AZINENMITINS

nangastmamansluna

4 o
yorseynnuazanvnIm

y g a v A
M Ing Foiaw HinAmansiuya
d’ 1
¥ouo UAL.
o y g ..
MEINNGY Foiau Bachelor of Communication Arts
Youo B.Com.Arts
USvavesriangas

v oAa a a I v Aa = 4 A A 4
Tadamuinilmamans uinindumsdemsiianudomaydumsnamumsdoasayms
a A aa o a 9 v o Sy A £y o o = & v a
wandelugaaaia Taslianuilasadnyaiesnumnouaulanaydanuny IAUsITN BaNUNRANIIoTIIN
A o =K U [ 7 =< a <3 YA
vssessar wazidiingw lumsiannguesurazdiny Tasdanse la s uvesaufans susus 1 ssun “voline
o A S A A = I = 2 2 ) = o ~ ]
UsgToriveaeunynailunsnnie Junuimalumsilszneuen nil vangasimstanszuIumMIFouIaw
o a o A saq va A oa . . A
YsrmIAnEIveIwnIIMeNdod I va AT UNS N 1Hnanssun3eMsUHIA (Active Learning) Nainnate lasmwiy
I ~ . <3| . .
m3ldTyruilugmlunsiious (Problem-Based Learning) M3 14 1asea1uilugiu (Project-Based Learning) 11823

iFoui Taensusmsdanw (Service Learning)

waanEmsBeuiveandngns
a A v A A A o R a 4 s A Ay Y
PLOI  oenuuutazrande Iasldnsesiemsdemyaislninwiuneuniunesuazginsaiinaeunla
1 Fa
PLO2  amnsademsuazinausiiion ldanasguinin
PLO3  damsuazinsizideyaiielilunmsdems
79 9 o a A& an o A o A Y
PLO4  szgndldinuzmsaaauazgsnadelugnadaieriannmsdeasa
9 Y o a o J A &
PLO5  szgnaldndnmsuimstamsesnnsdenazmslszneumsaes
a 7 Yo Y a A A A 9
PLO6 A5 IznAsvensuazdys Inaionauwumsdeasuazmsdoaismsaaia la
% 2 o A o 4 v a o w o 2
PLO7  udaseendemsifwindedsnyiausssunazmsaeasduanin Tasldnnuddgyiudadnysitoann
wouauld naziidriiniwlumswanndeumagguau
PLO8  dwsadadulanazidatosnniesesssy aaenruliianuanesseussaIniwde Aendnimauanas
v 9 I a
OONGRIRRER

]
a

a 9 J A A 1
PLO9 91 ll!mgﬁi'foiiﬂNEN1uﬁi@ﬂ1ﬁﬁﬂﬁ?§1u§ﬂllﬂﬂ1ﬁu 9



Tnssadandngas

NuIMHUILINTINNRRAKANGAS

129 #MERA

a = Q'J v a
1. T‘m'Jﬂi1£l'J‘li1ﬂﬂH1ﬂ'Jll‘]J 30 HuHIENA
v ] vf/ v a
ﬁ1§$‘]]x1ﬂ‘]Jﬂﬂ‘HWl'ﬂ‘lJ 26 iHIIBNA
a ¢ ¢ A ¢ VA
CAREALN! ﬂ1iWI§1N§$§1‘]51!!?;181.]5318]‘]514!1/‘1?)1!311@!148 3 HUI@ENA
s o o A9
001-102 ﬁ?ﬁ@]iWiZﬁ%?ﬂUﬂﬁWﬁluTﬂﬂ\iﬁu 2((2)-0-4)
The King’s Philosophy and Sustainable Development
872-000 15z Tomiiouuyud 1((1)-0-2)
Benefit of Mankinds
d‘ | A AHa d' v A v a
a13gn 2 ﬂ'JﬁJ!‘iJHWﬂ!NEN!!ﬂZ“B'JﬁTIﬁHﬂ 3 HUIWEUNA
a Aawv 4 a o o
117-103  aaIBIULACAN-N1-U-TV 3((3)-0-6)
New Consciousness and Living a Peaceful Life
d‘ d‘ A |l a
a13eN 1 tasaIsn 2 taon 3 HUIYNA
< A a
117-102 AN UNaNDUALINAIFITUL 3((3)-0-6)
Citizenship and Public Consciousness
d‘ < v % a a v a
a13gn 3 ﬂ1§!ﬂuﬁjﬂ§3ﬂﬂﬂﬂ1§ﬂﬂﬂ1iﬂﬂwﬂ§3ﬂﬂ 3 HUIWENA
donguuunlagiuuuniie
suuwui 1 U9AD Su 1 wideda
= T <
001-103 leidoganuiludisznoums 1((1)-0-2)
Idea to Entrepreneurship
A | a a 1 dy
aon 2 BN %1ﬂ§183‘ﬁ1ﬂﬂllﬂu
117-115  nsnatazmaaaduls 2((2)-0-4)
Thinking and Decision Making
262-202 M3aAalasuaIn 2((2)-0-4)
Thinking for Life Changing
4
747-102 Yoyaiimaoy 2((2)-0-4)
Answering Questions with Data
suuwun 2 TeAu S 3 wideda
a [ IS
117-104 Mmsaagmaiudisznouns 3((3)-0-6)
Thinking to Entrepreneurship
d' 1 1 v 1 U Yaa v \i =)
135N 4 MIVEYBEYIINMNU HAZNIIININA 4 HUIWEUNA
19AY 11U 2 HULAN
117-116  mMs3mniuada 2((2)-0-4)
Digital Environment Literacy
A | a a ' til
taon 2 HIEUNHA ﬁﬂﬂﬁﬂ’)“]ﬂﬁﬂvll]u
299-104  §fa Jminiu 2((2)-0-4)

