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Basic Life Support
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The King’s Philosophy for the Benefit of Mankind
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Happy and Peaceful Life
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Global Citizenship
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Perception of Life and Nature
arszh 3 maludilszneums 1 Hivene
001-103 loogarmiudisznoums 1((1)-0-2)
Idea to Entrepreneurship
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Travelers Infographic
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Science and Technology Literacy
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Digital Literacy

152N 5 MINATFITZTUY MIAATINTINLUAZANAY
MIAATISTUY
942-104 M3faLazMIaaau e
Thinking and Decision Making
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Design Thinking
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Logical Thinking
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Life with Calculations
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Fundamental English Listening and Speaking
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Fundamental English Reading and Writing
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English Skills Development
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Professional English
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Everyday Chinese
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Chinese through Songs
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Everyday Japanese
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Everyday French

941-253 muueasiulurialsziriu
Everyday German

941-275 My a1 luainlsziniu
Everyday Malay
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Everyday Korean
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943-100 GUNITINNUYDINTAUTUTIA
Aesthetics for Life
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Colorful Personality

A
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996-122 M3FVguNsomans
Art Appreciation
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Sports for Life
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Southern Studies
942-305 FaANLALNITIHD
Society and Politics
942-306 WyHITUFIAN

Man and Society
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Risk Intelligence
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Camping
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Financial Literacy in Daily Life
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Environment for Life
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Sustainable of Community Management
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Digital Modernization
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Life and Health
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Green Science
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Trang Study
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Nature Perception
NEUNIYN
941-101 ﬂ”l'lelWIl‘ﬂfJWd‘i@ﬂTi%E‘Jﬁﬁlmzﬂﬁﬁuﬁuﬂ
Thai for Communication and Presentation
941-297 ﬂ1H15ﬁﬂQ‘HiﬂﬂLW’d\1

English through Songs
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943-101 MIAUNVINMT
Guitar Journey

943-102 Foumaunaule
Singing for Pleasure

943-103 auas Ineiuaugulmi

Thai Classical Music for New Generation
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Literature in Songs
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Folk Dance in the World Culture
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Dramatic Work for Personality Development
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Thai Martial Art
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Music Appreciation
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Urban Sketching
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Taxation
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Principles of Economics
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Introduction to Business
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Principles of Marketing
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Principles of Management
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Accounting for Entrepreneurs

946-290 MINUFIND 3((3)-0-6)
Business Finance
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Human Resource Management
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Strategic Management
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Business Statistics I
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Statistics for Research
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Consumer Behavior and Digital Strategy
MITAMINIAANA

Marketing Management
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Integrated Marketing Communication
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Marketing Research
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Service Marketing
MITamskansadiiazuinnI sy

Product Management and Innovation

Omni-Channel Management
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Seminar in Marketing
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Independent Study in Marketing I
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Independent Study in Marketing IT
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Relationship Marketing
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Marketing Analytics
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Price Strategy and Management
948-366 NAYNTNIAAIAATIIA 3((2)-2-5)

Digital Marketing Strategy
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946-201 MIVANIFINIVUIAGDY 3((2)-2-5)
Small Business Management

946-265 ﬂimﬁuﬁﬁiqummmﬂ 3((2)-2-5)
Current Issues in Marketing

946-360 N1FIANTATVY 3((2)-2-5)
Sales Management

946-367 m3damsgnamlandiio i 3((2)-2-5)
Modern Retail Management
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946-369 MINANANDAILINADY 3((2)-2-5)

Green Marketing
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946-467 MIIANITHAANUN 11U 3((2)-2-5)

New Product Management
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946-469 MIAALNDANNYIYU 3((2)-2-5)
Sustainable Marketing
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International Marketing
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Creativity and Design in Marketing
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Creativity and Communication in Marketing Professional
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Strategic Brand Management
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Entrepreneurship and Business Transformation

%331 module
946-365 yAIMsAaIAszNOUMILAZMIAS19FTNY 6((4)-4-10)

