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GEl  muwazmsaoas 4 vivhea
935-009G1 msoueunpIoIngs lusIalszdriv 2((2)-0-4)

(Everyday English Reading and Writing)
935-031G1 mylayanimdngy ludinlsed1iu 2((2)-0-4)

(Everyday English Listening and Speaking)

GE2  MsannnNufAa 4 viEna
MINABINTINSUAZANAY 2 HiEnn
935-006G2A Ay Aeayn 2((2)-0-4)
(Intelligent Thinking)
MIAAFITLU 2 HIYAN
935-007G2B AYNAA 2((2)-0-4)
(Smart Thinking)
GE3  msfauvudlsznoums 2 vivhgha
935-032G3 uaAaganuiudusgnoumsuazmstuaiuyana 2((2)-0-4)

(Idea to Entrepreneurship and Personal Finance)

GE4  mslimalulagndia 2 wihgha

935-033G4 malulagaana 2((2)-0-4)
(Digital Technology)
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935-044G4 Pyanlszavg 2((2)-0-4)
(Artificial Intelligence)

GE5  guamzednsiu 2 vivaehn

935-034G5 Fguamuuuesdsm 2((2)-0-4)

(Holistic Wellness Studies)

GE6  Inmmisauazmswannmeiy 2 wihgia

935-035G6 anuilunaiios 2((2)-0-4)
(Citizenship)

GE7 msdSuMmalvinnunainveslan 2 vivaehn

935-036G7 MINAUIDEIN 2((2)-0-4)

(Sustainable Development)
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935-011G8 mu Ineazmsdeans 2((2)-0-4)

(Thai and Communication)

a A 'Y \ 1 a
-3183¥UavdN ‘hll!f]ﬂﬂ’ﬂ 4 iHEnNA

~

v Yy 9 ) @ o K =
935-010G8 ﬂTblW?Nﬂt]‘]gLﬂlnﬂluﬁWﬁiﬂuﬂﬁﬂH1ﬂiﬂJm1ﬁi 2((2)-0-4)
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(Intensive English for Undergraduates)



935-013G8

935-014G8

935-015G8

935-017G8

935-019G8

935-021G8

935-023G8

935-024G8

935-026G8

935-028G8

935-030G8

935-037G8

935-038G8

935-039G8

935-040G8

935-041G8

935-042G8

935-043G8

935-111G8

935-112G8

funleguam

(Sports for Health)
mi?lﬂﬁ'wmdémﬁmﬁmﬁaqmmw
(Weight Training for Health)
Auduitequan

(Walking and Jogging for Health)
Lﬂllllﬁ%ﬁi]ﬂiillﬁuﬂu1ﬂ1§

(Game and Recreation Activities)
IANTOUANI

(Chemistry Around Us)
MIfauaz AN I

(Chinese Listening and Speaking Skills)

miw"mmzmiﬁmumﬂaﬂmw

(Speaking Techniques and Personality Development)

madizealaeldnusangy
(English Story Telling)
asanguludihaoy

(English in the Workplace)
IFuAnY

(Asian Studies)
MuauluFIalsesiu

(Chinese in Daily Life)
wasnuludIalsedriu

(Energy in Daily Life)

awsar daeilede

(Bravo Snapshot! By Mobile Phone Camera)
aaninedlarfias Aeddia

(LINE Stickers and Digital Media)
msad e Tunetelnanfunuudie
(Simple Mobile Application Creating)
masgmlurialszariu
(Standards in Daily Life)

Taniaisos

(World talks)
ngrneludiailseiiiu

(Law in Daily Life)
wadny ez unuImMs

(Physical Education and Recreation)
Wnmgms e

(Swimming Skills)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)



935-114G8 Andgmstoariudn 2((2)-0-4)
(Martial Arts)

935-117G8 HuANUAY 2((2)-0-4)
(Badminton)

2. HIIAIPUNNIE 94 HEAA
1) D@3 IWNUEIND 24 ¥ivEDA

928-141 Mysamsgsnaaio v 3((3)-0-6)
(Modern Business Management)

928-142 wanssudus InalugsfemsiaioIna 3((3)-0-6)
(Consumer Behavior in Modern Trade Business)

928-241 wanmsunaiyddmsuduseneumsmsmeaioln 3((3)-0-6)
(Finance and Accounting Principles for Modern Trade Entrepreneurs)

928-242 miaaaaIadmSugsnomImaiolm] 3((3)-0-6)
(Digital Marketing for Modern Trade Business)

928-243 M3uIMIMslIiang 3((3)-0-6)
(Operations Management)

928-341 nguaneganaazmamateluiszrielsema 3((3)-0-6)
(Business Law and International Modern Trade)

928-342 mimmwuuazmuﬂwNmiﬁuf?mi”ugsﬁ%miﬁ)mﬂﬂslmj 3((3)-0-6)
(Financial Planning and Control for Modern Trade Business)

928-441 mavamsganaulsulyduazmsvenegsnamamaiolu 3((3)-0-6)

(Franchise Business Management and Modern Trade Business Expansion)
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928-101

928-102

928-103

928-121

928-122

928-201

928-202

928-203

ngvmeATRatazaNulasafsna lsuesdmsy
ganamamaio Tl

(Digital Law and Cybersecurity for Modern Trade Business)
iz‘u1Jmﬁﬁummﬁamﬁﬂmi‘qiﬁﬂmiﬁ’mﬁﬂimj
(Information Systems for Modern Trade Business Management)
MIRALEUNERFTUILLATUI

