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121 #vEnA

a =< Q'J
1. T‘m?ﬂiﬁl?‘lﬂﬂﬂ‘tﬂﬂ'ﬂﬂ

24 HUEHA

asyifadufnsniiy

3¢ GE1 mywazmsdeas

417-100G1 M10INgEN-Na
English Listening and Speaking

417-101G1 MBIBINGHO M- 81U

English Reading and Writing

GE2 mMsiainanuna msaadanssnzuaziaiay
MINATINTINZUAZAAY
117-201G2 msldmswennsasaumaitomssadulolumsamu
Information Use for Investment Decisions
MINATITZUD
117-101G2B msfiauazmsaaaule

Thinking and Decision Making

GE3 msaauuudisznoums
117-202G3 Analsznoums

Entrepreneurial Thinking

GE4 mslymalulagfaana

117-203G4 wma Tu Taguazasauwmnaludanuaina

Technology and Information in Digital Society

GE5 gua1Izesns I
264-101G5 MSHAUIFANININLHIAY

Human Potential Development
a o :‘ Q'J )
GE6 20T 5154 Has M INHUINE Y
o Ad A o o a ~
117-105G6 ﬂﬁWﬁHuTﬂﬂﬁﬂuﬂﬂﬂi%ﬂl'llﬁi‘kliﬂi]meﬂ\i

o

Sustainable Development and Sufficient Economy Philosophy
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GE7 msiSumlsinnunainvedlan
724-106G7 WinnssuanlansaumemInaNgIgu

Fighting Climate Change with Innovation for SDGs

aszaenanunil
GES MUMHN
411-102G8 M¥1 N8 gen Z gen ed

Thai gen Z gen Ed

GES 1den
dennnmednaeluii
125-131G8 nuiansssnainassg
Creative Cultural Capital
125-162G8 Waonssuaieassn
Creative Craft
437-161G8 ArhuvsemaanuauSuRaro UABHIAL
Leadership for Future and Social Responsibility
196-161G8 miﬁJuwmﬁmmawquaﬂfTumiﬁmmﬁgﬁu
Global Citizenship and SDGs Awareness
871-131G8 Mysamsgsnsnaiaaiialn
Modern Digital Business Management

I A 4 a 4
870-142G8 ABDUMNUAATIDINDT LD auv\lumauwai

Content Creators and Influencers

2 HUEHA

2((2)-0-4)

T a
6 HUIEYNA

2 HUEHA

2((2)-0-4)

T a
4 HuUIEYNA

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2. HINAIF IR Taisien 91  WHEnA

2.1 NQNINTIAVTIN 60 WHILA

441-101 mmﬁJué’ﬂizﬂaumﬁuazmmmmmmm%mau 3((3)-0-6)
Entrepreneurship and Innovativeness

441-102  UUIAALALMIOBNLLUBIAMST 3((3)-0-6)
Concepts and Organizational Design

441-103 ﬂmﬁmiwqaﬂﬁmmﬁ@mﬁﬁmﬁmi 3((3)-0-6)
Behavioral Management and Organizational Culture

441-104  WANITETITUNNFININUMTUPITAOIU 3((3)-0-6)
Principles of Business Ethics and Operation

441-105 izuumﬁﬁummﬁamﬁﬂmi 3((2)-2-5)

Management Information Systems
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441-106

441-201

441-202

441-203

441-204

441-205

441-206

441-207

441-208

441-209

441-301

441-302

441-400
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ATHFANEATNMITAMITIN

Business and Managerial Economics
MITaMInSnensuYNe

Human Resource Management
WIANTIUNNMIT YD

Accounting Innovation
wianssunumsaaiaaleln

Innovation in Modern Marketing
msanTEHveyaarmidaanlamagne

Data Analysis and Business Decision Making
ﬂ1§ﬂ§ﬁ1§ﬂ31llléﬂ\ilm$ﬂ15ﬁ§’«]i]ﬁf)'ﬂﬂ1ﬁﬂ‘h!

Risk Management and Internal Audit
ui"ﬂﬂimmqmﬁﬁuuazmmmu

Financial Innovation and Investment
iwseafionsdinseiiazudlvlymmagsno
Business Analysis and Problem-Solving Tools
mMssamsanuiuAnse UAeFIANLAL WA 18813638
Social Responsibility Management and Sustainable Development
MsanieIAng

Organizational Leader Development
u’ilvﬂﬂiim/lNijiﬁﬁ]lﬁlﬂmiﬁ@mmw{mi

Business Innovation for Organizational Development
FIvenazmIinIzideyan1egIng

Business Research Methods and Data Analysis
annafne

Co-operative Education

2.2 33 U0nMITAMINTNENNTUY WS

441-221

441-222

441-223

441-224

- 3 uenilany

[ o Y
fﬂi‘ﬂﬂﬂﬁﬂ'JHJ“IJ@LLENLLﬂ%ﬂﬁLLfﬁ"UﬂQJ}W?
Conflict Management and Problem Solving
MIINUAUNINONTNYBIGynATIIa
Human Resource Planning Moving Toward the Digital Era
AHNUNIBLIINU
Labor Law

iszmiﬁumﬁﬁlmw?wmmmélm]’
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Human Resource Information System
441-321 i&’ﬂﬂﬂ"ﬁﬂ%‘ﬂ"ﬁwﬁ\ﬂu

Performance Management

a A

-3 uaenten
1300 3 HiIENA INNGUMIIANI3 U (Managing Work) s 1H
441231 msIATIEHYeYAMUNTHOINTUY Y

Human Resource Analytics

o 9 @ <Y Aaan o

441-232  maueruedoyaninensuybdaema lulasasia 3((2)-2-5)

Digital Technology in Human Resources Presentations

L @ 1Y J
441-233  Jyanlszang lumsdansnsnensuyve

Artificial Intelligence in Human Resource Management

uaziden 6 H1EAA 2INNFUNIIANITBIANT (Managing Organization) Fadelalii
441-331  M3oenuUUAIARLLNUYITY
Incentive Design
441-332  nagnimsusmIadaams
Strategies for Welfare Management
441333 msadalszaumsaliauaminam
Building a Better Employee Experience
441-334  NAYNEMIIAMIANUHAIIHAEMUNTHOINTUYHE 3((3)-0-6)

Strategies for Managing Human Resource Diversity

uaziaon 3 wiEhA 1NNGUMIVANIN3AVTA (Managing Growth) Hane’lii
441-335  innSnensuyudsumsiuiudiugin
Human Resource Business Partner
a F 9 = Y
441-336  MavIMIIANNMIMIN Tue INIazANANNTINT0gA

Career and Talent Management

Y A s A A a
441-337 ﬂ'liﬁi'lﬁﬂiﬂuﬂﬂﬂﬂ'liLW’E]LWiJNaNa@]

Team Building in Organizations to Increase Productivity)

A a ' a a = v (Y] d o v a
tagtaan 1 YAIF1NNANYEAIVIIAIFIHITITNNITIANININININUHEY 91HIU 4 KHIWENA
A a 1 dy
Tagidonainyaiae luil
441-341 4RI MIATTHMAZAAGONAAINS
Module: Employee Recruitment and Selection
441-342 A% MIVIHITAINO VLN

Module: Compensation Management
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441343 a3 wiinauduiug 4((2)-4-6)
Module: Employee Relations
441-344 @29 MINAUWIMINONTUYBATINAYNT 4((2)-4-6)

Module: Strategic Human Resource Development

2.3 Iywenmatudisznounms
- 3ndisAuen 15 wiheia

441-251 ﬂaquﬁsﬁmﬁamiﬁmmﬁéfﬁu 3((3)-0-6)
Business Strategies for Sustainable Development

441252 unugshuiion iy Tnfidetu 3((3)-0-6)
Business Plan for Sustainable Growth

441-253 mﬂ%’ﬂﬂ;iywﬂizﬁyigﬁaﬁﬂ?ru“lwngsﬁﬂ 3((2)-2-5)
Application of Artificial Intelligence for Business Decision Making

441254  DYUINBFIND 3((3)-0-6)
Business Law

441-351 ﬂﬁiﬂghuasﬂixﬂaumﬁﬂ 3((2)-2-5)

Business Establishment and Operation

-3 uaenten 16 vivagha
@00 3 HIEHA INNGUNSIANIS U (Managing Work) feae TH
o a o ' a 9 a
441261 MIWAIVIRAANMMLAZUTMIAIEmNA 1W 1ad 3((2)-2-5)
Product and Service Development by Technology
441262 msamaaInadmsudlszneuns 3((2)-2-5)

Digital Marketing for Entrepreneurs

441263 mseonuUUAiALoUNARFud MUz noUMS 3((2)-2-5)

Application Design and Development for Entrepreneurs

uaziden 3 HiuAn 210NGUMIIANITOIAMS (Managing Organization) Aaae 11H
441-361  MIUIMIIASIAUM 3((2)-2-5)
Warehouse Management
441-362  M3AMINeTagUnu 3((3)-0-6)
Supply Chain Management
a s a Y A A o a
441-363 mi’Jmﬁz‘H‘Wf,]{ﬂﬂiillQﬂiIﬂﬂmﬁ)ﬂlmﬁuimﬂﬁﬁiﬂ%3((3)-0-6)