Module: Entrepreneurial Marketing and Business Creation
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Pre-Cooperative Education in Marketing
948-460 AMNIANEINNMIAAA 6(0-40-0)

Cooperative Education in Marketing
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Idea to Entrepreneurship
I 9 a 4 9 a a o o a a 9
ﬂTiLﬂuﬁJﬂi&’ﬂﬂUﬂ1i NTAUATIEUANNLUIAADUTIND ﬂ?ill'ﬁﬁl\i‘ﬂ?j@ﬂ?'ﬁﬂﬁﬁﬁﬂ"ﬂ NITVAMUUINATINIAIY
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Introduction to entrepreneurship; business environment analysis; business opportunity seeking; using modern

business tools to develop business models

941-101 ﬂ1}lﬂ‘ﬂﬂ!ﬁ§)ﬂ1iaﬂﬂ1i!!ﬁ3ﬂ1i‘ﬁ1!ﬁ‘uﬂ 2((2)-0-4)

Thai for Communication and Presentation
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Tumshau msenuieanud ladediiouuaz uuifia mslowiensazlny MsAaRoNNTIFNMTHALEIND M5

walunlseyuru uazmsvinaue

Principles of the Thai language for communication; arts in the four communication skills: listening, speaking,
reading, and writing; listening for main ideas and interpretation in various situational contexts; registers and styles of daily-life

and workplace communications; reading for value and attitude understanding; summarizing; official and business

correspondences; and public speaking

941-160 msﬁmamﬂmmé’)’anqyﬁugm 2((2)-0-4)
Fundamental English Listening and Speaking
o o o 9 dq 94 aa o A o o w A& A
Aninyzmsfaazmsyalwidenlddeas ludinlszi1iu mstanedulennudidy msyaiedoas
y & 7 ¢ o VY o w & o Ao & o w 4
muwug;m“luﬁmummma g ﬂﬁelalif”l’lﬂ”lﬂim MINAUINNUIAIUAANN tazdumennudmiumsdoas
Practice in listening and speaking skills based on topics used in daily-life communication; listening for main points;

basic oral communication in various situational contexts; grammar usage; development of vocabulary and language functions

necessary for communication
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Fundamental English Reading and Writing
Aninpzmssiunazmalon inszmsouiugiu Mmoot lennudidnuazsioazidon mMsHau
VY o o & at o o o & ¢ ~ o \ v &
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Practice in reading and writing skills; basic reading skills; reading for main ideas and details; developing vocabulary

and strategies in increasing vocabulary power; grammar usage; sentence and paragraph writing

941-162 MINANNNHZMBIDINGY 2((2)-0-4)
English Skills Development
= o 9 1 = 79 Y o A a 1
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4
MouazaoumoIudus 1a
Practice in using the language skills— listening, speaking, reading and writing — necessary for the academic

purposes; reading and writing sentences and short paragraphs; applying communication skills in academic contexts; asking and

responding to questions

941-163 mmé’enqmﬁamﬁﬂiznanm%w 2((2)-0-4)

Professional English

Aninuedunsila maya mssmuazmsdowiildlumsdsznevetdn msszandlsinus lumsdeds
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msWeulununlumsiau wu madeududuazaarine ununm uwuginazns lumsiuauedoya

Practice in using the integrated language skills— listening, speaking, reading and writing, necessary for the
professional purposes; applying conversation and communication skills in various situations; asking and responding to

questions, data visualization, reading and writing in workplaces; emails and letters, diagrams, charts and graphs, data

presentation
941-225  muRuludIndszdriu 2((2)-0-4)
Everyday Chinese
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Chinese sound systems; vocabulary for daily communication; numbers; noun classifiers; auxiliary verbs, and basic

sentence structures; practice in listening, speaking, reading, and writing skills from given situations
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Chinese through Songs
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Practice in listening and speaking skills through music and popular songs by using a variety of innovative materials
and devices; vocabulary; idioms; pronunciation; Chinese song translation; applying communicative Chinese in various contexts
941-237  mun@iuluriadszariu 2((2)-0-4)

