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Smart Agribusiness
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Business Innovation and New Business Creation
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Decision Supporting System for Agribusiness

= a

926-543  MIVYFFINAUNLAT 3(3-0-6)
Agribusiness Accounting

926-544 mﬁmﬁzﬁmiamumwmiﬁmﬂym 3(3-0-6)
Analysis of Agricultural Investment

926-545  UIANITUFINUNYAT 3(3-0-6)

Agribusiness Innovation
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Wealth Management
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Competitive Strategy for a Digital Age
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Digital Marketing
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Innovative Accounting Management
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Concepts; using accounting information; product costing; planning and control; performance measurement;
decision making, cost allocation; full and variable costing; activity-based costing, cost-volume-profit analysis, budgeting,
decentralization, responsibility accounting; transfer pricing, short-term and long-term decision making; advance technology
application for accounting management of business, using case study, experience constructive feedback, group discussion and
self-study, accounting management project with business, presentation and communication by using advance technology;

work integrated learning

926-512  HINNTIUNMSIANIINITIIH 2(1-2-3)

Innovative Financial Management
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Objectives and importance of financial management; currently tools for financial decision making and analyses;
risk and return; concepts and strategies for budget allocation; working capital management; investment; fund seeking; capital
structure; capital budgeting under uncertainty; determination of financial assets value; cost of capital; dividend policy;

merging and financial strategies used in business problem-solving with innovation; work integrated learning
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Innovative Strategic Marketing Management
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Concepts and theories of marketing; value creation by innovation; technology application for consumer centric
analysis; opportunities analysis and market planning; segmentation; targeting analysis; market positioning; innovative
marketing mix management; innovative developing in global marketing; innovative creation for customer relationship and

customer experience, using case study; experience constructive feedback and self-study; marketing plan; presentation and

marketing communication by using advanced technology; work integrated learning
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Organization Behavior and Leadership
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Behavioral aspects of organizational management and leadership; psychological issues in management;
organizational change; change management; communication in organization; motivation for work; negotiation, leadership
concepts and theories for organizational development; learning leadership from role model, management of intellectual; talent

management; work integrated learning
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Innovative Strategic Management and Organization Operation
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Competitive advantage; strategic positioning and competition; building organizational capabilities with enterprise
topic; strategic formulation; operation strategy; process analysis, quality management; production planning and supply chain
management; work integrated learning
926-516  5ieLITIVY 3(2-2-5)
Research Methodology
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Problem analysis and research problem development from current issues of business; literature review, research
technique; quantitative research; qualitative research; mixed methods research, processes of research; research design;

population and sample; research setting; restrictions and limiting conditions for research design; sampling techniques;



selection of informants, procedures and research methods; research instruments; variables; statistical treatment; data analysis;

evaluation; synthesis and utilization of research; work integrated learning
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Business Plan
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Definition and purpose of the business plan; concepts and business ideas development from current issues of
business; elements of a business plan; marketing plan; operation plan; management plan; financial plan; contingency plan;

report and presentation; and creating a business plan; work integrated learning
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Seminars in Innovation for Business Management
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Problem,business issues and concepts of business; literature reviews; discussion and presentation business solving;

work integrated learning
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Smart Agribusiness
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Category of farm business, factors affecting farm business operation, the effective farm inputs, farm resources
database management, farm budget planning, smart farming for farm management, information technologies for decision
making in farm, applications for farm management, analysis agro-industry competition, industrial structures, strategies
probability changing agro-industry structures, study the changes to industrial structure, entry and exit industries, technology
changes to competitive strategies, brand building strategy for agricultural products, creative marketing, digital marketing,
digital tools; measurement and evaluation; other relevant concepts, for example, online consumer behavior, effective online

marketing channel, advertising types, viral marketing, online PR,  e-commerce for agribusiness, work integrated learning
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Business Innovation and New Business Creation
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Trends and environment for business innovation; analysis of business models to generate income flow; innovative
creation through configuration, offerings, and experiences creation for customers; design thinking and developing innovation
for product and service, design strategies by marketing technology, focusing on innovation for consumer, fund raising and
financial management for business innovation development; case study analysis, experience constructive feedback, group

discussion and self-study, business plan project for business innovation and pitching, work integrated learning
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926-541  NITLIUMITAMIFINAUNBATAEY] N 3(3-0-6)
Modern Agribusiness Management Process
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Concept and overall structure of agribusiness; modern agribusiness management process; government policies,
commercial standards relating to agribusiness; problems and solutions of agribusiness management; risk management in

agribusiness system; case studied and current issues of agribusiness management
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Decision Supporting System for Agribusiness
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Quantitative analysis, agribusiness decision making; information technology systems for agribusiness plan;

agricultural data collecting; agricultural production forecasting; forecasting for agribusiness decision making

