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n. nuadAnenialy 30 wu2wnn
e dneirluTeRu S1uau 28 wihedn
1) @5edl 1 mandnwszsvuazuszloviliiouuyud 4 wiqena
SvualiBeusedn foil
942-107 enansnszsngmswamuUstloviiflousywd  3((3)-0-6)
The King’s Philosophy for the Benefit of Mankind

942-102 N3t Tiniiugu 1((1)-0-2)
Basic Life Support
2) a1zt 2 amudunadiowasidndidud 5 Wiuena
SmueltiSouseiv Sl
942-106 FAndin 3((3)-0-6)
Happy and Peaceful Life
942-101 AN dunaiiodlan 2((2)-0-4)
Global Citizenship
VD)
943-104 MIFUFVINUALTTIUYA 2((2)-0-0)
Perception of Life and Nature
3) g152d 3 nslugusenaunis 1 wiaein
SmultSouseivn Sl
001-103 laweganudugusznounis 1((1)-0-2)

Idea to Entrepreneurship
4) 81387 4 agagreiiviniunazn1IIna 4 wiagin
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agaeevinviuy
947-102 Swhviuineemansuazimalulad 2((2)-0-4)
Science and Technology Literacy
"3
942-304 FINADATAUNI 2((2)-0-4)
Travelers Infographic
n133ada
948-140 Yinwyn15linavia 2((2)-0-4)
Digital Literacy
5) @15efi 5 NSANTITEUU MIAMTIRTINELATAILAY 4 wigna
SmusliSouseiv fai
NNIAALYITZUU
942-105 NIAALTNDDNLUY 2((2)-0-4)
Design Thinking
30
942-104 nsAnLazn1sAnaula 2((2)-0-4)

Thinking and Decision Making
NNSAALTINTINSLASALAY
947-216 IINAUNITAIUIN 2((2)-0-4)

Life with Calculations

30
946-146 NIAMIINTING 2((2)-0-4)
Logical Thinking
6) a13zfl 6 AMMEuAzN1TAENS 8 MULAA
MuuAlAS LTI
941-160 msﬂaLLaijmmmé’aﬂqwﬁugm 2((2)-0-4)
Fundamental English Listening and Speaking
941-161 Nse uKAzITBUN WS INgWiugIy 2((2)-0-9)

Fundamental English Reading and Writing
waliidenannedmausingy S1uam 2 miweha il
941-162 MIRAIUNMNYENWDINGY 2((2)-0-4)
English Skills Development



941-163 mﬁ:né’mqmﬁamiﬂizﬂaum%w 2((2)-0-4)

Professional English

[

LaLlMABNANNTLIVINIYIANIUTENADUY 31U 2 BUIeTR Aall

941-225 nwIuluTInUTEIIU 2((2)-0-4)
Everyday Chinese

941-226 AWIAUIINLNAS 2((2)-0-4)
Chinese through Songs

941-237 mwguluindszariy 2((2)-0-0)
Everyday Japanese

941-246 nwrSuealudinuszsniu 2((2)-0-4)
Everyday French

941-253 awneesdulutiinusziniu 2((2)-0-4)
Everyday German

941-275 mwagluiinuszdniu 2((2)-0-4)
Everyday Malay

941-286 AW UMUALUTINUTZITIU 2((2)-0-4)
Everyday Korean

7) szl 7 quvissaansiazin 2 niqefin
SvueliSousedv Kol

quUVsEAIENS

943-100 FUNTEAINVINTANTUTIN 1((1)-0-2)
Aesthetics for Life

D!

996-122 MITUFAUNTEAEAST 1((1-0-2)
Art Appreciation

D!

943-105 dduvaayndnamn 1((1)-0-2)
Colorful Personality

An

942-222 AvfieTin 1((1)-0-2)

Sports for Life
swivdnenaluiden
ThdenBeuneiviannguasyiifmuniennieividenvesnaindnwinluiideaey
TumInerdeaswatuesung Ineeanss lidosnit 2 miaefin fisedvdeluid

942-115 ual@ 2((2)-0-4)
Southern Studies
942-305 FIAULALNITHIBS 2((2)-0-4)

Society and Politics



942-306 WywdiudsAy
Man and Society
942-307 $¥fupandes
Risk Intelligence
942-308 upuiitls
Camping
942-400 NMIRUlUTINUIZI1TU
Financial Literacy in Daily Life
942-401 Fuandeaniiodin
Environment for Life
942-602 nsdnn sy
Sustainable of Community Management
946-149 AviulanAdvia
Digital Modernization
947-200 FInuaraunIn
Life and Health
947-201 e maniinylan
Green Science
996-111 n53ANW
Trang Study
996-132 N135UIEITUUIA
Nature Perception
NHUIYINTEN
941-101 miani‘maLﬁami?iaammzmiﬁ%aua

Thai for Communication and Presentation

941-297 mmé“mqwmmwm
English through Songs

NGUIVIFUVITEANENT
943-101 NSLAUNIVBINAS
Guitar Journey
943-102 Soanaundula
Singing for Pleasure
943-103 aunslneiuaugulyg
Thai Classical Music for New Generation
943-200 1550unIIuluunIwas

Literature in Songs

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)



943-201 Aauzmaduiiuiiedudanulan 2((2)-0-4)
Folk Dance in the World Culture

943-202 mgﬂi'ﬁmﬁaﬂ’wmqﬂﬁﬂmw 2((2)-0-4)
Dramatic Work for Personality Development

943-203 Aavrnisseguuulneg 2((2)-0-4)
Thai Martial Art

996-123 ANNTIUFINAUAT 2((2)-0-0)
Music Appreciation

996-124 @innnLile 2((2)-0-4)

Urban Sketching
= o ° a P ) A aa v 1 @ e v a a
ﬂmzmawaﬂqmawmmumﬁmmﬂﬂmmiﬂau Ansanwaniiusylevisnatndnwlmduivgen
WiLAN AR UALULN T EY

U. RUINIVUANY 91 wiwnn
1) nguvImAu 36 wlEnn
942-230 A13NFOINT 3((3)-0-6)
Taxation
944-122 MANLATHAANS 3((3)-0-6)

Principles of Economics

944-204 NHVUNYTINT 3((3)-0-6)
Business Law

946-100 Arwiidowiuiietiugsia 3((3)-0-6)
Introduction to Business

946-160 ¥ANNIIAAIA 3((2)-2-5)
Principles of Marketing

946-209 NANNITIANTT 3((3)-0-6)
Principles of Management

946-214 MyUnyddmSurusenaunis 3((3)-0-6)
Accounting for Entrepreneurs

946-290 N153UFINY 3((3)-0-6)
Business Finance

946-300 MITANITNTNYINTUYWE 3((2)-2-5)
Human Resource Management

946-600 NFIANITTINALNG 3((2)-2-5)