Everyday Japanese

S Ay Ay an 2 @ a = Yo o o I3
'hmﬂimﬂulﬂuuazgﬂﬂiﬂaﬂ‘wugm ATNITVIUBNHIFTSISUS LASATHASNSUS Liﬁlugﬂ']ﬁ‘l/‘lﬂﬂﬁgll']m 300 A1

Japanese grammar and basic sentence patterns; Hiragana and Katakana characters writing; approximate to 300 words
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Everyday French
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Principles of pronunciation, basic principles of grammar; listening skills development; daily life conversation;

writing words and short sentences; reading short texts from media
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Everyday German
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Basic grammar; listening, speaking, reading and writing at basic level
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Everyday Malay
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Malay sound system, spelling system and pronunciation; basic listening, speaking, reading and writing skills in

Malay; basic sentence structures of Malay; frequently-used vocabulary, expressions and conversation in relevant situations for

daily life communication
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Everyday Korean
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Practice of Korean pronunciation and 4 language skills: speaking, reading, listening and writing; constructing basic

sentences; practice of Korean in daily-life conversations
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English through Songs
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Practice in listening and speaking skills by using songs and music through innovative devices; vocabulary; idioms;

pronunciation; English song translation; English songs for benefits of mankind
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Global Citizenship
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Basic principles of global citizenship; roles and responsibilities of citizens; involvement; compliance with the law

and morality; public mind; living in a democratic society where diverse opinions and multi cultures exist
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Basic Life Support
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Practice of cardiopulmonary resuscitation (CPR) in an emergency simulated situation

942-104 MsnauazmMInaaula 2((2)-0-4)
Thinking and Decision Making
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Principles and process of human thinking, development of cognitive attributes and processes, creative thinking,
systematic thinking, data analysis, decision- making processes; knowledge- seeking processes and applications for daily-life

problem solving

942-105 MSAATIDNUVY 2((2)-0-4)

Design Thinking
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Human thinking processes; creative thinking; systematic thinking; need-based design thinking for problem solving;
decision- making processes; problem accessibility and solution initiation; prototyping; creation of innovations in business and

daily life
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Happy and Peaceful Life
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Consciousness and mindfulness; happiness of life; self- awareness; social literacy; understanding and respecting

diversity; communication and collaboration skills; creative problem-solving; living in diversity
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The King’s Philosophy for the Benefit of Mankind
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Definitions, principles, concepts, importance and goals of the philosophy of sufficiency economy; work principles,
understanding and development of the King’s philosophy and sustainable development; an analysis of application of the King’s
philosophy in the area of interest in the individual, business or community sectors either local or national; integrated activities

for the benefit of mankind
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Southern Studies
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Studies of the history, archeology, ways of living, traditions, culture, beliefs, and key legends; undertaking a case
study either from communities-based learning resources or in national museums; producing media to introduce learning sources

and tourist attractions in a community
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Sports for Life
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Importance of sports; types of sports; the beneficial impacts of sports on the individuals’ physical, mental, emotional,

social and intelligent attributes; initial health assessment; basic training in sports and exercise
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Travelers Infographic
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Travel and tourism; travel planning; problems and obstacles of travel; procedures and diplomatic formalities of

traveling abroad; important travel documents; budget management for tourism; being a quality tourist
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Society and Politics
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Basic principles of society and politics; social and political institutions; social and political groups; doctrine and

political ideology; political participation; society and political changes; modern government management



