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Principles of Marketing
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Principles of Management and Psychology

460-103  ¥ANMINY 3((3)-0-6)
Principles of Finance
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Fundamental Financial Accounting
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Taxation
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Business Economics



1. a = = a
2.2 NQNIVIFN !!Nuﬂ1iﬁﬂ°ﬂ1ﬂﬂﬂ

= a K|
UAHDIANHIAHINAIANH

2.2.1 I UBNMIEUUAZMTAINY

464-201

473-200

473-201

473-202

473-300

473-301

473-302

473-303

473-305

473-400

473-401

473-304

460-402

a U =® a a d‘
D VIR uuMsaneUnd 1) I uenien
2) IvuenuazIvln
=S a =S a 4'
HAUMSANEIANDAANET 1) Jv BN

@ A

msvFusmaiiemssanisgane
Management Accounting for Business
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Module : Financial Management and Analysis
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Principles of Personal Financial Planning and Tax
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Financial Institutions and Markets
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Module : Equity and Mutual Fund Investment
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Code of Ethics and Standards of Financial Professional Conduct
FARNUTINIAIABIN MU AT OUTUT
Module : Financial Risk Management and Derivative
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Research in Finance [
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Financial Modeling
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International Finance
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Research in Finance II
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Finance Internship
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Cooperative Education Preparation
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320 #2134

30 92 134
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Cooperative Education
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Retirement Planning
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Module : Risk Management for Business Sustainability
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Special Topics in Finance
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Basic Chinese
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Chinese in Daily Life
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Chinese Conversation
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Chinese in the Workplace
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Chinese in Movies and Songs
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898-111  MITANIIFININOUNGIALANTUINT 3((3)-0-6)

Tourism Business and Hospitality Management

898211  MsduiuauLs mstaziatiiien 3((3)-0-6)
Tour Operation and Leading

898-343  nsneuiivnFaiing 3((3)-0-6)
Eco-tourism

898-344 m'ifﬁ”ﬂmsmwimgﬁmg%qqmmw 3((3)-0-6)
Health Tourism Management

898345 mssAMsAeuiionFe s 3((3)-0-6)
Gastronomy Tourism

898-346 mﬁi‘fﬂmmiﬁwimgﬁmmmma 3((3)-0-6)
Marine Tourism Management
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Marketing Management for Consumer Behavior
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Brand and Product Management
MIVANINIADIATIUIANT TN
Innovation Marketing Management
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Social Marketing
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Pricing Analytic and Strategy
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Modern Marketing Channel Management
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Marketing Measurement and Evaluation
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Marketing Research
miﬁéramimqmmam%mﬁmmﬁ
Integrated Marketing Communication
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Digital Marketing
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Marketing Strategy
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Cooperative Education
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Module : New Wave Marketing
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Module : The Master Class in Marketing
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Global Marketing
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Innovation for Marketing
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Basic Chinese
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Chinese in Daily Life
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Chinese Conversation
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Chinese in the Workplace
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Chinese in Movies and Songs
weidensedniillaaen lasnuzfalmand yaimmsdeuiivazmsuims S1au 15 wiena 91

swimndade lalil

898-111 m:ii‘fﬂmsﬁiﬁwimxﬁmuazmﬂﬁms 3((3)-0-6)
Tourism Business and Hospitality Management

898211  nmissufiuanudmsuagsaiiiien 3((3)-0-6)
Tour Operation and Leading

898-343  msneaiionFaiing 3((3)-0-6)
Eco-tourism

898-344 mssamsnsneuiieuFequamn 3((3)-0-6)
Health Tourism Management

898-345  MsSANIINOUNEUTIOINNS 3((3)-0-6)



Gastronomy Tourism
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Marine Tourism Management
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Human Resource Planning

475202 F9INGIMNFINMATNYANTTUDIANT 3((3)-0-6)
Business Psychology and Organization Behavior

475-203 mazﬁj}ﬁﬁmi"uﬁmﬁyﬁ 21 3((2)-2-5)
Leadership for 21st century
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Negotiation and Conflict and Difficulty Management
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Research in Human Resource Management
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Human Resource Management Law

475-402  duuUIMIIAMINTWNTUYHET 3((1)-4-4)

Seminar in Human Resource Management

- Jmisay drsuinAnA@eniFouunuMsAnE1UnG
475-300  MTANNUNNMITIAMINININTUYBE 320 109

Human Resource Management Internship
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Cooperative Education Preparation
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Cooperative Education
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Definitions and scopes of marketing; important marketing concepts; marketing process; marketing
environment; fundamental knowledge of consumer behavior; marketing research; market segmentation, targeting, and

positioning; marketing mix development; interesting marketing issues
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Business management concept based on fundamentals of psychology; the roles and duties of various parties;
nature of business organization; duties and roles of executives; business environment; management processes focus on

planning, organizing, leading and controlling; communication and decision-making; motivation; conceptual theories of

psychology; personality and human characteristics; understanding of rapid change
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Principles of Finance
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Financial objectives and responsibilities; financial statement analysis; financial planning and forecasting;
working capital management; time value of money; capital budgeting; sources of funds; cost of capital; capital structure

and dividend distributions
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Production and Operation Management
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Roles and functions of production and operation in business firms; product and service design; business
forecasting; facility location; process design; plant layout; production planning and control; inventory management;

quality control management and improvement of productivity
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Human Resource Management (WIL)
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Overview of human resource management; departmentalization; human resource planning; recruitment;
selection; training; compensation; fringe benefits; employee morale; performance appraisal; promotion; job transfer;

disciplinary action; layoff; collective bargaining; labor relations; relevant ethics; labor behavior and trend; change

management in human resource management
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Growth Mindset for Business Communication Skills
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Practicing writing skills; business presentation for stakeholders in modern business era; information
searching and applying for business reports; development of ability to communicate with people across generations and
culture effectively; communicating in different context; active listener; respecting different point of views; screening
communication objectives; conducting business ethics for cultural diversity context
460-202 I ”ﬂﬂ‘%ﬂzuazmﬁmswﬁ%'mqgm%ai;iﬁﬁ) 3((2)-2-5)
Business Intelligence and Data Analytics
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Introduction to business intelligence architecture; overview of the business intelligence project lifecycle;
introduction to business intelligence development; designing business intelligence infrastructure; managing business
intelligence operations; business intelligence applications; programming for basic data analytics; Introduction to business

data analytics and decision making; gathering data, exploring data, and summarizing data; basic and advanced analytic

methods; business data analytics technology and tools

460-301  NYWINBUBZIIUFITUNINGINY 3((3)-0-6)
Business Laws and Ethics (WIL)
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Introduction to business law; choosing a business organization model; contract Laws; labor law; intellectual

property law; personal protection laws; business ethics and social responsibility; stakeholders analysis; sustainability

460-302  ABAAMMTUMIINENNEIND 3((2)-2-5)
Statistics for Business Research
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Fundamental tools for statistics; central tendency; sampling survey; normal distribution; confidence interval;
hypothesis testing; correlation and simple linear regression; multiple regression; analysis of variance; Chi-square testing;

statistical software for data analysis and presentation
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Strategic Management (WIL)
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Basic concepts and theory of strategic management; environmental and Internal scanning; concepts and
techniques of strategic analysis; vision, mission, policy of business; strategy formulation on corporate strategy, business

strategy, and functional strategy; strategy implementation; evaluation and control; case studies
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Cooperative Education Preparation (WIL)
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Cooperative education preparation; review of related literatures; personality development; presentation and

report writing techniques and work ethics
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Cooperative Education (WIL)
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Prerequisite 460-402 Cooperative Education Preparation (WIL)
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Forth year students will complete an internship, which emphasize on business field, in a company or an

organization for at least 576 hours in the first semester, the training will prepare students for their career

464-101 Mty Tmstuiesdiu 3((3)-0-6)
Fundamental Financial Accounting
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Definition and objectives of accounting; benefits of accounting information; conceptual framework;
principles and methods of double -entry accounting; transactions recording in general journal; posting; trial balance;

adjusting and closing entries; worksheet preparation; financial statements of service, merchandising and manufacturing

business; value added tax system

464201 M3URYTINOMIAMINIIGIND 3((3)-0-6)
Management Accounting for Business
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Introduction to managerial accounting; cost concept and cost classification; cost- volume- profit analysis;
cost accounting systems; activity-based costing; budgeting; standard costs for control; financial performance measures;

strategic performance measurement system; relevant costs for decision making

464-301  msmbeIns 3((3)-0-6)
Taxation
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Concept of taxation; tax assessment methods and methods of tax collection for personal income tax and

withholding tax, corporate income tax, value added tax, specific business tax, excise tax, land and property taxes and other taxes

473-001G2 uN09sioasov] 2((2)-0-4)

Financial Literacy for a Better Life
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Importance, scope and planning process of personal finance; preparing the personal financial statements;

personal financial statement analysis; managing personal income and expenses; planning for saving; and investments
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Reading Financial Statement for Investment
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Fundamental of investments and financial statements; statement of financial position; income statement;
statement of cash flow; financial analysis tools; liquidity analysis, operating efficiency, leverage, profitability, and firm’s

values

473201 HANMIIUHUMSEIUTINYARALAz N 3((2)-2-5)
Principles of Personal Financial Planning and Tax (WIL)
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Foundation of personal financial planning and ethics; financial tools for personal liquidity management; time
value of money; personal financial data collection and analysis; introduction to personal income tax and its calculation;

practicing

473202 @@ UuMSHULaZAANSEY 3((3)-0-6)

