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926-521  Ineniiwug 36(0-108-0)
Thesis
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1. HIAINDIAY 18 wivawha

926-511  UIANIIUMITAMI LY FAZMIAY 3((3)-0-6)
Innovative Accounting and Financial Management

926-512  WIANTIUMTIAMIMIAUUUINU 2((1)-2-3)
Innovative Operations Management

926-513 ué”@ﬂﬁumsi‘fﬂmﬁmmmm%qﬂawﬁ 2((1)-2-3)
Innovative Strategic Marketing Management

926-514  WOANTIUDIANILAZAIZAIN 2((1)-2-3)
Organization Behavior and Leadership

926-515 ué”@ﬂﬁumii‘fﬂmﬁﬁmﬂawﬁ 2((1)-2-3)
Innovative Strategic Management

926-516  521TgVI5IVY 3((2)-2-5)
Research Methodology

926-517  UWUFIND 3((3)-0-6)
Business Plan

926-518 ﬁmmm'j”ﬂﬂﬁmﬁamﬁﬂmiﬁsﬁ% 1(0-2-1)
Seminars in Innovation for Business Management

2. Ay taen 6 TN

2.2 NQIINUIANTINNIIIANIINIITU (Innovative Financial Management)

926-541  MIINUHUMTRUTIUYAA 3((3)-0-6)
Personal Financial Planning

926-542 ﬂﬁ’c’l\i‘l/!ufJEJ'N“]ﬂﬂJﬂmﬂ 3((3)-0-6)
Smart Investment

926-543 mﬁmﬁzﬁuazmiﬂimﬁugaﬁmnmiﬁu 3((3)-0-6)
Financial Analysis and Valuation

926-544  m3RudmsUAszNOUMS 3((3)-0-6)

Entrepreneurial Finance



926-545  szduilimiumemsisu 3((2)-2-5)
Contemporary Issues in Finance

2.3 NQIINHIANTINNIIIANS (Innovation Management)

926-551 M3 TAeIReIaNITOULLAYMI IATILHATHVITY 3((2)-2-5)
Benchmarking and Competitive Analysis

926-552 mﬁﬂmsmméﬁﬁuﬁmﬁiﬁﬂ 3((3)-0-6)
Business Sustainability Management

926-553 miﬁmazmiﬁ%'mﬁﬂiuﬁ”ﬂﬂim‘qﬁﬁ% 3((2)-2-5)
Leading and Creating Innovation Business Organization

926-554 msmm@ia'imua:ﬂaqwﬁmw‘fﬂauh 3((2)-2-5)
Negotiation and Decision Making Strategies

926-555  nagnsmsuTudmSugnaia 3((2)-2-5)
Competitive Strategy for a Digital Age

2.4 NQIINUIANTINNIIIANIINIAAA (Innovation Marketing Management)

926-561 N1IAAIAAING 3((2)-2-5)
Digital Marketing

926-562  WIAnIIUNARSMEILaTMITaTIA 3((2)-2-5)
Product Innovation and Creativity

926-563 WSANTINNTAOAITNTAAIN 3((2)-2-5)
Innovative Marketing Communications

926-564 m”co’miiuﬂaEmﬁ'mmmﬂ“lqumwﬂﬁnmwiml,ﬁmuazu?mi 3((2)-2-5)
Innovative Marketing Strategy for Tourism and Hospitality Industry

926-565 msamaitodan 3((2)-2-5)
Social Marketing
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926-522  Anenfiwus 12(0-36-0)

Thesis
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Innovative Accounting and Financial Management
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Innovative Operations Management

926-513 ui”ﬂﬂimmii‘fﬂmsmmmm%ﬂﬂawﬁ 2((1)-2-3)
Innovative Strategic Marketing Management

926-514  WOANTIUDIANILAZNILAIN 2((1)-2-3)
Organization Behavior and Leadership

926-515  winnisumItamaFanagns 2((1)-2-3)

Innovative Strategic Management

926-516  521TeVITIY 3((2)-2-5)
Research Methodology
926-517  UWUFIND 3((3)-0-6)

Business Plan
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Seminars in Innovation for Business Management
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2.1 ¥23%1 (Module)

926-531  yAIWgINIUIANITULATMIESegIna v 12((6)-12-18)
Business Innovation and New Business Creation

