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1. nananednania Taivieand 24 ¥iVIERA
ERURE RS INEHI] laidfoond 18 wuEne
GE1 MEWaEMIqOMI 4 wijena
417-100G1  Mp1BangEIle-ya 2((2)-0-4)

English Listening and Speaking
417-101G1 MYIBINOHOIU-1EU 2((2)-0-4)
English Reading and Writing
GE 2 MINAUINNUAR 4 HUWAA
117201G24  msldasaumeniiemsdadulalunisamu 2((2)-0-4)

Information Use for Investment Decisions

746-101G2A  MIAAIFINTINOINIIYRAIN 2((2)-0-4)
Smart Logical Thinking
117-101G2B misaauazmsaaduls 2((2)-0-4)

Thinking and Decision Making

437-101G2B  fAeegunae) whlveganaa 2((2)-0-4)
Smart Thinking and Clever Understanding

GE3 msfauuudlsznouns 2 wddeha

763-101G3 AauuuaITNeN 2((2)-0-4)
Think Like Start-up

117-202G3  Aalszneums 2((2)-0-4)
Entrepreneurial Thinking

an o

GE 4 mslna Tuladadna 2 wiena

117-203G4 maluladuazasaumaludenuaana 2((2)-0-4)
Technology and Information in Digital Society

870-101G4 miﬁamﬂuqﬂﬁ%ﬁaaéwwmﬁmﬁuij 2((2)-0-4)
Active Citizen Communication in Digital Age

11720464 agmlszangiugmuazms 19 lsunsulszgndodiadio 2((2)-0-4)

Basic Artificial Intelligence and Simple Application Usage

o YA

72320164 fyanilszdvfiFeadvassadmsudizudu 2((2)-0-4)
Generative Al for Beginner

GE5 AUNILDIATIN 2 Wiwhn

711-103G5  @u9ayIn 2((2)-0-4)

Life Balance



993-101G5

117-103G5

264-101G5

GE 6
117-104G6

117-105G6

117-106G6

196-101G6

GE 7
117-107G7

117-108G7

724-104G7

724-105G7

724-106G7

GE 8

A g

manivzasfouazianisnnunsoaalsgityaiuihu
Anti Aging and Stress Management with Folk Wisdom
) s A 7
FUNTITATNDFUNIICDIATIY
Aesthetics for Holistic Well-being
MINAANIN MUK IAY
Human Potential Development
IaEsITUT A MINAUINGITY
o o s A s A o A d oA

ui@]ﬂiﬁllﬁ\iﬂll!,laﬁilli&’Iﬂ%HLWﬂuNH‘HﬂLWﬂﬂWiWGMlﬂﬂfoJ“Ll
Social Innovation and Human Benefits for Sustainable Development
msiaRsBun Sy uATHgNINELe
Sustainable Development and Sufficient Economy Philosophy

I~ A a
anuunaoazINaIsITUL
Citizenship and Public Consciousness

1< A
Anuilunaiod
Citizenship

v W Y 9 o @
msdsuarldnnunainveslan
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WG’JW’Uﬂﬂﬁﬂ']‘wu’lﬂa’f]llﬂﬂﬂ'lial‘b'ﬂﬁgTEJ‘H‘L!G]']N‘W‘L!@WHV]iWEJ'IﬂTﬁiﬁiJ"]fW]
Environmental Dynamics and Natural Resource-Base Utilization
' 2 Y

‘WE‘NTaﬂﬁQLL’JﬂﬁﬂﬂJ
Oren World Exploration
imzAanszuainemansaislni
Current Issues in Modern Science

~ 2 A A o Ada
fﬂi‘]_liTﬂﬂﬁl‘uﬂ’]LW@ﬂﬁWﬁluﬂﬂﬂﬂﬂu
Green Consumption for Sustainable Development

o ¥ A o Ad A

‘Ll’J@]ﬂiillaﬂTaﬂiﬁ]ulW’t’]ﬂﬁWﬁHuTﬂﬂﬂﬂu
Fighting Climate Change with Innovation for SDGs
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411-102G8

412-103G8

413-104G8

415-105G8

416-106G8

mu'lne

gen Z gen Ed

uonli] it

Happy Chinese

MY WAYFO T

Malay Language to ASEAN
Haelnzlzsenlese

Nihongo Pera Pera
dungoas Jo Jaseqginiva

Annyeonghaseyyo — Hello Korea

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

HUYNA

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

W1UNA

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

Hiene

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)



417-107G8

418-108G8

419-109G8

117-111G8

117-112G8

sanguNIauLIN
English Plus+

4 < 4
V9y3 a1 W3oas
Bonjour la France
(23
NAMNU N7
Guten Tag

MINAUPEENE IngszauumInede

Development of Thai Language Skills for University Student

Taen Taen

Hayya Hayya

= | a a2 v dv
aan 4 KHIWNA ‘%17\51213‘1“9]6"!1]14

117-113G8

117-114G8

117-115G8

117-116G8

117-117G8

125-131G8

125-162G8

125-163G8

196-161G8

437-161G8

418-172G8

400-173G8

747-121G8

746-132G8

U Vl“ﬁﬁl@gﬁﬁ. AUV UT AT

Living Life from the Inside Out
FUANITMYLAZIN

Healthy Body and Mind

Finiia

Happy Life
ssunAThiafiemsiagunIe

Natural Therapy for Improving Well-being
AMuduiui sz ediaduanuae
Relationship between Life and Death
nuiansssnaiuass

Creative Cultural Capital
Waanssuadeasss

Creative Craft

wirssdgidaan

Miracle of Wisdom
mafunaiioswosyuruTanfumswanniidah
Global Citizenship and SDGs Awareness
ArihuvseuaaiuauSuRnse UApdIA
Leadership for Future and Social Responsibility
azqoglsll