Values of the Wise and Deliberation



724-106 iz@anszuaInesans aelui
Current Issues in Modern Science
724-107 P33 LAATVED
Green Consumptions
32N 5 MInATInsInzLazA Y
14 14 o
746-102 auwsmuu71ﬁu1imqaw
Smart Math for Smart Life
f;ﬂiZﬁ 6 J’I1H1!!ﬁ$ﬂ1§aﬂﬁ1i
19AU 4 HUEHA
417-101  la-89a%
Hi! English
<3 o o
417-102  WWULOUA INER
Pen and Post
A Al =) =) 1 C;’
Q9N 2 HUIIEYNA i]']ﬂﬁ?ﬂ’f]‘])"]@’lﬂllﬂu
411-101 ﬂTHWqVﬁJﬂWHWLﬁﬂ
Thai Language Your Language
411-102 auwmmm"lm 4.0
4.0 Thai Conversation
~ ~ ¢ =
angn 7 qumﬂmﬁmuasnm
A &
%1ﬂﬁﬂﬁﬁ?izﬁiﬂﬁ?ﬁgiﬂﬁWizﬂlﬁ
= d a 1 dy
q%ﬂiﬂﬂ]ﬁﬂiﬂ?ﬂi?ﬂ?%Wﬁﬂqﬂu
125-101  HARNTINAS9EATIA
Creative Craft
277-103 eI
Craft Appreciation
277-104  MSQUUTTHN
Cartoon Appreciation
= Y a =)
411-103  @FUUUINNAAN
Colorful Fiction
412-123  Aallzuauiians
Chinese Art
413242 raivivang
Malay Enchantment

415-140  Wlailszagau
What’s Japan
416-146  NOAAUNUD

Get to Know Korea

A
aon

2

2((2)-0-4)

2((2)-0-4)

HUEnA

2((2)-0-4)

A a
HuEann

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

i a
HuEann

1((1)-0-2)

1((1)-0-2)

1((1)-0-2)

1((1)-0-2)

1((1)-0-2)

1((1)-0-2)

1((1)-0-2)

1((1)-0-2)



437-111

910-114

fadzihiia

Arts Therapy

NAUNAUN NG OAIVATUAS UNS

PSU Songs Appreciation

=S a 1 ‘;’
N mﬂiwwmm"lﬂu

117-118

281-204

281-205

281-206

281-207

281-209

281-210

281-211

281-212

281-215

281-216

281-219

281-220

281-223

281-224

281-225

Tonz
Yoga
Ao
Social Dance
nanssulsznoudInag
Rhythmic Activities
ﬂ'ﬁﬁ%}”lxiﬁlliiﬂﬂﬂ/‘lﬂ'lﬂﬂ'lﬂ
Body Conditioning
VIFINAUDA
Basketball
90k ET‘]J 20
Volleyball
HauALea
Handball
yoynvUoa
Softball

A
Jgonn
Hocky
miamuila
Table Tennis
HUANUAY
Badminton
S
Swimming
SIEGN
Petongue
we'lny
Thai Boxing
udnaan
Pencak Silat
maiula

Taekwondo

1((1)-0-2)

1((1)-0-2)

1((1)-0-2)

1((0)-2-1)

1((0)-2-1)

1((0)-2-1)

1((0)-2-1)

1((0)-2-1)

1((0)-2-1)

1((0)-2-1)

1((0)-2-1)

1((0)-2-1)

1((0)-2-1)

1((0)-2-1)

1((0)-2-1)

1((0)-2-1)

1((0)-2-1)

1((0)-2-1)



281-226 lonla 1((0)-2-1)

Aikido

281-227 gla 1((0)-2-1)
Judo

910-111  $1lnevitequam 1((1)-0-2)
Thai Dance for Health

910-112  Tvwilewanniamenaziale 1((1)-0-2)

Khon for Personality Development

910-113  udadues 1(()-0-2)
Jazz Dance

(2) mszenanall iHenanieImanszan o aall 4 igna

G d

NszgUNSEmans

125-102  wimassduragiiitayan 2((2)-0-4)
Miracle of Wisdom

425-101  IMUTITNHIFY 2((2)-0-4)
Culture Guide
3| A

aszanuunaiion

196-103  ANzMiuazmMIvans 2((2)-0-4)

Leadership and Management

196-104  sumnvsAAny (AuNug vt laazen) 2((2)-0-4)
Anti-Corruption

437-201  v3emaninuaNuiUAareusedInY 2((2)-0-4)

Ethics and Social Responsibility

15208 INY

748-108  5ITUTIALIA 2((2)-0-4)
Natural Therapy

MITMIAABIIZTUY

276-101  MINOIMNUVLBIATIN 2((2)-0-4)

Holistic View

437-202  fAeegunagd Whlveganan 2((2)-0-4)
Smart Thought, Clever Understanding

AIEMBUAZMAOINS MIAAITIIZUY qunemans

263-123  m3temmitonsrieaiion ludauay 2((2)-0-4)
Photography for Abroad Travelling

asTMHmazMIFeENS

412-201  %HW1I 9900 2((2)-0-4)

Ni Hao Zhong Guo



413213 wmdoauiag 2((2)-0-4)
Malay on Tour

415203 dlaaladnnnne 2((2)-0-4)
Say Hi Style Kawaii

416-125 ®ueesa s le laise 2((2)-0-4)
Annyeonghaseyyo Korea

417-191  WalIM301U 2((2)-0-4)
Reading Development

417-193  JURIANYINBISINYY 2((2)-0-4)
English Edutainment

2. HIIAIPUNNIE 93  vivIERA

2.1 DATIIUG IMANE 6 WA

872100 3nermsdeas 3((3)-0-6)
Communication Sciences

872-200 msdamsANLiuayinyzmMIAaFINIng 3((3)-0-6)
Knowledge Management and Critical Thinking Skills

