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lassasrmengns

1. laseasnamengns
1.1 UIUNULLHA sunaaadngns litdasndt 124 wiqefin

1.2 lassadramdngns

n. wedvdneall  lidesnd 24 wiuenn
519310 9AU laideenin 18 wuqenn
GE 1 nMwuaznIsdoans 4 wiaene
GE 2 MSWRILIAINLARA 4 #IBAe
N1AATINTINZLAZAILEY (2 nr8Ae)
N1SARTNTEUU (2 Buq8nn)
GE 3 M3fALUUgUIENOUNS 2 BU28AH
GE 4 msliwmalulagnisia 2 viagie
GE 5 gun1IgeInTI 2 wiaene
GE 6 3masnsaisnaznswaTidsdy 2 K28R
GE 7 msusumilvniunadnvedan 2 K28R
AR MIGON) 6 %8N
GE 8 s7¢73%1180n laideenin 6 UNUIBNR
9. BUINIVILANY 94 %A
1) ngudvuny 30 Mg
2) N3N 64 Mienin
- AINUIAY 33 WieAn
- ATWEDN 24 MeAn
- UsTAUNITUNIAEUNY 7 U8R

A weTeNaNNIFENWT 1 NUIAe
A@nnafnEn 6 NUIBNM

A. NUINIVNADNLES 6 NUIBNA



1.3 5182¥/nguease/4a3v1 (Module)

n. wnadnAnenaly  lidesnd
GEl A1wuan1saeas
941-160G1 mi‘fﬂaLLazmmmmé’aﬂqwﬁugm
(Fundamental English Listening and Speaking)
941-161G1 mMseumazBunwdinguiiugu
(Fundamental English Reading and Writing)
GE2 NITWAILIANAR
NITAAINNTINSUATAINLAY
946-146G2A NSAAINTING
(Logical Thinking)
947-216G2A FINAUNITATUIE
(Life with Calculations)
NSAAINTEUU
942-104G2B nsAnuazn1sanaula
(Thinking and Decision Making)
942-105G2B N13AALTNDDNLUY
(Design Thinking)
GE3 n1sAakuUgUsznauns
946-161G3 madufUsznounisuaznisasnegsialiug
(Entrepreneurship and New Venture Creation)
946-395G3  N1SRUKUTENBUNTT
(Personal Finance for Entrepreneurs)
GE4 msldmalulagfania
948-140G4 N5 laRdia
(Digital Literacy)
948-141G4  walulaglul
(New Technology)
GE5  §Un11%aeATIM
942-117G5 qmmmﬁamﬁﬁﬁa%ﬁm
(Health for Life)
943-106G5  guUNIEANVBINTANTUTIN
(Aesthetics for Life)
GE6 InansnsasaznsauNis iy
942-108G6 Inassaisiion TRaLNTIdeBu
(Public Mind for Sustainable Development)
GE7 msUsumlidnnunainsvedlan
942-401G7 Awndeuiiedin

(Environment for Life)

24 Biqenn
4 RUNR
2((2)-0-4)
2((2)-0-4)
4 BUBNA
2 BUIBAR
2((2)-0-4)

2((2)-0-4)

2 KUIYAn
2((2)-0-4)

2((2)-0-4)

2 BUBNA
2((2)-0-4)

2((2)-0-4)

2 AUBNA
2((2)-0-4)

2((2)-0-4)

2 BUNA
2((2)-0-4)

2((2)-0-4)

2 AUBNA
2((2)-0-4)

2 BUBNA
2((2)-0-4)
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GE8 s1eiwLaen liidaanin 6 wuawhia
Tnetadusedmnmuniians $1uau 4 widaein Wiesedvimnenefiauiidalu
wnIngdegdynn il Jusgiuuiunvamangas feil
941-225G8 AUl INUTEINTU 2((2)-0-4)
(Everyday Chinese)
TR
941-275G8 M wwangluinuseiniu 2((2)-0-4)
(Everyday Malay)
941-327G8  nw1AUNIUUTEAUNTAIRUTEINA 2((2)-0-4)
(Chinese through Global Immersion)
VR
941-372G8 AN NATNIUUTTAUNTAAISUTENA 2((2)-0-4)
(Malay through Global Immersion)

waziaanan 2 wiaenn aesalul

941-101G8 mwlnerfieniseaisuaznsinaus 2((2)-0-4)
(Thai for Communication and Presentation)

941-227G8  nWIAURIUNNEURSHAZEe 2((2)-0-4)
(Chinese through Movies and Media)

941-286G8 AWM MALUTINUSEINTUY 2((2)-0-4)
(Everyday Korean)

942-115G8  walé 2((2)-0-4)
(Southern Studies)

942-118G8 nsvinienalnduau 2((2)-0-4)
(Camping and Travel)

942-101G8  Asdunaliiodlan 2((2)-0-4)
(Global Citizenship)

942-109G8  Finiin 2((2)-0-4)
(Happy and Peaceful Life)

942-209G8  wAlulagdlen 2((2)-0-4)
(Green Technology)

947-102G8  JWihviinemaniuazinalulag 2((2)-0-4)

(Science Technology Literacy)
996-125G8  ASALNALDAIUNAANAL 2((2)-0-4)
(Sketching for Fun)
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. RUINIVMANE
1) naudvunu

941-117

941-118

941-119

941-295

941-296

944-122

944-204

946-102

946-160

946-402

N13NLAEN159DNEENNTEI8ING Y

(English Listening and Pronunciation)
hensaln1udangugsnia

(Business English Grammar)
NFEUNUINIINEIUUTUNINIGGIAI
(English Conversations in Business Contexts)
N1581UN 9N ¥ IUUTUNNIGINI

(English Reading in Business Contexts)
Madsunwnssnquiilennsieasnegsie
(English Writing for Business Communication)
NSNLATYTANENT

(Principles of Economics)

NONUNLTINT

(Business Law)

NANNSIANITTIND

(Principles of Business Management)
NANNIIAAI0

(Principles of Marketing)

NALNENINGIND

(Business Strategy)

2) nguIVIIN

- AYIYWUIAU

941-213

941-215

941-262

941-264

941-293

nswUan1wsInge-nmelveuasnwne-
ANY1DING Y

(English-Thai and Thai-English Translation)
NISWAIUYINYLNITINE

(Research Skills Development)
NSWIUANUITEINSINGY

(Essay Writing in English)
nsAeansseninsiaussluuiunnagsia
(Intercultural Communication in Business
Contexts)
mMsfluazaniuiingeiiensaeansnnagsna
(Listening and Note-taking for Business

Communication)

lidaenin 94 wdaena

71U 30 w28na

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((2)-2-5)

3((3)-0-6)

MUY 64 U287

MUY 33 U287

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)



941-413

941-417

946-301

948-200

948-201

941-328

941-373

nsulagsng

(Business Translation)
N3ANYIBATENINIYIDINGBTIND
(Independent Studies in Business English)
§5095ENINUTENA

(International Business)

NOANTIUDIANIS

(Organizational Behavior)
MsApaTN9gIna

(Business Commmunication)

LazLAaNaINII8IVIN1EINEN Asalull 3 wdein

mwﬁmﬁamsﬁaﬁﬁmaqiﬁ%

(Chinese for Business Communication)
%39

mmmLaéLﬁamﬁﬁamﬁmﬂ‘qiﬁ%

(Malay for Business Communication)

- Y1 FWLAIN

941-110

941-214

941-265

941-315

941-317

941-318

941-319

941-364

941-411

941-412

WANAINN 189N wlan

(Global Englishes)
NI9IULA NIV UTIVINIG

(Academic Reading and Writing)
MwganguwdmIugInanIslsausy

(English for Hotel Busmess)
mmaﬂﬂqwmamsmﬂmm

(English for Tourism)
mmé’fﬂﬂq‘tﬁl,ﬁamsﬁul,l,azmiﬁmﬂﬁ
(English for Finance and Banking)
AMudanguilonisussanduius

(English for Public Relations Professionals)
AWDINYWEANTURUIYNNT

(English for Secretarles)
ﬂ’l‘ls}’laﬂﬂf]‘is}l,waﬂ’l’iﬂ‘ﬁ']\‘iLuE]M’]m]Vla

(English for Digital Content Creation)
N335 eTRINNgsNalaglgnwdingy
(Business Negotiations in English)
misnélﬂﬂqwl,ﬁaﬂ’lsaau%’aaaummgma’ma
(English for International Standardized Tests)

3((3)-0-6)

3((2)-2-5)

3((2)-2-5)

3((3)-0-6)

3((2)-2-5)

3((2)-2-5)

3((2)-2-5)

MUY 24 RUWYAA

3((3)-0-6)

3((3)-0-6)

3((2)-2-5)

3((2)-2-5)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)



941-414
941-416
941-419
941-463
941-464
946-369
948-300

YAV
941-361

wananiu wieliinAnwiidaselunmsimusdianiduisdnvesaulusuianld dnfnuds
aunsaldensieivd uqiideasulunminedeasvaiuasund Inewandazing1iuns ug
uAnendeadynveandngnss lusinsusena viouminendesnsusemafiinnnusausioniafiu
Amsiuaminedoasuauniuns Tneduseinildenndenofonyuiuinidniifenisuiddle
dufansfin amnsadunguinmanimdingunienduivimnagsia il Tnedesldsuanuiiurey

mmé’qﬂqwﬁm%“uwﬁfﬂmué’au%’mWﬂﬁuuazuumémﬁu
(English for Ground and In-flight Attendants)
m‘mé’qﬂqmﬁamsmmazmimmm

(English for Sales and Marketing)
AMuSangudmiunudoasnaatuuarasAng

English for Mass and Corporate Communication
AwdanguiilegsRanisfseninaseine

(English for International Business and Trade)
mmmsluﬁsquumuuazmiﬁﬁLauavmﬁjﬁﬁ]

(English for Public Speaking and Business Presentations)
nsnaeLiledaIndon

(Green Marketing)

LNUNINITIANTT

(Management Games)

Sqf;ﬁszjmwwé’aﬂqmﬁamuu%mmazisqmm
Module: English for Hospitality and Hotel Services

NNTTUNMTUIMINGNGATABUNNTLGDNI IV UNATY

- AyUszaunIsainIAEuny

941-467

941-469

N3MFEUANUNTDUANAAAN NN ¥TINA
(Pre-Cooperative Education in Business English)
ANNARNYININIBINGYTINT

(Cooperative Education in Business English)

nunewme tnAnwvnauazieadirnufiRnuseninaseuluuine1deadayan

(Practicum during studies at a partner university) liitfoanan 2 dUans
A. NUINIVNADNLET

dnAnwamnsadendeuaneiniidenligdeu vislndfsstuidonlunuaiv
Anwialy siesedvila q faule dnaouluiminedeasvaiuaiung vieuminerdesu vl
UsemauagsnaUsena fifinnusiudenainmAvinistusminedeasvaeduns Ineanudiuvey
ﬁuammzmiumau’%mwé’ﬂqmLLammzmiumw%mwﬁﬂqmimaﬁﬁmmiw%mLﬁama%‘ﬁlu 9

] A7)

o

WaLRulminAnwla

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

3((3)-0-6)

6((5)-2-11)

AUIU 7 WU280A

1(0-2-1)

6(0-36-0)

laitieenin 6 wdaenn



LLNuﬂﬂiﬁﬂﬂﬂﬂaaﬂﬂﬁﬂQﬂi
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= =
AANSANEIN 1
UIUMENn (ged) - UJUR - Anwmeauied)

941-160G1 miﬁqLLazwuﬂmmé’aﬂqwﬁugm 2((2)-0-4)

(Fundamental English Listening and Speaking)

946-146G2A  NISARNLTINTING 2((2)-0-4)
(Logical Thinking)
948-140G4  N1SK1MARINA 2((2)-0-4)

(Digital Literacy)

942-117G5  guamziiiensmsadin 2((2)-0-4)
(Health for Life)

942-108G6  Amansnsniziien AL Addy 2((2)-0-4)
(Public Mind for Sustainable Development)

942-401G7  AuwndeuiieTin 2((2)-0-4)
(Environment for Life)

946-102 UANNSIANITTIND 3((3)-0-6)
(Principles of Business Management)

941-117 N13INLAENITDDNLEENNILIBING Y 3((3)-0-6)