Europe Discovery

Tanu/den autsy

World Changing and Dynamic of Smart People
fornzusday

Facts and Figures

9
Tudilszneumseonlal

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)



Build an Online Entrepreneurship

724-153G8 LERRE AR RN 2((2)-0-4)
Natural Therapy

871-131G8  masamsgansnaniaaialn 2((2)-0-4)
Modern Digital Business Management

870-142G8  AeumuAAsieme3 tay dulgieniwes 2((2)-0-4)
Content Creator and Influence

993-151G8 MITAMIANUATEA 2((2)-0-4)
Stress Management

296-121G8  §An Jininiu 2((2)-0-4)
Values of the Wise and Deliberation

437-150G8 AUTN 2((2)-0-4)
Love

2. HUIAITUANE Taivieunn 91  wHEAA

2.1 NGHIF WY 8  HiHEhA

761-100 Tanvimidaaw 3((3)-0-6)
Islamic Worldview

761-300 azﬁz;’jﬂz5Lgazﬂ1iﬁ?1@ﬁu§ﬂ1w 2((1)-2-3)
Wasatiyah and Peace Building

763-100 o1 1aladanu 2((2)-0-4)
Social Awareness and Empathy

763-300 usaiumalalumsiludisznoums 1(0-2-1)
Entrepreneurship Inspiration

2.2 NQIINTN 83 wiehn

-8y 71 Wilena
%ﬁ’ugmﬁsﬁ%?}ﬁam 42 Miena

763-111 SansenuuazdaszAmiomssamsgsnodaa’ 1((1)-0-2)
Al-Quran and Hadith for Islamic Business Management

763-112 $ingInadaan 3((3)-0-6)
Get to Know Islamic Business

763-113 nanMIIANI 3((3)-0-6)
Principles of Management

763-214 wﬁﬂmmgmmﬁ 3((3)-0-6)
Principles of Economics

763-215 HanmMsaaa 3((3)-0-6)

Principles of Marketing




763-216

763-217

763-218

763-219

763-220

763-221

763-222

763-223

763-324

763-325

763-326

763-327

nanmainys

Principles of Accounting
ARHIBLAZAHFIN

Business Law and Taxation
ﬂ1i%ﬂﬂ15ﬂullﬂ$ﬁu

People and Team Management
HEnMESInguieNsTeaINNTINY
Principle of English for Business Communication
NANMIIANTNINTAU

Principles of Finance Management
Wndyonnaalumsduiumsnegsne
Figh Muamalat in Business Operation
mitlszgnaanalugsne

Application of Statistics in Business
MIBATIZHTOYaNNINIAINA

Digital Business Data Analysis
M3I98FIND

Business Research

M30830AYRIFINIVIIAN Nz vagan Ty TanAnandu

SMEs Survival in Disruptive World
AUNUIANTTUFINVD A

Seminar in Islamic Business Innovation
AT ONANNIANEN

Preparation for Cooperative Education

FIMINAUIUIANTINFIND 20 HUBNA

763-131

763-232

763-233

763-234

763-235

763-236

763-337

noRuianssunazmsh 14

Innovative Theories and Practices
MINAUMHUFTND

Business Plan Development
msaazianuilullIdnegsna
Business Feasibility Analysis
u,mJwﬁmcﬁuuazmﬁlmﬁaﬁugmﬁm%‘umﬁ%
Basic Applications and Tools for Business
s l¥Tyailsedviseadassd lugsn
Utilization of Generative Al for Business
ﬂTH15\1ﬂ€]ﬁlﬁﬂﬂ15§ﬂﬁ15ﬂﬂﬁiﬁﬂ
English for Business Communication

I~ 4 o a
mailuduszneumsivedenuludaay

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

1(0-2-1)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

2((1)-2-3)

3((3)-0-6)

1(0-2-1)

1((1)-0-2)

1((1)-0-2)

1(0-2-1)

3((2)-2-5)

3((2)-2-5)

3((2)-2-5)

1(0-2-1)

3((2)-2-5)



Islamic Social Entrepreneurship

763-338 ﬂﬁﬁamsma‘nﬁﬁmmzmiﬁmmuﬂaﬂm‘w 3((2)-2-5)
Business Communication and Personality Development

763-339 ﬂmfciu%mazmsmi]Wiaimmdﬁﬁi) 2((2)-0-4)
Storytelling and Business Negotiation

IannAnEI 9 Hidena

763-451 annvfny* 6(0-36-0)
Cooperative Education

763-452 Tasanuannafnm 3(0-0-9)
Project in Cooperative Education

180N 12 HUENA

763-361 FAIHININAIAAIN AN TVFINIVUIAN AL IUIAGDY 3((2)-2-5)
Module: Digital Marketing for SMEs

763-362 61;@36151ﬂ1§fﬁ”@ﬂmmzmﬁmﬁwﬁmamﬁﬁuﬁm%mjﬂizﬂaumi 3((2)-2-5)
Module: Financial Management and Analysis for Entrepreneur

= a l

763-363 yaI Ul ianImsiyrgsnvvIanatazYIAgol 3((2)-2-5)
Module: SMEs Accounting Practices

763-364 Ggﬂ'iﬂﬂmsi‘fﬂmimﬁﬂmzmmmmzﬁw 3((2)-2-5)
Module: Zakat and Waqf Organization Management

763-365 YAIFINIIANTNINT SR aLQUITIZE 3((2)-2-5)
Module: Hajj and Umrah Management

763-366 ﬂ;ﬂ%ﬂfmﬁ"ﬂﬂiiummimmaﬁyuﬁ’m 3((2)-2-5)
Module: Local Halal Food Innovation