Financial Institutions and Markets
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Financial system and financial market; the role and important of financial market to economic system;
monetary policy and the effects of monetary policy to the economic activities; role of financial institutions and regulators;

financial institutional management; digital financial systems and financial technology; related laws and regulations
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Code of Ethics and Standards of Financial Professional Conduct
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Code of Ethics and Standards of Financial Professional Conduct; regulators of Financial Professional; related
laws and regulations of Financial Professional; code of Ethics and Standards of Investment Analyst; code of ethics and
standards of professional conduct of financial advisor; code of conduct and ethics of Insurance agency and brokers; code

of conduct and code of conduct for a Financial Planning Professional
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Research in Finance I (WIL)
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Identifying problems and sources of financial research problem; specifying research questions; research topic

and research objectives identification; research framework; research methodology; writing of research proposal and

presentation; researcher ethics
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Finance Internship (WIL)
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Registration Condition : Third-year students major in finance and investment
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An internship on business and/or finance field, at least 8 weeks in working days, seminar and working in real

setting, learning from real job experience, applying knowledge skills and experiences in a career

473-305  MUUDI@09ININITHY 3((2)-2-5)
Financial Modeling (WIL)
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Using computer applications for financial forecasting, financial planning, and financial projections; financial

variables for forecasting; VBA application with financial models; basic of computer programming

473-306 msammumiﬁmﬁanmnﬁﬂm 3((2)-2-5)

Retirement Planning (WIL)
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Introduction to retirement planning; sources of saving for retirement planning; social insurance fund,
government pension fund; provident fund; retirement mutual fund; risk management for retirement planning; investment
for retirement planning; process of retirement planning; retirement planning for entrepreneur; roles of financial planner for
retirement planning; personal financial management after retirement including managing personal expenses, debt, and

investment portfolio; practicing in retirement planning and personal financial management after retirement

473-307  msnaRumIdsziung 3((2)-2-5)
Insurance Planning (WIL)
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Insurance and financial planning; insurance planning concepts; risk management; insurance; life insurance;
non-life insurance; insurance law; social insurance; insurance concepts; the role of insurance in economics and social;
types of insurance, life insurance and non-life insurance; casualty insurance policies; insurance law; social insurance;

insurance plans preparation and case studies; practicing in insurance planning
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Fixed-Income Securities Analysis
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Basic of fixed-income securities and market; mechanics of the domestic and international fixed-income
markets; term structure of fixed-income securities; fixed-income instrument analysis; option-free bond valuation; fixed-

income risk and return analysis; fixed-income securities strategy investment
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Public Fiscal Policy
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Public finance concepts; roles of government in economy; public goods theory; government budget; public
revenues and taxation; public expenditures; public debts; fiscal policy and using of fiscal policy for economic problems

solving; local finance
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Portfolio Management (WIL)
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Introduction to investing; risk and return; theoretical and practical of modern portfolio management; portfolio

construction; portfolio performance evaluation; and using actual data for financial modeling in Excel
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Credit Management
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Nature and scope of credit management; types of credit; credit information; determining credit line, interest

rate and conditions; credit analysis; adjusting credit conditions and ethics for credit officers
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Financial Mathematics and Statistics
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Financial mathematics; basic statistics; risk and return; probability; regression analysis; basic calculus; and

basic matrices
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Risk Management Internal Control and Internal Audit (WIL)
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Concepts of corporate governance, risk management and internal control, standards for professional practice
of internal auditing, managing the internal audit department, internal audit procedures, internal audit reporting and

monitoring

473314 msiudiemaszrnalszme 3((2)-2-5)

Finance for International Trade

ndnmsfsyralszme nesmsAafumansd Tuaeuay msssziiulumsiimsdisening
Usema Tuaoumsduiivanuazlsznnueuanaoiooinsan lenmsnmeITeaiumnsfsenlszme
msflearunnudssnnsanuanilaou fuderionsiind Auieiiomsdiosn uianaATAA 1NATMIAUTITNAS
daoen wilderionsanlsziu ﬂgimﬂauﬁgﬁmsﬁ’mfT‘umiﬁwmiﬁ’ﬁwiNﬂimﬂ

Principles of international trade; trade barriers; processes and methods of payment in international trade;
procedures and types of letters of credit; documents related in international trade; hedging against exchange rate risk;
import financing; export financing; packing credit; export promotion measures; letters of guarantee; uniform rules for

international trade

473-400 MsRusznNnalsuna 3((2)-2-5)
International Finance
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International financial markets mechanism; international finance organizations; international monetary
system; international parity conditions and macro- economic variables; foreign exchange rate risk management;

international sources of funds; foreign investment; international working capital management

473-401 MSIVVNNTIHY 2 2((1)-2-3)
Research in Finance II (WIL)
o U W G} \J a W =
FYIBPIVIAVLIYUNDY : 473-303 NIFIVYNNINITINU 1
Prerequisite : 473-303 Research in Finance I (WIL)
o aw 3 A A P a a P o o aw
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Conducting research in field of financial research problem; data analysis; data interpretation; writing research

report and presentation under supervision and guidance of supervisor

473-402 MINWUNUMBUAZNTAN 3((2)-2-5)

Tax and Estate Planning
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Foundation of tax planning; tax structure and personal income tax calculations; personal income tax

strategies; principles of tax planning for assessable income under section 40 of revenue code; estate planning concepts;

estate management while still alive; inheritance; estate administration process

473-403  M3A3WHUMIRUTIUYANANUUYI AN 3((2)-2-5)
Integrated Financial Plan Construction (WIL)
FINTIAVFEUNDY : 473-201 HANMTINUHUMIRUTINYARAUZINE
Prerequisite : 473-201 Principles of Personal Financial Planning and Tax (WIL)
uuaﬁﬂﬁugmmmmﬁi”ﬂ‘ﬁumum‘sﬁufhuuﬂﬂa msaduanuduiusiugnd manuuudeya
HAZMSIATIZHADIUENINTEAUYRIGNA MITaaiuaueyouuz1INMTNURUNIIMsSUdILYAna N3
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Concepts of financial planning preparation; customers relationship building; customers financial status

collection and analysis; financial planning preparation and presentation; financial planning monitoring and reviewing

473-405  TVONUABMINIIAY 3(®)-y-2)

Special Topics in Finance (WIL)
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Special topics and new knowledge related to financial and economic; research, analyze, discussing and

exchanging opinions
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474-101 wqﬁnsiuc}"u‘ﬂﬂmwamsi\ﬂmsmiﬂnm 3((2)-2-5)

Marketing Management for Consumer Behavior
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Importance of consumer behavior to marketing management; theories and factors for explaining consumer

behavior such as motivation, perception, learning, and attitude; consumer research; marketing strategies and consumer

behavior; and future trends of consumer behavior

474201  MISTAMIUUIUANAZHANS DN 3((2)-2-5)
Brand and Product Management
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Launching new products process and the challenge of managing their life-cycle; Brand Architecture/identity

& naming; product and brand portfolio; linkage between brand and customer experiences management, value proposition,

design thinking process, and tools for new product development; managing their brand equity in dynamic environments

474-202 MIAAMIMIANATINIANTTH 3((2)-2-5)

Innovative Marketing Management
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Concepts and theories of marketing management; modern marketing management process; creative marketing

planning and managing; managing marketing plan and monitoring marketing actions; tools and strategies required in

planning; and efficient marketing management; and interesting issues in innovative marketing

474-203 MIAAAINRFIAN 3((2)-2-5)
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Social Marketing (WIL)
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Concept, theories, and evolutions of social marketing; marketing of nonprofit organization; social marketing

and changes in consumer behavior; social marketing strategy and case studies social marketing

474-204  NAgNEUEZMIIATIZHIIA 3((2)-2-5)

Pricing Analytic and Strategy

anudiduazileseas q fdwasemsminuasim mssamsanuusUsuvessim lundveamsa
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Importance and factors influence toward price setting; managing price variances in term of price
segmentation, price promotion, discount management; establishing pricing structures, yield management, customer

lifetime value; pricing strategy for competition and product life cycle

474-301  MIIAMIFBINMIMIAMIATIE] ¥ 3((2)-2-5)
Modern Marketing Channel Management (WIL)
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Omnichannel marketing definition; the evolution of omnichannel marketing; marketing channel
transformation strategy, traditional marketing channel and digital marketing channel integration management; the future

of customer experience management and marketing practices; case studies

474-302  myasazmsilszdiveameamsaaa 3((2)-2-5)

Marketing Measurement and Evaluation

LuIAALazanMsIaLazMslssiuraniamsaaa ﬂﬁ"ﬁ]'ﬁlﬂ!ﬂJ’ULiJ‘ﬂQiﬂG]?’ﬂNﬂ'li@a']ﬂﬁlﬂiﬂgﬁiJ M3la
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Concepts and principles of marketing measurement and evaluation; designing appropriate marketing metrics;
measuring efficiency and effectiveness of marketing strategy; linking measurement and evaluation results with marketing
activities and performance; creating marketing dashboard and scorecard for evaluating marketing effectiveness and return

on investment
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474-303  MTIEMINAA 3((2)-2-5)

