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MIUHIIEINTINNAANANGAS 131 wWiIEde
1. vananednanyny 24 Hieha
GE1 WA MIFOMS 4 Wihgha
417-100G1 M10Inguile-na 2((2)-0-4)
English Listening and Speaking
417-101G1 MBIBINOHOIU-VEU 2((2)-0-4)
English Reading and Writing
GE2 MINAUINNNAA 4 Wihgha
- MIAAITINTINZUAZANAY 2 viuaehn
117201G2A  msldm$wennsasaumeitentssadulalumsasny 2((2)-0-4)
Information Use for Investment Decisions
746-101G2A  MInaBInsIngedumynan (isuaodalmans) 2((2)-0-4)
Smart Logical Thinking
746-102G2A  Adi Aa Aa (@mSumeInemans) 2(2)-0-4)
Think Thought Math
- MIfAAEaIZUY 2 Hiehn
117-101G2B  misAauazmsaaaula 2((2)-0-4)
Thinking and Decision Making
437-101G2B  Anet1anded iihliedenain 2((2)-0-4)
Smart Thought, Clever Understanding
117-102G2B MW@z UUAA 2((2)-0-4)
Thinking Systems Development
GE3 msfasuudiszneums 2 Hivehe
117-202G3 Aallsznauns 2((2)-0-4)
Entrepreneurial Thinking
763-101G3  AAuuUamInew 2((2)-0-4)
Think Like Start-up
GE 4 Mm3lEmalulagadna 2 viaehn
117-203G4 ma luTaguaznsaumaludinuaina 2((2)-0-4)
Technology and Information in Digital Society
870-101G4 m'i?'ramﬂuqﬂﬁﬁﬁ’aaénwmﬁmﬁui 2((2)-0-4)
Active Citizen Communication in Digital Age
GE5 qUAIZTIATIN (SDG 3) 2 wihgha
711-103G5 ANYAUHIFIN 2((2)-0-4)
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GE 7
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993-101G5 maniszasfouaziamsnnuszoaalogidyaiiuiihu
Anti-Aging and Stress Management with Folk Wisdom Medicine
117-103G5  quiiiemansifiequanzesnsu
Aesthetics for Holistic Well-being
264-101G5 MINAUANIN NN IAY
Human Potential Development
910-101G5 Aatls Tugmau
Art Community
SamBITaZIaEMINAGNTE s (SDG124510) 2 vivEha

o o ¢ & 7 A o a4 a
117-104G6 u’JG‘lﬂiﬂJﬁQﬂﬂJLLa%ﬂiziﬂ“ﬂumﬂuuu‘ﬂfJLWE]ﬂﬁW@JJ‘LJ”I‘VIENEJ‘L!

Social Innovation and Human Benefits for Sustainable Development

117-105G6 MINeNNgBuRU vy IR HgRINeIies

Sustainable Development and Sufficient Economy Philosophy
117-106G6 anudunadiowazinamnya

Citizenship and Public Consciousness

I A

196-101G6 ANulunailiog

Citizenship
msUSumlvinnunalinsveslan (SDG 6 7 13 14 15) 2 viveda

o Y Y Y L4
117-107G7 wadavesanmadonnums lase Towl
4
AUNUFTIUNTNOINTTITUIA

Environmental Dynamics and Natural Resource base Utilization

117-108G7 neslandunadou
Oren World Exploration
724-104G7 imezfanszuainesans aialny

Current Issues in Modern Science
724-105G7 MIU3 I eNNeMINAUI NG
Green Consumptions for Sustainable Development
o 9 A o Ada
724-106G7 mmnimaﬂTaniauLwamiwwumﬂwu

Fighting Climate Change with Innovation for SDGs
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3183¥UadN ulﬂ»l‘l—!@)ﬂﬂ]'l

aRu@enmumn
411-102G8 Mu11no gen Z gen ed
Thai gen Z gen Ed
412-103G8 uenlt) il
Happy Chinese
413-104G8 MY WAYToUTOU

Malay Language to ASEAN

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)
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6 iHIUNA
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2((2)-0-4)

2((2)-0-4)

2((2)-0-4)



415-105G8

416-106G8

417-107G8

418-108G8

419-109G8

117-111G8

117-112G8

A
-laon

117-113G8

117-114G8

117-115G8

117-116G8

117-117G8

125-131G8

125-162G8

125-163G8

196-161G8

437-161G8

418-172G8

Heelnznlzsenlese
Nihongo Pera Pera
duneeas T aszgginiva
Annyeonghaseyyo - Hello Korea
gangunieuuIn
English Plus+
s < 4
V9¥5 a1 Wieas
Bonjour la France
24
NAMU MA
Guten Tag
mswainszae Ineszauumineas
Development of Thai Language Skills for University Student
laen laen

Hayya Hayya

a Y I v
ﬂull"]fﬂ!,ﬁﬂ“ﬂ RUIVUINUDD
Living Life from the Inside Out
FUNNITMYLAZIN
Healthy Body and Mind
aa dld
FIOANA
Happy Life
s3sunathiaiemsnangung
Natural Therapy for Improving Well-being
ANuFNITUT Iz e IafuaNuMe
Relationship between Life and Death
nuiausisuaieassn
Creative Cultural Capital
Waonssuaduasss
Creative Craft