Consumer Behavior Analysis for Business Success

A v a \J % a . v 1 dv
tagiaon 6 HUIENA ﬁ]1ﬂﬂi!uﬂ1i§]ﬂﬂ]iﬂ1i!ﬂ‘].liﬂ (Managing Growth) mm‘lﬂu

441364 mawanngsnemuihmnemsiaungseu 3((3)-0-6)
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Business Development Aligned with Sustainable Development Goals

441-365  MIIANMINILINOA UgINg 3((3)-0-6)
Business Crisis Management

441-366 ﬂaq%ﬁ'ﬂﬁ’JNLLNUﬂWﬁlﬁﬂﬂﬂﬂ’ﬂm%ﬂﬂﬂ%‘iﬁiﬁﬁ] 3((3)-0-6)
Strategies for Tax Planning to Reduce Business Risk

441-367 mﬁﬂm'i‘rgsﬁfnmuwmammzmumsiamﬁamm&fﬂﬁu 3((3)-0-6)

Small and Medium Business Management for Sustainability

uaz1aen 1 §AIFININNGNYAINIFINVDIA03 311U 4 HiEha
Tﬂmﬁaﬂmmgﬂ‘iﬁmda"lﬂﬁ

441371 yadmn nssamsgsnaneudisaas Tsausu 4((2)-4-6)
Module: Tourism and Hospitality Management

441-372 @I MITAMIFINTLHINYsZme 4((2)-4-6)
Module: International Business Management

441-373 9@y Mavamsgsneaan 4((2)-4-6)
Module: Retail Business Management

441-374 A% NMIIANIIFINIIIAA 4((1)-6-5)

Module: Halal Business Management

3. KAV UaRNES 6  WUENA

v = A A a A o a o a s A a o A
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417-100G1

117-101G2B

117-202G3

117-203G4

117-105G6
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UHUMSANYINADAHANGAS
i1
$uMiena (Mgug) - YRR - Anpidieaue)

M10INgEN-Na 2((2)-0-4)
English Listening and Speaking
msaaazmsaadauly 2((2)-0-4)
Thinking and Decision Making
Aalsznoums 2((2)-0-4)
(Entrepreneurial Thinking)
maTulaguazasaumaludinuaina 2((2)-0-4)
Technology and Information in Digital Society
MWt Ul Sy uasgRaneiios 2((2)-0-4)

Sustainable Development and Sufficient Economy Philosophy

GE8 ion3aii 1 2((2)-0-4)
441-101 ﬂ’JHJL‘ﬂué}ﬂﬁzﬂ’é]‘]JﬂTﬁLLﬁZﬂ’ﬂiJﬁﬂJﬁﬂ“I/INu’SlﬂﬂiiJJ 3((3)-0-6)
Entrepreneurship and Innovativeness
441-102 LUIAALAZNTODNLULDIAMS 3((3)-0-6)
Concepts and Organizational Design
441-103 MIUIMITNGANTTULAL TAUTTTURIAMS 3((3)-0-6)
Behavioral Management and Organizational Culture
59 21 Wi

= =
MANIIANHIN 2

724-106G7

411-102G8

417-101Gl1

o ' a 2 awa &K 9
NUIUKHUIENG (MY - U9 - AnvIAIEALeI)

'
o

@ 9 A o A A
UIANTTUAA lan3 oUNoMTHAIUINSITU 2((2)-0-4)

Fighting Climate Change with Innovation for SDGs

mu'lne gen Z gen ed 2((2)-0-4)
Thai gen Z gen Ed
MIBINOHO - 2((2)-0-4)

English Reading and Writing
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117-201G2A mslimswennsansaumaitomssadulalumsamu 2((2)-0-4)
Information Use for Investment Decisions

264-101G5 MINANANININUHINY 2((2)-0-4)
Human Potential Development

GE8 idoninii 2 2((2)-0-4)

441-104 ¥aNIILFITUNGININUMIUR TR 3((3)-0-6)
Principles of Business Ethics and Operation

441-105 iZ‘U‘lJffﬁffumﬂ!ﬁ@ﬂﬁﬁTﬂﬂﬁ 3((2)-2-5)
Management Information Systems

441-106 Lﬁﬁy§ﬁ1am§ﬂ1§€fﬂﬂﬁ§§ﬁ% 3((3)-0-6)
Business and Managerial Economics

w21 HUIEHA

(=2
=).
)

= a
MAMIANEIN 1

wa K

uuminena (moud - UH1IA - Anpidieaued

441201 MIsamMInnensUYd 3((3)-0-6)

Human Resource Management
441202 WIANTIUNNMIVYS 3((3)-0-6)

Accounting Innovation
441-203 wiAnssunNMsaaadle i 3((3)-0-6)

Innovation in Modern Marketing
441204 M3IRTIEHVOYALazMIAnduTIn1gInY 3((2)-2-5)

Data Analysis and Business Decision Making

HUIAIBITIAVION 6 ¥ivhehn
dm5uIvuenmsdanIsnSnensuywe
441-221 mﬁTﬂmﬁﬂ’JﬁJ"’lTﬂl,LEgl}Ql,m&’miufglj‘l"ll‘]jﬂlﬂﬂ 3((3)-0-6)
Conflict Management and Problem Solving

@

441-222 MSMNUNUNSNONTUYBEGEAATITD 3((3)-0-6)

a

Human Resource Planning Moving Toward the Digital Era
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amsuIvuenmuilugifsznouns
S a A o A d A
441-251 NAYNTTINUNDINMTNAUINGI Y 3((3)-0-6)
Business Strategies for Sustainable Development)
441-252 uwugsnavemsiay Tnngaow 3((3)-0-6)

Business Plan for Sustainable Growth

WA UARNEN 3 viveha
dmsuIvuenmsdanisnswensuywe
1@ONIINNGUNTIANITNY (Managing Work) $11491 3 Hiidein
dmsvIvwenmuiudilsznounts
1@ON1INNGUNTIANITNY (Managing Work) $11491 3 HiIein

s 21 YNl

= =
MANIIANHIN 2

fuuniena (ngui) - 1R - Anpidieauod)

441-205 mﬂﬁwﬁﬂamx?%amazmamamﬁauma“lu 3((3)-0-6)
Risk Management and Internal Audit

441-206 UIANTTUNNMINRUUAZMTAINY 3((3)-0-6)
Financial Innovation and Investment

441-207 wseailemsdnneiiazudlulymmagsne 3((3)-0-6)
Business Analysis and Problem-Solving Tools

441-208 misanmInnuiuRnreudodinuay MIWALIBE1989TY 3((3)-0-6)
Social Responsibility Management and Sustainable Development

441-209 msfiagieading 3((3)-0-6)
Organizational Leader Development

HAIAIWITIAVIBN 6 WA

° v A v (% d
aIHIVIVUONNTITIANTIINITNWE N TN YE

441-223 PYVMIYLINU 3((3)-0-6)
Labor Law
441-224 iwumiaumﬁﬁ’mﬁwmﬂmuyf‘f 3((2)-2-5)

Human Resource Information System
amsvIvuenmuihudilsznounts
441-253 mslddayglssaugiodadulanegsie 3((2)-2-5)
Application of Artificial Intelligence for Business Decision Making
441-254 NONINBFIND 3((3)-0-6)
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Business Law

A a
33U 21 HUENA

19 3
= a
MAMIANHIN 1
o 1 a = a va K k)
NUIUKUWNG (N B - ﬂgm - ANHINIWYAULDI)
@ a 4 o o
441-301 umnssmm‘gsnmﬁamiwmmmﬂms 3((3)-0-6)

Business Innovation for Organizational Development
441-302 FIvouazmsiniTeyangIn 3((2)-2-5)
Business Research Methods and Data Analysis
HUIAIFITIAVIBN 3 wiena
dmsuIvuenmsdanmsnswensuywd
441-321 FTUUMITUSTHITHNANU 3((3)-0-6)
Performance Management
damsuIvuenmuilugifsznoums
441-351 ﬂmi”ﬂé?ma:ﬂﬁzﬂaugiﬁ% 3((2)-2-5)
Business Establishment and Operation
HUIAIFUABNION 9 WA
dmsuIvuenmsdansnsnensuywe
1@9N11NNGUMTIANTBIAMS (Managing Organization) 1IN 6 ¥ IBAA
1@0NINNGUNIIANITNTAD TA (Managing Growth) $119U 3 118N
amsvIvuenmaihugilsznounts

1 @ s o 1 a
zﬁanmﬂﬂqwmmﬂmsamms (Managing Organization) 91U 3 HUIYNA

1@0N1NNGUNIIANITNTAD TA (Managing Growth) $11IU 6 118AA

s 18 HUILHA
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=< d’ =3 a wAa a
MANIIANHIN 2 (ﬂjﬂ‘l.l{]‘ﬂﬂﬂﬁa!i]iﬂ 3] ﬁﬂ]uﬂﬁ%ﬂﬂﬂﬂ]‘i)
ava K

Huauntieia (Maug - UHiia - Aneidieaue)