(English Listening and Pronunciation)

594 18(18-0-36)



A1AMsAneIN 2
Iunhein (gul - Y08 - Anwimenuied)

XX-XXXG8 Fe@nuvialy 2((2)-0-4)

941-161G1 mia'mu,azL%‘aummé’aﬂqwﬁugm 2((2)-0-4)
(Fundamental English Reading and Writing)

942-105G2B  N1SAATNBNLUY 2((2)-0-4)

(Design Thinking)

944-122 NANLATYZAIANT 3((3)-0-6)
(Principles of Economics)

944-204 NOUNBFINY 3((3)-0-6)
(Business Law)

941-118 Tensalnmudingugsna 3((3)-0-6)
(Business English Grammar)

941-119 NFAUNUINTH TN YIUUTUNNINGSAA 3((3)-0-6)
(English Conversations in Business Contexts)

594 18(18-0-36)
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b
<.
N

AMANSANYIN 1

Iunhein (gul - Y08 - Anwimenuied)

946-161G3  nsiludUszneumsuaznisasnagsialn 2((2)-0-4)
(Entrepreneurship and New Venture Creation)

dansedvndnwyiluden (Mwfiaiy) ansiedvsieluil 2((2)-0-4)

941-225G8 AMwuluTInUsEI U 2((2)-0-4)

(Everyday Chinese)
%39

941-275G8  awuangluiinuszdniu 2((2)-0-4)
(Everyday Malay)

941-295 N1581UNWGINg¥lUUTUNNINGIAA 3((3)-0-6)
(English Reading in Business Contexts)

941-296 nMsdsundanguiitensieasnnagsna 3((3)-0-6)
(English Writing for Business Communication)

941-293 nsilauazantiufingariienisdeansniegsia 3((3)-0-6)
(Listening and Note-taking for Business Communication)

948-201 MsdeaIN9gIna 3((2)-2-5)
(Business Communication)

9lx-xxX FNERN 3((x)-y-2)

594 19((x)-y-z)
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o ol
AIANIIANEIN 2

946-160

941-215

941-213

941-262

948-200

9ax-xxX

94x-xxX

Iuumhiein (gul) - UJ0R - Anwiseaued)
NANN1INAN 3((2)-2-5)
(Principles of Marketing)
NISRAUIINBENITINY 3((3)-0-6)
(Research Skills Development)
nsklanIwsIngu-nwinekazniw lng-n1wdingy
(English-Thai and Thai-English Translation) 3((3)-0-6)
NSWEUAIUITIINIYIDING Y 3((3)-0-6)
(Essay Writing in English)
WOANTTUDIANIT 3((3)-0-6)
(Organizational Behavior)
ITINLEDN 3((x)-y-2)
I FONLET 3((x)-y-2)

591 21((x)-y-z)

11



AMANSANYIN 1

941-327G8

941-372G8

941-328

941-373

941-264

XXX-XXX

XXX-XXX

I 3 (Areuszne)

12

Iuumhiein (gul) - UJ0R - Anwiseaued)

Bendvdnehluden (nwitau)
AMEIURUUTEIUNTUASUSZINA
(Chinese through Global Immersion)
739

M NAIHINUTTEUNSAIRNIUSEINA

(Malay through Global Immersion)

FTInadu (nwitans)
mwﬁutﬁams?ﬂlami‘vmﬁﬁﬁ%

(Chinese for Business Communication)
139

mismnLﬁéLﬁ@ﬂﬁiﬁ@ﬁﬁﬂNﬁjﬁ%

(Malay for Business Communication

nsaeanssEnIneiausssuluuIunmegsia

(Intercultural Communication in Business Contexts)

AT NLaDN
a = =)
TN

LY

2((2)-0-4)

2((2)-0-4)

2((2)-0-4)

3((2)-2-5)

3((2)-2-5)

3((2)-2-5)

3((3)-0-6)

3((x)-y-2)

3((x)-y-2)

14((x)-y-2)



o ol
AIANIIANEIN 2

946-301

XXX-XXX
XXX-XXX

94x-xxX

§505ENINUTENA
(International Business)
TWADN

TWaeN

a IS A
FVIYNEABDA

13

UUMERN (Nged) - UJUR - Anwimeauied)

374

3((2)-2-5)

3((x)-y-2)

3((x)-y-2)

3((x)-y-2)

12((x)-y-2)



o =]
A1ANIIANEYIN 1

946-402

941-413

941-417

94x-xxX

941-467

XXX-XXX

o =]
A1ANIIANEYIN 2

fd}
=D.
A

14

Tuniein Mgud - UUR - Anwimenuies)

NAENENNGIND

(Business Strategy)

nsuwlagsne

(Business Translation)
N1SANYIBATENINAYITINGWTINT

(Independent Studies in Business English)
AWINERN

N1SLMSEUANUNTBUANTAAN NN YTIND

(Pre-Cooperative Education in Business English)

A FNLES

EREL

3((3)-0-6)

3((3)-0-6)

3((2)-2-5)

3((3)-0-6)

1(0-2-1)

3((x)-y-2)

16((11)-4-24)

nuntlein (gud - U§UR - Anwimenuieg)

v UsEaUNISaINIAAEN

941-469

aMNIANYININWIBINGYTINT
(Cooperative Education in Business English)

EREL

6(0-36-0)

6(0-36-0)
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A5 UNYII8IUN
se3vAneall
GE1l muuazmsdedns
941-160G1  msilauazANTISInquNugIY 2((2)-0-4)

Fundamental English Listening and Speaking
Aninwgnisilauazmsnaluidefilidearsludinuszdriu msitaiedulamnuddy
nawaiiedeansduiugiuluaniunsaling q msldlheinsal mswamnauddusdn uazduu
awfindudmiunisdeans
Practices in listening and speaking skills based on topics used in daily-life
communication; listening for main points; basic oral communication in various situational
contexts; grammar usage; development of vocabulary and language functions necessary for
communication
AISYUANNNTD
1. sanidean1wdanguaitesrusEneuveINITeenidetagegnaed
2. Medwiwaghensalifieaununeuldluaoianisaling 4 Tuilauszdriuldegns
LN
3. nouldgaunnlsogrsiulauazadesuadn
1. szlamwddguazdeyadiimnzuestessndlsfldlagnies
5. dwuimmmsaiveadosdilsldesnagnsios
Students are able to:
1. Work on pronunciation elements correctly;
Use appropriate vocabulary and grammar for speaking in daily situations;
Respond to interlocutors with ease and confidence;

Sl

Listen for and identify elements in a story, i.e., the main idea or specific
details;

5. Listen to a sequence of events and order them correctly.


https://emailpsuac-my.sharepoint.com/:b:/g/personal/ratree_th_psu_ac_th/EcS3JYBKQ8FMpQWgGRMWd4EB4SfgO2cEfPAMruJBFqw8LQ?e=zgKclD
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941-161G1 msii']uLLazl,%aummé'anqwﬁumu 2((2)-0-4)

Fundamental English Reading and Wntmg

Aninwzn1T91ulazn1TR YU memimuwuﬁm ﬂ?i@’]‘uw\lE]QUl"Uﬂ’J’]ﬂJﬁ’]ﬂiULLau
PRI miwmmm’mgmumﬁwwLLazﬂa’JﬁWGummﬁww nsldhensal nmslsuszaulszloanay
donthdy 9

Practices in reading and writing skills; basic reading skills; reading for main ideas
and details; developing vocabulary and strategies for increasing vocabulary power; grammar
usage; sentence and paragraph writing

ASEIGRHEED

1. syylamnuddnuasseazionvesteniiuazunaailusiiden 4 llded1sgndes

(3

2. mewuﬂﬁqﬁﬂﬁwm’mLiawmuu,avﬁ’]ﬁﬂﬁwﬁmdﬁﬁumﬂizqﬂﬂs{ﬂumﬂ%ﬂﬁ

=

3. LLGN‘U?%IEJ@‘V]QﬂMaﬂhEJWﬂimLLazaamﬂéj’eNﬁUUiZIEJﬂﬁLLﬁ@QﬂT]ﬂJﬁ@Mﬁﬂ
4. Foudonihfithennmuarilfeyaaiivayuogiaiiome
Students are able to:

1. Identify the main ideas and understand the details of passages and articles
on general topics;

2. Expand their vocabulary knowledge related to reading passages and articles,
and apply the vocabulary to the writing of relevant topics;

3. Generate grammatically correct sentences that support the topic sentence;

4. Generate unified paragraphs with adequate supporting details.

GE2: MINAUIAIIUAN
N1IAALINATINZHATAAY
946-146G2A NIAAYINTING 2((2)-0-4)
Logical Thinking
LAABNING NsAaunkEzwaznmanan1sAnegnluszuy nsfaudludymuas
nsanaula Bnnsfauntynitanssngludinusearurdiundnnisiusunstendie
Logical thinking; critical and systematic reasonable thinking; problem solving and
decision making; a practice use of logical thinking in everyday life through simple programming
AR
1. 98UUNTLUIUNTANTINTING
2. wonuezdgyveenuludmdesudmunmauilulgmldegadmemna
3. 1¥T5AnegsfimaralunsuAlutaym
a. wildlangtayminintuluiinuses umumdnanvosnsiusunsy
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Students are able to:

—_

. Explain the logical thinking process;

2. Divide problems into smaller parts and devise logical solutions;
3. Use logical thinking to solve problems;
a

. Solve daily problems according to the programming concept.

947-216G2A FIANUNITAUIN 2((2)-0-4)
Life with Calculations
NsmARaN1msINAEns Msvssendlinnuiniedinamansluniada ademansiu
nsundgmuazsinaulaluiinuszaniu
Logical reasoning; mathematical application in statistics; mathematics and
problem solving, as well as decision-making in daily life
AISYUANNNTD
1. Uszgndldarnugnianisauiamiadamanslunisuidgymkazdndulaly
PnUszariule
2. fWinwznsznrumsAnmusazmUszyndmaluladiileudymmaadnmansle
3. feanduavinuadin fauruazUsslovivesmsmuinmandinmansildludiu
Finlel
Students are able to:
1. Apply knowledge of mathematical calculations to solve problems and make
decisions in daily life;
2. Use computational skills and the application of technology to solve
mathematical problems;
3. Possess a positive attitude and recognize the value and usefulness of

mathematical calculations in life.

NAAYITZUY
942-104G2B  n1sAauazn1sandula 2((2)-0-4)
Thinking and Decision Making
VANNITUAZNILUIUNITANYBINY Y NITHASNYULNITAALALNITUIUNIIAA AIUAR
a319@35A MIAAWNTEUY MIIATIEVTayaLazd1IaNT NseUumsindula nszuIunsuanamAIIus
waznsUszyndldluntsun Tayvludindsedniu
Human thinking principles and processes; the development of cognitive attributes

and processes; creative thinking; systematic thinking; data analysis; the decision-making process;
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the knowledge-displaying process; the application of the knowledge to solving daily life

problems
ASEIGRHEED
1. UsggndAausiAsaduinyznisin dnuvazn1sAnLagnIEUIUNSAALULAIG 9
sutavdnnslumssindulaegiagnios
2. InUjUREeusiRsfuAanssukazaniunsainisAnuuusng 9 Wilemunsinuenng
Anaznsinaula
3. favannsalunmsnuaznisandulafiond e luiiausedrfuld
4. psznnfenuALazANEAYYaINTSARLAYNISRaLlA
Students are able to:
1. Apply the knowledge of thinking skills, different cognitive attributes and
processes, and the principles for making decisions efficiently;
2. Practice and learn about different thinking activities and situations to develop
thinking and decision-making skills;
3. Demonstrate the ability to think effectively and make decisions to solve
problems in daily life;
4. Recognize the value and importance of thinking and decision-making.
942-105G2B  A1SANLYIDBNLUY 2((2)-0-4)

Design Thinking

NITUIUNMIANVDIUYYE ANUANATIETIA NSNNITANTITEUL nanMsAnlseanwuuly
nsnlatgm nszuvunsdndula nmswdslamitaznsiaunisnsundam nsassassauinnssu
nagsnauazluinuseiniu

Human thinking processes; creative thinking; systematic thinking; need-based
design thinking for problem solving; decision processes; problem accessibility and solution
development; creation of innovations in business and daily life

AEEPGRFGEED

1. AnliTgidseanuuuiiionaulandnnudeins

N

HarusulunsvauituInensuAtym

3. WAUISULUUTI@ONAGDINTLAINLGBINSBINTEIRN

4. LﬁaﬂI%LwﬂIuIaﬁaﬁiauLwﬂLﬁaLLaNmmmiﬁmLméu%‘aujj?ﬁwmﬂmw
Students are able to:

1. Use design thinking to meet problem needs;

2. Participate in the development of solutions;

3. Create a prototype that meets the needs of case studies;
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4. Use information technology to seek knowledge from various learning sources.

