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460 — 501 mmluwfﬂizﬂaums“luqmwa 3 ((3)-0-6)

(Entrepreneurship in the Digital Era)

460 — 502 fﬂiiﬂﬂﬁ@li?%uﬁﬁuagﬂﬁ%ﬂﬁ?iﬂﬁﬂﬁWﬂ 3 ((3)-0-6)
(Brand Management and Marketing Communications)

460 — 503 Gg@ﬁémmifﬁ“ﬂmimﬁmmazmﬁ‘fﬂmi@maqwﬁmmﬁﬁﬁi} 6 ((5)-2-11)
(Organizational Management and Business Strategic Management)

460 — 504 NIIVINWFIND 3 ((3)-0-6)
(Business Research)

460 — 505 YAV YBUALMIRUAMSVUNFIND 6 ((5)-2-11)

(Accounting and Finance for Businesses)
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460 —511 mﬁm3wﬁ'a{’fagammiﬁmngiﬁﬂé”ﬁm?ﬂz 3 ((3)-0-6)
(Business Data Analytic and Business Intelligence)
460 — 512 munszianuiiull ey 3 ((3)-0-6)
(Business Feasibility Analysis)
460 — 513 winnssuuazmsnaainassndmigine lna 3((3)-0-6)
(Innovation and Creative Thinking for the New Business)
460 — 514 M3TAN3 lgUmudmsugsne 3 ((3)-0-6)
(Supply Chain Management for Business)
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(Business Communication and Leadership in New Era)
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(Business Administration Seminar)
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(Business Research)
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(Accounting and Finance for Businesses)
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(Entrepreneurship in the Digital Era)
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Concepts of being an entrepreneur in the digital era; essential skills for successful entrepreneurs in
the digital era; establishing businesses; managing production; financial management; business law; data management and
data analysis; Identifying business opportunities from big data; utilizing business tools and applications for operations;
applying artificial intelligence and technology for product and service development; fostering business innovation;
compliance with sustainability and ethical principles in digital business; cybersecurity; case studies of businesses in the
digital era
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Students are able to
1. Show honesty, integrity and professional ethics
2. Demonstrate the responsibility for work and punctuality
3. Understand and apply the concepts of digital entrepreneurship
4. Describe, summarize entrepreneur principles to develop business models that respond to changes in

society, technology and the environment

5. Apply artificial intelligence and technology to solve business problem

460 - 502 MITAMIATAUMLALMIADATMIAAA 3 ((3)-0-6)
(Brand Management and Marketing Communications)
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Brand essence; understanding customer insights; brand positioning; creating brand equity and
customer value; creating brand identity; creating brand experience; brand management and strategy; marketing
communications; integrated marketing communications; marketing communications tools; marketing communications in
digital age and evaluation; global brand management and communications; case studies
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Students are able to Show honesty, integrity and professional ethics Demonstrate the responsibility

for work and punctuality Describe the importance of creating and managing a brand Analyze the need and consumer

behavior Use various tools and media to communicate marketing messages

460 — 503 YAIFINTIANITBIANIUATMITAMTITINAGNTUDIFT A 6 ((5)-2-11)

(Organizational Management and Business Strategic Management)
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Principles of management and organizational behavior; organizational design concepts;
recruitment, development, retention, motivation; competitiveness for sustainable growth; operational management;
contemporary operational design; technology and innovation management in organizations; environmental care and
corporate social responsibility; concepts and practices in efficient and effective human resource management; leadership,
team building, performance monitoring and control; business strategic management concepts and approaches; analysis of
internal and external organizational environments; mission, policies, goals, and strategies at various levels of business;
building competitive capabilities at regional and international levels for the organization's sustainability under changing
economic, social, political, and technological environments; case studies
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Students are able to



1. Demonstrate honesty, integrity, and professional ethics in the profession

2. Show responsibility and punctuality

3 Plan and implement environmental sustainability within the organization

4. Apply management principles to design an appropriate organizational structure
5. Apply management principles to formulate business strategies

6. Apply tools and techniques to motivate teams

460 — 504 NIIVINWFIND 3 ((3)-0-6)
(Business Research)
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Business research methodology, quantitative research, qualitative research, mixed method research;
research ethics; literature review and references; research design; problem identification; hypothesis generation; research
framework; research structure; data collection; data analysis; interpreting research findings; reporting results; using
software for data analysis and presentation
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Students are able to
1. Show honesty, integrity and professional ethics
2. Demonstrate the responsibility for work and punctuality
3. Analyze business problems using the research methodology

4. Integrate research knowledge to address business problems in the southern region systematically

460 — 505 YAV YFATMIRUAMTUINGIND 6 ((5)-2-11)
(Accounting and Finance for Businesses)
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Business model and business activities; accounting cycle; statement of financial position, income
statement, statement of changes in equity, cash flow statement and notes to the financial statements; cash flow statement
analysis; financial statement analysis techniques; financial ratio analysis; components of production costs; cost accounting
system; production cost statement; product cost calculation; allocation of production expenses to cost of goods; concepts
and principles of taxation; corporate income tax and VAT; tax planning; concepts and goals in making financial decisions;
responsible for managing the finances of the business; financial environment; the relationship between risk and reward;
valuation assessment; business investment analysis and decision-making under certainty and uncertainty; source of funds;
capital structure; cost of capital rate; repayment to shareholders and working capital management; case studies
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Students are able to