2.2 PQIINUIANTINNIIIANIINIITU (Innovative Financial Management)

926-541 mnmmumsﬁudauyﬂﬂa 3((3)-0-6)
Personal Financial Planning

926-542  MIAINUBENFIYNAIN 3((3)-0-6)
Smart Investment

926-543 m'ﬁmswﬁuazmiﬂsmﬁugaﬁmnmsﬁu 3((3)-0-6)
Financial Analysis and Valuation

926-544  maudmUfszneuMs 3((3)-0-6)
Entrepreneurial Finance

926-545 ﬂimﬁuﬂ%qﬁumqmﬁﬁu 3((2)-2-5)

Contemporary Issues in Finance
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Competitive Strategy for a Digital Age
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Innovative Marketing Communications

926-564 ui”ﬂﬂiiJJﬂaQ‘ﬂﬁmmmﬂiuqmmﬂﬁﬁumﬁvimgﬁmuazu?mi 3((2)-2-5)
Innovative Marketing Strategy for Tourism and Hospitality Industry
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Social Marketing
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926-511

926-512

926-513

WIANTIUMITAMIVYFUATNITIRY 3((3)-0-6)
(Innovative Accounting and Financial Management)

mﬂ@i’fﬁﬁﬁumﬁmamiﬁaﬁﬁamiﬁﬂﬁuh MIMuuALAzINTILHAUNY M3TI0UIAY
Uszifuwanmsduinan mssainudszana wsesdelunmsdinnziuazdadulanensSuiwueiy
AMUIABUAZHAABLINY MITANIRUNUARY U Lmdqﬁmmmﬁunu mstanidunu Iassadedunu
awamu uleveuiluka nsaidnyduuianssumstiyduaymstu

Use of accounting information for decision making; define and analyze cost; budgeting; analyze and
evaluate financial report; contemporary tools for financial analysis and decision making; risk and return; working
capital management; investment; fund raising; capital structure; capital budgeting; dividend policy; case studies in
innovative accounting and financing
UIANTTUMTIANTMTA VLU 2((1)-2-3)
(Innovative Operations Management)

MImIAELINTIZTHAANN MIMHUAnagNEMIAUHLOU MIMAMTE MINAA MIIANT
Tas9m3 nagnsnszuIuMIkaauazmsthuianssunazing TuladuiainszuIumsnan MINeHY
AnenIn MITANIAUAIN MIsAMsHI IsgUnudlouianssy uazmalulagaosia MsysuIMsmMskan
MU UNAINOALAE MIANTUMIIUDAUNDEIND

Productivity calculation and analysis; operational strategy formulation; production forecast; project
management; production strategy; application of innovation and technology to develop operations processes;
capacity planning; quality management; supply chain management through innovation and digital technology;
integrating just-in-time and lean operations into the business
ué”ﬂﬂiiumii‘fﬂmﬁmmmm%maqmﬁ 2((1)-2-3)
(Innovative Strategic Marketing Management)

wianssumsadguaimsaaia mslsmaluladainalunmisimsigddoyadusIan 1Fedn
ﬂWi%Lﬂinﬁ'TﬂﬂWﬁLLagﬂﬁ’JNLLNuﬂﬁﬁt’ﬂﬂ ﬂﬁll‘].i\iﬁ’]ﬂﬁﬁ?ﬂ msﬁmummmﬂmma ﬂ1iﬁ1ﬁuﬂﬁ1uﬁl‘iﬂ
numsaaia uianssumstanisarulszaumsania msiauiuianssuluaaialan uianssuaia
anuduiusuazilszaumsainugndt Taldnsaidnyn myazieudaiulszaumisinay msAnyIdIon0