(Full Stack Application Development)
damitegsnamamasiolm

(Statistics for Modern Trade Business)
ﬁugmmﬁﬁamaﬁsﬁﬂmiﬁﬁﬁﬁﬂclmj

(Fundamentals of Modern Trade Business Research)
eanssudeyauazszuusa luiRiflenszuaumanagsne
(Data Engineering and Robotic Process Automation)
Sumesiiavesassnaslugsnomsmaiolmi

(Internet of Things in Modern Trade Business)
Tyanlssavsuazmaboudveuniossnsdmsugsne
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msmae vy

26 HiUEDA

1((1)-0-2)

2((2)-0-4)

3((3)-0-6)

2((2)-0-4)

2((2)-0-4)

1((1)-0-2)

2((2)-0-4)

3((3)-0-6)

(Artificial Intelligence and Machine Learning for Modern Trade Business)
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928-221 MITATHTyaTugIdmiugsnamsmaiolwl 2((2)-0-4)
(Advanced Data Analytics for Modern Trade Business)

928-301 sEUUFINoInserdmSugInamamaio i 2((2)-0-4)
(Cloud Computing in Modern Trade Business)

928-321 MsMauELNagngsnamsmaioInidedeyaidedn 2((2)-0-4)
(Insight Data Analysis for Modern Trade Business Strategic Planning)

928-401 Fuvumanianssumsmaielui 1(0-2-1)
(Seminar in Modern Trade Innovation)

928-402 Tassnuninnssugsnamsmaniolni 3(0-9-0)

(Modern Trade Business Innovation Project)
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928-302 ms lsmaTuTaganueswenslumsadielssaumsaigndn  3(3)-0-6)
(Extended Reality for Customer Experience Enhancement)

4

928-303 s lSusudaunuuezfoaudidyailszavg 3((3)-0-6)
lumsuimagnm
(Chatbots and Artificial Intelligence Assistants in Customer Service)

928-304 msszanananguuaniiegsnomsdiasiolm 3((3)-0-6)
(Cloud Computing for Modern Trade Business)

928-311 ﬂgﬂ?mmﬂiuiaﬁﬁugﬂuﬁsﬁ%mﬁﬁ'mﬁa“lmj 6((4)-6-8)
(Module: Advanced Technologies in Modern Trade Business)

-ngudndumsinsgiInemsteyalugsne

928-222 ms 1dimaTulagdyanlszavg lumsimsidoya 2((2)-0-4)
msfadielva
(AI-powered Data Analytics in Modern Trade Business)

928-322 mﬁmﬁwﬁﬂgfayagﬂﬁ’magmmmmmuwﬁwiwﬁa 2((2)-0-4)
(Customer Data Analysis and One-to-One Marketing)

928-323 msanswiveyavalvalugsnemsmadoln 2((2)-0-4)
(Big Data Analytics in Modern Trade Business)

-NPINAHUINIIFIND

928-310 Wt NANN AU UIANT TUMIA N IDUIAA 3((3)-0-6)
(Special Topics in Future Modern Trade Innovation)

928-344 MITAMIFUMAIATIALASITUM 3((3)-0-6)
(Inventory and Warehouse Management)

928-345 ﬂﬁﬁi“ﬂmmmmw@ﬁm 3((3)-0-6)
(Total Quality Management)

928-346 mivamiladaanduay Teginiu 3((3)-0-6)
(Logistics and Supply Chain Management)

928-347 n3esilonsiadmiumsnmaooularl 3((3)-0-6)

(Digital Tool for Online Marketing)



4)flpau 36 HUENA
928-161 msiseudmaliadumssamsgsnamsmaioln 1 4(0-180-0)
(Work-Based Learning in Modern Trade Business Management 1)
928-162 nmsisouimaliasumsiamsgsnamsarasiolm 2 4(0-180-0)
(Work-Based Learning in Modern Trade Business Management 2)
928-261 miiseuimalfiadumstamsgsnamstiaisln 3 4(0-180-0)
(Work-Based Learning in Modern Trade Business Management 3)
928-262 msiseudmaliadumstamsgsnamsmaioln 4 4(0-180-0)
(Work-Based Learning in Modern Trade Business Management 4)
928-361 nmsisouimaliaaumsiamsgsnamsaaiol 5 4(0-180-0)
(Work-Based Learning in Modern Trade Business Management 5)
928-362 msiseudmalfiadumstamsgsnamsmaioln 6 4(0-180-0)
(Work-Based Learning in Modern Trade Business Management 6)
928-461 msieuimaliadumsvanmsgsnamsmaiolny 7 4(0-180-0)
(Work-Based Learning in Modern Trade Business Management 7)
928-462 msiseusmalfiadumssamsgsnamsmaiiolna 8 8(0-360-0)
(Work-Based Learning in Modern Trade Business Management 8)
3. AP IAR NS 6 HiEnA
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an o 1Y o
928-101 ﬂ;]mnﬂﬂimauazmmﬂaaﬂmmﬂmum 1((1)-0-2)

dmSugsnamsmandolui
(Digital Law and Cybersecurity for Modern Trade Business)

928-102 ssuudsaumaitomssansgsnomsmaielu 2((2)-0-4)
(Information Systems for Modern Trade Business Management)

928-121 aﬁ&ﬁaﬁiﬁi}msﬁﬁaﬁﬂwﬂ 2((2)-0-4)
(Statistics for Modern Trade Business)

928-141 mssamsganaaie v 3((3)-0-6)
(Modern Business Management)

928-161 mseuimaliaamstamsgsnemsarasioln 1 4(0-180-0)
(Work-Based Learning in Modern Trade Business Management 1)

935-031G1 maMaanmsangsluainilsziniu 2((2)-0-4)
(Everyday English Listening and Speaking)

