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Mulneg Fordu VIMIIFINVL UL (MITANITNIIVING)
%aﬂ'a UF.U. (MFIANITNITUTNMY)
mmé”aﬂqy %@!ﬁ 4 Bachelor of Business Administration (Hospitality Management)

¥oto B.B.A. (Hospitality Management)
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nadnEmsBeuivendngns

PLO 1 - SnbzaussauzaInagIunIsdea1sn1s 190181819152t (Be international competence and
capable of foreign languages communication)

PLO 2 - Hrinbzaumaluladansmauazneuinaiaes (Be information technology and computer literate)

PLO 3 - HianuighlaanuranrateniaSamsssunas fnnes lumsiudndasumsn)aounlasvesdany
(Have multi-cultural mind-set and be adaptive to the dynamic society)

PLO 4 - fianwgiiledeaniiu aAnuFedad nazasseussamiegsne saudeddiusmmazanusuiaren
Ao (Uphold PSU pride and integrity, adhere business ethics and engage in social responsibility practices)

PLO 5 - Hn¥EMIUIMIsTANITRIANIUAazYyARa 1NNy Uszneuns uagawisoaaiiasedssd
Jns1evnazyse gn @ (Acquire managerial skills and people management, entrepreneurship, and creativity, analytical
thinking and applied learning skills)

PLO 6 - Hianujuaziinuzanuannsadmsumsifianulugaamnssunsuins (Have hospitality

knowledge and task-oriented competence
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1) NQUINIIIAY
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2) NQUIFUADN
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1) INNUFIUIN TN
2) B URNIE

2.1 JBURNIZUIAY

2.1.1 NQUIFIMITANMIMIVING

2.2 3B URMIZIADN

2.2.1 nguamanvanlammne

2.2.2 NQUAMBIA Y TZNAND U 1T

a A =
A. KNIAIBUADNIAI

a wvua

1. nnarmljikau

1.1.1 57871

. viaadnanu

001-102

980-022

980-023

950-101

950-102

988-031

1) gaINIIIAY

~ ¢ ¢ A ¢
1.1 asen1 mtmiWixﬂ‘muazﬂixiﬂ‘vumﬂum?gyﬂ

'
@

MRS NILTIAUMIHALNEIEY

The King’s Philosophy and Sustainable Development
M3t iAoy (NM3%1 CPR 1@y AED)

Basic Lifesaving (CPR, and AED)

1.9. 9181

PSU Volunteer

(Y]

d‘ | A Aa d' a
12 ;5zh 2 anuilunadieasiinnaua

New Consciousness

aa d'd

PIANA

Happy and Peaceful Life
I A

ﬂ'J'liJL‘]JLlW’deNIZ’Iﬂ

Global Citizenship

1.3 oz 3 madludiszneums

136
30
24

88

28

60

30

15
15

12

30

24

\l =
LN

Al =
HUIENA
HUIYNA
HUIYNA

\l =
LN
HUIUNA

HUYNA
HUENA
HUIUNA
HUeNA

RO

RO

HuEnA

HuEnA

i a
HUIEYNA

2((2)-0-4)

1((1)-0-2)

1((1)-0-2)

Huenn

1((1)-0-2)

2((2)-0-4)

2((2)-0-4)

HUEDA



001-103 ledeganuiludiszneuns

Idea to Entrepreneurship

:i 1 1 Y 1w Yaa o
1.4 @gn4 NIBYBEIIMNUUASNITIAING

A a oo 2
Laﬂﬂiﬂﬂiﬁl’fl‘]ﬂﬂﬂﬁﬂllﬂu
988-041 iS’U‘UIaﬂLmS’aQLL’Jﬂé}ﬂM

Earth System and Environment
969-041  naadonanly 2((2)-0-4)

Choose Wisely Live Well

969-042 IRTHINIAING  2((2)-0-4)

Digital Economy

d‘ a a a a U
1.5 @135 5 MINABITSUY MIAANYINTINTUATANAY

iAonnnaeindase i
969-051 Al F3anldeon
Change your thoughts, Change your life
969-052 AANTONNTOL
CrOM Thinking: Creative and Open Minded Thinking
969-061 msuntlynusszuy
Systematic Solving
969-062 iy Tameanufa
Growth Mindset
805-061  Aadlu
Logical Thinking
988-061 anavuludialsesiu
Thinking in Number
805-062 msmun ludialsgiriu

Mathematics in Daily Life

1.5 iﬂ‘igﬁ 6 ﬂ1‘]el1!!ﬂ$ﬂ1i?ﬁ)ﬁ1i
805-071 ﬂ']iﬂ\i!,m$ﬂ'ﬁmﬂﬂ']‘kﬂﬁ’\iﬂi]‘kﬂ%uﬁ’ui'lu
English for Fundamental Listening and Speaking
805-072 msa’muasms@ﬂumméﬁﬂqyﬁuﬁyugm

English for Fundamental Reading and Writing

a = d =
1.6 aen7 gungmanstasnim
A a v 1 dy
Laﬂﬂiﬂﬂ'ﬂﬂl‘]ﬂﬂ\m’f)llﬂu

810-091 Aailylne

1((1)-0-2)

A a
HuEann

2((2)-0-4)

A a
HuEann

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

Huenn

2((2)-0-4)

2((2)-0-4)

Huenn

1((1)-0-2)



810-092

969-091

969-092

805-091

988-091

980-081

980-082

980-083

980-084

980-085

980-086

980-091

980-092

980-093

980-094

980-095

980-096

980-097

Thai Arts
Sausssune
Thai Culture
a o
utfuRuivs sy 1(1)-0-2)
Keyboard for Fun
d-a1losa
E-Sport
=l 14 1 G
FUNITBANAATUNIAUAT
Music Appreciation
N15IANINTTUALNALLTY
Camping
HUANUAY
Badminton
VI FaReUTIIAY
Brazilian Jiujitsu
1728 Ine lasen
Muay Thai Boxing
Joaladuoa
Volleyball
ANV
Basketball
muid
Tennis
.2
711
Swimming
o151
Aerobic
GH
Yoga
Aatlzmstloaduda
Mixed Martial Arts
[
Tifin
Tai Chi
o ¥
M3
Scuba Diving
Y o
MU

Social Dance

1((1)-0-2)

1((1)-0-2)

1((1)-0-2)

1((1)-0-2)

1((1)-0-2)

1((1)-0-2)

1((1)-0-2)

1((1)-0-2)

1((1)-0-2)

1((1)-0-2)

1((1)-0-2)

1((1)-0-2)

1((1)-0-2)

1((1)-0-2)

1((1)-0-2)

1((1)-0-2)

1((1)-0-2)



2) ngudvuden

=) a % 1 dy
Lﬂﬂﬂﬁnﬂﬁﬂ’)“ﬁﬂﬁﬂﬂqﬂu

980-001

810-001

810-002

810-003

810-004

988-001

988-002

988-003

988-004

805-073

805-074

805-075

805-076

805-001

805-002

805-003

805-004

805-005

ﬂWﬁLﬁ%ﬂNﬂ’JWNW%}@NﬁWﬂ%Uﬂﬂ

Disaster Preparedness
aamimg

Guiding Statistics

NN TN

Social Psychology
UszSamansuazdannlne
Thai History and Society
Wnaanuiuend 2(2)-0-4)
Young Investor
pidgyanlumsdutiumgia

Wisdom of Living

4 [ a 4
ﬁnmuummmmammmﬁm

Contemporary Scientific Innovation

neaLazINmans
Science and the Sea
TasumsuaznyInen

Nutritional and Toxicology

ﬂ']‘]slWE‘]”Qﬂi]‘]sll,ﬁ’f]ﬂﬁﬂﬂua%ﬂﬁw‘,ﬂ%uﬂﬁ'lﬁ
English for Intermediate Listening and Speaking
mm&ﬂqmﬁamiémuazﬂm%m‘?uﬂma
English for Intermediate Reading and Writing
mw‘faﬂqmﬁamiﬂmazmiwum‘%ug@
English for Advanced Listening and Speaking
mmé"mqmﬁamiéwuuazﬂm%uﬂ?uqq

English for Advanced Reading and Writing

AMBIBINHINDNITONITET

English for Pronunciation

[ a 4
ﬂ'lil:%ﬂuﬂ?‘kﬂ@iﬂﬂ‘ﬂmﬁﬁ%ﬂﬁﬁﬁﬂ

English for Creative Writing

MBIBINYHNOMIANBIUIUINA
English for International Studies
MEIBINgHINeFINIANszIMA

English for International Business

ME1BINgENeMsiuauD

English for Presentation

6 LN

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

1((1)-0-2)



805-006 NMBIVINHAMTUMIANATIY
English for Job Application
805-007 m‘mé”qnqmﬁamiﬁnﬁuauazmiaﬁﬂiw
English for Presentation and Discussion
805-008  MITAUMILAZAITONDA
Searching and Referencing
969-001  MsiseuiAADATIN
Lifelong Learning
988-005  wInfduA
Peaceful Life

988-006 RUBUNDINE

Sufficient Communities

U, WAV IR
1) %11’51@114%1%1
801-101 nanmInala
Principles of Marketing
801-102 mygmﬁﬂ%ﬁm?ﬂmﬁﬁmmaxmﬁﬁmgﬁm
Economics for Hospitality and Tourism
801-103 Q@]ﬁ'l‘l’iﬂii1Jﬂﬁ’U%ﬂﬁlmgﬂ'ﬁ‘ﬁﬂ%ﬁﬂ’llﬁ’ﬂﬂgfu
Introduction to the Hospitality and Tourism Industry
801-203 wanmaty
Principles of Accounting
801-206 ﬂ?iéﬂﬁ?iizﬁj?ﬁimuﬁiiu
Intercultural Communication
801-301 anuiludiuazmsianisusmsynains
Leadership and People Management
801-302 MIRUFIND
Business Finance
801-306 AYHINBUAZITTEITVINFNANHITUYAINNITNUTNT
wazmIneiien
Laws and Professional Ethics for the Hospitality
and Tourism Industry
801-307 maTuTadassiadmiumsus msuazmsnewiion
Digital Technology in Hospitality and Tourism
801-401 msiTonazuianssudmiumsus mstasmsvieaiion

Research and Innovation for Hospitality and Tourism

88
28

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

A a
HuEann

YO

3(3-0-6)

3(3-0-6)

1(1-0-2)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)
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1.

