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NAANWENII3HUSAaNANGAS
iaduSamsfnmannndngesil daudinauisn
PLO 1 lszgnildmnuinasinueiuuinisgsnaitadariunulisanndaunaznaulandiu
aorunisalilagiula

Apply the business in the current situation for making a proper business plan.

PLO 2 afuinnssunssuiumsiialdwmuisasunilynigsnale

Create process innovation to develop and solve business problems.

PLO 3 Uszgnaldinaluladilunisdanisgsialugpndvials

Apply technology for business management in the digital age.

PLO 4 #a&13 1232161230938 NINIRINEITUM LN [Nakazn1aInalaatugnhaguas
AALau
Communicate and negotiate between cultures in Thai and international languages

accurately and clearly.

PLO 5 UJTRRUMINASANYHNY NANAS8E5TN waziinarssae Tnafadsslagvzaaiiiau
uywiLiufafinie
Act in accordance with the law, ethics and public mind by taking the benefit of

mankind as the first priority.
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121 Auaefim

1. BUIATIEAIT AN (U 30 wuEnm
GE 1 Muazn1s§ads 4 wiann
GE 2 NISWRINIAIUAR 4 RUIAR
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2. ANIATALANTE 78 wdanfin
1) NauiZIUTNI3§Ina 45 nuqEfim
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WHUNTANEAARANANGAT Study Plan Bizinno68

Academic year 2025

Year |
Semester |
Credits: lecture-
Subject ID. Subject Name Credits _
practice-self study
English for Intermediate Listening and Speaking
805-013G1
(or)
2 (2)-0-4
English for Upper Intermediate Listening and
805-015G1
Speaking
810-031G3 | Entrepreneurial Ideas for Young Blood 2 (2)-0-4
969-041G4 | Global Digital Literacy 2 (2)-0-4
PSU Volunteer and Sustainable Development
980-061G6 2 (2)-0-4
Goals
805-001G8 | English for Pronunciation 2 (2)-0-4
801-105 Business Mathematics and Tools 3 (3)-0-6
801-106 Introduction to Business Innovation 3 (3)-0-6
Total 16 (16)-0-32

*** Please note that those students who receive a TOEIC score, less than 250 in Listening
& Speaking, they must enroll in 805-011G1 English for Fundamental Listening & Speaking
(audit type) and must receive a result of "S" (Satisfactory) to be eligible to enroll in 805-
013G1 English for Intermediate Listening & Speaking in the following semester. This
requirement is necessary to complete the curriculum.

If students receive a result of "U" (Unsatisfactory) in 805-011G1 English for Fundamental
Listening & Speaking, they will not be able to enroll in 805-013G1 English for
Intermediate Listening & Speaking. They will need to retake 805-011G1 in the following

semester and achieve a result of "S" (Satisfactory).
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Year |

Semester Il

Credits: lecture-

Subject ID. Subject Name _
practice-self study
English for Intermediate Reading and Writing
805-014G1
(or)
(2)-0-4
English for Upper Intermediate Reading and
805-016G1
Writing
969-021G2A | Financial Management 2 (2)-0-4
810-021G2B | Keys to Success 2 (2)-0-4
810-071G7 | Sustainable Future 2 (2)-0-4
805-005G8 | English for Presentation and Discussion 2 (2)-0-4
801-107 Module: Fundamental Business 6 (4)-4-10
Total 16 (14)-4-30

*** Please note that those students who received a TOEIC score, less than 250 in

Reading & Writing, they must enroll in 805-012G1 English for Fundamental Reading and

Writing (audit type) and must receive a result of "S" (Satisfactory) to be eligible to enroll

in 805-014G1 English for Intermediate Reading and Writing in the following semester.

This requirement is necessary to complete the curriculum.

If students receive a result of "U" (Unsatisfactory) 805-012G1 English for Fundamental

Reading and Writing, they will not be able to enroll in 805-014G1 English for Intermediate

Reading and Writing. They will need to retake 805-012G1 in the following semester and

achieve a result of "S" (Satisfactory).
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Academic year 2026

Year Il
Semester |
Subject ID. Subject Name Credits Credits: lecture-
practice-self study
810-021G2A | Guiding Statistics 2 (2)-0-4
810-052G5 | Living in a Diverse Society 2 (2)-0-4
805-007G8 | English for Tourism 2 (2)-0-4
801-213 Business Sustainability 3 (3)-0-6
801-214 Innovative Process Management 3 (3)-0-6
801-215 Intercultural Communication 3 (3)-0-6
XXX=XXX Free Elective 3 (X)-Y-Z
Total 18 (X)-Y-Z
Year Il
Semester I
Subject ID. Subject Name Credits Credits: lecture-
practice-self study
805-003G8 | English for Business 2 (2)-0-4
801-216 Introduction to Business IT 3 (2)-2-5
801-217 Module: Leadership and People Management 6 (4)-4-10
801-218 Module: Managing Finance and Accounting 6 (4)-4-10
Total 17 (12)-10-29
Academic year 2027
Year Il
Semester |
Subject ID. Subject Name Credits Credits: lecture-
practice-self study
801-314 Module: Predictive Marketing 6 (4)-4-10
801-315 Module: Business Innovation Tools 6 (4)-4-10
801-316 Supply Chain Management 3 (3)-0-6
812-315 English for Effective Business Writing 3 (2)-2-5
Total 18 (13)-10-31
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Year Il