935-034GS5  IDFUAMNLULLDINT W 2((2)-0-4)

(Holistic Wellness Studies)

59 16((12)-180-24)
=g d' o |l a = a wa =K Y
MAMSANYIN 2 nunIgia (Nqu-JRia-anmdlsaue)
928-103 MINAUWOUNAATULVUATUIDT 3((3)-0-6)

(Full Stack Application Development)

928-122 ﬁugmmﬁi‘fﬂmmiﬁi]msﬁ’maj"ﬂ“lmj 2((2)-0-4)
(Fundamentals of Modern Trade Business Research)

928-142 wnanssugus Tnalugsnomsmanislng 3((3)-0-6)
(Consumer Behavior in Modern Trade Business)

928-162 msiseuimaliaamstamsgsnomsaasioln 2 4(0-180-0)
(Work-Based Learning in Modern Trade Business Management 2)

935-009G 1 Mo uveunEI9Ing lusIalsziriu 2((2)-0-4)
(Everyday English Reading and Writing)

935-011G8 ' lneuazmsiteas 2((2)-0-4)
(Thai and Communication)

3N 16((12)-180-24)
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MANIANEIN 1

928-201

928-202

928-221

928-241

928-261

935-006G2A

935-032G3

= a
MANIIANHIN 2

928-203

928-242

928-243

928-262

935-007G2B

935-035G6

o | a = a va K Vv
UIUHUIINA (‘I’li]‘HJ,]-‘ng_]‘lJﬂ-ﬂﬂ‘kl]ﬂ‘Jﬂﬂmi’N)
Arnssudeyanagszuuea TudAienszUIUMINIEINY 1((1)-0-2)
(Data Engineering and Robotic Process Automation)
a =1 2 a Y o ]
aumanuwumasswaﬂuﬁsﬂfumsmam“lﬂu 2((2)-0-4)
(Internet of Things in Modern Trade Business)

a <Y ) ) @ a FY @ ]
mmm'ﬂz‘Vrf’uagaﬂuuqdmmugsﬂ%mimawiwu 2((2)-0-4)
(Advanced Data Analytics for Modern Trade Business)
wanmsuuasiyFdmsudlsznoumsmsmaiolng 3((3)-0-6)
(Finance and Accounting Principles for Modern Trade Entrepreneurs)
msiseuimaljiasumssamsgsnamstiaislng 3 4(0-180-0)
(Work-Based Learning in Modern Trade Business Management 3)

a 3 a
Ay Aaayn 2((2)-0-4)
(Intelligent Thinking)

a T I a [
uuaﬂﬂqmwmﬂu&j’ﬂizﬂﬂummazmmumuuﬂﬂa 2((2)-0-4)

(Idea to Entrepreneurship and Personal Finance)

ERLY 16((12)-180-24)

Nunigia (nqu-U ia-Anmdienue)
ﬂnumyﬂizayiuazmiﬁﬂuj’fﬂlmmdi'mi‘fﬂﬁﬁ?mivu‘n;iﬁi] 3((3)-0-6)
mamadelni
(Artificial Intelligence and Machine Learning for Modern Trade Business)
msaeaInadmSugsnomsmaio i 3((3)-0-6)

(Digital Marketing for Modern Trade Business)

M3uImImsiianms 3((3)-0-6)
(Operations Management)
msiBeuimaliaamsiamsgsnomsmeaioIna 4 4(0-180-0)

(Work-Based Learning in Modern Trade Business Management 4)

aynaa 2((2)-0-4)
(Smart Thinking)

anuiuwaiio 2((2)-0-4)
(Citizenship)

33U 17((13)-180-26)
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928-301

928-321

928-341

928-xxx
928-361

935-036G7

935-XXXG8

= =
MANIIANHIN 2

928-342

928-362

928-xxx

935-033G4

A
#"iIo

935-044G4

935-XXXG8

XXX-XXX

szuugInesInserdmiugInamsmaisln
(Cloud Computing in Modern Trade Business)

4 a k) & [} 9 a K
fﬂi'NQLLNUﬂaq‘VlT]Tg5ﬂﬂﬂ1§ﬂ1ﬁllﬂsl‘ﬂllﬂ'Jflallﬂll”al"]ﬁaﬂ
(Insight Data Analysis for Modern Trade Business Strategic Planning)
ngruegInanazmsmaie lmiszrnalszma

(Business Law and International Modern Trade)

M FNADN

=3 9 a va Y [ a Y @ 1
ﬂﬁ!ﬁﬂugfﬂﬂﬂa‘uGl@ﬂurﬂii]ﬂﬂﬁ"ljiﬂ"l]ﬂﬁﬂ?ﬁllﬂql‘l’ill 5

(Work-Based Learning in Modern Trade Business Management 5)

MINAUIBENgIEY
(Sustainable Development)
a A = <
3%1Laaﬂﬁﬂy1ﬂﬂﬂ 1

ERL

MINLNULAZAIVANNNMIRIUAMTUFINIMIAIaTe Ina
(Financial Planning and Control for Modern Trade Business)
msiBeuimaliadmmsiamsgsnemsaadoln 6

(Work-Based Learning in Modern Trade Business Management 6)

a = A
ABIVNLADN
maluTadavia
(Digital Technology)

a

Paanilszavg
(Artificial Intelligence)
a A = o
'JG]ﬂLﬁE]ﬂﬁﬂHTVI’Jml‘LI 2
a A =
ABUADNULET

33U

o | a = a va K Vv
NUIUTHIINA (‘VIE]‘HJ,]-‘IJ{]‘]JVI-PIﬂH]ﬂ'JEJﬂH!@Q)

