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3((3)-0-6)
3((3)-0-6)
3((3)-0-6)

19((19)-0-38)

1((1)-0-2)
2((2)-0-4)
2((2)-0-4)
1((1)-0-2)
3((3)-0-6)
3((3)-0-6)
3((2)-2-5)
2((2)-0-4)

15((14)-2-29)
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388-100
472-201
472-212
472-216
472-122
895-001
XXX-XXX

XXX-XXX

MmamsAni 2
472-200
472-214
472215
472213
472-217
472-301
001-102

472-328

3.1 unumsanyvangasUsyanaesanu 2+2)
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A4 A 7
quanzieIioUNYYY
Rulunszih
@ o < FJ
mIsamsuIanssuuazanuiugilszneums
a 4 a
MINATIEHEIND
usaiuaalanagnouasmMsdisnvoFw
A4 Aa
Walloand
A a = o
AonruIAImAnEINg 11
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AonruIAImAnEINg 11

ERLY

o A ¢

Usz Toniivouuybd

a ) v 9
myRudmsudilseneums
ARUUIBFIND
MIAAADADEITNINGTNY

a A A o v Y
gy unseslodmsulsznoums

Tudod30n 101

MINAUINGIBTUIAZANUTUAA T UADTIANYDIFINY
o
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EREY

ONF1T 2-1

1((1)-0-2)
2((2)-0-4)
2((2)-0-4)
3((2)-2-5)
2((1)-2-3)
2((2)-0-4)
2((2)-0-4)
2((2)-0-4)

16((14)-4-30)

1((1)-0-2)
3((3)-0-6)
1((1)-0-2)
3((2)-2-5)
8((4)-8-12)
2((2)-0-4)
2((2)-0-4)
3(0-63)

23((15)-16-38)
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Middlesex University, United Kingdom

=h.

il

3

#ian A3 BA (Hons) International Business Administration

ONF1T 2-1

Semester 1 and 2

Credits

ACC2222 Accounting & Finance for Business

HRM2118 Human Resource Management in Practice

MKT2001 Marketing Research and Insights

MGT2222 Operations Management

Total Credits

24
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"’ll’f]\iﬂiu%ﬂiillﬂﬁ‘ﬂ?ﬁﬁﬁﬁﬂgﬁi"l

ﬂﬁlﬂ’gﬂi BA (Hons) Business Management

Semester 1 and 2 Credits

HRM2007 Work, Organisation and Society
MGT2546 Business Environment Analysis
MGT2220 Operations Management
Optional Module:

— Brand Management

— Consumer Behaviour

—HRM in a Global Context

— Human Resource Management in Practice

Total Credits 24
: v v
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3.1 uwumsanyvangasUsyanaesaniy 2+2)

Middlesex University, United Kingdom

i 4

i @A BA (Hons) International Business Administration

ONF1T 2-1

Semester 1 and 2

Credits

MGT3123 Global Business Strategy

MKT3456 International and Cross-Cultural Marketing

ECS3366 International Finance

Optional Modules:

- MGT3009 Global Supply Chain Management

- HRMB3015 International Leadership

Total Credits

24

9
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H v
wngme : Mliulpeseinveainedegdyanena/asunladidmunnuinzay el 1

AANHUIVOINVENITUMIUIHITHANGATA

ﬂﬁlﬂg’ﬂi BA (Hons) Business Management

widlu o

LY
nangns

Business Management

Credits

MGT3170 Strategic Management

Option

Option

Option

Optional Modules:

- HRM3007 Equality Diversity and Inclusion

- HRM3024 Contemporary Issues in Managing a Workforce

- MGT3550 Global Supply Chain Management

Total Credits

24
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3.2 nnumsanvangasUsyanaesaniy (3+1)

1] 1
= =) =

{ ~ I~ a @ a 4 =
Ymsaneif 1-3 BeunumInerdeasvaiuasuns uazilf 4 Souh University of the West of England %150

Middlesex University Tagidonizoulunangns lanangasniie aail

3.2.1 University of the West of England, United Kingdom
Wﬁﬂ’g’fﬁi BA (Hons) Business and Management Top-Up 3+1 FIUIU 120 HUIYAA ﬂﬁﬂﬂﬁﬁﬂijﬁi% H3e

Husly 18 Wiena Yo IHINNATAVAIUASUNS

3.2.2 Middlesex University, United Kingdom
TidenGou “Vréyﬂ’qm Iiv ﬁﬂgﬁ 3 BA (Hons) Business Management (Innovation & Entrepreneurship)
1-Year Top-Up %30 BA (Hons) Business Management (Marketing) 1-Year Top-Up 311U 120 #1280 @aﬂﬂﬁﬁﬂq A54 W30

Wusly 18 ¥iena Yo IMININATAVAIUATUNS
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142-118
142-239
472-102
472-103
472-105
472-111
472-112

472-121

mamsAni 2
001-103
142-119
472-101
472-104
472-113
472-114
472-115

472-221

3.2 nnumsanvangasUsyanaesaniy (3+1)
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MIAINATIATOINDFIND