802-105

802-106

802-107

802-108

802-109

802-203

802-204

802-301

802-302

802-403

802-404

2) e
2.1 MDAy
211 A@INMITANMIMIVINI
mmj’ﬁmﬁum‘%mﬁu
Knowledge of Beverages
f‘ﬂi?’hlﬁuﬂ11«!LL§1$ﬂ13"ﬁ/ﬂﬂ1iﬂﬁU§'ﬂ1§ﬂTVHSLLﬁSﬁLﬂ%fNﬁlI
Managing Service in Food and Beverage Operations
ﬂﬁﬁﬂﬁuﬂuLLﬁZﬂﬁﬂwﬂﬂﬁd’Juﬁﬁ}?
Front Office Operations and Management
audidesduferiunissznonemis
Basic Culinary Knowledge
MITAMITONURITIFINY
Business Event Management
miﬁnﬁmmuazmiﬁ"ﬂmﬂmmjﬂ}m
Housekeeping Operations and Management
MIAIAYDIGATINANTINLINIG TUgAATIA
Hospitality Marketing in the Digital Age
Funndsziuiwmislugaammnssuus msuazmseaiion
Seminar on Contemporary Issues in the Hospitality and Tourism
mIguiuugInIA UMW
Health and Wellness Business Operations
fﬂi‘l()”ﬂfniéﬂé?‘u’]ﬂﬂ’JHlﬁ%iﬂ’Jﬂ‘I/n\?ﬁ}ﬁ!ﬂ”l‘i‘U%ﬂﬁ
Hospitality Facility Management
MITAMINAGNT KT UYAAINNTINMIUT NG

Strategic Management for Hospitality Industry

2.2 ¥ unMIZaen

221 ngmimnanuaulamme

1. nguamanuaulammiznsianisns lsusy

Hotel Management

2. ngudamanuaulumnzMsIaNIMIui NI IMIsHazIAG 0IA

Food and Beverage Services Management
1A [ a 4
3. ﬂij‘iJ’J(’]f'lﬂ'J'liJﬁuGli]mW'l%ﬂ?i%ﬂﬂ?ﬁﬁiﬂi}ﬂ?u%l’)u“ﬂ

Event Management

ng331ANNaElaR Nz ITAN3N5)59153 (Hotel Management)

818-320

mssamise1a Tsausy

Hotel Revenue Management

60

30

15

YDA

A a
HuEann

3(1-4-4)

3(2-3-4)

3(3-0-6)

2(1-3-2)

3(3-0-6)

3(2-2-5)

3(3-0-6)

2(2-0-4)

2(2-0-4)

3(3-0-6)

3(3-0-6)

\i a
Hu@ann

3(3-0-6)



818-321

818-322

818-323

818-420

mssamsAnnuazediisunindmaden

Alternative Lodging and Property Management
MIIANMIAVUMNNATUIMILAZMINTIN T2 Y

Service Quality Management and Auditing
maﬁuﬁmmuazmﬁﬂmsa&im‘ﬁﬁu“luqmamﬂﬁw?mi
yazmsioiien

Sustainable Operations and Management in the Hospitality
and Tourism

TAsIMsNagIn T5asw

Hotel Business Development Project

ngadmanuaulammnzmsdamsmsuinsemuazingeIan

(Food and Beverage Services Management)

818-330

818-331

818-332

818-333

818-430

AnuuagsinpemMsdszneuemis Ing

Thai Cuisine Knowledge and Skills

N1IVDNLUUVIIINITBDINT ﬂ?i’JNLLN‘HLLﬁ%ﬂﬁq%‘&]'ﬁﬁ?ﬂu@i?ﬂ?
Menu Design, Planning and Pricing Strategy

VHUBULQSUDIN U

Baked Products and Desserts
m‘m'mﬂuﬁ}unuuazmﬁ‘fﬂ%ﬁ]mmmazm‘%mﬁn

Cost Control and Purchasing in Food and Beverage
Iﬂﬁmsﬁuﬁmm‘qsﬁﬂmmmawﬂ%qﬁu

Restaurant Business Operations Project

a v a J
n'sjmﬁsm'smau“lmawwmmﬂmiginmm%nuw (Event Management)

818-340

818-341

818-342

818-343

818-440

mssamsaauiidnsuaudnu

Event Venue Management

ANUARATNATIA lUgInIUBIIUR

Event Creativity
mssamsmsneuiioauiiedlusiefanazauians suiiaw
Incentive Travel and Special Event Management
MITAMIUNTTAMILALMTUAAITUM

Exhibitions and Tradeshows Management
Tasamsaniuaugsneonul

Event Operations Project

T a v A =
2.2.2 nquwmmmnﬂazmmwmmaww

15

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(1-6-2)

3(2-3-4)

3(3-0-6)

3(2-3-4)

3(3-0-6)

3(1-6-2)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(1-6-2)

HUEDA
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Tdansadennivesdield

NNININYIBINGY (English Language)

812-111 mméﬁﬂqmﬁamiau‘ﬂmfc?m'i”‘umm?ﬂmmzmwimﬁim 3(2-2-5)
Conversational English for Hospitality and Tourism

812-211 nsanguiiiems deansediaiinlsz@nsam 3(2-2-5)
English for Effective Communication

812-311 mdanguiumgmsaidagiulumsuimsuazmsveuiion 3(2-2-5)
English for Current Events in Hospitality and Tourism

812-312 MBIBINOHITIITMTAMTUD LAV 3(2-2-5)
Academic English for Reading and Writing

812-412 mm%ﬁ?@nqy‘gﬁﬁ%aﬁ’uqa 3(2-2-5)

Advanced Business English

néu"?mmm%u (Chinese Language)

812-121 ma%afmmm‘%uﬁugm 1 3(2-2-5)
Basic Chinese Communication I

812-221 ms?{amimyﬁm‘%’ugm 2 3(2-2-5)
Basic Chinese Communication 1T

812-321 ms?{aﬁﬁmyﬁm‘%uﬂm@ 3(2-2-5)
Intermediate Chinese Communication

812-322 myaumameRuiteau T5wsy 3(2-2-5)
Chinese Conversation for Hotel Service

812-421 ﬂmﬁuﬁm%‘umﬁmmigiﬁ% 3(2-2-5)

Chinese for Business Communication

NENIMMBUNMHA (Korean Language)

812-131 ms?ramimmmmaﬁrugm 1 3(2-2-5)
Basic Korean Communication I

812-231 ms?ramimmmmaﬁrugm 2 3(2-2-5)
Basic Korean Communication I1

812-331 m3AemsMHIMHATINA 3(2-2-5)
Intermediate Korean Communication

812-332 ﬂ']iﬁ'uﬂu'lﬂ']‘kﬂlﬂ']ﬁalﬁﬁ]ﬂuiiﬂ!,l,ill 3(2-2-5)
Korean Conversation for Hotel Service

812-431 ﬂT]sﬂLﬂTHaﬁWW'iullm'i?:fﬂﬁﬁﬁiﬁﬁ] 3(2-2-5)

Korean for Business Communication



ntju‘immmﬁﬁiﬂu (Japanese Language)
812-141 ma?%aﬁwmmﬁjﬂmﬁgm 1
Basic Japanese Communication |
812-241 m'iéﬂﬁﬁﬂW‘kJTﬂj}ﬂuﬁ,ulﬂu 2
Basic Japanese Communication 11
812-341 ﬂﬁéﬂﬁﬁﬂﬂsﬂiﬁﬂﬂ%ﬂﬂﬁ%ﬁ
Intermediate Japanese Communication
812-342 mﬁﬁuwmmmiﬁﬂmﬁmmiimm
Japanese Conversation for Hotel Service
812-441 mududmsunsdesgan

Japanese for Business Communication

193391718118 (Thai Language)*
812-151 ﬂ']ﬁéﬂﬁ?iﬂ'l};l'lvlﬂﬂﬁui]u 1
Basic Thai Communication I
812-251 ﬂ?‘i%’t‘)ﬁ”liﬂ”lllflﬂﬂﬁl!ﬁ?ﬂ 2
Basic Thai Communication II
812-351 ﬂ'liéﬂﬁ'liﬂ?l!'l"l‘ﬂﬂ%uﬂaN
Intermediate Thai Communication
812-352 m‘sauwmmm‘lwmﬁmmhdmn
Thai Conversation for Hotel Service
812-451 mm'lwaﬁm%unnﬁami‘u;iﬁﬂ

Thai for Business Communication

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

o v o = A g ' a a P} A A A A
HUALYA *ﬁ']ﬁi‘ﬂuﬂﬁﬂ‘ﬂ'WIL‘]JH"]H'Nl']\?"]f']@]uagllllm‘]fﬂ'lﬂ']llﬂﬂcluﬂ'ﬁﬁf]ﬁ'ﬁ ﬁ']ll']ﬁﬂlaﬂﬂﬁﬂuﬂqll']"]f']

mu Ine'ld

ntjuﬁmmmﬂ%’amﬁ (French Language)
812-171 ms?ramimmrﬁqmﬁﬁugm 1
Basic French Communication |
812-271 ms?ramimmrﬁqmﬁﬁugm 2
Basic French Communication II
812-371 msdoms T uraTIna
Intermediate French Communication
812-372 MsaunMEHSuraie T3 s
French Conversation for Hotel Service
812-471 mulusadmumsdeasging

French for Business Communication

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)



N@NIFINYIBDINM (German Language)

812-181 ma?%aﬁwmmwmﬁuﬁugm 1 3(2-2-5)
Basic German Communication I

812-281 ms?%amammwasﬂuﬁugm 2 3(2-2-5)
Basic German Communication IT

812-381 ﬂﬁéﬂﬁﬁﬂ?‘]&lﬂﬂ@iﬁl&%ﬂﬂﬁ?ﬁ 3(2-2-5)
Intermediate German Communication

812-382 mﬁﬁuwmmmwaiﬁuxﬁmmiﬁmw 3(2-2-5)
German Conversation for Hotel Service

812-481 mymmﬁu@?m%umiﬁammiﬁ% 3(2-2-5)

German for Business Communication

a = = v a
fl. HNIAIVUADNIAT 6 HUEYNA
) A a A A oA A A A Aa 7 o Sa
uﬂﬁﬂ‘hl']ﬁ']u']ﬁﬂmﬂﬂﬁ']ﬂ']"]f']ﬂﬁuii]i]']ﬂﬂqu'f]‘]ﬂ"]f‘]/‘lﬂu Wﬁf]ﬁ'lﬁn‘]ﬂﬂﬂﬂigiﬁl&h'u@ﬂﬂ1§W@lu1ﬂﬂ!ﬂ1W‘l§'§@
A = A o =~ =1 @ A T 1 a @ a J A
NIDDIYN (‘VI‘VI7ﬂ75l§ff‘l!ﬂ7§'ﬁ'ﬂH!l/uﬂ7y7@\7ﬂfly) ﬂ!ﬂﬂﬁ@uﬂgcluﬂm%ﬂ'lﬁ q Gluummmaﬂawmumum nio

a I ' A A a ' 2
llﬂ']'Jﬂﬂ']aﬂﬂuﬂ\?iuﬂﬁglﬂﬂllagﬁ']\iﬂigw]ﬁ wﬁﬂla@ﬂﬁ]']ﬂi']ﬂ'lslf']@]@hlﬂu

801-205 msaEienssams 3(3-0-6)
Managerial Accounting

802-303 msﬂvﬁummﬂﬂuﬁﬂizﬂaumiﬁ@aﬁw 3(3-0-6)
Professional Development and Entrepreneurship

802-304 ﬂizlﬁuimaﬁﬂmmmwmﬂmjﬁw 3(3-0-6)
Contemporary Leadership

802-405 FInensUImatazmIveufiensznilszme 3(3-0-6)
International Business in Hospitality and Tourism