22 ngafmitugnidnin 45  viagha

870-102  MMilwnel 3((3)-0-6)
Speech Communication

870-103 mﬂ%’mqNau,asmmiaﬂﬁau%’mﬁ%ﬁﬂuﬂﬁ%mi 3((3)-0-6)
Reasoning and Evidence in Communication

870-200 MHIVINHNIIHI Tirfumioena

English for Fun

o PA

870-201 wantmamaniuazginmiae

Principles of Communication Arts and Media Communication Landscape

870202 msdemITHITALTIIY
Multicultural Communication
870-203  938533UMITOAS
Communication Ethics
870-204 mpsangudmTvinimamans 1
English for Communication Arts I
870-205 ﬂ'ﬁéﬂﬁ'ﬁllfﬂiu@/
Brand Communication

870-206 ngUNIBLAZMIMNUgUadeLazINFUNIToas

Laws and Regulations of Media and Communication Profession

870-300 IGTHNANNIANY 1

Preparation for Cooperative Education I

@ mu/daland)

3((3)-0-6)

3((3)-0-6)

2((2)-0-4)

2((2)-0-4)

3((3)-0-6)

3((3)-0-6)

liiumiqena

@ mu/dland)



870-301 musangudmiviniimamans 2
English for Communication Arts II
870-302 ﬂ?‘kl?aulﬁﬂﬂﬁﬁ%ﬁﬂﬁii?{é@
Local Languages for Media Creation
870-303  m3Ivemsden1s
Communication Research
870-304 ﬂ?i@lﬁ?ﬂl"?ﬂ\n‘f}lﬂ‘l’ﬁ
Content Marketing
870-400  1@3ONANNIANYT 2
Preparation for Cooperative Education IT
870-401 ﬂ?ﬁﬂ%ﬁ?i%ﬂﬂ"ﬁ@\iﬁﬂ?ﬁlmgﬂ1§ﬂ§$ﬂﬂﬂﬂ1§ﬁ}1uﬂﬁ'§@ﬁ'ﬁ
Management of Communication Organization and Entrepreneur
870-402  Anlfiamsiimeenans
Practice of Communication Arts
870-403  @WNANHN

Cooperative Education

2.3 NgMITITIAY
2.3.1 PPIINTIWUIA 4 YAIW
870-001  yAdHiNHENIERALULIAZASNATIATDATIA
Digital Media Design and Creation Module
870-002  yadMIMaIEITeNFIAS AT INUNaaady
Creative Storytelling on Multi-platforms Module
870-007 ya3msadnuaimeuauld msdoasdunm uazmsndeunamadaay
Deep South Identity, Peace Communication and Social Change Module
870-008 yAIMIMITOMsIAlBIALyAmNIagIAY
Communication to Increase Business Value Module

~ 1

T a8 A A a a =
2.3.2 ﬂQN]‘UYHW!ﬁﬂﬂ BRI ﬂuﬂam%ﬂmﬂﬂwm

q

o

nidnnsadaassdaensita
870-003  ¥A3NNIWANTOATIA
Digital Media Production Module
870-005  gAIMNIHAATIEMsIaz ol
Broadcasting and Streaming Media Production Module
ﬂtju%“mnﬁéﬂﬁﬁmiﬂﬂ1ﬂ
870-004 AIMMITOANINITANA

Marketing Communication Module

2((2)-0-4)

3((3)-0-6)

3((2)-2-5)

3((3)-0-6)

Tiiiuninena

2 mu/daland)

3((3)-0-6)
3((0)-9-0)
6((0)-36-0)
36 vivEnA
24 HUIEHA
6((2)-6-10)
6((2)-6-10)
6((2)-6-10)
6((3)-6-9)
12 vulgnn
6((2)-6-10)
6((2)-6-10)
6((3)-6-9)



- ) s A& &
870-006 ANV IMITIATNATIATDINONITADAITNITANA 6((2)-6-10)

Media Creation for Marketing Communication Module

2.4 NEUIVUGBN Taiviesnn 6 WA
Y o =K A =3 a 1 o 1 dy
TindnyuaeniseumuanuanleniniedInaiee aese li
870-009 ﬂ;ﬂﬁmmiﬁamiﬂmmmuazazﬂsnﬁ 6((2)-6-10)
Performance Communication and Stage play Module
a v a J o a
870-010 "quﬂ’)“ﬁﬂﬁﬁ]ﬂﬂ%ﬂiii\lﬁ%}Nﬁiiﬂuazuumﬁ 6((2)-6-10)

Organizing Creative and Entertainment Activities Module

870-220 msaaiaeau lall 3((3)-0-6)
Online Marketing
870-221  gumsozlumwng 3((2)-2-5)

Aesthetics of Photography
a Y o o
870-320  MITUIMITNUINATUNUS 3((3)-0-6)
Customer Relationship Management
nd' 1
870-321 MsA@REITNMIAAINTEHINNUTEINA 3((3)-0-6)
International Marketing Communication
870-322  MsUsEnouMINIeFIny 3((3)-0-6)
Social Entrepreneurship
A %
870-323 MITEDEITADIUMIUNNIE 3((3)-0-6)
Communication in Special Situations
da 9
870-324  NIMIAMAATIWIVDYA 3((3)-0-6)
Data Journalism
=
870-420 MIIANHURANIZYAND 3((3)-0-6)

Individual Study

3. I3V UaeNa3 6  WUENA

o =2 A A a =~ A o a o a s A a o
uﬂﬁﬂ]ﬂ'lﬁ"]ll']ﬁﬂ!ﬁﬂﬂﬁﬂui']ﬂ')“]ﬂclﬂ Q| Wﬁuﬁli] Wlﬂﬂﬁ@uiullﬂ']')‘ﬂfJ']afJﬁQ"Ua'luﬂiuﬂi NIDUNIINYIAY