Semester |l
Subject ID. Subject Name Credits | 1o fecturer
practice-self study
810-002G8 | Social Psychology 2 (2)-0-4
801-317 Business Communication and Negotiation 3 (3)-0-6
801-318 Business Statistics and Research 3 (3)-0-6
801-319 Business Development Project 6 (3)-6-9
Total 14 (11)-6-25
Academic year 2028
Year IV
Semester |
Subject ID. Subject Name Credits Credits: lecture-
practice-self study
801-402 Business Ethics and Laws 3 (3)-0-6
801-403 Strategic Agility and Business Resilience 3 (3)-0-6
801-404 International Business and Economics 3 (3)-0-6
801-406 Business Innovation Project 3 (2)-2-5
801-418 Co-operative Education Preparation 1 0-3-0
XXX=XXX Free Elective 3 (X)-Y-Z
Total 16 (X)-Y-Z
Year IV
Semester I
Credits: lecture-
Subject ID. Subject Name Credits
practice-self study
801-419 Co-operative Studies 6 0-36-0
Total 6 0-36-0
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Aasu1es1e3En dnsuindnunsia 68 wuAul

Course Description for Student ID 68 onwards.

nangrsuImsgsfiatadin a12131n153ANUIRNITANINGSAY (MAnNgRTUIUITIE)

Bachelor of Business Administration Program in Business Innovation Management

(International Program)

nuaaImAnwiali (General Education Courses)

GE1

GE2

GE2A

GE2B

GE3

mmuazmsﬁﬂms

Language and Communication

wIARNIHa NS nslszgnAnanAIwI NG vianunaAuiiansdaasfisanndag
AUU3UN

Communication concepts; applying English or other languages principles to

communicate in accordance with relevant contexts

MINRUIANUAA

Development of Thought

MsARLBIRNTINZRAZHILAY

Logical and Numerical Reasoning

meieseidayaiiaaduayulandilgni ansszyilymiwazaaunuiiiadanisilam
UNRNALTIUssan®

Formulating problems through data analysis; problem identification and

evidence-based problem solving

nsAALdasEuL
Systematic Thinking
nsfadutuiiunay wauanuAa nsRaswn mMsidumsiunagasiuwaziu

Step-wise thinking; mind map; cause and effect analysis

msﬁﬂuuuéﬂsznaums

Entrepreneurial Mindset

JAszhanInuwIndaniianaaanilania wurdalunisangunuiiialdiusanis
wWanuwlag mimmmumilﬁud%uuﬂﬂalﬁ

Environmental analysis to identify opportunities; ideas for change management

to keep up with current situations; personal financial planning
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GE4

GE5

GE6

GE7

msldnalulatifdna

Digital Technology in Use
nssauinumaluladifdianazarsauneianisiaans nswmuIULaziney
TIUAU nrINLazasaassunanaluladiarsauinea ANMNFIIANIGITING

Literacy in digital and information technologies; work improvement and
teamwork skills; laws and ethics in the age of information technology;

academic honesty

qUN1TBVATIN

Holistic Well-being

MINUAFEN1ILANATIN ATAUAQN N8 3R aAN nsdiusifunslaauruaes
FamuilamsagsanfuriiunatganuLanftenaInrans

Maintaining holistic well-being, covering physical, mental, and social wellness;

adapting to social changes to live together in pluricultural societies

ﬁmmmsmmazmsﬁmmﬁﬁl’\aﬁu

Public Mind and Sustainable Development

wAAAN IR ATaEY n1suAtlanmldaiusoiunisel wuaRanisyidsslardliidu
GOLEY

Sustainable development concepts; solving problems by maximizing benefits

to society

msususlAinAunaimaaslan

Adapting to the World's dynamics

nsldanudavaninuwandanlan n1539eRun1sUSURaaAkansTNUKa
ANNUIAADY

Global environmental change; addressing problems of environmental change

and adapting to it

w6 e lunaiafnunall unidnendsaiaaiuasund vangaslsulgemuinu

NRIgIUNangnst 2565 tallladauuninfnw s9a 67 (uduld ausagseazidanzay

el lunnaaminanlaniulddaagddnnisAnenazuinnssunissous

(https://gened.psu.ac.th/ge-structure-2567/#)
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ANIAAILANIE (Core Courses)

1) N§uI”IUINI9§3Aa (Business Foundation Courses)

801-105

Tuga 1
801-107

Tuga 2
801-217

adinFanigsnauaziAiauiia

(Business Mathematics and Tools)
anuiifavsuiAsadunuiAnnieadinmaniuaznisusegnilifisnidu
dmfunisusznavaninniugsia TusunsuilflunisAiuinmiegsia
wazdiauadayalugduuunsm

Introduction to mathematical concepts and applications essential
for successful business careers; tools for electronic calculations;

display information: graphs

'qm'im"?'w"uﬁwqiﬁq

(Module: Fundamental Business)
LLu'JﬁﬂLLﬂ%‘H5ﬂﬂ1§5ﬂﬂﬂiﬁyu§1uﬂﬂﬂq35Q NTIATIEAFIRIAZANNIY
930 gﬂLtqum\ia%’ma\iﬁﬂs LLu’Jﬁﬂﬂﬂ\iﬂ’]’SLauﬁﬁﬂﬁm wraufinnzas
Bunu LuIAANIINISAAIATidNAY N1sdAnIIninaInsauAnIgIia
NIINMUALUNUINYANGINAFARAULALINTU AMNSURATAURATIAN
3En1sUsziiunaniugsna

Concepts and principles of basic business management;
Business environment analysis; organizational structure model;
financial concepts; source of funds; marketing ideas; resource
management; defining the role of businesses in people and

communities; social responsibility; business valuation methods

gadzAnuduguiinaznisdanisuimsymains

(Module: Leadership and People Management)
wqwﬁLﬁwaaﬁuﬂaamazﬂﬁﬂ Auna nnatslufivineu wafinssu
29ANT (SEAUYARA NNLATaNANT) Ailnasansdanisyaainslunis
ARLAaN NMSENAUTHLATWRAIUN KaTNISLALSARINTNIIN A13210 WKL
Wansdsuutag wuaAalunsasefin waznsdnanisanudaud
Basic theories in leadership; workforce diversity: management
and organizational behavior (individual, group and organization

levels) and its effect on people management in selection, training

3((3)-0-6)