U

2((2)-0-4)
3((3)-0-6)
2((2)-0-4)
2((2)-0-4)
1((1)-0-2)
3((3)-0-6)
3((3)-0-6)
3((3)-0-6)

19((19)-0-38)

1((1)-0-2)
2((2)-0-4)
2((2)-0-4)
1((1)-0-2)
3((3)-0-6)
3((3)-0-6)
3((3)-0-6)
3(2)-2-5)

18((17)-2-35)

ONF1T 2-1
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MAmsAn I
472-201
472211
472-212
472-216
472-122
XXX-XXX

XXX-XXX

MmamsAni 2
472-214
472-215
472213
472217
472222

001-102

3.2 nnumsanvangasUsyanaesaniy (3+1)
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2((2)-0-4)
3((3)-0-6)
2((2)-0-4)
3((2)-2-5)
2((1)-2-3)
2((2)-0-4)
2((2)-0-4)

16((14)-4-30)

3((3)-0-6)
1((1)-0-2)
3((2)-2-5)
8((4)-8-12)
3((3)-0-6)
2((2)-0-4)

20((15)-10-35)

ONF1T 2-1



MAmsAn I
388-100
472-321
472-322
472-323
472-324

895-001

mamsAni 2
472-200
472-301
472-325
472-326
472-327
472-328

472-421

3.2 nnumsanvangasUsyanaesaniy (3+1)
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1((1)-0-2)
2((1)-2-3)
3((2)-2-5)
3((2)-2-5)
3((3)-0-6)
2((2)-0-4)

14((11)-6-25)

1((1)-0-2)
2((2)-0-4)
3((3)-0-6)
2((1)-2-3)
3((2)-2-5)
3(0-63)

2((1)-2-3)

16((10)-12-26)
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3.2 smumsﬁny“mé’ngmﬂ‘%mutymmamﬁ’u 3+1)
University of the West of England, United Kingdom

i 4

1ia| NgA3 BA (Hons) Business and Management (1-year Top-Up)

Semester 1 and 2 Credits

UMCDEFS-30-3 Business Project

UMCDQ3-15-3 Academic and Professional Development

UMSDQ5-15-3 Business Strategy

UMOLML-15-3 Managing Organisational Change

UMSDMK-15-3 Integrated Business Management Simulation

UMKDCA-15-3 Brand Management

Free Elective

Total Credits 18
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3.2 nnumsanvangasUsyanaesaniy (3+1)

Middlesex University, United Kingdom

i 4

‘l‘iﬁ"ﬂgﬂ‘i BA (Hons) Business Management (Innovation & Entrepreneurship)

(1-year Top-Up)

Semester 1 and 2 Credits

MGT3314 Strategic Management

MGT3014 Innovation Management

MGT3016 New Venture Development

MGT3015 New Product and Service Development

FIN3020 Entrepreneurial Finance

MGT3017 Small Business Management and Development

Total Credits 18
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3.2 nnumsanvangasUsyanaesaniy (3+1)

Middlesex University, United Kingdom

i 4

‘l‘iﬁ"ﬂgﬂ‘i BA (Hons) Business Management (Marketing) (1-year Top-Up)

Semester 1 and 2 Credits

MGT3314 Strategic Management

MKT3014 Service Marketing Management

MKT3011 Global and Cross Cultural Marketing

MKT3019 Marketing Strategy and Implementation

Option

Option

Option

Total Credits 18
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ABBTLIY 18IV
[ a a v A a Y | Y
nangaIuIMIgInladia mvInmsdamssazanuiudilsznoums

(HANgATNMITIA / riangasUTuilge w.a. 2565)

. eI m AN
v a = Y % 4' Q'J A
001-102 ﬂﬂf,ywmmmgni]wammnmﬂmummiwmummw 2((2)-0-4)
Sufficiency Economy Philosophy and Sustainable Development Goals
AMUMNEG HANMS LuAa anuday tazithwinevesnanlSyanveussugnaweliios HanN1INT U
o o o s o a4 a o o o
ﬂaﬂﬂWil"lsl'ﬂ% Laﬁﬁﬁﬁ WAUT MITNAUINIUAITATNTESIIY uamﬂmmamswwumﬂﬁu NITAUATIEUNITUIANTANT
Yy H ]
wsgs1n liszgnd 19 luiunszduynaa eernsgsnons oguasuluszauiesnu wazszaudszma i hlgnisswann
oA
DYNYIYU
Meaning, principles, concept, importance and goal of the philosophy of sufficiency; work principles,
understanding and development of the King’s philosophy and sustainable development goals; an analysis of application of the
King’s philosophy in the area of interest including individual, business or community sectors in local and national level,

leading to a sustainable development

001-103 Todagaiuniludilsznoums 1((1)-0-2)
Idea to Entrepreneurship
I a 4 a a ) a
ﬂWiL‘]Jtu:‘]Ji%ﬂE‘J‘]_Iﬂ”Ii fﬂi’JLﬂin‘Viﬁﬂ?Wll’Jﬂéjﬂﬂ‘hﬁﬂﬂ ﬂ”lillﬁ’N‘VHTi‘JﬂWﬁ‘V]N‘h;iﬂi] NITIANULUINA
a 9 A A a o '
ﬁiﬂﬂﬂ’mmi@\iﬂﬂ‘ﬂN‘ﬁqiﬂﬂﬁllﬂi“ﬁll
Introduction to new entrepreneur creation; business environment analysis; survey for business opportunity

analysis; using business models with modern business tools

142-118 MPVINGHIFINMS Wanazya 2((2)-0-4)