@ d a
wirassdgiyan
Miracle of Wisdom

I A Y o Ad A

ﬂ']il’]J’L!‘WE‘]LllfN"’llﬂﬁﬁu%uiaﬂﬂﬂﬂ?ﬁwml‘l']ﬂﬂﬂﬂu
Glocal Citizen and SDGs Awareness
AihusemaanuANuSURATO UAB AN
Leadership for Future and Social Responsibility
azqoy 131l

Europe Discovery

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)
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2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)



418-173G8 Tanuwdew aualsy 2((2)-0-4)
World Changing and Dynamic of Smart People
747-121G8  Veuinnzuzduay 2((2)-0-4)
Facts and Figures
74613268 tudilszneuniseonlard 2((2)-0-4)
Build an Online Entrepreneurship
724-153G8 SERRIE AR RN 2((2)-0-4)
Natural Therapy
871-131G8 msdansginvnanaauelnl 2((2)-0-4)
Modern Digital Business Management
870-142G8 ADUINUAASIOINDS LAz dualouIsDS 2((2)-0-4)
Content Creator and Influencer
993-151G8 MITAMIANUAITEA 2((2)-0-4)
Stress Management
269-121G8 3§ Jmiu 2((2)-0-4)
Values of the Wise and Deliberation
281-152G8 mmaﬂﬁﬁammﬁaqmmw 2((2)-0-4)
Exercise for Health
437-150G8 AU5N 2((2)-0-4)
Love
2. KNI AN 101 wedna
2.1 DTG 3 vivehe
872-100 Snemsaeds 3((3)-0-6)
Communication Sciences
2.2 NEMIT 98  WHIEA
-D9AY 68 wHwhn
873-111 ms@eunmiruitemsesnuu 3((2)-2-5)
Drawing for Design
873-112 pedsznovdailuaznquid 3((2)-2-5)
Art Composition and Color Theory
873-113 ABNNUABS NI TN 3((2)-2-5)
Computer Graphics
873-210 mmé’mqmﬁammammuéa 2((2)-0-4)
English for Media Design
873-211 MIVDAUVULUALMTIAAIONYT 3((2)-2-5)

Design and Typography



873-212

873-213

873-214

873-215

873-216

873-217

873-218

873-311

873-312

873-313

873-314

873-315

873-316

873-317

873-411

873-412

A
-laon

873-221

873-222

“Ll'ilﬁﬂﬁﬁllﬂ’J'liJf’Q‘lﬂﬁ%}Nﬁ'iiﬁ’lmgﬂ1ﬂ€i'ﬂ?‘i®ﬁ
Creativity and Storytelling Innovation
WAM LAz U IANTTUNITOONIUUL
Development and Design Innovation
msHAaAeATITaIT DA

Introduction to Digital Media Production
ﬂﬁil]vﬂﬂ'li‘ljiﬁi]ﬂ1i@@ﬂllﬂﬂ

Design Business Management
myoonuuTinazAeiuieouTar]
Print and Online Publication Design
mseenuuuNadtneT Idnew

Interactive Multimedia Design

wetlNTY 2 4@

2D Animation

mmammﬂmvw

Advertisement Design
duuuduuianisunsoaniuy

Seminar in Design Innovation
msasuuuiiaes 3 4a

3D Computer Modeling
wyjj”cmuﬁ3ﬁmmggﬁﬂmﬂpﬁ’aaﬁmﬁamiaammu
Multiculturalism and Local Wisdom for Design
ﬂWii’]'f]ﬂL!“]J‘]Jﬁ%?ﬁﬁiiﬁuiﬁﬂiiﬂﬂTSBBﬂ!LUUéﬂ
Innovative Media Design

AT ONANNIANHN

Preparation for Cooperative Education
wieuAainus

Preparation for Media Design Thesis
Aoiinug

Media Design Thesis

annadne

Cooperative Education

mi@ammmﬁamﬁaammu
Sketching for Design
ﬂ'liL?lEluﬂ']W‘]JigﬂﬂU

Illustration

3((3)-0-6)

3((3)-0-6)

3((2)-2-5)

3((2)-2-5)

3((2)-2-5)

3((2)-2-5)

3((2)-2-5)

3((2)-2-5)

3((3)-0-6)

3((2)-2-5)

3((2)-2-5)

4((1)-6-5)

1((0)-2-1)

3((3)-0-6)

7((0)-21-0)

6((0)-36-0)
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30 HiHEnNA

3((2)-2-5)

3((2)-2-5)



873-223

873-224

873-225

873-226

873-227

873-228

873-229

873-321

873-322

873-323

873-324

873-325

873-326

873-327

873-328

873-329

873-421

873-422

873-423

ﬂ']ifi']Elﬂ1WLﬁf)ﬂ']ﬁﬂﬂﬂLl’]ﬂJ
Photography for Design
miﬁ'ﬂﬁaé”ﬂm%uqq
Advanced Typography
ma‘fauuazm%@uém
Cartoon and Comics
ﬂ?iﬂﬂﬂllﬂﬂlﬁ@‘yﬂ%u

Design for Community
MIOBNLLLUTTIA U
Packaging Design
ﬂ'lﬁﬂl'lﬂﬂ1WL!,a$ﬂ']§§)ﬂLlﬁQ
Photography and Lighting
NI1IVDNLUUVAINAY

Pattern Design

MWL

Printing
mseenuuunsilnndenn
Motion Graphics
miaammmﬁmmmwaum{
Film Production Design
mMIvenUULsAdNYal
Identity Design