NMIVATUNUNTAQA miﬁnﬁuauaz'?(amimmmﬂﬁﬁamﬂiuTaﬁﬁ%ﬁaﬁmaﬁa



926-514

926-515

926-516

Innovative market value creation; digital technology application for consumer centric analysis;
opportunities analysis and market planning; segmentation; targeting; market positioning; innovative marketing mix
management; innovative developing in global marketing; innovative creation for customer relationship and customer
experience; using case studies; experience constructive feedback and self-study; marketing plan; presentation and
marketing communication by using contemporary digital technology
wnaﬂimmﬁﬂmazmazé’m 2((1)-2-3)
(Organization Behavior and Leadership)

agummﬁmﬁ”uwaaﬂiﬁﬂuﬂm‘fﬂﬂﬁmﬁﬂmazﬂnzﬁﬁw wiANTIUMITAMIDIANIIAZ NI NEINS
mgmfmﬁﬁ‘fﬂmiﬂmﬂﬁﬂuuﬂm ﬂwﬁaﬁﬁmagﬁﬁﬁ] magﬂmﬁamaﬁmu M3ATNNBIDI UUIAALAZNY ]
azdihlumswauiesnns msiseuinnzfininyanaduuuy mssanispuniatygi nsdanis
ANANAITONIAY

Behavioral aspects of organizational management and leadership; organization management and
human resource innovation; change management; business communication; motivation for work; negotiation;
leadership concepts and theories for organizational development; learning leadership from role model; management
of intellectual; talent management
uf@ﬂﬁuﬂm‘fﬂﬂﬁﬁmﬂawﬁ 2((1)-2-3)
(Innovative Strategic Management)

MIAATIEHAMWIAGONBIANT ANWEITD TUMTIITY m%"mﬁ@magiﬁﬁ] durtanmanagns
HAZMIIANTY MIaeauTToNLesnns Wannagninagsnauazuinnssumstsuiiunagns

Organization environment analysis; competitive advantage; business tools; strategic positioning and
competition; building organizational capabilities; business strategic development and innovation; strategic
evaluation
32V INY 3((2)-2-5)
(Research Methodology)
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U

aAav o

Sufiunsive n3eefiodve dunls adanld msdinazidoya meanndoue Tasamsdse uuamunsh
naavolul19lse Towd

Problem analysis and research problem development; literature review; qualitative research;
quantitative research; mixed methods research, research process; research design; population and sample; research
location; restrictions and conditions for research design; samples selection; informant selection; procedure and
research methodology; research instruments; variables; statistical treatment; data analysis; research proposal

development; guidelines of research utilization



926-517 MWUFIND 3((3)-0-6)
(Business Plan)
anudludsgneums msdszidiuTemaniagsne mﬁmﬁmazmiL‘éuﬁugﬁﬁﬂwaj ANUNNY
LlaZLﬂWWNWﬂﬂlﬂ\iﬂWﬁﬁHLWH‘ﬁ.iﬁ% ﬂﬂﬁﬂﬁ&’ﬂﬂﬂm'ﬂ%muﬁiﬁﬁ] HAUNITARIA UHUA UL U LHUNTIANIT
HHUMIRY HazuRuRNRY Maiiguorazenie msvaiumuging
Entrepreneurship; business opportunity assessment; setting up and starting a new business; definition
and purpose of the business plan; elements of a business plan; marketing plan; operation plan; management plan;
financial plan; contingency plan; presentation and discussion; business plan creating
926-518 Fumwnianssufiemssamsgsa 1(0-2-1)
(Seminars in Innovation for Business Management)
Usziuagiudnuianssumssamsgsne mauandeuessanuimauinsgsne
Current issues in innovative business management; knowledge transformation presentation and discussion

business solving

nAIvIden
1) 231
926-531 ¥AIWFINIUIANTTULALMIASeFIN TNl 12((6)-12-18)
(Module : Business Innovation and New Business Creation)
pur Tdunazanninadoun19gIne MIANTIEHLDUTIa0IFINY MIAMTIeaNUUUUITANTTY
msafguaImegsne uianssumsadilszaunsal l¥dugna uianssuniemsaaia uianssu
MIduiuauesans uianssunemataduazmstu uianssumstamaFenagnt miafuaiediouay
m3adugsne vl mslnngnsdidny msaziounarulszaumsal mseAdsiengu uagmsanuIAe
ALY MITAT IATINUINUFI NI MU UTUBUHUETNIUIANT TUADHAINY
Trends and business environments; analysis of business models; design thinking; innovative business
value creation; innovative customer experiences creation; innovative marketing; innovative organization operations;
innovative accounting and financing; innovative strategic management; network and new business creation; case
studies analysis; experience constructive feedback; group discussion and self-study; business plan project for
business innovation and pitching
2) NQIIFIUIANTINNIIANIINSGIEAY (Innovative Financial Management)
926-541 mnmmumsﬁudauyﬂﬂa 3((3)-0-6)
(Personal Financial Planning)
ihrmenimstuauesyana unassieldvesyana msldnieednanynain msoouiRunay
m3aanu MIsariuazdinziiumstudiuyana msnaurumBine 1dyanasssua mInuHumMstuile
maindenoly
Personal financial goal; source of personal funds; smart spending; saving and investment; personal

financial statement preparation and analysis; personal income tax planning; retirement financial planning