926-543 MIUYTFINUNYAS 3(3-0-6)
Agribusiness Accounting
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General knowledge about agribusiness; agribusiness accounting systems, accounting for agriculture assets,
inventory, property, plant and equipment; revenue and expense recognition for agricultural products; cash and cash control,

and financial statement report

926-544 m:i"?lm:iwﬁmimuumegsﬁmnym 3(3-0-6)

Analysis of Agricultural Investment
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Interest rate and return of agribusiness investment; partial budgeting; analysis of cost-effectiveness; investment

project comparison; sensitivity analysis in agribusiness; and investment decision making in agribusiness

926-545  WINNTINFINVUNHAT 3(3-0-6)
Agribusiness Innovation
Tdsunsudszgdmaluladeansaumamierindszaniammamssuivauniegsiunyas uianssy

HAAAUNAURUNEAT UTANTTUMIADIATUAUNBAT MITNMTABATEINTOY MIIAMIFIUTOYAAIUFINUNLAT MT

UszinanadiedeyaneuiiuaeiiiielFlumsdadulodugsnnnynas
Application of information technologies to increase agribusiness performance, agricultural product innovation,

agricultural marketing innovation, smart farming, agricultural database management, agribusiness decision making by using

computer program
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926-546 {]Nﬂ1ﬁﬂ§ﬁ1iﬁumﬂ!ﬁﬂﬂ1i!ﬂ‘ﬂﬂi 3(3-0-6)
Geographic Information System for agriculture
o a ¢ (e o A 4 e A P ) o
ﬂﬁ‘l)ﬂﬂﬁﬁﬂ”leq]iJﬂ”lﬁﬁiW”lill msdamsnunvisu igﬂ‘]_lﬂ”li‘ﬂ@lﬂ szuuinadvhsy mslsmalulad
x 4 1
MsaumANenMsIansnui
Geographic Management in farm, farm area management, planting system, farm ecosystem, geographic

information system for agriculture

926-547  JASINUMUUIANIIHMSIAMSFINUNAS 3(2-2-5)

Innovative Agribusiness Management Project
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Business analysis in agribusiness; symptoms, problems, and causes of agribusiness; business solution
recommendations using innovation or modern management, using problems from real situations in agribusiness organizations,

project progress evaluation , work integrated learning
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926-551 HanNMIAINU 3(3-0-6)
Principles of Investment
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Investment process; importance of investment to economic system; Thailand Securities Market; securities trading
process; risk and return analysis; the efficient-market hypothesis; portfolio theory; stocks analysis; bonds analysis; derivatives

analysis; alternative investment

926-552 mﬁmswﬁsmzmsﬂszsﬁuynﬁmnmiﬁu 3(2-2-5)

Financial Analysis and Valuation
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An overview of financial analysis; financial statement analysis; preparing and analysis of cash flow statement;

financial valuation of different assets and business valuation; valuation analysis for merger and acquisitions

926-553 miammumﬁﬁuquﬂﬂa 3(3-0-6)
Personal Finance
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Personal financial goal setting in each stage; source of funds; systematic financial planning with appropriate

personal financial report; saving and investing in creating value; knowing how to spend wisely; personal income tax planning;

quality of life through financial planning; retirement financial planning

926-554  MIUIMISANNIIAG 3(3-0-6)

Wealth Management
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Determination of life goals; creating wealth with saving strategies; wealth protection with tax planning and

insurance planning; wealth accumulation with investment planning; retirement and heritage planning



926-555  @NNHIMINITIAH 3(1-3-5)

Seminar in Finance
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Problems in business finance; problems in financial management, investment planning, sources of funds; and
dividends; with emphasis on the application of theories and financial techniques in problem-solving using case studies, work

integrated learning

926-556  MIIHUINTIVINIMINSIUUNTIAN 3(1-3-5)
Financial Service Counselling for Society
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Financial literacy application for social practices, creating personal financial plans saving management for

retirement, the preparation of a financial, work integrated learning

926-557 MsIuSMSudlsznoUMS 3(1-3-5)
Entrepreneurial Finance
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Business evaluation and valuation ; tools to evaluate early stage business opportunities; Information technology

for entrepreneurs; ways to find funding ; analysis of the role of financial contracts; the structure of venture capital funds and

their fund raising process ; the issues of attracting and compensating employees to start-up ; methods to exit
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926-561 M IANYUIALIANITOUZUAZMIIATIZHNIUVITH 3(3-0-6)
Benchmarking and Competitive Analysis
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Benchmarking concepts and processes, benchmark criteria, best practices, development and competitive strategies
implementation, value business innovation creation, competitive positioning, skills development to future strategic decisions