6((4)-4-10)

6((4)-4-10)
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Tuga 3
801-218

Tuga 4
801-314

and development, separating and retaining employees; planning

for changes; team-building concepts; conflict management

1AIAINTTANITNISULATYE

(Module: Managing Finance and Accounting)
nsdanInIsinsasnistad nsanduemulunainnisdy we3adle
N19N19L3N d011TUN15IEY AN FNRNEsEndAN LB BTkA
HARALWNY N1TTAAMMLEINIINTSLEY NmINIINItE nstudin
ASINENY ﬂ’lﬁm'ﬁ’]zﬁﬁqsnisu ﬁug’muazn’n%’mﬁ’mun’mﬁu N9l
aUNITLY ﬂa%’ﬂﬁyugﬁum\im‘uﬁuﬂa\m\iﬁﬂi miﬁﬂﬁ'}\mﬂ‘szmmnu
AUNY WUNY Iﬂiﬂﬂ%ﬂaLﬁu"quLl,azmiriaﬁf':m\jmsl,ﬁu N13TANITLIY
dn walulagdinazudnnisunnanialiy unuinzaunsigduinig nns
JAN1AuNY N139An1391818 Aunu-Usuiu-iils n1suszynald
mmﬁﬂ’mn’mﬁuﬂ’mﬁqsﬁa

Financial markets operations; financial instruments; financial
institutions; relationship between risk and return; measuring
financial risk; accounting measures, records and reports;
transaction analysis; financial statements basics and preparation;
the use of financial statements corporate finance fundamentals;
capital budgeting; cost of capital; capital structure and financial
leverage; cash management; financial technologies and
innovations; role of managerial accounting; cost management;
revenue management; Cost-Volume-Profit; business applications

of financial knowledge

YAIIINTAAIARLLAIAM TN ANTTUENT

(Module: Predictive Marketing)

wnAANgAnsINgUsinA nsnaaRaauaziazaviia uwanasunig
dnn1sdaya uwanWasuiayagnAn n1s3tAsIzRIdeAIANIS 0l
wualdunianisnaingnAtgalna n1saanuuulszaunisalaaugnan
mM3dnnsdalden MasanisgnAnduiug

Consumer behavior concepts; digital marketing and tools: data
management platform, customer data platform; predictive

analytics: marketing trend, modern customers; customer

6((4)-4-10)

6((4)-4-10)
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801-318

801-319

experience design; reputation management; customer relationship
management

afAgInauaznIsIY

(Business Statistics and Research)
ANTNENNEIUTTAINUUIAANNFD R LTIN e uazni133danunis
il 1dasuluns@nunludaiunisalade uwrAnuarseidaudaneabia
nguAudiazidu d8fFanssauun inalianisuszuiaiAn N9
NAFaUANNFFIULALNISILAIITANITAAAEAIENISU T3 NALE
Aanfursnuadfivazailsntn mafianisiduiianisinaulafifl
UsedAndna n1saanuuunIsITeiiananInLaziBalIniasInganis
izqﬂmmuazﬁ%ﬁﬁmmw m‘si’miwﬁaga mﬁmmzﬁﬁaga‘[mﬂﬁ
MIAATIEANEDA nsafUsaanuainnsalunisldnisirnzduay
mM3faLGagsAafidAay

A combination of theoretical statistical and research concepts
with their practical implementation in real-life studies; statistical
concepts and methodologies; probability theories;

descriptive statistics; estimation techniques; hypothesis testing
and regression analysis with application of statistical and
spreadsheet software; research techniques for effective decision
making; qualitative and quantitative research design including
problem identification and definition, data collection, data
analysis using statistical analysis, discussion of findings ability to

apply critical business analysis and thinking

TATIURRINILUININGSAR

(Business Development Project)
Auidavduifaafunisdanislasanimndiu dunauiiugiud
sndulunisiusunardiiiugsin mudidgaanisiiaaudiila
AMNFUNUEIZHINTASIN suazidInuIEGenagndaagavAns
iw3auiianisdanisiidusslany Wnwenianada TaussInuas
AnuduussEnieyanaisndulunisdanisiasenislidnsadous
Fuanau lasunisanusinianazunidauainavdnslufiaviu
Introduction to all aspects of project management; basic steps
required to start and run a business; the importance of
understanding the relation between projects and the strategic

goals of the organization; provide guidance, useful management

3((3)-0-6)

6((3)-6-9)
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801-402

801-403

tools, the technical, cultural, and interpersonal skills necessary to
successfully manage projects from start to finish; collaboration

project and lesson-learned from local enterprises

AILFITUUASNYHRNEGINT

(Business Ethics and Laws)
wanaluludssuaangnungunsuasnidigd Laninada st
é’figig’m’mﬁqsﬁﬁ] Ltazﬂgﬁmﬂ&fﬁﬁmﬁu 9 fiviinading 1y NHriANe
nswddumuilauan ngrananndizadidnnsaiing ngrunausaanu Lag
nYRNIANIHAING

Introduction to the legal environment of business; understanding
of the principles of public law and civil law; the laws and
principles of business control; relevant business regulations in
business practices, for instance, intellectual law, e-commerce

law, labor law, and taxation law

ANAaRNAIRINagNiuasANNEANEUNINgINa

(Strategic Agility and Business Resilience)
ANuinlafunslasuulavaaaudnsuasianzdnduninuaunsad
sndulunisdanisieaunaznszuanunis ﬂiz‘l.l’luﬂ’]il,%iluéll,ﬁﬂiﬁ
mmiﬂmﬂmiaﬂumuﬂﬁﬂuLL‘IJa\i‘zIa\jmaﬂmﬁﬁﬁaajiaﬂﬁaﬂﬂﬂqiﬁ%
Inal 9 wazufumliiindunatafduniu uagninsusulgunuLag
WNULATEAANT ﬂ'wu’maqﬂﬁ(ﬁ’l‘n%’unizmumiﬁﬁﬂmjuuaza\iﬁﬂs
finanas