763-367 wqﬁﬂﬁumﬁﬂﬂugiﬁﬁmma 3((3)-0-6)
Organizational Behavior in Halal Business

763-368 wsbgenaaisaamazlszauluassgnae o 3((3)-0-6)
Islamic Economics and Issues in ASEAN Economies

763-369 msadnusuadmiudilszneums 3((3)-0-6)
Brand Building for Entrepreneur

763-370 myaaululangaaisia 3((3)-0-6)
Investment in Digital Era

763-371 MIRudaaalqiams 3((3)-0-6)
Islamic Finance in Practice

763-372 malulagnamstuagaly 3((3)-0-6)
Islamic Financial Technology
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i1
mamsAnudi 1 fuuntieia (maug - UHiia - Anudleaes)
471-100G1 M1 HIe-Ha 2((2)-0-4)
117-203G4 maTulaguazasaumaludinuaina 2((2)-0-4))
117-101G2B msaaaznMsaaaula 2((2)-0-4)
711-103G5 ANQARIN 2((2)-0-4)
117-106G6 anuilunaiiowazInassue 2((2)-0-4)
xxx-xxxG8 sw3vudenn Ay GE 8 2((2)-0-4)
763-111 Sansermuassagzaniionssanisgsnedda 1((1)-0-2)
763-112 $ingInadaan 3((3)-0-6)
MamsAnyf 2 fuuniena (ngui) - 1R — Anpidieauiod)
417-101G1 MBIBINYHO - IU 2((2)-0-4)
746-101G2A MIAATINTINEDINHIYRAA 2((2)-0-4)
763-101G3 Aauuuaas NN 2((2)-0-4)
724-106G7 uSanssuaalandouiiomvianaisiu 2((2)-0-4)
xxx-xxxG8 s uAenUAN GE 8 2((2)-0-4)
xxx-xxxG8 sw3vudeniiiuin GE 8 2((2)-0-4)
761-100 Tanvimidaay 3((3)-0-6)
763-100 o1l ladeau 2((2)-0-4)
763-113 WaNMIIANI 3((3)-0-6)
763-131 nouRuianssunazmsvi 14 1((1)-0-2)
i 2
MAMIANET 1 fuuntieia (Moug - UHiia - Anudleaies)
763-214 vanAsygMmans 3((3)-0-6)
763-215 nanmMInaa 3((3)-0-6)
763-216 nanmIys 3((3)-0-6)
763-217 ﬂg,]wmmmzmﬁ‘qiﬁﬁ] 3((3)-0-6)
763-218 MIdamMsAULaZiN 3((3)-0-6)
763-219 nanmmsanguiiiemsdoasnagan 1(0-2-1)
763-232 MINAUMHUFIND 1(0-2-1)

763-233 midnzianuniluly 1dnegsne 3((2)-2-5)



MAMsANET 2
763-220
763-221
763-222
763-223
763-234
763-235
763-236

MAMSANINT 1
763-300
763-324
763-337
763-338
763-339

763-361
763-371

MAMsANINT 2
761-300
763-325
763-326

763-327

763-369
763-372
XXX-XXX

XXX-XXX
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Mmyaduusuad s udlsznouns*
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a A =
I uaenas
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3((3)-0-6)
3((3)-0-6)
3((3)-0-6)
3((3)-0-6)
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1(0-2-1)

=

AnAIsALD )

1(0-2-1)
2((1)-2-3)
3(2)02-5)
3((2)-2-5)
2((2)-0-4)

3((2)-2-5)
3((3)-0-6)

— @nuidieauiod)
2((1)-2-3)
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1(0-2-1)
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MAMSANEIN 1
763-451

763-452
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MANIANHIN 2
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YAIWUNO reskill/upskill
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HANgATLUTMITRINIT NN A1VIHIUIANTINFTNIDAAIN

swdndnnly @iudSuilye na. 2567)

GE1 mywazmsaeans

417-100G1 MyvInguil-na 2((2)-0-4)
English Listening and Speaking
mylunesulaanuddguazeaziBeaveases magunnmuIdng s ludinlszd1iu msye

A 9 sa o
misesmelagoiumsaliimmvua

Practice of listening for main ideas and details; English conversation in daily life; storytelling in context
417-101G1 MBS INGUAIU-1UeY 2((2)-0-4)

English Reading and Writing
2 o o o 2 A A = A A Yo o o
fﬂiI?Jﬂﬁ]‘]_lGlﬂﬂ’ﬂllﬁ”lﬂﬂJLLaS‘imﬁzl’t‘)ﬂﬂﬂlﬂﬂﬁﬂ‘lﬂfﬂ?u ﬂ?iﬁ]ﬂﬁ?ﬂﬂ??ﬂﬁﬂﬂﬁ\i‘ﬂ@”lu ﬂﬁi“]fﬂ”lﬁW‘V]LlﬂS
Tensailumserumazms@eunpsingy
Practice of finding the main idea and details of a text; making a summary of a text; vocabulary and

grammar in reading and writing English texts

GE2 MSHaNANNAA (MIAAFINTINZHazANav)
746-101G2A  MsAalenssnvesamimaIn (Mvsumedalmans) 2((2)-0-4)
Smart Logical Thinking
wdnnisudlyninuadamandiiesdu anuinadamanilunisudTonddynilu
FAalszs1iu anudnndiamansiiorangunniia
Basic principles of mathematical problem solving; mathematical knowledge for solving everyday

problems; mathematical knowledge for improving the quality of life

GE2 MSWatnaNNaa (MsAATI52UD)
117-101G2B misAamazmsaaaule 2((2)-0-4)
Thinking and Decision Making
WANNITUALNTLUIUNTAAVEINYBE MIAFiadnassn N5 AT IzdYoyauazy1as
¢ v v A ¥ 79 Y o a A 9
asINMAasuazmMs Imara nszuaumsaaauls nszuiumsuaramanui msszgnaliinvgnsaaieoniile
= o 2 Y Y aa o w
manlasulasvesszuudiauuazaunadoy tazudifyri ludinlsziriu
Principles and processes of thinking; creative thinking; data and information analysis; logic and

reasoning; decision making process, search of knowledge; application of thinking skills to understanding changes in social

and environmental systems as well as to solving everyday life problems

GE3 msaanuudisznoums
117-202G3 fadsznoums 2((2)-0-4)