HatINYY 3 UA

3D Animation
mItamsmmansalaum
Visual Merchandising
mssenuuunsilndaaden

Environmental Graphic Design

ﬂ”IiEl’t‘)ﬂLl‘]JU{I}E]yjﬁﬂWWﬁﬁﬁum?fﬂﬁﬂﬂ

Information Graphics
NTOONLUVUNTTANS
Display and Exhibition Design

msoonuuumaluladiaiioussa

Virtual Reality Technology Design

f‘ﬂiﬁl’t‘)ﬂlm‘llLﬂﬂinLﬂ%ﬁl’JL%ﬂﬂJﬂigﬁ1u

Game and Interface Design
mm@mmua&in&ﬁﬁu

Sustainable Design

3((2)-2-5)

3((2)-2-5)

3((2)-2-5)

3((2)-2-5)

3((2)-2-5)

3((1)-4-4)

3((2)-2-5)

3((2)-2-5)

3((2)-2-5)

3((2)-2-5)

3((2)-2-5)

3((2)-2-5)

3((2)-2-5)

3((2)-2-5)

3((2)-2-5)

3((2)-2-5)

3((2)-2-5)

3((2)-2-5)
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873-001 ‘]gﬂ’J‘Iﬂﬂiﬁ\lﬂlﬁﬁ]ﬂﬁ@@ﬂll‘ﬂﬂﬂiii}ﬁmcﬁ 9((6)-6-15)
Module: Graphic for Packaging Design
873-002 AWM IOBNUUVIAZHANTOATNA 9((6)-6-15)
Module: Digital Media Design and Production
a A a vy v " a
3. KNI A NLa 3 "luueﬂm] 6 HUIWNN
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= 2
MANIIANEIN 1

Sninuiy

417-100G1  ,y18anguile-ya
English Listening and Speaking

746-101G2A  mInaleasInzetumanain (fviumedalmans)
Smart Logical Thinking

A aa o ' A A4y
870-101G4 miﬁﬁ]mﬂuqﬂﬂimaaEJNW’dmmiﬂui

Active Citizen Communication in Digital Age
117-103G5  gunsernaniiiogun1iyedss
Aesthetics for Holistic Well-being

117-105G6  mananRggunul s uasvgnanetiios

Sustainable Development and Sufficient Economy Philosophy

Inanuiniliiaen GE 8

o X

INUG AU

872-100 Inemsaeans
Communication Sciences

a U U

A1

873-111 MIAGUMNI 1NN TDBALULY
Drawing for Design

U

(nguq -1

MUK

a wva =< 14

UA — ANHINIBAUIBI)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

3((3)-0-6)

3((2)-2-5)
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MAMSANEIN 2 NIUKHIHA

a wa =g YV

(g3 - URUA - fAnmdrgauea)

Smianuitalyl
417-101G1 MBIBINGHOIU-1VIU 2((2)-0-4)
English Reading and Writing
117-101G2B msaaazmsaaaula 2((2)-0-4)
Thinking and Decision Making
117-202G3  fAallsznoums 2((2)-0-4)
Entrepreneurial Thinking
724-106G7 wianssuanlandeuiiomaianniisetu 2((2)-0-4)
Fighting Climate Change with Innovation for SDGs
Imanniialliden GE 8 4
I 119A
873-112 padsznoudailuaznguid 3((2)-2-5)
Art Composition and Color Theory
873-113 ARSI TN 3((2)-2-5)
Computer Graphics
ERLY 18
HINENTIR
- iindAnuitinamsBeunmnsangquiiniunamiiitmun Widdndenssuiivalaonazyie
URIINNAY
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= a
MAMIANDEIN 1

A
873-210 ﬂ1]&|1€ﬁﬂqylﬁﬂﬂ1iﬂﬂﬂ££ﬂﬂﬁﬂ
English for Media Design
873-211 MIBBAUVVUALATIAAIONYT
Design and Typography
873-212 Ll'j)ﬁlﬂiihﬂ’J']lIﬁﬂﬁ%}']\iﬁﬁﬁ?{!,m$ﬂ'ﬁm"]éﬂﬂ
Creativity and Storytelling Innovation
873-213 WALMIUAZUIANTTUNTODALIUL
Development and Design Innovation
873-214 msnandeAaip Y
Introduction to Digital Media Production
Iy uden
I
MAMSANINT 2
Jieny
873-215 ﬂﬁ%ﬂﬂﬁﬁiﬁﬁ]ﬂﬁ@@mmﬂ
Design Business Management
873-216 msvenuuuAsINas Fafinioow lay
Print and Online Publication Design
873-217 mseonuUUNaATIReF Idno
Interactive Multimedia Design
873-218 HOUITY 2 UA
2D Animation
I uden
U

TR P Al

a wAa =< 14

(g3 - URUA - Anmatanueq)

2((2)-0-4)

3((2)-2-5)

3((3)-0-6)

3((3)-0-6)

3((2)-2-5)
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uIunUEHA

wa K

= a Y
(N4 - ‘].l{]‘]JVI — AINEIAIBAUIDY)

3((2)-2-5)

3((2)-2-5)

3((2)-2-5)

3((2)-2-5)
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MANIIANEIN 1

a WU W
IPI1UNAD

873-311

873-312

873-313

a =
I¥naon

a A =
Ivnania3

= =
MANIANEIN 2

a U W
IPIUNAY

873-314

873-315

873-316

873-317

a A
I¥an

a A =
IPUaDNIAT

a wva

uIUNUEHA

=] 14

(g3 - URUA - Anmatanuea)