Strategic Management



947-118 @dfgsna 1
Business Statistics |
947-311 anftilon s

Statistics for Research

2) NGUIVIAN
2.1) 7931 YNUIAU

946-260 WeAnITURUSINALAZNALNSN1NAITA

Consumer Behavior and Digital Strategy

946-262 N1FIANIINITHAIN
Marketing Management
946-362 ms?iamsmsmmmL%ayimmi
Integrated Marketing Communication
946-363 NFIVUNITAAINA
Marketing Research
946-366 N1IRAIAUINIT
Service Marketing
946-460 NMIIANITHANSUINUAZUINNTI
Product Management and Innovation
946-461 NSIANTVBININTARIALUUYTUINT
Omni-Channel Management
946-462 FUUUIMNNNITAAIN
Seminar in Marketing
946-463 NSANYIAUATIDATZTNINITAAN 1
Independent Study in Marketing |
946-464 NSANYIAUAITIDATZTNNNITAAN 2
Independent Study in Marketing I
946-468 NIHAALTIFUNUSAIN
Relationship Marketing
948-263 ATIATILINNITAAN
Marketing Analytics
948-360 ﬂaqméuazmﬁmmiﬁm
Price Strategy and Management
948-366 NAYNSNIINANAATIIA
Digital Marketing Strategy

3((3)-0-6)

48 ienn

42 KUIBNH

3((2)-2-5)

3((2)-2-5)

3((2)-2-5)

3((2)-2-5)

3((2)-2-5)

3((2)-2-5)

3((2)-2-5)

3((1)-4-4)

3(0-9-0)

3(0-9-0)

3((2)-2-5)

3((2)-2-5)

3((2)-2-5)

3((2)-2-5)



2.2) S7893%1YNLaaN 6 Wunn

946-201 MIIANNTFINIVUINE DY 3((2)-2-5)
Small Business Management

946-265 UsEIAUAIARNIINITAAIN 3((2)-2-5)
Current Issues in Marketing

946-360 N1FIANTITNITVE 3((2)-2-5)
Sales Management

946-367 M3TAN13gsAIAUENadeln 3((2)-2-5)
Modern Retail Management

946-369 NMsRAIALIDAIIAGDL 3((2)-2-5)
Green Marketing

946-467 NTIANISHARA NIV 3((2)-2-5)
New Product Management

946-469 MImaaLiioANNTIBY 3((2)-2-5)

Sustainable Marketing

948-261 NMINAIATENINUTEINA 3((2)-2-5)
International Marketing

948-364 ANUANATINATIALAZNITODNLUUNNAINAIN  3((2)-2-5)
Creativity and Design in Marketing

948-260 AmuAnaivasIAkarMsdeanslidndnnisnain 3((2)-2-5)
Creativity and Communication in Marketing Professional

948-361 MITANITUUTUATINALNS 3((2)-2-5)
Strategic Brand Management

948-461 Madugusznaunisuarn1swlsgussna 3((2)-2-5)
Entrepreneurship and Business Transformation

%A1 module
946-365 YAV INIAAALUTLNOUNITUALNTASINEINT  6((4)-4-10)

Module: Entrepreneurial Marketing and Business Creation

3) AyrUszaunmsalninauy 7 wuwnn
946-065 N1TWILUAMUNSOUANRNIANYINIINITAAN 1(0-2-1)
Pre-Cooperative Education in Marketing
948-460 @NNAANWINNITAAA 6(0-40-0)
Cooperative Education in Marketing

a =3 d 1 a
A. NUINIYILADNLET 6 “u8NA



inAnwanusadeniseuneivilag faula Alidemlderdou vielndlResiuiiemlumian
FAnwnly viienmmvianeniUadouluuming1dvawaIunIung eoNnnIneaedu NelulTsimalas

eUseng lngAuiuYeureINIsUNISUTIIMANE S

UNUNTANYINABANENEAS

Ui 1
= =
AANSANEN 1
unrein (ngu)-Uua-Anwisienuied)

JuAnwialy

941-160* ﬂ’]i‘ﬁdLLﬁ%Wﬁﬂ’]‘U’]ﬁﬂﬂﬂwﬁuﬁ’m 2((2)-0-4)

%39

941-161* mia'ml,l,azL%ummé’aﬂqwﬁugm 2((2)-0-4)

942-101 rudunaidioslan 2((2)-0-4)

947-216 FInAun1sAUIN 2((2)-0-4)

942-102 nstaedinitugiu 1((1)-0-2)

942-222 Aiiledin 1(1)-0-2)

943-100 FUNTNINVBINTANTUTIN 1((1)-0-2)

947-102 Suhviuingimansuazimalulad 2((2)-0-4)

%39

942-304 FINFBNILAUNI 2((2)-0-4)

XXXXXX Ayndendnuvialy 2((2)-0-4)

vy

946-100 arudidosiuRetugsia 3((3)-0-6)

944-122 NANLATHFANENS 3((3)-0-6)
374 19((19)-0-38)

<3 o
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uuvhein (nu)-Uua-Anwisienuies)

AuAnwialy

941-160* miﬁqLLazﬁgmmmé’qﬂqwﬁugm 2((2)-0-4)
%30

941-161% mia"]uu,asL%smmmé’aﬂqwﬁugm 2((2)-0-4)
942-107 mansnszmgmaauUssloviileusywd  3((3)-0-6)

948-140 PINWENISRITIA 2((2)-0-4)
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946-214 nsUdmiugusenaunis 3((3)-0-6)
946-209 NANNITINNT 3((3)-0-6)
946-160 PINNIIHAIA 3((2)-2-5)
947-118 a0mgsne 1 3((2)-2-5
594 19 ((17)-4-36)
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FuAnwialy

001-103 lowdedanuiudusznaunms 1((1)-0-2)

942-106 Finid 3(3)-0-6)

vy

942-230 N3NBOINT 3((3)-0-6)

944-204 NOUNTINY 3((3)-0-6)

946-290 MIRUTINT 3((3)-0-6)

946-300 N3INNITNINYINTUY W 3((2)-2-5)

L ALV

946-260 noANIIHFUSINALAENALNTN1NRATEA 3((2)-2-5)
324 19 ((17)-4-36)
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MANSANYIN 2
uuvhein (ngu)-Uua-Anwisienuies)

AUIMNU

947-311 admifion1s3de 3((3)-0-6)
AINTIAU

946-262 A1359AN1IINNTAANA 3((2)-2-5)
946-362 nsAeENsMIRAALTIYIANNIS 3((2)-2-5)
946-366 A1IRANNUINNG 3((2)-2-5)
946-460 NNSIANSHARAUTUALWIRNTI 3((2)-2-5)
946-461 N3IANTTYBINNANTAAALUUYTUING 3((2)-2-5)
948-360 NANELAYNITIANITINA 3((2)-2-5)

594 21((15)-12-36)



fd]
=D.
[6N]

= =
A1ANIFANYIN 1

a wva = v

Tumhienn ngu)-UuR-Anwinenuies)

Adnwvialy

941-162 NSHNAILYNYENW1DINGY 2((2)-0-4)