Understanding organizational changes and delve upon the
competencies required to manage both people and processes;
learning processes in order to be able to foresee market
changes, dive on new business opportunities, and be adaptive to
volatile market; looking for improvement of oneself, employees
and the organization; develop strategies for flexible process and

agile organizations

3((3)-0-6)

3((3)-0-6)
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812-315 n’m'lé'\mqmﬁan'mﬁﬂuLﬁaqsﬁqadﬂaﬁﬂizﬁﬂ‘ﬁmw 3((2)-2-5)
(English for Effective Business Writing)
finwenaidsudugelusiuuugsia laauiuddwiluusungsiauas
sUkuumfiiiuntens msidaudantiilsziande q msidauii
ussene nsdauideaiusneg nadaudeingay fnnsldesaanang
s3anaulvigniag Bnnisidauaanunalanausig 9 39891413
Usegu Tufindandnu d1aUszadunus wnwaugsia wazaglunaay
n1gsfa nanasliannimineanluuiunniagsiasiie q
Advanced writing skills of business style with the emphasis on
the vocabulary in business contexts and formal language
patterns; a variety of methods of paragraph development;
description, argument, and persuasion; effective uses of
punctuations; writing various types of correspondence, minutes
of meetings, memos, press release, business plans and summary
of business articles; using appropriate language and tone in

various business contexts
2) ngudrnawiziiuAu (Professional Foundation Courses)

801-106 AwSipusuFuUTANTIUMAgIRa 3((3)-0-6)
(Introduction to Business Innovation)
anudifasfiuifsafuuinnssunagsfa Anudunudseninegsiauay
UINNTIN ﬁugmmw%’wﬁﬁumaﬂmmﬂLLazmsﬁmms Tanaalunis
§510835AUTANITN HansENUasuImNsINAamNaIN1TalUng
LLﬂﬂﬁuﬂﬁﬂLﬂswgﬁ% UﬂUWﬂ“ﬂﬂﬂTﬂiﬂﬁ%ﬁ\m\jﬁﬂ‘sLLazﬂaqﬂﬂum‘s
#5104530 dauanazdanmsmiidununasvaunFuAImauinnsTy
Introduction to business innovation; relationship between
business and innovation; fundamentals of intellectual property
and its management; identification of opportunities for innovation;
innovation's impact on economic competitiveness; the role of
organizational structures and strategies in innovation; bringing
out innovation and creativity of people; overview of innovation in

product and service development and in operations management
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801-213

801-214

801-215

ANEaEUN9gIna
(Business Sustainability)

wWinlawamanaindszniszavainudutiy Janiseaulan gsnadiden

a

ANSuAngausaduanzasagAnsluwdzaunisaiugsiaidudiv
wuIAANYSAIAUALANANISLALIHE CG

Understand the three pillars of sustainability; global issues; green
business; corporate social responsibility in the sense of
sustainable business practice; concept of corporate governance

and CG code

MITANITNITUIUNITUIANTIY

(Innovative Process Management)

LLu%ﬁﬂﬂ%’mﬂ‘éiﬁ n‘sauumﬁmLLawé’nminszmumsLﬁmﬁu
WinNssu nsysannsszuunAlulall AUAAEIINATIA N19I1UHY
AIZH msaanLL'1_|1_|Ltaxﬁ’mmﬁjﬁw%miﬁaﬂui’mnsmﬁgnﬁuLﬂ'é"au
Taagld n3gifnw

Concept of creativity; general framework of innovation; innovation
culture; concepts and principles of the innovation process;
process integration with information system and creative idea;
process analysis for planning; innovation and technology; service
business design and development with process of user-driven

innovation; case studies

msdamssznineimusssy

(Intercultural Communication)
nguiuaunisiassseninadmusssuuaznistsegnildnisiaans
seniteyAna Mouuudentituasiiudasnivaaulailuaednsgsia
WA AN ladnBzaNIENeTRINEITN WaRNTINEUIINALAS
miﬂﬁé’uﬁuﬁ(ﬁ’uéﬁu TRUasINNNGUUIZINABN ) N15UFAUNUE
Ragaufifinnuunndiuluffandnussnd rudu wazaanuiu
FmusssuuuuuIungunazimusssualddudauuiuns nszuaunis
TAN13ANNTALETIN1eTRINETITHRATAMUN dANLAEN1e T uaTTH Y
U3UNa0vgIfa wuuFanugaiuianie eI yuNagLazAY
ilannuunnaeneTmuassuLiasasiumsildsuntasaaalan
Theory relating to intercultural communication and its application

in face-to-face and online communication with people in

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)
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801-216

international Business organizations; cultural identities and
interactions with others; consumer behavior; cultures around the
globe, examination of the interactions of values, beliefs,
traditions and identities with particular emphasis towards high
and low context cultures and how people see time differently;
approaches to cultural conflict and resolutions and culture shock
in Business context; the Iceberg Model of culture; perspectives
of lives and people and building capacity to adapt to a changing

world by exploring perceptual differences

anufidavdusugsiamnaluladasaumna

(Introduction to Business IT)
AuFuaziinuen1sliimalulafifdvaluaingsfia Fadeanuas
walulafiiadaud ngranauazasaassunanalulaifsna Tusunsy
ﬁ’lL‘%ﬁ)gﬂef’m%'umsﬂixﬂaum’ﬁ'w dlduaNaIIULarnIsaanLuY
Taffifouaziulas wwaldugasmaluladindvialuniagsia 1du Big
Data, Data Mining, Cognitive technology, Industry 4.0

