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Idea to Entrepreneurship
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Introduction to entrepreneurship; business environment analysis; business opportunity seeking; using modern

business tools to develop business models
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Thai for Communication and Presentation
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Principles of the Thai language for communication; arts in the four communication skills: listening, speaking,
reading, and writing; listening for main ideas and interpretation in various situational contexts; registers and styles of daily-life
and workplace communications; reading for value and attitude understanding; summarizing; official and business

correspondences; and public speaking
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Fundamental English Listening and Speaking
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Practice in listening and speaking skills based on topics used in daily-life communication; listening for main points;

basic oral communication in various situational contexts; grammar usage; development of vocabulary and language functions

necessary for communication
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Fundamental English Reading and Writing
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Practice in reading and writing skills; basic reading skills; reading for main ideas and details; developing vocabulary

and strategies in increasing vocabulary power; grammar usage; sentence and paragraph writing
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English Skills Development
= o 9 1 = 9 Y o A a 1
Pjﬂ‘ﬂﬂygﬂTHﬂWiﬁﬂ NITWA NITVIULASNITIVIU f‘ﬂi“lJ53Qﬂﬁi‘]ﬁﬂﬂ‘]&l311!fﬂiﬁﬂﬁ?ﬁllﬁa‘ﬁﬁuﬂu"lsluUiUWﬁNc]
a a 1 = 1 9 3’, Iq Y o A a a g’/ 3’1
Tudainms maormmazveuilsy Toa donindus mylsegnalsnnue lums@eas TuuSunnadmnns 3aunImsag
9
o o Y] Y
ADTNLASADUMDINTU Vlﬂ
Practice in using the language skills— listening, speaking, reading and writing — necessary for the academic
purposes; reading and writing sentences and short paragraphs; applying communication skills in academic contexts; asking and

responding to questions
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Professional English
o v ' {q Y 29 Y o 4
Aninwzdmmsia msya myeuazms@eunldlumsiszneuerdn msdszgnd ldinyz lumsaoms
a ' o d o < 1 ° 9 '
Lmzﬁumuﬂumumma 9 GL‘L!ﬂ']i‘VI'N']‘Ll ﬂ']i@Nﬂ'lﬂ']iJLlﬁ&’@l’f]Uiuﬁﬂ']uﬂ'lim@]N I MIUUTUDUNUNNUDYR NI1TDTU
=~ a o 1 = = J a ° 9
uazmsmm“lumuﬂglum‘u“mam YU MIVIUDIUALASIATIVIY LUNUNTN lLNu{]lle;‘ﬁﬂi'W\l Glumsmmummy,a
Practice in using the integrated language skills— listening, speaking, reading and writing, necessary for the
professional purposes; applying conversation and communication skills in various situations; asking and responding to

questions, data visualization, reading and writing in workplaces; emails and letters, diagrams, charts and graphs, data

presentation
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Everyday Chinese
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Chinese sound systems; vocabulary for daily communication; numbers; noun classifiers; auxiliary verbs, and

basic sentence structures; practice in listening, speaking, reading, and writing skills from given situations
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Chinese through Songs
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Practice in listening and speaking skills through music and popular songs by using a variety of innovative materials

and devices; vocabulary; idioms; pronunciation; Chinese song translation; applying communicative Chinese in various contexts
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Everyday Japanese
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Japanese grammar and basic sentence patterns; Hiragana and Katakana characters writing; approximate to 300

vocabularies
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Everyday French
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Principles of pronunciation, basic principles of grammar; listening skills development; daily life conversation;

writing words and short sentences; reading short texts from media
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Everyday German
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Basic grammar; listening, speaking, reading and writing at basic level
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Everyday Russian
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Russian sound system, spelling system and pronunciation; basic listening, speaking, reading and writing skills in
Russian; basic sentence structures of Russian; frequently-used vocabulary, expressions and conversation in relevant situations

for daily life communication
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Everyday Malay
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Malay sound system, spelling system and pronunciation; basic listening, speaking, reading and writing skills in
Malay; basic sentence structures of Malay; frequently-used vocabulary, expressions and conversation in relevant situations for

daily life communication
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Everyday Korean
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Practice of Korean pronunciation and 4 language skills: speaking, reading, listening and writing; constructing basic

sentences; practice of Korean in daily-life conversations
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English through Songs
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Practice in listening and speaking skills by using songs and music through innovative devices; vocabulary; idioms;

pronunciation; English song translation; English songs for benefits of mankind
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Global Citizenship
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Basic principles of global citizenship; roles and responsibilities of citizens; involvement; compliance with the law