Academic English: Listening and Speaking

MBI demsmedumsiaazyamuunaunnlugiase$15u 419518ms Tnsiiend
ameuas Msliasginms szmauuiunamsnie lugaiio MIainEzMIya matiansyalu
VFUNAE) 19U MIUAAIANUAATY MIABVAMNN  MIdeunauni msnawminyzsuiutazesouanumnoy
Lﬁawﬂaauﬁ”ﬂizﬁmammmmmméﬁﬂqy

A course focusing on communication skills; listening and speaking through daily life conversation, news, tv
programs, movies; listening in academic contexts; announcements in formal settings or in workplace; speaking skills practice:
speaking techniques for giving opinions, answering questions, making conversation; skills building for English proficiency

test preparation
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142-119 MPIDINGHTIITING D 1UIBZVYY 2((2)-0-4)
Academic English: Reading and Writing
fugumssnazmsBounusingucinms mssnifieanudile SrutfieriunuadmAn 81
iiesulaanuddauazmsmideyasieaziden miewanim mesmitethdeyaulFlunudon msiauinyzms
Feu TassadralszTen svuumaien msdeuiiomediaennde Msa31a1u MInean1w MInetony s
wseuaNundeud S umsaeuiAsTAUANNAINTAMMEISINYY
Fundamental English reading and writing for academic purpose; reading comprehension; reading for vocabulary
building; identifying main ideas and specific information; reading between the lines; reading for writing; writing skills
building: sentence structure, writing mechanics, writing with coherence, summarizing and paraphrasing; English proficiency

test preparation

142-239  Aademsantiuigia 3((3)-0-6)
Arts of Living
a o A a Vg v v A o v YA a Y4
Aadzmsautiuiinedruilugy madrlaaues i lasssunavesnywd uazdrlagou nsitlalansiend
o 9 @ ' 4 v ' ] s A v o g oA

Gluﬂ?i‘ﬂ'lﬂ’]'llll"’ll'lsli]Lm%EJ’EHJiﬂﬂ’ﬂlllmﬂﬁNﬂ'ﬁﬁ’ﬂﬁ'ﬁuﬁgﬂ'ﬁllﬂﬂiy)ﬁ1@EJNﬁi'Nﬁﬁiﬂlﬁ@ﬂ?iﬂgi’]ﬂﬂu@ﬂ?ﬁﬁuﬁ N3
@ aa v o v A W Y A A ad a a A g
IAMIBIMsUsuarsulenuanmnasunlasuiilasnasanal IﬂElll‘W‘LlﬁTL!i]1ﬂﬁ§llla$ﬂﬂ1ﬂﬂlﬂl\uli\1

The art of living a fulfilled life; self-awareness and understanding of human nature and other people; opening
one’s view towards the world, processing and embracing the differences; communication skills and creative problem solving

skills for peaceful co-existence; life management and adaptation to the moving environment on a good basis of consciousness

and healthy mind
A A ¢
388-100 FUANIZINBIWIUNYBE 1((1)-0-2)
Health for All

ﬂ’ci”ﬂmiuazéﬂzumumsﬁﬁw%%%uﬁugm ﬂﬁﬁﬁms%’m%ﬁm‘%uﬁugmiuﬁﬂmmitﬁfﬁ’mm IGTTE
gy iniafinutes dyyiaidon ms'ﬂimﬁuuazmi@umﬁmﬁ’ummmmsmm%m
MIQUAGUNNAINIY umﬁﬂﬁ’ugmgﬁmﬁuqmmwuazmiﬁ%’mﬁ?uqmmw miﬂ;‘guwmmmﬁmﬁ'u

Principle and steps of basic life support, practice of basic life support in simulated situation; common mental

health problems, warning signs, initial assessment and care; concepts of health and health promotion; first aid

472-101  wndaRulafnSumsinaueediiendn 2((2)-0-4)

Growth Mindset for Professional Presenter

miﬁmmﬁ’mgzms?%amsmmé”mqﬂumsﬁuaua Tasesumsduaue msnauanuamsolums
WeUFIFIMT MIAARENUNANUNININMS UuuumMsdNduenars wuuwuveInsiaue Msdnmsdaasou

o o o
Laﬂmmazqﬂﬂimmaiumimmua ﬂﬁ@lﬂﬂ"lgl}f]‘]iﬂﬂ'm
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Development of English communication skill in presentation; outlining presentation; develop ability to produce
effective and appropriate academic writing; concepts of plagiarism; reference styles; presentation pattern; performance

practices in preparing the document and equipment used in the presentation; handling questions