926-542

926-543

926-544

926-545

MIAINUINFIYRAIA 3((3)-0-6)
(Smart Investment)

huueMIaenu NTZUIUMTAINUY ANNEIAYUEINITAINUADTZUUIATHEND ABIANITIRY
amanannsndiisszmalng anudsaasnanouuny nguiamainilszdniam nqunqundnning
asu msmvuauTeunemiaanu msmszindnnindamu ﬂi}%ﬂﬁﬁwaniwuﬁmmwawﬁﬂm"wsfamu
pruMIaInu Msdsaiiuyamaunsndamu

Investment goal; investment process; importance of investment to economic system; financial Market;
Thailand securities market; risk and return; the efficient-market hypothesis; portfolio theory; investment policy
formulation; capital assets analysis; factors affecting capital assets pricing; investment plans; valuation of
investment asset
mﬁmswﬁuazmiﬂszLﬁugaﬂ'mnmsﬁu 3((3)-0-6)
(Financial Analysis and Valuation)

MNTIMIUATIZHNWMIEY MIUATITIUMTEY MITariarmsdnsziaunszuaiiuan
Mydsziiiuyganmiamsiay madszidiuyamnims

An overview of financial analysis; financial statement analysis; preparing and analysis of cash flow
statement; financial valuation; business valuation
mstudmsudlsznouns 3((3)-0-6)
(Entrepreneurial Finance)

HUIAALATNYBANINITEY PI1TINURUNIAITIRUFIN MITIUATITHT1091UN19ATIEY
msURms AU Induasiiay MITAMIIUNUINLHAIIUNUABUDN MIsZY NMIRY

Financial concepts and theories; business financial planning; analysis of financial reports; asset and
liabilities management; financing from external sources; financial evaluating
Usziduilagiiunanstu 3((2)-2-5)

(Contemporary Issues in Finance)

< A v 9 A Y A dAa X @ a 4 @ 4
ﬂiglﬂuﬂi‘g“H']“HiE]“H’J"ll’t']‘V]uWﬁu1ﬂﬂ1uﬂ1ﬂ\1uﬂlﬂﬂmu1uﬂ%§ﬂu AMIAATIZHUBETUATIZH 1

3 Aa X
Usziaunmnayu
Current interesting issues or topics in finance; analysis and synthesis of relevant issues; presentation

and discussion

3) NQNINUIANTINNIIIANS (Innovation Management)

926-551

M3 TANeURsITUTIOULIAZMI AATIZH N TUUITY 3((2)-2-5)
(Benchmarking and Competitive Analysis)

nsguIumsSafouResussous naeilS suienaussaus U frandued mawauuas
nagntnisuuadu Tl e msafuaanmiudanssugine dumdaniemsuisdy luaaia msadie
ANueNI0 lumMsuyavy

Benchmarking processes; benchmark criteria; best practices, development and competitive strategies

implementation; value business innovation creation; competitive positioning; competitive advantage creation



926-552

926-553

926-554

926-555

mﬁﬂmimms‘fﬁm%giﬁﬂ 3((3)-0-6)
(Business Sustainability Management)

uRamIRanaNudduLazmstans ANty stduveImstanisanusuAaouveq
04N NAgNTANWEITY yuuesvesdiid Iddnudedomaiamannudiiu msamaniweniyanantia
datiu mysansraa lagUniuededsdy mIndauazmsvudeediedatu mssamsuianssuesadatu Tuaa
F3nv0eedity