30

946-163 m‘mé’mqmﬁamiﬂizﬂaum%w 2((2)-0-4)

941-xxx Fdenmnaindnuialy (Mwismssemasug) 2((2)-0-4)

WNTIAY

946-363 N15ILNIIAAIA 3((2)-2-5)

946-468 NIIRANALTIFURUS AN 3((2)-2-5)

948-263 AMTAATIZANNAIIHAG 3((2)-2-5)

948-366 NAENSNITNAINAINA 3((2)-2-5)
ERLY 16 ((12)-8-28)
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JAnwill

942-105 NIAALTIDDNLUY 2((2)-0-4)
AFNTIAU

946-463 MsANMIAUAINDETEININIRATA 1 3(0-9-0)
AFNLEON

XXX-XXX AFniaen 1 3((x)-y-2)
XXX-XXX AFNLEN 2 3((x)-y-2)
730

946-365 YAIYINTIAARUTENBUNITHALNTATINGIAA 6((4)-4-10)
BLAIGLRIGE

XXX-XXX A udends 1 3((x)-y-2)
XXX-XXX I UFONLET 2 3(x)-y-2)

5793 17((x)-y-2)
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946-400 N5IANISTINAENS 3((2)-2-5)
AFNTIAU

946-462 AL TNAA 3((1)-4-4)
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001-103 1@Lﬁ&1§ﬂmul,*'ﬂué'ﬂsznaumi 1((1)-0-2)

Idea to Entrepreneurship

maugusgnaunts NMTAEREanIMLINaoNgINA NSWaIlen1an1egsna NsiniuwIAngsna
erdosiiensgsivasielvsl

Introduction to entrepreneurship; business environment analysis; business opportunity seeking;

using modern business tools to develop business models

941-101 mwnlneiensaeasuaznisuinaus 2((2)-0-4)

Thai for Communication and Presentation

sdnnsldnwlneifionisdeas Aavzlumsdoansia 5 vinwe n1ails g 810 Bou wazsinuenis
Yuaue nisiladiodulamnumdn waznsfimnyluaniunisalsng 4 nslddesdn dardunulunisdeanslu
FAnuszdrTuarlunmsviinu mseruiennudilafisindouuazinfn madeuienisasuanu nsine o
M9TwNsIargsA Manaluiiussyuvy uaznsyiaue

Principles of the Thai language for communication; arts in the four communication skills:
listening, speaking, reading, and writing; listening for main ideas and interpretation in various situational
contexts; registers and styles of daily-life and workplace communications; reading for value and attitude

understanding; summarizing; official and business correspondences; and public speaking

941-160 nsauazHANEISINgULgIY 2((2)-0-4)
Fundamental English Listening and Speaking
Anvinwznnsilsuaznsyaluiideilddeansludinusedriu msilafedulaniudify msyauite

Aoastuiiugluaniunisaiig 4 msldleinsel nmsiauiarsdfuddnt warduunuiisidudmsy

nsdeans
Practice in listening and speaking skills based on topics used in daily-life communication;

listening for main points; basic oral communication in various situational contexts; grammar usage;

development of vocabulary and language functions necessary for communication

941-161 mia"muazL%&Jummé'\mqwﬁugﬂu 2((2)-0-4)
Fundamental English Reading and Writing
Anvnvzniseruuaznisdou invennseuiiugiu nsgiuiedularudidyuazseazden n1s
fiauneudEumdikagnaiansdw neldleinsal nadeussdulstloauasgonthdun



Practice in reading and writing skills; basic reading skills; reading for main ideas and details;
developing vocabulary and strategies in increasing vocabulary power; grammar usage; sentence and

paragraph writing

941-162 NMSWAILTINWEATHIDING Y 2((2)-0-4)

English Skills Development

Hnyinweaungils 3R N9ULAYNL Y mi"dizqﬂGﬂ%}ﬁﬂwﬂumﬁammmzauwuﬂuﬁuw
An9e) Tuldsdeanns mseulazlsulszlen EJ'E]Mﬁ’lﬁgu“] miﬂizqﬂGﬂfﬁﬁﬂmiums?{amﬂuﬁuwmﬁﬁmm'i
iauﬂgﬂmiﬁ”’ﬁﬁm’mLLazmaUﬁﬁmugw] 9

Practice in using the language skills— listening, speaking, reading and writing — necessary for
the academic purposes; reading and writing sentences and short paragraphs; applying communication
skills in academic contexts; asking and responding to questions

941-163 m‘mé’anqmﬁamsﬂiznaum%w 2((2)-0-4)

Professional English

Ansinweiunisils mswa nserusazmadeuiililunisusznevendn nsuszgndldvinugluns
deansuaraunuluusuneng q lunsvau nsteranuuazaeuluaniunsaling 9 MsdnauelNUA YRR
n1381uuarn1sguluusunlunisyineu Wy N1 suBdLAzaAINg WU WNugduagnsivl Tunis
dnauadeya

Practice in using the integrated language skills— listening, speaking, reading and writing,
necessary for the professional purposes; applying conversation and communication skills in various
situations; asking and responding to questions, data visualization, reading and writing in workplaces;

emails and letters, diagrams, charts and graphs, data presentation

941-225 nrw1UTUIInUTTINIU 2((2)-0-4)

Everyday Chinese

SEUULEES AANYIsinee TuddnusednTu fae dnuasuiy AnTeunsie waslasaainsselen
MyFuseduiiugiu mflvinsznsils we 91u wasdeu Tnaniunisalsne A wueli

Chinese sound systems; vocabulary for daily communication; numbers; noun classifiers;
auxiliary verbs, and basic sentence structures; practice in listening, speaking, reading, and writing skills

from given situations

941-226 AMWIAUIMNLNAY 2((2)-0-4)
Chinese through Songs
AnvinugmisilawazyelngldinasnunIuiiudouinnssy msrdmdmi diusu lensal niseenides
nsulamasnuninasiulasssandldldfunisdeansluindsedriu mevssgndldnvdudionisdeanslu
UTUNHNNE



Practice in listening and speaking skills through music and popular songs by using a variety of
innovative materials and devices; vocabulary; idioms; pronunciation; Chinese song translation; applying

communicative Chinese in various contexts

941-237 andiiuluiiinuszariu 2((2)-0-4)
Everyday Japanese
hensaldfunargiustloaiugiu Bmadeudnusdsvesus uazazaenzuy Soudmdnsiussna
300 fn
Japanese grammar and basic sentence patterns; Hiragana and Katakana characters writing;

approximate to 300 words

941-246 arwrSuasluInuszaniy 2((2)-0-4)
Everyday French
udnn1seenides ndnhensailugiu nsiauinuensile naweludindsesiiu madeuduas
Usleauselondus nserudionnnudun a1ndess o
Principles of pronunciation, basic principles of grammar; listening skills development; daily life

conversation; writing words and short sentences; reading short texts from media

941-253 mwneesiuludinuszintu 2((2)-0-4)
Everyday German
Thensalnwwesiuesiu Inils wa 811 wazlouuseloalu seauiiugy