GE3: N3ARLUUEUIENaUNT
946-161G3  madugusznaumsuaznisadegnalvg 2((2)-0-4)
Entrepreneurship and New Venture Creation
ﬂﬁL‘fJut;:i‘UiSﬂaUﬂﬁ NFIATIAANWNINNBNTIAD MIUEILONIEANNTIND N1FIAN
unAnshesesiievnagsivadislal msnausumsRuduyana
Entrepreneurship; business environment analysis; business opportunity search;
the use of modern business tools for business model development; personal finance planning
ASEPGRFEE
1. MvanauazsesiunrmAniudiunnesunsiaus i
2. mwﬁﬂLLasLﬁuﬂmﬁwaﬂmiﬂuﬁﬂizﬂaumi
3. Tnelulaglunsdududeyaifiouniilunseduselemauazunumagine
4. afuensIansRunudmiugusznaunis
Students are able to:
1. Use reasons and accept different opinions in the working environment;
2. Recognize the value of being an entrepreneur;
3. Use technology to search for information for discussions on business
opportunities and plans;

4. Understand capital management for entrepreneurs.

946-395G3  n13RuFUsENEUNTT 2((2)-0-4)
Personal Finance for Entrepreneurs

v

n133anIskazn1saadulaniansituiie Usenaunisedalivsednininluganis

Y
a a

vgnrrinmaRaTa mswanudnvuziiddnlunsaiednigyunadudussnoumsiuiunisin
LIRS M3dansmsiudiuyana MIwmunfidBulasinuzauseuinanIsiu mIysannsesd
mmiﬁaaﬂﬂﬁaﬂﬁw%wﬁuﬁ YUY LLazﬁaﬂuLﬁaLﬁugfmzLﬁuﬁwﬁmLLasLauaﬁﬁLLﬁﬂmwwiuwwqﬂﬁﬁ'ﬁ
aeadugusssu

Effective financial management and decision-making for entrepreneurs in the era
of digital disruption; the development of important characteristics to cultivate an entrepreneurial
spirit that emphasizes owner-like thinking; personal financial management; sustainable
development and financial literacy skills; the integration of knowledge consistent with the
contexts of areas, communities, and society to highlight important issues and propose concrete
practical solutions
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a

ASEPGRFEE

1. wWiuaudAgvesyn Digital Disruption Afinasienisvingsiavesusznaunisly
HaqUu ilelvnszminfansinIsnanuniouuazusuidenisiudsundasiiaz
Anduogmndiluouian

2. {¥nuaziilanunAnnisiiuguszneunts lagiamie Growth mindset dadudau

Y
o w P

drfgnasyiiiaiunsadsuduasniausouidonsilivuudadldanasniian lng

a v

Foufnnuszaunmsnivesiiusznounmsiivszauaudiia

3. WiunnudfguewinugiivesUszneunsiiadsi] sufisnansadsedfiunuieauay
Funuamensiauinesaiiuhunsisuiandeguansdifng

4. FuuvaiinRuu wazmsdaeteuuysnadmiunsGudy

5. YssiduanudnialunsdugsAalutaindadiasiie 4 safadlanuuensig
FEWINRUanLazily

Students are able to:

1. Understand the importance of the digital disruption era that affects the
business of entrepreneurs today and be aware of the preparation and
adaptation needed for the rapid changes that will occur in the future;

2. Recognize and understand the financial entrepreneur mindset, especially the
growth mindset, which is an important part of it that will enable them to
adapt themselves and be ready for changes by learning from the experiences
of successful entrepreneurs;

3. Recognize the importance of good entrepreneurial skills, including self-
assessment ability, and identify areas for skill development, through learning
from examples and case studies;

4. Calculate the source of funds and prepare a starting budget;

5. Evaluate the success of a new business based on various indicators and

understand the distinction between cash and profit.

GE4: nswmalulagfddia
948-140G4 A5 lafdNa 2((2)-0-4)
Digital Literacy
nslimauRmes Nsidauduwmesidn nslalusunsudseanann MstElusunTumnIsIs
Auan NM5ETUSLATUNISELAURIU A5aS19E0RaWa NISAUALAITAUMA N39S INTULUY
soulall nguuneuazasusIuNIsmAlulagansaume wazauUaondufiiia
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Computer usage; internet usage; word processing program usage; spreadsheet
program usage; presentation program usage; digital media creation; information search; online
collaboration; law and ethics for information technology; digital security

ASEPGRMEE

1. Wineluladadvaienisiauuagnisindedeansls
2. Mwelulagasauwmelsagagniesnunguueiasasesssumamalulagansaume
3. yhauswiugduld
4. pssrionan lifnaanau wazsuRnveutenuiildsuseunsng
Students are able to:
1. Use digital technology for work and communication;
2. Use information technology legally and ethically;
3. Work well with others;
4. Demonstrate punctuality, avoid plagiarism, and be responsible for the

assigned work.

948-141G4  wialulaginai 2((2)-0-4)
New Technology
Sossminasiviuatoveanaluladasaume nsndnfuvesnelulad msdeansuas
nsUszaanafivivadie JyaUsehvg lanialiou WuRdvia Advianaumnus AUAVBAITA T5e5TIUNNS
wialulagansauwma o1gInssunsuiaes waluladdliesn wuildureanaluladasaumealusuing
Modern news of information technology; disruptive technology; modern
communication and processing; artificial intelligsence; virtual world; digital currency; digital
content; digital copyright; information technology ethics; computer crime; green technology;
future trends in information technology
AISYUANNNTD
1. if%’mm‘[u‘la‘ﬁﬁﬁuaﬂa
2. denuazUszendldmaluladivansauivaniunsaiiagtuuasuwildulueuianla
3. Mwelulafegnefivsusssuimuauuazaonse
Students are able to:
1. Recognize modern technology;
2. Choose and apply technology appropriately for the current situation and
future trends;

3. Use technology in a morally appropriate and secure manner.
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GE5: §UN1720IATIM
942-117G5  guANIzLlan1sMs9Tan 2((2)-0-4)

Health for life

JUNNDIATIN mm?{mqmmw 1A%UINT WENA1TEDNAIEINIY NITNAROUALIIANIN
NNY FIPUNIRIUTITH

Holistic health; health risks; nutrition; principles of exercise; physical fitness test;
multicultural society

ASEPGRMEE

1. AUINNAINUIINENTDIMS LA

panuuulusunsunIseanmaIngle
UsglluaussnNIMMIeNenIenuLela

s

gbuUNBazendIRg AR IRUsTIU LA
5. ‘Ui%Lﬁu@ﬂﬂ’nzwwﬂZLJ/QJJ’WJE)W]ULENVL(;
Students are able to:
1. Calculate energy from nutrients;
Set exercise programs;
Assess their physical fitness;

Describe and provide examples of a multicultural society;

AR e

Assess their cognitive health.

943-106G5  HUNIBANVBINIANTUYIN 2((2)-0-4)
Aesthetics for Life
mmmﬂmﬁuaﬂaumamwmammuw m\ma\‘iaumamwsluLsnmwuﬁi'im \ASYEND Fepy
nsles walulad wasdaunndey L‘WEJﬂ13@Uiamuaﬂ’maumuwu%’mmmmem’wvmiauamLLa Aavy
The importance of aesthetics to human life; aesthetic perspectives on culture,
economy, society, politics, technology, and environment for peaceful coexistence based on
differences in taste and art
AISYUANNNTD
1. aFueeguvsnIMYeIn1sN1smssiinludnuny inusssuadeldle
2. UszendldauvSenmedsaiassAliieguamzmeneuazmedalafiduge
3. Jpseiliviudsnsimundyaseguvsann
Students are able to:
1. Describe the aesthetics of living in a modern multicultural society;
2. Apply the aesthetics for a healthy body and mind;
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3. Analyze the development of intelligence through aesthetics.

GES6: ?mmsq'szuzu,azm'iﬁ'ﬁumﬁé"aﬁu
942-108G6  Inar1sUTRENTRAILATIEBY 2((2)-0-4)
Public Mind for Sustainable Development
mansnsEIIv nedAnuwiluguruy nsruaumsaidnansisaziansauiieauinuLes
uaza s lomiiloiiousywd
The King's philosophy; community case studies; the public mind-building process
for self-development and the benefit of mankind
ASEPGRFEE
1. Apszvivanysvgiasygianeiiiesludiauseiriula
2. JpswresianuIannsaifnwmumanUivgiesygianeiola
3. ponuuuuazdnfanssuiead1eselemiundnals
Students are able to:
1. Analyze the sufficiency economy philosophy in daily life;
2. Analyze the body of knowledge based on the sufficiency economy
philosophy case studies;

3. Design and organize activities for the benefit of society.

GE7: mMsuiusalvidhiunadnvasian
942-401G7  AwwIndeuiladin 2((2)-0-4)
Environment for Life
anufifesdufnaiudsnndeunasuyed Usslonivesdunndouludinusgdifu
Aduusuazkanszvu Msltegnsinuan nmsdansdaunadenegnaddy
Fundamentals of humans and the environment; the benefits of the environment
in everyday life; the relationship between the environment and humans and its impact; wise
use; sustainable environmental management
AISYUANNNTD
1. AnsgiaoumaniEunedeniiistuldosnfiveua
2. Uszgnaltmnuiiunisianisaanadenanainmsiunsudleiymdanede
Tugvuldogramngauuuvdnnisdanisegnadaiu
Students are able to:

1. Analyze environmental situations by logical means;
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2. Apply the knowledge of environmental management from academic research
to solving environmental problems in the community appropriately based on

sustainable management principles.

GES8: 1a9n
941-101G8  mw1lneiien1saeansuaznstaua 2((2)-0-4)
Thai for Communication and Presentation
wannslEnwlneiien1sdeans fnusuazdaurlunsdoansia 5 wve msan n1sie
wa 81U uazidleu nMsAndaniw msflafedulamiundn waznsdnnuluaniunisaising q nsld
doud Aanduulunsdoansludinuszdriunarlunisiau mayelufivszyuruiazaisiiaus s
sruitonnudlafisandon wazuundn madouiiensauanu MsfiadonssvnIsuazgifa uas
MIYsanNMs Mmaaueszinsyanatuiiesilensieasein q Wasnadosiugaa
The principles of the Thai language for communication; skills and arts in the five
communication skills, including thinking, listening, speaking, reading, and writing; language and
thought; listening for main ideas and interpretation in various situational contexts; register and
styles for communication in daily life and the workplace; public speaking; reading for
comprehension in values and attitudes; summary writing; official and business correspondence;
the integration of interpersonal presentations and various communication tools for the modern
age
AISYUANNNTD
1. ﬁmmmwﬁﬂiuazLﬁimmﬂ'ﬁmméﬁﬁm%aﬂmwﬂwaﬁlugmzﬁﬂum’%aﬂﬁaﬁami
vosnulve wansduedestlefiddnlunisusznevednvesaulng
2. Boudnislivinuemsnwilneiionisdeans i3 5 vinwy Ao Tnvzn1san msils n1s
WA N1587U LaN1SIWY nuneswluianszuIunsinwedunus NN lne e
msysanmssenineinueld Wanmlvedueiesdelunsudu msiiesedt s
YYIWAIU NITATUNE uaznIseLnglaeg9tusEansnw
3. Wdvinwglunisyadiauslusuwuudie 9 wu Presentation, Pitching, Briefing s
WUU Online wag Offline laagaiissdnsamanuemadie
Students are able to:
1. Be aware of and recognize the value and importance of the Thai language as
a communication tool for Thais and a crucial tool in Thai professions;
2. Use the five Thai language skills for communication effectively, including
thinking, listening, speaking, reading, and writing, as well as the integration of
language skills or language synthesis, for data searching, analysis, expanding

ideas, summarizing results, and data dissemination;
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3. Use various formats of speaking skills, such as presentations, pitching, and

briefings, both online and offline, effectively according to the modern age.