Entrepreneurial Thinking



msauuudlszneums msdnsedanmadenfineuiestumsidsunamastsughauas
Tanu ﬂTi’JNLLNHﬂTiﬂiSﬂﬂUﬂWi miammumiﬁuuazmmmu miﬁmuﬂéfmmU‘giﬁfﬂﬁau@auazéfﬁu

Entrepreneurial mindset; analysis of the environment associated with changes in economy and society;
entrepreneurial process planning; financial and investment planning; determining balanced and sustainable business

models

763-101G3 AauuVaMSNENW 2((2)-0-4)

Think Like Start-up

wiansszneumsiifead msiaFasanssy m‘%mﬁaLﬁaqﬁuiumﬁﬁmmﬁﬁﬁ% 5AANMIM
FINWLY start-up IBM3EUgIA TN Yaannmvesdisznouns ﬁﬂ‘kl&’ﬂﬁL%ﬂullwuﬁiﬁﬂlﬁﬂﬂﬁ}u WnuzinTe
ﬁﬂWW!L’mgﬂm‘ﬁ?@W’l}uﬂlﬂﬁﬁiﬁ% WabzmMIimIaaaiesdy msammumsﬁuﬁuﬂu‘gﬁﬁmﬁi’mﬁ'u NN¥ENs
duduenuuUend 3 og Iﬂidﬁ1uﬂ1iﬁmu11§iﬁi}%‘t&g]}u

Basic concepts of entrepreneurship; innovative thinking; basic tools for business development, ways of
doing business in a start-up; methods of starting a business; entrepreneurial personalities; basic business plan writing
skills; basic business ecosystem analysis skills; basic marketing skills; basic business planning; storytelling presentation
skills; prototype development project
GE4 mslfmalulagiadiia
117-203G4 malulaguazansaumaludnuaana 2((2)-0-4)

Information Technology in Digital Society

mstaenldiniesiie mildmaTuladdsedivasaumaaziaon lmsaumaludiadsesriuuas
m3vhauldedegndes gnngruienazasesssu (mama lu Tagensauma)

Tool selection; use of technology for information assessment; using information in daily life and at

work in a proper, legal, and ethical manner

Jd
GE5 qsllfﬂ"lll%ﬂ\‘iﬂilll
711-103G5 aNQAUNITIN 2((2)-0-4)

Life Balance

Fa
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The meaning of life and basic mental states; maintaining life balance, time management, exercise,

dietary habits, and caring for one's mental well-being for a healthy life
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Citizenship and Public Consciousness
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Concepts, principles, qualifications and importance of citizenship for sustainable development under
democratic principles at the community level; global and online society ( virtual society) ; law-abidingness; social
responsibility; social equality; serving others through the principles of sustainable development
GE7 mslSudalidnnunainveslan
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Fighting Climate Change with Innovation for SDGs
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The environment around us; situations of global dynamics change and their impact; green innovation;
technology and innovations for mitigating global warming; sustainable development; choosing and designing

environmentally friendly products; creating added-value products from waste materials; clean energy and its management;

related laws and regulations; awareness and understanding of environmental changes
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Thai gen Z gen Ed
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Language and communication skills: listening, speaking, reading and writing; applying language skills

in the context of intercultural communication
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Happy Chinese
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Practice of writing Chinese characters; practice of communication in daily life through listening,

speaking, reading, and writing; appropriate behavior in intercultural communication
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Malay Language to ASEAN
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Basic listening, speaking, reading and writing skills in Malay; Rumi pronunciation, spelling, and script;

vocabulary and expressions for daily life topics; Malay social and cultural learning
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Nihongo Pera Pera
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Basic listening, speaking, reading and writing skills in Japanese; Japanese social and cultural learning
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Annyeonghaseyyo - Hello Korea
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Practice of listening, speaking, reading, and writing skills; practice of pronunciation; writing simple

sentences; daily life conversations in Korean; Korean social and cultural learning for communication
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English Plus+
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Effective use of English skills in communication; vocabulary and grammar in listening, speaking,

reading, and writing in context
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Bonjour la France
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Communication in basic French on daily life topics and learning the culture of French speakers
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Communication in basic German on daily life topics and learning the culture of German speakers
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Development of Thai Language SKkills for University Students
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Enhancement of language proficiency across the four communication skills: critical and aesthetic listening
and viewing, speaking in public, reading for comprehension, conclusion, translation, interpretation and explanation, and writing

compositions; Thai language usage with integration of knowledge of culture
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Living Life from the Inside Out
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Taking care of physical and mental well-being; value of life and humanity; self-awareness and
understanding others; cultivating a positive mindset; building social resilience; creating alignment between one’s inner

self and actions, and interactions in the external world; embracing cultural diversity, coexisting on the basis of ethics;

cultural competency; conflict management and non-violence for social coexistence
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Healthy Body and Mind
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Core concepts and theories of holistic health; physical and mental health assessment; stress
management; psychological self-care; emotional management; positive psychological capital development; holistic self-

care planning in personal contexts
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Happy Life
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Understanding emotions and stress; analyzing emotional states with effective management; physical,

