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Knowledge and recognition of the value and techniques of research necessary for effective decision-making; the ability to
develop and conduct one’s own research both qualitative and quantitative; problem analysis and identification; research

scope; data collection; population and sampling; research design; research instruments; data analysis including the use of

statistics and big data analytics; and research ethics
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(Tourism Planning and Development for Sustainability)
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Sustainable tourism management; discussion of tourism impacts including economic, environmental and socio-cultural

dimensions; sustainable development goals (SDGs); Bio-Circular-Green Economy (BCG); strategic planning and area-

based tourism management; managing demand and supply including carrying capacity management; destination

management; sustainable tourism and product development; providing tourism policy recommendation to solve tourism

problems and issues

951513 snnlsziduimasislumssansmsusnsuazmareaiion 3((2)-2-5)
(Seminar in Contemporary Issues in Hospitality and Tourism Management)
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Seminar and discussion of significant and diverse contemporary issues in tourism management such as crisis management,
tourism business resilience, technological innovations in tourism in hospitality and tourism, emerging tourism trends and
markets, new hospitality and tourism product development, and legal and ethical issues; evaluation on how the tourism

sector and businesses are responding to such contemporary issues
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Concepts and theories of hospitality and tourism; global tourism codes of ethics; examining international hospitality and
tourism market environment; the role of entrepreneur, innovation and creativity in the entrepreneurial process; new
tourism business development process; strategic management process; formulation, implementation and evaluation of
tourism business strategy; strategies to maximize organizational efficiency and productivity; financial, human resources,
service standard and quality management; leadership styles used to address organizational issues and transformation in a
multicultural and diverse industry of tourism; application of IT to increase management and decision-making

effectiveness
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(Module: Wellness Tourism Management)
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Concepts and trends in wellness tourism; promotion of holistic health based on multiculturalism through traditional Thai
medicine, alternative medicine and anti-aging science; integration of health promotion to wellness tourism; management
and marketing of wellness tourism; strategies for creating high value-added products and services for health-conscious
tourists; development of wellness tourism products and programs; and the development plan for entrepreneur in wellness

tourism
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Ocean literacy; marine and coastal ecosystems; conservation of marine protected areas; policies and governance of marine
and coastal systems; maritime laws and regulations; marine and coastal tourism activities: diving, surfing, cruise, yacht,
aqua sports, fishing, wildlife watching; marine visitor management; marine infrastructure and pollution management;
community-based marine tourism; maritime heritage and local wisdom; participatory approaches in marine and coastal
tourism development; marina management; marine tourism businesses for sustainability; tools for marine environmental

impact assessment; marine disaster and risk management; ethics and awareness in marine and coastal problems; technology

and trends in marine tourism; current challenges and emerging issues in marine tourism; case studies
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Overview, significance and trends of gastronomy tourism; historical evolution of gastronomy tourism; relationships among
food/beverage tourism; strengthening of locals; identity culture and society; UNESCO’s city of gastronomy; gastronomy
and management; local culinary; heritage and knowledge; gastronomy tourist behavior; motivation and experience;

sustainability of food/beverage and gastronomy tourism; food sciences applicable to gastronomy tourism; food and beverage



management and operations; food service; food safety and hygiene; food preservation and packaging for value-added

souvenir; digital system and gastronomy tourism development
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Definition and significance of agro-tourism, the concept of sufficiency economy philosophy, principles of sustainable
agriculture, components of agro-tourism, types of agro-tourism attractions and activities, operations and management of
agro-tourism, overview of global agricultural innovation, increasing value of agricultural products, market trends of agro-

tourism
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Concepts, principles, and importance of Halal; Muslim tourists’ behaviour in each region of the world; marketing for Halal
tourism and hospitality; trends of global Halal tourism; policies for supporting Halal tourism industry at national and
international level; Halal tourism management; Halal hospitality management; Halal tourism and service certification;
standards for Halal service and tourism both nationally and internationally; innovation and technology in tourism and Halal

services
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Principles concept theories related to cultural tourism; creative tourism; ideas and eastern worldviews that appear in multi-
cultural society, cultural capital heritage, cultural wisdom in the dimension of tourism resources, cultural tourism in the
form of creative tourism that brings sustainable tourism development based on Bioeconomy, Circular Economy, Green
Economy (BCG Model) focusing on qualitative economic growth that distributes and sustain the development with tourism
and creative economy, developing a creative economy based on creation principles of cultural innovation development, the
use of knowledge and creativity to link with intellectual capital, cultural capital and biodiversity wisdom, cultural identity
for product development design, principles of cultural innovation development, marketing values for creative and cultural

tourism, in-depth tourist behavior, marketing communication strategies and innovative marketing, tourism and culture

innovative marketing for creative and cultural tourism, cultural entrepreneurship for tourism promotion
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(Module: Advanced Business Events Management)
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Overview, significance, elements, and principles of business events management; city DNA; destination management;
value-added venue management; facility management complying with comfort, convenience, administration, safety and
hygiene practice; sustainable management; experience design; business visitors’ behaviour in each region of the globe; risk
and crisis management; budget and financial analysis; marketing, sales and sponsorship; logistics and supply chain
management; strategic integration; good governance; technology, innovation and creativity; business events trends and

transformation economy; case studies
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Working as a management trainee, operational trainee or in an equivalent position in the tourism industry; post-internship

seminar
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Special Topic in Hospitality and Tourism Management
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Self-directed research of a special topic of study for individual student to gain in-depth knowledge in a specific topic in
hospitality and tourism; topic of study, study context and methods of study are approved by an appointed supervisor; the

study may involve either desk research or field research, or a combination of both
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(Thesis)
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Research and seminar in a current interesting topic in related fields; conduct research according to the appropriate principles

and research methodology under the supervision of advisors; present the thesis progress to the advisory committee every

semester; prepare a research article or an innovation project and write the thesis report in an appropriate format
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(Minor Thesis)
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Conducting an independent study on a topic within the specialization area under the supervision of approved faculty

advisor(s)
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1. iﬁ]ﬂm’c’f@]ﬁmiﬁ’ a5.1J51501 12111219, Ph.D. (Mass Communications), University of Wisconsin, Madison,
U.S.A.,2542

2. é}‘ﬁ’mmﬁﬁﬁmiﬁf ﬂi.WiﬁHQg quﬁazﬁaaﬂ, Ph.D. (Hospitality Management), University of Surrey, U.K.
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5. IONANERNT1915Y ﬂ‘i.mﬂanﬁlﬂ’ ﬂaaﬂ‘hli, Ph.D. (Tourism and Hospitality

Management), Nottingham Trent University, U.K., 2552
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10. Asst. Prof. Dr.Ilian Assenov, Ph.D. (Economics), Osaka University, Japan, 2547

11. Dr.Mehri Yasami, Ph.D. (Tourism Management), University of Putra, Malaysia, 2561

12. Dr. Md. Karim Rabiul, Ph.D. (Management Business Administration), Utara, Malaysia, 2564
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