A

9
d ' < o
ou naludsemanazanilsema Tﬂammmu%amawaﬂqm



!!W‘Nﬂ“liﬁﬂ}ﬂﬂﬁﬂﬂﬂaﬂgﬂi

U1
< 4
MAMSANEIN 1
Imdnwn
a Ao 4 a o )

117-103  NAUUAZAA-MN-UFY 3((3)-0-6)

117-116  Ms3mniuaIa 2((2)-0-4)

417-101  la-29a% 2((2)-0-4)

993-172  Iaasrsaz lunizinga 1((1)-0-2)

411-101 .1 lne My use* 2((2)-0-4)

14 14 o

746-102  ansauum ausalail+= 2((2)-0-4)

rudenmszquniomansuaz e 2

InnugIun

- A

872-100 MNYINMTADAT 3((3)-0-6)

a &’ ) =

WU

870-102  NUNA 3((3)-0-6)
39 20

< 4

MAMSANEIN 2

Jmdnun il

196-101  anuiunaiio 2((2)-0-4)

417-102  1RULOUA INEE 2((2)-0-4)

262202  M3aanlagudIat* 2((2)-0-4)

724-107 P53 InATIA8*** 2((2)-0-4)

Fudonarszmiseuiany Tl 4

a ‘&’ ) =

INUFIITITW

870-103  m3lFmauanazmiasnasudemanialumsdoms 3((3)-0-6)

a = U W

31NN

870-001  ¥AIMNNBZMMIOBNULULAZAS NATIAADAIND 6((2)-6-10)
39U 21

+ wnadnaneiall sszmpuazmsdens idennquaiTne 2 wiieha

= yuadndAne il ;msemsAalessuy mIfamnssnsuasdaay dennqumsAATIEIL 2 WA uag
NYUMIAAFIATINZLALANAY 2 HUIWAN

s ynadnAne el mszgmsegeiudiiniunazmsiaiiia denndumsegeiiadiiniu 2 niefa

e yiyadnAne I 1 mszquidsmansuazim ansadenndquauntsrnans 2 wiisda Wiongu
fin 2 misefa viedenngulanguuiisednag 1 miieha

a o 9. o 1 a
ook wANANE I 1 msgmsseudanymall deon 4 mideha



=23
=n.
%)

= 2
MAMIANEIN 1
InnugIUna
872200 msdamsANLiuazinEzMIAAFININg
a ‘&’ a =
INUGAINTN

870-200 ﬂ?HWEﬁﬂﬂHWSS‘HT

Ao oA

3((3)-0-6)

Ty wioena

870-201 wﬁnﬁmﬁmﬁ@ﬁngwﬁua 3((3)-0-6)
870-202 mﬁ?famiwuﬁ”muﬁiw 3((3)-0-6)
870-203  938555UMIAOAT 2((2)-0-4)
I BFNVIAD
a A a ] s I
870-002 q;ﬂamﬂmammmaiwasﬁﬂwmﬂuwam\hm 6((2)-6-10)
I udenad 3
39N 20
= ~
MAMIANHIN 2
Indnwnll
001-102  FNAAINIZIINAUMIWALINGITU 2((2)-0-4)
872-000 15z Temiiounyud 1((1)-0-2)
a &, a =
INWHFIVINITN
870-204 mwsangudmSunimermans 1 2((2)-0-4)
A s
870-205 NITHDAITUUIUA 3((3)-0-6)
870-206 ﬂmmmuazﬂﬁf‘hﬁuguaﬁauaﬁm%wmiﬁamﬁ 3((3)-0-6)
a = A
AB1FNaN
1T Aa Y o’d’ aa o
NRNIFIMIAINAIIATOAING
870-003  YAIWMITHAATOAINA 6((2)-6-10)
ntju‘immﬁﬁamﬁmmam
870-004 “Ijﬂ%“]ﬂﬂﬁﬁﬂﬁﬁﬂﬁ@lﬁm 6((3)-6-9)
I udenias 3
3 20




=23
=n.
w

= a
MANIANYIN 1
ABPINUHIIHIBIYFN

870-300 1913 BUANNIANY 1

Ty waeda

870-301 mwsangudmsuintimamans 2 2((2)-0-4)
A A v P!
870-302 MEINUNINITAITNATIAND 3((3)-0-6)
a = A
AT NN
1 A Y dd‘ aa o
NANINMITINAIIATRAINA
870-005  YAIWINTHAATIOMTUAZ TOAAT U 6((2)-6-10)
ngadmImsdemInsnaIn
- 9 od 4 4
870-006 YAIBVIMIATNATIATDINONITADNITNITANA 6((2)-6-10)
Aa A
ABUAON 6
59U 17
= ~
MAMSANEIN 2
Indnwnll
001-103 lo@eganuiudilsznoums 1((1)-0-2)
a &’ ) =
AINUFIUINTFN
av A
870-303 N15YNITADAT 3((2)-2-5)
a dy
870-304 MIIAMIATAUUON 3((3)-0-6)
I NVIAY
870-007 gaImdaanuaimouauldnisdeaisdudnimuas
msuasuudasmedeny 6((2)-6-10)
870-008  yAIAWMIARETINOINNYAAININEIND 6((3)-6-9)
53U 19




=23
=n.
IS

= =
MAMIANYIN 1

a &, = =

A INUFIHINITN

870-400 193 HUANIANY 2 liiumiqena

A o s P A

870-401  NISUTHITIAMTOIAMIHAENMTUTENOUMIAIUMSTTOTS 3((3)-0-6)