NRPIFURWIZION 4 HuIia
dmsuIvuenmsdansnswensuywe
@en 1 ¥AINNNNGUYAINNIATFIUINTNAMITAMINSWINTUYBE
o v A I~ 4
dmsuIvuennmailudi/sznoums
1300 1 YAIWNINNGUYAIVIFINVT1AD
39 4 viebe

VoM @enen 1 gA3NEsuIIMIANY UG saNMIMsiseudnumsihau o aowlszneuns

1 4
= a
NANMIANEIN 1
o 1 a 2 a oa K vy
TUIUTTUIYNA (VIE]B;] - ‘].]Q‘Uﬁ - ANHINYAULDY)
441-400 ANNIANYN 9(0-54-0)
Co-operative Education
39 9 HHEHA
= ~
MAMIANEIN 2
o 1 a 2 a oa K Yy
TUIUTTUIYNA (VIE]B;] - ‘].]Q‘Uﬁ - ANHINYAULDY)
A Aa A T A
LADNLET IBIN 3 HUIYNA
A Aa A 1A
LADNLET IBIN 2 3 HUIYNA

339 6 PYRnTY

{ oA

o o o ' ° Y Y a { o
g UnAnATKaNsBeunesingemniunuRnmvua TidhsauRanssunia lnenmey

WIDUMIINGISY
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MBIV

NangATUITMIIFINIUUNA

GE1 muuazmMsaoans
417-100G1  mu1dngEs-ya 2((2)-0-4)
English Listening and Speaking
msuietulannudiyiazswaziveavessor myaununpsingyludialszs1iu msyaa
A v s o
Feamelaaoiumaanimua

Practice of listening for main ideas and details; English conversation in daily life; storytelling in context

417-101G1  M¥IBINGHOIU-1TEY 2((2)-0-4)
English Reading and Writing
=S [ o = A A =< A A Yo o '
ﬂﬁPjﬂi]‘]JGl%ﬂ??ﬂﬁ?ﬂ@)tlﬁ&’i?ﬂam@Elﬂ"’ll’t'NﬁQVlﬂ']u ﬂWiI}Jﬂﬁ?ﬂﬂ’ﬂiﬂﬂﬂﬁ\Wl’fﬂu ﬂ']ﬁi"]fﬂ?ﬁ‘WVILLa&’
Tensailumseumazms@eunpsingy

Practice of finding the main idea and details of a text; making a summary of a text; vocabulary and

grammar in reading and writing English texts

GE2 MSAANANNAA (MIAATINTINZHazAAaY)
117-201G2A ms‘l?ﬁmsaumﬂaﬁamsé’fwﬁu”la‘lumsamu 2((2)-0-4)
Information Use for Investment Decisions
anudy MR u,axmﬂ%’miﬁummﬁamsﬁ@’?{u%“lumimnu ALY AINFE
wé”ﬂmiﬁyugmalumiamumiazﬂizmw uazmiammumiﬁumnmiﬁumﬁadmﬂuﬁzm
Importance, analysis and use of information for investment decisions; returns, risks, and fundamental

principles in various types of investment; systematic financial planning

746-101G2A M3AalenssnzesaminaIn (dmiumedalmans) 2((2)-0-4)
Smart Logical Thinking
winmsuidymnuadiamandidiesdy anudnuadamanilunsudlinddynludiaszs iy
anudnendiamansiterianganindia
Basic principles of mathematical problem solving; mathematical knowledge for solving everyday

problems; mathematical knowledge for improving the quality of life

746-102G2A Adia A Aa (GvSuaeInemaas) 2((2)-0-4)
Think Thought Math
aumaFadunulymludialsziriu sasdnuihiulymludinlsesriu dandiuazfosay
nufymluaialseriv myvsnmaanulym luaialsesriv
Linear equations, progressive rates, ratios and percentages, and exponential numbers in the context of

everyday life
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GE2 MSHatNANNAA (MIAAITITZUY)
117-101G2B msnauazmsanaula 2((2)-0-4)
Thinking and Decision Making
WANMIUALNTLLIUMIAAYDINYBE MIAATIAT19ATIA M3AATIZHIDYALAZI1IES ATIAMART
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Principles and processes of thinking; creative thinking; data and information analysis; logic and reasoning;
decision making process, search of knowledge; application of thinking skills to understanding changes in social and

environmental systems as well as to solving everyday life problems

437-101G2B Aneehamde hloeehinma 2((2)-0-4)
Smart Thinking and Clever Understanding
9
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nlasumlasTaniaivesauludian mslszgnamsanegnalimgualudinlsziniu
Rational thinking; conceptual thinking; analysis of opposing viewpoints; assessment of the situations and

changes of people’s worldview; application of rational thinking in daily life

117-102G2 MINNMITZVUAA 2((2)-0-4)
Thinking Systems Development
o a ' 4 A a e s o a A
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’JLﬂ‘i”I$ﬁL"INL’HSﬁ]Wallaglaaﬂsl,"lﬂﬂi’t‘)\ﬁ\l’t‘)ﬂﬁﬂﬂ’JLﬂ‘SWWLW@LLﬂﬂﬂJ‘HWW56L!Hﬂslﬁﬂ‘ﬂﬂﬁﬂ%ﬂuhlﬂﬁ]ﬂNﬁ’HJWﬁiJ
Principles and types of thinking processes; analytical thinking tools; systems thinking application;
reasoning analysis; selection of appropriate analytical thinking tools for effective problem-solving or application in

professional contexts

GE3 msfauvuiilszneums
117-202G3  Aalsznoums 2((2)-0-4)
Entrepreneurial Thinking
a v a 4 Y A A A Y = a
ﬂ?iﬂﬂllﬂﬂﬁﬂizﬂﬂﬂﬂ?i mﬁam‘nzﬁﬁmwu’maanmﬂmmmnumnﬂaﬂuuﬂammﬁwgﬂmmz
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Entrepreneurial mindset; analysis of the environment associated with changes in economy and society;
entrepreneurial process planning; financial and investment planning; determining balanced and sustainable business

models

763-101G3  AAULUAMSNEN 2((2)-0-4)
Think Like Start-up

k4 i1 Y
uurfamslszneumsidesdu msaaiuianssu insedlorosdulumswauigsne 35aanisim
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Basic concepts of entrepreneurship; innovative thinking; basic tools for business development, ways of
doing business in a start-up; methods of starting a business; entrepreneurial personalities; basic business plan writing
skills; basic business ecosystem analysis skills; basic marketing skills; basic business planning; storytelling presentation

skills; prototype development project

GE4 msltmalulagadna
117-203G4  wmalulaguazansaumaludinuadna 2((2)-0-4)
Information Technology in Digital Society
msidenldinsesiie msldma Tuladlsziivasaumanazdonldmsaumaluiindsesriuuazms
e ldedagndes gnngrinonazasosssu (mama Tuladasaums)
Tool selection; use of technology for information assessment; using information in daily life and at work in

a proper, legal, and ethical manner

aa o \ 4

870-101G4  misdeaslugnndiiaoenawailiosau] 2((2)-0-4)
Active Citizen Communication in Digital Age
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Society and communication in digital era; information technology utilization in daily life and its impacts;

cyber safety; information disorder; fact-checking; media creation through mobile applications; ethics and laws

GE5 gua1Izeens I
711-103G5  aNQaNHaTIN 2((2)-0-4)

Life Balance

AgYe I Ianazanminlaiug MITNYITUYAVOIFIN MITNEIANAAVDUIAT NITOBN
fidame mssuilsemuenns uazquasalaiiequamdiaiia

The meaning of life and basic mental states; maintaining life balance, time management, exercise, dietary

habits, and caring for one's mental well-being for a healthy life

a

993-101G5  man3vzasJuuazdansanunssadiagivayanuii 2((2)-0-4)
Anti Aging and Stress Management with Folk Wisdom
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The concept of anti-aging science and stress management according to folk wisdom; principles and

practice of anti-aging facial massage; self-massage for stress relief; Reiki energy healing; Qigong exercises

nangasuIMsgInaiute vangaslliuilge 2568



NangATUITMISFINIUAN Hangasiuige 2568

117-103G5 quﬂ%ﬂﬂmﬂ%sﬁeqmmazmﬁim 2((2)-0-4)
Aesthetics for Holistic Well-being
qUITENAASUBINITMITIFTIA MIFINAUBI NMITANTANUATEA NMIQUATUANIZUUUBIATIV 1AY
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Aesthetics of living; self-awareness; stress management; holistic health care; adaptation amid diversity

264-101G5 MSWHNANYMNIHIAY 2((2)-0-4)

Human Potential Development
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Principles and concepts of self-awareness according to philosophy; religion and psychology; self-analysis
for the discovery of individual potential; analysis of life assets; meaningful life goals; stress management; body and mind
for self-care and personal improvement; positive change; adjustment; holistic health planning in accordance with one's

own context

910-101G5 Aavzluygawy 2((2)-0-4)

Art Community

AazuazSausssutoedu usafuaiale Snina nuanufa taznsTEUIUMIAZNATIRRAIY
nuamufaly nagmseenuuufinssuAals luguau