Basic grammar; listening, speaking, reading and writing at basic level

941-275 mwuagludinuszaniy 2((2)-0-4)

Everyday Malay

STUUEes 8nUTIsHarNITeueenidsInIwInany Minwen1sils wa 81U Weunwuangluseausiy
Tnssadreuseloafiugiuveaniviany fdwiuazdiuilives nsaunuluaoumsaifisuiufiontsdoans
TudinUszaniu

Malay sound system, spelling system and pronunciation; basic listening, speaking, reading and

writing skills in Malay; basic sentence structures of Malay; frequently- used vocabulary, expressions and

conversation in relevant situations for daily life communication

941-286 NMWWNINAIUTINUTTINIU 2((2)-0-4)
Everyday Korean

Aneanidesliignees Talau waginiinweia 4 aude n1silaye 81U wazlleu Msinasielselen

¥
= =%

= al Na o w
WUFIU LLagﬂqﬁﬁJﬂaUVluqﬂr]U’]Lﬂqﬁaﬂiﬁu%flmﬂﬁgﬁnﬁu



Practice of Korean pronunciation and 4 language skills: speaking, reading, listening and writing;

constructing basic sentences; practice of Korean in daily-life conversations

941-297 ANWNDINGHININAY 2((2)-0-4)

English through Songs

Hnvinwenisilawaznalagldinasniwdanguiiudeuinnssy nsuidAnd duau lensal nseen
= o Na o w v % -:4' ¢ -:4'
W@ed nsulamasanumnasn wssngeluldluiinlsedniu nsldmasnmudinguiiolselostivauiou
Uywe

Practice in listening and speaking skills by using songs and music through innovative devices;

vocabulary; idioms; pronunciation; English song translation; English songs for benefits of mankind

942-101 asndunaidiadlan 2((2)-0-4)

Global Citizenship
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Basic principles of global citizenship; roles and responsibilities of citizens; involvement;
compliance with the law and morality; public mind; living in a democratic society where diverse opinions

and multi cultures exist

942-102 N13YIWTIANUFIY 1((1)-0-2)
Basic Life Support
nsieupuindeiu ngldaniunisalaniduinges

Practice of cardiopulmonary resuscitation (CPR) in an emergency simulated situation

942-104 n1sAAKazN1IARAUTD 2((2)-0-4)

Thinking and Decision Making
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Principles and process of human thinking, development of cognitive attributes and processes,
creative thinking, systematic thinking, data analysis, decision- making processes; knowledge- seeking

processes and applications for daily-life problem solving



942-105 NITAALIIDDNIUY 2((2)-0-4)

Design Thinking
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Human thinking processes; creative thinking; systematic thinking; need-based design thinking
for problem solving; decision- making processes; problem accessibility and solution initiation;

prototyping; creation of innovations in business and daily life

942-106 Fimiia 3((3)-0-6)

Happy and Peaceful Life
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Consciousness and mindfulness; happiness of life; self-awareness; social literacy; understanding
and respecting diversity; communication and collaboration skills; creative problem-solving; living in

diversity

942-107 FanswszTIvIgnITRAIUUsETovtiilauayud 3((3)-0-6)

The King’s Philosophy for the Benefit of Mankind
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Definitions, principles, concepts, importance and goals of the philosophy of sufficiency

economy; work principles, understanding and development of the King’ s philosophy and sustainable
development; an analysis of application of the King’s philosophy in the area of interest in the individual,

business or community sectors either local or national; integrated activities for the benefit of mankind

942-115 uald 2((2)-0-4)
Southern Studies
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Studies of the history, archeology, ways of living, traditions, culture, beliefs, and key legends;

undertaking a case study either from communities-based learning resources or in national museums;

producing media to introduce learning sources and tourist attractions in a community



942-222 Awuilediin 1((1)-0-2)

Sports for Life

ANUNEIAYTBINITEUAW FTATDINWT AMAIYBIRNIFRI NN Tala 915ual danw wavardygy n1s
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Importance of sports; types of sports; the beneficial impacts of sports on the individuals’
physical, mental, emotional, social and intelligent attributes; initial health assessment; basic training in

sports and exercise

942-304 FINADNITLAUNIS 2((2)-0-4)

Travelers Infographic
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Travel and tourism; travel planning; problems and obstacles of travel, procedures and
diplomatic formalities of traveling abroad; important travel documents; budget management for tourism;

being a quality tourist

942-305 FeANLAZNISLANBY 2((2)-0-4)

Society and Politics

pdnnsfliuguisadudinuaznindes antunsdinuuaznindos ngunisdsnuuagniadlos
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Basic principles of society and politics; social and political institutions; social and political
groups; doctrine and political ideology; political participation; society and political changes; modern

government management

942-306 uYwHNUFIAY 2((2)-0-4)

Man and Society
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Human nature; behavior; settlement; culture; social organization and socialization; economic,
political and legal aspects of social organizations; backgrounds of Thai society; social changes, problems,

and solutions

942-307 f:fﬁ?l’uﬂ'mm%"m 2((2)-0-4)
Risk Intelligence
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Principles of personal risk; guidelines for risk management; risk identification; risk assessment;
risk response; digital risk; and digital risk management

942-308 uanlds 2((2)-0-4)

Camping

ATl msutinuendiielnl uwdsieaiivwiegnenuwisnilulsemelng msnaukadumg
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General knowledge for beginner campers; tourist attractions or national parks in Thailand; travel
planning; techniques for choosing camping equipment; outdoor activities; tourism and camping location;

the value of camping; production of media for camping recommendation

942-400 M3RUluIINYITINI 2((2)-0-4)

Financial Literacy in Daily Life

anudiuguieatumstiuduyens mansewinuasiiruainislédudodiuyaea denanisiu
wazngAnssunslTiueg1sliusE@nsnm

Fundamental knowledge of financial literacy; cognition and attitude on personal loan; financial
discipline and financial behavior for consumption and credit

942-401 Fewandouiiadin 2((2)-0-4)

Environment for Life

arwidesiuiistuiundounarayed Usslovivesdunndenluinusssnfu anuduiusuay
wanszny Msldegnadame madamsaanadeumulasimnsgsvis

Fundamentals of humans and the environment; benefits of the environment in everyday life;
the relationship between the environment and humans and its impact; wise use; environmental

management according to the Royal Project initiated by His Majesty King Bhumibol

942-402 n1sTANITYNTUSEU 2((2)-0-4)

Sustainable of Community Management
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Community management; situation, development, and impact in community development;
the vulnerability of communities; self- reliance; and appropriate management for a sustainable

community



943-100 HUNIBNNVBINTANTUIIN 1((1)-0-2)

Aesthetics for Life
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Traditions, ways of living, arts and cultures that enhance lifestyles of people in Thai and ASEAN
communities
943-101 ASHAUNNVINNATS 2((2)-0-4)