870-402  Anlfiiamsiimaenans 3((0)-9-0)
U 6

= -

MAMIANEIN 2

a z = =

AINUFIINITN

870-403  AYNIANH * 6((0)-36-0)
U 6

*1InANY19LAD4
] = a = a N
1. HUMSEoUIBUATONANUNIANE 1 1A 2

2. fUEIMAs UM ANENgasTnua

= =3 Ci g‘l = Ci = Ci ' {": U
3. Unamsizewntedzan o YUUN 3 MAMSITeUN 2 lliJ@’l'lﬂ’J'l 2.00



MeBUIENEIN
nangasimemansiiaig

wnadnanu il
< ¢ A d
ﬁ1§$ﬂ1ﬁﬂi1"l§$§1‘lﬁ1!!%13‘].]‘53121‘”1!!‘]/‘1?)14311;}‘]&!21
¢ o o y &
001-102  ANAASNIZINHINUMINBNNET B 2(2-0-4)
The King’s Philosophy and Sustainable Development
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Meaning, principles, concept, importance, and goal of the philosophy of sufficiency; work principles,
understanding and development of the King’s philosophy and sustainable development; an analysis of application of the

King’s philosophy in the area of interest including individual, business or community sectors in local and national level.
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Knowledge integration activities, with emphasis on sufficiency economy philosophy, work principle for

benefit of mankind
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New Consciousness and Living a Peaceful Life
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Consciousness, mind calmness and apprehension of peace; able to emply consciousness in studying and
conduction activities, including cogitating upon thought and emotion; able to understand change in emotional state, being
happy, learning to share and acknowledging value of life and humanness; self-perception and understand others; having
positive attitude; understand and accept differences in culture, idea belief and value; state of coexistence with ethics,
peaceful communication skill and multiculturalism skill; conflict management and non-violent method to apply into the

state of living life in happiness and peace
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Citizenship and Public Consciousness
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Concept, principle, qualification and importance of citizenship under the democracy principle in community,
global and online society (virtual society) levels; abide by the law, social responsibility, equality, concept and principle of
cardiopulmonary resuscitation, healthcare aid for others, and simulation of cardiopulmonary resuscitation demonstration;

outreach to others by employing basic cardiopulmonary resuscitation and healthcare methods.
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Idea to Entrepreneurship
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Introduction to new entrepreneur creation; business environment opportunity analysis; using business models

with modern business tools
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Thinking to Entrepreneurship
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Definition and relation of higher order thinking with entrepreneurship: development of higher order thinking;
use of data and evaluation of business environment for making decision deliberately on alternatives based on ethics,

searching for business opportunity and perspective development of balanced and sustainable living; developing business

ideas with modern business tool
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Thinking and Decision Making
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Principles and processes of systematic thinking; creative thinking; data and information analysis; logic and

reasoning; decision-making process; search of knowledge; literacy and application of social and environmental changes
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Thinking for Life Changing
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Definitions and significance of higher-order thinking; development of higher-order thinking skills; use of

information promoting alternative perspectives for wise decision-making based on morals; conceptual development of

balanced and sustainable life
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Answering Questions with Data
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Developing interesting research questions; primary data collection; data management and classification;
modern technology in data analysis; varied learning sources; basic statistics; drawing conclusions from data; data
presentation techniques
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Digital Environment Literacy
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Technology; artificial Intelligence; cyber ethics and regulations; concepts and significance of media and
information in digital age; modern communication landscape; media impacts; communication behaviors in digital media;

private right and violation; access to information; use of information for lifelong learning; citation; information

presentation
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Values of the Wise and Deliberation
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Scientific thinking process; progress in science and technology; impacts of science and technology on way of

life; economy, society and environment; preventing and solving problem arising from science and technology impact.
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Current Issues in Modern Science
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Science and technology development for enhancing quality of life; IT applications in science, technology,
energy and environment; scientific and technological advancement; communal, regional and international innovations;

modern scientific and technological issues related to or with impacts on society, politics, economy, natural resources,

humans, living organisms and environment
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Green Consumptions
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Happy life in eco-university; environmental dimensions (natural resources, energy, technology, waste and
socioeconomic) adjustment under globalization changing for balanced life; eco-development for sustainable development
of quality of life; adaptations to sustainable and green city development; green innovation and product selection;

application of basic GIS for natural disaster warning system; dynamic globalization and critical media literacy in

multicultural society
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Smart Math for Smart Life
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Application of mathematical knowledge in everyday life: explanation of natural phenomena, schedule

management, health care, personal financial management and shopping
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Hi! English
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Practice of English conversation in daily life; practice of English pronunciation; learning English through

media such as English cartoons, fairy tales, songs, movies, and short descriptions
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Thai Language Your Language
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Language and presentation of ideas through written communication appropriate with different situation for the
achievement of communicative objectives; culture of Thai language usage ; practice of correcting defective message in
communication ; receiving information by reading for main ideas, summarizing, and criticizing for learning and living

application
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4.0 Thai Conversation
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Language and expression of ideas via appropriate use of verbal communication process in accordance with

socio-cultural contexts and situations under different objectives; personality and nonverbal language for speaking

achievement; listening for information critically for learning and living application

= d =
MITYUNIBMAATUAZIIN
G d
gUNIBMans
125-101  Hinanssna319assn 1((1)-0-2)
Creative Craft
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Thoughts, skills, and knowledge management of local handicraft; creative work and innovation for value

creation and economic value
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Craft Appreciation
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Cartoon Appreciation
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Drawing cartoons for beginners; decorative cartoons
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Colorful Fiction
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412-123

413-242

415-140

society

416-146

Life experience, inspiration, aesthetic, social and cultural appreciation through novels, short stories, songs, and plays
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Chinese Art
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Chinese art and culture such as paper cutting, the art of Chinese Calligraphy, abacus, the art of tea and foo
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Malay Enchantment
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Race, culture and traditions Malay in Thailand and ASEAN
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What’s Japan
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Japanese Society; culture and art in many aspects; analyzing the difference between Thai society and Japanese
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Get to Know Korea