MseonuUL Tayu
Advertisement Design
FunuIuUIAnIsUMs0e LU
Seminar in Design Innovation
mMsaauuusiand 3 Ua

3D Computer Modeling

33U

(g3 - Uia

wyausssunazgidyaniesduiionsoonuuy
Multiculturalism and Local Wisdom for Design
¢ o 4

ﬂ15@@ﬂllﬂﬂﬁ%}1ﬂﬁﬁiﬂu3@]ﬂﬁ§Mﬂ1§ﬂﬂﬂllﬂu’ﬁﬂ
Innovative Media Design

) a K
RTYUTVNIANEN
Preparation for Cooperative Education

= a a J
wIsnAainug

Preparation for Media Design Thesis

U

3((2)-2-5)

3((3)-0-6)

3((2)-2-5)
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=® 4
— ANHINIIAULDY)

3((2)-2-5)

4((D-6-5)

1((0)-2-1)

3((3)-0-6)

20
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MANIIANEIN 1 VIHIUTUIYNA

a wAa =< 14

(g3 - URUA - Anmatanuea)

10901
873-411 Aalinug 7((0)-21-0)
Media Design Thesis

a A
W aen 6

59U 13

= q‘ o ) a
MAMSANEIN 2 MIUHUENA
= a wAa =g Y
(ngu4) - ﬂg]m — ANHINIAULDI)
10901
a =

873-412 ANNIANYN 6((0)-36-0)

Cooperative Education

ERLY 6



MeBLNE18IB

nangasfalmansiudia munInuianssumseeniuude

nIMAnEN

GE 1 myazmsaeas

417-100G1

417-101G1

Mmyvanguila-ya 2((2)-0-4)
English Listening and Speaking
d‘ U o o =) d‘ v aa o w
ﬂ1§ﬁ\1lWﬂﬁ]U1%ﬂﬁ]1Nﬁ1ﬂﬂJﬂlm&’i']ﬂa%!ﬂﬂﬂsllﬁ)\niﬁ)\i miﬁummmmmﬂqﬂu%mﬂimnu n13
A 9 I o
mﬂm'llﬁﬁ]ﬂﬂ']ﬂclﬁﬁﬂ']uﬂ'lﬁmﬂﬂ1ﬂuﬂ
Practice of listening for main ideas and details; English conversation in daily life; storytelling in

context

MHVINYHO -V 2((2)-0-4)
English Reading and Writing
o 9 w a A A = A A Yo o o
ﬂﬁﬁﬂ"ﬂﬂcli]ﬂ’ﬂll’ﬁTﬂﬂJLLaZiTﬂa%L@ﬂﬂﬂlﬂﬁﬁﬁﬂ@Tu msvlﬂagﬂmm%mawmu ﬂﬁi‘]ﬁﬂWﬁ‘W“ﬂ
o 1 = [
Ll,ﬁ$ll’JEﬂﬂ‘iilﬂuﬂTi@WuLLﬁSﬂﬁﬁlﬂuﬂWHTt‘Nﬂf]‘H

Practice of finding the main idea and details of a text; making a summary of a text; vocabulary and

grammar in reading and writing English texts

GE 2 MsHananuna

MISAATINTINTHAZAIAY

117-201G2A

746-101G2A

ms‘l%"n%'wsnnimmummﬁamsﬁﬂﬁﬂﬂumsm"qu 2((2)-0-4)
Information Use for Investment Decisions

AnudAy MIdnTed uazms“l%’mﬁﬁummﬁamsﬁﬂﬁuiiﬂumﬁamu HAABLLNY AT
Wc‘fﬂmﬁﬁugm“lumsamuu@'azﬂizmﬂ uazmsammumiﬁmmmﬁﬁumﬁadmﬂmzuu
Importance, analysis and use of information for investment decisions; returns, risks, and fundamental

principles in various types of investment; systematic financial planning

a_ A o (Y] a d
MsAaBInssnzedanyRma (Musumefalman’) 2((2)-0-4)

Smart Logical Thinking

s X 9 ¥

@ Y a a 14 Y o
nanmsuilyrimeadamansiiiosdy anugnuaadamaaslunisun landdyrilu
aa o w Y a I4 4' @ aa
"15’39'11133%1’31! mmgmaﬂmmmﬁmmawmmﬂmmwmm
Basic principles of mathematical problem solving; mathematical knowledge for solving everyday

problems; mathematical knowledge for improving the quality of life



746-102G2A

a a
NIIAANYIISUD

117-101G2B

437-101G2B

117-102G2B

Atin An A (SMSumednenaans) 2((2)-0-4)
Think Thought Math

aumsFaduivdaymluiiadseiriu sasrdnmhrudymludialdseiiiu sandiunazion
aznuiayrilusialszdriu myvsnmasnudyluaialszdiiu