472-102  AUUANNZA] 2((2)-0-4)

Creative Thinking

AUAAATONNTOULAZNITNTZTVIUAIINAR ﬁlﬁlu1ﬂ313\lﬁﬂﬁ%}1\1ﬁiiﬁ’ﬁhuﬂ?ii%ﬂll’dll@\? UHUAIANNAR
mMylSuyuuealul tazms@uNUIMaNUA

Thinking out of the box and generate ideas; developing creativity thinking through brainstorming; mind

mapping; reframing and role playing

472-103 MuaeInNN 2((2)-0-4)

Black and White

:
aa o A Y

o Y 1o A o ] ¢ A aao Ay o
Gligﬁuﬂllﬁ&’gﬁﬂWﬂuﬁﬂﬁﬁﬂllcl,uQﬂﬂi] a Liﬂugiuﬂ?ﬁi‘]ﬁﬂi&’TEI‘])"LH]Wﬂﬁﬂﬂfﬂﬂmwgﬁi']ﬂﬁiiﬂﬁﬁﬂll Uag
Yo o o YA an o
N Uﬂuﬁi?ﬁliﬂﬂﬂ?ﬁi‘]ﬁﬁﬂﬂﬂﬂa
Understand and know social media in digital age; creating benefit for society by using social media; understand

the disadvantage from using social media

472-104  dnnaauley ]lanesdu 1((1)-0-2)
Local Arts and Fabric
< ' 3 a 40z ¢ a & . 2
Foui mugua i luaufalzvesteau muilse Temivesdails aztounnuiluegmeludediu
A ! A A y A A = a Yo
WIUNINTTUY LFU mimwuﬂ“lu‘ﬂmaumauaﬂL‘]Jaauuﬂﬂmmmaugﬂmgﬂ;wu
Learning, knowing value and appreciate the local arts; knowing the arts of reflecting life of local people through

visiting and exchanging knowledge with the community leaders

472-105  guMNA 3GV 1((1)-0-2)
Keeping Fit: Enjoy Healthy and Happy Life

~ = Aa A 9 o A Y o w P a =
ﬂWiquﬂWWﬂLLﬁgﬂf?ﬁﬂﬂQTqu ﬂTiGl"]fﬂi]i]EIL‘]J?J\W]uéll't‘)\?fﬂiﬁﬁﬂfﬂﬁ\iﬂTﬂLlagﬂﬂ'ﬁlﬁﬂ'ﬂlﬂlqﬁUﬂWWﬂ

a

o v a 9 ) ' o 9 o o w
ﬂ'J']llﬁ"lﬂilJGluﬂ'ﬁlﬁﬂJﬁ'i']\?ijﬂJﬂ'lWﬂ\?ﬂNiNﬂ']fJ ﬁ]ﬁslﬁ] uazm‘inmmmﬁﬂ ﬂ'J13Jﬁ1ﬂiUu"IJ?J\1fﬂiﬁWTﬂ'ﬁﬂ@ﬂfﬂﬁNﬂ']fJ

@

o v o J ! ) a o a 1
AWITONANANUTUNUTISHINYAND mmmﬂmmmmiﬁmmm Llﬁ%uﬁﬂﬂ?iﬂuaﬂga
Living healthy and happy life; applying basic techniques regarding fitness and keeping healthy; the importance
of physical, mental and emotional well-being; sports and fitness improve relationships among individuals; a necessity to

overall happiness and healthy eating habits
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472-201 Rulunszih 2((2)-0-4)

Pocket Money

ANUAIAYVDINITODURY miaathnneniseon Namums 14sieuaznisesuediaiisz@nam ms
faiiueeuitensdinnidu

The importance of money saving; saving target; saving and spending plan to achieve target effectively;

calculation of saving for emergency case

¢ A ¢

472-200 Uszlatunounyud 1((1)-0-2)

Benefit of Mankinds

o A a 4 @ [ a @ o
ﬂ']i‘Vl']ﬂfl]ﬂiiﬂl%ﬁuﬁm?ﬂ?iﬂﬁﬂﬂ??ui Lﬁ}uﬁaﬂﬂi%ﬂg?ﬂlﬂﬂlﬁiyﬁﬂﬂwmﬁﬂﬂ UanNNIINIINIU ﬁaﬂﬂ'ﬁl"l?']ali]
Y =2 o A ¢ A s A A &

LUIDN WU L‘W’E]‘]Ji%TEJ‘])’HLWﬂHlIL!‘HEJL‘]JHﬂ%V]‘H‘LN

The Integrative activities emphasizing the philosophy of sufficiency economy, work principles, understanding

access and development of King’s philosophy for the benefits of mankind

472-301 ‘:ﬁ!éllﬂﬂﬁﬂﬂ 101 2((2)-0-4)