Guitar Journey
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Story of guitar; guitar’s culture around the world; travelling of guitar; guitar as the media convey
to culture; the culture mixing on guitars; aesthetics of listening and playing; the importance of music to

self and others

943-102 Saawasmaula 2((2)-0-4)

Singing for Pleasure
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Singing appropriate for one’s self; aesthetics of the lyrics and sentimental voices; singing culture
around the world; understanding the backing-track for singing; singing for society and relaxation; the

importance of songs to one’s self and others

943-103 aun3lneiuauiuli 2((2)-0-4)
Thai Classical Music for New Generation
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Learning Thai culture through Thai classical music; learning philosophy, concepts, beliefs and

Thai wisdom through music; Thai classical music in contemporary perspectives

943-104 N133UFVINUALTTINYIA 2((2)-0-4)
Perception of Life and Nature
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WiyTeIemaraNgansvasnguay ietuUsuldlunsvihaudnladaiunasiulunised Saufuviunang
ANUVaINaTeNelangUeIsITUYIR
Important philosophies in different eras, discovering and understanding nature influencing

)

individuals’ thinking and living, beliefs and religion; lifestyle factors; behavioral factors affecting

prosperity and collapse; adaption and coexistence either among diversity or under natural conditions

943-105 FduvasyAdnaIw 1((1)-0-2)

Colorful Personality

nsaseyndnamdesadoumagunioniweusng 9 sadoumnanue’ aweuns undy sudavy
AanssutunuInig wazlaaleg

Personality design for aesthetics; choices and preferences for music, movies, fashion, arts,
recreational activities and lifestyles

943-200 233aunIUlUUNWAS 2((2)-0-4)

Literature in Songs

2ssaunssumesiidanumneiisfuanuinuasdud Saussaludmoseunadlundasyaate
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Lyrics related to love and peace; cultural aspects of the lyrics in each era; studies of wording
and forms of valuable lyrics, pop songs and impressive songs; aesthetics of lyrics; composing simple

lyrics

943-201 Aauzmaduiuiiasludnslan 2((2)-0-4)
Folk Dance in the World Culture
auddty Uselowid A vasfauznisvuiudiedludnlan fusuazanuifuguvesialsnis
wuidoduudasiesdiuludseslan Uszgndldisnasiuludinsedniu auvdonmuinisduiiudes
Importance, benefits and value of folk dance; basic knowledge and skills of folk dancing in

world cultures; applications of folk dancing in daily life; appreciation of aesthetics of folk dance

943-202 WINTTULHBRAUIYARNAIN 2((2)-0-4)
Dramatic Work for Personality Development
Uselomd A anuditugiu Finszuagiimsluninedeulmiumeiedaaiuianyadnamli
AR FUNTEAINVBIUINTINFULUUANNY TeuTTmUsTIUHIuINTIY
Benefits, values, basic knowledge, skills and methods of physical movements for personality

development; aesthetics of dramatic work; learning cultural aspects through dramatic work



943-203 Aauznissaguuulne 2((2)-0-4)

Thai Martial Art

arusiuglufatznisdeduuulne aulne nsedinszues Useloviuazameivosdalznisuans
soguuulnelunsidudin Uszendldifleinnngunmdia

Fundamental knowledge of Thai martial art, Thai sword and Krabi-Krabong; appreciation of

benefits and values of Thai martial art; its applications to improve life quality

946-146 N1AALIINTING 2((2)-0-4)

Logical Thinking

LWIAALTINSING NMIARKENLEzLasiImgna n1sAneg1aluszuu msAaudledymuaznisdnduls
Hnnsfauddamidanssngludinusesdriudiumannislusinsuognedng

Logical thinking; identifiable and reasonable thinking; a systematic way of thinking; problem
solving and decision making; a practice use of logical thinking in everyday life through simple

programming

946-149 Anmiulanfana 2((2)-0-4)

Digital Modernization

waluladnsvadiviuady nslddedinuosulad nmsUssdiuaasaund n1simszinasdanszi
asauma nsliAdvaiiieanusiunasnds ngmineuazaiesssudmiunslidasauna uaznsuszgndld
walulagfndvialussnns

Modern digital technology; social media usage; information evaluation; information analysis
and synthesis; digital usage for security; laws and ethics for information usage; the application of digital

technology in the organization

947-102 Jwinviuinerransuasinalulag 2((2)-0-4)
Science and Technology Literacy
nszwan1sdsunlasiuinermansuazinalulad n1slduseleoniludinusesriu nansenuves
Inermansuazmaluladrodsnuuazduindon mleszideyaduineimansuazimaluladogisiiviniu
Current trends in science and technology; practical use in everyday life; impacts of science and

technology on modern society and the environment; analytical approaches to science and technology

947-200 FINUALHVNN 2((2)-0-4)

Life and Health

ALY BIAUTENOY LarANLAAURITINLALAYAIN NMIQUAGUAMBIATIN Nzidsuasdady
dfyifnadedinfugunin quamin duedeuiiequam lnvuinsifioguain vénniseenmdsniy ns
Ugumenunailasiu nsnadeuaL IO TNIY



Definitions, key components, and importance of life and health; holistic health care; risks and
important factors influencing life and health; mental health; health environment; nutrition; exercise

principles; first aid; and physical fitness testing

947-201 AnerAdnssnelan 2((2)-0-4)
Green Science
MaanmNnemans malulaBadelnml Yyvuasnansenudanedenainineimansuas
walulad wnfndder uinnssuiduiasiudwnden
Science knowledge development; modern technology; cause and effects from science and

technology; green concept; eco-friendly innovation

947-216 FINAUNITATUIN 2((2)-0-4)

Life with Calculations

nshivaranmssnenans nsussgndldanuinsatiamanslumeada adaaansiunisundagm
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Logical reasoning; mathematical application in statistics; mathematics with problem solving

and decision making in daily life

948-140 Yinwzn15l4AIvA 2((2)-0-4)
Digital Literacy
msiireuiunes n1stdaudunesidn nstdlusunsuyszanad nstalusunsumseduan nsty
TWswnsumstiaueu nMsassdendta nsaufuasaumnawaznsinnusiutusuuseulay
Computer usage; internet usage; word processing program usage; spreadsheet program usage;

presentation program usage; digital media creation; information search; online collaboration

996-111 3sAnen 2((2)-0-4)

Trang Study

amwv’iyuﬁéuaqéﬁ’mﬁ’mm%’qLLaz‘ﬁuﬁ’Lﬂé’Lﬁaqmqeﬁ’mgﬁmam% UseifiAnans 1Aswgna danu Tausssy
antlmenssu giideynviesdu uas TImvesuvuiiagviouduendnualiazmsdiiuinvesauluden siuds
winldunsiaunlusuien