Marketing Research (WIL)

STV EUNDY : 460-101 HANNIINAIA

474-101 wqﬁnsiué‘lﬁinmﬁams%’ﬂmsmsmmﬂ
Prerequisite : 460-101 Principles of Marketing
474-101 Marketing Management for Consumer Behavior
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The importance of marketing research in business decision, research methodology; research tools; field

research; data processing; data analysis; reporting the results; and research application in business; Presentation Research

474-304  MSHNOUMINIAAIA 320 13139

Marketing Internship (WIL)

A = LV & = 4‘ A

Nau"!mmimmmsm : Hﬂﬁﬂ‘kﬂ‘lﬁuﬂ‘ﬂ 3 paMiamatasNITana’

Registration Condition : Third-year students major in Marketing and Communication
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An internship on business and/or marketing field, at least 8 weeks in working days, seminar and working in

real setting, learning from real job experience, applying knowledge skills and experiences in a career

474-305 ms?'mmﬂmmsmms'ﬂ?m‘y_smms 3((2)-2-5)
Integrated Marketing Communication (WIL)
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Importance of marketing communication; communication process; marketing communication mix; integrated

marketing communication strategy; evaluation and control of marketing communication activities; practices in marketing

communication
474-306 MINAAAING 3((2)-2-5)
Digital Marketing
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Skills and knowledge necessary digital marketing within organizations; digital tools; planning; implementing;
measurement and evaluation; other relevant concepts, for example, SEO, PPC, ad types, e-mail marketing, viral

marketing, online PR, affiliate marketing and social media

474-307  MSAMALINMS 3((2)-2-5)

Service Marketing (WIL)
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Concepts and theories of modern service marketing; structure of service industry; type of service business;
service marketing management; development and service policy formulation for services marketing and practices in

service marketing

474-310  MIAAAUKIANNTIAINTAY 3((2)-2-5)
Diversity Marketing
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Significant changes in the Thai society and the world; the important trends such as free-trade areas and the
flows of labor force among ASEAN communities; the adjustments and changes in marketing strategies for sustaining
organizations or business sectors in the changing world
A
474-311  MIAAANBYNYY 3((2)-2-5)
Community Marketing (WIL)
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Structural model; marketing opportunities analysis; market segmentation; consumer behavior; marketing
strategy planning, products, price, distribution and promotion; the current local communities; case studies of products in

the local community

474-401  nagNENsNEIA 3((2)-2-5)

Marketing Strategy (WIL)
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The role, importance and the concept of marketing strategy; marketing environment; industry analysis and
competitive advantage; marketing mix strategies; product life cycle strategies; market segmentation and target market;
competitive strategies; marketing strategies and implementation; evaluation and control strategies; moral and ethical

applications

474-404 P1IAAIAlAN 3((2)-2-5)
Global Marketing
a 1 a 4 v (Y o a a
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Concept and philosophy of global marketing; analysis of international competitive advantage; global

marketing management and global marketing strategy formulation
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474-405  MIAMNAMHIUNAANUNUIANTIY 3((2)-2-5)

Innovation for Marketing (WIL)
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Specific innovation for marketing aspects and problems of entrepreneurship; innovation for marketing
administration methods in a small business development; skill in strategic marketing for successful entrepreneurship;
business administration for environmental change as an ethical business and survey Entrepreneurial innovation for

marketing

474-406  MIAAAINDAUIAADNUAZANNE Y 3((2)-2-5)

Green and Sustainable Marketing (WIL)
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Principal and concept of green and sustainable marketing; understanding and targeting consumer behavior and
characteristics of target customer, green and sustainable marketing with marketing mixed; applications of green and

sustainable marketing strategies
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474-407  winnssumsman 3((2)-2-5)

Innovation Retailing (WIL)
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The importance of retailing; principles of creating and maintaining relationship in retailing business;
strategic planning in retailing business; sales territory analysis and retail-site selection; organizational management and
human resource management in retailing business, target market selection and collecting information in display operation;

in-store shelf display management; financial operation; creating and maintaining business image

474-408  @UIMIMIAAIA 3((2)-2-5)
Seminar in Marketing (WIL)
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Research, discussion, and exchange of comments on existing marketing situations; analysis of marketing

problems facing by business case study and recommendation; seminar in marketing with professionals and study trip to

offsite marketing

474-409 UL TIAHMINIAAIN 3((x)-y-z)
Special Topics in Marketing
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waenaule ﬂ’JWﬂJEIﬂNﬂNﬂﬁﬁﬁWﬂ AUAN WATIZH onlseuaziandasunnuaativ
Special topics and new knowledge related to marketing; research, analyze, discussing, and exchanging

opinions

d
475-201 MINAWRUNTNENNTNY B 3((3)-0-6)
Human Resource Planning
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Fundamentals of business psychology, fundamentals of human behavior; individual differences; work

behavior; stress management; working in team; communication process in organization; decision making process; conflict
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management; leadership theories; motivation theories; organization structures; organizational culture; change

management

475-202 %ﬂ"?ﬂﬂmngiﬁmmzwqﬁnismaﬁni 3((3)-0-6)

Business Psychology and Organization Behavior (WIL)

umﬁﬂﬁugm%‘iwfjﬂumﬁu‘imﬁﬁﬁﬁﬁ] Lzmﬁﬂﬁugmmmwaﬁﬂiﬁuwygmmumn@iwﬁzwinuﬂﬂa
fniﬁijﬂﬂﬁﬂiWMﬂ%ﬂﬂﬂWiﬁ%ﬂuL‘ld_]u‘ﬁll ﬂiz‘]J'Juﬂﬁ?fﬂﬁﬁcluﬂ\iﬁ'ﬂi nszuIumsaaaule ﬂﬁﬂwﬂﬂﬁﬂ'ﬂi\l"ﬁ/ﬂugﬁ 13
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Fundamentals of business psychology; fundamentals of human behavior; individual differences; stress
management; working in team; communication process in organization; decision making process; conflict management;
leadership theories; motivation theories; organization structures; organizational culture; change management
475-203 mazé’ﬁﬁm%ﬂmssyﬁ 21 3((2)-2-5)

Leadership for 21st Century (WIL)

sUupuvesnnuilufih Tamaene 4 lumsinuluesdns ﬁﬂyxauawj'ﬂﬂuﬂmﬁwﬁ 21 04AANNY
Rertuanzfimazmandeunladluaaisssii 21 ihmsdeunlawasmsuSmsmanldeunlas fins
Lﬂﬁﬂuuﬂmmﬂ“lumﬁﬂmazmﬂ&i’fmﬁﬂamj’_ﬁugmgﬁaﬂmﬂéﬂuuﬂmmﬂclumﬁﬂﬁ

Leadership styles; the problems in the organization; leadership skills for the 21st Century, leadership
knowledge and change in the 21st century; transformational leadership and change management; transformational

leadership within organization, the use of knowledge as a foundation for organizational change

475-204 msﬁ'wmw%fwznnsugyﬁ 3((2)-2-5)

Human Resource Development (WIL)

LUIAAMIWALINTNOINTUYHE MTHAUTUIAZATHAIUL MIWNAUIBIANT MIWAIUIAIB01TW
ATTVIUMIHAINT NENTUYBE MIvonuuy Tasamsmaiamiwensuyyd msduiiumsiazmslsziiums
Wanmswensuyud

Human resource development concept, training and development, organizational development, career
development, processes on human development, design of human resource development programs, implementation and
evaluation of human resource development programs
475-205 NSIANSHANDVUNY 3((3)-0-6)

Compensation Management (WIL)
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Compensation system, basic compensation principles; types of pay; incentive systems; legally mandated and
voluntary employee benefits; roles of job analysis and job evaluation; strategies for designing an equitable pay structure;

compensation management for top management

o o J <

475-300  MSHNNUMEIMSIANININENN TN B 320 %309

Human Resource Management Internship (WIL)
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An internship on business and/ or human resource management field, at least 8 weeks in working days, seminar

and working in real setting, learning from real job experience, applying knowledge skills and experiences in a career