941-225G8  aenIuluIInUTEINTUY 2((2)-0-4)
Everyday Chinese
sEUUdes mdnsieng 9 ludidnusedntu daae dnwasuny Ansengasien taseaing
Usgloan1wuseauitugiu mMstniinuenisils W 814 wasldeu nantunisaling 9 Anvuali
Chinese sound systems; vocabulary for daily communication; numbers; noun
classifiers; auxiliary verbs; basic sentence structures; listening, speaking, reading, and writing skill
practices based on given situations
ASEIGRHERD
1. a’emLﬁmmwﬁummmﬁ‘dimawmmiaaﬂLﬁENaEmQﬂéfaﬂ
2. gunuiluaaiunisalsng 9 Tuddndszdriusunanhensaluazlassasieusslunil
ANADY
Y U
3. souldgaunuiliegiulauasaaeuwnay
4. WawazszylannudAgyuardayadmizveasedlastagnies
IS 6 1 aa o v L3 ¥ d'
5. Weuluanunisalang q ludleussdriumunanhieinsaluazlassaiisUszlond
anNeAed
Y
Students are able to:
1. Pronounce Chinese words correctly according to pronunciation rules;
2. Converse in daily situations with others, using correct grammar and sentence
structures;
3. Respond to interlocutors with ease and confidence;
4. Listen for and identify the main ideas and specific details of stories correctly;

5. Write texts in daily situations with correct grammar and sentence structures.

941-227G8  mwRusuNWEUASILAzEe 2((2)-0-4)
Chinese through Movies and Media
Anvinwensilauasyalaglfinasaundusiiudenineuns semsingviend iy 411 de
A3 nsthAdnyt duau lawansal mseentdss msudamasandeUszgndldladunisdeaslu
FAnUszariu mavszendlinvduitensdoasluuiuneng
Listening and speaking skill practices through movies, television programs, game
shows, news reports, and digital media; the application of knowledge about Chinese vocabulary,
idioms, grammar, pronunciation, and song translation for daily communication; the application

of communicative Chinese in various contexts
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=

AICEIGRHERD
1. senidssidmsinazeanidosgeilusgloamuiiasvioulunmeunsuaziold
2. swdonwduluguuuusing q 16
3. aunuiluaniunisaling 4 feddmilazduauivnnglunneuniiasde
4. fwazszylamuddguasdouadinzvosdesitileaulsognsgnies
5. vendfeafuimusssuiularnmsduiuiinvessniufiasvieuanameuniuas
deld
Students are able to:
1. Pronounce words with intonations following the movies and media;
2. Read Chinese texts of various genres on media;
3. Converse in daily situations, using vocabulary and expressions from movies
and other media;
4. Listen for and identify the main ideas and specific details of movies and
stories;
5. Describe the Chinese cultures and lifestyles of Chinese people as reflected in

movies and other media.

941-275G8  awuangludInusEiniuy 2((2)-0-4)
Everyday Malay
JPUULAEN 9NUTITUAZNTEUBRNIEEIN B INATY INWEN1TTe WA 81U WeuAwILaTy
lusgausiy lassasuseleaiiugiuresniviuaiy mdniiazduiunlives msaununlugaiunisaln
o & ~ = aa o w
Tudunonisaeanslutinuszaniu
Malay sound, orthography, and pronunciation systems; basic listening, speaking,
reading, and writing skills in Malay; basic sentence structures of Malay; frequently used
vocabulary and expressions; daily life communication in essential situations
ACEIGRHERR
1. g1ueenides TuIwIU Lazuanalliegegnaed
2. gunuiluaarunisalsng 9 Tuddsdszdriumunanhensaluazlassasieussluail
ONADY
Y 1
3. Hawazszylamnudfgyuazdoyainnivvesedlnogigneies
4. WaulugarunisalaneqludinusedrTumundnheinsaliaslassasisuseloni
ONADY
v 1
5. vanidgfiuinusTIutatguarnM i liuiinvesniuagle
Students are able to:

1. Pronounce words, count numbers, and tell the time correctly;
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2. Converse in daily situations with others, using correct grammar and sentence
structures;

3. Listen for and identify the main ideas and specific details of stories correctly;,

4. Write texts in daily situations with correct grammar and sentence structures;

5. Describe the Malay cultures and lifestyles of Malay people.

941-286G8 AN NMATINUITI1IU 2((2)-0-4)
Everyday Korean
SPUUIELY INUTITUAYNITEUERNEEINTHINYE iNwen15ile WA 8110 Weun1wunma
Tusgaudu Tassadssloaiugiuresniwuniug mdwiuavdunuiilives msaunuilugamuniseld
Fuduiienisdearsiuinused i
Korean sound, orthography, and pronunciation systems; basic listening, speaking,
reading, and writing skills in Korean; basic sentence structures of Korean; frequently used
vocabulary and expressions; daily life communication in essential situations
AEEPGRFEED
1. sanidgan1winIvanuesdusenauveInIseanidedstagneies
2. aunuluaniunsading q lwdeusgdriunundnbhonsaiwainseadiasslead
ALY
3. nouldgauninlsogrsiulauazadesuadn
a. flaazsyylarnuddnuazdoyadimzveadosifodragniios
5. Jeuluanunsalsie q TuddauszdrTunundnheinseluasiasiadisuselend
QnAeg
Students are able to:
1. Pronounce Korean words correctly according to pronunciation rules;
2. Converse in daily situations with others, using correct grammar and sentence
structures;
3. Respond to interlocutors with ease and confidence;
4. Listen for and identify the main ideas and specific details of stories correctly;

5. Write texts in daily situations with correct grammar and sentence structures.

941-327G8  mw1AuHuUTEaUNITAlANUTEINA 2((2)-0-4)
Chinese through Global Immersion
MeavinyznsdeansnunIuludinusedu ysanmsinuznsdeansideu oy

N5l MINA N156U karNITleN RNATwAuRIuanssuMTaunILaznseAUTenguluuTun uay

nsutausnuluuTunsenissemavanmIne1delusisseine
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Developing Chinese communication skills in everyday life; integrating practical

communication skills in listening, speaking, reading, and writing; practicing Chinese through

conversation activities and group discussions; making a presentation in international contexts or

overseas universities

941-372G8

AICEIGRHERD

1. Aoansmeduludinusedruluusuunsnsunu

2. avvouAnUszaunsallunisusemealaenisliniunu

3, Ynauenudumedunuiideiitnue

Students are able to:

1. Communicate in Chinese in daily life in overseas contexts;
2. Reflect on overseas learning experiences using Chinese;

3. Make a presentation in Chinese based on a specified topic.

AMeuadiiulszaunIsalatsUssIne 2((2)-0-4)
Malay through Global Immersion

MIRauinyen1saeasnutadluiinUsedniu ysanmsvinwen1sdeansigaljun

Tun1sils Msue N384 waznSWeN Rnnwunadiiufanssunisaunuiiagniseiusenguluuiun
wazmstiauanuluuTunseriaUssmavzeuInedelusneUseime

Developing Malay communication skills in everyday life; integrating practical

communication skills in listening, speaking, reading, and writing; practicing Malay through

conversation activities and group discussions; making a presentation in international contexts or

overseas universities

942-101G8

Ui

a

AISHUANNTD

1. HoasnwnuadludinUsesruluuduunaisuny

2. avvioufnuszaunsallumsUsemalaenisidniwanad
3. thauenudunmwuadauidefismue

Students are able to:

1. Communicate in Malay in daily life in overseas contexts;
2. Reflect on overseas learning experiences using Malay;

3. Make a presentation in Malay based on a specified topic.

aMuunasiiaglan 2((2)-0-4)
Global Citizenship

o & a ) & a v A a a '
wannsiiuguisaiuaudunadioslan unuim nidawadies nslidausau ns

MINnaNngINgLasandassIu n1sldnd dnaissue nsegludiaudseudulaeviiunais
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AnuiuskazsIausss WhlaReaduingansaliunsneinssssumd daindey waznasny
nsmwdanslanagnadsdy
Basic principles of global citizenship; the roles and responsibilities of citizens;
involvement; compliance with the law and morality; public-mindedness; living in a democratic
society where diverse opinions and multicultural groups exist; the understanding of crises in
natural resources, environment, and energy; the sustainable development of global society
ASEPGRMEE
1. drlavdnmsitugufetuaudunadiodan wasinganmsaliumnenssssmi
Aundol warndaIu
2. ssgwdinluumum wihiinawles uaznsfdnuiuiuiaveuluggnadiodaniia
3. Winwzlunisdn ez nansznulymassdinulantazuuiniaily
a. fnwelumsianmsnuedldegamnzannazanansatausilaliussondlily
awanneldviiuisanudunadedian
Students are able to:
1. Understand the basic principles of global citizenship and crises in natural
resources, the environment, and energy;
2. Be aware of the roles and responsibilities of citizens as a good global citizen;
3. Acquire the thinking and analyzing skills to understand the impact of global
society’s problems and propose solutions;
4. Acquire self-management skills and use relevant knowledge in the future

under the responsibilities of global citizenship.

942-109G8  #IniiA 2((2)-0-4)

Happy and Peaceful Life

ANAVVRITIN NTUMIUALZEDUTUAIIULANFILAZ A IUVAINNAIENITTRUSTTY
Mamsndnaasauduiyud Finvensdoasuaznsudtymedsaineassd msihauegraduii
n1seusny Unles ‘ﬁuz\lj wazatiuayu N15IEsEUUinANIIEITUYIA AARAIUNITUIMITIANITNINEINS
8B

The joy of life; the understanding and acceptance of cultural differences and
diversity; the respect for human dignity; creative communication and problem-solving skills;
teamwork; the conservation, protection, restoration, and support of the use of natural
ecosystems; sustainable resource management

AR

1. Wnlavdnnisuuamansilnanudandiua mswanadiiienuaugauaz A NaY
VYOI



30

2. WilauagufuRnusgsiuiuanuvainatenisausssuludenummanyel

3. aszninuazsuinisimsndnasanuiluuyvdvosmuewazdu wazliazifindns

HoU

Usggnalivinuglunisdeans msudlvlymedsarsassduaganunsoviauduii
Safugpuls

SasizinavaosanuunenislEninenssssumddi oliiAnauddued1ady
sUsTIU

Students are able to:

1.

Understand the principles of mindfulness training and consciousness
development for a balanced and happy life;
Be open-minded and appropriately accept cultural diversity in a pluralistic

society;

3. Recognize and respect the human dignity of oneself and others;

4. Use communication and creative problem-solving skills effectively and work

as a team with others;

. Analyze and develop guidelines for the use of natural resources to achieve

concrete sustainability.