Trang province and its neighboring areas; Trang geography, history, economy, society, culture
and architecture, local wisdom, and communities ways of living reflecting its identity and the people’s

way of life; trends in urban development

996-122 n3Suiguvserans 1((1)-0-2)
Art Appreciation



A1anTANINTBIUR AT NUYL e sTaudad TanAad uarlanaudad Tulssifuves
UsgiRmans unasiiunisnisivg uasdszaumsaimegunionin luszdunmsiian sedunnuduing uasgiu
ATV

Aesthetic sciences of arts; visual art, audio art and audio-visual art; history of arts; origin of

perceptions; aesthetic experiences in cognitive, familiar and appreciative levels

996-123 AMUYIVTINIAUAT 2((2)-0-4)

Music Appreciation

mssufuazidilaifientu Useid uuda ersualanuidnlumasuszianngg uazfuiliegnsiinimae
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Appreciation and perception of history, theme, emotion of music genres; happily listening of
different types of music: Thai folk, Thai traditional, Soontaraporn, classical, rock, progressive rock, new

age, and word music

996-124 #AANINLLIDY 2((2)-0-4)

Urban Sketching

MsaNANINAIBIATARIY 9 \iedhenenusseInFresEnInwIndausaUf Wy au 30 fuld enans
UuiSauninusEnausng o veudles uagmsainnniiaioninvesile

Practice in sketching city surroundings such as people, car, tree, building, city elements and

cityscape

996-132 N153UIFTINVINA 2((2)-0-4)

Nature Perception

Seuiuardudasssuyfnieuszaun1salate Iuundseinnda ssuuling anmgiivseina Ay
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Learning and direct experiencing with nature; classifications of forests; ecosystems; topography;
biodiversity; nature trails with tracking; planning; map reading; application of compass and navigator; and

natural field trips

5783y IV IndeAunazIviBniaen nangasnisnan

942-230 N1IBAINT 3((3)-0-6)
Taxation
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General knowledge about taxation; concepts and roles of taxation; principles and methods
of taxation according to revenue codes, personal income tax, corporate tax, value-added tax, specific

business tax, stamp duty, customs duty, excise duty

944-122 WENATEFANENS 3((3)-0-6)

Principles of Economics
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An overview of economics; laws of demand and supply; market equilibrium; elasticity of
demand and supply; consumer behavior; cost and production functions; economic market structures;
national income calculation; equilibrium level of national income; monetary policy; fiscal policy;

international trade and finance

944-204 AYUNYFIND 3((3)-0-6)

Business Law
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Important civil and commercial laws; law juristic entities; limited partnership establishment;
limited companies; dissolution; property; legal transactions and contracts; specific contracts in relation to

business transactions: hire purchases; sureties; agency; brokers; drafts and the Act of Cheques

946-100 AwiUasduiieafugsia 3((3)-0-6)
Introduction to Business
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Dynamic of business; business and daily life; current types of business; influences of business
environments; business in a borderless world; principles of administration and management; human

resource management; production; marketing; accounting; finance; business ethics

946-160 #ANNITAAIN 3((2)-2-5)

Principles of Marketing
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Definitions and importance of marketing; basic concepts of marketing; environments
influencing marketing; basic knowledge of consumer behaviors; market segmentation; targeting;

positioning; marketing mix; service marketing; marketing ethics

946-201 N133ANITFINIVUIAYDY 3((2)-2-5)

Small Business Management
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Concept and theories of the management of small businesses, analysis of the current situations
and appropriateness according to the market situation; marketing strategy design; finance; human
resource management; production; strategic planning, problem solving in small business, building
relationships with business stakeholders opportunities for domestic and overseas joint ventures, risk

management for small business and ethics in small business management

946-209 #ANNITINNS 3((3)-0-6)
Principles of Management
WUAAR UNUIN Ay TTRUINITNNAITIANIT AUTURNAYDUADEIANLAZITHTITUNIINITIAANT
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Concepts, roles and evolution of management; social responsibility and management ethics;
organization’ s environment; managerial decision making; management functions; planning; organizing;
leading; group management and conflict; controlling; an overview of strategic management;

management in the international context

946-214 13U MITULUIENBUNTS 3((3)-0-6)
Accounting for Entrepreneurs
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Characteristics and basic concepts of accounting, accounting recording process; financial
statements preparation; reading financial statements for business decision making; cost concepts and
classifications; product costing; product pricing; cost- volume- profit relationships analysis; selecting
relevant cost information for decision making; budgeting for profit planning and control

946-260 WoRnsIUFUILNALAZNAYNSNIAIVA 3((2)-2-5)
Consumer Behavior and Digital Strategy
3183 1UIAUIBEURDY: 946-160 WANNITAAIA
Prerequisite: 946-160 Principles of Marketing
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Relationship in marketing management; consumer behavior; analysis of consumer purchase
behavior in decision process; theories and factors influencing consumer behavior; individual factors;
external factors; marketing activities influencing consumer behavior; participation of consumers in the
new product creation and dissemination; digital world factors influencing a change in definitions of
society and consumer behavior; digital consumer behavior in a virtual community; case studies and

research related to the digital world in making decision on strategy development

946-262 N1FIANIINITAAA 3((2)-2-5)

Marketing Management

TeINUsAUEUnaY : 946-260 NaANTINEUIINALAZNAENENNIATTIR

Prerequisite: 946-260 Consumer Behavior and Digital Strategy
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Concepts and theories of marketing administration; marketing management; analysis of

business contexts; strategic planning in marketing, administration, products, prices, and channels of
distribution; marketing promotion; operational control in business; business administration; social

responsibility

946-265 UsZLAUAIAYNIINITAAIN 3((2)-2-5)

Current Issues in Marketing
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Current issues on marketing; contemporary markting-related theories, applications of marketing

approaches, strategies, and work performance

946-290  N15LIUFIND 3((3)-0-6)

Business Finance

=

F183Y10NAUSBUNDU: 946-114 wANNTUYY %30 946-113 N15UYINITRY %30
946-214 MUY TFMTUFUTENOUNT

Prerequisites: 946-114 Principles of Accounting or 946-113 Financial Accounting or

946-214 Accounting for Entrepreneurs

T\quJ;\‘i‘VliﬂEJLLazﬁ/iﬁTﬁlﬂ?i‘U%‘Vi’ﬁ‘V]Nmiﬁu UAANYDIRUMUIM NAMDULILLATATILEES N5
HAZNTIATIZUNNAITRY ATUTINIRUAALAZ NENNTNEAINAIINABINITVDINAA miu‘%miqﬂwﬁu ATUINNT
Audnnande nsdamiunussssdunaysreren Tasaiaiunuuasmsusiumanouunliungioru

Objectives and functions of financial management; time value of money; return and risk; planning
and financial analysis; cash and marketable securities management; receivable management; inventory
management; short- term and long- term financing management; capital structure; distributions to

shareholders

946-300  N1TIANMINTNEINTHYWE 3((2)-2-5)