942-306  WywENDFIAN 2((2)-0-4)
Man and Society
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Human nature; behavior; settlement; culture; social organization and socialization; economic, political and legal

aspects of social organizations; backgrounds of Thai society; social changes, problems, and solutions
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Risk Intelligence
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Principles of personal risk; guidelines for risk management; risk identification; risk assessment; risk response; digital

risk; and digital risk management
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Camping
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General knowledge for beginner campers; tourist attractions or national parks in Thailand; travel planning;

techniques for choosing camping equipment; outdoor activities; tourism and camping location; the value of camping; production

of media for camping recommendation

942-400 M3RuludIndszdriu 2((2)-0-4)
Financial Literacy in Daily Life
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Fundamental knowledge of financial literacy; cognition and attitude on personal loan; financial discipline and

financial behavior for consumption and credit
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Environment for Life
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Fundamentals of humans and the environment; benefits of the environment in everyday life; the relationship between
the environment and humans and its impact; wise use; environmental management according to the Royal Project initiated by
His Majesty King Bhumibol
942-402 mi%'ﬂmi‘gwuﬁ"aﬁu 2((2)-0-4)

Sustainable of Community Management
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Community management; situation, development, and impact in community development; the vulnerability of

communities; self-reliance; and appropriate management for a sustainable community
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Aesthetics for Life
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Traditions, ways of living, arts and cultures that enhance lifestyles of people in Thai and ASEAN communities
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Guitar Journey
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Story of guitar; guitar’s culture around the world; travelling of guitar; guitar as the media convey to culture; the

culture mixing on guitars; aesthetics of listening and playing; the importance of music to self and others

943-102  Zeuwaunaule 2((2)-0-4)
Singing for Pleasure
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Singing appropriate for one’s self; aesthetics of the lyrics and sentimental voices; singing culture around the world;

understanding the backing-track for singing; singing for society and relaxation; the importance of songs to one’s self and others
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Thai Classical Music for New Generation
Yo < i G a Y (v a A a 1 ~ A
m3ginanuiluIneiuauas Ine SoudiSsan uuafe anuseuazgiidya Ineiuauas unumauas
k4 v
InelunSunsawads Sinmauruauasiuou msdsuldauas Ineludiadszs1iu anudAguazquaivesauas
InelunszuaTamaiail

Learning Thai culture through Thai classical music; learning philosophy, concepts, beliefs and Thai wisdom through

music; Thai classical music in contemporary perspectives

943-104 MI3VITINALEIINA 2((2)-0-4)

Perception of Life and Nature
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Important philosophies in different eras, discovering and understanding nature influencing individuals’ thinking

and living, beliefs and religion; lifestyle factors; behavioral factors affecting prosperity and collapse; adaption and coexistence

either among diversity or under natural conditions
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Colorful Personality
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Personality design for aesthetics; choices and preferences for music, movies, fashion, arts, recreational activities and

lifestyles
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Literature in Songs
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Lyrics related to love and peace; cultural aspects of the lyrics in each era; studies of wording and forms of valuable

lyrics, pop songs and impressive songs; aesthetics of lyrics; composing simple lyrics
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Folk Dance in the World Culture
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Importance, benefits and value of folk dance; basic knowledge and skills of folk dancing in world cultures;

applications of folk dancing in daily life; appreciation of aesthetics of folk dance

943-202 mgnﬁwﬁaﬁmmqﬂanmw 2((2)-0-4)
Dramatic Work for Personality Development
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Benefits, values, basic knowledge, skills and methods of physical movements for personality development;

aesthetics of dramatic work; learning cultural aspects through dramatic work

943-203 Aazmsneguunlng 2((2)-0-49)
Thai Martial Art
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Fundamental knowledge of Thai martial art, Thai sword and Krabi-Krabong; appreciation of benefits and values of

Thai martial art; its applications to improve life quality

946-146 MSAATINTING 2((2)-0-4)
Logical Thinking
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Logical thinking; identifiable and reasonable thinking; a systematic way of thinking; problem solving and decision

making; a practice use of logical thinking in everyday life through simple programming

946-149 pINUlanAdINa 2((2)-0-4)

Digital Modernization
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Modern digital technology; social media usage; information evaluation; information analysis and synthesis; digital
usage for security; laws and ethics for information usage; the application of digital technology in the organization
947-102  Jhvhdnenmaniuazmalulad 2((2)-0-4)