and morality; public mind; living in a democratic society where diverse opinions and multi cultures exist
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Basic Life Support
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Practice of cardiopulmonary resuscitation (CPR) in an emergency simulated situation
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Thinking and Decision Making
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Principles and process of human thinking, development of cognitive attributes and processes, creative thinking,
systematic thinking, data analysis, decision- making processes; knowledge- seeking processes and applications for daily-life

problem solving
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Design Thinking
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Human thinking processes; creative thinking; systematic thinking; need-based design thinking for problem solving;
decision-making processes; problem accessibility and solution initiation; prototyping; creation of innovations in business and

daily life
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Happy and Peaceful Life
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Consciousness and mindfulness; happiness of life; self- awareness; social literacy; understanding and respecting

diversity; communication and collaboration skills; creative problem-solving; living in diversity
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The King’s Philosophy for the Benefit of Mankind
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Definitions, principles, concepts, importance and goals of the philosophy of sufficiency economy; work principles,
understanding and development of the King’s philosophy and sustainable development; an analysis of application of the King’s

philosophy in the area of interest in the individual, business or community sectors either local or national; integrated activities

for the benefit of mankind
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Southern Studies
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Studies of the history, archeology, ways of living, traditions, culture, beliefs, and key legends; undertaking a case

study either from communities-based learning resources or in national museums; producing media to introduce learning sources

and tourist attractions in a community
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Sports for Life
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Importance of sports; types of sports; the beneficial impacts of sports on the individuals’ physical, mental,

emotional, social and intelligent attributes; initial health assessment; basic training in sports and exercise
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Travelers Infographic
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Travel and tourism; travel planning; problems and obstacles of travel; procedures and diplomatic formalities of

traveling abroad; important travel documents; budget management for tourism; being a quality tourist
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Society and Politics
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Basic principles of society and politics; social and political institutions; social and political groups; doctrine and

political ideology; political participation; society and political changes; modern government management
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Man and Society
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Human nature; behavior; settlement; culture; social organization and socialization; economic, political and legal
aspects of social organizations; backgrounds of Thai society; social changes, problems, and solutions
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Risk Intelligence
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Principles of personal risk; guidelines for risk management; risk identification; risk assessment; risk response;

digital risk; and digital risk management
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Camping
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General knowledge for beginner campers; tourist attractions or national parks in Thailand; travel planning;

techniques for choosing camping equipment; outdoor activities; tourism and camping location; the value of camping;

production of media for camping recommendation
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Financial Literacy in Daily Life
I 1 i
ANMusNugIUNEINDMIRudIIYAAa MIaszriiniuaziruAams I9audediuynaa Nenamstu uaz
a Y a l = a A
Wi]ﬁﬂﬁﬁllﬂﬁblclﬂﬂu@EJN?J‘]J?I%?W]‘EQWW
Fundamental knowledge of financial literacy; cognition and attitude on personal loan; financial discipline and
financial behavior for consumption and credit
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Environment for Life
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Fundamentals of humans and the environment; benefits of the environment in everyday life; the relationship
between the environment and humans and its impact; wise use; environmental management according to the Royal Project
initiated by His Majesty King Bhumibol
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Sustainable of Community Management
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Community management; situation, development, and impact in community development; the vulnerability of
communities; self-reliance; and appropriate management for a sustainable community
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Aesthetics for Life
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Traditions, ways of living, arts and cultures that enhance lifestyles of people in Thai and ASEAN communities
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Guitar Journey
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Story of guitar; guitar’s culture around the world; travelling of guitar; guitar as the media convey to culture; the

culture mixing on guitars; aesthetics of listening and playing; the importance of music to self and others
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Singing for Pleasure
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Singing appropriate for one’s self; aesthetics of the lyrics and sentimental voices; singing culture around the world;

understanding the backing-track for singing; singing for society and relaxation; the importance of songs to one’s self and others
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Thai Classical Music for New Generation
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Learning Thai culture through Thai classical music; learning philosophy, concepts, beliefs and Thai wisdom through

music; Thai classical music in contemporary perspectives
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Perception of Life and Nature
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Important philosophies in different eras, discovering and understanding nature influencing individuals’ thinking

and living, beliefs and religion; lifestyle factors; behavioral factors affecting prosperity and collapse; adaption and coexistence

either among diversity or under natural conditions
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Colorful Personality
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Personality design for aesthetics; choices and preferences for music, movies, fashion, arts, recreational activities

and lifestyles
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Literature in Songs
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Lyrics related to love and peace; cultural aspects of the lyrics in each era; studies of wording and forms of valuable

lyrics, pop songs and impressive songs; aesthetics of lyrics; composing simple lyrics
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Folk Dance in the World Culture
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Importance, benefits and value of folk dance; basic knowledge and skills of folk dancing in world cultures;

applications of folk dancing in daily life; appreciation of aesthetics of folk dance
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Dramatic Work for Personality Development
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Benefits, values, basic knowledge, skills and methods of physical movements for personality development;

aesthetics of dramatic work; learning cultural aspects through dramatic work
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Thai Martial Art
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Fundamental knowledge of Thai martial art, Thai sword and Krabi-Krabong; appreciation of benefits and values of