Information technology concepts; Internet and its applications;
social media and mobile technology; business flowcharts; ethical
implications in information technology; the use of software
applications for business operations; technology trends analysis
for service businesses such as Big Data, Data Mining, Cognitive

technology, and Industry 4.0

3((2)-2-5)
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Tuga 5
801-315

801-316

‘zgﬂfimLﬂ%la\iﬁaui'mnswm\iqiﬁa

(Module: Business Innovation Tools)

M3AATEiayatuRugIU NTLUAUNMIAUNLAINS NTELIUNTAAY
Bn1sAauazadlatiia nszuaunIsEsaNdaya n133LtAINzH daya
FaNIINUIRALLBIYITUNE ATEINAINEINGIINTaYa A1TlTeIuNIg
Jinseidayalugsiaiaudilyni aieanulfiusaulunisudedy
AalAiAnyamLfin MIdansunanWasuiaya miaanuuugluuuLas
N139A219 N1saanuuudaUssan§unus Wy nsdudnwal 35la
TUamasuasusuny trfavfianazinafin n1sdavinuazaanuuy
ananwal lulds m‘saammmzuuﬁayjaLLaz%yumu ANsaan Uy
uinnssua31easss nsdszanaldiedauiiadumludunasiinuaia
fepuaaulau

Introduction to data analytic and applications; knowledge of
discovery process; data pre-processing; descriptive and
predictive analytics; data visualization; business data analytics
implementation; data management platform; designing themes
and layouts; designing advertisement materials such as logo,
video, poster and brochure; creating and maintaining web pages;
information system design; graphic and infographic design; user
interface design; search engine optimization techniques; social

media optimization

n13dan1svaaldguniu

(Supply Chain Management)

L Anuazia3aedaililunisuinisvaaldguniuiiaasuyariiiia
THAUFUALATUSNNT18953AY RaanaumstLuARldszynald 1ila
Wudnanimnienisudeiuaraugsiafidanndaadunisildaunlag
AANABINITZANEUTLAA FINDINITIANITZUINNITHARKALATEUIUNIS
133 Wianauduasmufiaun1saasgniliAnlssAnEniwgagn
The theoretical framework and tools employed in supply chain
management to raise business value; application of theory to
increase business competitiveness in response to changing

consumers’ demand and production and servicing process with

6((4)-4-10)

3((3)-0-6)
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801-317

801-404

the objective of meeting customers’ utmost expectations in the

most effective way

mMsdamsuaziasasasaumuegsia

(Business Communication and Negotiation)

inwen1siaans WnuuywsduRus Auaa1ANIvasuel ANNrNA
LATLNIAAAAINITLATINFATAININGING NAYNENITLATANEATDINY

o o

g3fa JULUUNISIATAFATANNINgINALALNTEUIUNMSUTHUNUE Lnud

o
o

ﬂﬂiLﬁ]iﬁ]WlﬁiﬂSﬂ\iﬂﬂ\iﬁqiﬁﬁ] ‘Wi]ﬁﬂ'ﬁillﬂ’]'iLﬁ]iﬁ]’]lﬁiﬂiﬂ\iﬂ’]\iﬁqiﬁﬁ] AU DU
N15L23214 830910302 LATN1IAANITANT ALY

Introduction to communication skills; interpersonal skills;
emotional intelligence; definition and concepts of business
negotiation; business negotiation strategies; business negotiation
models & human interaction paradigms; the business negotiation
game; business negotiation behaviors; business negotiation

phases; and conflict management

\ASHg A AR LAZTINRsTRINUSTINA

(International Business and Economics)
nanidausuifefuiAsegmansseninalssna nqudnisfuazainy
Uy sEnIglsesina wlau1an1sA1IENINUsEINA AanIIAILAE
@amsﬁ’mmﬁmm’i’hﬂﬂimﬂﬁ AA1ALIUATIANUIZINA dNTINLIAAAN
nagIRasErInlssmesing q AflAnnuunnsteneimussI dnvay
LLazﬂaglﬂﬁ"’da\flu%ﬁﬂﬁ’mmﬁ 5m51LLaﬂLﬂﬁﬂuLLaxmmﬁ’lﬁmr}iaﬁjﬁa
FEmsflilunisdnnisanudadlunainlan nagnalunisaanagsia
Tusinutsgina

Basic concept and theory in international economics,
international trade and specialization; international trade policy;
balance of trade and balance of payments; foreign exchange
market; the state of international business areas in the service
industry among multinationals; characteristics and strategies of
multinational companies; exchange rate and its importance to
business methods for managing risks in the world market;

strategies for international business expansion

3((3)-0-6)

3((3)-0-6)
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801-406 laswmuuinnssudniugsna

(Business Innovation Project)

A3 1AIIALATAANTAIANNAATAL ATEUIUNITTANITANAR
a519assAiaaduinngan dunauniafiuyaAuinnssuniautag
uynnssulunatauinisitawauniugusznaunis nsuszynald
wiRnTsian s ANk Enn W lEN1TlAUSNTT MABAIUNITITIRKULAY
ATAHUNITANNLHY AITATMUALHUYNLAN TINDIFARINTATINTS
wazn1sUsziiunalasanis

Creating and refining new ideas; administration process to
stipulate innovation from creativity, value added procedure or
how to transform innovation to business enterprise in service
sector; project planning and implementation; defining

contingency plan, monitoring and evaluating the project

ANIAIZILAanLES (Free Elective Courses)

801-219

801-220

AIWRIUIYATNATNUASAITUAINE

(Personality Development and Grooming)
waiurAuiluiaadnlugnainnssunisuinislaanisizauinig
wamaaannigntwintadfitfiuaina nsadreaauiulalunuiag
fifAuAfideuanuazusegula nsusennadiifiuntansuazgnanameae
slUenisusienansiiaiuyadnnmw