802-406 MIRUTEHNsEme 3(3-0-6)
International Finance

802-407 53n9senINtlszima 3(3-0-6)
International Business

802-408 miygmﬁﬂ%’iwﬂwﬂizmﬁ 3(3-0-6)
International Economics

812-501 mm’é”aﬂqm?m%”umiu?miua:mi‘vim!,ﬁm%uﬂan 3(2-2-5)
Intermediate English for Hospitality and Tourism

812-502 msauwmmyﬁaﬂqwﬁuga 3(2-2-5)
Advanced Conversational English

818-301  Imiwazmsuimslnd 3(2-3-4)

Wine and Wine Service



818-305

818-306

9. vnarnljiRau

Lt Y = a s a oa A a K Y = ay
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818-250

o3 onthdes wazveanuy
Appetizers and Desserts
mi%”ﬂﬂm!,azmiﬁ'uﬁmmﬁium
Club Management and Operations
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msAnlHiaam 1

Practical Training I

3(2-3-4)

3(3-0-6)
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6(0-36-0)
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818-450
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Practical Training II
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Co-operative Studies
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Study Abroad Program

6(0-36-0)

6(0-36-0)

6(0-36-0)
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57639170 E112 11/ (General Education Subject)
A 4 ¢ & s
XXX-XXX a13eEn 1 ﬁ'lﬁ@]iWﬁgﬁ'lGH']Llﬁ&’ﬂi%IﬂgﬁusUENLWE)‘LHJR!‘H?J 2 (2)-0-4
(The King’s Philosophy and Benefits of Mankind)
183NN 1 (General Education Subject)
XXX-XXX 159 3 maﬂué’ﬂizﬂaums 1 (1)-0-2
(Entrepreneurship)
5103170112 11/ (General Education Subject)
XXxxxx | @130 5 MIAATITTUY MIAATIATINZHAZANAY 2 (2)-0-4
(Systematic Thinking, Logical Thinking and Numbers)
5103170112 11/ (General Education Subject)
XXX-XXX M3zh 6 My wazMIdTAs 2 (2)-0-4
(Language and Communication)
51831 IN2 I (General Education Subject)
XXX-XXX 52N 6 MBIAEMIAANT 2 (2)-0-4
(Language and Communication)
5103170113 11/ (General Education Subject)
xxxxxx | @3ER 7 gunemans ez im 1 (1)-0-2
(Appreciation and Sport)
51831 IN2 1 (General Education Subject)
A ) s =
XXX-XXX MIEN 7 UNITINAATLUASAN 1 (1)-0-2
(Appreciation and Sport)
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QAFINNITUMIVIMIUAYMINouNe NIy
801-103 1 1-0-2
(Introduction to the Hospitality and Tourism Industry)
9 o A A
ANILNYINVIAIDNAN
802-105 3 1-4-4
(Knowledge of Beverages)
MIAUTUNULAZMIIANTNTUTNTOIMITHALIATOIAN
802-106 3 2-3-4
(Managing Service in Food and Beverage Operations)
33U 18 15-7-32
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576733180 E1M2 11/ (General Education Subject)
A I A Aa Ao a
xxx-xxx | @158 2 anudlunaiiowasyinnaua 1 (1)-0-2
(Citizenship and Peaceful Life)
a =2 o . .
183NN 1) (General Education Subject)
xoexxx | a3z 2 anuilunadiosar il idua 2 (2)-0-4
(Citizenship and Peaceful Life)
nanMINaIA
801-101 3 3-0-6
(Principles of Marketing)
IATHIMAAT AT UMITUIMIIaLMINoURYI(Economics for
801-102 3 3-0-6
Hospitality and Tourism)
ﬂ”liﬁ?LﬁUQWUL!ﬁgﬂW'Eﬁlﬂﬂ?iﬁlﬂuwfﬁ
802-107 3 3-0-6
(Front Office Operations and Management)
y & 9 4 o
ﬂ'J']iJEL‘]Jﬂﬂ@]ulﬂﬁl'ﬂﬂ‘ﬂﬂ'ﬁﬂﬁ&’ﬂﬂ‘ﬂfﬂﬁ'ﬁ
802-108 2 1-3-2
(Basic Culinary Knowledge)
MITAMIBNIURFIFINY
802-109 3 3-0-6
(Business Event Management)
NI IR NN U TN 1
XXX-XXX 3 2-2-5
(Foreign Language 1)
RREY 20 18-5-37
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xxxxxx | 13gh 1 Maainszsvwazilsy Tomivo unauuyye 1 (1)-0-2
(The King’s Philosophy and Benefits of Mankind)
a =2 o . .
183NN 1) (General Education Subject)
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XXX-XXX GRESATE! ?ﬂﬁﬂ3Wigfiﬂﬂ!mg‘]_]‘iziﬂﬂfuﬂl@%v\l@ullkl}lfJ 1 (1)-0-2
(The King’s Philosophy and Benefits of Mankind)
510337112 11/ (General Education Subject)
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(Elective Group)
nanmays
801-203 3 3-0-6
(Principles of Accounting)
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801-206 3 3-0-6
(Intercultural Communication)
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802-203 3 2-2-5
(Housekeeping Operations and Management)
MINAIAVIYATIHNITULTNI TUgARTIA
802-204 3 3-0-6
(Hospitality Marketing in the Digital Age)
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XXX-XXX 3 2-2-5
(Foreign Language IT)
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(Practical Training I)
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(Smart Living and Digital Learning)
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183NN 1) (General Education Subject)
XXX-XXX | @13¢9 5 MIAABITEUY NMTAAITIATINZLALANAY 2 (2)-0-4
(Systematic Thinking, Logical Thinking and Numbers)
570337112 11/ (General Education Subject)
XXX-XXX Cm om 2 (2)-0-4
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801-301 3 3-0-6
(Leadership and People Management)
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801-307 3 2-2-5
(Digital Technology in Hospitality and Tourism)
NQUATIMBIANLTZINANE U ITN 3
XXX-XXX 3 2-2-5
(Foreign Language IIT)
r@enseINaNvaulanz 2 5383 Specialization Courses (2 Subjects)
NQIINANNEUARMNZNITANINIS|395H (Hotel Management)
818-320 mssamsae’ld Tsausy (Hotel Revenue Management) 3 3-0-6
MIsamsninuazedanisunsnenadon
818-321 3 3-0-6

(Alternative Lodging and Property Management)

ntjuewm3mau“lmawwms%'ﬂmimsu'%msmmssmzm’%mﬁu (Food and Beverage Services Management)

Aanuuazinyzmsszneneis lne

818-330 3 2-3-4
(Thai Cuisine Knowledge and Skills)
MIDBNLLUTIIANTOINIT MINIUHULAZNAYNTMITAHUATIAN

818-331 3 3-0-6
(Menu Design, Planning and Pricing Strategy)

ntju"?mm:1mau“lﬂmwwmﬁ'ﬂmsgsﬁmm&mﬁ (Event Management)

M3dsamsaaundmSunuBnUN

818-340 3 3-0-6
(Event Venue Management)

818-341 | ANWAAT319ATIA IUFINIIUBIUI (Event Creativity) 3 3-0-6
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xoexxx | @151 4 msegodndimmiutazmsjasia 2 (2)-0-4
(Smart Living and Digital Learning)

a =2 o . .
183NN 1) (General Education Subject)

xxx-xxx | NGUIABUADN 2 (2)-0-4
(Elective Group)

801-302 | M3IIIUFIND (Business Finance) 3 3-0-6
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801-306 3 3-0-6
(Laws and Professional Ethics for the Hospitality and Tourism
Industry)
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802-301 2 2-0-4
(Seminar on Contemporary Issues in the Hospitality and Tourism)
NQUATIMBIANLTZINAND U 1TN 4

XXX-XXX 3 2-2-5
(Foreign Language IV)

XXX-XXX SRR L ARt (Free Elective) 3 X-Y-Z
renmednanuarlammne 1 9839 Specialization Courses (1 Subject)
NI3MANNEUARNIZNIIIANIINSI 395N (Hotel Management)

M3IANMIAVNNATUIMILAZMIATIN T2

818-322 3 3-0-6

(Service Quality Management and Auditing)
ntjsﬁwm3mau‘le‘omw13msfﬁ'ﬂmimsﬁ%mimmmazm%aﬁu (Food and Beverage Services Management)
VUUBUUASUDIVIINU

818-332 3 2-3-4
(Baked Products and Desserts)

ngudnnnuaulaamIzn159ANSEININUBIIUN (Event Management)
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818-342 3 3-0-6
(Incentive Travel and Special Event Management)
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802-302 2 2-0-4
(Health and Wellness Business Operations)
raenmednanuarlamme 1 3983 Specialization Courses (1 Subject)
n'sju%mamau%mwwms%’ﬂmsmiiﬁum (Hotel Management)
MIduHuUazMsvTaMsodedioulugaarnssuusmsuaz
MINDUNYD
818-323 3 3-0-6
(Sustainable Operations and Management in the Hospitality and
Tourism)
m;jsﬁwm3mauﬁlfnmwwms%’ﬂmsmﬁu‘%mimmismzm’%mﬁu (Food and Beverage Services Management)
) o & A A
NIAIUANAUNULASNITIAFODTINITUASIATONAN
818-333 3 3-0-6
(Cost Control and Purchasing in Food and Beverage)
ngudmanuaulomnizMsIANMIEINVNUBIUN (Event Management)
ﬂ'lii‘]vﬂﬂ'liﬁﬂiiﬁﬂ'lﬂmgﬂ'ﬁll,ﬁﬂ\iauﬁ}'l
818-343 3 3-0-6
(Exhibitions and Tradeshows Management)
PREY] 5 5-0-10
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XXX-XXX M52 2 anulunailieaazFIandua 2 (2)-0-4
(Citizenship and Peaceful Life)
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801-401 3 3-0-6
Innovation for Hospitality and Tourism)
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802-403 3 3-0-6
(Hospitality Facility Management)
mMItamsnagniviugamAIINMIUIMS
802-404 3 3-0-6
(Strategic Management for Hospitality Industry)
NN A NIRRT 5
XXX-XXX 3 2-2-5
(Foreign Language V)

XXx-xxx | 31839 UaDNET (Free Elective) 3 X-Y-Z
penTednanvarlanme 1 Nedn Specialization Courses (1 Subject)
NI3IMANNEUARNIZNIIIANIINSI395H (Hotel Management)

TATIMINAITIND 1505 W
818-420 3 1-6-2
(Hotel Business Development Project)
ntju%m:mJﬁuﬁlfnmwwms%’ﬂmsmiu‘%mimmma:m’%mﬁu (Food and Beverage Services Management)
TATIMIANTUNUFINDMITUAZIATOIAY
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(Restaurant Business Operations Project)
a v a J
f'lij:ll?]“]f1ﬂ'J13»1ﬁ‘iﬂ‘ﬂ!ﬂ‘w1$ﬂ1i‘ﬂﬂﬂ1§§§ﬂ‘ﬂ\ﬂ‘i~!§n‘i~!‘ﬂ (Event Management)
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(Event Operations Project)
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001-102