Survival 101

Y =) 4 J 9 @ tal A 1 [ ]

mJﬂmmmﬂugmﬁmmaﬁaﬂ mmﬁ"lmﬂtymmwwwm ﬂ?ﬁl@?@]?ﬁ@ﬂiuﬁﬂ?uﬂﬁm@ﬂﬂ ] NUANANDU LBU
o a " a I /R a a 9 o o Yo o YA Y
NYTTTIUBIN uwuﬂu"lm HINIY u,a:me;mimﬁum mmﬂug“lumiﬂmﬂuﬁummﬂnaiﬂam ua:uummmgﬂ"lﬂ"lﬂ
Y5uldluaiailseiriv

Understand and learn how to survival; how to handle the situation; survive in different situations such as natural

disasters, earthquake, flooding, and tsunami disaster; learn self-defensive to protect from crime; and apply the knowledge in

daily life

895-001 wailoiia 2((2)-0-4)

Good Citizens

umn wihi wazanusuisseusedenn lugusnadios mysasadsumedann NG ANTLATAN
ANuENEMA MIogiamnumeladenuny iansssy

Role; duty and social responsibility as a citizen; social organization; law; right; liberty; equality; living together

in a multicultural society
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472-111 IATHEMEATNIGIND 3((3)-0-6)

Business Economics

ANNMINEANBALLAZ T MIANBUATHMans TyruATugn mythnthfivesszuiAsughe gilaed
aUmuiazs A anwdanguvesglasiiazguniulunsUfin amsawvesszuuas g noufuaznizuiunsi
Artedlumsilsziiuma melduszanna Gule uazmsanm sasnenilo Sty sefusa s Aa
M3tsz ulewremsNuiazMInas MInauEazMIIYay lamauasygne

Meaning, nature and methods of economics study; economic problems; functioning of the economy; demand,
supply price, elasticity of demand and supply, application of demand and supply; The overall pictures of the economy; theories
and methods of measurement of output; national income; inflation; unemployment; interest rates; money supply; price level;

wages; balance of payment; monetary and fiscal policy; economic development; and economic growth

472-112 msdamsuazanududisznoums 3((3)-0-6)

Management and Entrepreneurship

waRamssamsganaazanmiudilsznenms nihfiuasinuzaesduims Uszanuasqudnyue
HU32NOUMS NMIINUAY NMTIABIANS M3 MIAILAN 138535uMIgInanazms A eadienamssanmslugn
AvTTA HAZUNUINVBIUIANTTNADTININALNTIANTT

Management and entrepreneurship concepts, roles and skills of an executive; types and characteristics of

entrepreneurs; planning, organizing, leading, controlling, business ethics, and use of management tools in the digital era and the

role of innovation in business and management

472-113 nanmsaaadmsudlsznoums 3((3)-0-6)

Principles of Marketing for Entrepreneurs
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Key marketing concepts, marketing's role; marketing environment; marketing information system utilization;
foundation of customer behavior; the application of segmentation, targeting, product positioning; utilizing entrepreneur mindset

to develop business solutions for market opportunity; marketing mix formulation; social marketing
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472-114 msyrdmsudszneums 3((3)-0-6)

Accounting for Entrepreneurs
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Concepts, and objectives of accounting; benefits of accounting information; accounting ethics; financial
statements preparation; cost concepts and cost calculations; managerial accounting tools for planning, control and decision
making, i.e. cost-volume-profit analysis, budgeting, variance analysis, performance measurement, and relevant costs for

managerial decision making

472-115 msdamsauuazin 3((3)-0-6)

Managing People and Team
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Human resources functions and managing teams; departmentalization; human resource planning; recruitment;
selection; training; compensation and welfare; employee motivation; performance appraisal; promotion; job rotation;

disciplinary action; termination; collective bargaining and labor relation

472-211 MIVANIMIAUHUNY 3((3)-0-6)
Operations Management
° = A A a 4 a a s A v Aa
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Implementation of mathematical theories and tools for business planning; analysis for decision making and
problem solving; operation systems; forecasting techniques; introduction to manufacturing planning; introduction to quality

control

472-212 msdamsuianssuazanniudilsznoums 2((2)-0-4)
Innovation Management and Entrepreneurship
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Concepts of innovation and creativity; setting a strategy for innovation and creativity at a firm level;
fundamentals of entrepreneurship theory: process and practice; innovative idea generation in establishing a start-up business;
screening the external environment for business opportunities; developing market research skills; acquiring entrepreneurial

competencies to utilize in the future

472-213 nnﬁﬂﬁaﬁamimagiﬁﬂ 3((2)-2-5)
Business Communication
s a VA a o a VA A v YA 9
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FIN0
Elements and forms of business communication; principles in communication; e-mail writing; communicating

with business stakeholders; business presentation; cross-cultural communication; personality for business setting

472-214 masludmivdlsznoums 3((3)-0-6)
Finance for Entrepreneurs
a v a A Ao F o o 3. -
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Financial planning; financial decision-making needs of entrepreneurial ventures; and financial and management

problem of entrepreneur

472-215 AYMINEFIND 1((1)-0-2)