9
ﬁaﬂmuﬁﬁmmwaﬁ’mmq ) MU N1INI0IMITININGD IANUTTTUMNITTIETIAAUANVDIVIUMNNA NI

= @ ' <
ININA LUAS NTNUNITATHAN € Lﬂuﬁ'u

Korean Art and Culture: Korean Cooking, Korean Traditional Dance, Korean Wave, fole paper
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Arts Therapy
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Arts and creative activities for improve emotional and mental well-being. Learn to manage the feelings,

expression, and communication in more positive way. Increasing self-confident and develop a greater self-awareness
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PSU Songs Appreciation
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Background; value; criticism and appreciation of PSU’s song; singing PSU’s song in difference way
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Yoga
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Knowledge and yoga skill, exercise with yoga, applying yoga to promote health in daily life
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Social Dance
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Basic social dance skills and etiquette; social dance music; emphasis on practice
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Rhythmic Activities
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Knowledge of rhythmic activities; rhythmic movement skills; music for rhythmic activities; emphasis on

practice
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Basketball
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Basic basketball knowledge and skills; teaching methods; practical drills; rules and competition
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Volleyball
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Basic volleyball knowledge and skills; teaching methods; practical drills; rules and competition

dJ
uguALUda 1((0)-2-1)
Handball
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Basic handball knowledge and skills; teaching methods; practical drills; rules and competition
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Table Tennis
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Basic table tennis knowledge and skills; teaching methods; practical drill; rules and competition
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Badminton
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Basic badminton knowledge and skills; teaching methods; practical drills; rules and competition
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Swimming
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Basic swimming knowledge and skills; teaching methods; practical drills; rules and competition
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Petongue
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Basic petongue knowledge and skills; teaching methods; practical drills; rules and competition
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Thai Boxing
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Basic This boxing knowledge and skills; teaching methods; practical drills; rules and competition
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Taekwondo
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Basic tackwondo knowledge and skills; teaching methods; practical drills; rules and competition
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Aikido
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Basic aikido knowledge and skills; teaching methods; practical drills; rules and Competition
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Judo
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Basic judo knowledge and skills; teaching methods; practical drills; rules and Competition
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Thai Dance for Health
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Basic Skills of Thai dance; music and rhythm.; choreography of Thai dance movement with Music for

promoting health
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Khon for Personality Development
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Background and elements of Khon performance; development of mind, body, emotions, and personality

through Khon practice and the character
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Jazz Dance
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Basic skills and composition for Jazz dance; choreography with music for promoting health and recreation
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Miracle of Wisdom
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Learning and appreciation of local culture and wisdom; integration with social changes
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Culture Guide
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Appreciation of cultural heritage and local wisdom; knowledge integration with cultural tourism
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Leadership and Management
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Concepts and theories of leadership; characteristics and roles of leaders and followers; change leaders; creative
leaders; competency; team building and teamwork; principles and theories of strategic management; leadership

development; success-oriented management
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Ethics and Social Responsibility
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Concepts; theories; significance; ethics in social work; identity construction; self, social and environmental

responsibilities through social activities
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Natural Therapy
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Natural therapy for healthy life; alternative health practice: forest therapy, music therapy, yoga, herb, natural

products



MITMIAAFITZUY
276-101  MINBINNHUUVBIATIN 2((2)-0-4)
Holistic View
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Knowledge acquisition in daily life; holistic view; literacy of changes in multicultural societies and

consequences; qualitative and quantitative analysis; choosing information sources for problem solving; ethical

considerations in data presentation
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Smart Thought, Clever Understanding
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Conceptual resolution, understanding, understanding of polarized and different point of view, recognizing the
advantages and the disadvantages of different opinions, constructing student own ideas, logical assessment of real

situation, unknown worldview, self-understanding
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Photography for Abroad Travelling
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Utilize of photographic technology using information technology for accessing and selecting a travel

management information, how to deal with uncomfortable situation while traveling, travel summary and evaluation
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Ni Hao Zhong Guo
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Pinyin romanization of Chinese phonemes; pronunciation drills of consonants, vowels and tones; Practice of

listening and speaking skills on daily life topics
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Malay on Tour
A 4 v - @1 2 '
ﬂTHHJanVILﬂfJTﬁ}ENﬂ‘Umiﬂ@ﬂmﬂiiuﬁﬂﬂ!ﬂﬁﬁmNﬂ‘I/lﬂu!,la&i@ﬂﬁﬂiﬁimﬁ

Malay for tourism in Thailand and foreign countries
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conversation; talking about personal information and related topics; learning Japanese traditions, cultures, and ways of

living; current events in Japan through multimedia
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Annyeonghaseyyo Korea
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Practice of four language skills: listening, speaking, reading, and writing; Korean conversation in daily life

through Korean series and music
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Reading Development
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Developing good reading habits; general reading skills; practice of reading a wide range of texts; minimum

reading level: 3,000 words (Note: not offered to 2 nd through 4th year English majors and minors)
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English Edutainment
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English skills learning through a variety of activities and other entertainment media to enhance students’

knowledge as well as attitudes towards language learning
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Communication Sciences
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Concepts of communication and integrated communication; landscape of communication and new
communication technologies; importance of news and information; types and forms of communication; creativity in
communication related to economic and social changes; impacts of communication on individuals and society; integrated

communication skills training
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Knowledge Management and Critical Thinking Skills
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Principles, processes and strategies of knowledge management for integrated communication; knowledge
sharing and communities of practice; public communication process; principles and processes of critical thinking;
guideline for developing critical thinking; scientific and social problem-solving processes; tools and technologies for

communication
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Speech Communication
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Principles, importance, components, and types of speech communication; practice of public speaking in
various forms including narrative speaking, master of ceremonies and moderating skills, interview, meeting, discussion