Science and Technology Literacy
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Current trends in science and technology; practical use in everyday life; impacts of science and technology on

modern society and the environment; analytical approaches to science and technology
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Life and Health
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Definitions, key components, and importance of life and health; holistic health care; risks and important factors

influencing life and health; mental health; health environment; nutrition; exercise principles; first aid; and physical fitness

testing
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Green Science
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Science knowledge development; modern technology; cause and effects from science and technology; green

concept; eco-friendly innovation
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Life with Calculations
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Logical reasoning; mathematical application in statistics; mathematics with problem solving and decision making

in daily life
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Digital Literacy
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Computer usage; internet usage; word processing program usage; spreadsheet program usage; presentation program

usage; digital media creation; information search; online collaboration

996-111 AS3ANEN 2((2)-0-4)
Trang Study
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Trang province and its neighboring areas; Trang geography, history, economy, society, culture and architecture,

local wisdom, and communities ways of living reflecting its identity and the people’s way of life; trends in urban development

996-122  MsFuiquniemans 1((1)-0-2)
Art Appreciation
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Aesthetic sciences of arts; visual art, audio art and audio- visual art; history of arts; origin of perceptions; aesthetic

experiences in cognitive, familiar and appreciative levels
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Music Appreciation
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Appreciation and perception of history, theme, emotion of music genres; happily listening of different types of

music: Thai folk, Thai traditional, Soontaraporn, classical, rock, progressive rock, new age, and word music
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Urban Sketching
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Practice in sketching city surroundings such as people, car, tree, building, city elements and cityscape
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Nature Perception
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Learning and direct experiencing with nature; classifications of forests; ecosystems; topography; biodiversity; nature

trails with tracking; planning; map reading; application of compass and navigator; and natural field trips
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Taxation
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General knowledge about taxation; concepts and roles of taxation; principles and methods of taxation according
to revenue codes, personal income tax, corporate tax, value-added tax, specific business tax, stamp duty, customs duty, excise

duty
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Principles of Economics
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An overview of economics; laws of demand and supply; market equilibrium; elasticity of demand and supply;
consumer behavior; cost and production functions; economic market structures; national income calculation; equilibrium level

of national income; monetary policy; fiscal policy; international trade and finance



944-204  NYHINYFIND 3((3)-0-6)

Business Law
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Important civil and commercial laws; law juristic entities; limited partnership establishment; limited companies;

dissolution; property; legal transactions and contracts; specific contracts in relation to business transactions: hire purchases; sureties;

agency; brokers; drafts and the Act of Cheques
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Introduction to Business
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Dynamic of business; business and daily life; current types of business; influences of business environments;
business in a borderless world; principles of administration and management; human resource management; production;

marketing; accounting; finance; business ethics

946-160 HANMIAMNA 3((2)-2-5)

Principles of Marketing
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Definitions and importance of marketing; basic concepts of marketing; environments influencing marketing; basic
knowledge of consumer behaviors; market segmentation; targeting; positioning; marketing mix; service marketing; marketing

ethics

946-201 MITANIFINIVINALON 3((2)-2-5)

Small Business Management
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Concept and theories of the management of small businesses, analysis of the current situations and appropriateness
according to the market situation; marketing strategy design; finance; human resource management; production; strategic
planning, problem solving in small business, building relationships with business stakeholders opportunities for domestic and

overseas joint ventures, risk management for small business and ethics in small business management

946-209 HANNIFIANS 3((3)-0-6)