Art and local culture; inspirations, influences, concepts, and creative processes in art creation; design of

community art activities

GE6 dnas1sauziazmsnanniidaa
v [ ¢ A ¢ A o Ao A
117-104G6 mmnﬁummJsmzﬂixiwmwauuuymwamiwwummtm 2((2)-0-4)
Social Innovation and Human Benefits for Sustainable Development
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Meaning, principles, concepts, and importance of social innovation in learning social phenomena;

application of social innovation knowledge to driving and creating activities for the sustainable benefit of humanity
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117-105G6  mswanndeaunulSvauasugioneriie 2((2)-0-4)
Sustainable Development and Sufficient Economy Philosophy
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Meaning, principles, concepts and importance of sustainable development goals; Bio-Circular-Green
Economy Model; King Bhumibol’ s the philosophy of sufficiency economy; analyzing and applying principles and

concepts at the personal, organizational, or community levels for sustainable development

117-106G6  anununaiowazdnamisae 2((2)-0-4)
Citizenship and Public Consciousness
a o wa o w S 4 o 44 o
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Concepts, principles, qualifications and importance of citizenship for sustainable development under
democratic principles at the community level; global and online society ( virtual society) ; law-abidingness; social

responsibility; social equality; serving others through the principles of sustainable development

196-101G6  ananilunanios 2((2)-0-4)
Citizenship
a Y wa o I A Y v a @
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Concepts, principles, characteristics, and significance of citizenship in a democratic community, global

and virtual society; law-abidingness; social responsibility

GE7 msiSudalfdnnunwainveslan
117-107G7 wa%’ﬂmm’cm1wmm€{auﬁ'um{l?ﬁﬂiximsﬁﬂmﬁugmﬂ%’wmniﬁﬁumﬁ 2((2)-0-4)
Environmental Dynamics and Natural Resource-Base Utilization
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Terrestrial ecosystems and biodiversity; environmental changes and their impact; a science-based approach

to sustainable use of natural resources and environmental protection; modern technology innovations in natural and

environmental conservation; morals and ethics in the use of natural resources

117-108G7  waalandunnasy 2((2)-0-4)
Open World Exploration
v
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Four dimensions of the environment around us: resources, technology, pollution and socio-economics;
environmental change situations; problems and impact of changes in global dynamics across various dimensions;
environmentally sustainable city; sustainable tourism; geographical indications; multicultural way of life in the community;
green dynamics; techniques and tools for environmental assessment; environmental management for sustainable development;

raising awareness of the dynamics of environmental change; geo-social mapping

a a d Y]
724-104G7  imzAanszuaInenmanianelvia 2((2)-0-4)
Current Issues in Modern Science
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Situations of global environmental change related to current science; current issues on global dynamics
impacting humans, living organisms, society, and the environment at local, regional, and international levels; adaptation
to survive natural disasters; promoting awareness and cultivating consciousness in alignment with global environmental
changes in science, technology, innovation, energy, and the environment; literacy of social and global change issues

through modern science; management of environmental problems using modern science to enhance the quality of life for

oneself and the public towards sustainable development
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724-105G7  MsUSIaadideaemsWanNg By 2((2)-0-4)
Green Consumption for Sustainable Development
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Situations of environmental change across four dimensions: natural resources, technology, pollution and
socio-economics; choosing environmentally friendly products; sustainable development; awareness and consciousness in
dealing with global environment changes; readiness and adaptation to stay informed about global dynamics changes;
global climate change; energy and water situations; marine and terrestrial resources; case studies of local environmental
issues for mitigating impacts on individuals, communities, regions, and the global scale; creating a balanced life for

sustainable development based on a good quality of life
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724-106G7  winnssuaalan3amemsnanNngey 2((2)-0-4)
Fighting Climate Change with Innovation for SDGs
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The environment around us; situations of global dynamics change and their impact; green innovation;
technology and innovations for mitigating global warming; sustainable development; choosing and designing
environmentally friendly products; creating added-value products from waste materials; clean energy and its management;

related laws and regulations; awareness and understanding of environmental changes

GE8 MuM
411-102G8  M¥1 N8l gen Z gen Ed 2((2)-0-4)

Thai gen Z gen Ed
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Language and communication skills: listening, speaking, reading and writing; applying language skills in

the context of intercultural communication

412-103G8  waifil il 2((2)-0-4)
Happy Chinese
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Practice of writing Chinese characters; practice of communication in daily life through listening, speaking,

reading, and writing; appropriate behavior in intercultural communication

413-104G8  M¥NAYGOUTEY 2((2)-0-4)
Malay Language to ASEAN
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Basic listening, speaking, reading and writing skills in Malay; Rumi pronunciation, spelling, and script;

vocabulary and expressions for daily life topics; Malay social and cultural learning

415-105G8  Haalnznlzaznlzsy 2((2)-0-4)
Nihongo Pera Pera
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Basic listening, speaking, reading and writing skills in Japanese; Japanese social and cultural learning
416-106G8  dunpasauwly alszgginma 2((2)-0-4)

Annyeonghaseyyo - Hello Korea
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Practice of listening, speaking, reading, and writing skills; practice of pronunciation; writing simple

sentences; daily life conversations in Korean; Korean social and cultural learning for communication

417-107G8  danguwWIaNUIN 2((2)-0-4)
English Plus+
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Effective use of English skills in communication; vocabulary and grammar in listening, speaking, reading,

and writing in context
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Bonjour la France
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Communication in basic French on daily life topics and learning the culture of French speakers
419-109G8  fianu mn 2((2)-0-4)

Guten Tag
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Communication in basic German on daily life topics and learning the culture of German speakers
117-111G8  MINaNnyzm ¥ InaszaunyinInenae 2((2)-0-4)

Development of Thai Language SKkills for University Students
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Enhancement of language proficiency across the four communication skills: critical and aesthetic listening and
viewing, speaking in public, reading for comprehension, conclusion, translation, interpretation and explanation, and writing

compositions; Thai language usage with integration of knowledge of culture
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Practice of listening, speaking, reading, and writing skills in Arabic for everyday communication; practice

of Arabic pronunciation; Arab social and cultural learning
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Living Life from the Inside Out
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Taking care of physical and mental well-being; value of life and humanity; self-awareness and
understanding others; cultivating a positive mindset; building social resilience; creating alignment between one’ s inner

self and actions, and interactions in the external world; embracing cultural diversity, coexisting on the basis of ethics;

cultural competency; conflict management and non-violence for social coexistence

117-114G8  guaIzMauazdn 2((2)-0-4)

Healthy Body and Mind
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Core concepts and theories of holistic health; physical and mental health assessment; stress management;
psychological self-care; emotional management; positive psychological capital development; holistic self-care planning in

personal contexts
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Happy Life
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Understanding emotions and stress; analyzing emotional states with effective management; physical,

mental, and social integrity; mindfulness and consciousness; planning and self-management for a happy life; happiness in

life; self-awareness; social literacy; understanding and respecting diversity; adaptation to social diversity
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Natural Therapy for Improving Well-being
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Understanding emotions and stress; analyzing emotional states with effective management; applying
natural principles and approaches to enhance well-being and healing; caring for body and mind through natural therapy;

living in balance with nature and the environment
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Relationship between Life and Death
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Relationship between life and death; importance of preparing for a good death; value and meaning of life;

emotions; stress and its management; planning for taking care of one’s physical and mental health
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Creative Cultural Capital
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Meaning of cultural capital; cultural capital concepts; cultural capital for entrepreneurs; applying

technology to cultural capital; cultural capital for sustainability
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Creative Craft
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Thinking and using basic skills for creating local handicrafts; producing creative works from basic wisdom

that leads to sustainable local wisdom
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Miracle of Wisdom
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Meaning, characteristics, and types of wisdom; principles and concepts of wisdom; awareness of the value

of local wisdom; application of local wisdom in daily life
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Global Citizenship and SDGs Awareness
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SDGs awareness in social context; collaboration for sustainable development; global citizenship and

awareness of global social changes
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Leadership for Future and Social Responsibility
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Concepts of sustainable development; principles of future leaders; the role of individuals in a democratic

society; self-awareness; discipline; peaceful coexistence and social responsibility; voluntary community work; culture and

the environment
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Europe Discovery
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Introduction to Europe: society, culture, economy, politics, and environment; changes in Europe's overall

environment and its natural surroundings
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World Changing and Dynamics of Smart People
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Concepts and principles of global ways of living; developing the next generation; sustainable development

management; natural resource and environmental conservation

747-121G8 Vo3 uBIA AV 2((2)-0-4)
Facts and Figures
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Formulating questions and identifying issues from current situations; searching and gathering data;

managing data; analyzing data using basic statistics; summarizing findings and presenting data
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Creating Online Entrepreneurs
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Entrepreneurial mindset; startups; Business Model Canvas; Lean Canvas; importing goods; accounting for

entrepreneurs; tax calculation for entrepreneurs; selling products online; analysis and planning for business development
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Natural Therapy
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Principles of natural therapy, forest therapy, sound therapy, yoga, herbs in daily life, and natural products

a o

871-131G8  MmsdamsgInanviaaielvil 2((2)-0-4)