Linear equations, progressive rates, ratios and percentages, and exponential numbers in the context of

everyday life

msnauazmInaaula 2((2)-0-4)
Thinking and Decision Making

WANNITUAZNTZUIUNTAAVOINYEE N1sAmFainassd nsimszideyauazinnas
assnmaasuazmslfimgra nszuaumsdadule nszuaumsuaaninnud msiszgnaly
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Principles and processes of thinking; creative thinking; data and information analysis; logic and
reasoning; decision making process, search of knowledge; application of thinking skills to
understanding changes in social and environmental systems as well as to solving everyday life

problems

Anednanagd 1lasganain 2((2)-0-4)
Smart Thought, Clever Understanding
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Rational thinking; conceptual thinking; analysis of opposing viewpoints; assessment of the situations

and changes of people’s worldview; application of rational thinking in daily life
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Thinking Systems Development
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Principles and types of thinking processes; analytical thinking tools; systems thinking application;

reasoning analysis; selection of appropriate analytical thinking tools for effective problem-solving or

application in professional contexts
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Entrepreneurial Thinking
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Entrepreneurial mindset: analysis of the environment associated with changes in economy and

society; entrepreneurial process planning; financial and investment planning; determining balanced

and sustainable business models

AauuUaMSNENW 2((2)-0-4)
Think Like Start-up
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Basic concepts of entrepreneurship; innovative thinking; basic tools for business development, ways
of doing business in a start-up; methods of starting a business; entrepreneurial personalities; basic

business plan writing skills; basic business ecosystem analysis skills; basic marketing skills; basic

business planning; storytelling presentation skills; prototype development project
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Technology and Information in Digital Society
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Tool selection; use of technology for information assessment; using information in daily life and at
work in a proper, legal, and ethical manner
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Active Citizen Communication in Digital Age
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Society and communication in digital era; information technology utilization in daily life and its

impacts; cyber safety; information disorder; fact-checking; media creation through mobile

applications; ethics and laws
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Life Balance
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The meaning of life and basic mental states; maintaining life balance, time management, exercise,

dietary habits, and caring for one's mental well-being for a healthy life
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Anti-Aging and Stress Management with Folk Wisdom Medicine
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The concept of anti-aging science and stress management according to folk wisdom; principles and

practice of anti-aging facial massage; self-massage for stress relief; Reiki energy healing; Qigong

exercises
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Aesthetics for Holistic Well-being
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Aesthetics of living; self-awareness; stress management; holistic health care; adaptation amid

diversity
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Human Potential Development
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Principles and concepts of self-awareness according to philosophy; religion and psychology; self-
analysis for the discovery of individual potential; analysis of life assets; meaningful life goals; stress

management; body and mind for self-care and personal improvement; positive change; adjustment;

holistic health planning in accordance with one's own context
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Art Community
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Art and local culture; inspirations, influences, concepts, and creative processes in art creation; design

of community art activities
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Social Innovation and Human Benefits for Sustainable Development
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Meaning, principles, concepts, and importance of social innovation in learning social phenomena;
application of social innovation knowledge to driving and creating activities for the sustainable
benefit of humanity
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Sustainable Development and Sufficient Economy Philosophy
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Meaning, principles, concepts and importance of sustainable development goals; Bio-Circular-Green
Economy Model; King Bhumibol’s the philosophy of sufficiency economy; analyzing and applying
principles and concepts at the personal, organizational, or community levels for sustainable

development
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Citizenship and Public Consciousness
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Concepts, principles, qualifications and importance of citizenship for sustainable development under
democratic principles at the community level; global and online society ( virtual society) ; law-
abidingness; social responsibility; social equality; serving others through the principles of sustainable

development
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Citizenship
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Concepts, principles, characteristics, and significance of citizenship in a democratic community,

global and virtual society; law-abidingness; social responsibility
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Environmental Dynamics and Natural Resource base Utilization
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Terrestrial ecosystems and biodiversity; environmental changes and their impact; a science-based
approach to sustainable use of natural resources and environmental protection; modern technology
innovations in natural and environmental conservation; morals and ethics in the use of natural

resources

nedlanauinasy 2((2)-0-4)
Oren World Exploration
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Four dimensions of the environment around us: resources, technology, pollution and socio-
economics; environmental change situations; problems and impact of changes in global dynamics
across various dimensions; environmentally sustainable city; sustainable tourism; geographical
indications; multicultural way of life in the
community; green dynamics; techniques and tools for environmental assessment; environmental

management for sustainable development; raising awareness of the dynamics of environmental

change; geo-social mapping
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Current Issues in Modern Science
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Situations of global environmental change related to current science; current issues on global
dynamics impacting humans, living organisms, society, and the environment at local, regional, and
international levels; adaptation to survive natural disasters; promoting awareness and cultivating
consciousness in alignment with global environmental changes in science, technology, innovation,
energy, and the environment; literacy of social and global change issues through modern science;
management of environmental problems using modern science to enhance the quality of life for
oneself and the public towards sustainable development
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Green Consumptions for Sustainable Development
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Situations of environmental change across four dimensions: natural resources, technology, pollution
and socio-economics; choosing environmentally friendly products; sustainable development;
awareness and consciousness in dealing with global environment changes; readiness and adaptation to
stay informed about global dynamics changes; global climate change; energy and water situations;
marine and terrestrial resources; case studies of local environmental issues for mitigating impacts on
individuals, communities, regions, and the global scale; creating a balanced life for sustainable
development based on a good quality of life
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Fighting Climate Change with Innovation for SDGs
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The environment around us; situations of global dynamics change and their impact; green innovation;
technology and innovations for mitigating global warming; sustainable development; choosing and
designing environmentally friendly products; creating added-value products from waste materials;
clean energy and its management; related laws and regulations; awareness and understanding of

environmental changes
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Language and communication skills: listening, speaking, reading and writing; applying language

skills in the context of intercultural communication
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Happy Chinese