980-022

980-023

mandnsz niumsianaisdy

The King’s Philosophy and Sustainable Development

ANUNIIY AT uuafa Anudny nazihvuevesand S ueurTHgnY
weios nanmsng sy wanmaiinle 1Whae Wann mawannaumans nizmn uay
M3 RAUI06198181 mﬁmswzﬁmsﬁwmm'gmmwﬂﬂﬂszmﬁi%ﬂuﬁluﬁs:ﬁu
Yana mﬁﬂﬁ‘gﬁﬁw%ﬂgnmﬂu’izﬁuﬁ)mﬁu wazszavilszme

Meaning, principles, concept, importance and goal of the philosophy of sufficiency; work
principles, understanding and development of the King’s philosophy and sustainable
development; an analysis of application of the King’s philosophy in the area of interest

including individual, business or community sectors in local and national level

1 A &’ Y o

NIV IVFIAUDIAH (D13 CPR Uas AED)
Basic Lifesaving (CPR, and AED)
2 & Y A [ Y A v A a
suay,ammmummmmiﬂguwmma, UNUMUALHUINANUITUNAYD U, ﬂ”l'i‘]JiZLll'L!
Aol M3tleany; mammﬁumammwmﬁ’, dayriimsmele; nsdidn, 813
o A = @ a Y A o
?i’JGl"l]"ll'lﬂLﬁﬂﬂme'UWﬁu, mazqmauiugﬂammmm, Iiﬂﬂﬁ@ﬂ!aﬂﬂﬁﬂ@ﬁ, Iiﬂall“h’ﬂ,

=~ a A Yo 3 A A 1 = a
ﬂﬁmgﬂmumallmummw, ﬂ']ill!af)ﬂ’f]@ﬂﬂ]ﬁ‘]fﬂﬁﬂ1ﬂ, N1IAIURNLDDA, NITUNATA,

o 2 A o 9 3 o
M3 Id5vaRunfTYe Ao HAzNIZTANFUNAY, MIAaAvagen, uwagﬂmm%'au, IRt
Al o ' a o Y o A

Qﬂ!ﬂgﬂiNﬂWﬂﬁWﬂ’ﬂﬂﬂﬁ ; ﬂﬁu’m’ﬁ’ﬂ%ﬂ”ﬁ]‘ﬂ@ﬂﬁﬂfw (CPR), ﬂ’J”IJJ‘]JfIE]ﬂﬂfJ“U’EN?fﬂWHT]
a 1 Aaa o ' ' ) s A A A
ame, M3FIedIa; Maurandle; manhihnaeihn, msléginssiiniesle; wTeq
nsganiiala lulhenTuli@ (AED)
Intro to first aid, roles and responsibilities, scene assessment, precautions; medical
emergencies, breathing problems, choking, heart attack, diabetic emergency, stroke,
seizure, bleeding from mouth; injury emergencies, bleeding, controlling bleeding, shock,
head, neck, and spinal injuries, fractures and sprains, burn, hypothermia; CPR, scene

safety, chest compression, mouth to mouth, equipment, AED

3.9, 910
PSU Volunteer
0o a a o [ [ a [
M3TNINI TTFIYsMIeennw] wuvdnlSsanveunsygnIneliios vannsns g
o ] = a A o == A
A nanmaeinle Whde Wau dgnidegusssuaiesisy Iad1lina151sue W0
o ¢ A o I A A B o I = Z/ a
sz Tomideaunazsz Teximeunyailunanniie mshnuiuiunsluanin

A ' a Yo o ot
LAZHIDTIENINAIVIIN mﬂalﬁﬂmuzméummmiﬂ‘mﬁﬂm

2((2)-0-4)

1((1)-0-2)

1((1)-0-2)



Activities integrating body of knowledge, emphasizing on the philosophy of sufficiency
economy and apply to its principles of job, principles of understanding, accessibility and
development for the benefit of society and the benefit of mankind, cultivating morals,
ethics and public mind; team working within and/or across disciplines under the
supervision of advisors
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miszh 2 anuilunaiiowaziinndua
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950-101 A I 1((1)-0-2)
New Consciousness
a a o A A A Y= o (R EE I
m'imﬂwﬁm;uummz:uaﬁ ‘Vfﬁ'f]ﬂ’Nllgﬁﬂﬂ’lf)gﬂ’ﬂﬂﬁlsluﬂi]i]ﬂu INTIU zﬂuﬂmﬂu
aa o w 79 Y a =3 o Aa 1 9y a 1
‘])"Nl‘ﬂi%iﬂ’]u ﬂ?ﬁﬂi&’Qﬂﬂi‘]ﬁﬁﬁiuﬂWiﬁﬂu LASNININTIUAN ) ﬂ?ﬁi‘b’ﬁ@]iﬂiﬂﬁ’f]iy)@
a < = S Y a ' a
ANUAALLASDITU mn%ﬂmﬂaauuﬂawmminm L"’U11%53UU€T3J3J§]1J§QLK°’N"U@Q%€°’]
9 yA 1 a ]
mJﬂ%ﬂummazgauammmmqmuammﬂu
Creation of new consciousness or mindfulness, self — awareness in the present moment,
peaceful and neutral mind in daily life; application of mindfulness in learning and doing all
activities, use of mindfulness to see thoughts and emotions, understanding the changes of

emotions; understanding one’s self and others with happiness and sharing

950-102  HIAhA 2((2)-0-4)
Happy and Peaceful Life
ANUNAINHAIINIIANUTTT ﬂ’ﬂllq"llal]ﬂ\i%ﬁﬂ mmTﬂmmzﬂﬂn'z‘fummum@immz
o g T o "o oA o 4

ANUUAINYIAY ﬂﬁVlNWH’fJEJNL’]Ju‘ﬁiJ ﬂ'li’f)gi’]llﬂuﬂﬂ']\iﬁuﬂ Vlﬂ‘]slgﬂﬁﬁﬂﬁﬁlmzﬂ']i

Y ' Y o o @ o
LLﬂﬂt‘g‘VH@ﬂNﬁi?ﬁﬁiiﬂiuﬁﬁﬂﬂ?‘ﬁaﬂym
Various multi cultures; happiness of life; understanding and acceptance of the difference
and variousness; team work; live in peace; communication skills and creative solving the

problems in multiple pattern society

988-031  aanuilunariioalan 2((2)-0-4)
Global Citizenship
msfunummhiianusvaaveulugzamndndaan msasnand msdfica
nguue M3diudagdiauiiifausssusunainvaig WaluResdunasszdy
WA

The roles and responsibilities as members of society; respect for rights of others;

lawfulness; adaptation to a multicultural society, both locally and internationally

szl 3 mailudilszneums

001-103  edagaamniludisznoums 1((1)-0-2)

Idea to Entrepreneurship



mailuddsznounslni msdsziiudnoamlumaidiuddsznoums masziiv
Tomaniagsne msnaszianudlullidveslasems msinsizianiunsel
ihvsne msdisranazasiseaaia nagninisaaiadmiugsne Ind mswernsal
ﬂ?lﬁJ@%%Nﬂ?i‘ﬂNﬂ?ﬁﬁﬁ?ﬂ MANANTUIY NTIWHUNITADIA MITUTHITNTHEN
InTHaunsdu mItarmnun1stu naalunu szuumﬁmﬂmazﬂgwmaﬁ
Herted inseriegane mauSmsvesmasyitedszneuns v3esssnlumsszney
FIN9

Introduction to new entrepreneur creation; entrepreneurship appraisal; business opportunity
analysis; project feasibility study; SWOT analysis; market survey and research; marketing
strategy for new business; business marketing; marketing planning; production
management; accounting financial analysis; financial planning; business; investment

funding sources; business networking; public sectors services and facilities; business ethics
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988-041

969-041

szuvlanuazdunaden
Earth System and Environment

S A

a o A va o { o
‘T]ﬁfjﬁ’f]ﬂEl']"’llﬂﬁiﬁﬂ!.l,ﬁgﬂ']iﬂ'lluﬂiaﬂ ‘T]ﬁ‘mWUG]ﬂEJLLﬁ&’ﬂ’J']iJL?TENEU’ENiJH‘HEI N7

a @ a

waswulasanmemeuasransznuiifasuuyed supdtumaRaftasesssumna
sruviinauazdaadon iginsdunadeudunisdisseguesnyud uan1y
?Numé’ammzﬂtym;ﬁmmﬂwyﬁ Tymaunadenudiadszsriudumsudly

Geology of the earth and origin; Geological disaster and human risk; Climate changes and
human impacts; Human with natural disasters; Ecosystem and Environment;

Environmental cycle with human existence; Environmental pollution and problem from

human; Environmental problem in daily and processes solve problem
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amavoamaly
Choose Wisely Live Well

B & ' ~ A 8 Y A A a
ﬂ’JWllLﬂEl’JLuﬁQi%‘Vi’JNﬂWiyjiiuWﬂTﬁfﬂi‘UiIﬂﬂ ‘Viiﬁq‘lﬁﬂﬂ AUATMIDUINITIINGIND
1 v Aa o w o w a a dAa 1 Aa o w 9y
A 9 AUTINY 52917 ﬂ’ﬂllf’ﬂﬂﬂJﬁU’t‘Nﬂfﬂﬂi'ill‘ﬂNﬁiﬂi]‘l/lllﬁ’t‘)“]ﬂﬁﬂigiﬂlu ARERS
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ﬂiziﬂ%uiﬂﬂﬂiﬂ'ﬁﬁiﬂﬁ](ﬂ']\? 9 Lﬁﬂﬂ'lu'JfJﬂ'J'liJﬁzﬂ'Jﬂiu“]ﬁ’J@]‘]Jigﬁ]TJu NITNAIUI
anuAangnaieselumstamsnenssuludinlszdriu Weszvesgsnaniinaa
Fialsziriu fmniuTan malulad aunedesnulasunadly TuFuasygiaz
danu
Link and integration of product and service consumption from business providers and daily
activities; relevance of business activities and daily life; the exploitation of business

services to facilitate daily life; the development of business mindset to help organizing

daily activities; the implications of business in daily life
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2((2)-0-4)



969-042
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Digital Economy

s &

AnbzABUNUADT NUFIU MIBIULVVTIAGI A15TANTNAT Rz MTFoud1el
UseANTAIN NNBEMTIANITNNNITHEY TNHLNITINTIILASADIOI N1TIANTT
AnuAiea Malowsgn misuatuudy

Basic Computer Skills, Speed Reading, Time Management, Effective Study Skills,
Financial Management Skills, Negotiation Skills, Stress Management, Writing a Resume,

Searching the Web
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969-052
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Change your thoughts, Change your life
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Importance of systematic thinking Systematic thinking framework Thinking process

development System thinking techniques Task priority management Task scheduling and

management Tools for systematic thinking Application of systematic thinking in real-life
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CrOM Thinking: Creative and Open Minded Thinking
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Thinking under principles of reasons and logic Thinking under multidisciplinary of
creativity Inspiration and motivation for creative thinking Mechanics and process for

creative thinking in differences and your style Creative adaptation and problem solving in

daily life Creative for changing and improvement yourself
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Systematic Solving
@ = Y aa Y o a A Y
NNHYTNITLITIUIAADATIN NITUFAINKINNNILASNITIANIT NITAALTIVIN ﬂﬁLLﬂﬁﬂJ‘l’H
Y v A i I a o ] a
Lmzmﬂmmmﬂﬁuhaﬂmﬂuizuu ﬂﬁﬂﬂ%ﬂ%ﬁ]uﬂﬂ?ﬁﬁ’)ﬁ]ﬁmm?m AIURNATIANIN

o
D1TUN

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)