Modern Digital Business Management
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Business models and modern business management; digital technology-based business management;
digital technology application; modern consumer behavior patterns; social media marketing; online business platforms
and tools, practice of creating a digital business model; customer relationship management; digital business laws and

regulations
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Content Creators and Influencers
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Definition and concepts of content creators and influencers; analysis of current new media communication
trends; communicating with target groups; application of digital technology to content creation; basic storytelling
techniques; basic media production techniques through various platforms; online media channels; laws and ethics in

digital technology utilization

nangasuIMsgInaiute vangaslliuilge 2568



NangATUITMISFINIUAN Hangasiuige 2568

993-151G8  MIVANIIANMAILA 2((2)-0-4)

Stress Management
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Concepts and theories of stress; factors related to stress; impact of stress and stress-related health
problems; stress screening; assessment of stress management skills; stress management concepts, stress relief techniques;

stress management strategies; religion and stress management; application of stress management in various situations
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Values of the Wise and Deliberation
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Advancement in science and technology; impact of science and technology on the way of life, economy,
society and environment; higher-order thinking techniques; scientific thinking processes; guidelines for preventing and

solving problems arising from the impact of science and technology
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Exercise for Health
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Exercise for physical, emotional, social and intellectual development; sports science for exercise and

health care; selecting suitable sports, exercises, and recreations for oneself
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Love
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Concepts and theories of love; types of love; physical and mental behaviors that express friendly love;
faith and love; issues of disappointment and violence related to human feelings; identity formation; adjusting identities to

evolving contexts
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Entrepreneurship and Innovativeness
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Business startup and operation; opportunity identification; resource management capabilities; technology
and innovation capabilities; innovation creation and management within the organization; competitive advantage
acquisition in business; technology and innovation integration into the organization’s strategy; and analysis of
organizational adaptability to environmental changes
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Students are able to
1. Identify the steps of the innovation development process within the
organization

2. Explain strategic thinking to create innovations that meet market needs

3. Provide opinions on the form of innovations implemented in the organization
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Concepts and Organizational Design
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Theoretical concepts related to organizational design; formal and informal organizational structures;
organizational design; organizational goals; roles, authority and influence; decision-making processes; chain of command;

organizational development and change
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Students are able to

1. Explain the theoretical concepts related to organizational design

2. Compare the differences between formal and informal organizations

3. Identify the authorities and responsibilities according to the chain
of command

4. Analyze and restructure the organizational structure which is selected as a
case study appropriately

5. Consider the principles of ethics in the data collection process for

organizational diagnosis and design
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Behavioral Management and Organizational Culture
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Principles and practices of behavioral management within the context of organizational culture; individual
behavior studies, group dynamics analysis, and organizational structure’s influence on work environments and outcomes;
fostering and maintaining positive organizational cultures, organizational change management, and organizational
effectiveness enhancement through strategic behavioral interventions
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Students are able to
1. Explain key concepts and theories related to behavioral management and
organizational culture
2. Analyze the influence of organizational culture on employee behavior and

organizational performance

3. Evaluate different leadership styles and their impact on organizational culture
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4. Develop strategies for effective communication and conflict resolution within
organizational context

5. Propose the guidelines for the establishment of cooperation between groups
in the organization to support the implementation of behavioral changes in

accordance with organizational culture
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Principles of Business Ethics and Operation
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Theories and concepts related to business ethics; the importance of business ethics; ethical principles and
business responsibilities within organizational context; communication of ethical principles into practice; and adherence
to ethical standards in organizations
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Students are able to
1. Explain the business ethical principles
2. Show concern for and adhere to the organization's business ethics
3. [Illustrate an organization's practice of adhering to business ethics
4. Identify human resource management practices in line with professional

standards

441-105 syuumsaMmAitemsTams 3((2)-2-5)

Management Information Systems
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Concepts, types, importance and impact of information systems for business management; components of

information system; internet and wireless connectivity system; information system analysis and design; database
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management; information system for management; decision support system; expert system and artificial intelligence;

integration of information technology with business processes and government agencies; use of technology in the

workplace; use of cloud programs and services for business analysis; data security; laws and ethics in information system

usage
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Students are able to

1. Utilize digital technology in alignment with business operations within the organization

2. Recognize the importance of information technology for business operations and
problem solving

3. Realize the significance of cybersecurity, laws and ethics in information system usage

4.  Use applications in human resource management tasks
5. Use information technology for business operations and decision making
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Business and Managerial Economics
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Economic concepts such as demand, supply, product pricing, market structure, national income, inflation,

deflation, and government economic policies in analyzing the business environment for planning and decision-making in

solving business problems
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Students are able to
1. Explain basic economic principles such as demand, supply, price elasticity, and market

structure

nangasuIMsgInaiute vangaslliuilge 2568



NangATUITMISFINIUAN Hangasiuige 2568

2. Analyze the impact of monetary policy, finance and government regulations,
inflation, deflation on business decisions

3. Apply economic tools to solve business problems and operations
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Human Resource Management
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Concepts related to human resource management; human resource management activities including human
resource planning, recruitment and selection, performance evaluation, training and development, compensation
management, and labor relations, and human resource management information systems
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Students are able to

1. Describe the concept of human resource management

2. Explain the processes of human resource management

3. Exemplify human resource management practices based on the scenarios provided
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Accounting Innovation
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Principles of accounting and financial reporting; utilization of accounting information and accounting
innovation; cost-volume-profit analysis for decision making
YA
AIEUENINTD

1. seiiiyBuazsieauniemsiiuld

a = Y @ v 2y 9
2. ?J“ﬁﬁJ'lleﬂfJ'JﬂU‘L!'J@]ﬂiill'i/'l']\?ﬂ']ﬁﬂﬂl"h’llﬂ

5]

3. dnadunuilSuaezilsvesdudla

v 9
¥ AA o W N v

4. MAUAIANTIUNNMIVYFINAAYADMINUHUTAAWAZAUTUFIND
Students are able to
1. Prepare financial accounts and reports

2. Explain innovations in accounting
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3. Calculate the cost, volume and profit of products
4. Identify accounting innovations that are important to the establishment planning

and business operations
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Innovation in Modern Marketing
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Knowledge of new concepts and technology in marketing; marketing process innovation; development of
innovation-focused marketing strategies; big data analytics in marketing; personalized marketing; social media marketing;
participatory marketing; content marketing; experiential marketing; application of artificial intelligence and internet of
things (IOT) to gain competitive advantages; measurement of contemporary marketing effectiveness
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Students are able to
1.  Differentiate types of contem porary marketing innovations in alignment with the
selected business case study
2. Explain the steps involved in big data analytics to enhance contemporary marketing for
the business
3. Identify modern marketing innovation in alignment with the business environment of
the selected case study

4.  Discuss the importance of contemporary marketing innovations for business growth
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Data Analysis and Business Decision Making
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Data analysis techniques and their applications in business decision-making; statistical and analytical tools,
including descriptive statistics, inferential statistics and regression analysis, with an emphasis on using data to solve
business problems, optimize processes, and drive organizational success
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Students are able to

1. Apply fundamental concepts and techniques of data analysis

2. Collect and organize data from various sources for business analysis

3. Use descriptive and inferential statistics in business data analysis

4. Perform regression analysis to identify relationships between variables

S. Use data-driven decision-making processes to solve business problems and present

analytical results to stakeholders in a clear and actionable way
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Risk Management and Internal Audit
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Enterprise risk management (ERM); system arrangement according to risk management process; general
concepts and components of internal control; internal control evaluation; basic concepts of internal audit; roles and
responsibilities of risk management practitioners and internal auditors; roles and responsibilities of risk management and
internal audit unit to audit committee and risk management committee; and components of good corporate governance
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Students are able to

1. Explain the concepts of risk and internal audit
2. Identify the processes of risk management and internal audit
3. Simulate the performance of teams in risk management for the purpose of internal

audits of the organization that is selected as a case study
4. Establish the principles of business ethics for risk management practitioners and

internal auditors
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Financial and Investment Innovations
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Innovation and technology in finance and investment; modern financial instruments and investment tools;
sources of fund and cost of capital; financial forecasting for business; financial analysis and investment decisions ;
financial innovations for investment analysis
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Students are able to

1. Explain the forms and characteristics of financial and investment innovations

2. Describe types of funding sources and cost of capital

3. Analyze financial data for investment decision-making in newly established businesses

4. Analyze financial data for business solution suggestions in a selected case study
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Business Analysis and Problem-Solving Tools
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Concepts, theories, and tools for business analysis and problem-solving within organizational context;
business analysis process, methods for identifying and evaluating problems, and the use of various tools and techniques to

develop effective solutions
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Students are able to

1. Explain key concepts and theories related to business analysis and problem-solving
2. Identify and evaluate business problems systematically

3. Utilize various tools and techniques in business analysis

4. Develop effective solutions to business problems

5. Communicate analytical results and problem-solving strategies to stakeholders

clearly and effectively

6. Apply business analysis and problem-solving tools in diverse business contexts
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Social Responsibility Management and Sustainable Development
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Theoretical concepts related to social responsibility and sustainable development; principles of sustainable

development; standards of social responsibility; guidelines for conducting business with social responsibility according to
the standards; best practices of business organizations that promote sustainable development