mental, and social integrity; mindfulness and consciousness; planning and self-management for a happy life; happiness in

life; self-awareness; social literacy; understanding and respecting diversity; adaptation to social diversity
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Natural Therapy for Improving Well-being
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Understanding emotions and stress; analyzing emotional states with effective management; applying
natural principles and approaches to enhance well-being and healing; caring for body and mind through natural therapy;

living in balance with nature and the environment
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Relationship between Life and Death
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Relationship between life and death; importance of preparing for a good death; value and meaning of
life; emotions; stress and its management; planning for taking care of one’s physical and mental health
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Creative Cultural Capital
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Meaning of cultural capital; cultural capital concepts; cultural capital for entrepreneurs; applying
technology to cultural capital; cultural capital for sustainability
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Creative Craft
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Thinking and using basic skills for creating local handicrafts; producing creative works from basic

wisdom that leads to sustainable local wisdom
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Miracle of Wisdom
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Meaning, characteristics, and types of wisdom; principles and concepts of wisdom; awareness of the
value of local wisdom; application of local wisdom in daily life
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Global Citizenship and SDGs Awareness
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SDGs awareness in social context; collaboration for sustainable development; global citizenship and
awareness of global social changes
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Leadership for Future and Social Responsibility
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Concepts of sustainable development; principles of future leaders; the role of individuals in a
democratic society; self-awareness; discipline; peaceful coexistence and social responsibility; voluntary community work;

culture and the environment
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Europe Discovery
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Introduction to Europe: society, culture, economy, politics, and environment; changes in Europe's

overall environment and its natural surroundings

400-173G8 Tanulaeu aulsy 2((2)-0-4)
‘World Changing and Dynamics of Smart People
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Concepts and principles of global ways of living; developing the next generation; sustainable
development management; natural resource and environmental conservation
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Facts and Figures
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Formulating questions and identifying issues from current situations; searching and gathering data;

managing data; analyzing data using basic statistics; summarizing findings and presenting data
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Build an Online Entrepreneurship
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Entrepreneurial mindset; startups; Business Model Canvas; Lean Canvas; importing goods; accounting
for entrepreneurs; tax calculation for entrepreneurs; selling products online; analysis and planning for business
development
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Natural Therapy

Wanmssssumatinia thhiia deainia Teay ayuInsludialseiiiu sdadusinnsssumna

Principles of natural therapy, forest therapy, sound therapy, yoga, herbs in daily life, and natural

products
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Modern Digital Business Management
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Business models and modern business management; digital technology-based business management;
digital technology application; modern consumer behavior patterns; social media marketing; online business platforms
and tools, practice of creating a digital business model; customer relationship management; digital business laws and

regulations
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Content Creator and Influencers
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Definition and concepts of content creators and influencers; analysis of current new media
communication trends; communicating with target groups; application of digital technology to content creation; basic

storytelling techniques; basic media production techniques through various platforms; online media channels; laws and

ethics in digital technology utilization
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Stress Management
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Concepts and theories of stress; factors related to stress; impact of stress and stress-related health
problems; stress screening; assessment of stress management skills; stress management concepts, stress relief techniques;

stress management strategies; religion and stress management; application of stress management in various situations

269-121G8 3fa S 2((2)-0-4)

Values of the Wise and Deliberation
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Advancement in science and technology; impact of science and technology on the way of life,
economy, society and environment; higher-order thinking techniques; scientific thinking processes; guidelines for

preventing and solving problems arising from the impact of science and technology
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Exercise for Health
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Sports science in exercise for health, exercise for physical, emotional, social, and cognitive
development, selection of appropriate sports, exercise, and recreational activities that align with individual needs and

preferences
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Love
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Concepts and theories of love; types of love; physical and mental behaviors that express friendly love;

faith and love; issues of disappointment and violence related to human feelings; identity formation; adjusting identities to
evolving contexts
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Islamic Worldview
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Brief structure of Islam; principles of Aqidah, Ibadah, and Akhlaq; the importance of al- Qur’an and
Sunnah as the sources of Islam; Islam and society; Islam and economy; Islam and politics; Islam and government; Islam
and environment; Islam and science
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Wasatiyah and Peace Building
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Definitions, principles and importance of Wasatiyah (Islamic Moderation); peace building in Islam;
Wasatiyah between material and spirituality; Wasatiyah between religion and daily life; Wasatiyah between body and
soul; Islamic perspective on extremism; religion and conflict; peaceful means in Islam; application of Wasatiyah in

solving social problems and conflicts; organizing projects using Wasatiyah to solve multicultural social problems
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Social Awareness and Empathy
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Understanding the needs of society; principles of social mapping to analyze social needs; empathizing
the problems of people in society; techniques for empathizing other people’s problems; attitude in communicating with
others; serving the other’s benefits; working in diversity; accepting the differences among people; self-esteem through
serving the other’s benefits
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Entrepreneurship Inspiration
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Inspiration for ambitious entrepreneurs; paths, challenges, and successes of creative business leaders;
traits, mindsets, and strategies that define successful entrepreneurs; exploring how vision, creativity, flexibility, and
adaptability contribute to business success; emerging trends, creative innovation, and the entrepreneurial ecosystem;
developing an entrepreneurial idea; advice and feedback about transforming inspiration into a viable business venture
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Al-Quran and Hadith for Islamic Business Management
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Basic Quranic verses and Hadiths related to Islamic business management; meanings and interpretations
of verses and Hadiths concerning permissible trade, prohibited trade, prohibition of interest (riba), principles of honesty
and business ethics, fulfillment of contracts, and asset management, etc.; guidelines for applying Quranic verses and
Hadiths in Islamic business context
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Get to Know Islamic Business
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General characteristics of Islamic business; business ethics and values in accordance with Islamic
morality; ecosystem of Islamic business; supply chain of each business group; Islamic economics; the related shari’ah
principles; creating a socio-economic environment including institutional framework, organizations and regulations to
support and comply with the business context; knowing the network of business partners, suppliers, alliances of Islamic
business; learning the business characteristics from observation; the essential skills and attitudes in the particular business;
resilience; summarizing the overview of the business through creative communication
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Principles of Management
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Concepts and evolution of management; the business environment's impact on business management;
roles and responsibilities of managers in organizations; decision-making; planning; organizing; human resource
management; directing; controlling; learning through case studies and real-world situation analysis
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Principles of Economics
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Principles of microeconomics; basic economics problems; demand and supply; production and costs;
market structure; public sector; principles of macroeconomics: data of macroeconomics; economy in the short run; fiscal
and monetary policies; economy in the long run; international trade and finance
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Principles of Marketing
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Marketing concepts; marketing environment; marketing strategies; market segmentation; target market
selection; product positioning; consumer behavior; product management; packaging and branding; pricing; distribution