Thai martial art; its applications to improve life quality

946-146 MSAATINTING 2((2)-0-4)
Logical Thinking
a a a a T IS a v Aa ==
UHINALBIATTING NTAALYNUISUAS U AN nMsanedailuseuy ﬂ?iﬂﬂllmﬂ]ﬂiy)ﬂ“mxﬂ1i@]ﬂﬁu1ﬁ] Fjﬂ
a Y a aa o w ] o 1 1
ﬂ'liﬂﬂllﬂﬂig?i1L"]N@]3§ﬂ$1uGIJ"NHJigi]'l’J“LlN'luﬁaﬂﬂiiiﬂillﬂillﬁ]ﬂﬁxﬂﬂ
Logical thinking; identifiable and reasonable thinking; a systematic way of thinking; problem solving and decision

making; a practice use of logical thinking in everyday life through simple programming



946-149 Mviulan@diia 2((2)-0-4)
Digital Modernization
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Modern digital technology; social media usage; information evaluation; information analysis and synthesis; digital

usage for security; laws and ethics for information usage; the application of digital technology in the organization

947-102 JiiAnensansuazmalulad 2((2)-0-4)
Science and Technology Literacy
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Current trends in science and technology; practical use in everyday life; impacts of science and technology on

modern society and the environment; analytical approaches to science and technology
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Life and Health
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Definitions, key components, and importance of life and health; holistic health care; risks and important factors

influencing life and health; mental health; health environment; nutrition; exercise principles; first aid; and physical fitness

testing
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Green Science
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Science knowledge development; modern technology; cause and effects from science and technology; green

concept; eco-friendly innovation
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Life with Calculations
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Logical reasoning; mathematical application in statistics; mathematics with problem solving and decision making

in daily life
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Digital Literacy
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Computer usage; internet usage; word processing program usage; spreadsheet program usage; presentation program

usage; digital media creation; information search; online collaboration
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Trang Study
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Trang province and its neighboring areas; Trang geography, history, economy, society, culture and architecture,

local wisdom, and communities ways of living reflecting its identity and the people’s way of life; trends in urban development
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Art Appreciation
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Aesthetic sciences of arts; visual art, audio art and audio- visual art; history of arts; origin of perceptions; aesthetic

experiences in cognitive, familiar and appreciative levels
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Music Appreciation
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Appreciation and perception of history, theme, emotion of music genres; happily listening of different types of

music: Thai folk, Thai traditional, Soontaraporn, classical, rock, progressive rock, new age, and word music
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Urban Sketching
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Practice in sketching city surroundings such as people, car, tree, building, city elements and cityscape
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Nature Perception
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Learning and direct experiencing with nature; classifications of forests; ecosystems; topography; biodiversity; nature

trails with tracking; planning; map reading; application of compass and navigator; and natural field trips
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941-222 MsauNMEIIMeM A ludInlszariu 3((2)-2-5)
Chinese Conversation for Daily Communication
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Practice and development of Chinese speaking and listening skills to communicate in occasions such as

introducing yourself, making appointments, welcoming, giving presentation, and speaking in meetings

941-223 MHIRVUNHIUFINIMS 595U 3((2)-2-5)
Chinese for Hotel Business
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Practice of Chinese vocabulary and expressions for communication in hotel services; reservations; reception;
recommending recreational facilities; problem solving in various situations; filling in relevant forms; writing advertisements
for accommodation; business correspondence
941234  msaumnMgiunensaemsludinlszdiu 3((2)-2-5)
Japanese Conversation for Daily Communication
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Practice and development of Japanese speaking and listening skills to communicate in occasions such as

introducing yourself, making appointments, welcoming, giving presentation, and speaking in meetings
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Japanese for Hotel Business
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Practice of Japanese vocabulary and expressions for communication in hotel services; reservations; reception;
recommending recreational facilities; problem solving in various situations; filling in relevant forms; writing advertisements

for accommodation; business correspondence

941-255  msaumnMSadamemsaemsludialszdriu 3((2)-2-5)
Russian Conversation for Daily Communication
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Practice and development of Russian speaking and listening skills to communicate in occasions such as