in contexts of substantial uncertainty
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Management Information System
Llu'Jﬁﬂﬂ1iﬁ15$ﬂﬂﬁ1iﬁﬂ£ﬂﬂlﬁ@ﬂﬁ%wﬂﬂﬁf]\iﬁ'ﬂi Uszianvesszuuasaums ﬂﬁi%ﬁ%ﬂﬂﬁﬁﬁummﬁﬂ
maaaduls ﬁm‘wuazuuﬂﬁ’umm’c’?ﬁtymmizu‘umﬁﬁumﬂ“lumifﬁ’ﬂmsLﬁaﬂmﬁ‘uiﬁuaxmm‘lﬁhﬁﬂmmmﬁmi
Concepts of information system and management; types of information system, information system for decision

making, nature, trend and importance of information system management for creating growth and advantage of organizations
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Leading and Creating Innovation Business Organization
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Organization characteristics, types of modern organization culture, Process with people and organization

management, Building innovation business organization. Innovative ability to organization with enterprise topic, work

integrated learning

926-564 N1319IIIRIVMATNAENEMIAATUID 3(3-0-6)
Negotiation and Decision Making Strategies
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Theory of psychological decision making; types of decision; negotiations and decision making; development of
decision making framework; situation analysis planning development and practicing negotiation skill and decisions
926-565 nNagNENsHVITUEIMSUgAAAA 3(3-0-6)
Competitive Strategy for a Digital Age
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Analysis industry competition. Analyze industrial structures effect to strategy formulation. Study strategies
probability for changing industry structures. Study the changes to industrial structure. Technology changes to competitive

strategies. Innovative strategy creation process with enterprise topic, work integrated learning



5) NANIFIUIANTINNIIIANIINIIAAA (Innovative Maketing Management)
926-571 MIAAIAAING 3(2-2-5)

Digital Marketing
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Skills and knowledge necessary of digital marketing within organizations; digital tools; planning; implementing,
measurement and evaluation; consumer behavior in digital Era; effective in selection of online and odd-line marketing
channel; content value creation for digital types; digital advertising and public relation; skill development in digital
communication; viral marketing, alliance marketing; using case study, experience constructive feedback and self-study;

presentation and communication by using digital medias; work integrated learning
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Product Innovation and Creativity
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Concepts, characteristics, and types of product innovation and creativity; process of creating new product;
innovative branding; product innovation in the service industry; failure and risk in innovation; the innovative organization;
changes and innovation; using case study; experience constructive feedback; group discussion and self-study; product
prototype creativity with entrepreneur; presentation and marketing communication by using advanced technology; work

integrated learning

926-573  WIANIIUMIAOAIINIANA 3(2-2-5)
Innovative Marketing Communications
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Characteristics and importance of digital marketing communication; importance of communication with online

business branding; using online and offline media for promotion and branding; marketing communication by using content

marketing; creative advertising design, electronics marketing techniques; measurements and evaluation of marketing



communication methods; using case study, experience constructive feedback; group discussion and self-study; media design
and event marketing with business; presentation and marketing communication by using advanced technology; work

integrated learning
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Marketing Strategy Innovation for Tourism and Hospitality Industry
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Characteristics of innovative marketing strategy for tourism and hospitality; tourist behavior in the future; product
innovation, prices; channels of distribution; integrated marketing communication, social marketing; creating product and
service reliability; souvenir business innovation; innovative strategies for new market space researching; creative marketing
strategy innovation planning; marketing information and technology system; trends of tourism and hospitality marketing

strategy; using case study, experience constructive feedback; group discussion and self-study; strategic marketing creativity

with business; presentation and marketing communication by using advanced technology; work integrated learning

926-575 MIAAIAINDTIAN 3(2-2-5)

Social Marketing
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Importance of societal marketing; focusing on social target; environment together with business benefits; using the
process of marketing to understand the state of society; social and environmental problems; societal marketing with changes
in consumer behavior; societal marketing strategy for creating share value; analysis and adjusting marketing strategy for
society; persuasion of overall social change; using case study; experience constructive feedback; group discussion and self-
study; creating marketing activities by focusing on social responsibility with business and community; presentation and

marketing communication by using advanced technology; work integrated learning
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Development of research topics in collaboration with business; research process under supervision by advisor and

evaluation with business; new knowledge creation in business management; presenting true knowledge in the subject of

study; work integrated learning
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Development of research topics in collaboration with business; research process under supervision by advisor and

evaluation with business; reinforcement and development knowledge in business administration; work integrated learning
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Development of research topics in collaboration with business; designing and conducting research under

supervision by advisor; implementing for business in the real world; work integrated learning
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