=

Aienange
1. a%uwwtcTﬂmiﬂmaﬁuﬁﬂ%amﬂ'aﬁaﬂuuaxmiﬁmmﬁefqﬁumaaaaﬁﬂwsﬁsﬁﬂ"lﬁ'
2. MWanwaulssazihmanmsanufuiaveudedeaunas mswaniidedu 119y
MIVONUVUNINT T
3. SanwnssuiigeandestundnmsanuiuRasendednuazmsiannficie 18
4. wmuananemsUS IS nensuuediaeandesiuanus uAnveude denuuas
mswaRgaEy
Students are able to
1. Explain the principles of social responsibility and sustainable development of business
organizations

2. Incorporate the principles of social responsibility and sustainable development into activity

designs
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3. Organize activities in alignment with the principles of social responsibility and sustainable
development
4. Propose human resource management guidelines in accordance with social responsibility and

sustainable development
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Organizational Leader Development
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The development of managerial competencies; networking abilities; orientation and goal achievement; the
enhancement of individual and group or organizational skills; the influence over colleagues; problem-solving and
decision-making in team settings; communication and presentation skills; and ethics and morality for executives, with an
emphasis on both theoretical and practical aspects
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Students are able to
1. Explain the key principles of organizational leadership development in diverse contexts
2. Design a curriculum for organizational leadership development based on these concepts

3.  Demonstrate the organization of projects related to the organizational leadership

development
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Business Innovation for Organizational Development
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The design and management of organizational innovation systems; organizational innovation development;
innovation strategies development and implementation; new product development; competitive advantage development

through new product innovation; organizational technological capabilities; technology sourcing; organizational innovation

technology strategies and organizational innovation challenges
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Students are able to
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Explain the management of innovation systems within organizations

2. Compare innovative technologies used for organizational development
3. Analyze appropriate innovation processes for organizational development
4. Formulate organizational development strategies using business innovation for
sustainable growth
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Research Methods and Data Analysis in Business
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The importance of business research; business research processes; business research instruments;

preparation of research project proposals; case-specific business research; data processing; selection of statistical methods

for research; data analysis and research report writing; academic work dissemination and research finding application to

solve organizational business problems
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Students are able to
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Plan and conduct the business research process according to the appropriate steps
Use information technology for collecting data and statistical data processing
Apply research findings to solve organizational business problems

Disseminate research to the public
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Co-operative Education
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Full-time work training in the area of business administration within a private sector organization for one
academic semester as a temporary employee in order to gain practical experience from particular task assignments
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Students are able to

1. Apply knowledge of business administration in the workplace

2. Perform tasks in accordance with code of ethics

3. Analyze work-related problems and propose problem solving methods

4. Use information technology as required by the organization

5. Use information technology for business decision-making based on the scenarios
provided

6. Perform the assigned roles in business organizations or related organizations

successfully as expected
7. Formulate strategic plans for the development of human resource management in

organization that is chosen for cooperative education work performance
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Elective Course in Human Resource Management Major
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Conflict Management and Problem Solving
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Concepts, theories, and techniques for conflict management and problem solving within organizational
contexts; causes of conflict, methods of conflict assessment and analysis, conflict management and resolution strategies,

and effective problem-solving techniques
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Students are able to

1. Explain key concepts and theories related to conflict management and problem-
solving

2. Analyze the causes and impacts of conflict within organizational contexts

3. Assess and select appropriate strategies in conflict management

4. Utilize problem-solving techniques to identify and implement effective solutions

5. Develop communication and negotiation skills to reduce conflict and promote team
collaboration
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Human Resource Planning Moving Toward the Digital Era
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Strategic human resource planning moving toward the digital era; digital tool integration in workforce
planning, recruitment, performance management, and employee development; artificial intelligence, big data analytics,
and digital platforms in human resources
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Students are able to

1. Explain the strategic importance of human resource planning in the digital era
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2. Identify and apply digital tools and technologies for effective workforce planning

3. Analyze the impact of technological advancements on recruitment and personnel
management
4. Develop strategies for integrating digital platforms in performance management and

personnel development
5. Evaluate the challenges and opportunities of digital transformation in human

resources
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Labor Law
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Labor protection policies; the importance of labor law in human resource management; labor standards;
rights and duties of employers and employees; labor protection laws; social security and compensation laws; labor court;
human resource management in compliance with labor laws
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Students are able to
1. Explain the key aspects of labor protection laws, social security laws, compensation
laws, and labor court
2. Apply labor laws in human resource management
3. Propose guidelines for work practices of the organization that is selected as a case

study in accordance with labor laws and professional standards
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Human Resource Information System
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History of human resource information systems; analysis and design of information systems in human
resource management; storing and managing employee information with a database; using information systems to support

recruitment and selection; compensation and welfare management;

skill development and performance evaluation; using artificial intelligence to support human resource management;
privacy and data security; practices in alignment with relevant laws and regulations; trends in the development of human
resource information systems
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Students are able to
1. Use information systems in human resource work to create competitive advantage for
business
2. Practice in human resource processes using digital technology in line with
organizational goals

3. Perform human resource work regarding laws, regulations, and the safety of employees'

personal information
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Performance Management
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Concepts and theories relevant to performance management, implementing strategies to achieve goals,
including strategic planning, translating organizational strategies to the team and individual levels, determining
performance indicators and setting goals, monitoring performance, determining appropriate human resource
competencies, developing competencies, providing feedback on performance, the role of performance management of
agency executives, and the role of human resource support
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Students are able to
1. Describe the relationship between performance management and strategic planning
2. Develop performance standards that align with the assigned job position
3. Develop a performance appraisal form that aligns with the assigned job position

4. Practice a specific procedure of performance appraisal
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Human Resource Analytics
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Definition of human resources; principles of human resource management; process of human resource data
analysis; technologies and tools used in human resource data analysis; laws and regulations related to the use of digital
technology; processing in human resource management; using digital technology for personnel recruitment; ensuring
security and privacy of data
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Students are able to
1. Conduct the recruitment and selection process using digital technology to enhance the
efficiency of the hiring process in alignment with the organization's needs
2. Demonstrate the analysis of human resource data using digital technology to support strategic
decision-making in alignment with organizational goals

3. Use technology and human resource data analysis tools to make proposals to executives

4.  Establish data security and privacy guidelines in the planning process of recruitment
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Digital Technology in Human Resources Presentations
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Importance of presenting information; target group analysis in presenting human resources
information; tools and technology for presenting information; creating and analyzing graphs and charts; techniques for
analyzing human resource data with statistical programs; presentation techniques with Microsoft Power Point;
transforming data into visuals with Power BI; using storytelling presentation techniques; using Al to summarize and
create human resources reports
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Students are able to
1. Improve the content and format of presenting human resources information to align

with the organization's target audience

2. Use digital technology to efficiently create human resources reports based on
customized raw data
3. Demonstrate the presentation of human resources information according to the topic

and content within the time period specified by the instructor
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Artificial Intelligence in Human Resource Management
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Basics of artificial intelligence in human resource management; Al technologies and tools used in the

recruitment and selection process, employee data analysis, skill development and training, improving the work
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experience, evaluation and performance management and retaining employees in the organization; using Al to analyze
data and trends related to human resources; challenges in applying Al in real case studies
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Students are able to
1. Accurately classify the types of artificial intelligence used in human resource
management
2. Demonstrate the effective use of artificial intelligence in the recruitment, selection,
training, evaluation, and personnel development processes

3. Use artificial intelligence to analyze human resources data and present it in line

with the goals of the business selected as a case study
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Incentive Design
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Concepts of incentive pay; principles of incentive pay; motivational theories; individual incentive; group
incentive; effects of incentive pay on organizational success
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Students are able to

1. Describe principles of incentive pay

2. Design individual-based incentive
3. Design group-based incentive
4. Analyze the effects of incentive pay on organizational success
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Strategies for Welfare Management
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Welfare theories and concepts; workplace welfare laws; establishing welfare policies in line with the
organization's strategic plan; obtaining the needs for the welfare of the workforce; strategies for providing legally
mandated welfare, additional welfare, and crisis-responsive benefits; public welfare; providing guidelines for welfare
access
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Students are able to

1. Apply concepts and theories of labor welfare in a real situation
2. Collect and summarize the employee welfare needs within the organization
3. Develop strategic proposals for welfare provision in compliance with legal

requirements, additional welfare, and crisis-responsive benefits

4. Establish guidelines for welfare management within the organization

441-333 msaFalszaumsamaunmiinau 3((3)-0-6)
Building a Better Employee Experience
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Creating a positive and engaging work environment to enhance job satisfaction, increase productivity, and

retain employees; key strategies and effective communication; recognition and rewards; opportunities for growth and

development; supportive organizational culture; balancing work-life integration; providing resources and support for
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mental health; prioritizing employee well-being; fostering a sense of belonging; improving overall performance;
motivating employees for long-term success and sustainable growth
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Students are able to
1.  Explain the principles and practices that create a positive employee experience,
including effective communication, recognition, and organizational culture
2. Design and implement strategic initiatives to enhance employee engagement, well-
being, and job satisfaction using evidence-based HR practices
3. Utilize HR analytics to assess and improve employee experience metrics, making
data-driven decisions to enhance organizational performance