Human Resource Management
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Definitions and roles of human resource management; job analysis; manpower planning;
personnel administration; recruitment and selection; training; compensation and welfare; building up
motivation and morale; performance appraisal; promotion; job rotation; relocation; punishment; layout;

negotiation; labor relations

946-360 N1FAANITNITVTY 3((2)-2-5)
Sales Management
nsidsuuladaniisnisdnnisnisve amsdidesiuieitunsdants nagnsesdnsuagmiiniing
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Wiy nsledesiienisdeansnsnisearnuuladeaiifielunisdanisue



Changing World of Sales Management; Introduction to Sales Management; Organizational
Strategies and the Sales Function; Salesforce Deployment, and Forecasting; Recruitment of Sales
Personnel; Selection and Placement of Sales Personnel; Training of Sales Personnel; Motivating and
Compensating Sales Personal; Managing Sales Personnel; Using social media marketing communication

946-362 NM5ABEIMINITAMATIYIAUINTS 3((2)-2-5)
Integrated Marketing Communication
AINUNUNY ﬂﬂmﬁ’]ﬁjmﬂ@dﬂ’]i?llaa’ﬁﬁ/l’]\‘lﬂﬁ@]a’lﬂ N131RUNALNT NITUINITIU nsdeansni
ASAAALTIYTUINTG UizLm/lsuadﬂﬂiﬁamimﬂmimmmgmw‘uoﬂ'w 9 nsidenldinIesilentsdeansnia
MsmaaUszLAMeng o iysanmsnadnuazveusaziniesiiefmnzauiugiuasitmneetndiusavsam
Definition, importance of marketing communication; strategic planning; integrated marketing
communication management; types of marketing communication, selection of different types of
marketing communication tools effectively integrating the characteristics of each tool with the target

audience

946-363 N133LNIINAN 3((2)-2-5)
Marketing Research
e TIRUITEUROY : 946-260 WRANTIULUTLNAWAZNAENSNNIFAVA Uay 947-118 afiRgsna 1
Prerequisite: 946-260 Consumer Behavior and Digital Strategy 947-118 Business Statistics |
AUMUNY ANUEIARYVBINITILARA ﬂizmumﬁ%’amqmmmmﬁ”’ﬂu@mmmw \WWaUSunal uay
N13v3dBuuunEy n1svianulateyanienisnaiakuwvasteyavateUseian nsasakazlaue
Imqms"‘aa"a’smwﬂﬁmamﬁﬁ@mmw nMsUszidulasansIdenensnaie
Definitions and importance of marketing research; process of marketing research in either
qualitative or quantitative, and mixed research; understanding of marketing data through a variety of

data sources; creation and presentation of a research project, evaluation of a research project

946-365 YAIYIN1INANKUTENAUNITUALNNTESNTIAY 6((4)-4-10)
Module: Entrepreneurial Marketing and Business Creation
unAnuazvquiifeatunisiansmanmeadmiuiusznouns msdumeaialud msnaeuiiegsne
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dmsugsnalng MsdansmsivAsuLlas LAYITTYIUTIUNMTAAALALNTUTENBUTING
Concepts and theories of the management of entrepreneurial marketing; new market

opportunity identification; marketing for small businesses and new venture or startup; organizational

innovativeness acceleration; marketing strategy design; finance; human resource management;



production; strategic planning, problem solving in small business, business transformation for
competition response. Innovation and agile driven business management. human centric business model
design. business fundraising and funding management. new venture risk management. change

management and ethic in marketing and business

946-366 N1IAANAUINT 3((2)-2-5)

Service Marketing
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Concepts and theories of service marketing; buying behaviors; consumer expectations; service

market segmentation; service marketing mix; service marketing strategy design; analysis and decision
making in service business; building relationships with service business stakeholders; code of conduct

and ethics for service business management

946-367 N133AN1535NAUANENE IV 3((2)-2-5)

Modern Retail Management

unumuazaLdAgueansiUanlussuugTRvasitlvl Ussinnuesiududnuasmaasunlas
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Importance and roles of retailing n modern business; type of retailing and change in retailing;
retail shop management; retailing strategic planning; innovation in retailing; pricing and profitability in
retail business; acoounting and financing in retail business; reationship management in retail business;
retail marketing promotion; human resource management; digital technolofy in retail business;

performance management; International retailing; legal and ehthics issue in retailing.

946-369 MsnaALNaEINeaY 3((2)-2-5)
Green Marketing
LUIALAANIINITIAIAM 08 WWInd DY TiA1eriuasseanauAni safutynininisnaiad
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Concepts about green marketing; analyzing and brainstorming marketing issue in transition;
importance of marketing mix optimization relevance to consumer responsiveness; marketing
management for environmental and social conservatory; problem tackling by employing appropriate
marketing strategies based on good business governance and ethics.

946-400 N13IANITINALNS 3((2)-2-5)

Strategic Management

Rauly : dwduiinAnunduld 4

Requirements : For fourth-year students
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Importance of strategic decision making; strategic management processes; strategic direction;

environmental scanning; strategy formulation; strategy implementation; strategy evaluation and control;

strategic management tools and techniques

946-460 N1FIANITNANNUINUAZUINNTTH 3((2)-2-5)

Product Management and Innovation

3183 UIAVTBUNDU: 946-160 WANNITAAIN

Prerequisite: 946-160 Principles of Marketing
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Policies and strategies in product management; packaging management strategies; product line
management; product positioning; product and new brand development; green product; innovation;
product life cycle management; causes and avoidance of product management failures; alignment of
other marketing mix strategies with product strategies; designing packaging in accordance with products;
labeling; roles of the government in product and brand management; ethical product and packaging

management

946-461 N1TIANITYBINNAITAAIAUVUYIUINTSG 3((2)-2-5)
Omni-Channel Management
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Channel basics; the Omni- Channel ecosystem; channel power; channel relationships;
marketing channel conflicts; retailing structures and strategies; wholesaling structures and strategies;
franchising structures and strategies; end- user analysis; segmentation and targeting; Omni- Channel

strategy; and related supply chain management

946-462 FUNUIMNIINITAAIN 3((1)-4-4)
Seminar in Marketing
Rouly : WAvInddusnudalidindr 15 wiaefa
Requirements : Pass Professional Core Course not less than 15 credits
msiwszsiaanunsaflutiegty nmsuszgndldmnuiuasnauimanismainiiionisesnuuunagns
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Analysis of the current situations; application of marketing knowledge and theories to design
marketing strategies; marketing analysis and decision making; solving marketing problems in the form of

a case study

946-463 N1SANEIAUAIIDATININITAANNA 1 3(0-9-0)

Independent Study in Marketing |

Rouly : WAvdndduanudalisindt 15 wiaefa

Requirements : Pass Professional Core Course not less than 15 credits
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Literature review and topic proposition in marketing supporting start- up business,

innovation-driven business, fin-tech etc. in area base. ,current research method in marketing,
marketing research design in marketing 4.0, research proposal development in marketing; research

proposal presentation under advisory of instructor

946-464 NSANWIAUAIIDATENINITAAIN 2 3(0-9-0)
Independent Study in Marketing I
Fouly : dudndndsdunnudalisindt 15 witeAn wazsedvn 946-463 n1sAnEIAUAT
dasznenNITNan 1