969-062

805-061

988-061

805-062

Lifelong Learning Skills, pursuit of knowledge and management, Positive thinking,
problem solving and decision making skills in a systematic way, critical thinking,

emotional Intelligence
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Growth Mindset
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Exploring logically necessary truth and deductive validity; involving the practical study of

logical reasoning; lesson and discussion on making critical arguments based on reasons and

evidences; debates and workshops for argumentations; implications of being overcritical
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Logical Thinking
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Exploring logically necessary truth and deductive validity; methods of analyzing and
evaluating arguments of all types using both formal and informal techniques; identifying
fallacies and introducing elementary symbolic logic; involving the practical study of
logical reasoning; assessing the logical coherence of what we read and write using critical
thinking, deductive reasoning and decision-making theory
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Thinking in Number
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History of mathematics and mathematicians, relationship between numbers and natural

phenomena; the application of mathematicians to other fields such as lottery, stock
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Mathematics in Daily Life
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Percentage, ratio, basic statistics and their applications for everyday life. Financial

mathematics such as profit, loss, commission, tax, interest, etc.
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805-071

805-072
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English for Fundamental Listening and Speaking
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Reinforcement of listening and speaking skills; development of effective communication in
both daily life and academic settings; an approach to self-studying and the application of
knowledge for the development of learning academic context
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English for Fundamental Reading and Writing
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Reinforcement of reading and writing skills, development of understanding authentic text,
and basic academic text, an approach to the self-study and application of knowledge for

development to learning academic context
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810-091

810-092

969-091
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Thai Arts
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Meaning, scope and classifications of Thai arts; studies of Thai arts, visual arts, sculptures,

architecture, Thai handicrafts, Thai literature, Thai classical music and performing arts
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Thai Culture
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Meaning, scope of Thai culture; studies of Thai culture, Thai festivals and traditional

events, Thai cuisine and desserts
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Keyboard for Fun
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969-092

805-091

988-091

980-081

Type of keyboards; touch-typing skills; touch-typing techniques; touch-typing practice;

speed typing contest
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E-Sport
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Evolution of computer game and the development of e-sport; current situations and trends
in game industry; discussion on elements relevant in e-sport; discussion and debate on

global e-sport tournaments; organizing e-sport competitions; implications of playing game
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Music Appreciation
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Gaining knowledge of Thai, international, and folk music through various perspectives

including history, politic, society, language, belief, regions, environment, and culture
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Camping
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Organizing components, planning, site survey, equipment and budgeting of camping;
recreational activities and camping; types of camping i.e. urban, beach, conservation forest,

and special purpose camping; environmental conservation and camping
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Badminton
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Historical background, evolution of rules, regulations and safety, practicing badminton to

develop personal health
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Brazilian Jiujitsu
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Basic Brazilian athletics knowledge and skills; learning body control for Strength of mind

and body; using martial arts to protect yourself
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Muay Thai Boxing
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Basic boxing knowledge and skills; rules, regulations and safety, practicing Thai Chaiya

Boxing to develop personal health
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Volleyball
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Basic knowledge, rules; volleyball skill practice
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Basketball
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Basic knowledge, rules; basketball skill practice
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Tennis
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Basic knowledge, rules; tennis skill practice
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Swimming
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Basic knowledge, rules, swimming skill practice
980-092  ualslin 1((1)-0-2)
Aerobic
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Knowledge about aerobics, movement with music skill, and practice
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Yoga
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Basic knowledge, evolution of rules, regulations and safety, practicing yoga to develop

personal health
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Mixed Martial Arts
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Historical background, evolution of rules, regulations and safety, practicing Mixed martial

Arts to develop personal health
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Tai Chi
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Basic knowledge, evolution of rules, regulations and safety, practicing Tai Chi to develop

personal health
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Scuba Diving
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Principles, equipment and methods for diving; science for diving; planning, recording and

problem solving in diving; sample and data collecting techniques; diving practice in both

swimming pool and sea
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Social Dance
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Basic social dance skills and etiquette; social dance music; emphasis on practice
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Disaster Preparedness



810-001

810-002

810-003
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Various types of disasters, causes of disasters, anthropogenic effects on disasters’ severity;
the importance of disaster risk reduction, disaster risk reduction cycle, community’s roles
in disaster risk reduction cycle; disaster prevention and mitigation, disaster response,
disaster recovery; preparedness, different levels of preparedness, individual level, family

level, community level, national level, international level
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Guiding Statistics
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Fundamental statistical methodologies for problem solving and decision making in real-life

application; data gathering, graphically organized data; probability and estimation methods

for decision making
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Social Psychology
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The examination of human social systems and behavior with an emphasis on cultures,
societies, social orders, basic human needs, human behavior regarding reinforcement,
learning, perception, motivation, intelligence and ability to adapt to changing

circumstances
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Thai History and Society
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988-001

988-002

988-003

Classifications of Thai era; evolution in terms of politics, government; foreign affairs,
economy and society; characteristic and structure of Thai society, social, economic and
political foundations of Thai society; important religions in Thailand; current situations in

Thai society; factors affecting changes in Thai society
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Young Investor
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Money and happiness; income and saving planning; impacts on financial planning to
desired lifestyle; personal wealth planning; types of financial investment and potential

risks; expense management for family and social responsibilities
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Wisdom of Living
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Thinking, life administration and management in accordance with changes in Thai and
global society; mingling the Thai ways of life with multi-cultural ways of living, public
mind and environmental conservation, living happily based on morality, ethics and

sufficiency economy
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Contemporary Scientific Innovation
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Scientific basis of discovery, invention and innovation, emphasizing on knowledge

integration, case study analysis, creative thinking, problem solving and intellectual

property awareness
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Science and the Sea
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988-004

805-073

805-074
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Oceanography; Marine Science; Marine and Coastal Resources; Wave of the Ocean; Sea
Surface Temperature; Climate Change; Sea level Rising; Ocean Circulation; Ocean

Acidification

IavnmsuazisInen

Nutritional and Toxicology
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A foundation of nutritional knowledge to develop a sustainable pattern of healthy eating;
overview of digestion, function, and metabolism pathways of nutrients; the principles of
toxicology and their applications in evaluating the safety of foods; evaluation of human

exposure to chemicals, and qualitative and quantitative health risk assessment
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English for Intermediate Listening and Speaking
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Reinforcement of intermediate listening and speaking skills; intermediate-level
development of effective communication in both daily life and academic settings; an
approach to self-studying and the application of knowledge for the development of learning

academic context at an intermediate level
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English for Intermediate Reading and Writing
1 a @ { a < a a
ﬂ']iﬁ'\uﬁ'ill'1/]ﬂ‘}:l$1uﬂ'liLLﬁﬂLﬂaﬂuLLa$LLﬁﬂ\1ﬂ'J'liJﬂﬂL“l’i“L!!f]N’J“]ﬂﬂ'ﬁ ﬂiﬁJ’Juﬂ'ﬁLgﬁﬂu
sUnuDYeINITAOUAINWEATIAI18N15TEUDTTE18 NITITEUTIBNUIFIIFING
[ as 9 a S @ Y KX ax
NMBPIVINHY ITNTITOWDOULASNITIVIUUTTUIUNTN NITNAUINITSUIUNITIVIONITNIT
= 1 = aa a
YYUBYWUISUULUASUDTICNNANUAAN
Consolidation on exchanging ideas and expressing oneself related to academic issues;
writing process with an emphasis on answering essay questions; reading literature and
writing academic essays, citation and reference; developing an autonomous process

approach to writing
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English for Advanced Listening and Speaking
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Reinforcement of advanced listening and speaking skills; academic-level development of
effective communication in both daily life and advanced settings; an approach to self-
studying and the application of knowledge for the development of learning academic

context at an advanced level
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English for Advanced Reading and Writing
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Consolidation on exchanging ideas and expressing oneself related to scholarly; writing
process with an emphasis on journal articles; reading literature and writing well-structured

research, citation and reference; developing an autonomous process approach to writing
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English for Pronunciation
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Enhancing speech with correct pronunciation; reading aloud and memorizing written

speeches; emphasizing English vowels, intonation, stress, and consonant clusters
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English for Creative Writing
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Evaluate the processes and techniques of creative writing, critique various writing styles
and discuss how they are used in literature plus the development of written English and

creative thinking through critical reading
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English for International Studies
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Exploring the history of international relations with focus on the language and disciplines

of international diplomacy, dialogue, and cooperation related to a world of increasing

globalization and complexity
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English for International Business
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Developing the foundation in business English; enhancing a variety of skills that can be

applied in multiple scenarios through listening, reading, speaking, and writing on all

aspects of conducting business in English
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English for Presentation
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Theories and general characteristics of English for presentation; practice in academic and

general presentations; learning how to make points and answer questions in presentations
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English for Job Application
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Practicing English communicative skills relating to job applications, reading job openings
from various sources, writing application letters and résumés, practicing job interviews,

enlarging vocabulary, and expressions used in job application

A °
mm’é’fenqmwamsmmuauazmsaﬁﬂsm 2((2)-0-4)
English for Presentation and Discussion
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Theories and general characteristics of English for discussion and presentation; practice in
academic and general discussion; learning how to make points and answer questions in

discussions and presentations
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Searching and Referencing
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Discovering and reading literature reviews, opinion papers, and research articles;
composing a literature review to support a position; using scholarly writing techniques and

citations following APA formatting and referencing
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Lifelong Learning
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Basic theory in digital economy, Value creation model, Digital Business model, Market
regulation, Digital economics in context, How digital economy influences societies and
environment, City Development
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Peaceful Life
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Principle and procedures of community participation in conflict problems; analysis of
social, political, cultural and environmental factors in the communities that affect levels of
community participation; appropriate technologies; good governances and environmental

management; case studies
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Sufficient Communities
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Concept and theory of sustainable development; case study of Royal Initiative Project;

deployment in various areas
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Principles of Marketing
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Scope of marketing and marketing tasks; marketing concepts and tools; marketing mixes;
classifications and analysis of consumer behavior in different types of markets; analysis of
marketing environment and competition; development of market offerings and marketing

tools to fit the new economy in the digital age; applications of cases in hotel, hospitality and

tourism industry
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Economics for Hospitality and Tourism
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Principles and theory of both micro and macro level economics, analyzing the demand supply
and elastic, consumption, markets, national income, income distribution and unemployment;

applications of cases in hospitality and tourism industry
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Introduction to the Hospitality and Tourism Industry
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The importance of hospitality and tourism industries on both national and international levels;
components and scope of the industries; tourism attractions and destinations; industries’ trends

and current issues; career opportunities
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Principles of Accounting
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An introduction to financial accounting, concepts and principles; the usefulness and
limitations of accounting information; a full business accounting cycle; process of classifying
and recording business financial transactions; preparation of financial statements including

various types of essential business accounts; uniform accounting; applications of cases in

hospitality and tourism industry
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Intercultural Communication
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Theory relating to intercultural communication and its application in face-to-face and online
communication with people from diverse backgrounds; own cultural identities and
interactions with others; tourist and consumer behavior; cultures around the globe,
examination of the interactions of values, beliefs, traditions and identities with particular
emphasis towards high and low context cultures and how people see time differently;
approaches to cultural conflict and resolutions and culture shock;. The Iceberg Model of
culture; perspectives of lives and people and building capacity to adapt to a changing world by

exploring perceptual differences
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Leadership and People Management
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Basic theories and practices in leadership; interpersonal skills; workplace diversity and its

effect on organizational culture and managing people in selection, employee training and
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development, planning for changes; motivation theories; team-building concepts; performance

leadership; maintaining high performance
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Business Finance
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Financial markets operations; financial instruments and institutions; relationship between risk
and return; corporate finance fundamentals; capital budgeting; cost of capital; capital structure
and financial leverage; cash management; analysis of the financial environment; financial

technologies and innovations; applications of cases in hospitality and tourism industry
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Laws and Professional Ethics for the Hospitality and Tourism Industry
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Thai labor laws and other related laws regulating the hospitality and tourism industry;
interrelationships between the hospitality and tourism laws and public; legal principles
applicable to global environment, fundamental principles of tort and contract laws; Global