475-301  nsdamsiszanEmnnazmamsdfiaanu 3((2)-2-5)
Productivity and Performance Management (WIL)
uuIRAagNTEUIUMILTMIsUsEansnmuazsamsfianu mstmuaiaguszasd uazidviiaag
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Concepts and process of productivity and performance management, identifying objectives and potential

factors in performance appraisal, performance appraisal tools, scoring and ratio identification; effective performance

management, practicing the use of new evaluation tools in individual team, and organizational levels in alignment with

corporate strategy

475302 M5193D1INDI0I HAZMIIAMIANNVALIWAZENNAIVIN 3((2)-2-5)
Negotiation and Conflict and Difficulty Management (WIL)
LL'L!’Jﬁﬂﬂ”liﬂ”liL‘l)ii]WI'E]iE‘Nlla%‘]_lg"l/i”Iiﬂ’JﬁJ“lIwﬂLLEBJ}QLLagmﬂﬁWU”Iﬂ ﬂaqwﬁ;mxgﬂuummmmmwiaim

wazmsv3msanudauduazindinn mssuiletuaiudauds mssansanudandalugzyanafiniuag

Glufp;mzqﬂﬂaﬁam ﬁﬂmmamﬂﬂa‘ﬁﬁm
Negotiation and conflict, difficulty management concepts; strategies and models of negotiation and conflict

and difficulty management; methods of dealing with conflict; conflict management as a first party and as a third party;

third-party skills

475-303  MSIMImuMIIANsNIHeInIHBE 3((1)-4-4)
Research in Human Resource Management (WIL)

a v v A ' Y [y d
FEIVIVIAVLISUNDU : 460-105 NN ININGININYBY
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460-302 aDATIHTUNIIWNGIND
Prerequisite : 460-105 Human Resource Management (WIL)
460-302 Statistics for Business Research

HUIAAMINUITEMUMITANMINSNNTUYEE MIBDNLLLNUIY mds'mﬁamﬁfﬁ"m%mmmw uay
@adFuna 935330 1umM3358 ManuswWI WM IR Teya ATZUIUMTTIEUINANUITEAINHED
s sinpglumsinnziuaziiaueuuamand lulaesailuszuy

Research concepts in human resource management, research design, qualitative and quantitative research
methods, research ethics, data collection and analysis, academic presentation of research results; analytical and problem-

based solving skills

3 (Y] [ (Y] ¢
475-304 n:,]m«maﬁﬂmumii}ﬂmsmwmnmgw 3((3)-0-6)
Human Resource Management Law
a dd 9 o N o @ v { o
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Business law in human resource management, labour protection law, safety, occupational health and work

environmental law, workers compensation law, social security law, labour relations law, including other laws concerning

relationships among employers, employees, and government

475311 msdamsaninnugalyn 3((2)-2-5)

Modern Office Management

uudalunsdianisdninauga v dnvazaudninanu minwuwy nsiaeedns yaainslu
dninau msndsdninauuazanmadeudningau msdsulgsnuludninau msuimsnuenaisuay
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Concepts of modern office management; nature of office work; planning; organizing; office personnel;
office layout and environment; improvement of office work; record management and filing system; office automation;

office programs

A

475-312 Mseanuuvde 3((2)-2-5)

Design Media (WIL)

o A Y s o ) I3 a o
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The importance of visual communication in organization; principles of design and visual literacy,
composition, typography, color theory, editing video, creating poster for communication in organizations; assessment of

visual communication
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475-313 msmanvluanuranyiang 3((3)-0-6)

Working in Diversity
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wamwmaiu ﬁﬂ?u‘ﬁ‘ﬁ%‘ﬂulmgﬂ155ﬂﬂ15W%Wﬂ?ﬂ5111§yﬁfﬁllﬁﬂ§hﬂﬁu LEIQJJWGL"l]ﬂ’NiJ‘HﬁTﬂWﬁWEWINﬁT!L‘VﬂjQQWH I
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Concepts of cross-cultural management; structural and cultural differences; managing diversity at workplace
and difference of human resource management; understanding position diversity; gender diversity; age diversity; race &

culture diversity

4' [ [ d
475-321 ITVVTITUNANINFTIANININSININYHEY 3((2)-2-5)
Human Resource Management Information System (WIL)
4 o o ¢ ) o o ¢
53’U’Uﬁ1§ﬁHL‘VIﬁL‘ﬁ’f]ﬂ1§"l]ﬂﬂ'li1/liWEl'lﬂ§1]1§HEl ﬂ'lisl,‘]ﬁ&“ﬂ‘ﬂ?f'liﬁuﬁ/lﬁluﬂ1§i]$"lﬂ1i‘1/l§‘]/\lﬁl'lﬂ§1]11‘l‘]elﬁl n13
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Information system for human resource management; applying human resource information system using
database management system; human resource database management system for the development and the effectiveness in

human resource management

d d v
475-322 ﬂ1§ﬂ§)ﬂ!!ﬂﬂ§)ﬁﬂﬂ§!m3ﬂ1§ﬂﬂﬂ!!ﬂﬂﬂ\iﬂﬂﬂﬁ3~l 3((3)-0-6)
Organization Design and Re-design (WIL)
¢ . a ¢ ¢ Y o A A o
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s g ' v Ama a ' s % ' o
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Organization environments; models for organization analysis, procedures and factors in the organization
design and re-design, influential factors of organizational design; different types of organization structure; organizational

culture related to organizational design; issues related to organization design in the fast-changing world

475-323  msoamsmslasunilas 3(2)-2-5
Change Management (WIL)
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mMnaaNuLazNansgnuvesnsulasuulas mainnulasuudas msdsumumslasunilas ms
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Nudumamsasunilas nagns lumsunsuss Mstan InsanInamue MstanIAL MINAUI0IANT BUINA
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Impact and definition of change; leading change; evaluation of change; mapping change; Intervention

strategies; total project management; people management; organization development; Future of change
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475-324  msaadszaumsalfiuawiinau 3((2)-2-5)

Creating Employee Experience (WIL)

uwafavelszaumsaivesmiinau anwlasasuazguounis manudeyadounduninminau
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Concepts of employee experience, safety and health; collecting feedback from employees; need analysis;

designing employee journey; employee satisfaction; employee engagement; designing benefits and happy workplace

475325  msiamydsamn 3((2)-2-5

Consultation (WIL)
Y o A = s = 3 9 '
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Developing skills in consulting process; organization and team interventions; problem identification;

collecting data; design and delivery of intervention; clarification and feedback; consultation; mentoring; writing a

proposal

[ (Y] v d
475-402 @UNMINMIIANITNINENNITNYBE 3((1)-4-4)
Seminar in Human Resource Management (WIL)
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Condition of Registration : Having at Least a Total of 98 Credits
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A case-oriented; search, discussion and exchange ideas on current issues; analysis of current problems in
business and interesting cases in human resource management for all kinds of businesses; reading and analyzing a variety of theories
as well as empirical literatures in human resource management; exchanging ideas with experienced guests who are invited to the

seminar

475-411  duanmamumsdamsanelval 3((1)-4-4)

Seminar in Modern Management (WIL)
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Philosophy, concepts, principles, tools, innovations, recent trends, recent developments, and case studies in

business management, developing students thinking and future career, active participation in class discussion

475-421  msdamsnInennsuypiBanagns 3((3)-0-6)
Strategic Human Resource Management (WIL)
F1e3NTINVISaune : 460-105 MITAMINSNENNTUYYE
Prerequisite : 460-105 Human Resource Management (WIL)
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Alignment between corporate strategy and human resource strategy; integration between human resource
strategy and human resource management processes, starting from human resource planning, recruitment and selection,

human resource development, compensation management, employee motivation, and performance appraisal

475-422 MSIANMSAMING 3((3)-0-6)

Talent Management (WIL)
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Concepts of human capital management in organizations; talent management; strategy in recruitment and
development high-potential employees, implementing career development; incentive compensation; performance

appraisal concepts and methods to identify talent and a future leader

475-423 ﬁ'ﬁaﬁmqunﬁ%'ﬂnﬁw%fwmnsmgyﬁ 3((x)-y-z)
Special Topics in Human Resource Management
S1e3TINDISaUneY : 460-105 MITAMINSNENNTUYYE
Prerequisite : 460-105 Human Resource Management
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Contemporary issues in human resource management which is important and necessary for the study in

Business Administration Program

476201  anailesduideniunisdansladafng 3((3)-0-6)

Introduction to Logistics Management
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Definition, concepts and theories of logistics management; key functions of logistics management such as
purchasing, inventory management, warehousing, packaging, transportation management, customer service, other

logistics issues, and linkage between logistics activities

476202 misdamsgsnesznnaszmadmSuladafnauazlgumu 3((3)-0-6)
International Business for Logistics and Supply Chain
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Concepts and importance of international business management; importance of cross-culture; international
trade theory; international business environment; multinational corporation management; approaches and marketing entry
strategy; functional strategies, i.e., international marketing and finance; trade alliance building for entrepreneurs; roles,

function, and importance of international business organizations

476-203  MSIAMIUUAS 3((3)-0-6)
Transportation Management (WIL)
ANNAIAY UNUIM nazniNvesmsdanmsmsvudaaazginuy Tedehinanenisaaduladen
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Importance, roles and functions of transportation; factors for transportation mode selection; key

performance; analysis of advantages and disadvantages of transportation and distribution in the different modes;

scheduling, routing in transportation; regulations for transportation
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476-204  MIVAVOUASNITIAT 3((2)-2-5)

Purchasing and Procurement Management (WIL)
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Roles, importance and regulations of procurement and purchasing; procurement and purchasing activities

such as, selection and evaluation of suppliers and raw materials, procurement plan, report on procurement; contract and
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relationship administration, alliance and network, ethics in procurement, purchasing and procurement strategy, electronics

procurement, and global sourcing

476-300  msAnnumeuladafng 320 2l
Training in Logistics (WIL)
msfinaunaggeuluinidli 3 Taonfunssanisdm Tasadndluesdnae o iileieudanimms
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Summer course training in the third year: focusing on logistics management in the organizations in order to

learn the real operations or training by creating dummy company at least 8 weeks in working days