introducing yourself, making appointments, welcoming, giving presentation, and speaking in meetings
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Russian for Hotel Business
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Practice of Russian vocabulary and expressions for communication in hotel services; reservations; reception;
recommending recreational facilities; problem solving in various situations; filling in relevant forms; writing advertisements

for accommodation; business correspondence
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English for Hotel Business
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Practice of English vocabulary and expressions for communication in hotel services; reservations; reception;
recommending recreational facilities; problem solving in various situations; filling in relevant forms; writing advertisements
for accommodation; business correspondence; principle knowledge of food and beverages service; venue set up; roles and
responsibilities of food and beverages department; tools, equipments, and utensils in food and beverages service; food and

beverages service styles; principle knowledge of food and beverages menu
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Malay Conversation for Daily Communication
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Practice and development of Malay speaking and listening skills to communicate in occasions including self-

introduction, making appointments, welcoming, giving presentation, and speaking in meetings

941273  AEMEgdmMIUEIHIMIITIMsH 3((2)-2-5)
Malay for Hotel Business

= v o v & o ~Aq Y A A a A o Y o
fﬂiﬂjﬂfﬂ‘]&lnJﬁWQGH‘HﬂTﬁWVILLﬁZﬁWHQuWi%iuﬂ?iﬁﬂﬁ131uﬂiﬂTiﬁiﬂﬂIiﬂlLiN NITIDINNN NITADUTY

]
A

o ° CoN a
NITUUSUITIDTUIYANUTASAIN ﬂ1§LLf2|}llﬁlJﬁ01uﬂ1§'mﬂNc] f’ﬂiﬂiﬂﬂlL“lJUL@ﬂﬁWiﬁiﬂﬂﬂWiIiﬂui‘M ﬂﬁ'ﬁﬂu!ﬂﬂfﬁi
v o ¢ a g { o v a
Usemdunus qiﬂ%ﬂTL!‘ﬁWﬂ ﬂﬁﬂ’ﬂ‘].liﬁﬁ]ﬂ‘l’iﬂ'lﬂﬁﬁﬂfﬂ
Practice of Malay vocabulary and expressions for communication in hotel services; reservations; reception;

recommending recreational facilities; problem solving in various situations; filling in relevant forms; writing advertisements

for accommodation; business correspondence

941315 mudInguem o 3((2)-2-5)
English for Tourism
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Common terms and expressions frequently-used in the tourism and service industries, proper etiquette and
manners for conversations and personal contact; and practice using these skills in tourism-related situations including ticketing,

reserving accommodations, international travel, tourism promotion, and responding to enquiries and complaints
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941-316  MYVINYHAMTVNUIAYNAD 3((2)-2-5)

English for Tour Guide
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Usage of English for describing tourist attractions in the city of Bangkok and nationwide; describing historical
background of the kingdom of Thailand; recommendations concerning what tourists should and should not act in Thailand’s
tourist attractions, and what they should do to the Thai people, the nation, religion, and the royal family; tourism management

according to types of tourists

941-320  MIIMNOMINBUNY 3((2)-2-5)

Chinese for Tourism
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Common Chinese terms and expressions frequently-used in the tourism and service industries, proper etiquette
and manners for conversations and personal contact, and practice using these skills in tourism-related situations, such as

ticketing, reserving accommodations, international travel, tourism promotion, and responding to enquiries and complaints
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Chinese for Tour Guide
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Usage of Chinese for describing tourist attractions in the city of Bangkok and nationwide; describing historical
background of the kingdom of Thailand; recommendations concerning what tourists should and should not act in Thailand’s
tourist attractions, and what they should do to the Thai people, the nation, religion, and the royal family; tourism management

according to types of tourists
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Japanese for Tourism
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Common Japanese terms and expressions frequently-used in the tourism and service industries, proper etiquette
and manners for conversations and personal contact, and practice using these shills in tourism-related working situations, such
as ticketing, reserving accommodations, international travel, tourism promotion, and responding to enquiries and complaints
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Japanese for Tour Guide
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Usage of Japanese for describing tourist attractions in the city of Bangkok and nationwide; describing historical
background of the kingdom of Thailand; recommendations concerning what tourists should and should not act in Thailand’s

tourist attractions, and what they should do to the Thai people, the nation, religion, and the royal family; tourism management

according to types of tourists
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Russian for Tourism
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Common Russian terms and expressions frequently-used in the tourism and service industries, proper etiquette
and manners for conversations and personal contact, and practice using these shills in tourism-related situations, such as