Development of the importance of professionalism in the service
industry by building the norm of body language, self-confidence,

positive attitude, self-motivation, formal dressing and grooming

inufifiaduidugsia

(Business Gamification)

FaulIRLATnanM NN ufiiLAfY HansENULATALTITNIERagIAa
wazdunu drudsznaugading suuuunalnaauny ndnn1saninend
Aaatasduiny nsaanuuudsldudangfnssunazsneda dunaunis
sanuuunudfiagu Anuitmanazlanisuaunisusegndldinud
\Afu MsiAeiRadniannisszandliinudiadu

Scope and concepts of gamification; business and social impact

challenges; game elements; mechanisms of gamification;

3((2)-2-5)

2((1)-2-3)

2((1)-2-3)
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801-221

801-407

801-408

psychological concepts relevant to gamification; behavioural
motivation and reward design; gamification design process;
challenges and opportunities of applying gamification; analysis of

gamification outcomes

massandednainiAiaudu
(Introduction to Scuba Diving)
namdavsulunissniin nisldgunsalsin nstlaududunae uas
giifinafiansaziiniulfluanziii Indiiisluaszuaslungia ms
ﬂnﬂﬁﬂ’ﬁnﬂsﬂszmﬁﬂuanamuﬁ
The basic of SCUBA diving, the use of diving equipments;
physical and chemical properties of seawater; protection an
accident that might occur while diving; diving practice in both

swimming pool and sea; field practice

MdaniAdmIuuinnIsuniugina

(Special Topics in Business Innovation)
FadafimmAaduuinnssunasinaluladfifeadadluuinnssuniy
g3fia

Special topics in Business innovation and technology

MIAATATENINUIEINA

(International Marketing)

AMMUEIA LATEAINLIAAANZDILUATHUNATRTANLAZNITAANA
3zrIUIEINA unuInnasulaungaaddy n1IRaNTUIRaNFUAILAY
panAdInSuTLazdaan n13TANISHARSMALAzNIsTUANLRaNS
duaanuazinda nrsAiruAsIAIEuAILazuSnIsTieluman
aaludszinAuaznatasglszina N13tEanNAIUNUIIRUY N9
AOLATUNITIIUNULALAIUAN NITALETLATNGUNI1IAT Taunuas
guassalunIsmaInsznItalssina

The importance of global dynamic trends and environment of
international marketing; roles and policies of government;
product and market selection for export and import; product
management and logistics for export and import; defining price

for inbound and outbound products and services; distribution

3((2)-2-5)

3((3)-0-6)

3((3)-0-6)
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801-416

801-417

channel selection and promotion strategy; FTA and trade blocs,

problems and current issues in international marketing

Tannaindmuessy

(Multi-cultural Discovery)
iirfulasenisuanildsuluaminandugainusauilanialasanisd
TAsupnuRurauaInAnMznITuSNIswaznIviauiiien Fuflssasiaan
faus 1 dUavi walaifiu 1 1iau

(munamg dnAnuniindinlasenmsegldussduduifiudydnud 6
(Good) P (PASS) ni3a F (FAIL))

Participating in an exchange program at a partnered university or
a program approved by the Faculty; the length of participation
ranges from at least 1 week to 1 month

(Remark: Students who enroll this course will get either G
(GOOD), P (PASS) or F (FAIL))

mauanilasuuas3auiunma

(International Awareness and Mobility)
iifulasenisuanildsuwluaminandugainusauilanialasanisd
TasupnuRurauanAnznIsuSNIswaznIviauiien Fufissasiaan
1NN 1 LAay welihu 3 Lhau

(munamg dnAnunidndinlasensegldussduduifiudydnud 6
(Good) P (PASS) ni3a F (FAIL))

Participating in an exchange program at a partnered university or
a program approved by the Faculty; the length of participation
ranges from more than 1 month to 3 months

(Remark: Students who enroll this course will get either
G (GOOD), P (PASS) or F (FAIL))

2(0-6-0)

3(0-9-0)
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812-211 AN é’anqmﬁamsﬁa #13113A13EANUSELINA 3((3)-0-6)
(English for International Trade Communication)
finwenaidsuiugelusiuuugsfalasduddwilundungsfauas
sunuunfiiiuntens msidaudantiidszianse 9 msidauii
ussene nsdauideaiusneg nadaudeinaay fnnsldesaanang
s3anaulvigndag Bnnisidauaanunalanausig 9 39891413
Useu Tufindananu d1aussadunus wnwaugsia wazaglunaay
n1gsfa nanasliannilminsanluuiunniagsiasiie q
Integrating listening, speaking, reading and writing skills for
international business communication; writing purchasing orders;
invoices and letters collecting payment; face-to-face
conversation; phone calls and email correspondence in
international transactions and shipping goods; cultural

awareness; protocol and sensitive issues in international trading

AuafnUfiRvd (Internship and Co-operation Education)

801-418 MILAIHNANAAANTN 1(0-3-0)

(Co-operative Education Preparation)

mMae3auAMuniaunauaniafinu Anuiiugiuuasnaialy

NNIFNATIU m’sﬂ’&umqﬂﬁnmwLl,axmi?%amﬂué’\mumiﬁ'}mu
WARANTEALEUS N15LEaUIeNIY Lazasaassnlumsufimeu