Requirements: Obtaining not less than 15 credits of professional core courses and 946-

463 Independent Study in Marketing |

nsimuntiide Ussiiudidn@nwaule Weadesiudndnluaniunisaleds enduesdainui wada
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Choosing a marketing topic of students’ personal interest in real situation; knowledge
application in technical analysis of marketing data for problem-solving; marketing operation forms;

presenting a report about a study of a particular topic or problem

946-465 NSATIUAIIUNZDNANNIANGINIINITAAN 1(0-2-1)
Pre-Cooperative Education in Marketing
mmé’tﬁ‘yaaéfuLﬁmﬁ’ug‘dLLUULLazﬂizmumiamﬁaﬁﬂw msUfuiflewmieunumsondmiu
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Fundamental knowledge of cooperative education types and procedures; work-life

adaptability in terms of knowledge application and skills required for work completion; problem-

solving; communication skills; teamwork; and attitude adjustments for work-life readiness

946-467 NFIANTTNANAI LA 3((2)-2-5)

New Product Management
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Concepts of new product and service management development based on sustainability

, stakeholder and mankind and society concern ; administration; analytical techniques in designing
and managing new products and services; entry market analysis; entry market development;

concept adjustment to customer need or desire; product concept selection; marketing mix

946-468 NMIAMALTITURUSAW 3((2)-2-5)
Relationship Marketing
wAakarnguiisIfunInaIATsduius AN MseoniUUNagNENIAAIALTId LS 1S
Andulanienisnann deyaasaumaniinisnan anuduiusiudidiulidiuds matauuazaiiasdna
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Concepts and theories of relationship marketing; design of relationship marketing strategy;
marketing decisions; data marketing; relations with stakeholders; developing and creating strategies used

to sustain relationships

946-469 N1sRANALDAMNEIDY 3((2)-2-5)

Sustainable Marketing
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Marketing administration based on economics; social and environmental responsibility;
problem analysis from negative impact from marketing and business operation; social responsibility and
sustainable development- led strategy formulation as a marketing competition; concerning of
stakeholders for building sustainability of economics; ecosystem and society with ethical

implementation

947-118  ddiAgsna 1 3((2)-2-5)
Business Statistics |
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Statistical analysis of business problems; definitions, scopes, and benefits of statistics; data
collection and presentation; measures of central tendency; measures of dispersion; probability; probability
distribution of random variables; estimation; hypothesis testing; test of association; use of statistical package

for data and presentation analysis

947-311 @dmiion1sIse 3((3)-0-6)
Statistics for Research
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Definition, scopes, and benefits of statistics; collection and presentation of data; measures of

central tendency; measures of dispersion; estimation; hypothesis testing; Chi- square testing; analysis of



variance; regression and correlation analysis; use of a statistical package for data analysis and

presentation

948-260 AUARE3ETIA waznsFemsludnnnisnana 3((2)-2-5)

Creativity and Communication in Marketing Professional
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Concepts and theories for business presentation; process, methods, principles of strategic
design; effective strategies for persuative promotion and gaining acceptance of particular target groups;
the way to organize an activity for a specific situation; processes to enhance creativity and
communication skills for successful marketing career and not conflict to ethics in marketing and

stakeholder responsibility

948-261 N15AANNTENINNUTTINA 3((2)-2-5)

International Marketing
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Concepts and business process related to international marketing including import - export;
foreign investment, strategic marketing for globalization, factors affecting international business process;
understanding of international consumers and creating appropriate marketing strategies in order to link
international business environment, international market opportunity search, and development of

international marketing strategies

948-263 N1FILATILUNNIINAA 3((2)-2-5)

Marketing Analytics
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Principles of marketing analytics; concept of data driven marketing; tools for marketing fact
and insight investigation from empirical data; segmentation; targeting and positioning using data analytics;

satisfaction management; customer life cycle management; consumer behavior forecasting; customer



choice identification; marketing decision optimization; marketing activities efficiency analysis; ethics in

employing business data and analytics

948-360 NAENSUAZNITIANITIINT 3((2)-2-5)

Price Strategy and Management

3183 1UIAUITEUNDY: 946-160 “ANNITAAINA

Prerequisite: 946-160 Principles of Marketing
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Price policy; price strategies; price adjusting, and using price as a tool in marketing
promotion; the relevance of price setting to another marketing mix; marketing factors affecting

firm profits; price in economics; cost analysis; break even analysis

948-361 N1FIANITUUTUALTINAYNS 3((2)-2-5)

Strategic Brand Management
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Definitions and significance of brands; brand components; brand identity; relevant of brand
and marketing; brand image. brand strategy; brand architecture and design; brand equity and consumer
based brand equity modeling; source of brand equity. brand personality; brand positioning; brand
component; integrated brand communication; brand dynamic; brand life cycle management; legal and

ethical brand protection

948-364 ANUANAITINATIALAZNITODNLUUNINNITAAIA 3((2)-2-5)

Creativity and Design in Marketing
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Principles and techniques of marketing design; human psychological components in reading
and perceiving works of design, the design of logos, trademarks, packaging, graphic design for
organizations; positioning trademarks on products; computer-aided design and model presentation; using

computer programs for marketing media design



948-366 NAYNSNIIAAIAAINA 3((2)-2-5)
Digital Marketing Strategy
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Studying and understanding concept of digital technology for proposing consumer centric

marketing strategy in digital era; understanding issue and challenge of digital technology in marketing

competition; applying and implementing digital technology for building competitiveness; proposing and
applying digital marketing strategy; designing successful performance measurement of digital marketing
strategy

948-460 AWNIANLINIINITAAIN 6(0-40-0)

Cooperative Education in Marketing

Rouly : dwdutnAneduli 4

Requirements : For fourth-year students
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On the job training as a temporary full-time employee in the position appropriate for

knowledge and competences; connecting theoretical knowledge and actual practice, either as
the full time staff or in the form of project, in consecutive 16 weeks; reporting the work or project
progress to the university supervisor and the field supervisor within the first 10™ week; presenting
the project/study results derived from the work practice before work completion; obtaining
constantly supervision and advice from the university supervisor and the field supervisor on a

systematic basis



948-461 nsiludusznaunisuaznisudsugsia 3((2)-2-5)

Entrepreneurship and Business Transformation
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New business venture; new marketing identification; organizational innovativeness acceleration;
business transformation for competition response; innovation and agile driven business management;
human centric business model design; entrepreneurial marketing; business fundraising; new venture risk

management; change management and ethic in business
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PLO 1 &M313092NLUUNAYNSNN JamsiSeumsasuvainvanesUeuy | 1. Yssliuanudnlanmguglaenis

n1sAaIAd s uA e IuNIa] TaLtuANUTIAT LA NG ¥ VAFOULRY NANNIAKAZUAIENTA
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