ticketing, reserving accommodations, international travel, tourism promotion, and responding to enquiries and complaints
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Russian for Tour Guide
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Usage of Russian for describing tourist attractions in the city of Bangkok and nationwide; describing historical
background of the kingdom of Thailand; recommendations concerning what tourists should and should not act in Thailand’s
tourist attractions, and what they should do to the Thai people, the nation, religion, and the royal family; tourism management

according to types of tourists
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Russian for Airline Business
o & o aq 9 Y o A o ' = = o Y A
ﬁW‘ﬂLmzmmuwslﬁv“lmmmuiumﬂmﬁuu ﬂ']iﬁﬂ‘ﬂﬂ‘ﬂgiﬁﬁ ne E]'I‘HLLEWL"’llfJHlﬂEJ’Jﬂ‘]JQ'IuGIUﬁH'WI"’UEN
Yy 1
wiinaumaiuagminnudeusuuwAToelu
Common Russian terms and expressions used in airlines services; practice in listening, speaking, reading, and

writing skills related to ground staff and flight attendants’ responsibilities
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Malay for Tourism
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common Malay terms and expressions frequently-used in the tourism and service industries, proper etiquette and

manners for conversations and personal contact, and practice using these shills in tourism-related situations, such as ticketing,

reserving accommodations, international travel, tourism promotion, and responding to enquiries and complaints

[3 v % J

941-371 MPNDEYTHIVNHNANUNAN 3((2)-2-5)

Malay for Tour Guide
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Usage of Malay for describing tourist attractions in the city of Bangkok and nationwide; describing historical

background of the kingdom of Thailand; recommendations concerning what tourists should and should not act in Thailand’s



tourist attractions, and what they should do to the Thai people, the nation, religion, and the royal family; tourism management

according to types of tourists
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English for Airline Business
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Common English terms and expressions used in airlines services; practice in listening, speaking, reading, and

writing skills related to ground staff and flight attendants’ responsibilities

941-420  MHIIUMHSUFIDIMITY 3((2)-2-5)
Chinese for Airline Business
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Common Chinese terms and expressions used in airlines services; practice in listening, speaking, reading, and

writing skills related to ground staff and flight attendants’ responsibilities

941-421 MPAUSHSUMTHUTHINANUMDITITN 3((2)-2-5)
Chinese for Professional Presentation
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Chinese communication and oral presentation skills with an emphasis on actual applications of theoretically-gained
knowledge and learned skills to data preparation, resource management, and non- veral communication for professional

presentations
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Japanese for Professional Presentation
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Common Japanese terms and expressions used in airlines services; practice in listening, speaking, reading, and

writing skills related to ground staff and flight attendants’ responsibilities
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Japanese for Professional Presentation
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Japanese communication and oral presentation skills with an emphasis on actual applications of theoretically-
gained knowledge and learned skills to data preparation, resource management, and non-veral communication for professional

presentations
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Russian for Professional Presentation
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Russian communication and oral presentation skills with an emphasis on actual applications of theoretically-gained
knowledge and learned skills to data preparation, resource management, and non- veral communication for professional

presentations
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English for Professional Presentation
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English communication and oral presentation skills with an emphasis on actual applications of theoretically-gained
knowledge and learned skills to data preparation, resource management, and non- veral communication for professional

presentations
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Malay for Airline Business
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Common Malay terms and expressions used in airlines services; practice in listening, speaking, reading, and writing

skills related to ground staff and flight attendants’ responsibilities
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Malay for Professional Presentation
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Malay communication and oral presentation skills with an emphasis on actual applications of theoretically-gained
knowledge and learned skills to data preparation, resource management, and non- veral communication for professional

presentations
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Taxation
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General knowledge about taxation; concepts and roles of taxation; principles and methods of taxation according

to revenue codes, personal income tax, corporate tax, value-added tax, specific business tax, stamp duty, customs duty, excise

duty
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Principles of Economics
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An overview of economics; laws of demand and supply; market equilibrium; elasticity of demand and supply;
consumer behavior; cost and production functions; economic market structures; national income calculation; equilibrium level

of national income; monetary policy; fiscal policy; international trade and finance
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Business Law
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Important civil and commercial laws; law juristic entities; limited partnership establishment; limited companies;

dissolution; property; legal transactions and contracts; specific contracts in relation to business transactions: hire purchases;

sureties; agency; brokers; drafts and the Act of Cheques
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Introduction to Business
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Dynamic of business; business and daily life; current types of business; influences of business environments;

business in a borderless world; principles of administration and management; human resource management; production;

marketing; accounting; finance; business ethics
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Principles of Marketing
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Definitions and importance of marketing; basic concepts of marketing; environments influencing marketing; basic

knowledge of consumer behaviors; market segmentation; targeting; positioning; marketing mix; service marketing; marketing