and debate; practice of analysis, critique and evaluation of speech
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Reasoning and Evidence in Communication
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Components of reasoning, inductive and deductive reasoning, analytic thinking and evaluation; forms of
reasoning and fallacy in communication; ethics in reasoning; history of empirical fact finding and concept of objectivity;

journalistic process in collecting, testing, proving and analyzing of information; data and information literacies
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English for Fun @ mwdda)
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Basic vocabulary, vocabulary, idiom, slang and everyday expression on various topics such as shopping, food,
sport and entertainment; reading of short messages such as signs, announcements, product labels, advertisements;
listening; writing self-introduction and comments; conversation practicing in different situation such as presentation,
opinion expression and interview; reading and writing messages for communication; using S or U for learning assessment.
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Principles of Communication Arts and Media Communication Landscape
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Concept and types of communication; objectives and components of communication and communication
process; school of thoughts in media studies; trend of the new media; structure of communication technology, information

technology and new media; political economy of media ecology system
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Multicultural Communication

uudRany Hounay denuny Tansssy givadamnedny Jausssy uaz sadnyaiounanvateludeau
Fosamenauninlduesne msdearsuazmsuannlaounieausssy msadeanuduiuiiazanushle sud
sewiyananazdenuaciausssy mafeudsadnualute  msdnsziman/Geunlas ranszny wazms
Ysudmeausssuiinanndeusaru Anlfiamsdeasmy Tamssu

Concepts of pluralism and multicultural society; social background, cultures and identities in southern border
provinces of Thailand; communication and cultural exchange; building of relationship and understanding among people

from different cultures and societies; identity politics in media; analysis of change, impact and cultural adjustment

influenced by media; practicing of multicultural communication
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Communication Ethics
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Philosophy and paradigm in communication ethics studies; apply of communication ethics in interpersonal
communication, mass communication and marketing communication; organization and mechanism involving media and
communication profession’s ethical control in Thailand; case studies on professional ethics in communication; practicing

of ethical decision in several cases in real situation both national and international level
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English for Communication Arts I
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English language usage and its vocabularies in fields of mass communication, communication through new
media and marketing communication; practice of reading and writing all kinds of pieces of work presented in any media,
for example, news, article, feature, advertising copy, public relations works, point of views presented through social

media status
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Brand Communication
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Principles, concepts, and importance of image; factors affecting to personal image and organizational image;
vision, core values, positioning, value and brand image; image and branding relationship; brand communication
components; marketing analysis, competitors, target groups; brand identity and image such as influencer; image
management strategy and brand communication planning; analysis of case studies on branding; image management and

brand communication practice in various organizations.
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Laws and Regulations of Media and Communication Profession
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Concepts and patterns of media and communication profession regulation in different kinds of level;

regulations of media and communication profession in any society that differed in government and political concept;
state’s enforcement of laws, rules and regulations to control media and communication profession; international
agreements and laws on personal rights and privacy involved in working process of media and communication profession
in digital era; national and international organizations and mechanism involving media and communication profession

regulation
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Concept, importance and forms of cooperative education; rules and process of cooperative education;
preparation for working such as selection of a suitable workplace, application letter and résumé writing, job interview

techniques, personality development and effective communication in Thai and English, basic knowledge and competency

for organization.
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English for Communication Arts II
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Forms of presenting idea, information and project using English; practice of script preparation and oral
presentation in any situation involved in mass communication and marketing communication, for example, news
reporting, project presentation, customer welcoming and coordinating, being master of ceremony and moderator; practice

of listening and stating main idea of works presented through all media and communication
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Local Languages for Media Creation
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Localism and globalization; identity and cultural hybridization; southern Thai local language; Pattani-Malay
dialect; dynamics of local language; local language and contemporary media creativity; local language for community

development; practice for community development and creative media
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Communication Research
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Concept, principles and approaches of communication research; research process; research design;

methodology; operation of research; research report writing and presentation; research ethics
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Content Marketing
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Concepts; methods of creating valuable content for use in journalism and marketing communication; the
process of creating content for distribution to social media channels; planning marketing strategies with content to meet

the target group and achieve marketing objectives
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Preparation of knowledge and professional skills in communication; professional ethics; project proposal and

performance report; job performance evaluation
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Management of Communication Organization and Entrepreneur
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Concepts, theories and principles of organizational management; concepts about entrepreneurship; forms of

organization and communication operations; internal and external environmental factors that influence the operation;

financing, planning and writing business plans; budget management of communication operators; organization; leadership



and management; control and evaluation; laws related to entrepreneurship; studies of social contexts and business

feasibility; case studies of communication operators in the southern border areas and multicultural societies
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Practice of Communication Arts
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Practice of communication arts in digital media creation and marketing communication project; study and

practice under academic supervision and presentation to public
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Cooperative Education
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Practice work experience in communication arts, under supervision of cooperative education advisor, job

supervisor, mentor or employer; job report, project report and presentation
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Digital Media Design and Creation Module
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Principles, methods and design practice; sketching, drawing shapes and figures; line art structures, light,
shadows, art composition, color theory, balance; storyboard writing practice; principles and techniques of photography;
functions of camera, mobile devices and equipment’s; procedures of photography; lighting techniques; photography
composition; photo communication on purpose; image processing and filing in digital format; photography shooting
practice; using and developing mobile applications on mobile devices; graphics creation; designing and creating user

interface
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Creative Storytelling on Multi-platforms Module
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Narratives, literatures, drama scripts, myths; definition, concept and importance of storytelling; fiction and
non-fiction; creative story telling; selective issues, create a plot, data collection; styles of storytelling; data-driven
storytelling; manuscript editing; story development and presentation of transmedia; platform and audience analysis;
content creation and application for marketing communication and digital communication; practice in creative storytelling