Code of Ethics for Tourism by the United Nations World Tourism Organization (UNWTO);

Ethics of employees in hospitality and tourism industry
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Digital Technology in Hospitality and Tourism
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Things (IoT)
Concept and skills of the digital technology used in hospitality and tourism; social media and

mobile technology; laws and ethical implications in digital technology; software application for
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career, presentation, multimedia, and website design; the trend of digital technology for

hospitality and tourism such as Big Data, Cognitive technology, Internet of Things (IoT)
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Research and Innovation for Hospitality and Tourism
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Principles, Importance and research methodological approaches from the field of business,
hospitality, and tourism; developing and conducting qualitative and quantitative research,
problem identification and definition; scope of study; research design; population; sampling;
data collection; data analysis using statistical analysis, discussion of the findings;
recommendation for future research; the application of research methodological approaches in

producing innovation in hospitality and tourism
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Knowledge of Beverages
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An examination of beverages from around the globe, both alcoholic and non-alcoholic liquids
are identified, studied and sampled; current beverage trends; terminologies; beverage tools,

equipment; hygiene; safety and sanitation; mixology practice
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Managing Service in Food and Beverage Operations
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Restaurant’s Trend and current situation; Restaurant types; customer expectation; organization
chart; roles and responsibilities; server attributes; restaurant service facilities and equipment;
health and safety at work; in room dining service; suggestive selling; handling complaints;
applications of technology in foodservice; basic food and beverage services; preparation to
farewell customer; communication skills; emphasizing on responsiveness to the customers’

needs; service-mindedness and positive work attitude
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Front Office Operations and Management
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Comprehensive knowledge, understanding and skills of Front Office operation and
management in hotel business; organizational structure, roles and responsibilities, positions,
reservation process, welcoming arrival guests, check-in process, front office accounting, in-
house services, handling guest’s complaints, yield management, room controlling, Property
Management System, service minded attitude
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Basic Culinary Knowledge
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Current food trends, culinary fundamentals, vocabulary, kitchen equipment, raw material, basic
cooking methods, safety, hygiene and sanitary conditions, essential food nutrition for daily life,
preparation skills for various food varieties
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Business Event Management
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Concepts, definition and components of business events; size, types and overview of business
events such as Meetings, Incentives, Conferences, Exhibition (MICE) and other types of
business events; importance of the event industry at both national and international levels; the
functions of key stakeholders in the industry, application of creativity in event design; specific
skills and steps required in event planning including logistics, marketing, operations and

evaluation of business event management
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Housekeeping Operations and Management
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Concept, principles, skills of Housekeeping operation and management in service sector;
organizational structure, roles and responsibilities, positions, guestroom cleaning process,
staffing and scheduling, inventory management, training, flower arrangements, towel folding,
on-premise laundry, safety and security
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Hospitality Marketing in the Digital Age
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Application of marketing principles and practices for the special needs of the hospitality and
tourism industry; analysis of the marketing environments; changing digital customer behavior,
opportunities and strategies particular to managing the marketing functions in the hospitality

and tourism industry; digital marketing and its tools for digital marketing platform such as
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ecess technology, content marketing, marketing communication for hospitality and tourism

industry
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Seminar on Contemporary Issues in the Hospitality and Tourism
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Seminar on Issues affecting the hospitality and tourism industry, exploration of the issues
utilizing various strategies and multi-disciplinary approach; discussion and interpretation of
multiple perspectives with an emphasis on critical thinking, strategic decision-making, risk

management, and the formulation of innovative solution business as well as emerging

business models to serve the ever changing hospitality and tourism industry
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Health and Wellness Business Operations
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Holistic health and wellness; key dimensions of health and wellness; differences between
medical and wellness services; roles of medical, spa and wellness services in tourism
industry; concepts and practices in health and wellness business operations
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Hospitality Facility Management
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Concepts and roles of hospitality facilities management; managing operations and
maintenance of building, equipment; assessing facility needs; electrical system; lighting
system; HVAC system; water supply system; food service equipment; laundry system;
swimming pool system; telecommunication system; safety and security system; solid and
liquid waste management; energy management; renovation and capital projects in the

hospitality industry emphasizing on coordination of the physical space with guest services
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Strategic Management for Hospitality Industry
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Strategic management process in an organization, dealing with environmental scanning,
planning, strategy formulation, strategy implementation, and evaluation and control;
discussion of different levels of strategic management, corporate strategy, business strategy,
and functional strategy; an assessment of both macro- and micro-environmental influences
on businesses as the key issues in development and implementation of company strategies;

evaluation through key operations indicator
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Hotel Revenue Management
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Concepts of revenue management for hospitality industry; business practice process

proposed for controlling sales to maximizing revenue; techniques of forecasting, discount
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allocation, overbooking, group management and dynamic pricing; marketing issues including

sales and revenue management tools and software for digital platform
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Alternative Lodging and Property Management
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Definition, principles and management of alternative lodging and property management;
knowledge of lease management, landlord and tenant relationships; principles of taxation on
property; accounting regulatory framework and the service charge regime; economic issues
in property markets; property development process; the application and operation of leases

principles and techniques of property asset management
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Service Quality Management and Auditing
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Service quality theories; importance, principles and process of service quality management
and application to the hotel business; service quality measurement methods and issues;

principles and process of service quality audit and its application to the hotel business
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Sustainable Operations and Management in the Hospitality and Tourism
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Concepts and principles of sustainability in the hospitality and tourism industry; benefits of

implementing sustainable practices in business.; sustainability from the business, customer,
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and government/regulator perspectives; application of principles of sustainable development
in balancing benefits of the triple bottom line (economic, social and environmental) in
hospitality and tourism; development of effective environmental management systems and

management of resource consumption in hospitality operations
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Hotel Business Development Project
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Application of theoretical and practical knowledge of small-medium hotel business
enterprise through a project; site analysis; marketing feasibility; hotel business planning and

creative design; pricing; project costing; service project operation appraisal
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Thai Cuisine Knowledge and Skills
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History and development of Thai cuisine; types and classification of Thai cuisine;

uniqueness and taste of Thai regional food; Halal food; Thai fusion food; equipment and

utensils for Thai cooking; Thai herbs and spices; fruit and vegetables craving, practices and

techniques in Thai cuisine cooking and preparation; Thai cuisine presentation and

garnishment; sanitation and work safety
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Menu Design, Planning and Pricing Strategy
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Theory and menu planning operations; relationship between menu prices, costs and profit

and control; trends and factors affecting menu planning; types of menu; principles of

3(1-6-2)

3(2-3-4)

3(3-0-6)



818-332

818-333

818-430

nutrition in menu planning; menu design; menu pricing; assessment of menu engineering
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Baked Products and Desserts
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Basic skills for bakery and pastry production; baking terminology; baking tools and

equipment; formula conversions; basic ingredients; proper measuring techniques; cooking

practice of breads, pies, pastries, tarts, cakes, cookies, custards and other desserts; creative

food presentation; workplace safety and sanitary
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Cost Control and Purchasing in Food and Beverage
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Principles and strategies in food and beverage cost control; budgeting for operations; cost-
volume-profit analysis; labor cost control; procurement procedures including purchasing

types, product specifications, purchasing, receiving, storing, issuing, productions, sales and

service quality controls
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Restaurant Business Operations Project
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Application of theoretical and practical knowledge of small-medium restaurant business
enterprise through a project; site analysis; marketing feasibility; food and beverage menu
planning and creative design; pricing; project costing; quality control; project operation

appraisal
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Event Venue Management
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Meanings, significances, and components of event venues; event venue typologies; event
venue marketing planning; managing and monitoring contractors; outsourcing process; venue
operations, refurbishment and sustainable venue management; information systems and

design programs
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Event Creativity
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Meanings, concepts and characteristics of creativity; techniques and process of creativity;
issues, trends, settings and experience in event business; interpretation and inspiration of
creativity; designing creative and unique meetings and events; technology and innovation

related to event business; failure and risk in creativity and innovation
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Incentive Travel and Special Event Management
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Incentive travel of employee or customers as a tool to increase company’s sales; logistics
management, transportation, destination selection, marketing, theme setting, program
designing, the planning and design of special events and other elements; roles of destination
management companies and other ground operators; trends and current issues related to

incentive travel and special event management
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Exhibitions and Tradeshows Management
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Roles and responsibilities of Professional Exhibitions Organiser (PEQ), setting theme and
objectives, product display design and booth management, transportation and installation of
products, staffing and training; design, contracting, terms and conditions, custom and import

laws related to commercial exhibition and tradeshows
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Event Operations Project
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Application of project management techniques and concepts in planning, implementing and
evaluating an event project such as meetings, incentive travel, conventions, exhibition and

trade fair, and other events
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Conversational English for Hospitality and Tourism
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Particular characteristics and topics related to hospitality and tourism; oral practice focused
on understanding the social customs of non-Asian tourists; explaining and giving tourist

information from the perspective of a tour agent and hotel employee
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English for Effective Communication
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Effective communication skills in both interpersonal and  professional situations,

communications in international settings, giving impromptu responses, public speaking
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English for Current Events in Hospitality and Tourism
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Global events that affect the hospitality and tourism industry; understanding of current
events within a historical perspective and their future implications; building vocabulary to

discuss current events in the context of hospitality and tourism
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Academic English for Reading and Writing
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Concentrate on fluency in both reading and writing for academic purposes; increasing
reading speed, reading comprehension, writing fluency; understanding the writing process
and developing skills in descriptive writing

v
a_ v

MYIVINYHFINVUUG

Advanced Business English
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Accurate, appropriate and imaginative use of the English language in various characteristic
contexts situations of contemporary international business; coherently structured business
presentations; writing effective business correspondence and documents; debating and
business negotiating