channels; promotion; marketing ethics
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Principles of Accounting
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Definition and objectives of accounting; benefits of accounting information; conceptual framework;
principles and methods of double -entry accounting; transactions recording in general journal; posting; trial balance;
adjusting and closing entries; worksheet preparation; financial statements of service, merchandising and manufacturing

business; value added tax system
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Business Law and Taxation

AMW§INeINUNYHNIe A vila M3 1E Msdnu uazmsen@nngrute vanna lvesngrane

9 a

4
!LWQLLQzWWﬂ!%g’Nﬂ’Jﬂuﬂﬂﬁ HUANTIY Wutgfltyﬂﬁ NTATLUN

9
Q1 HaAnNHIENABH UL UTEN 3093

'
o

o o o A oa axt o & { o a A
L@ﬂLWﬁﬁmm]ﬁﬁ1ﬂﬂJ Waﬂﬂﬁﬂ{]‘uGllmz’J%i}ﬂLﬂUﬂWﬁQWﬂiﬁ ﬂ’JHJi’UNW])’E]'U‘VINﬂTﬁEﬂﬂi"Uﬂﬁuﬂﬂmm;‘ﬁijiﬂﬂﬂWN

o

2!
B

=~ = @

Uszu7aiuYInT Muganmng miassnanianazminsaiivlasesdmsusmsdruteadu masuaanmi matu
HUUIYNIT

Knowledge of law; origins, types, enforcement, interpretation, and nullification of legal provisions;
general principles of civil and commercial law regarding natural and juristic persons, legal acts, obligations, contracts, and
breach of contract; legal principles concerning partnerships and companies, including essential specific contracts;
principles of good tax administration and collection methods; tax liabilities of individuals and businesses under the
revenue code, customs duties, excise taxes, and taxes collected by local administrative organizations; tax calculation and
tax return filing procedures
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People and Team Management
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Principles and methods of managing people in organizations to enhance operational efficiency;
motivation; recruitment; selection; placement; performance evaluation; compensation and welfare; team management
principles and techniques; conflict management; the development of personnel capabilities to achieve goals
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Principle of English for Business Communication
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Essential business English vocabulary and expressions; English grammar and sentence structures for
business communication; listening and reading business conversations; basic business email and letter writing; basic
business situation dialogues
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Principles of Finance Management
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Financial objectives and responsibilities; financial statement analysis; financial planning and
forecasting; working capital management; time value of money; capital budgeting; sources of funds; cost of capital;
capital structure and dividend distributions
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Figh Muamalat in Business Operation
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The Intention of Islamic Laws (Magqasid Ash-shariah); meaning and the importance of Figh Muamalat;
type of the law in Shariah (Islamic Law); Taklifi and Wadhi laws; source of law; principles and using methods to enforce
law from Quran, Sunnah, Ijma, Qiyas and etc.; general principle of Islamic law on wealth, ownership and Aqad
(agreement); Islamic principles on business transaction; various forms of contract such as Mudharabah, Musharakah,
Wadiah, [jarah, Kafalah, Wakala, Tabarru, debt, interest/usury in Islam
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Application of Statistics in Business
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Key statistical concepts such as descriptive statistics, probability distributions, hypothesis testing,
regression analysis, and inferential statistics; application of statistical techniques and methods to business decision-
making; analysis and interpretation of data to draft business strategies, improve operations, and make informed decisions;
real-world business scenarios and case studies that link the application of statistical tools to various business functions,

including marketing, finance, operations, and human resources
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Digital Business Data Analysis
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Principles and techniques of digital data analytics; transforming convert raw data into actionable
business insights; collecting, processing and analyzing data from various digital sources; data cleaning; data visualization;
statistical analysis; managing large data sets; using advanced data analysis tools such as Python, MS Power BI and MS
Excel; ethical considerations in data management; importance of data privacy; method of results communication;
leveraging digital data for strategic decision making; leveraging data analytics to improve business performance in a data-
driven world
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Business Research
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Methods and techniques used in business research; how to design and conduct research projects that
address real-world business problems and opportunities; research methods including qualitative and quantitative
approaches; data collection techniques, sampling methods, and statistical analysis; formulating research questions,
designing surveys and experiments, analyzing data, and interpreting results to inform business decisions
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SMEs Survival in Disruptive World
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Assessment of business situations; signal analysis to forecast future changes; approaches to dealing with
disruptions in the SME ecosystem; business survival concept; business situation diagnosis; management concepts and

strategic management processes; analysis and determination of organizational strategies at the corporate level, business