Co-operative education preparation; basic knowledge and

techniques in job application; personality development and
communication in workplace; presentation and report writing

techniques and work ethic

U1 22



801-419 anfiadnun 6(0-36-0)
(Co-operative Studies)
TETtaAUNau: 801-418 NsLA3ENENAIRNY
Waulesedzn: asdavldsunsuuu S
Prerequisite: 801-418 Co-operative Education Preparation
Condition: For students who have received an S score
N nieizinisuaz/miaindnadauniaduninouib
marluaaiudsznaunis nianureeuiiiieafaaniudu
U3n1993ia szAulfuBnrsniafiauwminduiian 1 aAn1sAnw
mufindngnafiinun uilitiaandt 16 dlans
Real work academically and/or professionally as a full time
staff member in the approved workplace in an area related to
Business Administration, operational trainee or in an

equivalent position for 1 semester but not less than 16 weeks

Tudadnanaimanaidsig  Unngaglidazasein feflanummnaewigiaimnu
St
1. nedTteAuFaunau (Prerequisite) ANNEIR sw"’a"m‘c’%\ﬂﬁa\muﬁﬂm’%ﬂmw%mwﬁa
q asfaganaunsidounasiiunisussiiunanisdauniwda naundafiazun
amnzdiauBaunedndy wadlumsdsefiunatiu azldsziuivla o Als
2. eirnfefuFaununay nanade nedndedamaiouGeunsizmils 9 asdiag
weasnsdaunaziiunsUssfiunanisdeusiwda nauntiifiasunammadauEay
Sru warlunsuszifiunativ axdaalaSuszauiullsinga D via 1§dudnuwal G
#3a P 3a S
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J 4 ° @
FngEaanstlszanangns

nangnsusmagsnatadin a1a13rnsdamauinnssuniegsia

M amdnd L1 aagunu
L] wangmsuni M wangmsurunma L] wdngmsnundungw
L] wangmslnad Wl oo, M nangmsusuilge w.a. 2565

1. Asst. Prof. Dr. llian Bontchev Assenov, Ph.D. (Economics), Osaka University, Japan,

2547

o

2. 21NFEINNAGI WIAURN m_fr, M.Sc. (Tourism Planning and Development), University of
Surrey, U.K., 2545

3. frauans1a13d As.nquel FWLasna, Ph.D. (Hospitality and Tourism), Taylor's

University, Malaysia, 2567
4. pydeda AIMUAL, .. (M3Tan19aulaTaRNg), gWIaunIalunI3Inenan, 2560

5. Dr. Mohsin Raza, Ph.D. (Business Management: Marketing), Universiti Utara Malaysia,
Malaysia, 2563
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HagwianIsieuiseAunangns (PLOs) nagnd/Ainsaau nagnd/Aimsdauasnisusziiuma

Program Learning Outcomes: PLOs, Teaching Strategy/Methods, Measurement and Evaluation Strategies

nangmsuinisgInatadn daadznsdanisuinnssuniagsnag

Business Innovation Management Programme for Student ID 65 onward

NANTIIEUS

(Program Learning Outcomes: PLOs)

nagNEN1saaN

(Teaching Strategy/Methods)

4 a
nagnan1Tussiiu

(Measurement and Evaluation Strategies)

PLO 1 dszgnalianuiuasinuesiuuimsgsia
Wadarunulidanadasuassavulanddiu
aounsalilaguiuls

(Apply the business in the current situation for

making a proper business plan)

usstnanguiiieadaluseizinis
U353

Lecture related theory in business
management course.
naAUNIIAUANNNIRANWI2AY
gafafiszaumnudSaunas
anwadlunisdsznaugsia

Take lessons from the case studies of
successful and failed in business.
FanszuaunTSaunIsaaufifn
finwgn1sAnTiolusEAuYyARALAS
naN

q

Organize teaching and learning

nagaunanniIsuazngellaanislddagauia
AATzALaz Uszans

Test principles and theories by using
analytical and applied exams.
UsztHUNANNINBIIULAZAINTINNITITAUMNS
gaufidatunsluiauidauuacuantianiieu
Evaluate results from reports and teaching
and learning activities organized both in the
classroom and outside the classroom.
Usziiunaannsiudi lfsusnaunane
Evaluate the results of the assigned work.
Usziliunanulaagussnaunis

MIBELTLIAYAINTU ] TINTINANITANEIY
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NANIILIEU nagnansaaw nagnansUssiiv

processes that practice muuaﬂamu‘ﬁ
thinking skills both in the individual and Assess by entrepreneurs
the group levels. or experts, including the results of field trips.

4. dananssulAdnAnuilanala
uanildsuBauiiunnuiuay
ﬂiza‘l_lmiaimﬂ@l,%'mmnvj
Tugsfamuse 9 99089N133R N13ANN
L"Zmuuim’m’lsﬁ'umi
i Aren1sdfusuuase Ay
Husznaunis niaadlaseanusiuiy
Husznaunns
Organize activities for students to have
the opportunity of exchange knowledge
from expert ‘s experience in various
business areas, including work
integrated learning by working together
with entrepreneurs or creating projects

with entrepreneurs.
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NANTIIEUS

nagNEN1saaN

4 a
nagnan1Tussiiu

PLO 2 @3 uimnssunssuIumsinalanmuinag
wnilymgsiala
(Create process innovation to develop and

solve business problems)

SaRanssunsSaunIsaaufiiu
nsruauMshn fllalanalidnanunls
AUAIIIANNIIReNslEnAlulad
ATHUNARALUIANTIN LiauAileynn
WU AIRAINUUIAATAN

Organize teaching and learning
activities that emphasize the thinking
process that gives students the
opportunity to seek the knowledge by
using information technology and
innovation to solve problems, develop
or create new ideas.
dnuszaunisainisisauslunisvineu
sfuiufiunazsimnuiugau nsemin
fansidsuuian ADIANIWLATHEND WAL
Fopu Masuulasadannisy uay
Wasuwilasagnaaniial fensduLaia
iNke ATREUINARATIRN

Provide a learning experience of

working together as a team and

Usziinanfianssunisdaunisaauiisaly
Anuzay 1y nalla inaluladigisaumnd
WAlANEER wazuAauiRnssNfililunis
ﬁ'll,auawamul,ﬂuna:u

Assess by teaching and learning activities
that organized in the classroom, such as
information technology techniques, statistical
techniques and innovative concepts used in
group presentations.
ﬂsmﬁuiﬂﬂQLﬁlmmmﬂummﬁu q Liausnty
vaalAsenu Fuuu wazmslifadaude
AATEALazUszyne

Assess by experts in the field, classmates,
projects, or assignments, and the use of

analytical and applied exams.
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NANTIIEUS

nagNEN1saaN

4 a
nagnan1Tussiiu

collaborating with others, and aware of
economic and social change rapidly
and dynamically to support lifelong

learning skills.