NQ33¥171¥1IY (Chinese Language)
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Basic Chinese Communication I
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An introduction to characters, the writing system and pronunciation; basic grammar and
vocabulary; numbers and counting; simple greetings; talking about oneself, and familiar
things; making simple conversations focusing on daily life, introducing oneself, shopping,

and etc.
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Basic Chinese Communication II
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Basic Verb structures and tenses; practice in listening, reading comprehension, speaking
and writing; fundamental sentence patterns; basic verbal survival skills; read short
passages; brief conversations with native speakers, scenario in a restaurant and travel

arrangements
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Intermediate Chinese Communication
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Advancement of communicative functions for a wide variety of daily-life situations;
appropriate interactive skills for social situations with a native speaker; taking and leaving
messages, making announcements by using simple and complex sentences; expressing an

opinion on selected texts; knowledge of intercultural communication
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Chinese Conversation for Hotel Service
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Vocabulary and expressions necessary for hotel staff, reservation, front desk,

housekeeping, in-room dining service, restaurant, spa and health service centre; giving brief

explanation about services in hotels
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Chinese for Business Communication
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Practical office vocabulary and structure of business language necessary and frequently

used such as telephoning, memo writing, email writing and etc.; polite expressions; cultural
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awareness, protocol and sensitive issues in business

NEaNIWINIHUNHA (Korean Language)
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Basic Korean Communication I
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An introduction to characters, the writing system and pronunciation; basic grammar and
vocabulary; numbers and counting; simple greetings; talking about oneself, and familiar

things; making simple conversations focusing on daily life, introducing oneself, shopping,

and etc.
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Basic Korean Communication II

Y o Aa Y X @ 1
Tassadrevesminsouazmaludunugiu dnduinuzya We 01w wazidou g1lilszTon
¥ X @ 3 X Ao g aa o w 1 A ¥ Y
VYUNWUITU 1/1ﬂm“lumiw"mmwugmw%wgﬂuiu%mﬂnmm DIULTDITIIAU 9 llﬂ

g v 9 79 Y o a
AUNUIDYWNAU ] NULRIVDINTRN ﬁﬂ?uﬂ?imiui?uﬂ?ﬂ?i LHAagNIIIANITINITIAUNN
Basic Verb structures and tenses; practice in listening, reading comprehension, speaking
and writing; fundamental sentence patterns; basic verbal survival skills; read short
passages; brief conversations with native speakers, scenario in a restaurant and travel
arrangements
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Intermediate Korean Communication
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Advancement of communicative functions for a wide variety of daily-life situations;

appropriate interactive skills for social situations with a native speaker; taking and leaving

messages, making announcements by using simple and complex sentences; expressing an

opinion on selected texts; knowledge of intercultural communication
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Korean Conversation for Hotel Service
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Vocabulary and expressions necessary for hotel staff, reservation, front desk,

housekeeping, in-room dining service, restaurant, spa and health service centre; giving brief

explanation about services in hotels
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Korean for Business Communication
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Practical office vocabulary and structure of business language necessary and frequently
used such as telephoning, memo writing, email writing and etc.; polite expressions; cultural

awareness, protocol and sensitive issues in business
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4 ay &

miaamimmmuﬂuwugm 1

Basic Japanese Communication I
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An introduction to characters, the writing system and pronunciation; basic grammar and

vocabulary; numbers and counting; simple greetings; talking about oneself, and familiar

things; making simple conversations focusing on daily life, introducing oneself, shopping,

and etc.
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Basic Japanese Communication 11
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Basic Verb structures and tenses; practice in listening, reading comprehension, speaking
and writing; fundamental sentence patterns; basic verbal survival skills; read short
passages; brief conversations with native speakers, scenario in a restaurant and travel

arrangements

3(2-2-5)

3(2-2-5)

3(2-2-5)



812-341

812-342

812-441

812-151

v
\ v

msaeamsmuajudunais 3(2-2-5)

Intermediate Japanese Communication
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Advancement of communicative functions for a wide variety of daily-life situations;

appropriate interactive skills for social situations with a native speaker; taking and leaving

messages, making announcements by using simple and complex sentences; expressing an

opinion on selected texts; knowledge of intercultural communication
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Japanese Conversation for Hotel Service
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Vocabulary and expressions necessary for hotel staff, reservation, front desk,

housekeeping, in-room dining service, restaurant, spa and health service centre; giving brief

explanation about services in hotels
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Japanese for Business Communication
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Practical office vocabulary and structure of business language necessary and frequently

used such as telephoning, memo writing, email writing and etc.; polite expressions; cultural

awareness, protocol and sensitive issues in business
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Basic Thai Communication I
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An introduction to characters, the writing system and pronunciation; basic grammar and

vocabulary; numbers and counting; simple greetings; talking about oneself, and familiar

things; making simple conversations focusing on daily life, introducing oneself, shopping,

and etc.

A &
mmamimm"lmwugm 2
Basic Thai Communication 11
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Basic Verb structures and tenses; practice in listening, reading comprehension, speaking
and writing; fundamental sentence patterns; basic verbal survival skills; read short
passages; brief conversations with native speakers, scenario in a restaurant and travel

arrangements
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Intermediate Thai Communication
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Advancement of communicative functions for a wide variety of daily-life situations;
appropriate interactive skills for social situations with a native speaker; taking and leaving
messages, making announcements by using simple and complex sentences; expressing an

opinion on selected texts; knowledge of intercultural communication
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Thai Conversation for Hotel Service
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Vocabulary and expressions necessary for hotel staff, reservation, front desk,

housekeeping, in-room dining service, restaurant, spa and health service centre; giving brief

explanation about services in hotels
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Thai for Business Communication
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Practical office vocabulary and structure of business language necessary and frequently
used such as telephoning, memo writing, email writing and etc.; polite expressions; cultural

awareness, protocol and sensitive issues in business

Q331U (French Language)
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An introduction to characters, the writing system and pronunciation; basic grammar and

vocabulary; numbers and counting; simple greetings; talking about oneself, and familiar

things; making simple conversations focusing on daily life, introducing oneself, shopping,

and etc.
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Basic Verb structures and tenses; practice in listening, reading comprehension, speaking

and writing; fundamental sentence patterns; basic verbal survival skills; read short
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passages; brief conversations with native speakers, scenario in a restaurant and travel

arrangements
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Intermediate French Communication
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Advancement of communicative functions for a wide variety of daily-life situations;
appropriate interactive skills for social situations with a native speaker; taking and leaving
messages, making announcements by using simple and complex sentences; expressing an

opinion on selected texts; knowledge of intercultural communication
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French Conversation for Hotel Service
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Vocabulary and expressions necessary for hotel staff, reservation, front desk,

housekeeping, in-room dining service, restaurant, spa and health service centre; giving brief

explanation about services in hotels
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French for Business Communication
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Practical office vocabulary and structure of business language necessary and frequently

used such as telephoning, memo writing, email writing and etc.; polite expressions; cultural

awareness, protocol and sensitive issues in business
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Basic German Communication I
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An introduction to characters, the writing system and pronunciation; basic grammar and

vocabulary; numbers and counting; simple greetings; talking about oneself, and familiar

things; making simple conversations focusing on daily life, introducing oneself, shopping,

and etc.
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Basic German Communication IT
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Basic Verb structures and tenses; practice in listening, reading comprehension, speaking
and writing; fundamental sentence patterns; basic verbal survival skills; read short
passages; brief conversations with native speakers, scenario in a restaurant and travel

arrangements
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Intermediate German Communication
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Advancement of communicative functions for a wide variety of daily-life situations;
appropriate interactive skills for social situations with a native speaker; taking and leaving
messages, making announcements by using simple and complex sentences; expressing an

opinion on selected texts; knowledge of intercultural communication
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German Conversation for Hotel Service
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Vocabulary and expressions necessary for hotel staff, reservation, front desk,

housekeeping, in-room dining service, restaurant, spa and health service centre; giving brief

explanation about services in hotels
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German for Business Communication
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Practical office vocabulary and structure of business language necessary and frequently
used such as telephoning, memo writing, email writing and etc.; polite expressions; cultural

awareness, protocol and sensitive issues in business
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Managerial Accounting
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Financial statement analysis; cost concepts and management; Cost-Volume-Profit and

break-even analysis; planning, budgeting, and sale forecasting; variance analysis and

performance evaluation; capital budgeting and decision making
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Professional Development and Entrepreneurship
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Establishing of a small and independent business in the hospitality and tourism industry;
challenges faced by small business entrepreneurs; managerial skills required for managing
small business enterprises; critical success factors of small business entrepreneurs; business
franchising; writing business plans for a small business; business performance appraisal

and risk assessment

dsziiusanmipvasnnaniudiin

Contemporary Leadership
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An understanding of leadership theories; effective leadership skills, traits and behaviors;
types and diversity of leadership; working in teams and followership; communication styles
and challenges of exemplary leaders of today; ethical and behavioral standards for leaders,
contemporary issues and case studies on leadership practices and effective leadership styles

in hospitality management perspective
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International Business in Hospitality and Tourism
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Hospitality and tourism industry in a global context; strategic implications of business
operations in different environment, cultures, laws, languages and values; social, economic,
political and environmental factors affecting decision-making; current situations in

international hospitality and tourism business
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International Finance
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Implementation of monetary theories applicable in international finance; the international
monetary system; exchange rates determination and management; exchange rate risk and
risk management; Balance of Payments; international economic co-operation; financial

crises and crisis management
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International Business
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A sound international perspective on international business; emerging markets;
globalization; role of investment units; comparing markets and business environments in
different countries; the characteristics and strategies of the multinational companies;

cultural knowledge and global vision in an international context
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International Economics
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Basic concept and theory in international economics, international trade and specialization;
international term of trade and international trade policy; balance of trade and balance of

payments; foreign exchange market
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Intermediate English for Hospitality and Tourism
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Multi-cultural communication skills; industry specific language skills; public speaking
confidence; interview techniques (interviewee); presentation skills; pronunciation

improvement and accent development
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Advanced Conversational English
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Effective organization and communication of ideas; pronunciation improvement and accent

development; practice of stress, rhythm, and intonation; spontaneous communication;

delivering articulate and stimulating presentations; persuasive speaking
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Wine and Wine Service
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Wine appreciation; historical perspective of wine; names and types of grapes; key factors
and global views on grape varieties; detailed history of wine styles, culture and wine
production from different regions; labeling; quality and price of major wine producing
countries; wines testing; pairing food and wine; business of wine; marketing and
distribution; wine sales and service, classification of wine; vineyard; principles of fortified

wine, spirit and liqueur, and storage
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Appetizers and Desserts
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Characteristics, types, ingredients, preparations of appetizers and desserts such as hors
d’oeuvre, canapes, pates, salads, pies, tarts, mousses, ice-creams; cooking skills and

techniques; presentation styles and menu examples

818-306  MsdAMSHAZMIANHHNUAINAS 3(3-0-6)
Club Management and Operations
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Theories and practices in managing clubs; membership system; activities; security issues;
property maintenance; overview of club organization; operations and management of

stakeholders in different types of clubs
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Practical Training I
msmauszavlfianmslunsunass wie v15 wSe uwuNNITUINITEIMITIAY
4 A A o A a A Y o a v o
INT09ANYDI IS U UHTOAAAIAIT HIDUNNEIVBINVUNUNNITUTNITHBINN U
T35
Working in the functional areas of kitchen or bar or food and beverage services in a hotel or

a restaurant or in the functional area of room divisions in a hotel
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Working as a management trainee or equivalent position, or other position which is

different from the previous practical training I or related to the program
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Co-operative Studies
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Working as a management trainee of a hotel or in an equivalent position or in a different

position from the position taken in the Practical training I or in the specialized areas
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Study Abroad Program
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Semester study abroad at one of the partner universities or by Faculty’s approval
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1. wj’f’]}’mmﬁm1msfﬁ?ﬂﬁuﬁ laeary, M.Sc. (Food Management), University of Surrey, U.K., 2546
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4, ‘mEl’lJfJ dung HEEE] me, M.A. (Management (International)), University of Northampton, U.K., 2556