Principles of Management
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Concepts, roles and evolution of management; social responsibility and management ethics; organization’s
environment; managerial decision making; management functions; planning; organizing; leading; group management and

conflict; controlling; an overview of strategic management; management in the international context
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Accounting for Entrepreneurs
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Characteristics and basic concepts of accounting; accounting recording process; financial statements

preparation; reading financial statements for business decision making; cost concepts and classifications; product costing;



product pricing; cost- volume- profit relationships analysis; selecting relevant cost information for decision making; budgeting

for profit planning and control

946-260 WyAn3sHFU3InANAzNagNEMIADIA 3((2)-2-5)
Consumer Behavior and Digital Strategy
1e3TIRVSoUNU: 946-160 HADMIAAIA
Prerequisite: 946-160 Principles of Marketing
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Relationship in marketing management; consumer behavior; analysis of consumer purchase behavior in decision
process; theories and factors influencing consumer behavior; individual factors; external factors; marketing activities
influencing consumer behavior; participation of consumers in the new product creation and dissemination; digital world factors
influencing a change in definitions of society and consumer behavior; digital consumer behavior in a virtual community; case

studies and research related to the digital world in making decision on strategy development

946-262  MIIAMIMIANA 3((2)-2-5)

Marketing Management
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Prerequisite: 946-260 Consumer Behavior and Digital Strategy
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Concepts and theories of marketing administration; marketing management; analysis of business contexts;

strategic planning in marketing, administration, products, prices, and channels of distribution; marketing promotion; operational

control in business; business administration; social responsibility
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Current Issues in Marketing
v Y a 19 = = Y o 4 o a
‘H’J“llf]’J"]fﬂ‘ViilﬂTl!ﬂ?iGlﬁ1ﬂ wqug“lwnmmam miﬂszqnmmmn NAgND NTANUUITUNINNITAATA
= <
ANUNTIVUNUYDU

Current issues on marketing; contemporary markting- related theories, applications of marketing approaches,

strategies, and work performance

946-290 M3INUFIND 3((3)-0-6)

Business Finance
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946-214 MsUYFMSUUszneums

Prerequisites: 946-114 Principles of Accounting or 946-113 Financial Accounting or

946-214 Accounting for Entrepreneurs
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Objectives and functions of financial management; time value of money; return and risk; planning and financial analysis;
cash and marketable securities management; receivable management; inventory management; short-term and long-term financing

management; capital structure; distributions to shareholders

946-300 ms%’wmsw%’wmnmgyﬁ 3((2)-2-5)
Human Resource Management
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Definitions and roles of human resource management; job analysis; manpower planning; personnel administration;
recruitment and selection; training; compensation and welfare; building up motivation and morale; performance appraisal; promotion;

job rotation; relocation; punishment; layout; negotiation; labor relations
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Sales Management
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Management; Introduction to Sales Management; Organizational Strategies and the Sales Function; Salesforce Deployment,
and Forecasting; Recruitment of Sales Personnel; Selection and Placement of Sales Personnel; Training of Sales Personnel;

Motivating and Compensating Sales Personal; Managing Sales Personnel; Using social media marketing communication
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Integrated Marketing Communication
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marketing communication; strategic planning; integrated marketing communication management; types of marketing
communication, selection of different types of marketing communication tools effectively integrating the characteristics of each

tool with the target audience
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Marketing Research
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Definitions and importance of marketing research; process of marketing research in either qualitative or quantitative,

and mixed research; understanding of marketing data through a variety of data sources; creation and presentation of a research

project, evaluation of a research project
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Module: Entrepreneurial Marketing and Business Creation
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Concepts and theories of the management of entrepreneurial marketing; new market opportunity identification;
marketing for small businesses and new venture or startup; organizational innovativeness acceleration; marketing strategy
design; finance; human resource management; production; strategic planning, problem solving in small business, business
transformation for competition response. Innovation and agile driven business management. human centric business model
design. business fundraising and funding management. new venture risk management. change management and ethic in

marketing and business

946-366 MIAMAVINS 3((2)-2-5)

Service Marketing
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Concepts and theories of service marketing; buying behaviors; consumer expectations; service market segmentation;
service marketing mix; service marketing strategy design; analysis and decision making in service business; building

relationships with service business stakeholders; code of conduct and ethics for service business management

946-367 M3damsgsnomuanaiialnal 3((2)-2-5)

Modern Retail Management
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Importance and roles of retailing n modern business; type of retailing and change in retailing; retail shop
management; retailing strategic planning; innovation in retailing; pricing and profitability in retail business; acoounting and
financing in retail business; reationship management in retail business; retail marketing promotion; human resource
management; digital technolofy in retail business; performance management; International retailing; legal and ehthics issue in

retailing.