4.  Exhibit leadership skills in managing change and fostering an inclusive, innovative

work environment that supports employee growth and development
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Strategies for Managing Human Resource Diversity
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Strategic management principles in organizations; the importance of workforce diversity in link with
behavior and work methods; planning for diversity management in organizations; examining factors and processes related
to working with cultural, racial, religious, and individual differences in collaborative work environments
vy A
ALIIPUTINTD
1. 93110NTLUIUMTAS NNAGNTMIIANTANUNAINYATY
=~ o A ¢
2. nffsumeufitenunvesanuvainvatsluesims

a s 3 A 4 s Aa
3. ’Jlﬂi?gﬂﬂ'53!&]M‘Vi'iE‘)ﬁ'ﬂWHﬂﬁmﬂ’Jnl‘ﬂ?I1ﬂ1’ia1ﬂﬂﬁﬂuﬂﬂa1uﬂﬂﬂﬂﬁﬂﬂﬂ31ﬂ

HANATEN U

nangasuIMsgInaiute vangaslliuilge 2568



NangATUITMISFINIUAN Hangasiuige 2568

Students are able to
1. Explain the process of creating a diversity management strategy
2. Compare the factors that originate from diversity in organizations

3. Analyze the issue or situation of the diversity of people in the organization
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Human Resource Business Partner
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Importance of the role of human resource professionals as business partners; roles and duties as strategic
business partners of the organization; analyzing key data of collaboration for decision-making; networking capabilities;
supporting joint strategies of partners; communication and negotiation techniques; developing policies and strategies to
support diversity and inclusion
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Students are able to
1. Explain the role of human resources professionals and business partners in today’s
context

2. Make decisions for collaboration by considering partners' joint strategies

3. Demonstrate communication and negotiation techniques with partners
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Career and Talent Management
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Concepts, principles and practices on career advancement management; succession management and high-
potential management; from recruiting, developing and retaining high-potential people to create future leaders
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Students are able to
1. Explain the definition, importance, and differences between talent management and
human resource management
2. Plan and implement strategies for developing and retaining talent in an organization
using relevant tools and technologies for HR data evaluation and analysis
3. Apply knowledge to foster a talent culture within the organization and demonstrate
a positive attitude in promoting skill and competency development of employees

4. Establish important ethical principles for managing career advancement and high-

potential individuals
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Team Building in Organizations to Increase Productivity
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Definition of team building; importance of team building in organizations; selecting team members;

developing team capabilities; motivation and engagement; managing team conflicts; creating a strong team culture; roles,

skills, and leadership in team building; activities and techniques to boost team building; utilizing tools and technology in

team building; evaluating team performance; linking theory to practice
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Students are able to

1. Explain the definition and importance of team building in organizations
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2. Select appropriate team members and develop their capabilities to enhance team
performance

3. Demonstrate effective leadership skills and apply techniques to motivate and engage
team members

4.  Analyze team conflicts and implement strategies to create a strong team culture and
improve team performance using relevant tools and technologies

5. Establish the necessary ethical principles for evaluating team performance
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Module: Employee Recruitment and Selection
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Theories and concepts in recruitment and selection; creating policies and operations manuals for
recruitment and selection in accordance with the organization's strategic plan; employer branding to attract candidates and
potential employees, as well as enhance the candidate experience; utilizing tools and technology for recruitment and
selection of suitable personnel using a variety of techniques and methods; analysis and evaluation of the effectiveness of
the recruitment and selection system; making effective improvements of the current system
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Students are able to
1. Apply concepts and theories relevant to recruitment and selection in real-world
scenario
2. Establish policies and operational guidelines for recruitment and selection that align
with the organization's strategic plan
3. Utilize human resource analysis tools within the organization
4.  Propose guidelines for developing a concrete personnel recruitment and selection
system

5. Execute recruitment and selection tasks in the organization to achieve the objectives
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6.  Establish ethical principles that should be implemented in the employee recruitment

and selection process
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Module: Compensation Management
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Compensation concepts and theories; components of compensation in business organizations; job analysis;
job evaluation; determination of wage and salary structure; minimum wage; incentive pay; employee benefits;
compensation management software; wage and salary survey
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Students are able to
1. Do a job analysis for a given job position correctly
2. Do a job evaluation for a given job position correctly
3. Formulate wage and salary that align with the principles
4. Formulate employee benefits that align with the situations

5. Use compensation management software accurately
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Module: Employee Relations
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Theories and concepts pertaining to employee relations; the role of employers and labor organizations; the
implementation of employee relations operating procedures and policies in line with the strategic goal of the organization;
creating, distributing, and revising work regulations; encouraging mutual understanding of the negotiation process;
analyzing and evaluating the effectiveness of the current employee relations system; making effective improvements of
the current system
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Students are able to
1. Apply relevant concepts and theories related to employee relations in diverse
situations
2. Summarize the key roles of the employer and employee organizations
3. Propose policies and practices regarding employee relations that align with the
organization's strategic plan
4. Develop or amend regulations related to organizational work
5. Explain the negotiation process
6. Propose concrete guidelines to develop employee relations systems
7. Implement employee relations work within the organization to achieve the

objectives
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Module: Strategic Human Resource Development
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Concept and theory of adult learning and human resource development; 70:20:10 learning model; strategic
human resource development including analysis of organizational strategy, needs analysis of human resource
development, development of human resource development curriculum, evaluation of human resource development
results, learning using electronic media, individual development planning, and career management
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Students are able to
1. Assess human resource development needs in the organization

2. Write a training program that aligns with the principles

3. Implement training that aligns with training objectives
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4. Produce electronic media for training that aligns with the requirements

a =) A a | v
IFIVNLADN 'J‘lﬂ!i’)ﬂﬂ]‘i!‘].]‘l!f{dl]i%ﬂi’)‘]]ﬂ1i
d a 4‘ % :iq’/ A

441-251 NAYNTFTINVUWINITNAUINGIGY 3((3)-0-6)

Business Strategies for Sustainable Development
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Concept and importance of sustainable development; the process of developing business strategies;
determining organizational strategies; implementing strategies; evaluation and control to achieve the sustainable
development goals of the business
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Students are able to:
1. Explain the concept and importance of sustainable development
2. Describe the process of defining business strategies

3. Design business strategies in line with sustainable development concepts

4. Plan and operate a business in line with the concept of sustainable development
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Business Plan for Sustainable Growth
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Significance of business plans for sustainable growth; principles of business plans for investment and
financial support; goal and policy specification; budgeting; forecasting; business situation analysis in marketing, finance,
production, and human resources; relationships among factors; development of decision-making support models;

reporting;

business planning methodology: vision, mission, objectives, analysis of external and internal business environment;

strategy formulation, and implementation through budgeting and control
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Students are able to:
1. Explain the principles of business planning using the Business Model Canvas
(BMC)
2. Create a business model for the sustainable growth of a selected business as a
case study

3. Communicate and present a business plan for sustainable growth
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Application of Artificial Intelligence for Business Decision Making
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Basics of artificial intelligence and business decision making; data analysis and data mining; analysis of
economic trends and competition; forecasting and analysis of market trends; risk analysis and risk management with Al;
using Al in strategic planning and decision making, inventory and production management, supply chain analysis, human
resource management, business process improvement; case study analysis of successes and failures in using Al
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Students are able to:
1. Demonstrate the use of artificial intelligence in making business decisions consistent
with the issues of the business selected as a case study
2. Use artificial intelligence to effectively analyze and predict business data

3. Utilize Al to enhance decision-making options and create reports for the business

selected as a case study
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Business Law
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Laws related to business organization; laws related to business activities; principles of sale and purchase
law; sale with the right of redemption; lease of property; hire-purchase; loan agreements; suretyship; mortgage; pledge;
negotiable instruments; intellectual property; other necessary laws and business ethics; fundamental principles of business
law concerning types of persons, juristic acts, legal incidents, obligations, and significant specific contracts; laws related
to electronic transactions and intellectual property; and other necessary laws in current situations for modern
entrepreneurs
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Students are able to:
1. Explain the definition and scope of business law
2. Analyze laws related to business activities and business organization
3. Execute legal procedures based on principles of sale and purchase law, sale with the

right of redemption, lease of property, hire-purchase, and other necessary laws in

current situations
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Business Establishment and Operation
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Business formation models; business establishment processes; planning and selecting business structures;
human resource creation and management; establishing organizational culture; marketing and sales; marketing strategy

planning; financial management and auditing; business management and administration; sustainable business practices

and corporate social responsibility
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Students are able to

1. Conduct business planning appropriately according to the business formation
models

2. Execute marketing strategy planning based on the studied business plan

3. Adjust organizational culture creation according to the business plan to align with
the business values and goals

4. Manage human resources and build a team for setting up and running a new

business
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Product and Service Development by Technology
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Definition of digital technology; types of digital technology; using digital technology in designing
products and services; using Al to support business management; laws and regulations regarding technology and Al;
innovation management; analyzing customer needs; analyzing products and services to align with business goals and
market demands
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Students are able to
1.  Demonstrate the use of digital tools and platforms in designing and innovating products
and services that align with business objectives