1. Demonstrate honesty, integrity and professional ethics

2. Show responsibility and punctuality

3. Apply accounting and financial principles to analyze ana make financial decisions for the business

4. Consolidate knowledge in accounting and financial goals for the business

460511 mﬁmiwﬁﬂ’fmujammiﬁmmzﬁiﬁi}f‘fﬁm’%az 3 ((3)-0-6)
(Business Data Analytic and Business Intelligence)
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Principles of business feasibility analysis; finding information for business feasibility analysis;
analysis of the internal and external environment of the business; analysis of the impact of the environment on the
business; analysis of financial impact on business; assessing business opportunities; developing business ideas; case
studies
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Students are able to
1. Understand the process of conducting a robust and dynamic feasibility study
2. Identify problems and opportunities within a business and define successful outcomes
3. Develop execute and evaluate a feasibility study

4. Integrate feasibility studies within a robust business plan
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(Business Feasibility Analysis)
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Introduction to Business Data Analysis; solving business problems with data analytics; visualizing
data with diagrams; tools to visualize data with diagrams; the relationship between data analytics and business
intelligence; architecture and elements of business intelligence; modern business management software for business
intelligence; dashboard design; business intelligence case studies.
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Students are able to

1.  Show honesty, integrity and professional ethics

2. Demonstrate the responsibility for work and punctuality

3. Explain architecture and components of business intelligence

4. Design dashboards and create diagrams to present data from business analytics
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(Innovation and Creative thinking for the New Business)
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Innovative concept; innovation creation and development process; key principles of innovation;
innovation development for business benefits; intellectual property registration; creative process; design thinking; creating
an innovative mindset; creativity development techniques for new businesses; sharing experiences from successful
business people.
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Students are able to
1. Show honesty, integrity and professional ethics
2. Explain concept of innovation creation and development process
3. Realize the impact of using digital technology on individuals, organizations, society and environment

4. Apply knowledge and skills in digital technology properly in the organization
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(Supply Chain Management for Business)
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Concepts and importance of supply chain management; supply chain planning; procurement and
sourcing, site selection, transportation, inventory management; cost management of the supply chain; technology and tools
in supply chain management; measurement and performance evaluation; future trends in supply chain management
AisouaNTn
1. udaseoniANNFedad gasa uazmsisserwssaluinin
2 Y 0w [
2. esvnglassaiauazanudnyvelaginiu
3. MAHULEZIANINITTUINNMIA1Y Tu Taginiu
J o Y [ U A ° E) a
4. szgnananmanigaiumsians laguniietinn s lugsne
Students are able to
1. Show honesty, integrity and professional ethics
2. Describe the structure and importance of supply chain
3. Plan and manage various processes within the supply chain

4.  Apply supply chain management principles for using in business
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(Business Communication and Leadership in New Era)
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Theories and principles of business communication; business communication processes; business
negotiations; meaning and importance of leadership in the VUCA era; The new leadership mindset development;
international social etiquette
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Students are able to
1. Show honesty, integrity and professional ethics
2. Describe the principle of business communication
3. Demonstrate the adaptability of leaders in the era of change

4. Apply the principle of business communication for using in business negotiations

460 — 516 AUVUINNUINITFIND 3 ((3)-0-6)
(Business Administration Seminar)
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Integrated seminar; concepts, principles, methods, formats, and guidelines for conducting business
operations at both national and global levels; presenting and discussing topics related to current business scenarios;
operational workshops for exchanging and learning about business operations; study visit
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Students are able to

1. Show honesty, integrity and professional ethics
2. Demonstrate the responsibility for work and punctuality
3. Communicate concepts in Thai and English effectively
4. Present a business strategy in the current situation

5. Demonstrate innovative thinking, having the ability to adapt and solve specific problems
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460 — 700 1T UNUD 6(0-18-0)
(Minor Thesis)
o a o ~ a o I o J a
ﬂ'ﬁﬁ'uﬂ'%ﬁhﬂ@?m%ﬂﬂ')ﬂﬂﬂﬂgﬁﬂlﬂﬂﬂﬁﬂ'ﬁﬁiﬂfﬂ ﬂ']TVWJJu']Ii]VlfJ'Ji]fJﬁ]']ﬂﬁﬂ']uﬂ'lﬁﬂ!ﬁ]ﬁﬁ N3

A v o 9

° ' 4 A s ' A s ' .
u']!ﬁuﬂlﬁﬁiﬂiﬁ@]ﬂﬂﬂ!gﬂiiuﬂ?ilﬁ@Wﬁ]'ﬁm'ﬁ]uNﬁﬁ'ﬁlﬂ NTADUAITUNUD mimauwsmsuwuﬁw%muﬁﬁwm
A 79 o o &AMy oy
astinut ludnvazlaanvagnilandudula
Self-study focusing on business proplem; with developing research problems from real situations;
student must submit a minor thesis proposal to committee for approveal, defensive exam, and minor thesis or part of minor
thesis must be made public to be searched
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Students are able to

1. Show honesty, integrity and professional ethics
2. Demonstrate the responsibility for work and punctuality
3. Communicate concepts in Thai and English effectively
4. Integrate business knowledge and research knowledge to solve business problems in the southern

region
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(Thesis)
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Study and research in business administration with developing research problems from real
situations based on courses in curriculum under supervision of advisory committee
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Students are able to
1. Show honesty, integrity and professional ethics
2. Demonstrate the responsibility for work and punctuality

3. Communicate concepts in Thai and English effectively

4.  Integrate business knowledge and research methodology to create new concept in business management
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