the field supervisor within the first 10th week; presenting
the project/study results derived from the work practice before work completion; obtaining
constantly supervision and advice from the university supervisor and the field supervisor on a

systematic basis

948-457  N15AANTITHALNITUTUUTINTTUIUNITNINGINY 3((2)-2-5)

Business Process Management and Improvement
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Study the concepts of business process management; study processes in the
organization; the business process management approach includes: modeling, documentation,
measurement, and improvement; process analysis and design; change management; application
of information technology to process improvement for digital business transformation; case studies

and practice in both public and private organizations

948-458 MITUIARRUNAYNSITIESeETIARIedaYA 3((2)-2-5)

Data Driven Creative Strategy
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Cross-Industry Standard Process for data mining; data understanding; data preparation;
data modelling for business intelligence and decision- making support systems; business
forecasting modelling; model evaluation techniques; data science tools and drive strategy using
data

948-459  YAIVIMITIATIUBTULEURTRYA 6((5)-2-11)

Module: Data Analytics and Visualization
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Cross- Industry Standard Process for data analytics; data understanding; data
preparation; data modelling for business intelligence and organizational decision-making support
systems; business forecasting modelling; model evaluation techniques; data analytics tools;
applying model in organization decision-making; procedures; presentation strategies; planning and

data preparation corresponding to presentation objectives; data visualization using various tools
948-461 n1silufusznaunisuaznsulszugsia 3((3)-0-6)
Entrepreneurship and Business Transformation
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New business venture; new marketing identification; organizational innovativeness
acceleration; business transformation for competition response; innovation and agile driven
business management; human centric business model design; entrepreneurial marketing
management; business fundraising; new venture risk management; change management and ethic

in business
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