2((2)-0-4)

2((2)-0-4)

3((3)-0-6)

3((x)-y-2)
4(0-180-0)

2((2)-0-4)

2((x)-y-2)

18((x)-y-2)

o v a = a wva K k4
NUIUTUIINA (ﬂi]‘lel{]-ﬂ{]ﬂﬂ-ﬂﬂﬂ]ﬂ?ﬂﬂﬂ!ﬂﬁ)

3((3)-0-6)

4(0-180-0)

5((x)-y-2)

2((2)-0-4)

2((2)-0-4)

2((x)-y-2)

3((x)-y-2)

19((x)-y-2)
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928-401

928-402

928-441

928-461

XXX-XXX

= a
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928-462

¥uilh 4

Suurgia (nqud - UHUR - Anmnalgnuea)
Funrmantanssumsmaislus 1(0-2-1)
(Seminar in Modern Trade Innovation)
Tassauuianssugsnamsmeiolui 3(0-9-0)
(Modern Trade Business Innovation Project)
m3samsgsnausulyduaymsverogsnamamendoli 3((3)-0-6)
(Franchise Business Management and Modern Trade Business Expansion)
msieuimaljiaaumsiamsgsnamsmaiolu 7 4(0-180-0)
(Work-Based Learning in Modern Trade Business Management 7)
Jsndenad 3((x)-y-2)

32 14((x)-y-2)

o | a =S a wa = Y
IHIUKUIEYNA (TIt]‘H{] - ‘IJ:Z]‘]JGI - ANHINIAUID)
=) Y a wva Y @ a Y @ T
ﬂ']ﬁLﬁEl‘ngﬂ?ﬂ‘]J{]‘]JGlﬂ?uﬂ'ﬁ%ﬂﬂﬁ‘hﬁﬂi}ﬂ']iﬂ']ﬁiJElal?iiJ 8 8(0-360-0)
(Work-Based Learning in Modern Trade Business Management 8)

32 8((0)-360-0)
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a d =
AazInnmaninazimalulagenatiny sy

nangasmalulagiadia a13nmsdamsuianssumsmasialva

935-009G1 Mo vaUMEdIngEluTInszdriu 2((2)-0-4)
(Everyday English Reading and Writing)
Y 9
[ 1 @ 1 [ o o L4
WﬂH%ﬂWiﬂ?uﬂTH?ﬂﬂﬂq‘Hﬁuﬁ?u NITDIUUNANNVUIATU ﬂ1§1/‘lﬁlﬂ!1?’1’311159%}11!?11?{1/‘”/]1?15\1@1%}1\1
j’ @ = j’ Y = [ ' Y 3’1
ﬂigiﬂﬂwu;ﬁTu NNYSNITIVIULUDIAU fﬂi!,"’llEl‘l!igiﬂﬂﬂigiﬂﬂllagﬂﬂWHWﬂluWﬂﬁu
Basic English reading skills; short passage reading; vocabulary building; basic Sentence structures; basic

writing skills; sentence and short paragraph writing

935-031G1  mswWayamudngulusindszdriv 2((2)-0-4)
(Everyday English Listening and Speaking)
Wnmzmslaazmsyame1sangy msaununesengy luaniumseiag 9 ludialsziriu

English listening and speaking skills; English conversations in various daily life situations

935-006G2A  Aailu Anayn 2((2)-0-4)
(Intelligent Thinking)
aynansoudu Aamuia ludinlszsriu mdadulugeanuda

Systematic thinking; computation in daily life; conceptual decision making

935-007G2B  aynAn 2((2)-0-4)
(Smart Thinking)
nszuaumsanlumIsspil 21 MmsraTias1zd mfneduidnsuia mIfnadadsss msna
s2uu msnuwutazmsdaauly maTuTaduayms 1%ma Tulad msthmaTuTagulsuddymidenuedemnanaia
Thinking process in the 21% century; analytical thinking, critical thinking, creative thinking, system

thinking; planning and decision making; technology and applying; using technology to solve social problems smartly

935-032G3  wwnagadudiszneumsuazmituaiuyana 2((2)-0-4)

(Idea to Entrepreneurship and Personal Finance)

a I P @ Ao o ) v 9 a v o

uuanamsiudiszneums sinpgisuiludrmsudlsznouns minwwwthuunegsnemsia

HUIAAFINIA8IATEIN BN NI N Ao 11 P15 UNIINITRUTIUYANE NITINURUMTRIUTIUYAND
4 .

MM INHea0Y

Entrepreneurial mindset; needed skills for entrepreneur; business target setting; Business idea formulation

with modern business tools; personal financial planning; personal Financial planning for retirement

935-033G4  malulagadiia 2((2)-0-4)
(Digital Technology)

Y H v
anuiesdunednuszunneuianes oadllszneuveIsz DU AUMA AWITUAIUDITOYA

U

@ @ @

a a A ¢ ' o aa aa { a
MTAUNA V30FTTUABNNAADS NQrIeANIADS MIFINITUATTE Wnwzadiia mslFTsunsuiugiu widisd

ad a 7
IANNTOUNT



Basic knowledge of computer system; components of information system; security of information data;

computer ethics; computer laws; digital literacy; digital skills; basic software usage; electronic commerce

d
935-044G4  Uyaylszang 2((2)-0-4)
(Artificial Intelligence)
y A 9 A o a o X a s a <
anugiosduneInuTayglseAng Anuinugiuvesssuunounuaes Ussinvealyyilszavg
79 ¥ a o a o w a { A 9 Y ] a ¢
m3dsegnalddygynlszivgludialszsiiu nguuisnazasesssumeddeanunislsaudyglszang
a o o 9 I J @
Jyanlszavguazanuilasansvostoyanazanuiudiua?
Basic knowledge about Artificial Intelligence; basic knowledge of computer systems; types of Artificial