Concepts of sustainable development and sustainability management; levels of organizational
responsibility management; sustainability strategies; stakeholder perspective on sustainability management;
sustainable human resource management; sustainable supply chain management; sustainable production and
logistics; sustainable innovation management; sustainable business model
msﬁmazmsﬁ%’nmﬁmuiﬁﬂﬁmsﬁ% 3((2)-2-5)
(Leading and Creating Innovation Business Organization)

Snyazesdns Uszinnveseadnsusanssuaiolui nszuiumsferfuauuazsansesdng
MIadeeAnsuIanTTugInY 1n59a51994ANTUIANTTUEIN MIaFNANNEINTINNUIANTTUADBIANT
i]"lﬂﬁ’JﬂTﬂ“ll@\?ﬁﬂTHﬂi%ﬂ@‘Uﬂ"ﬁ

Organization characteristics; types of modern innovation organization culture; process with people and
organization management; innovation business organization structure; Innovative ability to organization with
enterprise topic
mMInINAeseaaznagninsaaauly 3((2)-2-5)
(Negotiation and Decision Making Strategies)

nguRInInenisdaduls glunvvesnmsdaguls nswindesewazmsaaduls nmsWan
nsoumsdaauly midmnziaomumssl msudludgwimagine Wnsemsnsndesewazmidaduls

Psychological decision making theories; types of decision; negotiations and decision making; decision
making framework development; situation analysis; business solving; negotiation skill and decisions
ﬂaq‘ﬂﬁ'mimiw]”ue?m%uqﬂﬁ%ﬁa 3((2)-2-5)
(Competitive Strategy for a Digital Age)

Anszmsuisiulugaavnssy Iinned lnssadegaamnisu anuinziuvesnagnise
Tnseerdegammnssy mafaeuudaslnseadneaamnssy manfdoundaunaluladasdanenagning
sl AFTUIUMI AT NAgNENaUTANT T

Analysis of industry competition; analysis of industrial structures; strategies probability for industry
structures; industrial structure changes; digital technology changes to competitive strategies; innovative strategy

creation process

4) NYIINUIANIINMITANIINGAAIA (Innovative Maketing Management)

926-561

N3AAIAAING 3((2)-2-5)

(Digital Marketing)
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Digital marketing of organizations; digital tools; planning; implementing, measurement and evaluation;
consumer behavior in digital era; efficiency of online and off-line marketing channel; digital content value creation;
digital marketing communications; viral marketing, alliance marketing; using case studies; experience constructive
feedback and self-study; presentation and communication by using digital medias
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(Product Innovation and Creativity)
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Characteristics and types of product innovation and creativity; creating new product process;
innovative branding; product innovation in service industry; failure and risk of innovation; innovative organization;
changes and innovation; using case studies; experience constructive feedback; group discussion and self-study;
product prototype creativity with entrepreneurs; presentation and communication by using contemporary digital
technology
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(Innovative Marketing Communications)
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Importance of communication in digital era; innovative brand communication; innovative content
marketing communication; creative marketing communication, electronics marketing techniques; measurements and
evaluation of marketing communication methods; using case studies; experience constructive feedback; group
discussion and self-study; medias design and event marketing with business organizations; presentation and
marketing communication by using contemporary digital technology
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(Innovative Marketing Strategy for Tourism and Hospitality Industry)
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Innovative marketing strategy in tourism and hospitality; tourist behavior trends; innovative marketing

mix strategy; innovative creation marketing strategy; tourism and hospitality marketing strategy trends; using case



studies; experience constructive feedback; group discussion and self-study; strategic marketing creativity with
business organizations; presentation and marketing communication by using contemporary digital technology
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(Social Marketing)
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Importance of societal marketing; social goal focus; environment, and business benefits; social and
environmental problems; changes in consumer behavior; societal creating share value strategy; analysis and
adjusting marketing strategy; persuasion of overall social change; using case studies; experience constructive
feedback; group discussion and self-study; creating marketing activities by focusing on social responsibility with
business organizations and community; presentation and marketing communication by using contemporary digital
technology
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Development of research topics in business management; research process under supervision by
advisor; system/process/new concept creation in business management; presenting and publishing research results
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Development of research topics in business management; research process under supervision by
advisor; new concept creation in business management; presenting and publishing research results
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(Minor Thesis)
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Development of research topics in business management; research design and research conduction

under supervision by advisor; practical guidelines development; presenting and publishing research results
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