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Knowledge and recognition of the value and techniques of research necessary for effective decision-making; the ability
to develop and conduct one’s own research, both qualitative and quantitative; problem analysis and identification; research
scope; data collection; population and sampling; research design; research instruments; statistical analysis and evaluation;
and research ethics
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Knowledge of the complexities and challenges of managing workforce in hospitality and tourism industries; human
resource management approaches and strategies for cultural diversity hospitality and tourism organisations; principles of
intercultural communication; communication strategies within multicultural work- groups; management of cross- cultural
problem issues and the practical means of managing cultural differences, and case studies
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Competitive marketing and business environment analysis in order to gain competitive advantage; hospitality and

tourism big data analysis; financial analytical techniques for effective hospitality and tourism business decisions; sources of



finance; financial data report and interpretation; cost management and cost- volume analysis; capital investment appraisal,
capital structure, weighted average cost of capital, and risk return; strategic management theories, processes, practices in
hospitality and tourism businesses; analytical tools and techniques for business and marketing strategy formulation and
effective business decisions
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(Module: International Hospitality and Tourism Management for Sustainability)
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Concepts and theories of hospitality and tourism; examining international hospitality and tourism market environment;
global tourism codes of practices; internationalization of hospitality and tourism businesses; destination competitiveness
and management; discussion of tourism impacts and sustainable management in international context; future and trends of
global hospitality and tourism
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Seminar on issues affecting the hospitality and tourism industry, discussion and exploration of marketing issues in the
new era utilizing various strategies and multidisciplinary approach; discussion and interpretation of multiple perspectives
with an emphasis on critical thinking, strategic decision- making, risk management, and the formulation of innovative

solution as well as emerging business models to serve the changing hospitality and tourism industry
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(Small Business Sustainable Management in Hospitality and Tourism)
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Overview of small business sector in hospitality and tourism; challenges faced by family and small business

establishments; service process planning; tools for service design and innovation; business conditions and risk assessment



for family and small business. Project management and analysis for small business development in hospitality and tourism;
feasibility study; business plan; trends in hospitality operations, technology and environment management
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Knowledge of crisis and risk management theories and their application to real world problems; effects and explanation
of crisis; identification of major risks that hospitality and tourism organizations face; strategies to reduce and manage risks
to ensure continuity and profitability; and case studies
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(Tourist Attraction and Experience Management)
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The nature of tourist attraction product; planning and development of tourist attractions; managerial issues in the
successful management of tourist attractions; marketing of visitor attraction; visitor image management; tourist impact
management and carrying capacity; tourist experience; maintaining competitiveness in dynamic market environment; risk

and crisis; challenges and opportunities for cultural and heritage-based attractions; and case studies
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Overview of gastronomy and tourism trends, relationships among food tourism, culture and society; gastronomy as
differentiation strategy; developing gastronomy tourism; gastronomic tourist experience and motivation; beneficiaries of
gastronomy tourism; eating behaviour; promotional strategies for gastronomy tourism; local culinary heritage management;
case study of national and city gastronomy
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(Health and Wellness Tourism)
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Development, management and marketing of the health and wellness tourism sector; understanding of the history;
origins and scope of health and wellness tourism and the products and services being developed; business strategies for
creating high value-added health-conscious tourists, spa tourism, medical travel and sport tourism; and case studies
816-521 mmnuwumwimzﬁmuasmiﬁmmwamﬁmcﬁmqmiﬁmgﬁm 3((3)-0-6)

(Tourism Planning and Product Development)
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Sustainable tourism management; strategic planning and area- based management; managing tourism demand and
supply, transportation, accommodation, tour operation business; sustainable tourism development indicators for planning
and product development
816-522 Tﬂiﬂﬂumiﬂwﬂm‘i‘uﬁﬁ%ﬂ”li‘]J%ﬂTiLLazﬂ”liﬂlﬂﬂlﬁﬂ’J 3((1)-4-4)

(Hospitality and Tourism Industry Project)
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The application of theoretical and practical knowledge of hospitality and tourism business management such as aspects

of consumer behaviour, marketing, development of tourism and hospitality businesses; new applications for hospitality and

tourism businesses; innovation and problem-solving for hospitality and tourism business operations through a
project

= a oa Y e ' a
816-523 MarnlianuamumsuImstazmneuny) 6(0-36-0)

(Hospitality and Tourism Internship)
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Working as a management trainee or equivalent position, or other supervisory position or higher in a hospitality or

tourism organization
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(Study Abroad Program)
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Semester graduate study abroad at one of the partner universities or by Faculty’s approval
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(Minor Thesis)
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Conducting an independent study on a topic within the specialization area under the supervision of approved faculty
advisor(s)
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(Thesis)
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Conducting a research on a topic within the specialization area under the supervision of approved faculty advisor(s)
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816-542 IMITUNUD 36(0-108-0)
(Thesis)
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Conducting a research on a topic within the specialization area under the supervision of approved faculty advisor(s); a

novel knowledge
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