Intelligence; applications of Artificial Intelligence in daily life; laws and ethics related to Artificial Intelligence Usage;

Artificial Intelligence and information security and privacy
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(Holistic Wellness Studies)
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Definition of holistic wellness; principles of holistic health care; current illness situations; guidelines for

holistic health care; planning for holistic wellness practice in daily life
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(Citizenship)
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Citizenship; politics government; sustainable development; first aids and basic life support; the benefit of

mankind
935-036G7  MINMUIBENITIEY 2((2)-0-4)
(Sustainable Development)
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Principles of sustainable development; applications of sustainable development for environmental
management; case study
935-010G8  M¥BINGUUNTUEMIUHPAPE I Syans 2((2)-0-4)

(Intensive English for Undergraduates)
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Essential English skills needed for undergraduate study; reading strategies for main ideas and details;

basic English grammatical structures; parts of speech; academic vocabulary for higher education



935-011G8 e lnenazmsaeas 2((2)-0-4)
(Thai and Communication)
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Thai for effective communication; morality and ethics in using language; effective listening, speaking,

reading and writing skills; ability to apply language knowledge to everyday communication
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(Sports for Health)
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Definitions and types of sports for health, movement skills; application of sport science principles to

exercise activities
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(Weight Training for Health)
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The importance of health and physical fitness; basic science of exercise; self-control for proper weight;
skills on exercising and weight-training
935-015G8 sauéasﬁaqmmw 2((2)-0-4)

(Walking and Jogging for Health)
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The basic science of exercise; the need for self-control, discipline and development of safe (proper)
techniques for walking and jogging; attitudes and awareness towards exercising, walking and jogging activities for

improving the overall quality of life
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(Game and Recreation Activities)
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Definitions, importance, scopes and types of recreation activities; characteristics and roles of recreation

leader; arrangement of recreation activities

935-019G8  1ANSAUA AT 2((2)-0-4)
(Chemistry Around Us)
° A o A 9 3 o 9 ° A
N3N TLANVDIETIANOUATIY NTIAADUEY MSINUSTAYI N5 1Y LAZNITHIAeF15IANN

Y aAq Y Y A A 9 an o
anaey amﬂmﬂﬂummseu NITINHAT BDIN1T IATDIFIDIN Llﬂg’q@]ﬁﬁ’iﬂiill‘]ﬂ\ﬁ_]izlﬂ‘ﬂ’l‘ﬁﬂ@Qﬂuq1JGlﬂfJ%1ﬂ

A o A g 3 A g v A o o N o
ﬁ"ﬁlﬂu@u(ﬂﬁ']ﬂllazﬂ'ﬁﬂﬁll NIV UDIAU ﬂ'J']llﬁ]‘]J‘]J']fJV]LﬂuNafl]']ﬂﬂ'ﬁi‘ﬂﬁiﬂﬁuﬂﬁﬁ']ﬂﬂllﬂu@ﬁ']ﬂ



Classification of hazardous chemicals; suitable methods for transfer, storage, usage, disposal and proper
of chemicals; chemicals used in household, agriculture, food, cosmetics and some industries; first aids and prevention of

accidents from hazardous chemicals; ailments from contact with hazardous chemicals

935-021G8 miﬂmamﬂmm%u 2((2)-0-4)
(Chinese Listening and Speaking Skills)
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Basic Chinese listening and speaking skills; standard pronunciation; everyday Chinese listening and

conversation

935-023G8  MIYAUATMINAMIYAANNN 2((2)-0-4)

(Speaking Techniques and Personality Development)
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Basic knowledge of speaking and personality; speaking techniques; inner and outer personality; speaking
and personality development in various occasions; speaking in daily life; speaking in a working place and public

speaking; the evaluation and improvement for speaking and personality development

935-024G8  mstausedlaglimudingy 2((2)-0-4)

(English Story Telling)
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Reading different kinds of reading texts such as short stories, tales, simplified novels; telling the read

stories in English; telling stories through puppet show; telling stories through dramatization; news report

935-026G8  MudIngulunmam 2((2)-0-4)

(English in the Workplace)
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English listening, speaking, reading and writing skills in a workplace; English skills for coordinating i.e.
telephoning, asking for and giving information, welcoming guests and customers; problem solving in various workplace

situations

935-028G8  tolFaAnY 2((2)-0-4)
(Asian Studies)
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History of countries in Asia; geography; culture; digital economy; politics; education; international

relation; integration and regional conflicts

935-030G8  muduluFImlszdriu 2((2)-0-4)

(Chinese in Daily Life)
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Basic Chinese conversations; expressing opinions; listening, speaking, reading, and writing skills;

conversations in daily life

935-037G8  wasnuludialszdriu 2((2)-0-4)

(Energy in Daily Life)
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Energy; energy sources; green energy; renewable energy; current and future energy situations; energy
storage; energy conservations for air conditioning and lighting systems; energy use and environmental impacts; saving

energy awareness

935-038G8 MW Mwilede 2((2)-0-4)

(Bravo Snapshot! By Mobile Phone Camera)
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Basic concept of photography; portrait photography; landscape photography; product photography;
retouching; info graphics creation; short video creation; field trip
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935-039G8 annnes latiuazaefana 2((2)-0-4)