Business Law
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Basic principles of civil and commercial code; natural and juristic persons; voidable act and voidness; property;
obligations; business organisations, limited partnerships, limited companies; licensing agreement of intellectual property;
different form of business registration

a

472216 MINNZHEIND 3((2)-2-5)
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Business Analytics
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Concepts of data analytics for business; business analytics process; data collection and data types; descriptive
statistics; probability theory; basic Excel models; design principles for effective visuals
472-217 ﬂgﬂ"?msﬂd‘;mﬁaém%’uéﬂsznwmi 8((4)-8-12)

Module: Entrepreneurial Toolkit
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Concepts of management and entrepreneurship in practice; managing techniques for new ventures and existing
small businesses; CSR; concept of Circular Economy; creating business model and business planning including operation plan,
marketing plan, and financial plan; forms of small business establishment and operations; seeking sources of funds and the
capital management; overview of information systems used by business firms; electronic business; electronic commerce;
database technology; surging interest in business uses of artificial intelligence, competitive advantage of using information

technology; social and ethical issues involved with information systems

472-411 ms%’ﬂms@anaqﬂﬁ 3((2)-2-5)

Strategic Management
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Management with long-term objectives; policy planning; external and internal environmental scanning; business
strengths and weaknesses; strategy formulation for different levels; implementation in marketing, finance, production,

evaluation, and control; case studies for business development, strategic planning, and decision making from business owners
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472-121 Iamenuazdndggnaninundudilsznoums 3((3)-0-6)

Psychology and Entrepreneurial Spirit
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Fundamentals of psychology; entrepreneurship concepts; theory of mindset; personality and characteristics;
entrepreneurial skills in the 21st century; understanding the importance of digital disruption; secrets of successful entrepreneur’s

mindset

472-122 smﬁ’uﬂmﬁlﬂmegsﬁmmzmﬁﬁﬁmm%w 2((1)-2-3)
Business Inspiration and Career Exploration
a @ @ Y ) Y ) 9 a
LUUINA ﬁ]ﬂ!ﬁﬂ‘Hmzlmmliﬂﬂuﬂ1ﬁ1ﬂﬂlﬂﬂﬂﬂi$ﬂ’f]'Uﬂ'li mimnﬂamaiumummww ﬂ'li!"’ll"li“’l]l‘l/lﬂuﬂ
' A Y 9 v g a ' Yo t4 a v a
AN 1uﬂ1§L‘W1JI’E]ﬂ'lﬁﬂ']ii]'NQ']u ﬂ'lil"’ll11%Tﬂﬂ1ﬁ1uﬂ1§ﬂﬂﬁﬂ‘l§§ﬂ%11’iﬂ ﬂ']ivlﬂi‘ﬂ‘ﬂigiﬁﬂﬂ?im@]iﬁ%?ﬂ’]ﬂﬂ?ﬂiiﬂt‘]ﬁiy}
1 a a Jd a
U 91997 1919995300 ABAIN LAz MIANEIQNY B 401U 52NEUNMTI59
Mindset, characteristics, and inspiration of entrepreneurs; exploring career opportunities; understanding of
techniques in increasing the opportunities for employment; understanding of opportunities in new venture creation; gaining
hand-on experiences from guest speakers such as visiting employers, business owners, BBA alumni, and exclusive business

trips

Y dd‘ A‘ a
472-221 MIAINAIINTAOINBTIND 3((2)-2-5)
Media Creation for Business
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Fundamental knowledge and skills on media for business; creative thinking development to design media for

business; content management for designing media; designing media for business project; delivering and measuring media for

business
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Introduction to Logistics and Supply Chain Management

MIImvesgInwazgaavnisnladaand nanmsuazmssuiivauvesianssuladaand luaiagsne
uazgeanssy aunuladaand uazuuiAamsuims laginiu mtaaussouzueslaginiu

Overview of the business and logistics industry; principles and operations of logistics activities in business and
industry; logistics costs and concept of supply chain management; measuring supply chain performance
472-321 ixsﬁﬂﬁ%“%’ﬂvﬁugmmagsﬁﬂ 2((1)-2-3)

Basic Research Methods in Business
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Principles and process of business research; research proposal writing; business research design; business

research methodology; population and samples; data collection methods; analyzing data; interpreting results; writing report and

research presentation

472-322 IYFITUNNEFIND 3((2)-2-5)

Business Ethics
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Understanding business ethics; sustainability; demonstrating corporate social responsibility; and analyzing other
ethical issues occurring in 21th century; understanding stakeholder theory; individual moral philosophy; understanding ethics
in marketing; analyzing business’ stakeholders; analyzing ethical situation using moral philosophy; applying critical thinking

skill in ethical dilemma situations; criticizing actions of others in relation to sustainability problems; criticizing ethical problems

in advertising

472-323 MIVINNNGIND 3((2)-2-5)

Business Negotiation
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Defining the nature of negotiation; developing negotiation strategy and implementation for different
stakeholders; applying negotiation principles in different business situations; developing bargaining and conflict resolution

skills in a cross-cultural setting

472-324 MIRUNeNTUIHIS 3((3)-0-6)