942-115G8  walj 2((2)-0-4)
Southern Studies

Qiimans UseiReans 30730 Usendlinusssy Anule Seadiiuny wiasseusly
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Geography; history; lifestyles; traditions; cultures; beliefs; legends; learning

resources in the local community and the National Museum

AISYUANNNTD
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Students are able to:

1. Use technology to present information on learning resources in interested

communities;

2. Organize community-based and cultural tourism programs;

3. Design community-based tourism activities.
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942-118G8  nsviaaifisaaladuaud 2((2)-0-4)
Camping and Travel
nMsdanisAenusy Msidenaniuiiniaiiui gunsaluand nM1921URULLAUING UnEd
viouflomdegnetuuiend auaniildsuanmasuauduasnisviedien
Camping management; tent site selection; camping equipment; planning trips;
tourist attractions and national parks; the value of camping and travel
ASEPGRMEE
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4. ynouduiuueslddinlumeinusila
Students are able to:
1. Arrange travel programs along the way to camps;
2. Design activities for camps;
3. Write camping projects;

4. Work as a team and live in a camp.

942-209G8  walulagdive 2((2)-0-4)
Green Technology
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The principles of technology and innovation; environmental disruptive technology;
the foundations of natural resources and the environment; environmental problems and their
impacts; environmental impact management with modern technology; renewable energy
technology
AEEPGRFGEED
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Students are able to:

1. Explain the principles and theories related to natural resources and the
environment, environmental problems, and the environmental impacts of
energy use;

2. Apply green technology to reduce environmental impacts in line with current
social and economic conditions;

3. Obtain a sense of awareness in using environmentally-friendly technology.

SwinviuanenAansuazmalulag 2((2)-0-4)
Science Technology Literacy
nszhan1sasullatniuinendianswazswmelulad nsleuselesiludinlseaniu
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Current trends in science and technology; practical use in everyday life; the

impacts of science and technology on modern society and the environment; analytical

approaches to science and technology; ethics in information technology

ASEIGRHERD
1. oSuneimgnisaluagnansynuiiAnainmsiauingmaniuazinaluladldedis
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Students are able to:
1. Explain the events and impacts caused by the development of science and
technology;
2. Propose guidelines using technology and innovation to solve problems

accurately according to academic principles.
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996-125G8  MsEMAEAUWAAWAY 2((2)-0-4)
Sketching for Fun
mMswafinnmanedu iienisiouraienananienandinuszsnu wieusu s
wazidlaluanmdsautmusssuiifinnuunnsiei
Sketching for relaxation, daily-life stress relief, self-adjustment, and participation to
understand different social and cultural conditions
ASEPGRMEE
1. @fnnmiioreuraiennuasenle
2. wafnnmiles yuvuifiramanvatensTaus sl
Students are able to:
1. Sketch to relax and relieve stress from daily life;

2. Sketch to understand different social and cultural conditions.

nanie vewmangnsAauansiugn 6191390191990 ¥

941-110 winadnnredengelan 3((3)-0-6)

Global Englishes

FIUUINTVBINWIDING Y NYIBINYWUINTFIUMUARTEN NITLNTVYIEVBIN1YIDINY
Tulan mMwdanguuiuneia unumvesnwdingwluuiunvedlan sulanvesn wSangy

The evolution of English; standard English ideology; the global spread of English;
the varieties of English; the roles of English in global contexts; the future of English

ACEPGRFGEPh

1. osuedfannisuagnisweunintundngulurilanle

2. Wisuiflsuanuvanvanevesnwsanguialanis

3. Mnwssnquiiiensieansedamnzanileingusvasdsneg

Students are able to:

1. Describe the evolution and global spread of English;

2. Compare the varieties of English across the world;

3. Use English for communication appropriately for various purposes.

941-117 nsrsnazn1seantdsen1wndenee 3((3)-0-6)
English Listening and Pronunciation
nsiiniineensilawaznsesnidesnvndenguiudesinaiifouazaounisaiade 1Fes

sukuunsuides Sonzuaenistudesgeinluniwdingy nsysuinisieiesdiouasmaluladi
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ctice in English listening and pronunciation through multimedia and real
nds, stress patterns, rhythm and intonation of English; integrating Al-powered

logy to develop listening comprehension and pronunciation skills for English

LIYUAUIN

fladousziamsing 9 wagszylamnudfy T1easiBen waghnsoyuny
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Students are able to:

1.

Listen to various types of listening and identify main ideas, details, and make
inferences;
Pronounce, stress, and link the sounds, phrases, and sentences in English

properly for communication in daily life and business contexts;

. Learn English from real-life and multicultural situation in class and out-of-class

settings;
Apply Al and modern media to assist in pronunciation practice, English listening,

and content production through various platforms.

941-118 Tagnsaln1wrdengussng 3((3)-0-6)

Bu

siness English Grammar
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cabulary and expressions used in business contexts; parts of speech and

sentence structures relevant to professional communication; use of modifiers in business texts,

including phrase

s, adjective clauses, adverb clauses, and participial phrases; grammatical

accuracy in subject-verb agreement and punctuation for business communication
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Students are able to:

1. Gain grammar knowledge to develop communicative skills;

2. Use vocabulary and expressions to communicate accurately and
meaningfully in business contexts;
Analyze sentence structures and edit errors found, using digital technology;

Demonstrate discipline and responsibility in work performance.

941-119 nsaunuINeIgengwluuIuimnegsia 3((3)-0-6)

English Conversations in Business Contexts

nsdeansdeauntvuareauntw nMsflnduinuraununnvdangulunisiney
Fninarduiulunsaunuiiionsviieny finvensouaudadfiulasuaninudadiu uagaudila
seauadunanisiunisaunun

Verbal and non-verbal communication; practice in professional conversations;
vocabulary and phrases for workplace interactions; skills in asking for and giving opinions;
understanding levels of formality in conversations.

AISYUANNNTD
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Students are able to:

1. Select appropriate language levels for various workplace situations;

2. Use vocabulary and expressions accurately and appropriately in general
workplace conversations;

3. Identify the importance of non-verbal communication.

941-213 nsudaniedange-neninguaznenlng-n1esenge 3((3)-0-6)
English-Thai and Thai-English Translation
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wazaluladaauimostisulalunszuiunisula

Principles of English-Thai and Thai-English translation; applications of translation
techniques and identification of problems and possible solutions; practice of drafting, revising,

editing and post-editing translation work; translation of news reports, press release documents,
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and abstracts; applications of Machine Translation and Computer Assisted Technology tools in
the translation process

AEEIGRHEED
Inszriusesianasstonullassaunssuwaglildassunssy
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Students are able to:

1. Analyze the types of literary and non-literary translation texts;

2. Apply translation techniques and identify possible solutions to translation
problems by drafting, revising, editing, and post-editing their translation work;
Translate news articles, news reports, press release texts, and abstracts;

Apply Machine Translation and Computer Assisted Technology tools in the
translation process;

5. Create the audiovisual translation project with subtitles.

941-214 N138IULATNITRLUTIIYING 3((3)-0-6)

Academic Reading and Writing
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Practice in skills needed for analysing language and academic writing styles; reading
strategies; literature reviewing; paraphrasing; summarising; describing graphs, charts, and statistics;
citing and referencing; and preparing a coherent outline for papers; writing a short academic paper

AEEPGRFEED
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Students are able to:

1. Apply academic reading and writing skills to compose a short academic paper;

2. Utilize technology and artificial intelligence (Al) to search for academic papers;

3. Work collaboratively with others.
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941-215 NISWAIUININYENITIVY 3((3)-0-6)
Research Skills Development
18n1157789900 9351 eR N INLAETIUTUI N1TNUNIUITIUNTIN NITRBNLUY
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Research methodology, including qualitative and quantitative approaches;
literature review; the design of research projects, with an emphasis on hypothesis formulation
and data collection techniques; data analysis; citation and referencing techniques; strategies for
presenting research findings; research ethics and the prevention of plagiarism
ASEPGRMEE
1. uandlififiunrandlafidaauionfussdeouiside nufuumadnunmuasds
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Students are able to:
1. Demonstrate a clear understanding of research methodology, including
qualitative and quantitative approaches;
2. Identify, evaluate, and synthesize sources to establish the context for
research;
3. Formulate research questions, hypotheses, and objectives while selecting
appropriate methods and tools;
4. Apply suitable data collection techniques and analysis;
Use clear communication strategies and visual aids to share findings with
diverse audiences;

6. Adhere to ethical standards in research and avoid plagiarism.

941-262 NSIWPUAIUSIINIIDING Y 3((3)-0-6)

Essay Writing in English
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Principles of paragraph and essay writing; writing strategies; organizing and
structuring ideas; the writing process from drafting a simple outline to developing paragraphs and
essays; narrative writing; descriptive writing; persuasive writing; grammatical structures; word
choice; coherence and cohesion in essay writing

ASEPGRMEE
93UILAMULANANVDINANNISIT UL onTuazise U le
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Students are able to:

1. Explain the differences between the principles of paragraph and essay writing;

2. Apply writing strategies, including organizing and structuring ideas, the writing
process from paragraph development to composing different types of essays,
such as narrative, descriptive, and persuasive writing;

3. Demonstrate a connection of ideas and maintain consistency in the content
of writing;

4. Use grammatical structures and vocabulary accurately and appropriately in
essay writing;

5. Use digital technology to support learning and writing.

941-264 nsaeanssznieTausssuluuiunmegsia 3((3)-0-6)
Intercultural Communication in Business Contexts
unumddyreInsdeansseninsiaussaluanminedeunigsiaszdulan anudila

FosAuuAni1esTausTsy NansEvUvesAndsun s TausTsuteuIMIUfTAv1egIia Mg

gnsnsAeansdmuLIUIINIEIRainaInvats Yinwensesadiuimusssn ansemmnagsia wadanns

whludataudaluaninuindousenitalseme Msia1sumeasesssilunsujduiusnisgsiasening

TUUTTTY
The critical role of intercultural communication in the g¢lobal business

environment; the understanding of cultural differences; the impact of cultural values on business

practices; the development of communication strategies for diverse business contexts; cross-
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cultural negotiation skills; business etiquette; conflict resolution techniques in international

settings; ethical considerations in intercultural business interactions

941-265
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Students are able to:

1. Understand the key concepts of intercultural communication in business
contexts;

2. Recognize cultural differences and their impact on business practices;
Develop strategies to effectively communicate and collaborate with
individuals from diverse cultures;

4. Apply intercultural communication skills to real-world business situations;
Analyze the role of cultural values and practices in shaping business practices
and organizational behavior;

6. Assess ethical dilemmas in international business and propose culturally
informed solutions.

AIBINUYEINTUTININTITUIY 3((2)-2-5)

English for Hotel Business
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Practices in English vocabulary and phrases in the hotel business; skills

development in listening, speaking, reading, and writing related to various operations of the

hotel; situations encountered in hotel operations

AISEUANNNTD
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Students are able to:

1. Use appropriate vocabulary and phrases for hotel operations;
2. Possess English listening, speaking, reading, and writing skills for the hotel
business;
3. Communicate in English for various situations in the hotel business.
941-293 nsilsuazantiuiingaiiianisieansmegsia 3((3)-0-6)

Listening and Note-taking for Business Communication

NsENnwea uN1sTeYnd lawan undunival N15UsEYN NITNAKATUTIYIEAUTINT
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Practice in listening to business-related English news, advertisements, interviews,

meetings, talks, and lectures; note-taking and summarizing techniques; IELTS- and TOEIC-style

listening for further study and career preparation

AEEPGRFEED
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Students are able to:

1.

Develop listening strategies for various types of texts in business and
professional contexts;

Apply effective note-taking techniques for detailed and structured speeches
(e.g., business news, meetings, talks, and lectures);

Retain key information through note-taking and create clear, concise
summaries;

Build confidence and readiness for English-standardized listening tests (e.g.,

IELTS, TOEIC) to prepare for further study and career opportunities.
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941-295 N3N EdINguluuTunnegsna 3((3)-0-6)
English Reading in Business Contexts
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Practice in reading comprehension skills through reading various types of text;

expansion of vocabulary required for text comprehension; use of reading strategies to

comprehend texts; an introduction to analysis of structures and language used in different types

of texts
ASEIGRHEED
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Students are able to:
1. Develop reading comprehension skills through engagement with various types
of texts;
2. Expand vocabulary essential for understanding texts effectively;
Apply reading strategies to enhance text comprehension;
4. Analyze structures and language used in different types of texts.
941-296 ms@aummé’&nqmﬁamiﬁ'amsmﬂqiﬁ% 3((3)-0-6)

English Writing for Business Communication
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Techniques and principles of English writing for business communication; information

and document design; cultural issues in business writing; emails; business letters; e-newsletters;
meeting agendas and meeting minutes; press releases; content writing for digital platforms
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Students are able to:

1.
2.

Explain the importance of English writing for business communication;
Identify techniques and principles of English writing for business
communication;

Explain definition, process, and key principles of business information and
document design;

Apply techniques and principles of English writing, information design, and
document design using technologies and Als for writing and creating business
documents for different communication platforms;

Design visually-attractive and attention-grabbing business documents
culturally appropriate for different business situations;

Analyze cultural factors in each business situation and choose the appropriate

type of business documents for communicating in that situation.

941-315 n’nmé’aﬂqmﬁamiviauﬁm 3((2)-2-5)

English for Tourism
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English conversations in the tourism context through role-plays involving tourism

services at travel agencies, tour operations, hotels, airports, restaurants, and tourism attractions;

telephone communication for tourism business
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Students are able to:

1.