ethics
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Tourism Industry in Global Dynamics
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Evolution, definitions, significance, characteristics and components of tourism industry; tourism impacts;
concepts related to planning and development of the tourism industry; government’s roles and policies in the development of

national and international tourism organizations; relationship between tourism and global dynamics including problems and

challenges of the tourism and hospitality industry; global and regional tourism trends
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Principles of Management
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Concepts, roles and evolution of management; social responsibility and management ethics; organization’ s
environment; managerial decision making; management functions; planning; organizing; leading; group management and
conflict; controlling; an overview of strategic management; management in the international context
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Accounting for Entrepreneurs
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Characteristics and basic concepts of accounting; accounting recording process; financial statements preparation;
reading financial statements for business decision making; cost concepts and classifications; product costing; product pricing;

cost-volume-profit relationships analysis; selecting relevant cost information for decision making; budgeting for profit planning

and control
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Tour Operator Business and Travel Agency Management
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Knowledge of tour business and travel agency administration; types of tour business and travel agency; Itinerary

for tour business; strategic for tour business; price setting; marketing and sale of tour companies; problems, drawbacks, and

guidelines for solutions regarding tour business and travel agency management; conducting field trips
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Tourist Behavior and Cross-cultural Communication
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Tourist behaviors in tourism destination; tourists’ needs and motivations for travelling; tourists’decision-making
process in buying tourism products; classification and types of tourist behaviors; tourists’ satisfaction; trend of travelling

patterns and tourist markets in the future; the application of cross- cultural communication principles in tourism at individual

and organizational levels
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Tourism Resource
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Definitions, importance, types, and characteristics of tourism resources; identities and values of historical cultural
attractions, arts, ancient monuments, religious places, arts and culture, and natural attractions; geographic factors, environment,

and tourism demands affecting tourism resources; tourism resources preservation and management
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Business Finance
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Prerequisites: 946-114 Principles of Accounting or 946-113 Financial Accounting or 946-214 Accounting for
Entrepreneurs
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Objectives and functions of financial management; time value of money; return and risk; planning and financial analysis;

cash and marketable securities management; receivable management; inventory management; short-term and long-term financing

management; capital structure; distributions to shareholders
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Human Resource Management
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Definitions and roles of human resource management; job analysis; manpower planning; personnel

administration; recruitment and selection; training; compensation and welfare; building up motivation and morale; performance

appraisal; promotion; job rotation; relocation; punishment; layout; negotiation; labor relations
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Crisis and Risk Management in Tourism Industry
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Definitions and the impact of crisis, risks perceptions; risks; natural disasters; terrorism; diseases; politics and
economics crisis affecting the tourism industry; crisis and risk management; impact assessment; the approach in solving of

emergency problems; prevention planning
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Tour Guide and Tour Leader Management
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Prerequisite: 946-170 Tourism Industry in Global Dynamics
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Definitions, importance, attributes, characteristics, and roles of a tour guide; etiquette and ethics of a tour guide;
operation procedure of a tour guide; guiding technique for presenting tourist attractions; providing safety and first aid; problem

solving skills; conducting field trips
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Ecological Tourism
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Principles, concepts, characteristics, and types of ecotourism; relations between ecological system and tourism
resources; environment; national parks and national marine parks; important responsibilities and benefits of national parks;
major tourism resources; recreation and tourism management in national parks; carrying capacity management; tourism

resource conservation for sustainable development; environmental impacts from tourism facilities in national parks, businesses

and related organizations; current tourism industry situations in both land and marine settings; conducting field trips
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Aviation Industry
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Principles of aviation industry; aviation history; aviation industry in general; aerodynamics; international and
national airports; aircrafts; introduction to international and national airlines; related authorities in national and international,
desired characteristics of airlines staff; rules and regulations for airline staff; languages and communicative jargon; airlines
operational procedures; fundamental procedures of ground and ramp handling operation, inflight and aircraft dispatch; benefits

of aviation industry in relation to tourism industry management; occupational safety and health and environment act
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MICE Management
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Definitions, types, patterns, development, services, and characteristics of MICE tourism: meeting travel, incentive

travel, conference travel and exibition travel; advertising and marketing; financial management; human resource development;

logistics for MICE; stakeholders and service providers in MICE business; MICE strategic planning
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Airlines Business Management
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Definitions, scopes, and trends in airline business; commercial transport and air cargo; airlines’ rules and

international regulations; important airlines policies; airline business management and types of airlines; relationship between
airline businesses and airline industry; problems and obstacles in domestic and international airline business operations;

reservation system, ticketing, agents; domestic and international communication systems; ground services and in- flight

services; financial transaction with currency exchange and related topics; the budget airlines with a large change to aviation