(LINE Stickers and Digital Media)
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The importance of digital media and its utilization; method to create a LINE stickers, an Emoji, a new

font; creation of products from drawings and photographs

935-040G8  msauwateUnamFunuu e 2((2)-0-4)

(Simple Mobile Application Creating)
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Introduction to mobile application development; tools and computer languages for mobile application
development; block-based mobile applications development; variables, condition, Iterations; block-based mobile

application design; simulation of the operation of mobile applications; publishing mobile application;

935-041G8  anasgludIalszdriu 2((2)-0-4)

(Standards in Daily Life)
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Thai standards body; Thai industrial standards; compulsory standards;, Thai community product
standards; Good Manufacturing Practice (GMP); Good Agricultural Practices (GAP);, geographical indication;
international standard; International Organization for Standardization; High Level Structure; ISO 9001; ISO 14001; ISO

45001; foreign standards; a case study of certified organizations

935-042G8  Janai399 2((2)-0-4)
(World talks)
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Changes in economy, society, environment, technology, and modern management occurred during that time

935-043G8  ngranaluTImlszariu 2((2)-0-4)

(Law in Daily Life)
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Application of criminal law; criminal liability; personal, family, inheritance, property; cause of trouble;

liability for tort offense of defamation justice

935-111G8 waﬁnmuasﬁuﬂmmi 2((2)-0-4)
(Physical Education and Recreation)
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The objective of recreation; the necessity of recreation in a daily life; games; physical education and

recreation in workshop program; exercise and recreation practice for health

935-112G8  NnHZMI NI 2((2)-0-4)
(Swimming Skills)
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Knowledge and understanding of swimming history; principles and techniques for swimming; swimming
styles; rules and tips for being a good swimmer and audience; exercising; health care and treatment; swimming equipment

and facilities maintenance

935-114G8  fadzmsieanuaa 2((2)-0-4)
(Martial Arts)
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Principles, patterns and self-defense practice; the use of self-defense techniques in various situations;
standing firm and looking for a chance to attack opponents; exercise for creating physical efficiency; equipment

maintenance

935-117G8  HUANUAY 2((2)-0-4)

(Badminton)
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Playing methods, basic movement skill; various hitting skills; single, double and mixed double playing;
playing rules, competition; playing manner, arranging the match and equipment maintenance
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(Digital Law and Cybersecurity for Modern Trade Business)
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Digital law; personal data protection; cybersecurity; data security; cyber threat prevention; ethics in

digital technology usage; case studies on digital law and cybersecurity in modern trade business

928-102 szuuasaumaiemssamagsnemsdadielnal 2((2)-0-4)

(Information Systems for Modern Trade Business Management)
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Information systems in retail modern trade business; analysis and design of information systems;
database management; enterprise resource planning; risk management; crisis management; customer relationship
management systems; supply chain management systems; case studies on information system usage in retail modern trade

business
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(Full Stack Application Development)
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Full stack application development; user interface design and development; server-side application
development; database management; API development; application testing and performance optimization; application

deployment and maintenance; application development for modern trade business
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928-121 adamegsnamsmasielvis 2((2)-0-4)
(Statistics for Modern Trade Business)
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Data in modern trade business; descriptive statistics; sampling and estimation; hypothesis testing;

comparative hypothesis testing; correlation analysis; regression analysis; case studies and applications

928-122 NugrmsdIdemagsnansmasialva 2((2)-0-4)
(Fundamentals of Modern Trade Business Research)
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Research problem formulation; research design; data collection; data analysis and presentation of

research findings; application to modern trade business.; research ethics and data usage ethics

928-141 msdamsgsnoasialval 3((3)-0-6)
(Modern Business Management)
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Basic concepts of various types of businesses, components of business management, administration and
management, marketing management, human resource management, business plan development, issues related to modern

business management, online commerce, and ethics related to modern business management.

928-142 ngAnssuduilanlugsomsmaialnal 3((3)-0-6)
(Consumer Behavior in Modern Trade Business)
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Principles and theories related to consumer behavior, characteristics of consumers, purchasing behavior

and processes in consumer markets, analysis of internal and external factors influencing consumer behavior in Modern



Trade business, analysis of decision-making processes and post-purchase evaluations, study of basic consumer behavior

research, and trends in changes according to the marketing context.

928-161 msiseumnlfiamumsdamsgsnemsiasieliai 1 4(0-180-0)
(Work-Based Learning in Modern Trade Business Management 1)
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Systematic practice of modern trade business management at the workplace under the supervision of
store mentor and trainer; regulations in modern trade store; observing customer behavior; servicing customers at a
standard practice; developing sale technique, problem solving during sales and services practice; stocking items;
maintaining equipment; maintaining store floor’ s cleanliness appearance and both in and outside store safety operation;
knowledge and business management tools
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(Work-Based Learning in Modern Trade Business Management 2)
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Systematic practice of modern trade business management at the workplace under supervision of a store
mentor and trainer; analysis of digital marketing environment; formed target market; summarized a daily sale report,
checking a store’ cleanliness appearance and a store’s equipment standard; sale management during shift work.