Use appropriate vocabulary and phrases in tourism and hospitality;
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2. Communicate in English, using listening, speaking, reading, and writing skills for

tourism and hospitality across diverse scenarios.

941-317 mmé’anqmﬁamiﬁuuasmsﬁmms 3((3)-0-6)

English for Finance and Banking
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Financial and banking concepts; specific English terms in financial and banking

contexts; listening to talks and conversations in banking business; reading reports, articles, and

news in finance and banking; filling out business forms; writing reports and articles related to

finance and banking

= a3l

LIYUAIUIN

Usggnadldmdnilangmadunsiulagmssuasiitedilanisussens g
aunuuazlenansiiededldetnadiusansam
foansuuAndunsiuuasnissunansidiosisianunasgnieduaniunisaiing 4
InseiuazasUfeyauardofniiuddgluseau unau waztasiunIsRy
LAENNIEUIATS

WEUTIBNY UNAY LaglananIvanIstiy Suiansenuunesueg9gniomss
muingusvasn

Students are able to:

1.

Apply financial and banking vocabulary to effectively comprehend talks,
conversations, and written texts related to finance;

Communicate financial and banking concepts clearly and accurately in
professional discussions;

Analyze and extract key information in reports, articles, and news relevant to
banking and finance;

Create well-structured reports, articles, and financial documents, including

filling out forms accurately, for professional purposes.
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941-318 AMEsangesiienisUsTYIEURUS 3((3)-0-6)
English for Public Relations Professionals
Adminazduilfifensussnduius msfinsinueila wa 81w wazdoudldifions

Uszanduius lon nmsWisudeduialanimuazdn nsw3euanunetnl TuUa? wagiNuiy
Terms and expressions commonly used in public relations; practice in the listening,

speaking, reading, and writing skills needed for working in public relations: writing captions and

news releases; and preparing newsletters, leaflets, and brochures
ASEPGRMEE
1. Mdwinarduuildifionsussnduiusld
2. Uszgndlivinwennsile mswn n1seu wazmsideuionsusyanduiug
3. Thawusamsugauld
Students are able to:
1. Utilize vocabulary and expressions commonly used in public relations;
2. Apply the listening, speaking, reading, and writing skills necessary for a career in
public relations;
3. Collaborate with others.

941-319 AWIDINOYEMTULRVIYNIST 3((3)-0-6)
English for Secretaries
Mdmiamzieafunuayms suuuunslinnm msldaunsalditinau mssu
Inséndt nsianny n1sianiuenans M3IANNTUTEYL m‘iL%EJUQW%%J’]EJI(;]JG]EJUVI’NﬁﬁﬁQ LAY
lnansiiedas
Secretarial terminology; language patterns; using office equipment; handling
telephones; making appointments; filing; arranging meetings; writing business correspondence
and related paperwork
AISYUANNNTD
1. Teadnwiang warsduuunisidniwluanuaviynisia
2. Wawdangulumssulnsfnt msdanune msdansuseya n1sWiguannang
lnaumegsnala
3. YhauswAuguld
Students are able to:
1. Use secretarial terminology and language patterns effectively;
2. Use English for handling telephones, making appointments, arranging
meetings, and writing business correspondence;
3. Collaborate with others.
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941-328 mwﬁmﬁamiﬁaaﬁm\iqiﬁa 3((2)-2-5)
Chinese for Business Communication

M 98 uarlassaieUstlennuduiisuduaridauldasedmiunisaunuilud
YU miﬂﬂmLLazﬁﬂnmﬁumuﬂmmmwuwwamma UNAUNUI LLazﬂﬁﬁ’]LﬁuaﬁLUU%UV}%’Nﬁﬁﬁﬁ]LLax
AN

Chinese vocabulary, phrases, and sentence structures in workplace settings;
practicing Chinese speaking and listening through role-playing and dialogue exercises and making
presentations in business and professional contexts

ASEPGRFGEE

1. Widwit dunu uavlassaienwdulutiunmsgsaiiodennuliogiauiueg)
IEPLEREHGT RN

2. WALAETNWIIUUMIULAASUNUIMANLFA unaunu uaznsiiauslasgng
AspIUARILAT LTI IR UTadvaaateiiimue

3. YSumbidniuusunnsinunguuasdanunyinnsssy

4. wanmmginssunsiideuavanusuiinveulunisufumnu

Students are able to:

1. Use Chinese vocabulary, phrases, and sentence structures to communicate
accurately and meaningfully in business contexts;

2. Speak and listen in Chinese fluently through role-playing and dialogue
exercises and making presentations to achieve communicative purposes in
business and professional contexts;

Adapt themselves in professional and multicultural contexts;

4. Demonstrate discipline and responsibility in work performance.

941-361 qﬂ%ﬁmmé’anqmﬁamuu?mmaﬂimm 6((5)-2-11)

Module: English for Hospitality and Hotel Services

At drununtwsanguilenisaununlunuuinisgsialsusy Tnoifuniwiidu
memsdmsugliuinig msliteya nsuuziwiesinuazdssmneaimazain MsnoumaiuieIty
Ms99svesin MIfeusu Msdeasluanuuinisdumt nmeudednanuuaznsinnistedeadou
nsunludaymiamentl nsnsenienansgsnanislassy nsWeuldnaulugsialsauwsunaznisliuinig
waznsidlasssudend fualunisdeanstruinussalunuinuaslsusy

English vocabulary, expressions, and conversations for hotel business focusing on
the use in hotel services; giving information; reservations; recommending rooms and hotel

facilities; reception; communications in front office services; problem solving; dealing with
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queries and complaints; filling in hotel forms; and hotel and hospitality business correspondence;
understanding of cross-cultural etiquettes in hospitality and hotel services

ASEIGRHEED
Tt druaunwdanguiiionisaunuilunuuinisssialsausy
Trideya wuziiwiosinuazdssnngauazain
mautadnanu Innnstedeasuu uavunlutdynianizuin
nsentena1sgsnanislsausy Weuldneulugsialssusuwaznsliusnig
UftRnuaussaudounisdoasinufaussalunuuinisuas s
Students are able to:

A S .

1. Use English vocabulary and expressions for conversations in hotel business;
Provide information related to reservations and hotel facilities;
Respond to guests’ queries and complaints;

Fill in hotel forms and correspond in hotel and hospitality business;

AR A

Comply with cross-cultural etiquettes in hospitality and hotel services.

941-364 mMEnsanguianisaiaiievnaaia 3((3)-0-6)

English for Digital Content Creation

mmamqwmamim% ﬂ’]iLaWLﬁaﬂLLa mﬁasmuam ﬂ?i’JLﬂﬁWu‘VmﬂLﬁS\‘iLLaui'ﬂLL‘U‘U
ﬂ’]‘lﬁ%ﬂﬂﬁ@@’iﬁﬂﬁ ﬂawﬁmﬁaamwuuamua miami%mamﬂmma Vlﬂﬂuﬂ'ﬁi"ljl,ﬂiaﬂllE]Wi]‘l/lﬁiiéﬂ?i
aimuam bbeYS ﬂ’]iﬁi’]ﬂLUEJMTUUEEJWT\WWEJE’J’NMWJWﬂJiUNﬂ?ﬁ@‘Uiﬂ@ﬁﬂﬂN

Persuasive English; storytelling and content creation; analysis of tone and style
used in digital media; strategies for content design and audience analysis; skills in using digital
tools for content creation; production of digital media with social responsibility

AEEIGRHEED

[N

a 'S ;4 U d‘ 4{‘ aa o 1
Insginsiinrndinguiienisyslaludeddviaguuuusiig o
doansnwdanguiemanakansleuieliutdngsuaslaegraliussansam
WRIWNYEAINALNDNITULEUBL LR 9E9AS19dTSA

wonN

a

% ¢ ° & Y A A aaw | A a £
AIWATIALLASUAUDLUDNN I®8ﬂ§SQﬂGﬂfULﬂi@ﬂm@@ﬁ]mai@ﬂlilaglﬂ@ AVEAND

&

Students are able to:

1. Analyze the use of persuasive English in various forms of digital media;

2. Communicate effectively in speaking and writing English to persuade
audiences;

3. Develop digital skills for creative content presentation;

4. Create and present content by applying digital tools without violating
copyright.
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941-373 n'ns}'lml,ae‘il,ﬁanﬁ?iamwwqiﬁa 3((2)-2-5)
Malay for Business Communication
At 28 warlassaassloanmuuniadfisudunaldouldasedmsunsaununlui
MU NSENYALaE TN NAENIUNMTUAASUNUMENLF Unaunn kazn1sdlaueluuunnegsna
LAZ YN
Malay vocabulary, phrases, and sentence structures in workplace settings;
practicing Malay speaking and listening through role-playing and dialogue exercises and making
presentations in business and professional contexts
ASEPGRFEE
1. Wendwii duou uarlassaienwnadlurunmagsiaiiedennaildegnausiug
IEPRERIHGTER
2. WALAETRAMW AU TLERIUNUNANLR unaun uaznsdtauelasgi
AspIUAILATUTIARL IR UTEasdvRsTTeTimun
Ysudmlvdniuusunnsyiaunguuasdenung Jausssy
wanangAnssuNsitteazausuRaveulunsu iR

Students are able to:

1. Use Malay vocabulary, phrases, and sentence structures to communicate
accurately and meaningfully in business contexts;

2. Speak and listen in Malay fluently through role-playing and dialogue exercises
and making presentations to achieve communicative purposes in business
and professional contexts;

Adapt themselves in professional and multicultural contexts;

Demonstrate discipline and responsibility in work performance.

941-411 N13R3AMaTRIMNgINAlagldnwdenge 3((3)-0-6)
Business Negotiations in English
nagndnsdeansiitensaiduanuiiuasaluuiunmisgsie msinesaldnoulasld

unumauyAdmsunisaunuludsziaunieg 919 115939Reses Maddideen n133NuiY

YA Msdamsiuanuiiuiiunndiswazanadaudadsaausslovl msmdeginsdlfinm
Communication strategies for negotiations in the business context; practice of

developing and using negotiation and mediation skills through role-plays based on realistic

business situations related to various topics, such as bargaining, imports and exports, working
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with international co-workers and partners, dealing with differences of opinion and conflicts of
interests, and dispute resolution
AEEIGRHEED
1. deasiiieasan Tney wasuiludedaudsluuiunmessialdedisgnieauas
NFUREASPY
2. Ufusuazyhausiufugduludsauwy ausssld
Uszgndlinagniuazinaiianisiasadesesivannvaiegiamngauluuiun
N9GINT
Students are able to:
1. Communicate to negotiate, respond, and resolve conflicts in business
contexts accurately and appropriately;
Adapt and work with others in a multicultural society;
Apply various negotiation strategies and techniques appropriately in

business contexts.

941-412 mmé’qnqmﬁamsaau%’aaaummgﬂumna 3((3)-0-6)

English for International Standardized Tests

nsaeUinTEAuUNWISINgY WUinweN1Tils N15NA N158ULaENTTEY Nagnslung
deasuidennau MmytwwAdilazd 1y Msasuanuiiiuhensal MIgmBanseiLasnis
AATIETEAN WATANTWEUEEIAIL N1SRNYINTedeU

English proficiency tests, focusing on listening, speaking, reading, and writing skills;
strategies for tackling multiple-choice questions; vocabulary and expression building; grammar
enhancement; critical reading and analysis of test passages; techniques for essay writing; test-
taking practice

AISYUANNNTD

1. Wannvinwensile maye mssuaznsdeuntnsanguiisiiudmiunisaey

2. Yszgndltnagnslunisvidedauseeiiansaey o

3. WimaluladAdvianasdgmussvsifenswaunvinue nmwidangy

4. wanangAnssunisiitekazausuiiaveulunisujinnu

Students are able to:

1. Develop English listening, speaking, reading, and writing skills required for

proficiency tests;
2. Apply strategies to effectively tackle questions;
3. Use digital technology and Al for English skills development;

4. Demonstrate discipline and responsibility in work performance.
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941-413 NsuUagsna 3((3)-0-6)
Business Translation
L%ﬂﬁﬂﬂﬁﬁ’mumsLLUaLaﬂmiﬁLﬁﬂjﬁﬁaaﬁ’uqiﬁﬁ] U FEYQYT TIBIU ALY 1AW LA
uiaue nnnwdinguiluniwlnauaznwlnaiduniwndingy Adwiniegsia msldia3esie
wazganslIAunsuaadelml nmsieszdtazinluanuymenienwwas iausssulunisilanis
geRavinuglunsmmanuuasudlutennuiiua

Practical techniques for translating business-related documents—such as

contracts, reports, correspondence, advertisements, and presentations—between English and

Thai (in both directions); business terminology; the use of modern translation tools and software;

analyzing and resolving linguistic and cultural challenges in business translation; developing skills

in proofreading and editing translated texts
AEEPGRFEED

1.