industry; field trip
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Food and Beverage Management
vd o o o 44 - 4 4
ANMUSINEINUMITANTUTMIDIMITAZIATOIAN MIVIMITNUBITHAzATeIANMeTu Tsasy Uszian
nazgUnuuveInsuiniITe s guaniavesminaudumsaieanulseivle guUnssilumsuSmsemsuay
4 4 9 A v o o  Jaq U a A A ¥ = @ @ ¥ (%
in309aY ANwiineatumgninldluaunimseisuaziaiesdn aAnwiinerdueisaziuan anudineany
1 1 1 1 1 1 4
IATOIAN MIKNTIATOIAY NMTUTNTOINITUAZIATEIAN NITIANS TUARAINITHAZNTIAMRES FUANHULIAZOUINY

wazanuilasanslumsaniuau



Knowledge of food and beverage service; administration of food and beverage in hotels; types of food service;
characteristics of staff with service mind; food and beverage utensils; vocabulary and terms in food and beverage service;
knowledge of European foods; beverage mixing; food and beverage service; restaurant and catering management; health and

hygiene and safety in work process
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Recreation and Sport Tourism Management
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Definitions, significance, and types of sports and recreation; principles and methods of organizing sport
competitions and recreational activities; skills in leading games and plays for enjoyment; integration of business administration

theories, sport science, tourism, and recreation; planning and analysis of sport tourism and recreational activity development
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Research and Innovation for Tourism and Hospitality
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Research principles in hospitality and tourism; problem identification; research objectives; scope of study;
research design; population and sample selection; data collection; data analysis; discussion of the findings; recommendation
for future research; and the application of research methodological approaches in producing innovation in hospitality and

tourism
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Strategic Management
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Condition: For fourth-year students
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Importance of strategic decision making; strategic management processes; strategic direction; environmental scanning;

strategy formulation; strategy implementation; strategy evaluation and control; strategic management tools and techniques
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Seminar in Tourism Industry
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Condition: For fourth-year students who have passed and collected at least 24 credits of compulsory
tourism courses
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Case study; trends; issues in tourism industry; data collection; analysis; evaluation and discussion on the issues

related to tourism business; recommendations for problems- solving through the exchange of opinions and academic knowledge
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Job Training in Tourism Management
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Condition: For fourth-year students

= ] 1 Y XK a @ ] ~ A A 9 a oa A Y Aa

Nmmiuwmmmma 3| Iﬂﬂ!uuﬂiﬁﬁﬂ’)"]ﬂﬂ'ﬁﬁ]ﬂﬂ1§ﬂ1§‘1/lf]\1wlﬁl’3 !W@Lﬁﬁlugﬁﬂ'l‘l/‘lﬂ'lﬁﬂg'U@N'I‘Ll“l/lu‘ﬂi]iﬂ
litfosnd1 230 42 Tua

Internship of no less than 230 hours in tourism organizations in order to gain hands-on experience in a real work

environment
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Health Tourism Management

HUIAA ANUNNIE YTz uazgﬂuummmsﬁauﬁﬂm%aqmmw unaanouiion yarglatenaas
ngAnssuvesinteuiisudquam Avnssumsneufisndeguaim msneuiteadgeery gsnensieuiisnaguam
w Tumsrewiisndequamlussdunfuazszduunnma

Concepts, meaning, types and forms of health tourism; tourist attractions; tourist destination and health tourist’ s
behaviors; health tourism activities; senior tourism; health tourism business; trends of health tourism in national and

international levels
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Cultural Tourism Management
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Principles, concepts, types, and components of cultural tourism management; tourism interpretation; conserving,

managing and resolving the cultural tourism management problems and obstacles; a case study; and field trips
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Front Office Management
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Structures and responsibilities of front office; concepts of room management; reservation systems; room

assignment; room rates, reception; registration; luggage handling service; information service; payment; coordination with

other departments; safety and security management; standardization and quality management in front office
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Statistics for Research