= o Y = v o = dy 1 o ' =)
miNﬂwﬂyzmumimﬂumaﬂm%u uazmﬁﬁummwugmmuwﬂmmiﬁa WA I Lazivgy
aug ldumsiaSuadanganssunmuzanlumsdemsseniniansssy
Practice of writing Chinese characters; practice of communication in daily life through listening,

speaking, reading, and writing; appropriate behavior in intercultural communication
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Malay Language to ASEAN
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Basic listening, speaking, reading and writing skills in Malay; Rumi pronunciation, spelling, and

script; vocabulary and expressions for daily life topics; Malay social and cultural learning
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Nihongo Pera Pera
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Basic listening, speaking, reading and writing skills in Japanese; Japanese social and cultural learning
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Annyeonghaseyyo - Hello Korea
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Practice of listening, speaking, reading, and writing skills; practice of pronunciation; writing simple

sentences; daily life conversations in Korean; Korean social and cultural learning for communication
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English Plus+
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Effective use of English skills in communication; vocabulary and grammar in listening, speaking,

reading, and writing in context
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Communication in basic French on daily life topics and learning the culture of French speakers
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Communication in basic German on daily life topics and learning the culture of German speakers
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Development of Thai Language Skills for University Student
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Enhancement of language proficiency across the four communication skills: critical and aesthetic
listening and viewing, speaking in public, reading for comprehension, conclusion, translation,
interpretation and explanation, and writing compositions; Thai language usage with integration of

knowledge of culture
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Practice of listening, speaking, reading, and writing skills in Arabic for everyday communication;

practice of Arabic pronunciation; Arab social and cultural learning
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Living Life from the Inside Out
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Taking care of physical and mental well-being; value of life and humanity; self-awareness and
understanding others; cultivating a positive mindset; building social resilience; creating alignment
between one’ s inner self and actions, and interactions in the external world; embracing cultural

diversity, coexisting on the basis of ethics; cultural competency; conflict management and non-

violence for social coexistence
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Healthy Body and Mind
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Core concepts and theories of holistic health; physical and mental health assessment; stress
management; psychological self-care; emotional management; positive psychological capital

development; holistic self-care planning in personal contexts
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Happy Life
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Understanding emotions and stress; analyzing emotional states with effective management; physical,
mental, and social integrity; mindfulness and consciousness; planning and self-management for a

happy life; happiness in life; self-awareness; social literacy; understanding and respecting diversity;
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adaptation to social diversity
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Natural Therapy for Improving Well-being
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Understanding emotions and stress; analyzing emotional states with effective management; applying
natural principles and approaches to enhance well-being and healing; caring for body and mind

through natural therapy; living in balance with nature and the environment
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Relationship between Life and Death
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Relationship between life and death; importance of preparing for a good death; value and meaning of
life; emotions; stress and its management; planning for taking care of one’ s physical and mental
health
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Creative Cultural Capital
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Meaning of cultural capital; cultural capital concepts; cultural capital for entrepreneurs; applying

technology to cultural capital; cultural capital for sustainability
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Creative Craft
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Thinking and using basic skills for creating local handicrafts; producing creative works from basic

wisdom that leads to sustainable local wisdom
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Miracle of Wisdom
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Meaning, characteristics, and types of wisdom; principles and concepts of wisdom; awareness of the
value of local wisdom; application of local wisdom in daily life
mailunaiosvesgurulaniumsiannidem 2((2)-0-4)
Glocal Citizen and SDGs Awareness
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SDGs awareness in social context; collaboration for sustainable development; global citizenship and

awareness of global social changes
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Leadership for Future and Social Responsibility
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Concepts of sustainable development; principles of future leaders; the role of individuals in a

democratic society; self-awareness; discipline; peaceful coexistence and social responsibility;

voluntary community work; culture and the environment
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Europe Discovery
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Introduction to Europe: society, culture, economy, politics, and environment; changes in Europe's

overall environment and its natural surroundings
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World Changing and Dynamic of Smart People
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Concepts and principles of global ways of living; developing the next generation; sustainable

development management; natural resource and environmental conservation
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Facts and Figures
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Formulating questions and identifying issues from current situations; searching and gathering data;

managing data; analyzing data using basic statistics; summarizing findings and presenting data
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Build an Online Entrepreneurship
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Entrepreneurial mindset; startups; Business Model Canvas; Lean Canvas; importing goods;

accounting for entrepreneurs; tax calculation for entrepreneurs; selling products online; analysis and

planning for business development
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Natural Therapy
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Principles of natural therapy, forest therapy, sound therapy, yoga, herbs in daily life, and natural
products
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Modern Digital Business Management
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Business models and modern business management; digital technology-based business management;

digital technology application; modern consumer behavior patterns; social media marketing; online

business platforms and tools, practice of creating a digital business model; customer relationship

management; digital business laws and regulations
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Content Creator and Influencer
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Definition and concepts of content creators and influencers; analysis of current new media
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communication trends; communicating with target groups; application of digital technology to
content creation; basic storytelling techniques; basic media production techniques through various

platforms; online media channels; laws and ethics in digital technology utilization
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Stress Management

wRauasnguiaadoa Tasuaung nansenuvesanuiszsanazdamiguamiinan
AMAsea M3dszliunnuason N15UssluNNIBZNMTIANITANUATIA LUIAANITIANTS
ANUIATIA INMANANITHOUAAIANNIATIN ITNITIANITANUATEA HANFAUINUNITIANT
anuasea Mitizgnd 19Emssamsanunion luaniunsaiag