PLO 3 dszgnelfinaluladlunmsdanisgsialu

gARINAlA

(Apply technology for business management in

the digital age)

5ﬂﬂ’1§L‘%ﬂuﬂ’1‘§ﬁﬂu‘ﬁlLﬁuﬂ’]iﬂiZU’J‘NHﬂiﬁﬂ
FILATIZH NNSANIUKY LLazmiLLﬁﬂzymﬁ
dudau

Teaching and learning management that
emphasizes analytical thinking, planning
and solving complex problems.
JaUszauNIIainISIsEUiAaENIg
oamum‘%’auﬂa\jﬂfnﬁqsﬁaﬁﬂszau
ANnuduSanazanalunisg
Usznaugsnandanadivsely

Fuieu

Provide a learning experience with
taking lessons from experienced
businessmen

both succeed and fail in business by

U2 AUNAINT B/ LN/ TAsIns/Fuanm
HAN1TILATIER ANNSEIANEN

Evaluate results from reports/plans/projects/
assignments/analysis results from the case
study.

m‘s‘tﬁhLauamamuﬁ\jlﬁmuaznéu

Individual and group presentations.
Usziliuannngfingsuaaayiseu
nsldmauiasns senin1ssnfanssHNsEEY
mssaumelufuidey wazaanlu@nwnizuan
Evaluate by students’ behavior, interaction
during the teaching and learning activities in
the class and field trip.
Usziinanusufinrauluniing

AlpsuNaurue
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NANTIIEUS

nagNEN1saaN

4 a
nagnan1Tussiiu

discussion in class.
FnRanssunguaidnisrinaunay
fmnuiuiingausannu

Organize group activities with

shared responsibility.
viusuduiiungy nisiduanngnngy
iatlnmaiiugin anusuingausadumy
U UssinAzf

Work as a group to practice leadership

in social responsibility for society and

public nation.

Assess by the assigned responsibility.

PLO 4 #ass 103216 asaussnineimuesinsag
M neuazaimnainalaatitgnsiavuaziaiay
(Communicate and negotiate between cultures
in Thai and international languages

accurately and clearly)

FnnszuINMIBEUNIFauiiEn
finwen1saaas nsasTiay ANAR N3
afUnangutas n1svinsdlAn N3
ULHUANAIY

Organize teaching and learning
processes that practice
communication skills, ideas reflection,

small group discussions, case study,

1U52L09INAANTTUNITHTEUNTHUND A LT U

SeY

Evaluate by the teaching and learning

activities organized in the classroom.
Usziiunaannnisaautnidan
Assess by the oral examination.

Usziliuanngfingsuaaayiseu

ANSTARMAUFAET SETHININITIANANTINANSISEU
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NANTIIEUS

nagNEN1saaN

4 a
nagnan1Tussiiu

and presentation.
wWiunsisaunisaauiivily Active Learning
Hnvinuenisile wa a1y ey

Emphasis on active learning that
practice listening, speaking, reading
and writing skills.
FnRanssunguaidinisrinaunay
fianusufingausaudu iiaiinansifiugin
nsuluaungnnay saudunisiaswluans
LazmssuilumnuAaiugaulunis
UfiAIuIINAU

Organize group activities with work and
shared responsibility to practice
leadership group membership including
respect for rights and listening to other

people's opinions in group working.

madautanaluduideu uazaanlufnumgau
wananudl Tasdnsussfiunanunud l§5u
daunrNg

Evaluate by students’ behavior, interaction
during the teaching and learning activities in
the class and field trip by assigned

performance evaluation.

PLO 5 UJURAUAINNANNY VNI NANAILETIN

ua

fidmanansas TaataussTaniuaniiauuyud

vHufeninia

UgnilulvidnAnwdssiiavive Taaiy
AN5LANSaUlARSIRaLIa wazadaIunaly

SEALLIANNIAIRUA

U52LAWAINAITATIFALIAN2AIUN AN TWAT5LAN
BEUW NTENUN LASUNAURUIY AI5LATSIN

Aanssy
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NANTIIEUS

nagNEN1saaN

4 a
nagnan1Tussiiu

(Act in accordance with the law, ethics and
public mind by taking the benefit of mankind
as the first priority)

Cultivate students discipline by
emphasize on students' punctuality
from class attendance and assignment
submission.
p1nstifaausanunaniilanmdunmssy
2385970 ANUSURAZAUFDAULDILAS
fuAnlusznInan1sdanIsaaunsday 1ag
ANFA22E1NANNFNIUNTAIAZE NIFa
winluBas 95581UTINNINITINITRALNIS
YU

Lecturers conduct morality, ethics, self-
responsibility and society contents in
teaching and learning management by
giving examples from real situations,
case studies, emphasized on academic

and work ethics.

Assess by students' punctuality from class
attendance, assignment submission and
activities participation.
Uszfiungfnssuniadau Amnusuiazgaulunis
SaunthaflF5u uaunung n1siingiusi
Aanssusing 9 Tandenisvieusinfugay uaz
il Fduiudsauiugau

Evaluate learning behavior, learning
responsibility, activities participation

including co-working and interaction.
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