4 aa I o 9 @ Y 9
AIMUTTUY ﬂmmmmmzﬂiﬂwummﬁm ﬂﬁ'lﬂﬂi'f]’ﬂiJiJLLﬁgﬂ'liu"llﬁu’flﬁlllel‘,ﬁ mmmmﬂummg
1 [ 1 a a 4 a 4
FAIUNANW NITIANITNTITIY ﬂ1§ﬂi$ﬂ1mﬂ1 ﬂ?iﬂﬂﬁﬂﬂﬁuuﬁﬁ?u ﬂ'li’JLﬂﬁRﬁWﬂ’J'lllL!'ﬂTlJﬁ'Ju NITAUATICUNITIDADDY
@ v d o E% o < aa a o o 9
LAZAUTUNUD ﬂ?ﬁﬂﬂﬁ@ﬂqﬂﬁltﬂﬂﬁ mﬂﬁﬂﬂmﬂﬁuﬁnmgﬂmaﬁmﬂm&ﬂumﬁamiwmmzmmumauﬁa
Definition, scopes, and benefits of statistics; collection and presentation of data; measures of central tendency;

measures of dispersion; estimation; hypothesis testing; Chi-square testing; analysis of variance; regression and correlation

analysis; use of a statistical package for data analysis and presentation
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Tourism in ASEAN-Context
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The history and development of the ASEAN Community; target vision and objectives; brief overview of tourist

spots, nature, culture, way of life, beliefs of people in ASEAN countries; currencies; customs procedures; Immigration; target
audience of each country; tourism strategies; tourism promotion policies of ASEAN countries; readiness and competitiveness

of tourism in each country in ASEAN; the possibility of developing and connecting tourism of each country together
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Sustainable Tourism Planning and Development
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Sustainable tourism concepts; factors related to sustainable tourism development; impact assessments on
economic, social, cultural and environments; principles and procedures on tourist destination development; analysis and
feasibility study on tourist destination development; planning for the development of various types of tourist destinations; roles

and cooperation of relevant governmental and private organizations in sustainable tourism planning and development
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Marketing for Tourism Business
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Definition and importance of service marketing in tour business management; components and factors which
affecting tourism on local and international scales; planning and developing tourism markets; target group specification; and

marketing mix
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Logistics for the Tourism Industry
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Introduction of logistics in tourism industry; roles and importance of tourism transport; modes of transport in
tourism industry; transport technology; factors effecting tourism transport; roles of governmental and private organizations in

tourism transport development
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Revenue Management
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Prerequisite: 946-160 Principle of Marketing, 946-271 Tourism Operator Business and
Travel Agency Management
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Concepts and basic theories of revenue management; strategic pricing and differential pricing; demand

forecasting; inventory management; distribution channel management; evaluation of revenue management



948376 madanImaneafisuTierms 3((2)-2-5)
Gastronomic Tourism Business Management
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Evolution of food, types, and characteristics of food products for gastronomic tourism; demands and motivations

of tourists for gastronomic tourism; local Thai food and ethnic food; gastronomic tourism promotion
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Modern Tourism Styles Development
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Types and forms of modern tourism; behavior of tourists in the current and future trends; development of modern

tourism activities; factors affecting the shift to modern tourism
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Hotel Business Management
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Hotel industry-related knowledge; the importance of hotel and lodging business to the economy and society; types

of hotel and lodging business and organizational management structures; administrational and operational models; service

standards; complaint management; and trends in the hotel and lodging industry
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Pre-Cooperative Education in Tourism Management
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Fundamental knowledge of cooperative education types and procedures; work- life adaptability in terms of
knowledge application and skills required for work completion; problem-solving; communication skills; teamwork; and attitude

adjustments for work-life readiness
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Community — Based Tourism Management
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Concepts and types of community-based tourism; roles and importance of community for tourism management;
raising awareness; potential development and community networks; problems, restrictions and solution of tourism

management; case studies; field trips
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Room Division Management
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Organizing principles and responsibility of a front office and housekeeping department; information technology
systems; room management; reception; registration; reservation; storage registration cards; guest room preparation; reservation

with conditions; types of guest services during a stay
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Entrepreneurship and New Venture Creation in Tourism Industry
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Types and features of entrepreneur; situational analysis; opportunity and feasibility analysis in tourism industry
business; business plan preparation; competitive opportunities enhancement; differentiation; business identity creation; laws

and related regulations; analysis and management of organizational problems
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Co-operative Education in Tourism Management
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Condition: For fourth-year students

Prerequisite: 948-371 Job Training in Tourism Management and

948-471 Pre-Cooperative Education in Tourism Management
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On the job training as a temporary full-time employee in the position appropriate for knowledge and competences;
connecting theoretical knowledge and actual practice, either as the full time staff or in the form of project, in consecutive 16
weeks; reporting the work or project progress to the university supervisor and the field supervisor within the first 10" week;
presenting the project/study results derived from the work practice before work completion; obtaining constantly supervision

and advice from the university supervisor and the field supervisor on a systematic basis
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Module: Cultural and Community — Based Tourism Management
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Principles and concepts of service business management; operations and trends of service business; analysis of
service business management processes; human resource development for excellence in services; evaluation and quality
assurance systems through employees' motivation; strategy formulation in service business; legal, ethics, and risks aspects in

service business
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