Concepts and theories of stress; factors related to stress; impact of stress and stress-related health
problems; stress screening; assessment of stress management skills; stress management concepts,
stress relief techniques; stress management strategies; religion and stress management; application of

stress management in various situations

3Aa M 2((2)-0-4)
Values of the Wise and Deliberation
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Advancement in science and technology; impact of science and technology on the way of life,

economy, society and environment; higher-order thinking techniques; scientific thinking processes;

guidelines for preventing and solving problems arising from the impact of science and technology
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Exercise for Health
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Exercise for physical, emotional, social and intellectual development; sports science for exercise and

health care; selecting suitable sports, exercises, and recreations for oneself

ANNIN 2((2)-0-4)
Love
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Concepts and theories of love; types of love; physical and mental behaviors that express friendly
love; faith and love; issues of disappointment and violence related to human feelings; identity

formation; adjusting identities to evolving contexts
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(Communication Sciences)
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Concepts of communication and integrated communication; landscape of communication and new
communication technologies; importance of news and information; types and forms of communication;

creativity in communication related to economic and social changes; impacts of communication on

individuals and society; integrated communication skills training

MIRVPUMNNN NN TORNUVY 3((2)-2-5)
(Drawing for Design)
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Theories, principles, methods, and practices of sketching; conducting structural transmission from

various shapes; shapes and the intensity of light and shadow; the distance from geometric shapes to

complex shapes of objects for application in design
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Art Composition and Color Theory
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Artistic Composition and Color Theory; balance and relationship of shape and unity; concept

development and presentation in the context of design
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Computer Graphics
@ 1 a ana a 14 a
HANNITANNLANANVDININNTINALVY 2 HA AT IHNLUD Nmes vaslauundsennuas

Auanyuy nsadmazanuasnImnsin Andfideenuuunaznaanasiulasldllsunsy



873-210

873-211

873-212

873-213

s v ~ & &
ﬂiZQﬂﬁ‘V]NﬂTHﬂTiﬂﬂﬂlLﬁJUﬂi1V\|ﬂ6\JuW‘H§1u
Principles of 2D graphic differences; vector and bitmap graphics; types and characteristics of creating

and decorating graphics; practice of design and production using basic graphic design applications
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English for Media Design
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English skills for design working; communication; listening; and speaking in the design profession;

research skills in English for design reference; enhancing long-life education; intellectual property
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Design and Typography
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Definition; evolution of Thai and Roman letterforms; types of letterforms; development; calligraphy

skills; letterforms design; typography and selection of letterforms in different media designs; explicit

meaning for creative design works
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Creativity and Storytelling Innovation
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Communication theory narration; design thinking process; analysis of social context and target

audience; the relationship between concept and content to create innovation, creativity, and storytelling

WM SUAZHIANTTHNTOONULIL 3((3)-0-6)
Development and Design Innovation
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Development and trend of design, integration of professional design knowledge; systematic analysis and

discussion of design process; moral, ethics and intellectual property in the design profession



873-214

873-215

873-216

873-217
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Introduction to Digital Media Production
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Introduction to theories of digital media production, filmmaking, scriptwriting, and storyboarding;

principles and processes of film, video, audio, and multimedia productions; application programs for

digital media production; disseminate digital media through different channels
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Design Business Management
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Introduction to business; principles and processes of design business management; types of design
businesses; knowledge and business function; economics; marketing; structure of design businesses;
electronic data switching; organizations resource planning and customer relationship management;

electronic business law; design business ethics
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Print and Online Publication Design
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Introduction to publishing: principles and elements of publication and online publications; the
application of innovation in content design for business advantage
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Interactive Multimedia Design
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Principles and elements of multimedia; application of tools and program for interactive multimedia
production; multimedia design on various screen sizes; application of multimedia innovation in design

and creative works
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2D Animation
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Principles and theories of animation; development and process of creating 2D animation; character

design, scene, composition, sounds for animation; animated and special techniques in animation works
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Advertisement Design
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Application of graphics for advertising campaigns; use of digital media in advertising; product and

market analysis as a design guideline to serve target customer
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Seminar in Design Innovation
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Concepts of design; survey of current situation of media design works; laws and ethics in media design;
writing seminar project to conduct a seminar; exchange opinions, criticize design works, and issues

affecting design to extend views and various concepts
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3D Computer Modeling
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Basic concepts and theories of 3D computer modeling and simulation used 3D applications; principles
of pattern model, surface, lighting and rendering; 3D scanning and printing in design and create media
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Multiculturalism and Local Wisdom for Design
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The significance of a multicultural society; local wisdom, ideological research, beliefs, and lifestyle in a
multicultural society; design that transforms cultural capital into cultural products through process

creation
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Innovative Media Design
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Media production for public dissemination by integrating knowledge and skills in innovative design and

creative media; print media production; multimedia; short film, animation, and online media; planning,

management, production, and presentation, including ethics in media design and creation
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Preparation for Cooperative Education
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Concepts, importance, and forms of cooperative education; rules and process of cooperative education;
preparation for working such as selection of a suitable workplace, application letter and resume writing,
job interview techniques, personality development and effective communication in Thai and English,

basic knowledge, and competency for organization
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Preparation for Media Design Thesis
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Research concepts, importance and format of the thesis; criteria and steps before preparing a thesis;

preparation before presenting the thesis topic
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Media Design Thesis
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Design issues, design trends, local wisdom, and identity; present topic on media design innovation and

develop a piece of work under academic supervision
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Cooperative Education
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Full-time job training as a temporary employee in government, private sectors, or communities for a

semester
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Sketching for Design
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Principles of sketching and proportion objects emphasizing on accuracy of perspective structure, shapes,

distance, lighting, and shadow, to be able to select proper tools
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Ilustration
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Principles and theories of light, shadow, colors and atmosphere in illustration; content analysis and story

development; creating illustrations by using computer graphics and decorative techniques
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Photography for Design
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Photography and design; definition and working principle of camera types and components of cameras;

accessories for better photography; composition; different types of photography techniques
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Advanced Typography

sluuudIsnys Inenazdionys Isiiud1q mseenuuudIonseniudadnyal 3Uuuy
¥ @ o v g o v v o K A s A