unit level and functional level; strategy implementation; evaluation and control of SME business strategies
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Seminar in Islamic Business Innovation
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Research; discussion of topics, new practices and strategies related to Islamic business management and
Islamic business innovation; current situation and future trends; data analysis, academic opinions and exchanges;
proposing solutions with management tools and management methods; report presentation
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Preparation for Cooperative Education
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Concepts and understanding of the cooperative education system; preparation and skills in various areas
such as writing job application letters, choosing a workplace, job interview techniques, developing communication skills,
personality, teamwork, organizational culture, creative thinking techniques, report writing and presentation techniques,
office equipment skills, ethics and morality including professional codes of conduct, practices during work, and safety in
the workplace
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Innovative Theories and Practices
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Theories and practices that drive innovation in the business world; models of innovation such as TRIZ,
Micro Innovations, Open Innovation, Effective Brainstorming, Lean Innovation Management, BMC, Design Thinking,
Three Horizons, Jobs to be Done; applications in various industries; developing creative strategies and implementing
creative solutions to business challenges; leveraging innovation to create value, maintain competitive advantage, and
respond to rapidly changing market conditions
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Business Plan Development

HUIRAMIHAIUIEINY AFTUIUMIANTIEoRULY MIa Tumagsne MITnTzHaNAINs
uaznquana v mIdaueuauAl MIAATIZHANUANAINIIMIINUIDZHAADLUNUNNETNY WHFTATNI

ﬂ"lﬁ'ﬁﬁ NINTTUNNNTAAA uazmimumnﬂmu‘n;sﬁﬁ]



Business development concept; design thinking process; business model development; needs and target
customer analysis; value delivery; business return on investment analysis; business partnerships; marketing activities;
business plan pitching
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Business Feasibility Analysis
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Project development and feasibility study; benefit and cost analysis; marketing feasibility; production
feasibility; legal feasibility; feasibility and appropriateness of income and profit generation models; financial feasibility;
project evaluation; investment decision-making under uncertainty; feasibility study reports; project monitoring
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Basic Applications and Tools for Business
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Basic applications and tools for SMEs; software tools and platforms that enhance business operations
such as project management, data analytics, financial management, customer relationship management (CRM), and team
communication tools; using digital technologies to support business operations and decision-making
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Utilization of Generative Al for Business
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Basic concepts and principles of generative artificial intelligence; applications of artificial intelligence
in business data regarding sales and marketing, media, natural language processing, content placement and community
building, data preparation, technology and people; strategies for deploying artificial intelligence; significance and
approaches to creating services from generative artificial intelligence; ethics in using generative artificial intelligence;
examples of using artificial intelligence in business
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English for Business Communication
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Applications of English in business communication; business document writing; business presentations;
basic business negotiation; business meetings; cross-cultural communication in business context; practice of English
communication skills through business simulations
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Islamic Social Entrepreneurship
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Concept of entrepreneurship; business starting or developing; principles of analysis and evaluation of
business opportunities; basic household financial and accounting principles; basic marketing principles; preliminary
business plan; management and operation; personality of entrepreneur; Islamic principles related to entrepreneurship;
business plan writing skill; business analysis and assessment skill; marketing skill; skills and attitudes necessary for being
a social entrepreneur; applying the principles of Islamic social entrepreneurship in social enterprises
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Business Communication and Personality Development
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Elements and forms of business communication; principles of communication including listening, reading,
speaking, and writing; communication between individuals, groups, and organizations; writing business documents;
presenting business reports; disseminating business information; business communication technology; concepts of conflict
management and negotiation; strategies and forms of conflict management and negotiation; personality development for
professional success; business etiquette and ethics; professional image and dress code; development of verbal and non-
verbal communication skills; professional presentation, persuasion, and negotiation techniques
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Storytelling and Business Negotiation
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The powerful role of storytelling in enhancing business negotiation skills; methods of creating and
presenting persuasive stories that influence and persuade stakeholders during negotiations; key elements of storytelling,
including narrative structure, appealing to emotions, and the strategic use of stories to communicate value; building
rapport and navigate complex business discussions; negotiation techniques and tactics; instruction of integrating
storytelling into negotiation strategies to achieve better results
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Cooperative Education
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A systematic and principled study of actual work operations through full-time employment (minimum
16 weeks or one semester) at a business establishment for career readiness enhancement with performance evaluation by
both an advisor and the establishment
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Project in Cooperative Education
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Description of all assigned tasks; project development from workplace problems or assigned issues;
review of relevant theories or concepts for creating tools, methods, or processes leading to problem solving or work
development for the establishment; documentation of work progress throughout employment; presentation of a final

summary report upon completion of the operation
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Module: Digital Marketing for SMEs
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Concepts of digital marketing in the context of SMEs, understanding digital consumer insights and

behavior, digital marketing communications, digital marketing tools and techniques, planning and development of digital

marketing strategies
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Module: Financial Management and Analysis for Entrepreneur

) g a v a % 4
ﬂ'lﬁﬁ'li':lﬁ]ﬂaQ‘VI‘ﬁVI1\1ﬂ']§N‘Hﬂ']flﬁl@sl}ﬂi'ﬂ‘]J°Haﬂﬂ'li'ﬂﬁﬁ']iJ“ﬁﬂg‘ﬂ@'ﬁ]ﬂl!ﬂﬂﬂuﬁﬂé}ﬂi%ﬂﬂﬂﬂ'lﬁ