476-301  MSIAMIADITUANATMINTZNLFUM 3((3)-0-6)
Warehouse and Distribution Management (WIL)
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Roles of warehouse and distribution Management in business firms; type of inventory; carrying cost;
inventory management model - economic order quantity, reorder point, and safety stock; warehouse activities; warehouse
resources administration; stock taking, performance indicators and efficiency improvement in warehouse and distribution

Management

476-302 MTAANSHUAZMIDAMIAUAINIANGS 3((3)-0-6)

Inventory Management and Analytics (WIL)
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Roles of inventory in business firms; types of inventory; carrying cost; inventory management model -
economic order quantity, reorder point, and safety stock; warehouse activities; warehouse resource administration; stock

taking, performance indicators and efficiency improvement in inventory management
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Optimization Model in Logistics and Supply Chain Management
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The applications of Linear programming, Integer programming and Goal programming for solving the

problems in logistics and supply chain management
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Export and Import Procedures
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Importance of export and import; types of export and import; elements of export and import such as,
document, cross-border payments, tax, customs clearance, insurance, regulations of export and import; organizations
related to export and import
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Research in Logistics and Supply Chain Context (WIL)
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Concepts and importance of business research; research methodology; research process; defining research

problem,; literature review; research design; development of research tools; sampling methods for research proposal report;

data collecting, processing, and analyzing; presentation of business research finding
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Supply Chain Modeling
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Concepts of simulation for decision making; types of simulation; data collection; model building; using
computer program for simulation; analysis of simulation outputs to improve and develop efficiency in logistics and supply

chain management
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Customer Relationship Management for Logistics and Supply Chain
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Theory and concept of customer relationship management; roles of customer service; communication
techniques; strategic planning for customer satisfaction, and application for customer relationship management in logistics

and supply chain
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Enterprise Resource Planning Systems for Logistics and Supply Chain Management
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Importance and background of Enterprise Resource Planning (ERP); enterprise resource system analysis;
work procedure in ERP; procurement and purchasing; material and inventory management; production and product

management; application of information technology and software in ERP for logistics and supply chain management

476-314  FINVWIAUVEUI 3((3)-0-6)

Shipping Business
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History of navigation; importance of maritime transport; organization and characteristics for shipping,
demand and supply of shipping business; investment aspects of shipping management; roles of government; the roles of
international organization and factors influencing of shipping business; freight documentation and the carriage of goods

by sea; voyage route planning
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Port Management
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Importance and objectives of port; types of port; port ownership; port management; port planning; port

organizing; cargo handling and terminal operation; warehouse; port equipment and facilities; port charge; port revenue;

port development; environmental impacts of port operations; port policy for protecting pollution code from operational port

476-316  mswennsolglasn 3((3)-0-6)

Demand Forecasting (WIL)
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Roles and importance of demand forecasting in business firms; qualitative and quantitative forecasting; type
of demand and forecasting techniques selecting; an application of forecasting technique in time-series method; factor of

trend and seasonal; forecasting errors approach
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Information Technology for Logistics and Supply Chain Management (WIL)
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Information technology applications for supply chain and logistics planning; decision support system for

management; data computing and electronic data interchanging; security and safety in computer system; impacts of

computer and information on organizations related to logistics
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Statistics for Logistics and Supply Chain Management (WIL)
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Concepts of business quantitative analysis and statistical approaches for business research; Business research
sampling strategy and sample size determination; crucial descriptive statistics; Inferential statistics for business research

hypothesis testing; advanced statistical analysis; statistics analysis program; result translation; and statement on statistical

findings for business research
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Supply Chain Management and Design (WIL)
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Concepts of supply chain management; internal and external integration, vertical and horizontal
collaboration, measuring supply chain performance; supply chain design; global supply chain management; learning from

case studies
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Seminar in Logistics and Supply Chain Management
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Researching, discussing of logistics and supply chain management in current situations and future trends;
data analyzing; academic comment; exchanging knowledge with experienced professionals in this field; proposing

solutions with management tools and management methods; report presentation
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Project for Logistics and Supply Chain Management
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Research in logistics and supply chain management at the bachelor’s degree level under supervision from the
course instructor, to apply logistics and supply chain management in the real-world problems to solve the logistics and

supply chain management problems
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Multimodal Transportation
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Modes of transportation: maritime, land, and air; analysis of advantages and disadvantages of each
transportation mode; networks and linkages of transportation; alternative shipping systems; factors influencing decision
making on selecting modes of multimodal transportation; infrastructure and other components supporting operations on

multimodal transportation; legal aspect for multimodal transportation
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Air Cargo Management (WIL)
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General features of transportation; principles of cargoes; cargo categories; packaging; transportation modes
related to cargo management; costs and transport pricing; regulations in container cargo management; cargo handling in

warehouse; tools and equipment in warehouse; case studies; cargo and environment management
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Supply Chain Disruption and Risk Management (WIL)
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Significance characteristics and causes of disruption in supply chain, management of disruption effect based
on risk management approaches; risk identification, risk analysis, risk evaluation, risk response, and risk monitoring,

development of supply chain resilience strategy, and business continuity management
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Cross Border Logistics (WIL)
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Roles and importance of cross-border logistics; facilitation of frontier crossing formalities; transit clearance
customs regime; cross-border movement of people; traffic regulations and signs; designation of routes and points of entry

and exit; transport connectivity; issues and trends in cross-border logistics

476-415  msdamslagUmuaudunyns 3((3)-0-6)

Agricultural Supply Chain Management (WIL)

youwauazaNudnyvedlataanduay Isguniuaesdudunyas My Sauazestilsznonveans
tams Tadadnduas IaguUniudusunyas éuwimﬁﬁj”ﬂwﬁﬁqﬁu MIVTMITAUAIAINGT AGIFUA MIvude uay
maduyanunuInnmssans Tadaanduas Toguniu

Scope and importance of logistics and supply chain in agricultural products; indicators and components of

logistics and supply chain for agricultural products covering management of raw material, procurement, inventory

management, warehousing, transportation; value added via logistics and supply chain management

476-416  msdamslwglmugusn 3((3)-0-6)

Healthcare Supply Chain Management (WIL)
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Concepts and principles of healthcare supply chain management; healthcare resource planning; inventory

management and warehousing for healthcare providers; healthcare supply chain management in response to disasters
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Logistics and Supply Chain Management in Tourism Industry (WIL)
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Definitions of logistics and supply chain management, service supply chain, relationship and concepts of
logistics and supply chain management applied to tourism industry, tourism demand and supply planning, infrastructure

and transportation of tourists, tourism value chain, and case studies and field work
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Industrial Logistics and Supply Chain (WIL)
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Tools to Improved business processes and the advance of new technologies have transformed the logistics
industry; real-time monitoring of shipments and seamless exchanges of operational information with regards to key
performance continues to have a deep impact; efficient speeds, lower costs, and ever-improving services are at the heart of

the business
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Sustainable Logistics and Supply Chain Management
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Concepts of sustainability; strategies to reduce environmental impact of logistics; product design and

packaging for the environment; sustainable purchasing and procurement; reverse logistics and recycling; sustainable

logistics and supply chain performance measurement
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Halal Logistics and Supply Chain
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Meaning, importance and roles of logistic and supply chain in business and halal industry, Halalan-toyyiban
concept, Halal procurement, inventory Halal warehouse management, packaging /conveying /transfer / transportation/

distribution management that are related to halal standard, principle of business relationship management and type of

information technologies use for tracing Halal supply chain
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Special Topics in Logistics and Supply Chain Management
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Special topics; emerging knowledge and technologies related to logistics and supply chain management,

knowledge sharing and discussion
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Foundations of Information System
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Basic concepts about information systems and information technology; structure and component of

information system, data quality, data standards, data processing activities, globalization, characteristics of the digital
world of Internet and world wide web; information systems organization; information systems to compete; and
information systems to help make decisions; information system development; security of information systems; crimes,