2
3.
a.
5

wandliiiufianuanunsalun1suUaenaIsvnegsnamg o fennugnies
Td@wsinsgsAafimnzaslunisuta
THadesilonavaendwsnsulaivuaisdognsfiusyansam
TATEvuazkNluANIIMenwILaz Taussslunsudanisgsiala
Wawwinuzlunsanamnusazudludeanuiivlawduiiornudnausazanuduile
DTN

Students are able to:

1. Demonstrate the ability to translate a variety of business documents with
accuracy;

2. Use appropriate business terminology in translation;

3. Use modern translation tools and software effectively,

4. Analyze and resolve linguistic and cultural challenges in business translation;

5. Develop skills in proofreading and editing translated text for clarity and
professionalism.

941-414 Aensanguimiuntnudeuunaiiuazuuis iy 3 ((3)-0-6)

English for Ground and In-flight Attendants
Anvikazduiunldlunuisuiuaenistu nsiniinueils wa gukazawneIfuny

TuntAveIntNITUAIANULAL NI NIUADUSUUULATBIDU

Common terms and expressions used in airlines services; practice in listening,

speaking, reading, and writing skills related to ground staff and flight attendants’ responsibilities
AISEUANNNTD

1.

Wlauagldmdniuagdwiumluildluvinisaenstulaegagnsies
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Lansinuensile nswe n1seu wezmadeuiiAvadeatuminfvend v
T
Usggndlivinugnsdeanslseguivssansnmluaounmsaifisadostuniives
wiinnudeuiuuuaiesiy

Students are able to:

1. Understand and use common terms and expressions in airline services;
2. Demonstrate listening, speaking, reading, and writing skills relevant to ground
staff responsibilities;
3. Apply communication skills effectively in scenarios related to flight
attendants' duties.
941-416 mmé’anqmﬁam'imml,azmima'm 3 ((3)-0-6)

English for Sales and Marketing

LUIAALAZATENTLANIZTA LD L UNISVIOLALAITHAIN NISHIUTTUIUWLAZUNAUNUT AT

AUNUIPIUNITVIYUAZAITAAIA N1TETUTIENU V17 LATUNAMUATUNITVILLALNITAAN

The concepts and common terms related to sales and marketing; practice

listening to sales and marketing related lectures and dialogues, discussing sales and marketing

issues, and reading texts related to sales and marketing

AISYUANNNTD

1. dilaunfauazidwimluiifesdesiunmsuesaznisnann

2. auinuensTINIUnISUTIeLas UNaUIWI T Ag TS UM STIBLayn1SRaIn
3. pAuTedeiifetesiunisuewaznisnainliegefiusyansnm

4. fWauinuenseulaensinszideauieIfunIsuIeRasNISRan

Students are able to:

1. Understand the concepts and common terms related to sales and marketing
2. Develop listening skills through lectures and dialogues related to sales and

marketing;
Engage in discussions on sales and marketing topics effectively;
Enhance reading skills by analyzing selected texts related to sales and

marketing.
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941-417 N3ANEIBATENIINIEIBINgETIND 3((2)-2-5)

Independent Studies in Business English

nanMITeuazmaluladidvialunsaluniTeniwiun1wdngugsna n1smuniu

3IUNTIU NMTODNHUUKAZAIANYAFIUNITITY N1sasesedioldouasiurusindeya nsinsei
Taya NsULAUINANTTITY

Research principles and digital technology in conducting Business English

research; literature review; research design and hypothesis formulation; research instrument

development and data collection; data analysis; presentation of research findings

ASEIGRHEED

1. senuuumsidouarUszgndlisndeuitideimmneanlunsiiiunsidomaiiu
W19 BFIND

2. Wanndinguddnmadietiauenmsiferiilusuuuunmauazniadeuldosnad
Usgdndam

3. Wiedesileddvia vorliuaslunisiide uasgrudeyaseulay Tunisnumy
3IUNTIU LAUTIVTA AT w9 wavinavetoyaegralussuy

4. Anneikaredunenan1sideegaiiin iy tasauawInnsUEenaly
Han1 53Tl U

5. uanImgAnsIINTIduessliaTessan mfensesdeigndes audedndma

1N1T BALANUSURATBUADLNT

Students are able to:

1. Design and apply appropriate research methodologies to conduct research in
Business English;

2. Use academic English to communicate research-related content in oral and
written forms effectively;

3. Use digital tools, research software, and online databases to review literature,
collect, analyze, and present data systematically;

4. Critically analyze and interpret research data and provide practical
implications from research findings;

5. Exhibit ethical research behavior, including proper referencing, academic
integrity, and responsibility.

941-419 AMEBINgEdMmIUNUAsasUIATLLAZEIANS 3((3)-0-6)

English for Mass and Corporate Communication

HNNwen1S81UsI99UY1 NNSREURITBUNILATIIZIIULIT N5T8UlawNe819918

ASLHTIUANDINEINTUNITHOAIUNT NSV TUNNE DN UNEUNWAILALUNLOAIINIVDIADETUIAVU
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Practice in skills related to reading news reports; writing headlines and news
reports; writing simple advertisements; preparing interview questions for press conferences;
taking notes from written interviews and press releases; and producing corporate statements
and digital content

ASEPGRMEE

1. 9IUT8UUN

2. WeUTouILALINEIIUYT

3. Weulawug1adeg
4. WIENAININAINTUNITUOATT
5. Y UuingeaNUNANNTHAILAZ UNLOAIYT)
6 ‘1/T’1memizﬁﬁaﬂﬁmmmwéﬁmmamwazLﬁamaﬁﬁa
7. hendamfugBuls
Students are able to:

Read news reports;

Write headlines and news reports;

Write simple advertisements;

Prepare interview questions for press conferences;
Take notes from written interviews and press releases;

Produce corporate statements and digital content;

N bR kDo

Collaborate with others.

941-463 mmé’aﬂqmﬁaqsﬁan'ﬁﬁ'ﬁzijﬂizmcai 3((3)-0-6)
English for International Business and Trade
fdmd druru naensuntwldlunugsiauasmsfmsgrinsUsamadieliianudila
wazanunsniinueadsuldua e g eruuandeululfnulunssiawagnsfssineussna
Terms and expressions used in international business and trade; development of
the four English language skills for international business and trade
AISYUANNNTD
1. Wedwinardruuililunugiiauazmsdseninsseine
2. Uszyndldvinuwenisile n1sue N15619 warn1sleuluugsiauaen1sATEning
Useine
3. yhausauAugBuld
Students are able to:
1. Utilize vocabulary and expressions commonly used in international business

and trade;
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2. Apply the listening, speaking, reading, and writing skills necessary for success
in international business and trade;
3. Collaborate with others.

941-464 ms‘vy,ﬂ"luﬁﬂ;wmmm:msﬁ'nauamaqsﬁa 3((3)-0-6)
English for Public Speaking and Business Presentations
wdnmsyalufiyusuiitussansaim nmssSeunsuazmsBouFesnuaauazdeya

mathiauedeyafiiafostugsia msfindudieliAneudiunglunisfesinunasnoudonn o¥aus

mmﬂimaumiﬁ%aua%;ﬂa
Principles of effective public speaking; preparing and structuring ideas and

Information; presenting business-related information; mastering questions and providing answers

with the audience, and utilizing non-verbal communication
AISYUANNNTD
1. diausdeyailfsdesiugsia
2. pumaukaznouAaulusznIenITiEue
3. hewdmfugduls
Students are able to:

1. Present business-related information;
2. Ask and answer questions during the presentation;
3. Collaborate with others.

941-467 N13NTBUANUNTDUANRAIRNBINNTYIDINOBIIAR 1(0-2-1)

Pre-Cooperative Education in Business English

mmiﬁaqﬁwﬁ'mﬁugﬂuwLLazﬂizmumiawﬁaﬁﬂm msUfusfiemienamiondiniy

FAan1evinenu dedumsuszgndlienud wasiinugiisuludmiveurhan nsAauitym msdeas
nsvianuduiin msususiruedlindeusuitdintevihau asesssulunsianuuaznstesiums
ADNLAYULUUY

Fundamental knowledge of cooperative education types and procedures; work-
life adaptability in terms of knowledge application and skills required for work completion;
problem-solving; communication skills; teamwork; attitude adjustments for work-life readiness;
ethics and the prevention of plagiarism in workplaces

ASEIGRHEER

1. 83U FULUULAENTEUIUNTANAIANYININNIYISING BTN

2. TnelulaBuaztygruseivilumsumenunasnuiifsdesiunmsingugiia
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syydenisuifnazinued endulunisufoulunquigdni i eadesdu
W1 WIIND
UHURnuIInsgIuneasesssulunsufiRnuas ifnasnuad

Students are able to:

1. Make use of tourism, hotel, and hospitality knowledge;
2. Use technology and Al to search for information regarding to jobs related to
business English;
3. Present practice guidelines and skills necessary for performing jobs related to
business English;
4. Adhere to ethical standards in workplaces and avoid plagiarism.
941-469 ANNARNEININIYITINGEIINI 6(0-36-0)

Cooperative Education in Business English

Fyrdeduniou: 941-467 NSLATBUANUNTDUENAIANYINAIBIBINQEIIAR

Pre-requisite: 941-467 Pre-Cooperative Education in Business English

UjuRnumudgdnaiiowduninnudiasdunailusundsivungauduaieg

ANNaNIsaveindne Ussyndanuiatnngudludnisujiaasedidesnin 16 dUaminseiiieunin

Wiauennuimvtingluduaviil 10 diauelasanu/tan1sfinyfiifinainnsviunouduaaiag

UJURanu nmssuaiugiiuagAline1aineansd dinanasiid osluaaiuusenaunisnesli

AUsnwLuzdl naensreznaiuiRnuwersauszliunanmsujifauedraduszuy

Work as a temporary full-time employee in the position appropriate for

knowledge and competences; application of theoretical knowledge to actual practice, in 16

weeks or equivalence; presentation of work progress by the tenth week; presentation of the

project and study results derived from the work practice before work completion; acquisition of

constant supervision and advice from the university supervisor and the field supervisor on a

systematic basis

= ele

LRYUAIUNNIN

Uszgndldanusuagiinvenianiwdingulunisujiinuluaniudsenaunimia
gsnvlunIaslsenela

TaluladuastygrussAvsimneanluinuiay ufdym wazensedunig
yhanluaoulsenountamsgsiansluvdosinsUseineld
domsnwdanguuazmufialunsufiimiluaniulszneunismsgsisluvde
AUszmala

Usus uamnuiuiinrousiontssauiilduneuning wasvieusaugduiisly
derslveuasdenunyiausssula
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. Awssiiasiarewimantdymviseaniunsaitlifauszasdlunisujdnaula
aghadusyuy

tudents are able to:
Apply theoretical knowledge skills in both English and business in business
English -related jobs in cooperates either domestic or international settings;
Use appropriate technology and Al in maximizing work performance, solving
problems, and levelling up the work quality in cooperates either domestic or
international settings;
Communicate in English and a third language as part of jobs in cooperates
either domestic or international settings;
Adapt, be responsible for assigned tasks, and work well with others in
cooperates either domestic or international settings;
Analyze problems or unwanted situations related to jobs and systematically
seek solutions.
ANLATHIANENS 3((3)-0-6)
rinciples of Economics

NuSUasnAgiuATYgAmans guatd aUuNIU LagAAENINYBINAIN ANEAEUTDS

guasALazaUNIU N AnssuEUIlnA nswdnuazauu lassasmainlunaasugenans selauseyvd
Wleu1en1sRdu Ulguignsaas N1sAsenInelsena