Financial Management
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Goals of financial management; working capital management; capital budgeting under uncertainty; the theory

of capital structure; financing; dividend policy; mergers and acquisition
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472-325 azdilumsnlasunilasesnns 3((3)-0-6)

Leadership in Organizational Change
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Knowledge, understanding, skills, and attitude of successful leaders in the globalization; personality
development; the art of leaders; creative thinking; communication; the art of managing and influencing an individual and group

behavior in organizational change; change management process

472-326 MIHVTHRUUIAATIND 2((1)-2-3)
Pitching for Business
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Essentials of business pitching; the necessary skills to deliver powerful and persuasive presentations to raise
startup funding; systematic thinking for story-telling; developing verbal and non-verbal communication skills to engage target

audience
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472-327 NIAANITUVIUA 3((2)-2-5)
Brand Management
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Concept and purpose of branding; process and method of brand management; effective branding strategy;

designing marketing and marketing communication strategy; brand evaluation

472-328 Uszaumsamsilnau 3(0-6-3)

Internship Experience
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Summer training program for third year students emphasizing on management knowledge in different
organization; learning actual working environment performance in business sector or entrepreneurship training in the Dummy
Company not less than 320 hours
472-421 msﬁmu1°ﬁ€1"e§mmzmm%’uﬁmaudaﬁeﬂmmgiﬁﬂ 2((1)-2-3)

Sustainability and Corporate Social Responsibility
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Definition of sustainability; business impacts; responses to sustainability; corporate social responsibility (CSR);
business practices for sustainability; examples of sustainable business strategies; case study from local business; developing,

writing, and evaluating a CSR project

472-422 IN3ENATINOANY 1(0-2-1)

Cooperative Education Preparation
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Cooperative education preparation; review of related literatures; personality development; presentation, report

writing techniques, and ethics at workplace; the use of office tools: Microsoft Words and Excel; the use of office equipment

472-423 annofAn 8(0-48-0)
Cooperative Education
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Job apprentice as a full-time temporary employee in a position that is suitable for student’s knowledge and skills;
integrate theory and practice at work as well as project for at least 16 consecutive weeks; report the progress to advisor and
mentor no later than week 10; present the project/learning outcomes derived from work in meeting before the end of
apprenticeship period; advisor and mentor at the organization giving advice throughout the apprenticeship period and assess the

performance systematically



ONF1T 2-1

a IS A
- IPVIBNLadN

472-231 MInanRINa 3((2)-2-5)

Digital Marketing
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Understanding the fundamental and importance of digital marketing; digital marketing macro- and micro-
environment analysis; digital marketing strategy development; digital marketing mix; relationship marketing using digital

platforms; delivering the digital customer experience; content marketing management; social media marketing; measuring

digital marketing efforts

472-232 msdamsladadnauazlagumu 3((3)-0-6)
Logistics and Supply Chain Management
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Concepts and theories of logistics and supply chain management; key functions of logistics and supply chain
such as purchasing, inventory management, warchouse management, transportation management, customer service,

international supply chain; logistics and supply chain management for entrepreneurship

472233 anudidesdulugaamnssuuimanazmanesiion 3((3)-0-6)

Introduction to Tourism and Hospitality Industry
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Roles; importance; components and scope of the hospitality and tourism industry; operating sectors in the
hospitality and tourism industry; transportation; accommodations; food and beverage; attractions and entertainment; trends;

current situation; ethical issues; career opportunities
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Tour Operations Management
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The concept of tour conducting; techniques in tour conducting; criteria in choosing attractions and destination;
client psychology; customer service; critical thinking and solving emergency problems; city and site guiding; multi-day tours;

getting and keeping the job; creating a tour; calculating cost and selling price

472-331 NYANIINRUI I nAT I 3((3)-0-6)

Contemporary Consumer Behaviour
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Importance of consumer behaviour in contemporary market; internal process of consumer behaviour; consumer

decision making process; consumer behaviour analysis; cultural aspects of consumer behaviour; ethical and sustainable

consumer behaviour in contemporary market"
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Global Marketing
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Global marketing concepts; global marketing macro- and micro environment analysis; global marketing strategic
design; marketing mix management for global competitive advantages; new trends in global marketing
472-333 ms?'mms‘mamiﬂmﬂnmuyimmiﬁluqﬂﬁ%ﬁa 3((3)-0-6)

Integrated Marketing Communications in the Digital Age
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The role of integrated marketing communications in marketing management from both theoretical and practical
perspectives; the concepts of integration across all marketing communication tools both offline and online platforms in the

digital age; integrated marketing communication plan
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Inventory and Warehouse Management
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Type of inventory; inventory costs; inventory management models; warehouse activities; efficiency

improvement in inventory and warehouse management; inventory and warehouse management for entrepreneurship