Conducting with self-discipline; diligence, determine, commitment, adaption ability and respect and follow an

organization’s rules and regulation and a society with an integrity
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(Data Engineering and Robotic Process Automation)
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Data engineering; Robotic process automation for business processes; Bot development and
implementation; Business process analysis and improvement; Application of data engineering and automation in Modern

Trade business
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(Internet of Things in Modern Trade Business)
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Principles of Internet of Things; Sensor technology and connectivity; IoT device data processing; Real-
time data analysis; [oT applications in inventory management; Supply chain tracking; Customer experience enhancement;

IoT system security; Case studies of IoT implementation in Modern Trade business
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(Artificial Intelligence and Machine Learning for Modern Trade Business)
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Principles of artificial intelligence and machine learning; Al and ML applications in Modern Trade
business; Recommendation systems; Credit analysis and fraud detection; Ethics in Al usage; Case studies of AI and ML

implementation in Modern Trade business

928-221 mﬁmswﬁﬁ’im&aifugat‘im%’ugiﬁﬂms?\'mﬁﬁlmj 2((2)-0-4)
(Advanced Data Analytics for Modern Trade Business)
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Customer behavior analysis and customer segmentation; social media data analysis and customer
sentiment analysis; customer experience analysis and customer retention; store operations analysis; forecasting for

inventory management; store-level data analysis project; store-level data visualization
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(AI-powered Data Analytics in Modern Trade Business)
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Data preparation and management for AI; Customer behavior analysis using Machine Learning;
Al-powered demand forecasting; Recommendation systems and sales optimization; Image analysis and object recognition

in retail; Al for operational improvement and decision-making; Case studies and applications of Al in Modern Trade

business decision-making



v Y

928-241 nanmsilusaziyiamsudlsznoumsmsmasialva 3((3)-0-6)

(Finance and Accounting Principles for Modern Trade Entrepreneurs)
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Basic concepts of finance and accounting management for Modern Trade entrepreneurs, analysis of
financial reports and financial forecasting, sourcing and managing funds for Modern Trade entrepreneurs, working capital
management, financial break-even analysis, cash budgeting, preparation of investment budgets and feasibility analysis of
investment projects, liquidity management (accounts receivable/inventory), sourcing of short-term and long-term
financing, cash flow projection, personal income tax, corporate income tax, value-added tax, specific business tax, tax

management for businesses, and laws related to accounting and finance.
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(Digital Marketing for Modern Trade Business)
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An introduction to digital marketing for retail businesses, digital marketing systems and environments
for Modern Trade businesses, marketing mix, marketing research, consumer behavior and decision-making, market share,

market selection, product positioning, product and service strategies, product pricing, marketing planning and distribution

channels, marketing promotion management, and marketing ethics.
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(Operations Management)
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Introduction to operations and productivity, operations strategy, product design, process design, job
design and work measurement, location decisions, layout decisions, materials requirement planning and enterprise
resource planning, managing inventory, supply chain management, quality management
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(Work-Based Learning in Modern Trade Business Management 3)
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Systematic practice of modern trade business management at the workplace under the supervision of
store mentor and trainer; analysis of customer behavior and customer’s demand, the analysis of situation and systematic
training, management and restocking items, checking items quality and expiration date, management and food safety and

sanitation control
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(Work-Based Learning in Modern Trade Business Management 4)
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Systematic practice of modern trade business management at the workplace under the supervision of

store mentor and trainer; data communication with co-worker, team management and teamwork; good governance and

social responsibility; organizational culture; friendly services; inspect product and stock checking; controlling and

maintaining store quality standard operating practice
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(Cloud Computing in Modern Trade Business)
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Principles of business intelligence; business data analysis; BI tools for customer data analysis; sales and
market trend analysis; application of BI in Modern Trade business decision-making
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(Extended Reality for Customer Experience Enhancement)
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Principles of Extended Reality (XR), Virtual Reality (VR), Augmented Reality (AR), and Mixed Reality
(MR); XR application design and development; creating customer experiences with XR; using XR for product and service

presentation; virtual product trials; Creating virtual retail spaces; measuring and evaluating XR effectiveness in Modern

Trade business
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(Chatbots and Artificial Intelligence Assistants in Customer Service)
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Principles of chatbots and Al assistants; design and development of automated conversation systems;
Natural language processing; deep learning for conversational systems; integration of chatbots with customer service
systems; customer sentiment analysis; improving customer service efficiency with Al; Measuring and evaluating chatbot

effectiveness in Modern Trade business
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(Cloud Computing for Modern Trade Business)
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Principles of cloud computing; cloud infrastructure and services; design and development of cloud-based
applications; cloud-based data management and analytics; security and privacy in cloud systems; using cloud in supply
chain management; cloud-based customer and marketing analytics; cloud resource scaling and management; case studies

of cloud usage in Modern Trade business
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(Special Topics in Future Modern Trade Innovation)
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Study and analysis of contemporary issues, trends, and latest innovations in modern trade; application of
emerging technologies and concepts in trade business development including met averse, seamless commerce, digital

trading platforms, advanced automation, Al for modern trade, and future business models; smart supply chain; analysis of

case studies and best practices; design and development of innovative projects to enhance modern trade
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(Module: Advanced Technologies in Modern Trade Business)
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Advanced technologies in modern Trade business; Block chain in supply chain management; Big data
analytics and machine learning; Al in demand forecasting and pricing; Automation and robotics in warehouses and stores;

5G and IoT in Modern Trade system connectivity; Virtual and augmented reality in customer experience; Case studies and

technology trends in Modern Trade business
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(Insight Data Analysis for Modern Trade Business Strategic Planning)