General knowledge about economics; demand, supply, and equilibrium; the

elasticity of demand and supply; consumer behavior; producer behavior; market structure in

economics; national income; the components of national income; equilibrium national income;

money and monetary policies; fiscal policies; international trade and finance

AISYUANNNTD

1. oSueiigfunguiimaassgaansle

2. UsgnABeAAUIMIA AT YIMER Sa UM TIATIsian U saimaAsYgRale
3. Uszendldanuinenunalulagfidvalulilunsdndulamaasygmansla

4. wanemginssuvesnsiamgiilunshnuduiinuazanansavhansmiugduls

Students are able to:

1. Explain economic theories;
2. Apply the knowledge of economics to analyze economic situations;
3. Apply the knowledge of digital technology to make economic decisions;

4. Demonstrate leadership skills when working in teams and work well with others.
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944-204 NONUYTINI 3((3)-0-6)
Business Law

nguangunskazmdygnddyinelivyana dAyana n13AaieiudIy u3Endain
N5LEaNAINTS NindFudRnssudya enmadygniiedtugsiatious Wide Auseiu duny wenih

a o

fidu nsrsedygRdetude LLasﬂg‘mmaéu nduluaaunisaldagiu
Important civil and commercial laws; law juristic entities; limited partnership
establishment; limited companies; dissolution; property; legal transactions and contracts; specific
contracts in relation to business transactions: hire purchases; sureties; agency; brokers; drafts and
the Act of Cheques, and other relevant laws necessary to the current situation
AISYUANNNTD
1. oduieifeafugmneiiieadodussiald
2. Yszgnildmudmanganefuiugilunisdiiugsiald
3. yhauswiugduls
4. fngAnssuiasnsengnausivesdan
Students are able to:
1. Explain business law;
2. Apply legal knowledge as a basis for conducting business;
3. Collaborate with others;

4. Respect the society’s rules.

946-102 NaNN13IANITFING 3((3)-0-6)
Principles of Business Management
waTnuesgsna ganatumIAiuin wihflesdnsgsia wnAsuardtannmansdnnis
MiNN15IAMIBIANTT Aanssuatiuayun1sinnms msdanstuuiuneuvainvaty NMsinnssadie
Dynamics of business; business and a way of life; business functions; concepts
and evolution of management, management functions, management supporting activities;
management in diverse contexts; contemporary management
AISYUANNNTD

'
a a

1. 85Uy dNYrYeINITUTENOUTING ANNLINADLYBITINT UATNANTENUVBITININ
drian13alugIn

2. syydunuiliieadosiunisuimsians unumuagnihfivesdiuauding o

3. 95U18 9ABNFUYNINTIANT wagiimunnisvesmsdnnislel

4. SEUNTTUIUNTT TUMBULBIMANNITUBNTTIANTT (management function) Suléun
9K M3IRBIRNIS T wagnsMUAL
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5. afungAaNnssuaduayuann15veINITIANTT Ia WU N15UIMIINEY n1sdnnisiy

USUNURIAMIUTAINMANY N1SARAUTINIINITINNNG

6. wanangAnssudugiuazmuivanzay

Students are able to:

1.

Explain characteristics of business activities, business environment and
business impacts on people’s lives;

Identify functions of management and its roles and responsibilities;

3. Explain the historical origin and evolution of management;

4. Identify the process of management functions: planning, organizing, leading,

and controlling;
Explain supporting activities such as group management, management in
diverse contexts and management decision-making;

Demonstrate appropriate behavior as a team leader and follower.

946-160 NaNNISNAN 3((2)-2-5)
Principles of Marketing

ALY AUEIAYYBINITAAIN LUIRMUAATUFIUALITUNITAAIN FIINADUN

T8vEnanen1sean AnusiiesdungliungAnssuduslan nsuusdiunain nMsidensaiadnang

ASAINUARIMALINARNN S @IUUTEAUNIINITHAN

Definitions and importance of marketing; fundamental concepts of

marketing; environments influencing marketing; basic knowledge of consumer behavior; market

segmentation; targeting; positioning; marketing mix

AISYUANNNTD

1. edusifendunguiiunismaiald

2. Ussgndasranuinunsnainluaniunisailagiule

3. Ussyndlfimaluladfmnzaniensdndulasunisnaale

4. Ui seusumNARiu wagvinmuTtudBulsiluguediuasgm
Students are able to:

1. Explain marketing theories;

2. Apply marketing knowledge in current situations;

3. Apply suitable technology in order to make decisions in marketing;

4. Adapt, accept other’s opinions, and collaborate with others both as a leader

and a follower.
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946-301 §3nasEndneuszine 3((2)-2-5)

International Business

LIAA M98 LagISAIUN15gINTENINUTENA NITIATIENANTNKINSDUNIAIY
LATEEND d9AY LANIHIBIVRITINATENINUTENA NITUIMITIANITAIUNITIRY NITAAIA NITUTUNS
NFNYINTUYBY NTNEN LAZNTINWNUTINAYNSVDITINTENINUTEMA N1ATANUFURUST UK AU
Iodudeniegsia

Concepts, theories and methods of international business; analysis of the
economic, social and political environment of international business; management of finance,
marketing, human resource management, production, and strategic planning of international
business; building relationships with business stakeholders

AISYUANNNTD
BBUNYANUMINYLAENTEUIUNTVRITINATEWINUTEINA
AinsgianimnadonuazdoniomnisinauensgsialdnsinuringUssasd
doansetnafiuszavsnmliinssnuingusvasdniegsne
afdelumninauslvinsanuinguszasdnnagsia

AT

Lang imasazefauntw Asnzauiuinguszasdnisgsi

Students are able to:

1. Explain definitions and processes of business communication;

Analyze and select content for business presentations to achieve objectives;
Communicate effectively to achieve business objectives;

Create a multimedia presentation to achieve business objectives;

AR o A

Use appropriate gestures and body language to achieve business objectives.

946-369 mMInaaiedanadey 3((3)-0-6)

Green Marketing

LUIAMLAANIINTAAAT DA IR BN TiAszriuazszanaAniBIfuTrIng
nsma1aiudsuulas mmﬁ’wé’mﬁamiﬂ%’udwﬂsmmmamimmﬂiﬁaaﬂﬂé’aaﬁumsﬁuﬁwaqc’iﬁim
mm@mimammm@LW’ejmﬁauiﬂwLLaUiﬂw’lml,nmaammﬁiimmLLa”‘vmmmJ ARDAIULUININITG
LLﬁl?JI@SiﬂjtﬂiamawmmmmmL‘W’aa@ﬂLLUUﬂaﬂVIﬁwmm‘”au UU%’]U“UEN"\]ﬁEJ’]UﬁmsLUﬂﬁmLuuﬁiﬂﬁ]

The concept of green marketing; analyzing and brainstorming marketing issues in
transition; the importance of marketing mix optimization relevance to consumer responsiveness;
marketing management for environmental and social conservation; solutions using marketing tools
to design appropriate strategies based on business governance and ethics

AISEUANNNTD
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oSugRgAuLIARMUMIAMALTioAInden Wogsialuanminadenitiy
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muptaziou wsnludnsuazdnaesanuduuywd

Students are able to:

1.

Explain the concept of green marketing for business operations in the current
environment;

Identify, analyze, and synthesize complex green marketing problems in
business and propose appropriate solutions;

Choose appropriate technology to search and acquire knowledge from
various learning sources for use in presenting work in the form of reports and
oral presentations;

Adapt themselves, listen to, and accept opinions when working with others;
Realize the importance of being disciplined, honest, conscious, and
responsible for their duties and those of others, as well as respect human

richts and dignity.

946- 402 NagNsn19gIna 3((3)-0-6)
Business Strategy
Wouly: snedwddnsudndnwnuln 3 Juld

Condition: The course is required for the third-year students and beyond.

Aanuliieulunmswdisdy wuAnn1sInNIslenagns taTesllouasinalinn1sinnis

BINAYNG NAYNSILAUDIANT NAgNSTEAUTIND NagNSseauntii unumvesftlulinagnsniegsia

Competitive advantages; strategic management concepts; strategic management

tools and techniques; corporate strategies; business strategies; functional strategies; the role of

leaders in strategy

FLSEUANNNSD

Y

Rl A

2FUNEANNAIAYLALNTTUIUNMTIANISTINAYNS LA

AasERanunestaym W%@N%QLHUBLLUSLLUQVINLLﬁl%L%QﬂﬁQWﬂﬁ@ﬂ?ﬂLﬁUizUU
Uszgndliimadiauaziedosionisnisdanmsiiofmusfianiadenagnd aseaeu
an1nanaeuluMIAuIL MvuANaens naenluAIuANkaUsEuNanagNsla
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4. Uszaunrwsuilouardeansiuaindnlunguldegieiiusyansam

Students are able to:

1. Explain the importance and processes of strategic management;

2. Analyze strategic problems, causes, and solutions systematically;

3. Apply strategic management tools and techniques for setting strategic
direction, environmental scanning, strategy formulation, implementation, and
strategic evaluation and control;

4. Collaborate and communicate effectively with team members.

948-200  WEANITUBIANS 3((3)-0-6)
Organizational Behavior
LAALazNgu A v uNgAnssuesAnng yadnnmuazeon msfuiuaznsdnauls
nauimsgdanazmsuszgndld woinssungu msdeansluesdnis amgiih srunanazmailedussdnng
ANTALdarN15RsReTes IATeadeesinTs Sausssuasinig nsiAsuuUatuasiannesdnng
Concepts and theories of organizational behavior; personalities and values;
individuals’ perceptions and decision-making; motivational theories and applications; group
behavior; organizational communication; leadership; power and politics; conflict and negotiation;
organizational structures; organizational culture; organizational change and development
AISYUANNNTD
1. eBunsuuiAn nquifeatunginssuesdnisls
2. Awsgitadefiflivninaiensuanmainssusysuyana sedungy uavsERUDIANS
I
3. Usvanumnusiudleuardeansiuanndnlunguldegnaiuszansam
Students are able to:
1. Explain concepts and theories of organizational behavior;
2. Analyze factors influencing behavioral dynamics at the individual, group, and
organizational levels;

3. Collaborate and communicate effectively with team members.

948-201 nsaeANINNgINa 3((2)-2-5)
Business Communication
mmumau,avﬂivmumimiaamimqasmﬂ'mLﬂﬁwvml,avl,aaﬂLuammimmuamq

5379 Msdeansednelivszdnsam msaisdelunisiiiaus msuansitnig yadnam eauaw 7

AUt uingUseasAn1egsng
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Definitions and processes of business communication; analysis and selection of

appropriate content for presentation in various business communication situations; strategies for

effective business communication; creation of the media presentation; expression of gestures,

posture positions, and body language appropriate for achieving business objectives

948-300

ASEPGRMEE

93UNEATAVINELALASEUIUNNINISABENTNNIGIAD
AeseiuazdendomnistiauenmsgsialdnsaningUssasd
domnsedreiiszansnnliinssnuinguszasdnegsi

aiadetunsuauslinssn L ingUssasnn1egsie

ARSI o A B

uang iauazeTaunT Aunzauiuinguseasdnisgsia

Students are able to:

1. Explain definitions and processes of business communication;

Analyze and select content for business presentations to achieve objectives;
Communicate effectively to achieve business objectives;

Create a multimedia presentation to achieve business objectives;

AR e

Use appropriate gestures and body language to achieve business objectives.

LNUNNNITIANTT 3((3)-0-6)
Management Games
AunIgkarANdfytesnu Ysylevdlunisihluldimenisuinisdanas nns

ganuuuiny Msinuludszendly madenldinunmungauivaniunisaliagiauuszinneing o

The definitions and importance of games; the utility of games in management;

game designing; the application of games; the selection of games for specific situations and

various groups of players

AISYUANNNTD
1. zypiAUsENauYRINTTRONLUUNUL
2. senuvuininitelulimuingusyasdiidesnsle
3. Benluariunuifieiaunsinuenisdnnsivangasle
4. mewqammﬁLﬁuﬁﬁmasﬁmuﬁmmgam
Students are able to:
1. Identify the elements of came design;
2. Design games for specific purposes;
3. Choose and use games to develop appropriate management skills;

4. Demonstrate suitable behaviors of leaders and followers.
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