on multiplatform
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Digital Media Production Module
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Fundamentals of designing and producing audio and video content in digital media; artistic composition; use
of applications and computer programs in design; digital audio and video production, including graphics, infographic,
motion graphics, sound and light design; interpretation and adaptation of script into image; storyboard writing; using
various elements in digital media production; the role and duties of human in digital media production team; script
writing; list of processes; techniques for production of all types of digital media; sequencing and short-digital program

editing; control of sound mixing; Internet broadcasting process; practice in the production of digital media such as spots,

public service announcements, podcasts, music videos, vlog clips and corporate video
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Marketing Communication Module
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Marketing principles; marketing communication concepts; analysis of consumer behavior; consumer insight;
planning and budgeting for marketing communications; marketing communication tools, including advertising, public
relations, personal selling, direct marketing, promotion, online media; factors affecting marketing communication;
changing conditions and competition in marketing communications; strategic planning for marketing communications;

measurement and evaluation of marketing communication; ethics of marketing communication; practice in marketing

communication
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Broadcasting and Streaming Media Production Module
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Principles, types of production process for broadcasting; target group analysis; techniques for production
planning; distribution of programs on modern digital platforms; movie shooting design and production of sound, still
image, graphics, drone photography; using of tools and equipment In producing programs inside and outside studio;
selection of issues, plot writing and script writing; researching and preparing information in advance Live; speech
techniques; training to develop programs from the same source data into many forms; practice in producing programs
inside and outside studio; techniques for image sequencing and editing; broadcasting of program and live content across
platforms such as YouTube, Facebook and Instagram; practicing as a Youtuber and blogger; evaluating post-broadcast

and building engagement on streaming media
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Media Creation for Marketing Communication Module
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Principles and techniques of photography for marketing communication; objective photographing methods and
photographing topics received from customers; lighting; composition of photography; retouching and managing digital
photo files; basic concepts, principles, and components of graphic design programs for marketing communications; using
computer programs for graphic design; the use of letters, colors, artistic elements and graphic information; media design
in marketing communication work such as logos, packaging, magazines, outdoor media, banners and websites; strategies

and processes of animation media production in marketing communications; techniques for content design; script writing;

image production and media production
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Deep South Identity, Peace Communication and Social Change Module
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Background; background of socio-economic, political, cultural and ethnic identities of Deep South provinces;
dynamics of conflict in the Deep South Thailand; conceptual framework of violence, conflict, principle of conflict
analysis; concepts and theories of peace and non-violence; roles of civil society of supporting peace and peace
constituencies; empowerment; conflict transformation and peace building; peace dialogue; roles and significance of

communication in multi-tracks peace building and conflict resolution; principle, practices and ethics of journalism in

conflict-related situations; independent and case studies
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Communication to Increase Business Value Module
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The importance of communication to increase business value; business contexts and situations in the digital
era; related concepts and theories such as communication psychology, communication for persuasion, negotiation,
business model canvas, and supply chain; forms of business communication to increase value at various levels, such as
presentation, bidding, event marketing, business communication management on a modern platform; practice in events

marketing business and communication activities to increase business value in various forms
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Performance Communication and Stage play Module
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Principles of performing communication; concentration, feelings, imagination, belief, voice training and
development, movement training; determining directions for performances; characters analysis, role playing, script
writing and performance design; essential principles of narrative; narrative structure and elements of structure of genres;
various types of performance and stage play scripts; stage play writing for production; community play; forms and
characteristics of community play; participation community play; stage play of community; fieldwork; casting and
coaching in performance; acting area; performance practice; principles of performance directing; concepts, processes,
techniques, analysis, interpretation; communication through directing, determining; role and responsibilities of director;
art direction in performance scene and stage design principles; material selection for scenes, props and stage; lighting and
sound arrangement in various types of performances; role and responsibilities of art director, architecture, set, costume,
make-up; structure of performing arts organizations; project development; budget management; public relations; project

evaluation; relationship management; roles and duties of production team
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Organizing Creative and Entertainment Activities Module
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Characteristics, content, concepts, forms, types of creative and entertainment activities of various forms,
entertainment industry and various creative social activities, including advertising, public relations, organizing special
events, communication for campaign, arranging activities to create social change, etc.; applying knowledge to assess
situations; analysis of media and target groups; strategic planning; value evaluation; creative thinking and design of
preparation activities; budget management; production of marketing communication; media implementation of the plan;
the process of organizing creative and entertainment activities; practice in organizing various creative and entertainment

activities
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Online Marketing
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Concept of online marketing; online marketing mix; online marketing strategy and creating brand; digital
technology in online marketing; tools and marketing channels; online marketing activities such as search engines and

marketing through social media; related laws, ethics and professional ethics
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Aesthetics of Photography
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Aesthetics; art composition, feeling and mood in art; photography composition; photography evaluation and

critique; photographic presentation techniques

870-320  MSUSMISNUGRMENWTHE 3((3)-0-6)
Customer Relationship Management
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Concepts and importance of customer relationship management; approaches of customer relationship building;

planning and management process of customer relationship; marketing communication tools for customer relationship

building; database of customer; evaluation of customer relationship operations
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International Marketing Communication
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Planning for international marketing communication; approaches to consumer needs and culture; factors

influencing on international marketing communication such as economy, politics, laws and agreements on trades and

international marketing communication



870-322  msdszneumsmaganu 3((3)-0-6)

Social Entrepreneurship
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Concepts, theories and development of social entrepreneurship; role and characteristics of social entrepreneur;
models of management and management skills; social entrepreneurial organizations; feasibility study and social impact

assessment; microfinance; case study of social entrepreneurship
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Communication in Special Situations
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Process and guidelines of communication in social’s special situations; interesting social situations both
national, local and the deep south provinces; practicing in communication in special situations, for example, health, risk,

natural disaster, procedural and social justice
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Data Journalism
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