N3LUIUMINURUNagNE§Inansmaiislvd msdnazdanmnadeungsnialedoyadain
msnsziguislugsienmsdiaielnd msdnsgingAnssudus 1nado Advanced Analytics 118 Data-Driven
Approach M5131113ANUAE MIVIMINNMLINGA Marhiausurunagniazmsiana

strategic planning process; Business environment analysis using data insights; Competitor analysis in
retail business; Consumer behavior analysis using Advanced Analytics and Data-Driven Approach; risk management;

crisis management; Strategic plan presentation and performance measurement
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(Customer Data Analysis and One-to-One Marketing)
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Customer data analysis for one-to-one marketing; customer profiling; Purchase behavior analysis;
customer loyalty analysis; customer segmentation; customer lifetime value analysis; one-to-one marketing strategy

development; personalized customer experience creation; measurement and improvement of one-to-one marketing

campaigns
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(Big Data Analytics in Modern Trade Business)
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Principles and technologies of big data in Modern Trade business; big data management and processing;
big data analytics for business decision-making; customer behavior analysis using big data; supply chain analysis using
big data; demand forecasting and inventory management with big data; fraud and security analysis using big data; using

big data to create customer experiences; application of big data technologies in developing Modern Trade business

strategies
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(Business Law and International Modern Trade)
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Laws related to business and international Modern Trade include laws concerning international trade

(exports and imports), laws on international investment and direct investment, intellectual property laws relevant to



international business and Modern Trade, alternative dispute resolution methods for international business and Modern

Trade, as well as principles of international governance and business ethics.
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(Financial Planning and Control for Modern Trade Business)
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Concepts and techniques for financial planning and control in Modern Trade businesses include sales
forecasting, expense control, and profit planning through budgeting. Tools used for financial planning and control include
cost analysis and variance reporting against the budget, scenario modeling, financial forecasting models, and management

based on ethical business principles.
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(Inventory and Warehouse Management)
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Guidelines for management of warehouse and distribution center, trend, changes and opportunity, role of
warehouse in supply chain, warehouse design and location selection, warehouse and distribution center layout, flow of
material planning, simulation model for analysis and design of warehouse and distribution network, economic factor
determination, role of warehouse and distribution center for both domestic and foreign, shelves design, logistics
information system management of warehouse, risk management, safety in warehouse, transportation with warehouse

activity, software for solving Inventory and warehouse management problems, case study
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(Total Quality Management)
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Quality management; leadership in quality; evolution of quality management; the need for a paradigm
shift; quality management tools; quality management techniques; continuous quality improvement; self-assessment;

models and quality awards; current research into TQM
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(Logistics and Supply Chain Management)
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Scopes, meanings, roles of logistics and supply chain management towards business organization;
activities and processes, procurement, customer service, transportation and information system; applying basic knowledge
of logistics and supply chain into the business organization; lean management; strategic lead time management; logistics
outsourcing competitive strategies; green logistics and supply chain; logistics and supply chain performance

improvement; e-logistics and e-supply chain
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(Digital Tool for Online Marketing)
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Concepts in online marketing, the roles and impacts of digital tools for online marketing, consumer
behavior in the digital market, components of digital media marketing, creation and use of digital tools for online
marketing, website ranking, use of SEO and SEM, customer database management, social media in online marketing
communication, integrating digital tools in each stage of online marketing activities, building a brand for digital
marketing, online marketing strategies, steps in marketing planning for online marketing, and the future of online
marketing.
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(Work-Based Learning in Modern Trade Business Management 5)
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Systematic practice of modern trade business management at the workplace under the supervision of
store mentor and trainer; store quality standard operating practice; distribution and goal management; equipment resource
management; financial management, profit and loss management, auditing and analyzing store performance; planning and

proactive decision making; handling problem, creative problem solving according to innovation process
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(Work-Based Learning in Modern Trade Business Management 6)
Andfiansdwmsdanisgsnamsmaiolvdedraiuszunluaniuilszaeunmisnteldnisquavesnsin
Gluﬁmuﬂﬁzﬂa‘umiuazuﬂmﬂiﬁt"gm mafluduszneunis thaszurumsaaluuddymumamumsadeassa
wianssuiienszavdszanamlunsmsduiugsne meuSmssansdudinmmdnmsideninedud vsnis
fum Insemadenmhiaumunnene

Systematic practice of modern trade business management at the workplace under the supervision of
store mentor and trainer; entrepreneurship, problem solving procedure, creativity And innovation for effective business

management, store assortment, and ordering assortment
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(Seminar in Modern Trade Innovation)
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Seminar on innovation and technology in Modern Trade business; analysis of case studies and trends in
the retail industry; exchange of ideas with industry experts; presentation and discussion of interesting topics in Modern

Trade business; analysis of innovation impact on retail business; development of innovation vision in Modern Trade

business
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(Modern Trade Business Innovation Project)
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Development of innovation projects for Modern Trade business; Analysis of business problems and
opportunities; design and development of innovative solutions; application of technology in solving business problems;
prototype development and testing; business feasibility analysis; project concept presentation; project report writing;
Teamwork in project development; prototype improvement and development; testing with real users; analysis of feedback
and improvements; business plan and go-to-market strategy development; economic and social impact analysis; project

presentation to industry experts
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(Franchise Business Management and Modern Trade Business Expansion)
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Concepts, characteristics, importance of Franchise and Modern Trade Expansion, types of Franchise
Business, composition of Franchise Business Criteria, rules, conditions of Franchise Business, feasibility analysis of
Franchise and Modern Trade Expansion, funding, management, marketing and law, competitive trends in Franchise

Business
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(Work-Based Learning in Modern Trade Business Management 7)
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Systematic practice of modern trade business management at the workplace under the supervision of

store mentor and trainer; controlling and auditing, maintaining store quality standard operating practice, reading and
controlling document and memo, store human resource management, store data management, mentor duty; eagerness to

learn; application of work-based learning in the development of an innovation project.
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(Work-Based Learning in Modern Trade Business Management 8)
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Systematic practice of modern trade business management at the workplace under the supervision of

store mentor and trainer; systematic assessment of business trend; planning business strategy; integrating knowledge and

theory from work-based practice for new retail business model project.
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