2. Utilize digital technology to analyze customer requirements in products and services to

align with market demands
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3. Analyze and design products and services for businesses established as case studies

4.  Use artificial intelligence to support product and service development

441-262 msamaadnadmiudilszneums 3((2)-2-5)
Digital Marketing for Entrepreneurs
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Marketing mix; target customer analysis; the importance of digital marketing; creating and designing
digital marketing content; storytelling; marketing through various social networks; and evaluating success using key
indicators
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Students are able to
1. Design digital marketing content, create stories, develop a marketing mix, and analyze
target customers

2. Create digital marketing strategies to suit the entrepreneur's goals for at least one product

3. Track and analyze digital marketing performance using key indicators

441-263 msvanuuLtazat el wanTud miudUsznoums 3((2)-2-5)
Application Design and Development for Entrepreneurs
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Fundamentals of application development tailored for entrepreneurial ventures; practical aspects of
creating functional and user-friendly applications that can solve real-world business problems
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Students are able to
1. Explain the basic principles of application design and development
2. Identify user needs and design user-centric applications
3. Develop functional applications using appropriate technology
4. Manage the application development process from concept to deployment
5. Evaluate and improve application designs based on user feedback and testing

results

441-361 MIVIMIAITUM 3((2)-2-5)

Warehouse Management
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Types of inventories; inventory management; economic order quantity (EOQ); inventory control; efficient
materials management; material requirements planning (MRP); warehouse cost management; logistics and inventory
management
Y A
(ALt RER LY
a a Y [ a Y] a Y [ Y
1. E]ﬁﬁ1ﬂﬂiglﬂﬂﬁuﬂWNﬂﬂ\‘I!Lﬂ$ﬂWﬁiJiWﬁﬁ]ﬂﬂWﬁﬁuﬂ”lﬂﬂﬂﬁﬂhlﬂ
A a Y A Y
2. :nmww,Lazizuﬂ'smmﬁumﬂmmmz’du'lﬂ
3. szyavalfiatamsaudinenasla
Students are able to
1. Explain the types of inventories and inventory management

2. Plan and determine the appropriate quantity of inventories

3. Identify and implement methods for inventory management

441-362 m3damsndglagumu 3((3)-0-6)
Supply Chain Management
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Design concept and management of supply chains; supply chain network design; relationship and role of
stakeholders in the supply chain; procurement planning; manufacturing; distribution; transportation; inventory
management; supply chain strategy; tools and technology in logistics and supply chain management; value addition for
customers
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3. ssyldieseafielunssamsTadadngdd
Students are able to
1. Explain the concepts of supply chain design and management
2. Design processes related to supply chain management

3. Identify and utilize tools for logistics management
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Consumer Behavior Analysis for Business Success
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Meaning and importance of consumer behavior; theories of consumer behavior; internal and external
factors influencing consumer behavior; consumer purchasing decision process; consumer analysis in terms of psychology,
sociology, and economics; the relationship between target consumer behavior and marketing management for business
success
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Students are able to
1. Operate a business that analyzes consumer behavior according to various criteria
2. Classify factors that influence the consumer decision-making process for
purchasing products or services
3. Design marketing tools that are consistent with the behavior of target consumer
groups for business success
4. Define the target customer group for establishing and operating the business
according to the business plan selected as a case study
441-364 msﬁ'ﬁuu11;5?1%911346’]1?13419msﬁmmﬁﬁqﬁu 3((3)-0-6)
Business Development Aligned with Sustainable Development Goals
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Principles and concepts of sustainable development; sustainable development goals and their importance to
businesses; business development strategies aligned with sustainable development goals; efficient management of
resources and energy; innovation and technology for sustainability; creating value and social responsibility; performance
evaluation and reporting based on sustainable development goals
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Students are able to
1. Appraise the relationship between sustainable development goals and business
strategies to create strategies that align with sustainable development concepts
2. Analyze business strategies to align with sustainable development goals
3. Plan the establishment of new businesses in line with the Sustainable Development
Goals

4. Develop a proposal for work guidelines in the workplace in line with the

Sustainable Development Goals
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Business Crisis Management
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Concept of crisis; business crisis management; decision-making; command and control; maintaining and
boosting personnel morale; preparing the organization to cope with crisis situations
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Students are able to
1. Describe the concept of crisis

2. Analyze and make decisions in crisis situations
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3. Plan crisis management in the newly established businesses that are selected as the
case studies

4. Apply crisis management concepts to practical training

441-366 naqﬂﬁmsammun1§sﬁaaﬂm1wﬁmma§§ﬁ% 3((3)-0-6)
Strategies for Tax Planning to Reduce Business Risk

1Y v 1 =} ~aA A A 9 1Y a A o
‘ﬂ’ﬂilﬁil‘wu‘ﬁi%W’JNE’HH@TﬂiLLﬁ%ﬁﬂTH@Hﬂ‘V]Lﬂﬂ’JsllfNﬂ’UﬂﬁTJis‘ﬁﬂ@ﬂﬁiﬂﬂLWﬂﬂ1ﬂuﬂuTUUTUWNﬂ15

[l
a A =

a L =} 4 = v A
NU ﬂaqwﬁslums*muwumy fﬂi!aﬂﬂgﬂu’ﬂ’ﬂfNﬂﬂ1ﬁ‘ﬁqiﬂﬁ]ﬂﬁﬂWﬁﬂNﬂ1H@1ﬂﬁ NﬁﬂigﬂﬂﬂNﬂT}Jﬁﬂﬂ1§§]ﬂﬁu1ﬂ
AWUNTOMINAUIFTND
Relationship between income tax and other taxes related to business operations to determine financial
policies; strategies in tax planning; choosing a business enterprise structure that affects taxation; effects of taxation on
investment decisions and business development management
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Students are able to

1. Describe taxes related to business

2. Calculate various types of taxes

3. Implement strategies for tax planning in business

4. Plan taxes for setting up and operating a business in accordance with the specified

business plan
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Small and Medium Business Management for Sustainability
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Definition and scope of small and medium businesses; principles and concepts in small and medium

business management; analyzing and evaluating the potential of small and medium businesses; strategies for developing

business sustainability, including green business concepts, ESG (Environmental, Social, and Governance), and SDGs

(Sustainable Development Goals); financial management and investment for small and medium businesses; human
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resource management and personnel development; utilizing technology and innovation in small and medium businesses;

marketing and creating competitive advantage; risk management and adaptation to change; creating and developing one's

own business; case studies of successful small and medium businesses

441-371
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Students are able to
1. Analyze the potential and sustainability of small and medium businesses using
green business principles, ESG, and SDGs
2. Apply technology and innovation in developing sustainable small and medium
businesses
3. Plan and develop their own small business, including financial management,
marketing, and human resource management
4. Establish guidelines for human resource management and team building for the

SME:s that are selected as the case studies
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Module : Tourism and Hospitality Management
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Definition and scope of tourism and hospitality management; principles and concepts in tourism and

hospitality management; planning and managing tourism; hotel management and customer service; marketing and

promoting tourism and hospitality businesses; developing and training staff; resource and environmental management;

risk assessment and analysis; utilizing technology in tourism and hospitality; food and beverage management; front office

management; housekeeping management in hotels; tour operations management
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Students are able to

1. Explain the definition and scope of tourism and hospitality management

2. Plan and manage tourism activities and hotel services

3. Apply technology in managing tourism and hospitality businesses

4. Conduct tour operations and manage hotel tasks

5. Work in accordance with the principles of ethics and regulations of the business

that is chosen as the training place
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Module : International Business Management
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Definition and objectives of international business management; principles of international business
management; strategies; laws; taxes; analysis of the international business environment; imports; exports; sourcing of
capital, forms of investment in international business; developing strategies for international business operations;
international human resource management
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Students are able to

1. Demonstrate the import and export process according to the guidelines set in the business
plan

2. Show the sourcing and management of funds for international business as outlined in the
business plan

3. Perform work in international business management in accordance with international
regulations and the concept of sustainable development

4. Use international business strategies and strategic analysis tools to develop business

proposals
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441-373 ¥ M3damsgsneman 4((2)-4-6)

Module: Retail Business Management
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Definition of retail business; policies and strategies in retail business management; market analysis and
customer network building; inventory and logistics management; relationship management with manufacturers and
distributors; product brand creation and management; human resource management and personnel development in retail
business; trends and innovations in the retail industry; risk management and market control; creating customer
experiences and service provision
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Students are able to
1. Demonstrate market analysis and customer networking to align with the retail business
plan
2. Implement trends and innovations in the retail industry to improve business efficiency
according to the business plan

3. Manage relationships with producers and distributors according to the retail business

plan
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Module : Halal Business Management
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Concepts and principles of Halal business; opportunities and growth potential of the Halal market;
business operations involving Halal products and services (such as Halal food production businesses, Halal service
businesses, Halal restaurants, Halal spas, Halal hotels, and Halal logistics); Muslim customer behavior; Halal standards;

business plan and strategy for penetrating the target market of Halal business
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. Explain the principles, concepts, and importance of Halal business
. Apply the principles in conducting business regarding Halal products and services

. Design a business plan and marketing strategy that aligns with the target customers

of the Halal business

. Operate the business in accordance with the business plan
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