]
o A a A

Tagininz MR Ruiidenndeturdny oz dmsuiamnEudu nagnsmIaanuludaadmsy
AuUsznoums mssamstunuuyudouluszuumstudday puamumssamsanudsludaamwd iy
Ausznoums unasdunuaraadmivglszneums Tumamsutsiuwailsuazvanuluszoumstudaa
masamanumItuiigndesnutsesssudmsudlszneunssaam msdnnzinemaiiuves luaagsneddain
iw3eaionensiudaamdmiumsvnegsie uazmslddse Teminnmaluladlumssansnuamsidudaaw
Explores financial strategies within the framework of Islamic principles specifically tailored for
entrepreneurs; Shariah-compliant financial planning for startups; Islamic investment strategies for entrepreneurs; working
capital management in Islamic finance; Islamic risk management practices for entrepreneurs; Halal funding sources for
entrepreneurs; profit and loss sharing models in Islamic finance; ethical financial management in Islamic
entrepreneurship; financial analysis of Islamic business models; Islamic financial instruments for business expansion;

leveraging technology in Islamic financial management
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Module: SMEs Accounting Practices
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Accounting approach for Small and Medium Enterprises (SMEs); fundamental accounting principles
and methods essential for managing the financial health of SMEs, including financial statement preparation, bookkeeping,
cash flow management, budgeting and tax compliance; cost concepts and cost classification; cost—volume—profit analysis;
cost accounting systems; activity-based costing; budgeting; standard costing for control; financial performance indicators,
with emphasis on the unique challenges and opportunities facing SMEs; the role of accounting software and tools in
streamlining financial processes; skills in maintaining accurate financial records, ensuring regulatory compliance and

supporting informed decision-making in SMEs
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Module: Zakat and Waqf Organization Management
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Meaning, concept and development of Zakat and Waqf management; different types of assets subject to
Zakat payment; minimum amount and rate of Zakat payment; Zakat recipients; Zakat calculation; the role of Zakat in
relation to social welfare; criteria and methods for modern Zakat management; different types of Wagqf assets; factors
affecting donations, contemporary Wagqf issues; related Quranic verses and Hadith texts in Zaakt and Waqf; the use of
innovation in Zakat and Waqf management; economics of giving, different dimensions of donation for spiritual

development, business, economy and society
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Module: Hajj and Umrah Management
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Concepts regarding Hajj and Umrah roles and responsibilities of pilgrim caretaker, entrepreneurs and

pilgrims; management of allocation of pilgrims to the Hajj such as arranging flights, renting accommodation, food, visa

application, and public relations; financial management for businesses; service marketing strategies; facilitation in

Thailand and Saudi Arabia; health preparation and participation in Hajj and Umrah
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Module: Local Halal Food Innovation
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Principles of developing local Halal food business ideas; study of local halal food business ecosystem in
upstream, midstream and downstream; innovation development by community participation; extend the local halal food in
the southernmost provinces; the use of innovative thinking processes for the development of halal food; principles of local
Halal cooking; processes related to local halal food production; principles of analysis and evaluation of business
opportunities; basic marketing principles; preliminary business plan; Islamic principles related to entrepreneurship;
business communication guidelines; tools and processes for business innovation; understanding the market in the digital
age; techniques for developing a sustainable Islamic business model; guidelines for dealing with the volatility of the

Islamic business ecosystem
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Organizational Behavior in Halal Business
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Organizational behavior in Halal business; employee behavior management and the impact of Halal
culture on management; adaptation to the demands and requirements of Halal business; organizational behavior systems
and models; communication management; organizational culture; attitudes; personality; job satisfaction; perception;

learning; motivation; conflict; and creating a work environment that aligns with Halal principles
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Islamic Economics and Issues in ASEAN Economies
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Basic principles of Islamic economic theory; importance, definition and sources of knowledge of
Islamic economics; economic system, consumer behavior, consumption, production and distribution, ownership, markets,
finance and financial institutions in Islam; concepts of profit sharing, risk sharing, Zakat and prohibition of interest;
contemporary economic issues facing the ASEAN region such as economic integration, trade, investment and sustainable

development
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Brand Building for Entrepreneur
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Creating and managing a brand identity; fundamentals of branding, including brand strategy,
positioning and messaging; long-term business success from branding; Design thinking; the process of developing a
unique value proposition, understanding your target audience, and effectively communicating your brand story across
channels; particular emphasis on branding strategies for startups and small businesses, including digital branding, personal
branding, social media marketing, and customer engagement processes; tools for new product development; managing

brand values in a changing environment
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Investment in Digital Era
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Principles for wealth management; active and passive income management; personal financial
management; expenditure management, saving techniques, debt management and investment management in various
forms in accordance with Islamic principles; the main concept of investment in the digital age; trading stocks in the stock
market; characteristics of financial instruments and bonds; securities valuation; fundamental analysis and technical
analysis; foreign securities investment according to Shariah principles; investment in general Islamic mutual funds, and

Islamic mutual funds for tax deduction purposes; returns and risks; understanding the working mechanism of blockchain;

investing in digital assets; cryptocurrencies and digital tokens
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Islamic Finance in Practice
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Islamic financial system; development of Islamic financial system; international support organizations
for Islamic financial institutions; Shariah principles of Islamic finance; key principles of Islamic financial system; Islamic
financial contracts; Islamic financial products for retail customers; Islamic financial products for business customers;

Islamic finance in Thailand
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Islamic Financial Technology
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Applying technology to create innovation in Islamic finance; the role of Shariah compliance in fintech
innovations; cryptocurrency and blockchain in Islamic finance; Islamic crowdfunding platforms; smart contracts and
Islamic finance; regulatory challenges in Islamic fintech; Islamic fintech startups; artificial intelligence in Islamic finance;

digital banking and Islamic finance; microfinance and Islamic fintech; ethical investment portfolios in Islamic fintech
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2. ﬂi.‘]ga millui]ﬁ Lﬁ"h’g LLTS]}’J, Ph.D. (Business Administration/Management), Utara Malaysia U., Malaysia, 2558

3. A5.85A ¥ a1, M.Econ.(Economics), International Islamic U., Malaysia, 2553
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