946-369 MsAMALNBAUNAGDN 3((2)-2-5)
Green Marketing
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Concepts about green marketing; analyzing and brainstorming marketing issue in transition; importance of
marketing mix optimization relevance to consumer responsiveness; marketing management for environmental and social

conservatory; problem tackling by employing appropriate marketing strategies based on good business governance and ethics.
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Strategic Management
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Requirements : For fourth-year students
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Importance of strategic decision making; strategic management processes; strategic direction; environmental scanning;

strategy formulation; strategy implementation; strategy evaluation and control; strategic management tools and techniques
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946-460 MIIANTTINAANUNUAZUINNTIN 3((2)-2-5)
Product Management and Innovation
FEINTIAVITEUNDY: 946-160 HHANNITAIIA

Prerequisite: 946-160 Principles of Marketing
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Policies and strategies in product management; packaging management strategies; product line management;
product positioning; product and new brand development; green product; innovation; product life cycle management; causes
and avoidance of product management failures; alignment of other marketing mix strategies with product strategies; designing
packaging in accordance with products; labeling; roles of the government in product and brand management; ethical product

and packaging management
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Omni-Channel Management
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Channel basics; the Omni- Channel ecosystem; channel power; channel relationships; marketing channel conflicts;

retailing structures and strategies; wholesaling structures and strategies; franchising structures and strategies; end-user analysis;

segmentation and targeting; Omni-Channel strategy; and related supply chain management
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Seminar in Marketing
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a 7 7 o 79 ¥ 9 = A s
mmmﬂzﬁﬁmumimiuﬂﬂquu miﬂ:izqﬂ@gl,%mmguawqygmammmmwamsaammumqmmq
a d v a R
mMIaaIn MIATIEHLarmsaadulanemsaaia mmﬁ"lmﬂqmmNmmmﬂ“lugﬂmmnmﬂﬂm
Analysis of the current situations; application of marketing knowledge and theories to design marketing strategies;

marketing analysis and decision making; solving marketing problems in the form of a case study
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Independent Study in Marketing I
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Requirements : Pass Professional Core Course not less than 15 credits
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Literature review and topic proposition in marketing supporting start-up business, innovation- driven business, fin-
tech etc. in area base. ,current research method in marketing, marketing research design in marketing 4.0, research proposal

development in marketing; research proposal presentation under advisory of instructor
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Independent Study in Marketing 11
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Requirements: Obtaining not less than 15 credits of professional core courses and 946-463 Independent Study
in Marketing I
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Choosing a marketing topic of students’ personal interest in real situation; knowledge application in technical
analysis of marketing data for problem-solving; marketing operation forms; presenting a report about a study of a particular

topic or problem
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Pre-Cooperative Education in Marketing
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Fundamental knowledge of cooperative education types and procedures; work-life adaptability in terms of

knowledge application and skills required for work completion; problem-solving; communication skills; teamwork; and attitude

adjustments for work-life readiness
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New Product Management
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Concepts of new product and service management development based on sustainability , stakeholder and mankind

and society concern ; administration; analytical techniques in designing and managing new products and services; entry market

analysis; entry market development; concept adjustment to customer need or desire; product concept selection; marketing mix
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Relationship Marketing
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Concepts and theories of relationship marketing; design of relationship marketing strategy; marketing decisions;

data marketing; relations with stakeholders; developing and creating strategies used to sustain relationships
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Sustainable Marketing
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Marketing administration based on economics; social and environmental responsibility; problem analysis from
negative impact from marketing and business operation; social responsibility and sustainable development-led strategy
formulation as a marketing competition; concerning of stakeholders for building sustainability of economics; ecosystem and