472-335 MITaMIFIneIEHNLIZINA 3((3)-0-6)
International Business Management
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Principles and methods of doing business with multinational companies; modes of international business entry;
models and strategies of multinational corporate management; business functions in international business management:

international marketing, international finance, and international human resource management; impact of international economic

integration

472-336 yUNLIFINIAN 3((2)-2-5)
Global Business Perspectives
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Internationally focused topics relating to consequences of globalization, global industries and competitor
analysis; how to review the global situations in the planning process; impacts of cultural differences on daily and business
behaviors; how companies execute strategies across national markets; study trip abroad is required
472-337 msaeunu M3lumySnyayszuunies 3((2)-2-5)
Coaching, Counseling, and Mentoring
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Definition and significance of coaching, counselling and mentoring; the GROW model; motivational theories

and applications ; approaches for feedback; building and manage trust; role of mentor



ONF1T 2-1

o Ly d

472-431 MITAMINSWeNNsYasTH N szIna 3((3)-0-6)

International Human Resource Management

a o [ o o J 1 o

‘]Ji‘]J“ﬂLLﬂgﬂﬂq%ﬁﬂlﬂﬁﬂ?i%ﬂﬂ?i'ﬂi?‘ﬂ1ﬂiNHH&?%W’JN‘IJ?%WW‘ Iﬂ5\1ﬁ%'N!La%ﬂ'.ln\l!l,@]ﬂ@ﬂ\ﬂ/n\i'.mlu‘ﬁiill
msAaon Msna MsnneusutaymIdsediunayaainineldmsueuninenuszrilsuna sarumuo Uy
o v Yo A ' o '
dmsugramsignda lhaualszme

Context and strategies of international human resource management; structural and cultural differences;

selection; development; training and evaluation of personnel under international assignments; setting up training plan for

expatriate manager

472-432 msﬁ’wum%’wmnmgyé 3((3)-0-6)

Human Resource Development
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Theories, concepts, and significance of human resource development and personal development; human
resource development process; needs assessment; design, implementation and evaluation. HRD applications; employee

socialization and orientation; skills & technical training, coaching and performance management; career management;

management development

472-433 MIIAMIYAAHNITHUINS 3((3)-0-6)

Hospitality Management
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Basic characteristics of hospitality industry; various forms of management; types and categories of business in
the hospitality industry; accommodation service business; logistics business; restaurant; entertainment and recreation business,

tourism business, and MICE business; hospitality Industry trends

472-434 wsughamsiilessznallszma 3((3)-0-6)

International Political Economy
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International relations concepts; evolution, and development of international trade and financial system; the role
of public and private institutions affects on economy, business operation, and culture; economic interrelation in national and

global level; actors in international economy; examining economics zoning and economic integration theory

472-435 MANAMIIAMSINTINS 3((3)-0-6)

Project Management Techniques
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Project planning procedures, considering factors in determining project objectives, setting of work system;
resources allocation; project feasibility analysis; management techniques and operation procedures in accomplishing goals:

implementation, communication, coordination, evaluation and control of the project
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472-436 anuiludiszneumsmealusnns 3((3)-0-6)

Corporate Entrepreneurship
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Corporate entrepreneurship concepts; the importance and role of corporate entrepreneurship within the firms;
benefits of adopting corporate entrepreneurship at a firm level; setting a strategy for human resource management, research and

development, organizational culture, structure, and working environment in facilitating corporate entrepreneurship effectively

472-438 ¥ 33101505200 URIMs0IMIS 6((4)-4-10)

Module: Food Entrepreneurship
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Menu design; food presentation; food safety; food waste; restaurant decoration; service methods; problem
solving techniques for customers; product advertising on social media; product photography; the fundamental and importance

of marketing; delivering customer experience; content writing for marketing; market testing
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Module: Business Incubation
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Critical evaluation of business opportunities; key factors for starting a new venture; criteria for business
decisions; identification of critical issues in business venturing; customized concepts of market research, business finance,

business law, product design, and production on students’ innovative projects
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472-241 FINAMAZANNUANAIIMIIUEI MU UTa 3(2)-2-5)

Business and Cultural Diversity in ASEAN
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Cultural diversity in ASEAN countries for business operation; communication skills for business operation in
ASEAN countries; development of the important trading partner in ASEAN in terms of economics, socio-cultural, and political;

field trip for exchanging experiences with entrepreneurs running business in ASEAN countries
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472-242 msdszmauius 3((2)-2-5)
Public Relations
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Media and public relations; influences of media and public relations on the business success; roles of media and

public relations; searching, writing, and publishing news; results analysis

472-243 §IN0 NI 3((2)-2-5)

Food Business
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Functions of food additives; food photography; food container and packaging selection; food preservation; food

processing; food allergy case studies; food culture; food sales presentation; food safety; beverage
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Japanese for Business
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Japanese vocabularies and sentences used in business; Japanese for price offering, product purchasing, logistics,

finance, banking, negotiation, and business contracting
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Muduegsne 3((2)-2-5)
Chinese for Business
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Chinese vocabularies and sentences used in business; Chinese for price offering, product purchasing, logistics,

finance, banking, negotiation, and business contracting
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