5. U WUﬂniJiJWETU 1/@"@115, M.H.E. (Home Economics Education), University of the Philippines, Philippines, 2528



o = v o LY ¢ Ay ¢ Ay LY a
AAANTNILIBUIISAVHANGAT (PLOs) naq‘nﬁ/aﬁmiaau !!ﬂ%ﬂafalﬂﬁ/'flﬁﬂ1i'Jﬂ!!ﬂ%ﬂ1§‘lj§§.’v!3~luwﬂ

NANgATUINIFINITUHNA NV1INMITAMINMIUINT (MANFATUINITIA)

d Jd a
WansiBau3 pagninMsaou nagnimssziiiv
PLO 1 - inpyzanssouzaina | 1) damsisoumsdou lagwd 1l52iun
v A v ' & v o o a
Mmumsaeansms Iy aalszmailudaounpdinguuay | 1) dunanganIIuLasMIUaAd0en
' v
mneailszima (Be Muaasemanu o vouindAnyvazsinang sy sy
international competence and 2) MIIANINTIUNAIUINABE 13gu
@ 3 4 ) I '
capable of foreign languages MuBInguuazm e Nlszmadu q |2) maduauerasuiungu
communication) 3) Wann@emaieumsaeui 3) sziunnmale ya e wou u
WaInvale NINTTUMSFOUMTTOUVDINUL
v 9
4) annIsuNaluFuGou Lag 4) dszunnuuunagey  msaeu
9 1
yonFuiTeunduasums 1% naena Yarenin
@ ' A a P} A
MurvIngEaznaNdsemadu q | 5) dszmumslsmelumsdeans
5) salidhensonitsauld seuninanefuanuani
MM lEnesingy Anen
PLO 2 - fifinwzdnumaluladl | D) dansSeumsdeunnszdquiGould | dszdiuain
MINALAZABNNAADS (Be wonlfnaluladasaumeniazms | 1) Winwzmsduduvoyanazinaue
information technology and FoasNHaINHABLAZIUIZ AN TaeldinaTulagansauman
computer literate) 2) samsiseumsaeunaudsulniGon nanvany
) Y o
nauewaniuTagldima TuTag 2) inwzmsinldTlsunsudusogll
asaumanraInaegluuULey fmsuauus Myt 9
o 1 I
T1lsunsu Wourin (uninensyana iudu
3) sasusulmindnu gz waz Tsunsu'luTaswonioowila
=~ A A Y v j‘
maTuTadansaumannelveeny g
MIFeUMIaoU 1Y Fomsaaun | 3) msdeuanindnm il
551U LMS mM3aanzilow online a01u15zAPUMITLHINMTEN
P e A wa A a =
52UV0TENYIT AT sTVUAPOY NN ERL LI R
M3l Tl sunsummzdmsuau
T5ausy MsavAuenaslszneus
awv I Y
gouazIUINY 1 uAu
a v 9 [ =3 1 [ a
PLO 3 - dinnaudnlanny 1) HUMSIANSIEIUMTTOUTINAY 1l5ziun
AanvaMIIAUEIINIaZH sennainany sz azindnm 1) WaAZLUUU Peer Evaluation 91001599
fnedumsiSusatidums wanlasuluTasamsanusuiie NINTTUMSITOUMTAOUNTANH
d‘ " 1 A A 1 A
gﬂaguuﬂaqsu@qaqgu (Have AN 9 LL‘IJ‘JJIﬂi\‘lQ"Iuﬁﬁ?]ﬂi]ﬂﬁﬁllﬂf,jil‘ﬂiﬂ
multi-cultural mind-set and be | 2) 19n9NssuMsiseumsdoulay eImmailfiia




= k4
NaNII8Ug

nagnEmsaeu

d a
nagninssziiiv

adaptive to the dynamic society)

Y v K o I 1
weunmelminanyhinuilungu
FouinnanIumMIsinse Unum

a A o ' =2 < Y o
auud nadiaIeee Wamaiugih
MNBngu Ananusudareuaz
Fouiiansssuvesd B

nanvateszrNaindny Insuas

2) SusEInRTamsoumsaou
feo 1130 ToUR IR sTINA

3) dsziiunnuuunagey  Msdeu
naema Yarenin

4) anuaamiunanulsznouMIfe

HamsUHinavenindny1TznIN

v K 1 =2 a K
unAnaNszme MIANANIANET
o 4
3) APAUNIANMIVUYBIFUNUT M5
Wamswiugou anuSuiaveu
@ a <3 1
m3sousuUNInNuAATUA1TY
F10IHIAN 9
4) mItamemsddasuynaalizing
NUANUEMITOUAZHAINYIAY
TAUTITN
= a =K
5) msenarnadEne luaau
v
Usenoumsnslunazalszma
= v U ° YA o J A A
PLO 4 - Sianugiileseaondy | 1) fmualiiinmsssuesnns tite l3ziiuan
A‘l v d Y v K a =} a o o a
ANUBOTAE UAZVTTEIUT T Ygndaliindnulssidioionay | 1) dunanganssutazmMsuaaionn
9
MEIND SINDINTIUT I anumagileaeanniv youinAnywaziinens sl
aNNSUANTOUNDTIAN (Uphold | 2) ﬁmmiﬁ'@mm]'é'ﬁauﬁammiﬂ SFouLazmMsaniumMs 1Asaau
PSU pride and integrity, adhere AMTITY VI0FITV UAZATIOWTIN | 2) Usziiusnanuiiawelenngn
a U o o o v a
business ethics and engage in NNFINVIZHINMITOUNI 099 1850152 Teminnmssanonssy
social responsibility practices) fvnssutazniulmindnuiasemiin o1z diinasIuy
a oA 1 o o a < '
famsiiaauaenmanyaive 3) anuAaruNanIulsznouMIne
aoniu uazdlau Iddnndennngu pamsUfinavenindnyITznIN
Y o 2 o I 1 = a XK
3) weunaliinAnyhaiungu MIANANIANET
=< < 9 o a VoS a Yo A
Anmsdludih ansnngu oAy | 4) msaamuwanng liusaluaniu
SuNAvoL sznoums
4) aiuayuMIIANINTTUHI 01913 W
Tasamslutudedss Temiveaiion
o 3 a A =
uywadlunanuilave N/
UMING1AY HIONUIWTUNBUDN
a I ] Aa
5) mstsenganwilunuvesanaues

4
AMITY




= v d d a
WaM3i3eu3 pagNiMsaou nagninssziiiv
o a [ = A . a
PLO 5 - fifinuzmsuimsdams | 1) wumsBGounmsdeuiily active Usziliven
eannsuazyAna Hfinyy learning 1431839161197 130 Work 1) dUNANDANTINIAZMIIAAIBEN
v
p}'ﬂsgna‘ums gmganjﬁgﬁm%q Integrated Learning Gluﬁm"lﬂf?ﬁ?% mamnﬁnmmmxﬁm%mmiuw
a%sasse Snsizduaziszane HAaLINIEIMSTUMINOUNIAL NS FouLazMIAUHUMS IATIU
(Acquire managerial skills and NI 2) szdiuninmaitausswuka
@ Yt =) 9 AR a d o g =
people management, 2) daliumsiouinnnsdiine MIAATILH FUATIZH 1NN
entrepreneurship, and ADUMIBNTINIUTIIN TATIU dvganselnseniu Tasmslsuuy
b
creativity, analytical thinking dmfuiindnu ldasienfiides U5z Rubric score
9
A g Yy A a ¢ a
and applied learning skills) RN R TG PR FAY LRI 3) dszlunnuuunagey  Madel
uouuInmaud lvlded nanma Uarenia
v 4 o R =& v a I~ J
a39e339 TaamTienInnunm 4) anuAaruInaalIzneuMIAe
add g L A ea o = '
nouRMNeIves szaumsally HaMsUPUANUYEUINANYITENIN
a ua A =y a =K
MAUQUA uazHanIzNUNAIWNININ MIAnanNIANY
9
madadulanaluszauyanatazngy
3) AVTTANLAY lAgINGINTNBUBNT
ANy vieAudin1iil
Uszaumsaings
PLO 6 - #A33uazinys 1) vanszuaumsizeumsaenli Uszidiunn
ANNABNIDTIHTUMS wnAnplawg Tuandasnms 1) dUNANYANTIVLATMIUAAIDDN
9
UfiRadugamvnssums TAMINITUINT NMIMANEIaY youinAnwmzinInIsuInsans
1U3M3 (Have hospitality ﬂmﬂamﬂ AN
knowledge and task-oriented 2) sanszuaumsiseumsaonli 2) szdivnnuuunadey  Msdoy
competence) wnfntianuiuazd lavdnms naema datenin
¥y
pazngERNugIUAIUMItansms | 3) dszdusinmsdfiianenssuais g
a o 99 ¥ a A A 2 )
vsms wazenunsorh luszgnd 14 Y9331 NGE sUN luazuens
Tumsnauwuazudtlymilu i3oU
a o 2 a < '
AINTTUMUMITAMIMIUT NI 4) anuAaruInaalIzneuMIAD
3) sanszuIumsiseumsaouli HamsUPiROveinAny1TEnIN
wnAnwtinnwg e lalums e mMsHnanRIFNE
A oA o 2 A4 9 o
1n3eeleo gUnsalou q Minereeny
mylguanulumnersn
4) sanszuaumsiseumsaonli

o = ) v &
unAny i lannuiiuguves

4 o [ 14
maas uazih llysanmsnuemnens
IBFTNIVUIA N WDIANINTTH

A 1
130 1ATINTAN H




= k4
NaNII8Ug

nagnEmsaeu

d a
nagninssziiiv

5) samsiseumsdeuldinmsifeudain
d a a A A 4
ADIUNITD3I1AEINGINTHI DAL
1 dld tﬂl G =)
IMANANUFOIFIY 10N
o
Useaumsalngg
6) val¥nseInlnssau/msinljia/
= a K
msHnarnaAny luaau

Uszneuns