Personal Data Protection, frauds and ethic in information systems
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Programming Logic and Data Structure
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Introduction to computers and programming; fundamental of algorithms; program flowcharts, pseudo code;
module; decision structures, repetition structures; object oriented programming concepts; basic data structure, linear data

structures, nonlinear data structures; sorting, searching, recursion
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Introduction to Programming in Business (WIL)
Y v
m3aaaallsunsudulampazanmnadeunldlumsdeuTsunsy dulsuazmaainluaim
= v o a a o = Y o dﬁ = 9
M3 Tdsunsy Aduiumsnendiacnans lumsweu T1sunsy Tnseadamsmaumuu@enly msReuuaz 19
) 4 o 2 o a o a
uiangu msldlse Teadaiaus msldaudulsdsznnaase mslFaudwlslssinnaadvieesisd mslsd
nudnlsdszanandunid mslfaududsdsznngidla madeuTdsunsulFnulid madeuTUsunsuaiag
= A % o a
myweu Tsunsumoun Tandiyriniegsne
Configure a language interpreter and a programming environment for software development; variables and
keywords; arithmetic operators; conditional statements; functions; iteration and recursion; string; lists (arrays); dictionary;

tuple; files; object-oriented programming; programming for solving business problems
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Computer Networking and Cyber Security
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Principle of network communications and computer networks; OSI reference model; Internet model; concepts

and elements of the network; Local Area Network; enterprise's computer network; management network practice to

design computers and networks; introduction to computer system security at the organization level; protection, access

control, encryption techniques, basic cryptography, key management, digital signatures and authentication protocols,

firewall and viruses; cybercrime related law and act of Thailand and aboard, cybercrime case study; cyberattacks; impact

of cybercrime; business continuity management of computer networks
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Database Management (WIL)
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Principles of database management and applications; database design in both relational database and NoSQL;

database deployment, query languages; database system maintenance
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Cloud Computing Platform Technology (WIL)
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Introduction to cloud computing and related technologies; cloud service models; cloud computing
architectures; cloud-enabling technology; virtualization technology; cloud security and privacy issues; web application

project based on cloud computing technology
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Full Stack Web Development (WIL)
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Components and basic concepts of a web technology; how a web technology works; client-side web
technologies; server-side web technologies; database system for web application; web design and development; security

issues for web application development; web application development project for solving business problems
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Business Information System Analysis and Design (WIL)
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Concepts of the analysis and design processes; tools and techniques of information systems analysis and
design in a business environment; analytical and problem-solving skills; techniques used in the discovery of business
requirements; systems development life cycle (SDLC) ; data flow diagrams; data models; interface designs; software
designs; theories and practices of system analysis and design for business and innovations for business competition;

design documents to communicate with system stakeholders; training, support and maintenance; tools and techniques to

optimize performance and system security; legal issues and ethics for IT professionals
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Management Information Systems
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Meaning, concepts, types, structures of management information system; business value and impacts of
information system on business organization; business processes and information systems infrastructure; modern
database systems; business data visualization and reporting techniques; information analysis and design for decision-
making; developing and implementing information systems; decision support systems; enterprise resource planning and
business applications; information system network and security management; social and ethical issues of information

systems
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Information System Internship (WIL)
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An internship on business and/ or information system field, at least 8 weeks in working days, seminar and

working in real setting, learning from real job experience, applying knowledge skills and experiences in a career
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E-Commerce (WIL)
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Introduction to electronic commerce; mobile commerce; social commerce; online advertising platforms;
payment systems for electronic commerce; electronic commerce analytics platforms; information technologies for

electronic commerce; e-commerce laws; projects and case studies for electronic commerce
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Artificial Intelligence and Machine Learning
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Foundations of artificial intelligence; types of artificial intelligence; problem solving; introduction to machine
learning; performance measure; supervised learning; unsupervised learning; model selection; recent applications of

machine learning for business
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Intellectual Property for Digital Contents
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Intellectual property laws and regulations; copyright law; digital content development (all media; website,

application, written contents, image, animation video and audio); case studies of both national and international scopes
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Information Retrieval
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Principles and concepts of information retrieval;, components of information retrieval; information retrieval

models; technology and algorithms for information retrieval; information clustering, text information retrieval; evaluation

of information retrieval
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Cryptography and Blockchain Technology
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Introduction to cryptography; block cipher; stream cipher; symmetric and asymmetric cryptography; hash

functions; message authentication code; identification and authentication; access control; digital signature; session key
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generation and distribution; applications of cryptography; blockchain function; blockchain applications; blockchain
implementation
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Digital Transformation
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Disruptive technology trends, challenges and opportunities; discover critical digital capabilities to create a

customer-centric journey; digital integration with strategy; investment for digital transformation
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Advanced Database Systems
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Advanced data modeling techniques and data modeling tools; object-oriented and object-relational database
systems; transaction processing; database security, integrity and control; query processing and optimization; multi-

database systems and database integration

477-312 n1st°1153mmzn1sm§mu%ya 3((2)-2-5)

Data Exploration and Preprocessing
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Data Exploration; investigation the properties of data and visualizing data; preprocessing the data that include

data cleaning, feature extraction, and feature selection; practicing in data exploration and preprocessing by using business

data set
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Programming for Data Analytics
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Applications and tools for data analytics; incomplete data handling; understanding the information; data
processing analysis; mathematical and statistical functions; scripting language for data analysis applying the principles of

data analysis to create data visualization; graph usage
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Data Visualization
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Principles of data visualization; data visualization design; data visualization tools; data acquisition; data
organization; choosing the appropriate chart type, e.g., histogram, scatter plot, line chart, pie chart, tree diagram, network

chart, stream graph, KPI Chart, map, interaction chart, insight communication; practicing in data visualization by using

business data set
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Data Warehousing and Mining (WIL)
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Prerequisite : 477-203 Database Management (WIL)
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Introduction to data warehousing; data warehouse design and development; data presentation; data mining
theory and techniques; models and data mining process, data preprocessing, association rules, data classification, data
clustering, prediction, data mining applications for business; data warehouse design and implementation; data mining

trends
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Statistical Programming
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Statistical programming using R; numerical arithmetic; data type; univariate data; bivariate data; multivariate
data; descriptive statistics; arrays and matrices; lists and dataframes; control structures; loop functions; plotting and

graphics; data management; function and package developing; statistical programming project

[y d
477-317  MSNWURUNTNEINTOIANT 3((2)-2-5)
Enterprise Resource Planning
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Fundamental of enterprise resource planning ( ERP) systems concepts, and the importance of integrated
information systems in an organization; emphasized on business processes using ERP software; An overview of Business

Intelligence (BI) and data analytics in the ERP context; business case studies in which ERP concepts can be applied
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Personal Data Protection Act and Its Applications
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Introduction to personal data protection act (PDPA); data protection provisions; data access; data retention
and accountability obligation; data breach and data portability obligation; treatment of existing data and other laws; data
activities relating to minors and cloud services; spam control act; data enforcement framework and mishandling of
personal data; role of data protection officer (DPO); develop training and communications plan for staff and managing
data breaches
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User Experience Design (WIL)
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The concept of computer interaction; business and social values of user experience; foundation of user

experience; principle of user interface; human-centered design process; user experience design best practices; user
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experience design for the web, mobile, e-commerce and social media; prototyping; Trends, and challenges; roles of user

experience designers in an organization
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IS Project Management
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Conceptualizing and initializing the IS project; overview of information system project development; project
management techniques and tools; the responsibilities of a project manager and project management; project feasibility;
user requirement analysis; resource allocation; project planning; managing project risk; team building and assigning
responsibility; estimation of budget and project cost; project organization and management; managing organizational
change; resistance, and conflict; project implementation; project monitoring assessment and presentation; practicing in

business information system project management
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Mobile Application Development (WIL)
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History and importance of smart phone; smart phone emulators; development programming tools; architecture
of smart phone operating systems; principle of mobile programming and other wearable devices; user interface; database
management on mobile; API calls; mobile application testing, debugging, and implementation; development of mobile
application programming project
477-324  dadnds nezmsUszgnaly 3((2)-2-5)

Multimedia and Its Applications (WIL)
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Theories and software applications of multimedia programs, image editing, audio editing and animation;
programs and applications development; planning and structuring of software applications; using software to create

specific applications for business use, training, advertising and public relations
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Special Topics in Business Information System I
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Special topics, new knowledge related to business information system; research, analyze, discuss and

exchange opinions
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Special topics, new knowledge related to business information system; research, analyze, discuss and

exchange opinions
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Seminar in Business Information System
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Business information system seminar focusing on discussion, analysis, problem solving and presentation

skills; guest speaker and related field visit
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Project in Business Information System I
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Learning the stage of project development; the definition of business information system problem; the

observation of user requirement; fact investigation; problem analysis; database design
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Project in Business Information System II
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User interface design; program implementation; program testing; evaluation and assessment; program

documentation reporting; deploying
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Introduction to MICE Industry (WIL)
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Meanings, characteristics and concepts of MICE industry; roles and significance of meetings, incentives
travels, conventions, and exhibitions in national and international level; factors of MICE selection; working procedures

and relationship between each component; special events, project management; venues management; logistics;

stakeholder roles; international standards; ethics; future problems and solutions
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Professional Communication and Negotiation Skills for MICE Industry (WIL)
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Concepts, components, and methods of communication in MICE industry; processes of communication, arts
of negotiation, impression management; customer insight; MICE traveller behaviour; social media and communication

professionalism; professional close deal technics and strategies; customer relation management
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Meeting Management (WIL)
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Meanings and important characteristics of meeting and incentive operation; practices of meeting and incentive
operations; planning; managing; controlling; human resource management; evaluation of meeting and incentive

operations
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Incentive Travel Management (WIL)
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The concept, importance and objectives of incentive travel; role of stakeholders in incentive travel business;
concept of motivation, rewarding and key success factors; incentive travel models and activities; planning, procedures and
destination selection; creative design for incentive travel programs; marketing strategies; budgeting; arts of sales and

services; cross-cultural management; trends, problems and solutions for incentive travel business; project-based learning
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MICE Professional Development (WIL)
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Meaning and importance of personality; principles of personality development; arts of dressing; interpersonal
communication and negotiation; social etiquettes; leadership and followership; human relation building; self-evaluation;