ANUAUNUTIZHINAENYIN 1T TUMIooNUUDTAAIENYS Tuiuna1g Tsunsuilszgndivons

DONUUUAIONYT

Thai and Roman letterforms; typography for identity design; relationship between the use in

typographic design in different areas; application for typography
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Cartoon and Comics
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Principles of cartoons; create the concept of cartoon; content design; development for designing and

presenting cartoons and comics
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Design for Community

ﬂ'J13J1’ill']fJ"llfJ\1ﬂ1§’é)f]ﬂLHJ1JLﬁE]ﬁgf)\?ﬂll Wé)ﬂﬂ'ﬁlmgﬂq‘k}aﬂ'ﬁlﬁﬂﬁlﬁl}ﬂgi’l ﬂ?iﬁﬁﬁuﬁ%%%ﬁﬂﬂ'ﬁﬁﬂﬂ'l
My ﬂﬁﬁmumﬁaammmﬁauﬁ'ﬂﬂgmﬁﬁagﬂuﬂgwu wihitnazausuRaveuveninesnuuy
AR AN

Definition of social design; principles and theories of data collection; fieldwork to study problems,
design development to solve problems in communities; duties and responsibilities of designer to society
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Packaging Design

nuuazmidnlfiamseenuuuuIsyduiszdumna anuduWusIznINanSual UTTYS N
m3tauaas A9 nazmaama maAnunsunveamswaniiteguazmaluTatidunlu ioms
ﬁ’muﬂﬂfgjﬂizmumiaammuuﬁﬁqﬁmcﬁﬁhlﬁjmmgmqmmwnﬁn

Theories and practice of international package design, relationship between products, packaging,
product display, users, and market; studying the context of current production and new production

technology to develop packaging design process to meet industry standards
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Photography and Lighting
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Studio lighting; experimental photography; semiotics in photography; special lighting techniques

creative photography production process
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Pattern Design
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Meaning, concepts, and principles of pattern design; patterns and pattern; the use of patterns on the

product
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Printing
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Principles; theories; processes; materials and equipment for creating prints with various techniques
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Motion Graphics
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Principles, theory and process of motion graphics; basic programs and tools; motion graphics in various

formats such as videos, advertisements, presentations, tv shows, etc
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Film Production Design
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Process of screenplay writing; direction of storytelling in the pre-production, basic creative concepts of
screenplay; character design; set; props; location and costume and storyboarding; production design in

film making and animation
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Identity Design
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Principle of identity design; logo designs; development of main ideas for application in image creation

for individuals an organization
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3D Animation
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Process of creating 3d animation projects; motion analysis for 3d animation; principle of 3d modeling
and components; bones and rigging for characters and facials animation; materials configuration,

lighting design, camera setting for 3d animation project and rendering technology
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Visual Merchandising
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Visual merchandising design for target group; understanding consumers trend, taste and aesthetic about

consumer behavior; designing to create brand identity and unity; planning, props, display, signage,

graphic for customer communication in commercial spaces
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Environmental Graphic Design

Wﬁﬂﬂ'lﬁ@'ﬂﬂ!.!uuﬂiWﬂﬂi’?”lﬂ%Uﬁﬂw\lllﬂﬂgﬂuﬂ1ﬂiu11ﬁ$ﬂ15uﬂﬂ ﬂ?ii%@ﬂﬁﬂi%ﬂﬂﬂﬂ?iﬁ)@mlﬂﬂ
mafmruad stz M3l i uazszuuthodydnual Tuitufiden

Principles of graphic design for internal and external environments; use of design elements; positioning

and direction; material consumption and symbols in different areas
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Information Graphics
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Elements and interpretation of information graphics; principles of graphic design for information

visualization; tools and techniques for text and graphic layout; information graphics in media production
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Display and Exhibition Design
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Theory and principle of display and exhibition design; exhibition categories; trade fair exhibition
design; exhibition planning and components; circulation; ergonomic for exhibition design; Lighting

design, technology, software, and design practice
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Virtual Reality Technology Design
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Principles and concepts of virtual reality technology; basic components; tools; design of virtual

environments; the integration of virtual reality technology; application of virtual reality technology
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Game and Interface Design
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Game design principles; game character design; scene; game; and user interface design
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Sustainable Design
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Design concepts for sustainable development; life cycle assessment (LCA); environmental regulations
and requirements related to sustainable development, applying technology and local wisdom for

sustainable and eco-friendly product design
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Module: Graphic for Packaging Design
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Importance of graphics and principles of package design; packaging materials; packaging design
practice; package design from computer application; arts and local identity; communication of package
between suppliers and consumers; standards check; ethics; and legislation of package design
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Module: Digital Media Design and Production
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Communication theories; storytelling with digital media; using art composition in visual communication;



scriptwriting; character design; set; props; location; costume; storyboarding; plan production; film
production process; pre-production; production; and post-production; computer application for movies

production; local wisdom and identity issue raised.
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