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460-501 yaImmadudilszneumaFauianssy 6 ((5)-2-11)
(Innovative Entrepreneurship)
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(Human Resource Development and Contemporary Operation Management)
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(Excellence Strategic Management)
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(Designing and Managing Brand to Success)
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(Leveraging Business through Creative Marketing Management)
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(Digital Marketing and Analytics)
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460-501 ya3xnmaiudilszneumaiBauianssu 6((5)-2-11)

(Innovative Entrepreneurship)
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Characteristics of entrepreneurs; necessary skills for entrepreneurs; developing and evaluating entrepreneurial
opportunities; developing plan for new ventures; innovative entrepreneurship; the application of new technology in
business; internet of things; blockchain; artificial intelligence applications for business; social media platforms; ethics and
cyber security; business; social media platforms; ethics and cyber security; business research methodology; the using of
research process to solve business problems; researching planning; document searching; literature reviews; research

process design; data collection; data analysis; interpreting results from research processing; the using of software

packaging for data analysis and data presentation; field trip for work integrated learning from real workplace
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(Human Resource Development and Contemporary Operation Management)
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Laws of the establishment of a business enterprise, laws related to business activities, laws of financial
instruments, personal income tax, corporate income tax, value-added tax, specific business tax, custom duty, excise tax,
ethics in business and taxation; general management concepts and key functions of management, planning, organizing,
leading, controlling, Human Resource Management (HRM) concepts and practices which support managerial functions
effectively and efficiently, Organizational design concept, recruitment, development, retention, motivation, competitive

advantage for sustainable growth; operating management; contemporary operating systems design; planning; business



quantitative analysis; concept and principle of lean management; the application of lean management and kaizen in
organization; improvement and development of production process; waste management; environmental concern and

corporate social responsibility; field trip for work integrated learning from real workplace

a (v dJ a
460-503 gaImIMsdamsnagnsgaNnilida 6((5)-2-11)
(Excellence Strategic Management)
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Strategic management of business; application of strategy in corporate, business and functional level; industry
analysis; competitive rivalry and organizational structure; company growth strategy for diversifying into various business
types; case studies; financial reports in compliance with law and regulations; financial report analysis and security
measurement; financial report forecasting; business valuation; analysis and investment decision; source of capital; capital
structure and cost of capital; capital raising; distribution to shareholder; field trip for work integrated learning from real

workplace
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(Business Data Analytic and Business Intelligence)
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Introduction to design thinking and creativity; creativity process and creativity development techniques; human
information processing; cognition; perception; attention; user-centered design; user research; persona scenarios; design
principles; prototyping; heuristic evaluation; user testing; big data component; big data management; big data analysis;

business opportunity from big data; data mining; example of organization using big data; cluster analysis with statistical

program; application; field trip for work integrated learning from real workplace
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460-512 ya3x 1 Ianssuaznshaad Nassadmiulangsnolva 6((5)-2-11)
(Innovation and Creative thinking for the New Business World)
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Innovation concepts; administrative innovation environment; innovation creation and development process;
intellectual property registration; innovation development for applying to business; value creation; thinking methods and
creating value change for competitive advantage; new demand creation; brain and human thinking pattern; creative
thinking skill development; creative thinking technique; questioning technique for stimulate thinking; innovation creation
with several thinking; innovative strategy concept; innovative strategy creation process; field trip for work integrated
learning from real workplace
460-513 ¥AINMINAMINFINVAING 6((5)-2-11)

(Digital Business Development)
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New business paradigm; knowing laws, rules and regulations in digital business; innovation and strategy for
digital business; understanding finance fundamental; digital content management; reaching customers with digital
marketing; graphic design by digital media; promoting business with digital advertising; digital marketing on social
media; delivering and selling products online via internet; doing financial payment and transaction by digital money;

developing business with new media; formulating a digital business plan; workshop on digital business plan; logistic for

digital business study visit; field trip for work integrated learning from real workplace
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(New Venture Creation and Opportunity Evaluation)
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Analysis of internal and external business environments; effects of environments on business; trend and market

analysis; identify business opportunity; opportunity evaluation; feasibility analysis; challenges and problems of new

ventures; formulating strategies for new venture; business activities: production, marketing, finance, accounting, and



human resource management; relationships among business functions; New venture creation process; business life cycles;

business concept development and writing a business plan; field trip for work integrated learning from real workplace
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Issues and experiences in doing business in disruptive era by CEOs as guest speakers; learning from vision,
positive thinking, and creative ideas; principles and methods of undertaking sustainable business in disruptive era;

competitive advantage; value creation; business ethics; corporate social responsibility; field trip for work integrated

learning from real workplace

460-516 qm?mﬂszaum‘mﬂgsﬁﬂan 6((5)-2-11)

(Global Business Experience)
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Global business environments; practices and processes in doing global business; the analysis of joint venture;
international trading; cross-cultural thinking; international marketing; international finance; international human resource

management; International supply chain strategy and logistics management in modern business; supply chain network

design; international business experience; field trip for work integrated learning from real workplace
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(Designing and Managing Brand to Success)
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Concepts and importance of brand; brand management; evolution of customer insights in brand building; brand

identity analysis and design; brand value chain; brand equity; brand value proposition; brand positioning; designing

marketing programs to build brand equity; brand communication; brand storytelling; branding in digital era; developing



brand equity measurement and management system; connecting brand to customer-self; rebranding; creating customer

experience toward brand; global brand management; field trip for work integrated learning from real workplace
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(Leveraging Business through Creative Marketing Management)
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Concepts of modern marketing management; marketing environmental change; creating marketing opportunity;
interaction between consumer behavior and marketing management; encoding consumer behavior to design marketing
mix; designing consumer behavior to response marketing goals; forecasting consumer behavior future trends; integrating
modern marketing mix; creative marketing strategy; ethics for modern marketers; field trip for work integrated learning
from real workplace
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(Digital Marketing and Analytics)
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Concepts and interesting issues of digital marketing; digital marketing environments analysis; digital marketing
mix; digital technology adoption; creating customer journey map; managing marketing mix in OMNI channels; digital
marketing strategies; customer experience design; digital service quality; content design and management; digital content
planning; online customer engagement; relationship marketing using digital platforms; digital marketing metrics and

analytics; field trip for work integrated learning from real workplace
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(Minor Thesis)
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Self-study focusing on business problems; with developing research problems from real situations; student

must submit a minor thesis proposal to committee for approval, defensive exam, and minor thesis or part of minor thesis

must be made public to be searched
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(Thesis)
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Study and research in business administration with developing research problems from real situations based

on courses in curriculum under supervision of advisory committee
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(Thesis)
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Study and research in business administration with developing research problems from real situations based on

courses in curriculum under supervision of advisory committee
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