society with ethical implementation
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Business Statistics 1
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Statistical analysis of business problems; definitions, scopes, and benefits of statistics; data collection and presentation;
measures of central tendency; measures of dispersion; probability; probability distribution of random variables; estimation; hypothesis

testing; test of association; use of statistical package for data and presentation analysis
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Statistics for Research
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Definition, scopes, and benefits of statistics; collection and presentation of data; measures of central tendency;
measures of dispersion; estimation; hypothesis testing; Chi-square testing; analysis of variance; regression and correlation

analysis; use of a statistical package for data analysis and presentation
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Creativity and Communication in Marketing Professional
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Concepts and theories for business presentation; process, methods, principles of strategic design; effective strategies
for persuative promotion and gaining acceptance of particular target groups; the way to organize an activity for a specific
situation; processes to enhance creativity and communication skills for successful marketing career and not conflict to ethics in

marketing and stakeholder responsibility
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International Marketing
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Concepts and business process related to international marketing including import — export; foreign investment,
strategic marketing for globalization, factors affecting international business process; understanding of international consumers

and creating appropriate marketing strategies in order to link international business environment, international market

opportunity search, and development of international marketing strategies
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Marketing Analytics
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Principles of marketing analytics; concept of data driven marketing; tools for marketing fact and insight investigation
from empirical data; segmentation; targeting and positioning using data analytics; satisfaction management; customer life cycle

management; consumer behavior forecasting; customer choice identification; marketing decision optimization; marketing

activities efficiency analysis; ethics in employing business data and analytics
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Price Strategy and Management

eINTIAVSEUNU: 946-160 HANMIAAA

Prerequisite: 946-160 Principles of Marketing
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Price policy; price strategies; price adjusting, and using price as a tool in marketing promotion; the relevance of
price setting to another marketing mix; marketing factors affecting firm profits; price in economics; cost analysis; break even

analysis
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Strategic Brand Management
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Definitions and significance of brands; brand components; brand identity; relevant of brand and marketing; brand
image. brand strategy; brand architecture and design; brand equity and consumer based brand equity modeling; source of brand

equity. brand personality; brand positioning; brand component; integrated brand communication; brand dynamic; brand life

cycle management; legal and ethical brand protection
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Creativity and Design in Marketing
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Principles and techniques of marketing design; human psychological components in reading and perceiving works
of design, the design of logos, trademarks, packaging; graphic design for organizations; positioning trademarks on products;

computer-aided design and model presentation; using computer programs for marketing media design
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Digital Marketing Strategy
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Studying and understanding concept of digital technology for proposing consumer centric marketing strategy in
digital era; understanding issue and challenge of digital technology in marketing competition; applying and implementing digital

technology for building competitiveness; proposing and applying digital marketing strategy; designing successful performance

measurement of digital marketing strategy
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Cooperative Education in Marketing
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Requirements : For fourth-year students
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On the job training as a temporary full-time employee in the position appropriate for knowledge and competences;
connecting theoretical knowledge and actual practice, either as the full time staff or in the form of project, in consecutive 16
weeks; reporting the work or project progress to the university supervisor and the field supervisor within the first 10" week;
presenting the project/study results derived from the work practice before work completion; obtaining constantly supervision

and advice from the university supervisor and the field supervisor on a systematic basis
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Entrepreneurship and Business Transformation
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New business venture; new marketing identification; organizational innovativeness acceleration; business
transformation for competition response; innovation and agile driven business management; human centric business model
design; entrepreneurial marketing; business fundraising; new venture risk management; change management and ethic in

business
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1. f¥emaninnsd as. 259080 Aundudana, D.B.A., Universiti Utara Malaysia, Malaysia, 2015

2. @9.11 9, Ph.D. (Entrepreneurship and International Business), Nottingham Trent University, UK, 2553
3. 913diney IMUeUAY, UL, (M3AaA), U Inedvasvaiunsung, 2548

4. @3l geUY Wnuum , Ph.D. (Marketing), Nottingham Trent University, UK, 2009
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