Thai and international traditions
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Arts of Presentation Techniques for MICE Industry (WIL)
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Concepts, and styles of speech for MICE industry presentation; the process of presentation design, selecting

topics, content sequence ordering, personality preparation, related material design and production; presentation practice;

problem solving during presentation
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Cultural Intelligence and Diversity for MICE Industry (WIL)
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Awareness of the role of culture; familiar with cultural intelligence model; important of diversity and
inclusion; indigenous peoples; a global citizen; communicating with diverse teams; inclusive language for International

MICE events
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Innovation and Sustainability in MICE Industry (WIL)
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Meanings and significances of innovative sustainable MICE management; energy saving; environmental
conservation; carbon neutral events practice; environmental impacts in the MICE industry; corporate social responsibility;

creative economy; project-based learning

478-301  m3damsdszyadnin 3((2)-2-5)

Convention Management (WIL)
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The concept, importance and objectives of convention; role of stakeholders in convention industry; bidding
procedure for convention; planning, procedure and evaluation; budgeting; marketing management; venue management;
technology for convention and convention business; cultural diversity management; problems and solutions; project-based

learning
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Events Management (WIL)
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Concepts, types, forms, importances, planning and sustainability of events; event stakeholders; marketing

communications, events trends and events in the world; project-based learning

478-303  MIIAMINUUAAITUM 3((2)-2-5)

Exhibition Management (WIL)
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Meaning, importance and types of exhibitions and trade shows; role of stakeholders; principles of exhibitions
and trade shows management; planning and procedure; budgeting; marketing management; multicultural management;

impacts, problems and solutions of exhibitions and trade shows; project-based learning
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MICE Management Internship (WIL)
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Registration Condition : Third-year students major in Meeting Incentive
Convention and Exhibition Management
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An internship in MICE-related company or organization for at least 8 weeks in working days, seminar and

working in real setting, learning from real job experience, applying knowledge skills and experiences in a career
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Marketing for MICE Industry (WIL)
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Meaning, significance, components and characteristics of the market in the MICE industry; different
marketing management between product and service; environmental factors influencing the market consumption behavior

of tourists; marketing plan; market segmentation; selecting target markets; product positioning; marketing mix strategies;

MICE market trends
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Catering for MICE Industry (WIL)
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Meanings, importance of catering and banquet; types of catering and banquet; types of food and beverage;

food and beverage menu design; dietary restrictions; table settings; table manners; problems and solutions; project-based

learning
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Creative MICE Event Design (WIL)
Y r v
Wﬁﬂﬂ?iﬁquH"’UENfﬂﬁ"ﬂﬂL‘]Nﬁ%HQﬁii?ﬂuﬂuﬂﬂﬂLlﬂ‘Uf?’fﬂ miﬁwmummmmﬂm fnummmﬂum
9 s A v o 7 a a 9 I a wa a s Y 7
HINWAIIA QWH@@ﬂLLU‘]JVIIJﬂ’JHJIﬂﬂLﬂu Ll]ulﬂﬂaﬂyﬂ!ﬂﬁﬂﬂL“INﬁiNﬁiﬁﬂQﬂﬁﬂaﬂ@]ﬂu@nu@]ﬂWH]’lﬂJ‘ﬂJ’
Principle of creative thinking in media and design; development of creative initiative and imagination for

distinctive; unique designs; putting creative thinking into practice in MICE events
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Multimedia and Graphic Design for MICE Industry (WIL)
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Principles and elements of multimedia; creating 2D animation ; use of tools and application programs for

multimedia production ; multimedia innovative application in media design and creation for MICE event
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Managing Innovation in MICE Industry (WIL)
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Roles and concepts knowledge; use of innovation and technology in various fields; the fundamentals of

multimedia management; manage a variety of media for multi-media interactions; familiar with hosting events in a virtual

setting; practice design and planning; modern management practice
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478-311  MSIANUDNIUANIWINIATY 3((2)-2-5)
Mass Participation and Sport Events (WIL)
Y J = 1 @ = I =2
izﬂﬂllﬁgiﬂiﬂﬁiﬁ"u@\iﬂﬂﬂﬂi L‘ﬂﬂiuiﬂﬂgﬂu‘ﬂ‘ﬂ@ﬂ\‘] €] UDNINTIANTUBDNIUANWINIATU DINTSUIUNIT
v 9
3am3 Jad8a19 o) NUHaROMITAMIDIUANWINIABLDEIDBITN TINNINTINUIHY
Organization system and structure; technology in mass participation and sport events; management process;

factors that affect professional in sport event management and planning
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478-312 ms%'ﬂnﬁé'ﬂﬁ'ﬂyaismzégﬂﬁmﬂﬂmﬂma“lumﬁmm"lwfs 3((2)-2-5)
City DNA and MICE Destination Management (WIL)
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Concept, and elements of city DNA and MICE destination management; forms of management; planning and

development; challenges and impacts; and case studies
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Venue and Facility Management (WIL)
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Meanings, significances, types of venues and facilities; factors influencing venue and facility selection
decision; departmentalization; tasks and relationship between each department; marketing planning for venue and facility;
negotiation and dealing techniques with customers; sustainability in venue and facility management; project-based

learning

478-402  mselugamvinssulud 3((1)-4-4)

Research in MICE Industry (WIL)
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Identifying MICE management research problem background; designing research topic; and research

questions; research objectives identification; research framework; research methodologies; writing of research proposal

and presentation; researcher ethics

478-405  M3IAMSNDMS 3((2)-2-5)

Protocol Management (WIL)
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Definitions; concept of protocol management; formal ceremony, royal ceremony, state ceremony and other
ceremonies; orders of precedences; preceremony arrangement; during ceremony arrangement and post-ceremony

arrangement

[ o v d
478-406 fn‘i!ﬂi%]ﬁii’)ii’)x‘i!!ﬁ%ﬂﬁ%ﬂﬂ”liﬂ'ﬂ?lﬁu‘l"luﬁ 3((2)-2-5)
Negotiation and Relationship Management (WIL)
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Negotiation process; bidding business, opportunities and business advantages; trade negotiation; relationship

management among the entrepreneurs, suppliers and customers

478-407  misdansisgUmulugaamnssulud 3((2)-2-5)
Supply Chain Management in MICE Industry (WIL)
‘n;iﬁi}ﬂludmNﬁ’mllwﬁmﬁumwiauﬁm‘ﬁxwmm mahuazneeina TeseRinuadestunssants

Tgguniulumsianu msaugudunu JefmuatazAsMsnganIng
The operation of transportation business in MICE in both directions by land water and air; factors associated

with the process's logistics; internal logistics in events; cost control; Thailand customs regulations and procedures

478-408  MINWHRUUAZMTAUHUMTNUUAINY 3((2)-2-5)
Wedding Planning and Operation (WIL)
9
NAaNNITIANTITITULAINTU NITINUNU N1TDDNUVY ﬂ”liﬂﬂg‘ﬂLL‘]J‘]J VuUadU MALAIS IUNMIHARIIY

uALY MIADAUIgNAINgUITIMINeNIANIANANNITALETTY MIIANTANNABINITYBIGNAT NSty

U

¥ IAg Y Y A o
ﬂﬁﬁﬂﬁﬂi&’ﬁﬂﬂﬁﬂmﬂiﬁﬁﬂﬂ? LAZNITUINITHAINITUIY

Principles and wedding management; planning; designing; concept development; wedding process; wedding
production; delivering products and services to different customers with different cultural background; customers’

demand management; customer centric; after sales service
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478-409  INNZDNIUANAZINANAMIMIFIA 3((2)-2-5)

Mega Events and International Festivals (WIL)
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The importance, and differences between mega events; types of mega events; the history and economic

growth; the national and international organizations participating in mega; the impacts and how to leave the new legacy
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478-410  MIsIAMIARMFSAUAZINANAAUAS 3((2)-2-5)

Concert and Music Festival Management (WIL)
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Iimportance, types, process, differences, and principles of concert and music festival operations; overview, a
front-of-house and a back-of-house of the operation; researching consumer behaviors, selling tickets, fundraising and
finding sponsorships, creating a plan and main theme, finding venues, designing a stage and structure, producing light and

sound, lining up a performing sequence, and managing relationships with artists; develop skill sets related to public

relations, utility and risk management

v Y A v d
478-411 IV MIABMINTDIANS 134 3((x)-y-2)
Special Topics in MICE Management (WIL)
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Special topics and new knowledge related to MICE management, researching, analysing, discussion, and

exchanging opinions, project-based learning

875-103 msygmaﬂ%i;amﬂ 1 4((4)-0-8)

Microeconomics I
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Meaning and principles of economics; gains from trade; market mechanism; demand; supply; market
equilibrium; elasticity and its application of demand; supply and government policies; market and welfare; economics of
public sector; firm behavior in competitive market and monopoly; welfare cost of monopoly; markets for the factors of

production; theory of consumer choice
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Marcoeconomics I
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Meaning and principles of macroeconomics; concepts and measurements of national income accounts;
inflation and unemployment; components of GDP; equilibrium GDP; multiplier; aggregate demand and aggregate supply;
fiscal policy; money and banking system; monetary policy; determinants of the long-run economic growth; introduction to

international trade and international finance
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876-106  ASHEMAATEIHIVUINIIEIND 3((3)-0-6)
Business Economics
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Principles of microeconomics: basic economics problems; demand and supply; production and costs; market

structure; public sector; principles of macroeconomics: data of macroeconomics; economy in the short run; fiscal and

monetary policies; economy in the long run; international trade and finance

893-201  M¥IMLIAY 3((3)-0-6)

Basic Chinese
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Sound system; word system; writing of Chinese characters; basic Chinese sentence structures; Chinese

listening, speaking, reading and writing skills

893-202  mmauludialszariu 3((3)-0-6)
Chinese in Daily Life
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Pre-requisite: 893-201 Basic Chinese
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Chinese for everyday communication; vocabulary; reading short essays; writing of sentences used in

everyday life; interacting in basic situations

893-303  MISAUNUINBIIY 3((3)-0-6)
Chinese Conversation
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Pre-requisite: 893-202 Chinese in Daily Life
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Vocabulary, phrases, sentences, and everyday conversations with emphasis on interaction in the situations given

893-304  mIuluNau 3((3-0-6)

Chinese in the Workplace

F1AVNTIAVNOU: 893-303 MITUNUIMBIIY

Pre-requisite: 893-303 Chinese Conversation
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Chinese for communication in the workplace: telephoning, making appointments, giving and asking for

information, writing memos and apologizing
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893-405  MEIIUIUMNBUASHAZUNINGS 3((3)-0-6)
Chinese in Movies and Songs
318751799 UNOY: 893-304 MHIIUIUNTIY
Pre-requisite: 893-304 Chinese in the Workplace
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Analysis of words, sentences, and idioms in Chinese movies and songs

898-111  M3IIAMIFINONVANLIAZMILINS 3((3)-0-6)
Tourism Business and Hospitality Management
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Business management concepts; government tourism promotion policy; acts and laws related to tourism business
and services; tourism business ethics; principles and methods of domestic and international tourism management; direct

and indirect tourism-related businesses

898-211 MM AUUIMsuazdIatinie? 3((3)-0-6)

Tour Operation and Leading
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Characteristics and important elements of tour leading; tourism route surveys; use of tourist maps; writing
travel itineraries; tour pricing calculations; ethics; roles of tour guides; strategies for describing tourists attractions;

recreation activities during the tour; providing services and solving problems; field practicum

898343 mavedieFeiing 3((3)-0-6)

Eco-tourism
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Eco-tourism; eco-tourism attractions in Thailand and other countries; suitable activities for eco-tourists; eco-
tourism facilities and accommodations; eco-tourism attractions development; cooperation between the government and the

private sectors in eco-tourism promotion; study visits to eco-tourism attractions

898-344 ms%’ﬂmsmsﬁmaﬁm@aqmmw 3((3)-0-6)

Health Tourism Management
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Meaning and importance of health tourism; elements of health tourism; types of activities for health tourism;
contact and coordination with government and private organizations related to health; health tourism business; study visits
to health tourism places
898345  masamsneadfieaFierns 3((3)-0-6)

Gastronomy Tourism
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Knowledge about food and beverages; types of food, basic nutrition related to food; principles and methods

of food selection; catering service appropriate for tourists; catering service for each meal; eating and drinking etiquette

898-346  M3dAMIFINVNVITEIMINZIA 3((3)-0-6)
Marine Tourism Management
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Marine tourism; marine tourism operations; rules and regulations of Marine National Parks; knowledge about
the marine ecosystem and marine life; marine tourist attractions; currents, waves and marine tourism season; marine

tourism services with cruisers; marine tourism safety; marine tourism conservation and promotion
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U335918 (Lecture)
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Uszgndaalaasaiy |2 nNIAANYT (Case Study) M3a0U (Summative)
U’%ﬁ]ﬁgjﬁ@ 3. uwumfmqﬁ (Role Play) 1. MIaauUNaNMA (Midterm
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pg1alYszansnm 9. msaeuilinlal (Oral Presentation)
PLO2 sﬂuéﬂszmumsﬁﬁ 1. 1U53818 (Lecture) msﬂizsﬁuwmﬁs’%amﬁﬂéuqﬂnﬁﬁw
NnyzaMuIrIsgsnanaz | 2. N3QANE (Case Study) MITOU (Summative)
mmﬁﬂa%nmsﬂduuﬁugm 3. UnMauyd (Role Play) 1. MIdouUNaNMa (Midterm
VOINNNIVUWIMUBITYN | 4. NAUANYIQ (Filed Trip) Examination)
5. myaeudlian1s (Workshop) | 2. msaeui/aiena (Final
6. ﬁ}ﬂﬁﬂﬁﬁami (Labarotary) Examination)
7. MIANMIAIBAUIOY (Self Study) msdsziiiumadiBauszninemsiBaums
8.  MITUUUI (Seminar) @@y (Formative)
9. mazeuilaeldlymitlug |3 uuuneaeudes (Quiz)
(Problem Based Learning) 4. 318914 (Report)
10. MyazWouAn (Reflection) 5. Uszliu1as991U (Project Assessment)
1. MIToUUUUYIMINMINIGTOU | 6. msaziouna (Reflection)
A3 (Work Integrated 7. msdunamsal (Observation)
Learning) 8.  MIUNAUD (Presentation)
9. msaeuihmilar (Oral Presentation)
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2. NIAANYI (Case Study) M35aeY (Summative)

msnaaula 3. UNUIMANYA (Role Play) 1. MIgoUNaNMA (Midterm

31 Aadwnsiuasdenly | 4. MiAUANYIQNOIM (Filed Trip) Examination)
maTuTadfmuzamiteld| 5. msaewFalfians 2. msaeuiarena (Final
TlumsTesziazdadula (Workshop) Examination)
5anﬁaggﬁ'"lmﬂau1w1wnﬁwu 6. #ouliians (Labarotary) msdszifiumadiseusznInamsiBeums
«U’%mﬁzjﬁql 7. MIANEIAIBAULDY (Self Study) | @@y (Formative)

32 UszgnaldinaluTafile | 8. MIANU (Seminar) 3. WUNATRULRY (Quiz)
msmuauLImsgine | 9. nmseuilaelddayvuilugv |4 51000 (Report)
I@eenatitlsz@nsam (Problem Based Learning) 5. Usziulnseany (Project Assessment)

10. MsazRouan (Reflection) 6. MIUszuuUUANTA(Quiz
11. MsAoUUUUYTUIMIMIiToU Assessment)
AUMTH9U (Work Integrated 7. mMyUsziiug 1891 (Report)
Learning)
12. ¥9i58UATUNI4 (Flipped Class)
13. msﬁmmamummf(Stimulation)
14. MITLANTUDY (Brainstroming)
15. mssoulaslasldlnsenuilu
974 (Project Based Learning)
PLO4 msl¥inmsandielums | 1. nIdifnm (Case Study) m3dsziiiumadisausznineamsieums
manuilufuazmsdons 2. UNUIMANYA (Role Play) @o¥ (Formative)

41 mslianuswieolums | 3. msaewmaliians (Workshop) | 1. misaziioufa (Reflection)
maudluiivdsud in | 4 mMIduuu (Seminar) 2. M3dUNANIal (Observation)
ynmnthivesames | 5. asiseuilaslaslFlassaudiu | 3. misiiuaue (Presentation)
uazlinzdih 371 (Project Based Learning) 4. wWailoundy (Feedback)

42 Annziuaziienlddoanial 6. MIABULVVYIINMIMIHEY
msAemsimnzayld AUNST9IU (Work Integrated
o819l aNTNIN Learning)

7. MIANBIGI (Site Visit)

8. mM3hauiiungy (Group Work)
PLOS5 953¢NU3584 AMESSN | 1. 135818 (Lecture) m3dszifiumadisauszninemsiiaums
HAZI3BTITN 2. AFAIANYI (Case Study) @ou (Formative)
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Ufiaawngszibouves | 6. msdeuilaslaoldlasenudiu | 4. watlound (Feedback)
Fany uazlInaIsITUY 97U (Project Based Learning)
5.3 dutudia laginie 7. MITOULDLYIUINMINIEEY
ﬂsﬂﬂb}fﬁmmaﬁauwmf AUNMININU (Work Integrated
Lﬂuﬁﬂ‘ﬁ‘lfiﬁﬂ Learning)
8. M3ANYIGIY (Fieldtrip)
9. mamaudlungu (Group Work)
10. Msenilse (Discussion)
11. 9UARAARWILY (Showdowing)
12. M5 (Guest Speker)
PLO6 W e I NH s uaz| 1. 398 (Research) msdszifiumadiseuszninamsiBaums
anuansalumsSeuinaea| 2. MIaowegiANT (Workshop) | @eu (Formative)
e 3. MIAUUUI (Seminar) . wUUNAEVEY (Quiz)
4. msfiouilaslael¥lasenudu | 2. misduaue (Presentation)
37U (Project Based Learning) 3. msUsziiunuudnta (Quiz
5. MITOULDLYIUININIE oY Assessment)
AUMINU (Work Integrated | 4. m31/5210151097U (Report)
Learning) 5. msaznouna (Reflection)
6. quARAAULLL (Showdowing)




